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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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very time you come home 


you should feel like you've arrived. 
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Make a Statement. Your own. 


"MAKE AN IMPACT" 


Evangeline always knew she wanted to make 
an impact. [hat meant taking her life and career 
into her own hands. As a young girl, with the 
thought, “If I'm going to be important one day, 
| have to start being important now’. Evangeline’s 
lite began to expand. Not unlike her TV character, 
Kate, she's alluring, courageous and_ fiercely 
independent. Her work takes her to exotic 
countries and locales, allowing her to experience 
diverse cultures. It is this sense of adventure that 
forms her unique style. In everything she does, 


Evangeline makes a statement. Her own 


At Karastan, we admire those with — this 
independent, captivating streak. We constantly 
strive for the absolute best in design. We combine 
innovative thinking, mastery of rich colors and 
textures, and uncompromising quality to elevate 
our carpets and rugs to new heights. Let Karastan 


help you make an Impact 


arastan 


2006 K 





DUNN 


karastan.com 1.800.234.1120 





Pictured is Livorno from The Aria Collection. ©% 














Cover: A waterfront 
terrace of a restored 
villa on the Bosporus 
has a view across the 
strait to a 15th-century 
fortress. Photography 
by Andreas von Ein- 
siedel. See page 182. 
ABOVE RIGHT: Family 
treasures fill the grand 
salon of the Landgrave 
of Hesse’s private resi- 
dence. See page 128. 
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128 Germany’s House or HESSE 
Landgrave Moritz Opens the Doors to His 
Remarkable Collection 
‘Text by Wendy Moonan 
Photography by Derry Moore 


138 A RETURN TO SUBTLETY 
Contemporary Art Holds Its Own in an 
Elegantly Simple Apartment on Fifth Avenue 
Interior Architecture by Boris Baranovich 
Interior Design by Mariette Himes Gomez, astp 
Text by Gerald Clarke 
Photography by Scott Frances 








148 Lone Star CLassic 
Harmony, Proportion and a Feel for the 
Unexpected at a Dallas Estate 
Architecture and Interior Design 
by Peter Marino, Ata 
Text by Joseph Giovannini 
Photography by Matthew Millman 


158 CaLirorNiA DEsERT DRAMA 
Balinese Spirit and African Art Converge in a 
Rancho Mirage Residence 
Architecture by Interactive Design Corporation 
Interior Design by Sam A. Cardella 
Text by Christopher Hall 
Photography by David Glomb 


continued on page 16 


There Are Times To Celebrate 


TIFFANY CELEBRATION™ RINGS 
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, | voice-activated technology. Your arrival will be fashionable. It just won't be late. The TL. AACURA 











A work by Cy Twom- 
bly is in the dining room 
of a Dallas house de- 
signed by Peter Mari- 
no. See page 148. 
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Versatility and Comfort for a Shared New York 
Pied-a-Terre 

Interior Design by Sills Huniford Associates 

Text by Michael Frank 

Photography by Scott Frances 


SERENITY FOUND ON BISCAYNE Bay 

Grand yet Comfortable, a New House in Florida 
Soothes the Soul 

Architecture by Jeffery W. Smith 

Interior Design by Mario Buatta 

Landscape Design by Martin Lane Fox 

Text by Gerald Clarke 

Photography by Durston Saylor 


TURKISH REVIVAL 

A Crumbling Ottoman Yali Is Strikingly Restored 
on the Bosporus 

Interior Design by Barbara Ther 

‘Text by Penelope Rowlands 

Photography by Andreas von Finsiedel 
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190 Neroc.assicaL BEAUTY 
On the Upper East Side, a New Penthouse 
Becomes an Opulent Envelope 
Interior Design by Juan Pablo Molyneux 
‘Text by Judith Thurman 
Photography by Durston Saylor 








200 A Lor or Look For A LITTLE 
Laura Hunt Turns Cost 
Limitations into Opportunities 
i Redoing Her Son’s Dallas 
Apartment 
‘Text by Jeff Turrentine 
After Photography by Ira Montgomery 
Portraits by Theo Westenberger 


206 A DESIGNER TELLS You How 


208 Great DESIGN UNDER $100 
Photography by Anthony Cunha 


214 Ar Play ON THE Baya Coast 
An Organic Weekend Retreat 
in Cabo San Lucas Gets a Breath 
of Fresh Air 
Interior Design by SPI 
Text by Susan Sheehan 
After Photography by 
Michael Calderwood 








continued on page 22 





The terrace of a vaca- . 
tion house in Mexico 

renovated by two young 
designers. See page 214. 
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Watch model CELLISS: 


Cellini watches are eMac Bey 
exclusively in platinum or 18kt gold 





WWW.ROLEX.COM is 
NTS els aan 











MANOR 


PN es) yar taileme coterie 


- ps oa : es 
Ceres eee SS eS ee P \ SERENE ,.. 
rr ‘oeeeeerrr rr yey ot 


a 











, 
f 








LONDON 020 7581 9200 
NANTWICH 01270 626 869 
PETERSFIELD 01730 262 314 
BRENTWOOD 01277 223 016 
HANDCROSS 01444 401 277 

LEIGH 01942 601 003 
NOTTINGHAM 0115 939 9197 
TUNBRIDGE WELLS 01892 619 550 
HARROGATE 01423 701 492 
WEYBRIDGE 01932 848 428 
EDINBURGH 0131 557 2529 
GLASGOW 0141 332 8989 


FRANCE Ol 4548 5757 
BELGIUM 03 226 7145 
HOLLAND 0413 261 525 
RUSSIA 095 995 1807 
GREECE 2.10 802 0557 
SPAIN 952 808 402 
CANADA 416 926 2211 
IRELAND O1 291 7020 


U.A.E 04°3:35'5: 577 


NEW YORK CITY 212 570 6371 


LONG ISLAND 516 365 2885 


eeSS> 


GREENWICH 203 629 9417 
BEVERLY HILLS 310 854 3862 
LAGUNA NIGUEL 949 831 3571 
SAN FRANCISCO 415 522 1910 

SCOTTSDALE 480 421 9898 
WASHINGTON 202 314 5700 

CHICAGO. 312.755 1075 
COLUMBUS 614 899 9716 
DALLAS 214 744 2100 
DENVER 303 302 0013 
SEATTLE 206 728 2211 
ATLANTA 404 869 1108 
FORT LAUDERDALE 954 920 4558 
NAPLES 239 949 3010 

REDBANK NJ 732 758 9449 
RIDGEWOOD NJ 201 251 1003 

KANSAS CITY 913 236 7272 


PHILADEEPHIA 21:5 562. 1939 


CLIVE:-COM 








LONDON 020 7581 9200 
NANTWICH 01270 626 869 
PETERSFIELD 01730 262 314 
BRENTWOOD 01277 223 016 
HANDCROSS 01444 401 277 


LEIGH 01942 601 003 





NOTTINGHAM O115 939 9197 
PFUNBRIDGE WELLS 01892 619 550 
HARROGATE 01423 701 492 
WEYBRIDGE 01932 848 428 
EDINBURGH 0131 557 2529 


GLASGOW 0141 332 8989 


FRANCE 01 4548 5757 
BELGIUM 03 226 7145 
HOLLAND 0413 261 525 
RUSSIA 095 995 1807 
GREECE 210 802 0557 
SPAIN 952 808 402 
CANADA 416 926 2211 
IRELAND 01 291 7020 


U.A.E 04 335 5771 


NEW YORK CITY 212 570 6371 
LONG ISLAND 516 365 2885 
GREENWICH 203 629 9417 

BEVERLY HILLS 310 854 3862 

LAGUNA NIGUEL 949 831 3571 

SAN FRANCISCO 415 522 1910 
SCOTTSDALE 480 421 9898 

WASHINGTON 202 314 5700 
CHICAGO 312 755 1075 
COLUMBUS 614 899 9716 

DALLAS 214 744 2100 
DENVER 303 302 0013 
SEATTLE 206 728 2211 


ATLANTA 404 869 1108 





FORT LAUDERDALE 954 920 4558 
NAPLES . 239 949 3010 
REDBANK NJ 732 758 9449 - 
RIDGEWOOD NJ 201 251 1003 
KANSAS CITY 913 236 7272 
PHILADELPHIA 215 561 1539 


CLIWE COM 


~e 


Oa Oe or Oa SF RL ao 


My Naame Corn mariemec tears MeO Mineola coy ens meer CMU EU 


ee 








Re een 
S a 





















Departments 


32 Lerrers 


40 CoNnTRIBUTORS 

48 DesiGN Noresook: Ope TO ODESSA 
A Summer Residence on the Black Sea 
Undergoes a Polished Redesign 
‘Text by Susan Sheehan 
Photography by Scott Frances 


56 Art Norespook: THE MAKING 
OF A COLLECTOR 


Part I of an Interview with Art Connoisseur 


and Philanthropist Eugene V. Thaw 
By Steven M. L. Aronson 


62 GarbeNs: A HIGHLAND SPRING 
Woodland Blooms Flourish on the Banks of 
Scotland’s Loch Carron 
‘Text and Photography by Derek Fell 


70. DIscOvERIES BY DESIGNERS 
Architectural Digest’s Editors Present 
Designers’ Sources 


84 ARCHITECTURE NOTEBOOK: 
RECOVERING THE PIECES OF HIsTORY 
Reclaimed Lumber Comes Together in 
a Colorado House 
3y Christopher Hall 


90 Horets: VitLas aT Wynn Las VeGas 
Six Sumptuous Private Suites Fitted with 
State-of-the-Art Amenities 
Architecture by DeRuyter O. Butler, ara, 
and Glen Ashworth, ara 
Interior Design by Roger Thomas 
and Janellen Radoff 
Text by Peter Haldeman 
Photography by Barbara Kraft 
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98 


108 


Twenty acres of new 
and restored gardens 
surround the turret- 
ed manor house at At- 
tadale, an estate in the 
Scottish Highlands. 
See page 62. 


‘THE PROFESSIONALS: JENNIFER Post 
A Modernist Designer with a Penchant for 
Light and White Interiors 

By Nicholas von Hoffman 


For CoLLecrors: PRAIRIE SCHOOL 
Canadian Folk Art Shines in a Sculptor’s 
Saskatchewan Residence 

‘Text by Susan Sheehan 

Photography by Michael Moran 


ESTATES FOR SALE: EpIrors SELECT 
PROPERTIES AROUND THE WORLD 
Hawaii, Palm Springs, the Netherlands, 
Oregon, Florida... 


224 AD Direcrory 
A Listing of the Designers and Architects 


Featured in This Issue 





APRIL 2006 


Volume 63, Number 4 
Architectural Digest, 
6300 Wilshire Boulevard, 
Los Angeles, CA 90048, 
is published monthly by 
The Condé Nast Publications, 
4 Times Square, 
New York, NY 10036. 
To find Condé Nast 
magazines on the 
World Wide Web, visit 


www.condenet.com. 


A pair of Islamic-style 
19th-century Minton 
vases. See page 70. 
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The Three Stone Earrings 
for your past, present and future. 
Visit the Design Gallery at 


adiamondisforever.com 
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LOS ANGELES 8600 MELROSE AVENUE CALIFORNIA 90069 USA TELEPHONE 310-652-9999 
LONDON 56 SOUTH AUDLEY STREET WIK 2Q] UNITED KINGDOM TELEPHONE 020-7499-S602 


Visit our website Wwww.mansourrug.com 
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8606 MELROSE AVENUE 
LOS ANGELES, CA 90069 


ADRIAN DESIGN BY KERRY JOYCE 
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CABINETMAKER’S CHERRY 
COLLECTION 


HANDCRAFTED 


ADIRONDACK CHERRY 


YOUR CHOICE 


For your free 
color brochure, sampling all 
the Harden collections, visit 


www.harden.com 
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Amdega Conservatories, 
handmade in England since 


1874 from the finest 
timber and glass. 


Please call 1-800-887-. 548 


or visit www.amdega.com 


All other countries call +44 1325 468522 
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I loved your new Before & Af- 
ter issue (February 2006). It’s 
always amazing to see homes 
evolve at the hands of profes- 
sional designers, but I was es- 
pecially impressed with your 


article “Architecture Note- 


book: Storybook Ending,” about the tree house in 


Washington State. I never imagined that a tree house 


could be for adults, with beautiful furnishings and 


even working facilities. How enchanting! 


ADVICE WELL TAKEN 

The January 2006 issue of Architectural Di- 
gest was the best I’ve ever read. Designer 
Secrets was great—so much valuable ad- 
vice and such varied opinions. I learned so 
much from the best. Please do it again! 
Mary STENGLE 





WATERVILLE, OHIO 


TRIUMVIRATE OF MASTERS 

Having just finished perusing your Janu- 
ary issue for a second time, I wondered 
why I found it so striking. True, the homes 
displayed were exceptional, but there was 
something so compelling about the im- 
ages that I went back to check the credits 
for each article, and sure enough, there 
was the answer—Billy Cunningham, Er- 
hard Pfeiffer and Durston Saylor. What a 
stunning one-two-three punch of superb 
photography! It’s work like that, along 
with excellent layout design, that makes 
your magazine the benchmark against 
which all others are measured. 

Davin E. LupLam 

LEESBURG, FLORIDA 
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—Monica Hay 


Dattas, TExas 


SECRETS WORTH KNOWING 

Over the many years that I have sub- 
scribed to Architectural Digest I have nev- 
er enjoyed an issue more than January’s. 
The designer secrets were valuable and 
the featured homes outstanding. And 
never before have I read an issue from 
cover to cover! 

GeEorGE M. MEIER 

FLEMINGTON, NEW JERSEY 


READY FOR A CLOSE-UP 

Every year it’s the same thing. When I’m 
asked what I would like for Christmas, my 
reply is always, “Architectural Digest.” Your 
January issue was a zesty treat. With your 
question-and-answer format, I got a peek 
into the minds of some of the most bril- 
liant architects and designers. Io enhance 
my appreciation of the photography, I 
have begun to use a lighted magnifier, or 
loupe, which draws out every detail in a 
room. Architectural Digest is reliably won- 
derful, month after month. 

Hoty Simms 

ASHEVILLE, NORTH CAROLINA 


FROM A WRITER'S FAN 
I have to tell you how much I enjoyed 
your January issue. The prize goes to 
Mildred F. Schmertz for her engaging 
treatment of the Art Nouveau collection 
in the handsome New York town house — 
(“Springtime in New York”)! Mildred 
has a special gift: She digs deeper, she 
nurtures, and she always delivers a hu- 
man dimension. I had exactly the same 
feelings when I read, and now reread, her 
story on Daniel Libeskind’s Tribeca flat in 
your February 2005 issue (“An Architect 
in Residence”). I applaud you for having 
the good sense to give Ms. Schmertz such 
rewarding projects, and you may be sure 
she does them great credit and more! 
Lioyp A. MITCHELL 

CAMDEN, MAINE 


CONSERVATION ON THE MIND 

What single issue underscores discus- 
sions of all aspects of our lifestyles more 
consistently than sustainability? In the 
fascinatingly wide-ranging predictions of 
“the most important thing in design” for 
the next decade (Designer Secrets, Janu- 
ary), nothing seemed more astounding 
than that only one of your 100 designers, 
‘Thomas Pheasant, invoked conservation. 
There is a significant difference between 
“important” and “trendy.” The latter is 
not going to matter for long if the former 
does not matter more. 

Kris PENFIELD 

MONTREAL, QUEBEC, CANADA 


PICKERS PIQUE INTEREST 
I really enjoyed the December 2005 issue, 
and I especially liked the article on an- 
tiques pickers (“Antiques Notebook: The 
Dealer’s Secret Weapon”). I’m glad to see 
you recognize their efforts even at “the 
bottom of the antiques food chain.” I plan 
to read Larry McMurtry’s Cadillac Jack. 
Another fun book featuring a picker is Sa- 
vannah Blues by Mary Kay Andrews. On 
another note, I have appreciated in your 
magazine the essays by writers on their 
experiences with homes (Guest Speaker). 
I haven’t seen any of those essays recently, 
and I would love to see one again. 
COLLEEN GENGLER 
Tons, MINNESOTA 

continued on page 36 
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I want to come live in Jerry Weintraub’s 
Palm Desert home (“Fade In—House, 
Palm Desert,” November 2005). The 
house is a dream of a dream. Hey, Jerry, 
’m only 40 miles up the road and open 
to invitations any time. 

Mary Jo YOUNG 


Please shoe more gardens like the one 
in your December issue (“Gardens: 
Cézanne’s Vision”)! I just love the huge 
photos of flowers and greenery, and I find 
it fascinating that the gardens seem to re- 
flect the personalities of their owners. 


SANDY BANNER 
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Your article ‘ maanne: Notebook: The 
Dealer’s Secret Weapon” (December) re- 
minded me of the time my grandmother 
was offered a mere $1,000 for a piece 
of furniture that she knew to be worth 
10 times more. The man who made the 
offer called himself an antiques dealer 
yet had no shop. Clearly a picker. Sell- 
ers beware! If someone wants your “old” 
things, have them appraised before part- 
ing with them. 





HELENE Murter DoyLe 
QUEBEC City, QUEBEC, C€ 
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In your wrondertal article “The Coun-| 
try Life” (December), on David Linley| 
and his wife, Serena, at their home in| 
Provence, you state that he is a grandson} } 
of Queen Elizabeth’s, which he is, but not! § 
the present one. He is, of course, a grand-| ik 

son of the late Queen Mother, Queen| 1 

Elizabeth, wife of King George VI. His}) | 

aunt is the reigning Queen Elizabeth, his 4 
mother’s sister. i a 
Dory MaLcoLm 
PARKSVILLE, BRITISH COLUMBIA, CANADA 


1 read w mith great interest Paul Theroux’s 
article on House of the Dolphins, Clare 
Boothe Luce’s former Honolulu home 
recently renovated for Fayez Sarofim 
(November). Contrary to the story that 
Mrs. Luce departed Hawaii with her Ro- 
man dolphin mosaic, however, I am hap-| 
py to say that Clare generously donated] 
the mosaic to the Honolulu Academy of 
Arts, where she served as a trustee and) 
where it is now on view in the eee 
beautifully renovated gallery of Mediter-) 
ranean antiquities. 
STEPHEN LITTLE 

HoNoLUuLu, Hawa 





The editors invite your comments, 
suggestions and criticisms. 

Letters to the editor should include the 
writer’s name, address and daytime 
phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, 
Architectural Digest, 6300 Wilshire Boulevard, 
Los Angeles, California 90048. 

Letters may be edited for length and clarity and may be 
published or otherwise reused in any medium. 


All submissions become the property of the publication 
and will not be returned. 
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Oh, this business of houses. 
What is it about? Really. Does 
it never end? Why do we keep 
at it? For ourselves? For the 
opinions of others? Do we feel 
safe surrounding ourselves 
with furniture as props—perhaps to prop us up? 

If we move from one place to another, why are 
we comforted by the presence of our furniture? Of 
objects? Paintings give us something—we interact 
with works of art. Art enriches our lives. (Unless, 
of course, the work consists of 12 cigarette butts 
on the floor. My personal favorite was hundreds of 
fortune cookies stacked on the floor, tucked into a 
corner, with viewers urged to eat a few.) 

Magazines are categorized as “shelter books” by 
advertisers who want to reach their presumably 
affluent households occupied by householders. Is a 
house actually held? 


What does the house do for us? We give it 


to share her home with a man. She believed it, but 
it was not true. She had not thought it through. Af- 
ter all, she hadn’t considered that he would bring 
his things—his clothes, perhaps his favorite chair, 
a few pictures; photographs of his family, and 
so on. He would invade her house, her carefully 
decorated rooms, and upset the balance of her 
life. She could not have borne it for more than 
an hour, and she hasn’t. Stull single, she loves her 
house, her home, her furniture and her objects 
more than she could love any man enough to suf- 
fer his intrusion. 

(The same person once spoke of a diet that 
promised a loss of a pound a day, never realizing 
that would mean a loss of 365 pounds a year, assur- 
ing her total disappearance from the earth.) 

Remember the woman, some years ago, whose 
will specified that she be buried in her beloved 
Cadillac? Perhaps Egyptian royalty had it right 
when they were buried with their most precious 








everything we have to make it a home. A place __ possessions, which, unfortunately, they considered 


where we feel safe when we close the door. Once 





to be a few favorite slaves. Are proud householders 


a decorator, female and single, spoke of wanting — to be buried with their furniture? 





Paige Rense, Editor-in-Chief 
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DERRY MOORE (“Germany’s 
House of Hesse,” page 128). The 








SUSAN SHEEHAN (“AD}} 
Style: At Play on the Bajaj) 
Coast,” page 214; “Design 
Notebook: Ode to Odessa,”|) 
page 48; “For Collectors: 
Prairie School,” page 108). 
Pulitzer Prize-winning au- 
thor and contributing writer 
Susan Sheehan calls nonfic- 


typically private Moritz, Landgrave 
of Hesse, welcomed photographer 
Derry Moore into his home and was 
particularly keen on pointing out the 
graffiti in the grand salon window 
where notable visitors—nobles and 
rock stars alike—have made their 


mark. The landgrave “is a splen- tion writing “continuing ed- 





did old boy,” says Moore, “incredibly ucation.” For this issue, the 
courses were diverse. British 
banker Stuart Lawson gave 
her a lesson in Ukrainian}) 
holidays. Sculptor Douglas Bentham “taught me about Doukhobor fur- 
niture,” she says. In Mexico she toured the house renovated by design- 
ers Sarah Shetter and Alison Palevsky. “Starting 2006 in warm, sunny 


Cabo San Lucas was not a hardship,” she says. “It’s excellent reportorial 


royal, referring to ‘when Philip was 
here’ or ‘when Charles was visiting,’ 





all in a perfectly natural way.” Despite 





the magnificence of the property, the 
landgrave “lives very simply,” Moore reports. He has two dogs, which 
“were very sweet but paid not the slightest notice when he called them,” 
says Moore. Of the art and objects that fill the house, Moore’s favorites 





luck when ‘before’ means rocks in the house and pool, and ‘after’ means 
the rocks have been either sandblasted or plastered over.” 


were the Jugendstil pieces collected in the early 1900s. “The rooms where 





they are must have seemed incredibly avant-garde at the time.” 





continued on page 44 
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Time is no match for science: 


A revolutionary new skincare technology 
proven to alter the chain reaction that can 
result in visible signs of aging. 
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molecule for preventing and addressing the 


impact of oxidative stress on the skin? The Idebenone in the exclusive PREVAGE”™ formula 
Dr. David H. McDaniel iS proven as the most powerful antioxidant for 
Director, Institute of Anti-Aging Research correcting and preventing degenerative cellular 


Virginia Beach, VA damage caused by environmental assaults? 
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do for rejuvenation what no other fine lines and wrinkles and improved firmness, 
antioxidant can do. It should be included tone, texture and radiance. 
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Dr. Amy B. Lewis 0 F : 
epemeie & Goneralibennateleay 81% of consumers tested, including 


New York, NY * those with moderate to severe sun 
damage, saw a significant improvement 
in their skin’s overall appearance. 
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“PREVAGE” is clinically proven to protect the skin 
against environmental factors and to improve the 
appearance of fine lines and wrinkles’ 

Dr. Kenneth C. Hertz 

Dermatologist, Miami, FL 

Former Clinical Associate, National Institute of Health 









PREVAGE 
anti-aging treatment 
Proof...not promises: 


Elizabeth Arden 


ALLERGAN 


A cosmeceutical partnership 


Nordstrom For more proof we invite you to visit prevageskin.com 


Lord & Taylor Professional strength PREVAGE™ MD is available 
at your dermatologist or plastic surgeon's office. 
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Contributors 


DURSTON SAYLOR (“Serenity 
Found on Biscayne Bay, page 172; “Neo- 
classical Beauty,” page 190). “It’s like 
being inside a Fabergé egg,” is how con- 
tributing photographer Durston Saylor 
describes the Manhattan penthouse he 
shot for this issue. The apartment, de- 
signed by Juan Pablo Molyneux, had 
large windows, so “the challenge was to 
get the sense of a rich enveloping envi- 
ronment while taking advantage of these 
breathtaking views,” he says. The Medi- 
terranean-style Biscayne Bay, Florida, 
house he visited, designed by Mario Buatta, also combined grandeur 
and intimacy. Despite its size, he says, “it’s not one of those places where 


you hear your heels echoing in the hall.” 


BARBARA KRAFT (“Hotels: Villas 
at Wynn Las Vegas,” page 90). Pho- 
tographer Barbara Kraft says she was 
blessed with beginner’s luck in her first 
assignment for Architectural Digest. 
Capturing the work of designers Rog- 
er Thomas and Janellen Radoff in the 
high-roller villas at the Wynn Las Ve- 
gas hotel was itself a treat—and things 
got even better when it was over. “Af- 
ter the shoot, I was very interested in 
seeing their work in the casino,” she 
says. “I was most amazed by the use of 
fabrics. Imagine ordering sumptuous 
silks by the mile.” While there, she decided to test her luck. “I had a 
few minutes and thought I would try gambling. The slots seemed like 
the easiest. On my first try I won $3,000!” Rather than tempt fate, she 


played it safe. “I took the money and went back to work.” 





| JOSEPH GIOVANNINI (“Lone 
| Star Classic,” page 148). “It was a 
| delightful moment in suspended 
| time,” contributing writer Joseph 
Giovannini says of his visit to 
Nancy Cain Marcus’s residence in 
Dallas. “What's astounding about 
the restoration/renovation is that 
you can’t tell what is original or 
what is new—or even if it’s all old 
or all new.” Architect Peter Ma- 





rino, Giovannini says, “is so adept 
at authenticity—he produces a 


timeless result, which is especially 





difficult in an era when our new 





miracle materials invade resto- 
rations and create anachronisms.” Giovannini, an architecture critic 
based in New York and Los Angeles, says he always surprises himself by 


“falling in love with these traditional spaces.” 
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GERALD CLARKE (“A Re4 
turn to Subtlety,” page 138 
“Serenity Found on Biscaynd 
Bay,” page 172). “These tw 
places are so very different, 
contributing writer Gerald 
Clarke says of the Manhat 
tan apartment and the Flor 
ida house he wrote about for 
this issue. “For a writer, that’ 
what makes it fun.” Still, h 
notes, the residences have a 
least one thing in common 
beautiful views, one of Centra 
Park and the other of the Miami skyline. And, Clarke adds, design 
ers Mariette Himes Gomez and Mario Buatta (whom Clarke recall 
first meeting at a party given by singer Peggy Lee) have a similar ap 
proach: “They’re very hands-on.” Buatta, he says, even hangs drap 
eries. Clarke’s book Capote, the basis for the 2005 film, was recentl 
reissued in paperback by Carroll & Graf. 


CHRISTOPHER HALL (“California 
Desert Drama,” page 158; “Architec- 
ture Notebook: Recovering the Pieces 
of History,” page 84). The vintage-lum- 
ber market, says San Francisco—based 
writer Christopher Hall, is so hot that 
“one dealer, faced with ever-increasing 
competition for an ever-decreasing sup- 
ply of material in the United States and 
Canada, told me that he’s now looking 
as far away as the former Soviet Union 
for buildings to deconstruct.” Hall, who 
also writes for The New York Times and 
Smithsonian, found commonality in a Colorado mountain lodge featur: 
ing reclaimed lumber and a modernist concrete, glass and steel Cali- 
fornia residence: “The success of each house, from a design standpoint 
rests largely on the sensitive use of simple building materials.” 


MICHAEL CALDERWOOD (“AD) 
Style: At Play on the Baja Coast,” page 
214). On his first visit to Cabo San Lu- 
cas, in 1976, Michael Calderwood ra 
into some bad weather: “We were lit- 
erally stuck in the hoiel while the wind 
howled and the rain fell and eventually 
flooded the room out.” Luckily, for}, 
his shoot of the Cabo house featuréd) 
in this month’s issue, the weather was} 
nearly perfect. Calderwood, who has}, 
lived in Mexico for 33 years, delighted) 





in how designers Shetter and Palevsky), 
took “a dark cave” and “filled it with that glorious sensation of translu- | 
cence.” The architecture, too, was impressive: “Walls wound their way!) 
throughout the house like ribbons on a dressing table.” 


ie iy » AY 


: ry) 


WOOD BSBDIUBLULE MMM 





Rane: Apenieianieia ae eile 
























Nuance 


NEW DESIGNS BY MARK SINGER 


=e Cy | IN ap | Good Choice. 





Giati Designs, Inc. * 614 Santa Barbara Street * Santa Barbara, CA 93101 ® Tel: 805.965.6535 ® Fax: 805.965.6295 ® www.Giati.com 


j 
‘ | 


ik PARIS CERAMICS 


2277 -- 


, 


A 
A 
N 
iN 
N 
N 
N 
AN 
an 


> 
o 


’ 


The most beautiful floors from the ends of the earth 


Ts Showrooms: Atlanta * Boston * Chicago » Greenwich « Los Angeles « Naples e« New York « Palm Beach e San Francisco « Washington DC 
UK Showroom: London 


For our inspirational new catalog please call (888) 845-3487 www.parisceramics.com 




















AD Design Notebook 


A Summer Residence on the Black Sea Undergoes a Polished Redesign 


Text by Susan Sheehan/Photography by Scott Frances 








TUART LAWSON IS A PERI- 
patetic British banker 
who has lived and worked 

in 11 countries in the past 31 

years. For the last six he has 

been based in Moscow, where 
he is currently the executive 
chairman of Bank Soyuz, one of 
the largest banks in Russia. He 
rents an apartment in Moscov 

but he went to Odessa, on the 

Black Sea coast of Ukraine, to 

purchase a summer residence. 

“Odessa is a vibrant and cos- 
mopolitan port city that’s only 

a three-hour flight from Mos- 

cow. It has a balmy climate, 
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a ballet, museums, antiques 
shops, and outdoor restaurants 
that serve good food and are 
also good for people watch- 
ing,” he says. 

Lawson says that it is easy 
for foreigners to buy and sell 
property in Odessa and that 
the city has many apartments 
“with beautiful bones.” The 
one he chose is on the second 
floor of a four-story building 
that dates back to the early 
1900s and overlooks one of 
the city’s parks, named for 
the revered Ukrainian poet 

continued on page 50 








Lert: Stuart Lawson’s 
pied-a-terre, located 
in a circa 1900 build- 
ing in Odessa, Ukraine 
overlooks Shevchenko 
Park. ABove: A work 
by his ex-wife, pho- 
tographer Tanya Ma- 
lott, hangs near a sofa 
in the living room. 
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Azove: The study is 
used as a bedroom 
when Lawson’s son, 
Alex, visits. The 1930s 
German typewriter is 
from Lawson’s girl- 
friend, Daria Kokeeva, 
who helped design the 
interiors. Ligne Roset 
table and sofa bed. 


RiGut: Skyscraper, 

by Dutch artist Jeroen 
Henneman, inspired 
the dining room’s gray 
palette. “I wanted a 
cool, almost clinical 
room,” Lawson ex- 
plains. The glass- 
topped tables and 
chairs are from Milan. 
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continued from page 48 

and artist Taras Shevchenko. 
When Lawson first saw the 
591-square-foot space, its walls 
and elegant moldings, arches 
and columns were covered 
with paint in hideous hues. 
“The hall and bedroom were 
a violent pink, the living room 
was mauve, the study was green, 
and the kitchen was paneled in 
light wood,” he says. 

Lawson hired one of the 
best contractors in Odessa, 
who provided skilled craftsmen 
to renovate the space. He also 
had the help of his girlfriend, 
Daria Kokeeva (“My Russian 
isn't good enough to describe 


“The apartment’s 
décor was dated and 
the colors lurid. I 
lightened the envi- 
ronment to allow the 
beautiful bones to 
show through,” 

says Lawson (left). 


what I want in interior design 
and she offered second opin 
ions,” he says). Che apartmen 
was repainted a pale yelld 
and two shades of eggshell; th 
kitchen and dining room wer 
stripped and painted gray. 
Lawson bought much of th 
Italian and French furnitur 
for the apartment from tw 
design shops in Odessa, bu 
he and Kokeeva couldn’t fin 
a bed that suited them there 
so they took a day trip to Kie 
and chose a bed they liked fo 
its simplicity. “Our real finc 
was a ceiling fixture that wai 
perfect for the living room, oné 
continued on page 5. 
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Hundreds of 
Stone Fireplace 
Mantels 


Call Today for 
Free Catalog 
(800) 597-3606 
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| continued from page 50 The bedroom’s walls 
| that was stark and modern but alive, and 24 ceiling were paint- 

: fill x | h “ | we Se h : eats {| > 9 ed a soft yellow “to 

it filled the volume with its spindly arms,” howcase the fabulous 
| he says. The airy living room is furnished moldings.” Sunset Af- 
_ with a pair of contemporary sofas and _ ter the Rainstorm by 
| armchairs, a sleek sideboard, a low table Terence Price is above 
the bed. Uzbekistan 
_ and assorted lamps. A 120-year-old car- and Kazakhstan rugs 
pet from Uzbekistan provides a touch of are on the floor. 
the antique. 

A photo of Montauk by Tanya Malott, 
Lawson’s ex-wife, a professional photog- 
| rapher who lives with their seven-year-old 
| son, Alex, in Sag Harbor, New York, hangs 
eta orm orgs wee | ona wall underneath an arch between the 

> | . ~ 
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BARBARA BARRY DREAM 


Elegant bed linens exclusively for Bloomingdale’s. 
















































































“To live in a tranquil and beautiful environment 


Mas 
encourages awareness of life’s nuances, and brings a 
sense of joy to everyday living. I’m delighted to share 
my vision of fine living with Bloomingdale’s.” 


— Barbara Barmy 











































HEN INTERIOR DESIGNER 


IRBARA BARRY _launched 


Oval Collection exclusively _ for 


»omingdale’s, it was to create furniture 
| merged her sophisticated design sense 
{ 

5 oa: : = 
+1 the store’s signature attention to quality 


{ craftsmanship. Now, the marriage 


tinues with Barbara Barry Dream, 





Ine of luxury bedding that partners 
[aitifully with the Oval Collection. 
se bedroom is the core of the home,” 
3 Barry. “A beautifully detailed bed 


‘ 
ngs rest and harmony to the senses, 


ling us out into the world restored.” 
s belief is evident in Dream’s 
evocatively colored patterns: Pearls, 
roidered with strands of champagne 
pearls; Wave, a subtle texture with a 

wave scalloped edge; Pirouette, 
prned with a modern scrolling design; 
Eucalyptus, a fresh and subtle motif of 
ting leaves. Each gives classic bedding a 
come touch of relaxed elegance. With 
am, Barbara Barry once again showcases 
unique aesthetic for Bloomingdale’, 
utnership that promises to grow ACTOSS_ 
ty areas of home design. To view the 
iplete collection, please visit your nearest 


omingdale’s bedding department. 
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; Shown from the Oval 
- Collection: Upholstered Sofa, 

= Matchipg Chair, “Oval” 
Cocktail Table, “Oval” End 
and Script Art. 





Shown from the Oval ~ 
Collection: Dining Tab 
Armchair, Side Chair 7 
and Lacquered Canvas 
Demilune 3 


“LIVING WELL SHOULD Ws 
BE SAVED for special occasions,” Ba 










Barry says, and Bloomingdale’s cou 


agree more. To view the designer’s expa 








home collection, which includes a new 
with leather headboard, tall chest, nightst 
dresser, side chairs and more, visit 


nearest Bloomingdale’s Furniture Galle 














schedule a complimentary consultation ¥ 


2 : ; 2 . a 
a Bloomingdale’s Interior Designer in ~ 


t 


area, call the 59th Street store in New 


212.705.2590. A designer is availabl 





transform your space with quality furnis 
lighting, and accessories, plus offer advicie 
floor plans and color schemes. Our dé 


philosophy is that it’s all about you. 


Olaamingdale 


LIKE NO OTHER STORE IN THE WORLD 


LAMPS 





Experience how our vast array of fine lighting designs makes any environment a true original. 





www.fineartlamps.com 
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The world’s finest teakwood 


pricing 


furniture, 
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Elegant Outdoor Furniture in Solid Teak 


es 


Uncompromising craftsmanship. Fair 


And, unbeatable service. These are the things that have 


Sef. Naas 
CN eae 
a sis 


Se 
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made Kingsley~Bate America’s leading manufacturer and distributor 


of superior teak outdoor furniture since 1983. Kingsley~Bate 


built for more than a lifetime — built for generations. 


7200 Gateway Court, Manassas, Virginia 20109 


703-361-7000 f 703-361-7001 


www.kingsleybate.com 
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| young girl’s nightdress, by Katya Rozkova 








“Like much of Odess 
this building has or- 
nate Art Nouveau 
touches; it was in sty 
at the turn of the cen 
tury,” says Lawson. 
Brvow: The balcony, 
off the living room. 
























continued from page 52 
living room and the study. “It had bee 
filled in by a prior resident. I considere 
reopening it, but I couldn’t justify losin 
the study, which serves as Alex’s bedroon 
when he visits me,” Lawson explains. 
Lawson enjoys living with works of a 
by Malott and by his friends. In the e 
trance hall hangs Dress, a print depicting 


a friend from Moscow. Skyscraper, a gif 
from Dutch painter and sculptor Jeroe 
Henneman, hangs in the dining roo 
The abstract painting suits the room 
which has a different look from the res 
of the apartment. Its floor is gray-stainet 
wood, and the tables are black, with glas 
tops. The chairs are a shade of blue “1 
the same range as the painting,” says La 
son. Some of the furniture he has acquiret 
over a quarter of a century is kept in j 
storage unit in New Jersey he refers t 
as “Aladdin’s cave.” The dining table ant 
eight chairs had been in storage there be 
fore being shipped to Ukraine. 

Says Lawson, “I have no formal desigt 
training but have developed an eye ove 
years of decorating new apartments in dif 
ferent parts of the world. This apartment 
with its mix of old and new, is one of 
most beautiful.” 0 
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ADAr t Notebook 


‘The Making of a Collector 


Part I of an Interview with Art Connoisseur and Philanthropist Eugene V. Thaw 


By Steven M. L. Aronson 


ONG PREEMINENT AS A 
private dealer in Eu- 
ropean paintings and 


drawings, Eugene V. Thaw has 
himself achieved peerless feats 
of collecting in at least three 
fields. For him, works on pa- 
per are the medium in which 
the “handwriting” of the art- 
ist can best be discerned, and 
it is his abiding love for them 
that led him to assemble more 
than 300 European master 
drawings of the 15th to 20th 
centuries—a collection that 
encompasses the high points, if 
not the very peaks, of Western 
draftsmanship. Drawn to New 
York’s Morgan Library for the 
scholarship-driven purity of its 
exhibitions (no fewer than four 
of which have been devoted 
to his holdings), Thaw has 
pledged to give it the whole lot 
in increments during his life- 
time. Which makes him that 
institution’s most munificent 
patron and benefactor since 
the death of J. P. Morgan. 
Forsaking Manhattan for 
Santa Fe in the late 1980s, 
Thaw quickly found a new 
outlet for his craving to col- 
lect, going on to amass some 
800 works of North Ameri- 
can Indian art; in 1995 he 
presented them—amounting 
by then to the finest collec- 
tion of its kind created in this 
generation—to the Fenimore 
Art Museum, in Cooperstown, 
New York, where he had once 
owned a large farm. Then in 
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2002 he donated to the Met- 
ropolitan Museum of Art yet 
another incomparable collec- 


tion: roughly 200 objects of 


Nomadic art of the eastern 
Eurasian steppes. 

Thaw is a trustee of the 
Morgan Library, an honorary 
trustee of both the Museum 
of Modern Art and the Met- 
ropolitan Museum of Art, the 
past president of the Pollock- 
Krasner Foundation and a past 
president of the Art Dealers 
Association of America. He 
is also a notable scholar and 
the coauthor of the four- 
volume Jackson Pollock cata- 
logue raisonné. 


WOULD YOU SAY THAT 

YOU WERE AN “INTELLECTUAL 
DEALER” OR A “DEALING 
INTELLECTUAL”? 

Oh, an intellectual dealer, to 
be sure. In fact, I was one of 
those terrible types who, when 
they put a picture up on the 
easel, just couldn’t resist show- 
ing off how much they knew 
about it. 


WHAT WERE YOUR BIGGEST 
COUPS AS A DEALER? 

I sold the Bernini bust of Ur- 
ban VII; a major Poussin, The 
Martyrdom of St. Erasmus, the 
great Goya portrait of General 
Guye in his braided uniform, 





Eugene V. Thaw in 

the library of the b 
Santa Fe residence he 

shares with his wife, 

Clare. The early-19th- 

century model of a 

staircase is one of an 

extensive collection. 


from the Marshall Field col 
lection; and the Dali from th 
Henry Mcllhenny collection. 
also sold many, many Impres 
sionist masterpieces, includin 
a Van Gogh painting I owne 
personally, Flowering Garde 
which I had had on loan t 
the Frick for ‘many years. 
poured the money from tha 
into a charitable foundatio. 
that my wife, Clare, and I ha 
set up in 1981 in aid of anim 
rights and the environment a 
well as the fine arts. 


WHICH COLLECTORS MADE ~ 
THE DEEPEST IMPRESSION 
ON YOU? 
Paul Mellon would stop 1 
whenever I called to say I ha 
something to show him. I sol 
him everything from a grea 
Rubens study for the White 
hall ceiling in London, whic 
he whisked off to his cherishe 
Yale Center for British Art thi 
day before it opened, to a larg 
still life by Braque that he kep 
for himself. He would neve 
bargain—if he walked awa 
from a picture, you couldn’ 
offer it to him again for less. S 
continued on page 5: 
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continued from page 56 

naturally you strained to make 
him the best price you possibly 
could the first time around. He 
was a very reserved man, but 
at one point he did ask me to 
call him Paul. 


I sold Norton Simon a lot of 


things, too, and in 1972 I had 
a hand in selling him what I 
consider to be the greatest still 
life in the history of art—the 
1633 Zurbaran of lemons, or- 
anges and a rose. It’s in that 
superb Norton Simon Mu- 
seum in Pasadena, California. 
I believe the price was $3 mil- 
lion, which was a lot of mon- 
ey for a thing then but deri- 
SOTY today. 


Do YOU BUY WITH YOUR 
HEAD, YOUR HEART OR YOUR 
CHECKBOOK? 

Your head and your heart. 
Your eye and your mind. The 
money is not important—you 
can always find a way to pay 
for something. The first major 
drawing I ever bought, a small 
Rembrandt, these two refugee 
dealers from Frankfurt gave 
me 10 months to pay for in 
$300 installments. 


WERE YOU EVER TEMPTED 

TO BUY A PICTURE THAT YOU 
HAD FOR SALE? 

Early in my marriage, my wife 
said that maybe we ought to 
keep something for ourselves. 
‘There was a watercolor mono- 
type by Gauguin that I had that 
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ABove RicuT: A pair 
of 5th-6th-century 
Ostrogothic gold-and- 
garnet earrings from 
Thaw’s collection of 
barbarian jewelry. 


she liked—one of the best late 
monotypes—and she said, 
“Let’s take it home.” And there 
it remains. 


How WOULD YOU DEFINE THI 
ART OF COLLECTING? 

Well, in my oft-repeated man- 
tra, it’s ordering. It’s about mak- 
ing some sense out of a group 
of related objects that you’ve 
accumulated and having each 
one reinforce the others. You 


should always be reaching for 





Lert: Still Life with 
Lemons, Oranges and 
a Rose, Francisco de 
Zurbaran, 1633. Oil on 
canvas; 2442" x 43%". 
Thaw sold the paint- 
ing to Norton Simon 
for $3 million in 1972. 


better examples than what you 
have, and you should find out 


what you're missing, too, so 
you can fill in the blank spaces. 
It’s an intellectual, not an ob- 
sessional, activity. I myself col- 
lect to learn, and when I feel 
I’ve learned my way around a 
field enough to have put to- 
gether a really well-rounded 
collection, I give it away—to 
museums. [hat’s what I’d like 
to be remembered for, and 
not for getting a high price for 
a picture. 


YOUR COLLECTIONS ALL 

SEEM TO WIND UP IN EXACTLY 
THE RIGHT REPOSITORIES, 
PHYSICALLY AS WELL AS 
PHILOSOPHICALLY SPEAKING. 

I recently chose the Cooper- 
Hewitt museum, in Manhat- 
tan, to show—and ultimately 
receive as a gift—my collection 
of intricately carved 18th- and 
19th-century model stairways, 
because they’re planning an 
underground addition with a 
room for architectural mod- 
els of all kinds. One of the 
things I’m collecting now 
is gilt-bronze and gold ob- 


Lert: Crouching Ta- 


hitian Woman Seen 


from the Back, Paul. 


Gauguin, circa 1902. 
Gouache on paper; 
21" x 114%". The mono- 
type has been in the 
Thaws’ collection for 
nearly 50 years. 


jects—Merovingian, Lom 
bardic, Ostrogothic, Gothi 
and Hunnish—and all thes 
Dark Ages barbarian jewel 
are going to go to the Mor 
gan Library to be displayed i 
the new treasure room that’ 
been designed. They’re ve 

much J. P. Morgan’s taste 
not incidentally. 


WHAT WAS YOUR LATEST 
MAJOR PURCHASE? 

A Juan Gris drawing for hi 
famous painting Man in th 
Café that’s in the Philadelphi 
Museum of Art. I bought it ex 
pressly to give to the Morga 
and they were so excited to ge 
a very great Cubist piece tha 
they’re putting it in their up 
coming show of the 100 bes 
drawings from their entir 
collection, of which 27 com 
from me. I bought this Gris, b 
the way, for just under a mil 
lion from a Mexican gentle 
man whose father I had sol 
it to over 30 years before fo 
practically nothing—mayb 
$10,000. At the time, thoug 
I simply couldn’t affor 
to keep it. 


Is THERE ANYTHING YOU 
STILL OWN THAT YOU WOUL 
NEVER SELL OR GIVE AWAY? 
Not really. I no longer nee 
to physically possess works 
art, I have them all so clear 
ly in my mind’s eye. I mea 
why hold on to things? D 
you remember that Japanes 
businessman who owned on 
of the two Van Gogh portrait 
of Dr. Gachet and wanted t 
have it cremated along wit 
his body when his time came 
Thanks to the Japanese re 
cession in the ’90s, the ban 
took the painting away fro 
him before he could succee 
in dying. O 


Next month Eugene V. Thaw wh 
share his thoughts on the state 
the arts today. 





ee eee QUITE A DEPARTURE. The new Cadillac DTS with 


Adaptive Remote Start. Start your DTS and recall your persona! settings at the touch 
of a button. Prepare for takeoff. The new 2006 Cadillac DTS, starting at $41,990* 








oa aan is ? a a : 5 re 
7 hoe hs ye ' : oe ea 
Le PCE CR Car Ea Ce eee Ca ye 
*MSRP. As shown $51,285 Seat Dau EL Ra) eC mES em ce MSMR eI Clan Ceceelate eae EET etna tee 


**Standard one-year OnStar service varies by model. Call 1 888 4ONSTAR (1 888 466 7827) or visit Col gF}€-]enelo) gm Comey nae) gree (-1 ¢-] |S 
©2005 GM Corp. All rights reserved. Break Through® Cadillac® Cadillac badge® DTS® OnStar” as 


et - 








THE MONTECITO COLLECTION. INDULGE YOUR SENSES. 





! CELEBRATING 35 YEARS OF CRAFTING FINE FURNITURE. PLEASE VISIT WWW.FREMARC.COM FOR A TRADE SHOWROOM NEAR YOU. 626.965.0802 










































































ADGardens 


Woodland Blooms Flourish on the Banks of Scotland’s Loch Carron 





Text and Photography by Derek Fell 


HE ROAD THROUGH 
the Scottish Highlands 
from Inverness to the 

Western Isles is one of the most 
scenic in all the British Isles. 
It twists and climbs through 
mountains covered in pine 
forest, then strikes straight as 
an arrow across desolate moor- 
land cloaked in purple heather 
and green bracken fern to the 
shores of Loch Carron. The 
play of light can be dramatic, 
with rain squalls sweeping in 
from the Kyle of Lochalsh fol- 
lowed by long, bright, sunny 
spells—a landscape of sunlight 
and shadow filled with swirling 
mist and rainbows. 

Lying along Loch Carron’s 
southern shore is the 32,000- 
acre estate of Attadale. Histori- 
cally part of the Clan Mathe- 
son’s lands, Attadale today is 
owned by Ewen Macpherson, 
who took over the property 
from his father in 1977, and 
his wife, Nicky. 

In about 1890 Captain Wil- 
liam Schroder began laying 
out a handsome garden around 
the turreted 1755 manor house 
(featured in recent years in the 
BBC television drama Hamish 
Macbeth) to accommodate his 
collection of woody plants. He 
focused on spring-blooming 
rhododendrons and conifers, 
among them California coast- 
al redwoods. 

These mature trees suffered 
devastating damage from a 

continued on page 64 
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Attadale, a 32,000-acre 
estate in the Scottish 
Highlands, has an 18th- 
century manor house 
that stands amid 100- 
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year-old rhododen- 
dron groves and new 
gardens laid out by 
its owners, Ewen and 
Nicky Macpherson. 
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WeatherMaster 
-by Laneventure 


For more information, contact us at laneventure.com or 1-800-235-3558. 


For the latest on how to make more of your outdoor space, ask for your free copy of our Living Outdoors magazine. 
Featured collection: Frances Mayes’ At Home In Tuscany. 
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continued from page 62 

series of savage gales in 1984 
and 1989, inspiring Nicky 
Macpherson to embark on an 
ambitious restoration plan. She 
also decided to add new garden 
spaces: a water garden along 
the driveway, a fern garden 
in the shelter of a cliff and a 


Japanese garden in a woodland 


glen. “After 100-year-old trees 


blew down during the storms, 
the craters left by their massive 
roots filled with black, peaty 
water,” she explains. “And I re- 
alized that by enlarging them 
to form pools fed by an old 
millstream, I could create a per- 
fect habitat for bog plants such 
as water lilies and primulas.” 
With the help of garden design- 
er Michael Innes, who trained 
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at Kew Gardens and was a 
adviser to The National Tru: 
for Scotland, she developed 2 
acres of cultivated gardens. 

The water garden is her fi 
vorite. Running parallel to th 
main driveway, with a seri¢ 
of pond levels and bog ares 
connected by cascades, it hé 
the appearance of a natur: 
mountain burn. 

“Winter chill is importar 
for many of the plants in th 
water garden, but our climate | 
influenced by the Gulf Strean 
which tempers the frost an 
makes it possible for us to gro} 
outdoors subtropical plants lik 
Brazilian gunnera and eve 
New Zealand tree ferns,” sh 
says. Snow Is increasingly rar} 
and it tends to lie in the garde! 
for only a day or two. “Our big 
gest problem at Attadale is th 
terrain: It is either too steep q 
too boggy. Fortunately, Hime 
layan rhododendrons can gail 
footholds on some of the stee 
parts, while Asian primulas re} 
ish the flat, moist areas.” | 

She plants mainly for cole 
harmonies and leaf contrast’ 
An especially beautiful comb} 
nation is the ghostly white bar, 
of a Kashmir birch ringed wit 


rosy-pink candelabra primrosf 


es and native yellow flag irise| 
Also a favorite are the blu 
Himalayan poppies partnere 


with the soft apricot of anothe} 


primrose hybrid. 
The blues of Himalaya) 
poppies can be variable, bu 
those at Attadale are the deep 
est sky blue, the result of 
continued on page 6 


Nicky Macpherson, 
with the help of gar- 
den designer Michael 
Innes, created a bog 
garden after mature 
trees in the area had 
been felled by storms. 
Lert: A young Kash- 
mir birch is surround- 
ed by primroses. 
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KENDALL- JACKSON 


~~ 


The French taught me about “terroir.” | learned to be 
stubborn on my own. It wasn't until | applied my stubborn- 
mess to this classically proven French concept that we 


) were able to create Kendall-Jackson wines. 


First, a bit about terroir. The French developed this 
concept centuries ago —the location, soil and climate of 
a given vineyard site directly affect the flavor and 
characteristics of the wine produced from that vineyard 
Armed with this knowledge, | found that the grapes grown 
On Californias Cool coastal mountains, ridges, hillsides 


- 


and benchlands produced the richest and most intense 
flavors with unique Character 

Low-yield farming on high elevation terrain takes a 
tremendous commitment in terms of time and cost. But 
anything else would require compromise. And my stub- 
bornness will never allow it 

| understand that many of you enjoy the taste of Our 
wines, but you're not sure why. Hopefully, | can help with 
the facts. SO you can enjoy A Taste of the Truth. 


kj.com/truth 














ABOVE: On a steep 
hillside near the 
house, she found “a 
perfect habitat for 
plants from the Hima- 
layas, Madeira and 
Tasmania, thanks to 
the Gulf Stream.” 
Ricut: Brilliant blue 
Himalayan poppies. 


continued from page 64 
cross between two species, 
Meconopsis betonicifolia and 
Meconopsis grandis. A cliff over- 
hang nearby provides the cool 
environment they demand, 
even in the height of summer. 
Behind the house, in a 
woodland dell, is an abandoned 
quarry where a mature colony 


of red-flowering rhododen- 


drons grows close to verti- 
cal cliffs, their sinuous, shiny 
trunks contrasting with the 
dripping, moss-covered quarry 
walls. “The dim light creates 
an almost magical atmosphere,” 
Nicky Macpherson observes. 
“And in winter the drips 
reeze into huge icicles, turn- 


ing the dell into an ice caverng 
More rhododendrons fu 
nish shade for the fern garde 
which head gardener Geof 
Stephenson has landscape 
with rocks, a small waterfa 
and a pond. He built a glas 
geodesic dome to house deli 
cate tropical ferns, but man 
others are grown outdoors. 
The restoration process re 
vealed the old algae-covereg 
stone walls and fieldstone path 
of a neglected formal quadran) 
garden in front of the house 
It is now planted with hardy 
perennials, shielded from thg 
winds off the loch with hedg 
es of rugosa roses. Masses 0 
continued on page 64 





There’s no Place like Home. 
Kitchen Interior Design by SieMatic. 





Preferring the best. 











An old millstream was 
widened in places “to 
avoid boring straight 
lines,” Macpherson 
says, and transformed 
into a water garden. 
The enormous leaves 
of Brazilian gunnera 
highlight a group of 
damp-loving plants. 


continued from page 66 
magenta-flowering Geranium 
macorrhizum and airy pale 
pink London pride form low, 
spreading ground covers. 

An enclosed vegetable gar- 
den, located a few steps from 
the kitchen door, has also been 
restored. Though vegetables 
were once considered difficult 
to grow in the damp climate and 


sodden peat, drainage has im- 
proved the saturated soil. Now 
peas, lettuces and green beans 
are grown to perfection. 
Most of the estate is un- 
cultivated hillside, with two 
peaks rising more than 3,000 
feet. Nicky Macpherson recog- 
nizes the importance of main- 
taining the property’s Scottish 
wilderness aura, and she has 





succeeded in creating gardens 
that merge with the wild Hi gh- 
land landscape. | 
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Attadale Gardens, in Strathcar 
ron, Wester Ross, Scotland, are 
open Monday through Saturdays) 
10:00.4.M. to 5:30 P.M., from April} 
through October. For more infor) 


mation, visit www.attadale.com or 
=) = x | 
telephone 44-1520-722-603. | 
} 
| 
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Handcrafted luxury crystal, since 1857. For retailers, call toll-free 1-866-240-5115. www.moserusa.com 
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| sa iaxart "LT Pair of Fish 41/2" H, and Conch Shell 5!/4" L x 5 





rn yn call 1.800.64 563 or visit www.herendusa.com 








tion, available in eight hand painted color combinations: 
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Exceptional leisure furniture. Available through Architects 
& and Interior Designers. Manufactured from’plantation grown teak. 
\ Recipient of twelve international design excellence awards. 
= 1+ 800 + 451+ 7467 www.teak.com 
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The stylish selection emphasizes gilt, 
marquetry, and lacquered and painted finishes. 


/0 


ith a second show- 

room in the San 

Francisco Design 
Center, Urban Chateau brings 
its vast selection of French and 
Italian antiques and decorative 
accessories closer to designer 
clients. “We’re always in the de- 
sign district,” says Alex Jordan 
(left, with his associate Stephan 


Jones, right). “The new location 


is more convenient when we 
come to San Francisco.” 

An Italian tortoiseshell box 
encrusted with mother-of-pearl 
and raised on gilt-bronze paws, 
circa 1750 (below), was hand- 
picked by owner ‘Terry Gross. 
Another find is a pair of Louis 
XVI walnut chairs (below left) 
stamped “J. Nadal-Laine,” a fur- 
niture supplier in the late b8th 
century. “I thought a designer 
could use them in a more mod- 
ern setting if we upholstered 
them in a nontraditional, very 
chic hide,” says Gross. 


Urban Chateau 

101 Henry Adams St. 
San Francisco, CA 94103 
415-673-8026 


www.urbanchateau.com 




















Quadrille 


The Toile de Paris Collection at Quadrille 
Wallpapers and Fabrics (212-753-2995) in- 
cludes a chinoiserie design called Paradise 
Garden and the same design in silhouette 
called Paradise Background. The colors 


range from turquoise on lilac and orange 


on tint (shown) to black on tint. 
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| old company’s tradition of excel- 





illingham & Company is 

known for having some of 
| the best English pieces available 
for sale in the United States, 
but its Continental furniture 
and objects are also exceptional,” 
Elissa Cullman (right, studying 
one of a pair of circa 1820 En- 
glish ironstone vases) says of the 
venerable antiques gallery, 
which has just relocated to 
Manhattan from San Francisco. 


The shop continues the 32-year- 


lence, featuring such items as a 
rare Queen Anne pier glass, circa 
1710, an English mahogany part- 
ners desk and a pair of Regency 


oak gondola chairs (below). 


Dillingham & Company 
217 E. 60th St 

New York, NY 10022 
212-906-9098 


www.dillinghamandcompany.com 





“We could not be more delighted 






Wie 
An English stick-back} 
Windsor armchair, F 


to welcome them to our neighborhood.” 


. : 
and yew, is a rare find | 
in the new shop. 








circa 1800, of elm, ashi» 














senerations of [radition 


‘|. Blairman & Sons is directed by Martin Levy, the fourth genera- 


on to run the firm. The London shop, of which Alan Wanzen- 


)erg is a client, focuses on late-18th- through early-20th-century 


irniture with a well-documented provenance. Levy pays particular 


“tention to commissions from architect-designers, such as William 


P ichard Lethaby. The circa 1893 chair (above) was designed by Lethaby, 


/1 English architect and a principal in the Arts and Crafts Movement. 


¥ 


»4+-20-7493-0444: www.blairman.co.uk 
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. Blairman & Sons Ltd., 119 Mount St., London W1K 3NL 





continued on page 76 


AD’s Editors Present Designers’ Sources 

















A vase with lion masks 
was designed by The- 

odore Deck, a leading 
French ceramist work- 
ing in the late 1800s. A 
pair of vases were man- 
ufactured by Minton. 
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EYE ORES 





JAB, the parent com- 
pany of Stroheim & 
Romann (718-706- 
7000), includes the 
striped sheer Cavalese 
in its San Diego col- 
lection. The bottom 
edge of the fabric is 
finished and weighted. 
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=D BY THE WORLD’S GREATEST ENGINEERING INNOVATIONS, IT’S FULLY REDESIGNED WITH ACTIVE FUEL MANAGEMENT™ Ome Va) FUEL 
NCY,* AS WELL AS AVAILABLE REAR VIEW CAMERA, POWER LIFTGATE, AND NAVIGATION SYSTEM WITH VOICE RECOGNITION. THAT'S aNeaan 
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VISIT GMC.COM 






































Discoveries OD Designers 4D’s Editors Present Designers’ Source: 








A California Classic 

























he new 6,000-square- in 1977. The new line features | 
foot showroom in San Rosequist’s party furniture, a 
Francisco displays folding table and chair (below 

Michael Taylor Designs’ sig- right), and the more substantial 

nature collections as well as the _ivy-back chair (below left). Over 

company’s newest representa- the last +5 years the sophistica- 

tion, Wicker Wicker Wicker, tion, simplicity and elegance of 

created by Ivy Rosequist in col- —_Taylor’s designs has defined the 


laboration with Michael Taylor — California Look. 


Michael Taylor Designs, 155 Rhode Island St. 
San Francisco, CA 94103; 415-558-9940 


The simplicity 
of the large- _ 
scale furniture i 
a hallmark of 


Michael Taylor 











‘Treasured Maps 


Quadrus Studio, represented by Thomas 


Lavin in his Los Angeles showroom, pre- 
sents a striking selection of maps framed in 
individual plates. The 1739 Turgot map of 
Paris (left) is hand-antiqued and framed in 
22-karat gold leaf under glass in four sec- 
tions. Admired by Mark Boone, a 1746 
map of London by John Rocque is also avail- 


able, in 24 graphic plates. 





Thomas Lavin, 8687 Melrose Ave. 


West Hollywood, CA 90069; 310-278-2456 
www.thomaslavin.com 


continued on page | 





Geometrix™ is a whole new category of high-tech lighting designed by 
Schonbek with Strass® crystal by Swarovski. , 





strass The designs are expressed in spirals and slices, cylinders and rectangles, 

~ pyramids and spheres. Pure white halogen or xenon light ignites the crystal 
to create shimmering auras of color. Shown is Matrix by Schonbek. Matrix 
comes in 24 crystal colors. ; 


Visit www.schonbek.com to find a showroom near you. 





Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908 
Tel: 800.836.1892 or 518.563.7500 www.schonbek.com © 2006 Schonbek Worldwide Lighting Inc. 
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Bergamo 

| Long-established textile designer Lori 
Weitzner shows her first line of wallcov- 
erings, which she calls “furnishing for the 
walls,” through Bergamo Fabrics (914-665- 
0800). Lineage (far left, top and center) is a 
print of willowy branches with delicate yarn 
in the warp. Soliloquy (far left, bottom) is a 


hand-blocked print. Sonata (left) is a hand- 


made paper that recalls Japanese watercolors. 
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Twelve years ago Marie-Luce Podva founded 





Paris’s Série Rare after seeing the jewelry 
and metal collections at the Bardo Museum 
in Tunis. The home-accessories shop fash- 
ions door handles, drawer pulls, drapery 
holdbacks and other bronze items, designed 


by Podva’s husband, Daniel, that attract an 





international clientele. ‘I go there for the 
most unusual and finely produced hardware,” 
notes Penny Drue Baird (right). “Their 
style is unique and their craftsmanship su- 
perb.” Bronze, gold, silver, nickel, chrome and 
a variety of custom finishes are available. 


Série Rare, 6 rue de |’Odéon, 75006 Paris 
33-1-55-42-92-10 










Daniel Podva’s de- 
signs include drawer 

pulls, right, and door 
levers. The pieces are 
handcrafted from 


high-quality bronze. 






| 
continued on page 8 
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Knowing 
what counts. 


poggen 
pohli 


Poggenpohl Studios: 


Asbury Park, NJ 732-988-8301 


Atlanta, GA 404-816-7275 
Austin, TX 512-443-3303 
Boston, MA 617-236-5253 
Chevy Chase, MD 301-657-8616 
Chicago, IL 312-755-9023 


954-923-2688 
808-524-6656 
858-454-9133 
702-260-9618 
516-883-2424 
310-289-4901 
952-927-4444 
949-729-9144 


Dania Beach, FL 
Honolulu, HI 

La Jolla, CA 

Las Vegas, NV 
Long Island, NY 
Los Angeles, CA 
Minneapolis, MN 
Newport Beach, CA 


New York, NY 212-228-3334 
New York, NY 212-355-3666 
Paramus, NJ 201-587-9090 


Pittsburgh, PA 412-683-3000 
916-387-1717 
801-485-2333 
415-865-0443 
787-751-6005 
207-883-8901 
480-424-7900 
248-624-7300 
202-342-9111 


203-227-1723 


Sacramento, CA 
Salt Lake City, UT 
San Francisco, CA 
San Juan, PR 
Scarborough, ME 
Scottsdale, AZ 

W. Bloomfield, MI 
Washington, D.C. 
Westport, CT 


Exclusive dealerships available. 


To order our literature package, please 
visit our website or send $22.00 to: 


Poggenpohl U.S., Inc. 
350 Passaic Ave. 
Fairfield, NJ 07004 


Phone: 1-800-987-0553 
www.poggenpohlusa.com 
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here’s always something 
totally out of the ordinary 
to really take a room to the neg 
level,” Arthur Dunnam (left, 
with owner Daniel Harrison, 
left, who holds an Austrian ale 
andrite-faceted cut-glass vase) 
says of H. M. Luther An- 
tiques’ uptown location in Né 
York’s Carlyle hotel. The shop 
strengths are European and ° 
Asian furniture and accessorie 
from the 17th through 20th } 
centuries, such as an early-18 | 
century French carved giltwo . 
mirror (below). Harrison’s eye 
favors the intriguing object: 
| 
oe 
| 


H. M. Luther Antiques 


35 E. 76th St. 
New York, NY 10021; 212-439-79 
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Above, a German Neo- 

classical maple, syca- 

| more and fruitwood 
| secretary, circa 1795 continued on page \ | 
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JORGE PENS! 


www.poggenpohlusa.com 
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Discoveries 


[he Stone Age 

Ca Mart’s North Holly- 
wood, California, location 

ofters designers and architects a 
centralized resource for stone 
accents and products. Richard 
Landry (above, left, with owner 
Albert Ganjian, in the Designer 
Collection) says, “They have 
a wide selection of rare and ex- 
quisite stones, and all of their 
slabs are displayed indoors, 
parallel to the aisles, for better 
viewing.” The climate-con- 
trolled warehouse augments the 
expected items—limestone and 
marble—with full sheets of 
semiprecious gemstones, such as 
amethyst and onyx, mosaic tiles 
(top right) and fossil stones, 
among them a 50-million-year- 
old Eocene fish (above right). 


Stone Mart 
13425 Sherman Way 

North Hollywood, CA 91605 
818-765-4800 


www.stonemart.com 
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Vesta, in the Deities 
collection at Jim 

a Thompson (800-262- 
: 0336), is printed on 

, silk. Influenced by 
é murals and ancient 
cave paintings, it is 
reminiscent of folk art. 












4 : 


continued on page I 












CURVES ARE OFFICIALLY, BACK IN. 


Introducing the all-new 2006 Lincoln Zephyr. 


A hairpin turn. A winding street. A bend in the road. Driving exhilaration makes 
‘its stunning return. Lincoln Zephyr. With a sport-tuned suspension and class-exclusive 
six-speed automatic transmission* Suddenly handling is all the rage. 


% 


a 


EIN COERN 
Reach Higher 


lincoln.com 


. Starting at °29,660** | 


some mee Relea tere Oar a0 Ma ee mae lolee 
**As shown: 2006 Lincoln Zephyr with available equipment. MSRP *30,555, 
alarm cae me hema Lale Cece 























Recovering the Pieces of History 


Reclaimed Lumber Comes ‘Together in a Colorado House 











Architecture Notebook 





By Christopher Hall 


HEN A CONNECTI- 
cut couple decided 
to build a second 
home on 155 remote Colorado 
acres, they envisioned a house 
of modern conveniences that 
looked as if it had been there, 
weathering to a nutty brown, 
since homesteader days. What 


84 


they wanted may have seemed 
a paradox—a brand-new, 100- 
year-old home—but by build- 
ing with reclaimed lumber, that’s 
effectively what they got. 
Using wood salvaged from 
older structures is nothing new, 
but only in recent years has 
there been a significant de- 
mand for reclaimed lumber in 
high-end residential construc- 





RicuT: Beams from a 
19th-century Wiscon- 
sin barn (above, during 
disassembly) became 
the great room’s man- 


tel. The market for old 
timbers is growing rap- 
idly, in large part be- 
cause of the material’s 
aesthetic appeal. 





tion. “People are realizing that 
with old wood they'll get the 
kind of look they just can’t 
achieve with new lumber,” says 
Bryce Jacobson, of the Build- 
ing Materials Reuse Associa- 
tion, a nonprofit, educational 
group. “In the past 10 years it’s 
evolved to the point where 
there are brokers who search 
out old buildings, carefully take 

























Lert: Constructed 

in part with reclaimed 
lumber, a Colorado 
house built by architect 
Joe Robbins and con- 
tractor Gary Cogswell 
blends into the sur- 
rounding landscape. 


them apart and then mar 
store and market the woo 
Whole buildings are somé 
times advertised for deco 
struction on the Internet,‘ 
specialists in flooring and 0 
er products have cropped up 

According to Jeff Huste 
of Vintage Timberworks, 
Temecula, California, fir 
old-wood customers are pri 
cipally located in mounta 
resort areas. “We supply o. 
beams for large Spanish- a 
‘Tuscan-style suburban homes 
continued on page 4 


Special Advertising Section 


Four Seasons 


Residence Clubs 
Life at its Best 





he best kind of holiday is the one that 

never ends. With Four Seasons Residence 

Clubs, a lifetime of extraordinary va- 
cation experiences makes that fantasy an 
easy reality. Four Seasons Residence Clubs | 
offers fractional ownership in the world’s | 
most coveted vacation destinations, giving 
you the opportunity to build memories that 
last forever. 


Four Seasons Residence Club homeowners 
have the best of both worlds: the unparal- 
leled services of a Four Seasons stay, com- 
bined with all the comforts of home. Want to 
“order in” Four Seasons provides gourmet 
dining, served in your residence. What about 
a pampering spa visit or an invigorating 
workout? The sanctuary of superb spa and 
fitness facilities are minutes away. And with 
fractional ownership, you have a vacation 
home just for the times you choose, without 
the responsibilities of whole ownership. 


Whether it's a villa in the secluded Peninsula ) 
Papagayo in Costa Rica, set amongst volca- | 
nic peaks, natural vegetation and pristine 
beaches, or the rustic beauty of Punta Mita, | 
Mexico, where owners are surrounded by 
expanses of white sand and crystal waters, 
Four Seasons elevates second home owner 
ship to a whole new level. HY 


When it comes to firstrate restaurants, golf | 
and recreational activities, homeowners have 
the best of everything at their doorstep. Four | 
Seasons Residence Clubs are now exclu- 
sively available in Jackson Hole, Wyoming, 
nestled amidst the Teton Mountains; Scotts- 
dale at Troon North, which grants entrée to 
two championship golf courses in a breath- 
taking desert setting; Aviara in North San 
Diego, a private community enclave with a 
near perfect coastal climate; and Vail, Colo- 
rado, the favored ski destination for the most 


JESTINATION: 
a 

discerning of travelers and the latest addition 

to the Four Seasons Residence Clubs portfolio. 


With Four Seasons fractional real estate, 


Locales to live for relate second home ownership has never been 





more alluring—and the choice never easier 


amenities to amaze... 


Visit www.fourseasons.com/rc 




































Will Rogers Park in Beverly Hills. 


Beverly Hills 


A i] rr i 
A Small City with Large Appeal 


Beverly Hills lays claim to the most recog- 
nizable zip code in the United States as 
well as the most enviable retailers, restau- 
rants and hotels. Even its past has an in- 
triguing story line: At its inception, the town 
was a vast field of lima beans named 
El Rancho de las Aguas. At the turn of the 
last century, the field was sold for oil devel- 
opment and soon after became the site 
of the Rodeo Land and Water Company. 
It was in the 1920s and 1930s that it 
received the nod from celebrities like 
Douglas Fairbanks and Mary Pickford, 


who set up residence there. This was the 
modest beginning of a city that is now 
known the world over as Beverly Hills. 


Today, Rodeo Drive epitomizes the panache 
of Beverly Hills with its international reputa- 
tion for high-style boutiques. Luxuries found 
in the famous Golden Triangle shopping 
district include the jetset standards of 
Michael Kors, the classic styles of Brooks 
Brothers, the sparkle of Harry Winston, the 
Italian linens of Frette and the trend-setting 
clothing line at Rem Koolhaas’ sleekly 
designed Prada flagship. The culinary 
scene is just as tantalizing, from Wolfgang 
Puck's California cuisine at Spago Beverly 





Hills to the inventive takes on seafood 
Crustacean to the decadent chocolates | 
K Chocolatier. | 
| 






All of these shopping and dining venui 
only enhance the natural beauty of Bevel 
Hills; the city is commonly referred to 4 

; ae | 
the “Garden City,” a statement supporte 





S 


A stroll along Rodeo Drive. 


by the estimated 20,000 trees that line t 
streets. Adding to the verdant landscaf 
is Greystone Mansion and Park, the s 
of the annual Garden & Design Sho 
case. Beverly Hills has also supported 4 
initiative to display artwork througha 
the city; on the west lawn of City H 
is Tom Otferness in Beverly Hills, eig 
sculptures that are majestic in size a 
humorous in spirit. And a “mustsee” f 
lovers of architecture is Anderton Court 4 
Rodeo Drive, designed by architect Fra 
Lloyd Wright. 


For an insider's view of the city, the Beve 
Hills Conference and Visitors Bureau h 
developed a program in which visit 


can tour the city in the lap of luxury. Tif h 


| 


Ambassadears are official docents (indee| 
many are local historians) who roll out the 1¢ 
carpet for all guests, creating a personalizq 
tour to suit individual needs. It's the type | 
star treatment one can expect only trom} 
place like Beverly Hills. : 
For more information, call 800-345-221 c| 
or visit www.LoveBeverlyHills.org. 
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The dazzling facade of MGM Grand. 


MGM Grand 


Maximum Vegas 


Millions flock to the Las Vegas Strip each 
year to be dazzled by the lights and to 
feel the palpable energy in the air. MGM 
Grand once again has raised the stakes 
by adding to its line-up of luxury amenities 


and services; new accommodations, gam- 
ing options and swanky lounges mix with 
the established world-class restaurants, 
business facilities and entertainment to 


make it one of the hottest spots in town. 


With the recent introduction of the Vest 
Wing, MGM Grand continued its tradi- 
tion of creating chic accommodations 
This tradition began with Skylofts, a rare 
sanctuary of urbane, two-story lofts on the 
top floors of the resort. Each of the 51 lofts 
features 24-foot floorto-ceiling windows, 
opulent furnishings and meticulous person- 
alized service. The West Wing is as much 
about comfort as it is about style. All 700 
rooms come with pillow-topped, king-size 
beds, flatscreen TVs, Bose radio alarm 
clocks and bathrooms with marble floors, 























oversized showers and IVs embedded in 
the mirrors 


The MGM Grand Poker Room is part of 
the entertainment neighborhood of the 
hotel that includes the Race & Sports Book 
as well as the high-energy Studio 54 
nightclub. The 4,000-square-foot, 23-table 





The stylish Centrifuge bar. 
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Poker Room encourages professionals angi 
amateurs alike to enjoy a game of 7-Cara} 
Stud, Texas Hold ‘Em on Omaha Hild 
Split. The open area design of the spaced 
lets poker fans watch the pros in actioy 
during daily tournaments. 


Bars and lounges also play a leading rol 
in the excitement at the resort. Located if 
the lobby, Zuri is a contemporary twist Ofmm™ 
the classic martini bar, serving up specialh 
drinks made of fruitinfused spirits such d 
Granny Smith Apple and Cinnamon Vodkail 
Centrifuge is a 77seat bar that stirs thing 
up with live entertainment (freestyle ang 
choreographed dance routines), a prq 
gressive music program and a creativg 
drink menu derived from signature cocktail 
at each of MGM Grand's restaurants. 


From award-winning dining and elegan 
rooms to firstclass entertainment, a std 
at MGM Grand is nothing short @ 
extraordinary. 


For more details, visit www.mgmgrand.com 


ay 
or call 800-929-1111. i) 
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Tonopalo, Storied Places North Lake Tahoe. 


one Places® 


Livi ng he Dream 


the demand for real estate 
a price proportionate fo use 
quisite enclaves in the world’s 
places of play: Storied Places® by 
ntrawest. These private residences share 
the spirit of their surroundings, a design 
inspired by the culture and unrivaled 
service. 


Born out of 
ownership at 
comes ex 
ultimate 


| )¢ al 


ntrawest took the old saying, “location, 
ocation, location” to heart in selecting the 
sites for Storied Places®. Each is found at an 
intimate setting, close to the heart of the 
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“WRN! Lu ui : | i 


Tili) 


yee 
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resort village, golfside or waterfront. Ide- 
ally situated alongside the Dave Murray 
Downhill Olympic ski run on Whistler 
Mountain, At Nature’s Door, Storied Places 
Whistler has ski-in, ski-out accessibility. 
Tonopalo, Storied Places North Lake 
Tahoe has a prime lakefront address with 
a secluded 270-foot stretch of white-sand 
beach. The Residences at Snowmass Club, 
Storied Places Aspen-Snowmass is nestled 
in a 2]10-acre masterpiece community on 
the Jim Engh golf course. 


Design is the essence of a community. 
Storied Places® is blessed with superb 


craftsmanship, authentic architecture and 


exceptional attention to detail that maki 
each community distinct. The environmell 
influences color selection and textures . 
each home; the paintings, photograpil 


and sculpture are all originals and co} 
missioned from regional artists. Légend 
Storied Places Tremblant in Québec is ( 
example of the Laurentian Craftsman sty 
of architecture which is touched by regié 
al design and modern sensibility. The lo} 
of Inspiration, Storied Places Sandestin’ 


Légendes, Storied Places Tremblant. 


Florida is simple and sophisticated: troll 
tional southern elements meet a contemy 
rary aesthetic. . 





Storied Service® is genuine and invaluabi 
Owners of the residences are treated 
the expertise of the Resident Innkeepi 
who knows the region well and can e 
nect them with whatever they desire. Fr¢ 
the best table in the finest restaurants to Hf} 
perfect tee times to gitted masseuses, if] 
Resident Innkeeper is there to make eq} 
vacation hassle-free. 














Storied Places® will continue its dedicatif} 
to the ultimate in homeownership by ad) 
ing two new locales in 2007: La Sed 
Storied Places Lake Las Vegas and Al} 
Storied Places Mammoth Lakes, Californ} 

















Visit www.storiedplaces.com for more 
information. 




















Inspiration, Destin, FL? 


Exceptional is your story. We have the places. 


Storied Places® are rare architectural jewels set in mystical, magical settings. 
At the heart of every home is Storied Service® where your every wish and 
preference is catered to in an ‘exquisitely casual’ first class style. For more 
information call 1-888-583-8088 or visit www.storiedplaces.com. 
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Preferred Hotels 
& Resorts 


New Latitudes, Same Luxury 


The regional charm of independent hotels 
is unified under an umbrella of luxury by 
Preferred Hotels & Resorts. Comprised of 
151 properties found at some of the 


world’s most desirable locations, Preferred 
Hotels & Resorts welcomes guests with 
lavish packages such as “I Prefer the Good 


Life," in which selected hotels offer signa- 
ture services with suite accommodations. 

Named one of the “Top 10 Spa Resorts in 
the US by Conde Nast Traveler, Sanibel 
Harbour eo in Fort Myers, Florida, 
tive acres 


is a true tropical escape. Eighty 


of suns coastal scenery pride the 





dyllic backdrop for the warm hospitality 
that define the hotel. Guests 
can take pleasure in swimming, kayaking 
and tennis as well as preferred tee times at 
area golf courses, soothing treatments at 
the spa and daily cruises aboard the Sun 
Princess. Additionally, the Victorian-style 
design of the hotel translates to a relaxed 


and activities 


— se Bis ree 


Secrets Excellence Riviera Cancun. 


atmosphere. Sanibel Harbour Resort & 
Spa presents guests with a special “! Prefer 
the Good Life” package which includes a 
stay in the Grande Bay suite, a round-trip 
limousine ride, a $1,000 shopping spree 
at Bell Tower, four onrsite dinners and 
$1,000 worth of spa services. 


The Secrets Excellence Riviera Canctn is 
an adults-only, all-inclusive resort bordered 
by sugar-white beaches and the turquoise 
Caribbean Sea. Visitors to the property 
are pampered with accommodations that 
include a private Jacuzzi and a wealth of 
The “I Prefer the Good 
life” package consists of an all-inclusive 
suite rate along with a private beachfront 
dinner topped off with a rose petal bath. 


other amenities. 


of Tokyo lies The Palace Hotel, 
famous for its spacious, well-appointed 
suites with awe-inspiring views of the city. 
The property's seven restaurants provide 
culinary options to satisfy those with even 
the most discerning tastes. Guests can take 
advantage of the “I Prefer the Good Life” 
package which includes dinner for two, a 


In the heart 













































Sanibel Harbour Resort & Sp 


The Imperial New Del 


deluxe suite, breakfast in bed and a bot 
of chilled Champagne. 


| 
The Imperial New Delhi in India is a bend 
mark of excellence, with one of the worl 
top 10 restaurants, according to Cont 
Nast Traveler: The Spice Route. Servi 
Southeast Asian cuisine, the restaurd 
design reflects the journey of spices fr 
the Malabar Coast through Sri lank 
Malaysia and Indonesia to Thailand a 
Vietnam. The “I Prefer the Good Life” pag 
age consists of a buffet breakfast 
two, airport transfers, express checkin al 
checkout, welcome gift with a bot ttle f 
sparkling wine, use of the health club al 
pool, and a seasonal fruit basket. 


To take advantage of the “I Prefer the Goi 
Life” package, call 800-323-7500 or visi) 
www.PreferredHotels.com/GoodLifeArcl 
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@ 20.41° N LATITUDE 103.21° W LONGITUDE GUADALAJARA, MEXICO 


The Wynfrey Hotel at Riverchase Galleria 
TCT arr Pe TN 


Montage Resort & Spa 
Laguna Beach, California, USA 


The Balboa on Club & Resort 


Newport Beach, California, USA 


Olle Mele Mtey 
San Jose, California, USA 


Huntley Santa Monica Beach 
Santa Monica, California, USA 


St. Julien, Boulder’s Hotel & Spa 
Boulder, Colorado, USA 


Sanibel Harbour Resort & Spa 
Fort Myers, Florida, USA 


The Villas of Grand Cypress | 
Orlando, Florida, USA 


aU Taal eM Resort 
Oahu/North Shore, Hawaii, USA 


Green Valley Ranch Resort & Spa i 
ETA (le lL) (Elo Ohy 


Red Rock Resort & Spa 
Las Vegas, Nevada, USA 


Hotel Derek ! 


aloes MD CL Oby.N 


The Houstonian Hotel, Club & Spa 


Houston, Texas, USA 


The Pfister Hotel ji 


Milwaukee, Wisconsin, USA 


é ! 
Quinta Real Acapulco | 
Acapulco, Mexico 


Yc Mela U aM ti0]a a Be) os] 
Cancun/Riviera Maya, Mexico 


Secrets Capri Riviera Cancun 
Cancun/Riviera Maya, Mexico 


Yee 1a Cadi) al@ MV e- me 1a A) 
Cancun/Riviera Maya, Mexico 


Quinta Real Guadalajara 
Guadalajara, Mexico 


Quinta Real Casa de Sierra Nevada 
Guanajuato, Mexico 


Quinta Real Huatulco | 
Huatulco, Mexico | 


Dreams Los Cabos Suites Golf Resort & Spa | 


ES SE ter 








Los Cabos, Mexico 


Quinta Real Monterrey 
Monterrey, Mexico | 


Dreams Puerto Vallarta Resort & Spa | 
Puerto Vallarta, Mexico 


Sunscape Tulum Riviera Maya 
Tulum, Quintana Roo, Mexico 


Secrets Excellence Punta Cana 
Punta Cana, Dominican Republic 


The Imperial New Delhi 
New Delhi, India 


Naw EVeM ele] 
Tokyo, Japan 








Discover a new degree of the good life. 


When you book an I Prefer the Good Life package, enjoy exclusive suite accommodations and a signature experience with your 


stay. The finest hotels in the world are throwing open the doors to their biggest and best rooms. To make this a picture-perfect 
moment in time, each hotel is including a unique accouterment with your reservation. From an intimate dinner for two on the 
beach, to relaxing couples massages, or airport limo transfers, indulge in an unforgettable experience while you savor the suite 


taste of success. Bigger truly is better. From Manhattan to Guadalajara, discover the good life - discover new latitudes. 





— 


To take advantage of this Suite offer, please visit 


PreferredHotels.com/GoodLifearch or call 1 800 323 7500. 
05 - | 
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Prince Resorts Hawaii 
Luxury Landmarks 


The crown jewel of luxury accommodations, 
Prince Resorts Hawaii features four properties 
on Oahu, Maui and the Big Island of Hawaii. 
Each is distinguished by its beautiful beaches, 
championship golf courses, exquisite cuisine 
and warm island hospitality. 


Mauna Kea Resort brings together two 
distinct sister hotels for an unforgettable 
experience on the Big Island. Situated on 
a picturesque beach, Mauna Kea Beach 
Hotel is legendary for its classic island 
charm and priceless works of art that en- 
hance every hallway and corner of the hotel. 
Hapuna Beach Prince Hotel is a landmark 
of luxury with 32 beachfront acres and a 
contemporary style. 


PrinceResortsHawali.com « 


“elas lola: elelbiae nach 
+1 ote lsrlolliemeisclar 


1-866-PRINCE-6 


Built around an Asian meditation garden, 
Maui Prince Hotel provides a peaceful 
getaway with rooms of traditional island 
décor. Guests will experience the sophisti- 
cated side of Oahu at Hawaii Prince Hotel 
Waikiki. All-oceanfront accommodations 
have floorto-ceiling windows that offer a 
magnificent, panoramic view of the Pacific 
Ocean. 


These properties treat guests like royalty. 
The complimentary Prince Preferred Rewards 
Program is a repeat guest loyalty program 
in which members earn points redeemable 
for free hotel stays, resort credit and frequent 
tlyer miles, making ita “must” to return to this 
tropical paradise. 


Visit www.PrinceResortsHawaii.com or 


call 866-PRINCE-6. 



























yracao 
> Dutch Touch 


gine a quaint Dutch village encircled 
clear waters and dotted with palm 
ss. That's the contrast visitors encounter 
Curacao, an island 40 miles off the 
hst of Venezuela. 


ly Dutch settlers have left their mark 


attitide 
attitude. 


ich treats: Curacao’s buildings reveal its European roots. 
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here, especially in the realm of architec- 
ture. Nowhere else in the world outside of 
the Netherlands are there so many 17th- 
and 18th-century Dutch colonial buildings. 
Over time, styles were modified to fit the 
realities of a dry and breezy climate by 
incorporating Caribbean influences such 
as verandas, porches, fretwork and shut 
ters as well as by adopting a palette 
of colors undreamed of in Amsterdam. 


CARIBBEAN 


lattitude 


Visit curacao.com 
a@ calli-800-328-7222~ 


Several neighborhoods, along with the 
historic city center in Willemstad, have 
been placed on the UNESCO World 
Heritage List. 


Curagao's perpetually sunny weather (it is 
located outside the hurricane belt) and 
fine beaches make it a premier vacation 
spot. The island boasts an impressive 
selection of luxury hotels, restaurants and 
recreational opportunities. Diving and 
snorkeling among the island's many inlets 
and coves are favorite pursuits here, as are 
golf, tennis, hiking and horseback riding. 
Trade winds make for comfortably balmy 
evenings, and lively clubs and casinos 
contribute to the scene after dark. 


For more information, call 800-328-7222 


or visit www.curacao.com. 
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CURACAO 
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American Airlines flies Daily from Miami. 


































OR ANYONE WHO EVER SAID “I WISH I COULD LIVE HERE.” 





To find out more about Four Seasons Residence Clubs and fractional ownership in some of the world’s 
most exclusive destinations, please call 1 800 343 0799. Or visit us at www.fourseasons.com/rc 
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1 FOUR SEASONS 

| RESIDENCE CLUBS 
PUNTA MITA. — VAIL = €COSTA-RIGA — SCOPES DALES a eAGiKSSiO NSE Ol baa AVIAR r 
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Neither an offer to sell nor a solicitation of offers to buy in any jurisdiction where advance 
registration is required and has not been completed. Void where prohibited by law. 




















METROPOLITAN 


Brn ‘mapas on 


Original masterpieces provide the inspiration 
for our comprehensive collection, which 

ara chandeliers, pendants, 

sconces, and other fine fixtures 

ee TM ate a a1 
and aL RRL LOL | 
explore the Navarra 
collection and dream 
about the possibilities 
Dy RL 
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ie The Navarra Collection 
He : (A 14 Piece Collection) 





i JF ORMATION ON THE NEAREST LIGHTING SHOWROOM 
CALL TOLL FREE :'888°7844:25725 . 

















continued from page 84 
he says, “but most of our busi- 
ness is in dark brown, rough- 
looking wood with lots of Old 
West character for mountain 
cabins.” Price is not the main 
attraction, since high-qual- 
ity reclaimed lumber typically 
costs at least as much as new. 
Atthe couple’s 6,500-square- 
foot house near Steamboat 
Springs, the list of reclaimed 
lumber reads like a tour of his- 


torical America—interior sid- 
ing from a St. Louis feedlot; 
soffits from Wyoming snow 


fences; window and door trim 
from an Astoria, Oregon, pier; 
and smaller beams from a 
Stockton, California, grain el- 
evator. “It’s much harder to use 
old wood in building a new 














RiGut: To create a 
stacked-timber effect 
for the enclosed porch, 
two-by-12 boards from 
rodeo grounds (above) 
in Pendleton, Oregon, 
were used. Working 
with reclaimed lumber 
often requires addi- 
tional craftsmanship. 


RiGut: For the great 
room, designer Lynne 
. Bier selected furnish- 
ings to match the rus- 
tic spirit of the house. 


house,” says the architect, Joe 
Robbins, a veteran of 15 re- 
claimed-lumber residential 
projects. “A special engineer 
has to inspect and certify each 
structural piece, and there’s 
often far more craftsmanship 
needed during construction, 
because the wood can be slight- 
ly twisted or warped. But in 
terms of the structural strength 
of the old-growth wood and its 
beauty, the payoff is terrific.” 
Reclaimed lumber is often 
remilled, giving it entirely new 
surfaces and exposing grain 


y | Po 7. 


that is far tighter and clearer 
than that of recently harvested 
wood. For many customers, 
however, the unique patina— 
the nail holes, dings and color- 
ation produced by use and by 
exposure to the elements—is 
the attraction. Old grain eleva- 
tors, for example, yield a par- 
ticularly desirable and costly 
product called “grain-washed 
wood,” named for its wavelike, 
serpentine surface created over 
the years by the movement of 
corn or wheat kernels. Barn 
boards, too, are often prized 
for their patina. In the Colo- 
rado residence, the floors are 
all made of yellow pine from 
an 1860s barn in Somerset 
County, Pennsylvania. “The 
boards got only a light sand- 
ing,” says contractor Gary 
Cogswell, “so they didn’t lose 
their rich character.” 

The stories behind re- 
claimed lumber are also driving 
its popularity, and shipments 
of old wood are sometimes 
accompanied by photos of 
the building from which it 
came. “The history of the ma- 
terial is very important to my 

continued on page 88 





HIGHLAND COURT” 


(800) 387-2535 
www.highlandcourtfabrics.com 


leailable exclusively through architects 
and interior destgners. 




























Something happens when you touch 
one of our handles. There’s a strength 
andintegrity you can feel. Our hand- 
crafted hardware is cast in solid, 
art-grade bronze and finished in your 
choice of seven patinas, each with its 
own warmth and character. Classic, 
contemporary designs for the entry, 
kitchen, bed, and bath, with a quality 
that you'll see. and feel every day, 
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888.552.9472 - 


rockymountainhardware.com 
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Asove: A Rochester, 
New York, Kodak plant 
supplied fasciae and 
beams for the caretak- 
er’s house. RIGHT: 
Lumber for the garage 
(bottom) was provid- 
ed by a circa 1870 barn 
in Rapids City, Illinois, 
built by a veteran of 
the Civil War on a gov- 
ernment land grant. 


continued from page 86 

customers,” says Gary Eng- 
man, of Sun Valley, Idaho- 
based Yellowstone Timber. “It’s 
the same feeling as furnish- 
ing your house with antiques. 
The old wood is beautiful, but 
it’s the stories about where 
it came from and how it was 





used that add a whole nf 
level of interest.” 

As the demand increas 
each year and the pool of ava 
able buildings grows smal 
some preservationists have i 
come concerned that building uo. 
of historic merit, or buildi 
that are prime candidates { 
more costly adaptive reuse pr} 
ects, may be torn down. “) 
in the reclaimed-lumber bul 
ness have to be very sensiti 
to those concerns,” says Er 
man. “We simply can’t be in t 
business of harming our he 
tage. But when there are bui) 
ings that can’t be saved, we ¢ 
make sure they won't | 
munched up by a backho a 
taken to the dump. It’s a mea 
ingful way to reuse import¢ 
resources, create somethi| 
beautiful and preserve a pi 


of the past.” 
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FOR THE WAY IT'S MADE 


yter by Corian and Cabinets by 
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A Beautiful Kitchen Is Just A Click Away 


KitchenAid 


Deere 


Introducing The New 42” Built-In aCiatead Detlasereon inate Refrigerator 





See KitchenAid Promotional Offers At www.AbtElectronics.com/ad 


Abt 


Pleasing People...Since 1936 
800/758-6839 | www.AbtElectronics.com 


Shop Online For An Incredible Selection of Home Appliances & Electronics 
| | E> . ) c n 
No Sales Tax Low Price Guarantee | \@ BizRate.com | Q, ‘Awano Winner 
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Villas at Wynn Las Vegas 


Six Sumptuous Private Suites Fitted with State-of-the-Art Amenities 


Architecture by DeRuyter O. Butler, AIA, and Glen Ashworth, ala/Interior Design by Roger Thomas and Janellen Rado 
Text by Peter Haldeman/Photography by Barbara Kraft 








A private driveway and 
atrium entrance lead 
ORME Te White 
Las Vegas. The entire 
hotel casino was cre- 
ated by DeRuyter O. 
Butler and Glen Ash- 
worth, of Butler/Ash- 
worth Architects. 











Designers Roger arranged the six villas 
Thomas and Janellen and the adjoining spac- 
Radoff, of Wynn De- es. ABOVE: The corri- 

sign & Development, dor. John Boone lamps. 


VEN IF YOU MISSED THE 
2005 Super Bowl com- 
mercial in which Steve 


Wynn plugged the spanking- 
new Wynn Las Vegas by pos- 
ing on the roof of the 50-story 
hotel, you could safely assume 
that Wynn Las Vegas would 
embrace a certain degree of 
razzle-dazzle. Steve Wynn is 
the guy who put the bling 
back into the bling capital of 
America—who turned an old 
gambling joint into a four-dia- 
mond resort (the Golden Nug- 
get), created a 54-foot-high ac- 
tive volcano (at the Mirage) 
and amassed a $400 million 
art collection (for Bellagio). 
In terms of wow factor, Wynn 


continued on page 92 
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Ovexus 


Weve seen the future and it’s called personalization. Today, every Lexus has 
the capability to have many of its electronic settings customized Meaning 
things like lights, locks and windows can be programmed to operate in a way 
that's most convenient for you. Simply decide on the adjustments you'd like 
to make, and your Lexus dealer will handle the rest. In the years to come, we'll 
be adding even more things that you can personalize to our vehicles. You see, 
at Lexus, we never forget who's in the driver's seat. To learn more about our 


pursuit of perfection, please visit lexus.com. 
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continued from page 90 

Las Vegas does not disappoint. 
There is, for starters, its price 
tag, which at $2.7 billion makes 
the resort the most expensive 
hotel casino ever built. There 
is the art on the walls, includ- 
ing Le Reve, the Picasso por- 
trait for which Wynn report- 
edly paid $42 million. There 
is the 18-hole golf course out 
back—the only links in town. 
‘There are the 15 restaurants 
inside, the three wedding sa- 
lons, the Ferrari-Maserati 
dealership. Oh, and there’s 
the casino, the one next to the 
three-acre man-made lake with 
the 70-foot waterfall. 

For all that, Wynn Las Ve- 
gas is about more than first 
impressions. “Las Vegas is a 
very macho town, and Wynn 
Las Vegas is really built from 
a more feminine perspective,” 
asserts Richard Cotter, ex- 
ecutive vice president of hotel 
operations and food and bev- 
erage. “The reason I say that 





RiGut: The entrance 
to a one-story villa 
opens onto a hall—off 
of which are bedrooms 
and media and massage 
rooms—with the pub- 
lic spaces beyond. Bar- 
stools and armchairs 
from William Switzer. 


is the level of detail. It’s layer 
upon layer of detail. This is the 
first resort that Mr. Wynn has 
done that was really designed 
from the inside out.” Executive 
vice president of design Roger 
‘Thomas, who has worked with 
Wynn for more than 20 years, 
is the man in charge of the 
details. For Thomas, whose 
“point of departure” was his 
passion for French furniture 
from the late 1930s and early 
40s and for Palladian villas in 
Venice, the job presented an 
opportunity to conceive “not a 
baroque experience but a very, 
very elegant one.” 

continued on page 94 























































If Wynn Las Vegas 


is Meant to be 


very, very elegant, 
then its six villas 


represent the 


resort’s apotheosis. 


Lert: The domed liv- 
ing, dining and bar 
areas in a duplex villa. 
Nobilis armchair 
stripe. Donghia chan- 
delier. Hamilton low 
table. Boyd lamps on 
Therien side tables. 







WEATHEREN] y 


ESTATE FURNITURE 
weatherend.com - 800-456-6483 - to the trade 























RiGut: A pool, garden 
and spa are adjacent 
to the glass-enclosed 
living area of a smaller 
villa. High walls and 
lush foliage add to 
each suite’s sense of 
privacy and serenity. 





continued from page 92 

Which leads us—through a 
vaulted atrium alive with tropi- 
cal foliage and pools of gold- 
fish, up an elevator with doors 
of Indian marble inlaid with 12 
shades of mother-of-pearl—to 
| the villas. If Wynn Las Vegas is 








| meant to be very, very elegant, 
then its six second-story villas 
| represent the resort’s apotheo- 
sis. Phe smaller of the contem- 
porary-Neoclassical villas (with 
two bedrooms on one floor) 
































Lert: Contrasting hues 
in a larger villa’s down- 
stairs bedroom “add 
to the drama,” says 
Thomas. Robert Allen 
wallcovering. Chair and 
ottoman fabric, Glant. 
Karastan carpet. 


contain over 5,000 square feet 
of space; the larger ones (four 
bedrooms on two floors) are 

almost twice that size. 
Essentially a glass pavilion, 
each villa is set inside its own 
private garden; each garden is 
cooled by a lap pool and a spa 
and enclosed by 12-foot walls 
to sustain the illusion that “the 
rest of the world does not exist.” 
In the villas, the world comes to 
you: The suites include a media 
room, a massage room, an ex- 
ercise room and a beauty salon. 
“T never looked at the price 
tag of anything when I was 
designing the villas,” main- 
tains Thomas. “We looked at 
it in terms of what was going 
to make the experience more 
phenomenal. If we can make 
our guests feel a heightened 
sense of romance and drama 
continued on page 96 
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Hotels 


Each villa is set inside a garden; each garden 1s cooled by a lap pool and a spa and 


enclosed by 12-foot walls to sustain the illusion that “the rest of the world does not exist 








continued from page 94 

and comfort, along with every 
convenience within fingertip 
reach, that’s what it’s all about.” 
God is in the details. Barrel- 
vaulted, domed and coffered 
ceilings, for instance, that are 
12 feet high—“like the great 
private spaces in Paris or 
Rome.” Floors that are clad in 
handpicked onyx and handwo- 
ven carpets. Walls upholstered 
in hand-embroidered fabric. 
Showers with heated mirrors 
set in slabs of marble, closets 
lined in macassar ebony and 
silk. The touch of a button 
summons the butler, adjusts the 


96 


room temperature (or lighting), 
closes the draperies, activates 
the spa jets or makes the flat- 
screen TV pop up in the bar 
or at the foot of the bed. 
“We believe that the best 
service we can give to our 
guests is an experiential one,” 
says the designer. And who are 
the lucky guests? The hotel’s 
“most valued” casino players, 
the Wynns’ personal friends, 
celebrities who have requested 
a villa. They come from Asia, 
Europe, Russia. They arrive, 
many of them, by private jet. 
They find their favorite CD 
playing inside their suite, their 


favorite drink on ice, their fa- 
vorite tunes loaded into the 
karaoke machine. They find 
their clothes unpacked, their 
makeup laid out in silk-lined 
drawers. Before an evening at 
the private gaming tables, they 
call downstairs for a personal 
trainer, or a masseuse or a coif- 
feuse. Whatever happens in 
the casino, they’ve been dealt 
a very nice hand. 














Villas at Wynn Las Vegas 
3131 Las Vegas Blod. South 
Las Vegas, Nevada 89109 
(702) 770-7000 
www.wynnlasvegas.com 





“Neoclassical simplici- 
ty” defines an intimate 
villa garden, Thomas 
says. The landscape ar- 
chitecture is by Don 
Brinkerhoff, of Life- 
scapes International. 
Umbrellas from Giati. 


OUR SENSATIONAL LIBRARY SYSTEM. | 
ITALIAN YOU'LL NEED YOUR HANDS TO DESCRIBE IT. 
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uty and benefits of our Belmont Library combinations. And the stunning center unit features 
defy description. Shown in the warm — _| a remote-controlled, hand-painted panel which lifts 
dy Art finish, it joins the Bella Rustica to reveal a plasma TV (up to 60"). Mere words 
‘pn of designs inspired by the casually elegant simply aren’t enough. For more information or to 


‘Jof the Italian countryside. Grand bookcases HABERSHAM’ |. find your nearest dealer, call 1.800.HABERSHAM or 
ved corner units can be paired in endless aa visit us on the web at www.habershamdesigns.com. 
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A Modernist Designer witha Penchant for Light and White Interiors 
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| ae | ie ; By Nicholas von Hoffman ; 

| ENNIFER POST SEASONS HER as warm as brown cashmere.” wv 
speech with the words Post grew up in Hamilton, ; 

y that describe her life and Ohio, near Cincinnati. Her fa- 
| a « her work.“I’ma purist.Some — ther was a chemical company 











people don’t like what I do. 
That’s fine. There are enough 
people who do. I want to do 
something that’s completely 
unconditional and unique for 
people who appreciate light 
and space, who want one very 
fluid, purist scale when they’re 


executive who liked to take one 
of his children along on busi- 
ness trips. Post’s siblings were 
not keen on airports and hotels, 
so she was delighted to have 
the chance to explore the ma- 
jor cities of the United States. 
“I had this incredible urge to 























at home.” travel,” she says. “That's prob- 


| 
! rh: , . “T can’t stand the w 
Nees | White would seem to be the — ably why I’m single, probably 


decorating. ma sp 


designer’s only color: She uses why I don’t have any children tial designer,” decla 
it everywhere. “I literally have andallI dois work.I love what Jennifer Post (left).§ 
1 5 is currently working 
on projects in South 
ern California, Miar 
continued on page 100 and New York. X 


} ~ e s . 
_ four white towels in my closet. Ido so much that I can’t wait to 
| That’s it. White walls are very get up in the morning.” 


| warm,and white cashmere is just 














Asove: With architect 
Dean Maltz, she turned 
an 1860s Manhattan 
warehouse into a loft 
(see Architectural Di- 
gest, December 2003). 


Ricut: In another New 
York apartment, Post 
capitalized on the view 
and emphasized an- 
gles over curving lines 


(AD, October 2004). 
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TUFENKIAN 


ARTISAN CARPETS 


in custom sizes and for immediate delivery in sizes 3’ x 5’ to 12’ x 16 


Over 300 Tufenkian styles are available from the following select dealers and Tufenkian ehosstoonis: 
Scottsdale, AZ, David E. / Campbell/Carmel, oe Van Brigegl Lake Tahoe, CA, Rubicon Collecti: 

Los Angeles, CA, The | Ve ouse Menlo Park, CA, ie ler Gallery Palm Springs CA Floor Styl 
acramento, CA, Design Galleria by V. ne — San Diego, CA, Outrag ernational San Francisco, CA, Floordesigns (trad 
ilu-Maui-The Big Island HI, Indich Co n paliees City Area, KS, Mur iZdi Oriental Rugs Minneapolis, MN, Wove: 
3t. Louis, MO, Ri by Cy Santa Fe, NM, ards West Dallas 1X ar tt Fine Carpets & Rug Seattle, WA, Dri 


- 


Tufenkian Showrooms Los Angeles, CA New York, NY Portland, OR 


For a complete dealer listing S00 475 7 BE WWW. TUFENKIAN.COM/579 
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Ph cccins the interi- 


or architecture as well 

as the design, Postre- 
configured a small Park 

Avenue apartment, | 
with glass doorsanda 
minimalist palette 
(AD, February 2005). 





continued from page 98 

On those trips with her fa- 
ther, however, she never shopped 
and never went into stores. 
“All I wanted to do was walk 
the streets of San Francisco 
and Atlanta, Chicago, Boston, 
St. Louis.” And as she walked, 
she absorbed architecture and 
design. In Chicago, she recalls 
“going all the way down and 
then turning and going back 
up Lake Shore Drive and doing 
it again because I loved to see 
if I could name all the build- 
ings. I do the same thing in 
New York. I love walking down 
Park Avenue. I can name all the 
buildings and all the architects 
of the buildings.” 

At the University of Cincin- 
nati, where she was already 
designing her fellow under- 
graduates’ rooms gratis, Post 
decided that she would be a set 
designer and filmmaker, but this 
turned out to be an ambition that 
even such a willful and gifted 
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young woman was not able to 
realize. Arriving in Los Angeles, 
she took her 16-millimeter film 
and tried to get into UCLA’ 
film school. “I was number 
one in my class in Cincinnati, 
but they only take 12 students, 
so I didn’t get accepted.” She 
stayed on in Los Angeles and 
worked for actor Michael Mo- 





| The opening of her New York office 


took some doing. “I was poor. I don’t thin} 
[ went out to dinner for three years.” 


riarty and producer Norman 
Lear. “I did gofering work. I 
was on sets and saw how the 
world rolled, making movies. 
[ thought my whole world had 
collapsed because I was not go- 
ing to be a set designer.” 

Her parents nudged her 
toward Michigan State Uni- 
versity, where she earned a 
master’s degree in art. Then 
it was on to the University of 
London and elsewhere in Eu- 
rope, where she learned about 
the art and architecture. “Like 
everyone else, I decided I’d 
start a career in New York. I 
wasn’t going to Chicago— 
I knew Chicago like the palm 
of my hand.” 

In the following years she 
held a number of jobs, and 
as she learned and saved her 
money, Post prepared for the 
flowering of her career. “I was 
an art director,” she says of that 
period in her life. “I tried to 
do film work; I worked under 
a couple of designers. I knew 
that somehow I had to get into 
architecture and design, and, 
through God's blessing, I did 


some styling for some stol 
I did some window desigi 
did store displays.” 

At 30 she made her m 
“I decided to open my o 
design studio. And I did ité 
in the Hamptons, on a lit 
country road in a huge ¢ 
barn.” It was an entreprene 
ial gamble that more expe 
enced businesspeople wo 
probably have told her co 
not succeed. Her working ¢ 
tal came from her savings 
a small bank loan. ; 

“Nobody wanted the ba 
she remembers. “It was 
Southampton’s North § 
Road—it wasn’t even on 
Street. I paid $500 rent.” 
designer did much of the ; 
up work herself, traveling} 

continued on page 


BELow: Post again 

worked as architect 
al and interior desij 
er, gutting a Califo 

house and integrat 
the structure with} 
Hollywood Hills sij 
(AD, December 20) 
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Thermador Professional Series 
48" Gas Range and 48" Wall Hood 
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EXPO offers premium appliances. Cutting-edge countertops. Features, floors and cabinetry you won't find 
anywhere but here. Need a new look? We've got thousands. Including the only one that’s sure to match 


your style. 
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QuakerMaid Versailles Cabinetry 
Silestone and Walnut Wood Countertops 
_ Dacor Gas Cooktop 
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EXPO Design Center is a home decor store unlike any other, created to help you have a home unlike 
any other. It's where designing a new kitchen or bath is easy. The best ideas in home fashion from 
around the world are readily accessible. And where it's actually fun to shop and renovate a home 


Plus, EXPO will handle each step of your remodel, from initial project collaboration to delivery and 


installation. We'll even arrange convenient financing. Visit www.expo.com/magazine for more 
information, a free catalog or a list of locations 


St. James Vail Cabinetry 
ara Marble Countertops 
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ONE STORE. TEN UNIQUE SHOWROOMS. 


Kitchen * Bath * Appliances * Flooring * Lighting * Home Decor * Custom Fabric * Windows 
Closets and Organization * Outdoor Living 


Dimes 


Lene we Wt eg 


A HOME DEPOT COMPANY BACKED BY THE EXPERTISE OF THE HOME DEPOT 








SEWARD JOHNSON 


i “esa, we 





: Be ideo 
se iy { Zt ” | 


: 
’ 
4 




















BRURE IRE SCULRETURE FOUNDATION Midstream 


2525 MICHIGAN AVE A6 SANTA MONICA CA 90404 Bronze, Lifesize 
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continued from page 100 
bicycle because her driver’s license had 
lapsed. “I took the barn floors and made 
them white lacquer. I took oil-based paint 
and put it on the barn walls, so you walked 
into this very hallowed, angelic space.” 
As her shop was off in the boonies, Post 
made plywood sandwich boards that read 
“North Sea House Antiques & Design,” with 
a huge arrow. “ That’s how people found me.” 







BEST 
Ord CHC 


NONTAN 
BEST 


The Professionals 


The arrow pointed the way for a man 
who helped launch her career. “It was in 
the ’90s,”.she recalls, “when banking was 
really big. He pulls up in his Range Rover, 
and he jumps out with his golden retriever. 
He’s obviously an investment banker, the 
protégé of one of the big guys. He comes 
in wearing his swim trunks and says, ‘Your 


sense of style is incredible.’” 





He had just bought a place on Mg 
hattan’s Gramercy Park and wanted 
buy out her inventory, a combination 


Biedermeier and modern pieces, which 


had brought from Europe and display 
with the simplicity that has become 
hallmark. A check for $100,000 sealed t 
deal, with an agreement that Post woi 
design his apartment. 

Even so, the opening of her New Yc 
office took some doing. “I was poor. | liy 
on cucumbers. I remember it was mc 
important for me to buy stationery wi 
my name on it than to eat well. Finall | 
had my own stationery, my own busing 


Her look is the antithesis t 


drapes. I hate fluffy fabricg 
I can’t stand anything 
that’s fluffy and pretty.) 


cards. I don’t think I went out to dinn 
for three years, but I was determined, am 
my father never gave me a cent.” 

As it has turned out, there have beé 
clients aplenty for what Jennifer Post ca 
“my look and my dialogue.” It is the a 
tithesis of clutter. “I hate drapes,” she 
tell you, “I hate fluffy fabrics. I can’t stam 
Martha Stewart. I can’t stand anythif 
that’s fluffy and pretty. 

“T’m a modernist,” she continues, “D 
I don’t like it when people say that mo 
' ern has to be cold. I’m for those peop 

who want volume and light and space af 
elegance. Elegance! Elegance! Elegane 


never wanted to have my name on towé 
| I never wanted to do a book. And I dot 


the next 20, 30 years to refine and becom 
better and better.” 0 





of clutter. “I hate 4 
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oping product sidelines. As she puts it Ry 


care about becoming rich. I’m 42. I’ve gq 


i Ut 





| Elegance doesn’t have to be brocades alla) 


heavy material. I’m for the confident pemiyr 
son who wants life to be easier. When yé mv 
have less, life is less complicated.” 
In addition to having an office in Newall 
York, Post, with her staff of five, is alS@iy: 
| working out of Palm Beach and Los AliRe 
| geles. A self-described perfectionist, sh 
so involves herself in each project that sh a 
rejects the notion of expansion or develiay 
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‘he exclusive Santa Barbara Umbrella is custom made for you. 
Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-919-9464 for a complimentary 


color catalog or to order. 


Let us customize a mante 


designs or create one just for 


catal 9 OF 


visit www.oldwork 


SANTA BARBARA DESIGNS 





ine of authentic, old-world 


1. Call 800-600-8336 for a free 





Places to go, from 


our advertisers... 








This spring, Parsons The New 
School for Design will honor 
McMillen Inc., one of the® 
nation’s most successful inte- J 
rior design firms, and its] 
Chairman, Betty Sherrill. 


Ms. Sherrill, who attended 

Parsons in 1949, will receive 
the school’s Centurion Award for 
Design Excellence at a luncheon 
sponsored by Architectural Digest 
and Benjamin Moore & Co. 


The event supports Parsons” 
distinguished interior design 
program, which celebrates its 
100th anniversary in 2006. 


Tuesday, April 11, 2006 

12-2pm 

Mandarin Oriental Hotel Ballroom 
New York, New York 10023 
Tickets: $300-$1,000 

Tables: $3,000-$10,000 


For tickets or more information, call 
(212) 229-5662, ext. 3570, or e-mail 
specialevents@newschooltedu. 











PRIVATE RESIDENCE, CIRCA LATE 1980S, © BILL STEELE, 
COURTESY MCMILLEN INC 
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Vth the hectic pace of daily life comes a craving for 
%enity. Enter Scottsdale, Arizona—a land known for 
it beauty, adventurous activities and, increasingly, for its 
a-ful retreats. For some, the restorative nature of spa 


¥ ts are not just a luxury anymore; they are a necessity. 


ittsdale is home to 25 famous resort and day spas 

t boast rejuvenation along with relaxation. For the 
ictuary Spa, Allen & Philip Architects aligned its 
ign with the breathtaking views of Camelback 
puntain, creating indoor/outdoor areas that are the 
fect balance of openness and seclusion. An array of 
an-inspired therapies are performed in solitude while 
re active spaces such as the lap pool, fitness center and 


vement studio contribute to guests’ overall well-being. 


> Alvadora Spa at the Royal Palms is “in a setting 
hiniscent of a villa, with a focus on peacefulness and 
sonal discovery,” says Spa Director Michelle Kinney. 
itors are offered signature therapies such as the Orange 
ssom Body Buff. For three weeks every March, the 
yal Palms is drenched in the scent of the blooming 
us trees that line the grounds. The Alvadora Spa has 
‘tured the essence of this time of year and created a 
W/ for guests to enjoy the citrus blossoms anytime: the 


yir-round Orange Blossom Body Buff treatment. 


i 


the Treasures of Scottsdale 


Scottsdale 
Bring your passton for life. 





With 2.7 acres of treatment rooms, gardens, pools 

and meditative spaces carved out of Arizona’s Sonoran 
Desert, Spa Avania at the Hyatt Regency Scottsdale 
Resort and Spa at Gainey Ranch choreographs all details 
of the spa experience to the science of time and the 
body’s internal daily clock. Different from the “one-size- 
fits-all” mentality, Spa Avania blends seven elements into 
treatments balanced to natural body cycles during the 
morning (awakening and revitalization), midday (restora- 


tion and balance) and evening (relaxation and repair). 


Other notable spas in Scottsdale include Willow Stream- 
The Spa at The Fairmont Scottsdale Princess, featuring 
the Golf Performance treatment (specifically developed 
to enhance overall performance and swing rotation), 
and the Spa at Camelback Inn, which bases its regimens 


on techniques of indigenous Native American cultures. 


Whether it be the primary reason for coming to Scottsdale 
or simply a nice break from a full schedule of outdoor 


activities, a visit to any spa in the city is certain to satisfy. 


For information about making Scottsdale and its luxurious 
spas part of your future vacation plans, call 800-839-9567 
or please visit experiencescottsdale.com/archdigest. 


The Spa at Camelback Inn 
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THE RIM GOLF CLUB 


MAJESTIC MASTERPIECE IN THE PINES 


No other golf course design team has generated more 


praise than Tom Weiskopf and Jay Moorish. With 28 






courses throughout the U.S. to their credit, one course is 

often singled out: The Rim Golf Club in Payson, Arizona. Spirit Hollow at The Rim Golf Club 
Just 75 minutes from Scottsdale, The Rim Golf Club grounds security, grocery delivery—even cooking lessong 
is considered among the finest residential golf courses 

in the world. It is situated within the largest unbroken Designed in turn-of-the-century Prairie style, the club- 
stretch of Ponderosa pine in the country and occupies house consists of men’s and women’s lounges, a pro shop 
555 private acres, allowing for hours of mountaintop and other amenities. At the helm of its five-star restauraf 
recreation. The 18-hole fairway features boulder out- is Chef Andreas Sellner, creating meals that delight mem 
croppings, dramatic elevation changes and views of the bers and visitors alike. 

eponymous Mogollon Rim mountain range. Its carefully 
spaced home sites provide privacy and oe and . eR Man EIS tee ee Ttonth Picase 
limited membership allows The Rim Golf Club to offer Bre tees 6 ERR g OTe AAAS oct not oe 


highly personalized services, such as housekeeping, Eig Cae Se Mecca 










OUR QUEST - 






To continually earn our way into the company 
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THE RIM GOLF CLUB STANDS Té 


of the greatest private clubs in the world and, 


| 
| 
| in the end, set a new standard. 





Limited residential and membership opportunities avail 
Estate homesites from °325,000 
Custom estates starting at over *1 million 


Payson, Arizona (800) 311-5370 ext. 205 


TheRimGolfClub.com 
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OuR BUILDERS GUILD INCLUDES: ‘MCINTYRE CONSTRUCTION/EAGLE RIDGE HOMES ! EAGLE RIVER INVESTMENTS | REVEAL DEVELOPMENT, LL 
SKY CANYON PROPERTIES/ARTERRA CUSTOM HOMES, LLC |! RFM CONTRACTING, INC. | SOUTHRIDGE HOMES | THE RIM CLUB COTTAGES, LLC 
JFC COMPANY | FOUNTAINHEAD EQUITY PARTNERS, LLC! YOUNG AND BURTON | GOLDEN BEAR BUILDERS | THE CANAVEST GROUP 
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REWARDING 
DESERT RETREAT 


ned at sunset by the blazing rust-colored peaks of 










4 

i McDowell Mountains, Hyatt Regency Scottsdale 
ort and Spa at Gainey Ranch provides luxury 
ymmodations, activities and excursions in an 


ired natural setting. 


oasis of rolling green set in the Sonoran 
Pert, the four-star, Four-Diamond Hyatt 
yency Scottsdale Resort and Spa boasts 27 
2s of championship golf and world-class tennis. 
#1 the resort’s dramatic 2'%4-acre waterscape of 
% Is and sculpted beachfront promise daytime 


enture and a romantic evening getaway. 


v to the resort is Spa Avania, a holistic, total- 
ersion experience that provides treatment 
# rings tailored to the body’s essential daily 
hms and timed to three specific periods of the 
|: morning (awakening and revitalization); mid- 
(restoration and balance); and evening (relax- 


n and repair). 


p making its introduction is the resort’s dramati- 
', transformed Lobby and Lobby Bar, which 

es movable glass walls and floor-to-ceiling wal- 
;columns that echo the rugged desert landscape 








uted ambers, reds and greens. It’s the perfect 
t for toasting the start of a wonderful stay. 


eservations or more information, call 480-444-1234 
00-55-HYATT or visit www.scottsdale.hyatt.com. 


Spa Avania 


IMMERSE YOURSELF IN CULTURE 
AND THE DESERT SKY. 
OR ONE OF OUR POOLS: 


VISIT HYATT REGENCY SCOTTSDALE RESORT AND SPA. 


There is a place where desert meets sky. Where guests 
are inspired by rich traditions in our Native American 
Learning Center. Rejuvenate in the new Spa Avania. 
Where worries evaporate in a 2.5-acre water playground, 
27-holes of championship golf or world-class tennis. 

It's a Southwestern experience just waiting to be 
discovered. Immerse yourself in natural sophistication. 
This is not your typical hotel story. This is the Hyatt 
Touch? For information or reservations call 800 55 HYATT 


or visit scottsdale.hyatt.com. 


@ Hyatt 


SCOTTSDALE ® 
RESORT AND SPA AT GAINEY RANCH 




















Open your eyes to the culture that abounds at Scottsdale, Arizona’s galleries, 


HH museums and events. And you, too, will find something that you can’t live without. © 
Begin your discovery by requesting your free Experience Scottsdale destination d | 
ae ae a Scottsdale 
guide at experiencescottsdale.com/ArchDigest or by calling 800-839-9567. Bring your passion for life 
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Joe Maktima — Arizona Artist Jill & Kyle Foster 
Laguna/Hopi Chicago, IL 


He can’t always pinpoint where They know exactly where 
his inspiration comes from. his inspiration will hang. 
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“The first product specifically developed for serious dark circles... 
not the kind that pop up in the morning and are gone by breakfast, but the kind of 
serious dark circles that stay around forever... making you look old, tired and exhausted.” 


By Tiffany Strobel 


you know what actually 
“causes” serious dark 
circles? I thought I 
did... but I was wrong. 
Like most people, I thought dark circles were 
caused by hard partying, working late, being tired 
or simple allergies. But according to most 
research dermatologists, serious dark circles (the 
kind that make you look old, tired and exhaust- 
ed) are about, of all things, the oxidation of 
hemoglobin (blood) in the capillary matrix of the 


peri-orbital eye area. What a mouthful! 


These capillaries actually “leak” blood that 
begins to oxidize (through a process called 
hemoglobin degradation)... creating a dark 
bluish-red pigmentation that looks distinctly like 


an ugly bruise. 


What does all that mean in plain English? Tiny 
little capillaries deposit blood around your 
sensitive eye area. The blood turns deep purple 
and you end up looking like you just went 


12 hard rounds in a boxing ring. 


Advertisement 


NEW PRODUCT UPDATE 


SERIOU a 


DARK 


CIRCLES? 


Not an Ordinary Eye Cream... 

A Dark Circle Breakthrough 

Because serious dark circles are so difficult to 
address (just take a look in the mirror after 
lunch... ouch! So much for cakey concealers) it’s 
not surprising that the hottest new “must-have” 
compound to shake up the “cosmeceutical” mar- 
ket is something called Hylexin’’ Why? Because 
it’s the first formula specifically developed to 
dramatically reduce the appearance of serious 


dark circles. 





Where’s the Proof? 


In scientific studies, Hylexin™ has been shown 

to help reduce hemoglobin degradation byprod- 
ucts by optimizing enzymatic activity... causing 
the red-blue pigmentation to fade. Studies also 
confirm that Hylexin™ actually helps strengthen 
the capillary matrix to help stop the “leaking”.. 
so your orbital eye area is protected against fur- 


ther damage. Science is soooo cool! 

















Need More Proof? s 


In a double-blind clinical trial more than 
women who had serious dark circles ant 
Hylexin’s™ key compound saw an obviousy 
ble, visible reduction in the color and sevé 
their dark circles. These results were con} 
with high-speed laboratory photograph 
clearly showed a significant reduction | 
appearance of the blue and red color that 
dark eye circles so noticeable and so unatt 
\ 

But forget about scientific studies. Talk to 
who’ve used Hylexin™ and they all say the 
thing... “Amazing!” In a matter of day; 
ous dark circles begin to fade... your eyé 


clear, bright and alive. 


So if your dark circles are of the “ordinar 
ety you probably don’t need Hylexin® 
you're like the rest of us “Raccoon Peopl 
need more than just a simple “eye cream,’ 
only one question... 
What are you waiting 
for? See you at the 
Hylexin™ counter! 
HYLEXIN 


GB% Leerne 








NEED EL P. FINDING SH YE BoCrNG. 


Formulated to help reduc 
eee 
erlous dark circ 
and chronic puffiness 
Surrounding the 





As you might imagine, finding a tube of 
Hylexin™ is just about as difficult as finding 
an authentic “Louis Vuitton®”” bag on a New 
York street corner. This stuff is almost 
impossible to get. Your best bets are Macy's, 
Bloomingdale’s, Lord & Taylor, Sephora or 
Saks Fifth Avenue. If they're out of stock you 
can put your name on the waiting list or you 


can order Hylexin™ directly from Bremenn 
Research Labs” at 
www.Hylexin.com or call 
1-800-829-1282. 

Oh, by the way, Hylexin™ is not cheap... a 
four to six week supply (.78 oz tube) costs 
about $95.00. But | guess, like all things in 
life, you get what you pay for. 


“Louis Vuitton” is a registered trademark of Louis Vuitton Malletier Corporation, France 


All trademarks are property of their respective companies 


And don’t forget, Hylexin™ is backed by 
Bremenn Research Labs’ no questions 
asked, money-back guarantee. If Hylexin™ 
doesn’t dramatically reduce the appearance 
of serious dark circles and make your eyes 
look brighter and more alive, simply return 
the unused portion within 30 days for a full 
refund, 


©2006 Bremmen IP 
BR348 
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Canadian Folk Art Shines in a Sculptor’s Saskatchewan Residence 


Text by Susan Sheehan/Photography by Michael Moran 


OUGLAS BENTHAM, ONE 
of Canada’s premier 
sculptors, is also one of 
the major collectors of folk 
furniture in the Prairie Prov- 
inces. He was born in Sas- 
katchewan, the “land of living 
skies,” and lived for many years 
in Saskatoon. In 1972 he and 
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his wife, Bonnie, moved to a 
one-room schoolhouse sur- 
rounded by woods and fields 
12 miles from the city center. 
“We were looking for a 
church or a school because I 
wanted a room for displaying 
my large-scale metal abstract 
sculptures,” says Bentham, 


who worked as an assistant to 
sculptor Sir Anthony Caro in 
1977. The couple then added 
on twice. First came three bed- 
rooms, a sitting room and an 
expanded kitchen, and later a 
dining room and a sunroom. 
The Benthams kept their 

continued on page 110 


Contemporary and folk 
art fills Douglas and 
Bonnie Bentham’s Sas- 
katoon, Saskatchewan, 
house. A 1992-2001 
sculpture by Douglas 
Bentham stands below 
a 1978 Kenneth No- 
land circle monoprint 
in the living room. 
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continued from page 108 
home’s rustic spirit, indoors 
and out. “Prairie schoolyards 
are typically planted with na- 
tive maple, elm, ash, willow 
and poplar for wind protection, 
and we added mature, tower- 
ing spruce to give scale to the 
building within the perimeter,” 
Bentham says. Bentham Art- 
works, an enterprise the sculp- 
tor runs “to keep the wolf from 
the door,” manufactured iron 
gates for the entrance to the 
driveway and laser-cut metal 
grillwork to divide the kitchen 
from the dining room. 
Bentham has made a spe- 
cialty of seeking Doukhobor, 
Ukrainian and German Men- 
nonite furniture and artifacts 
made in Manitoba, Alberta and 
continued on page 112 










“We have an embar- 
rassment of collectibl 
riches,” says Douglas 
Bentham. Lerr: Cana 
dian country furniture 
including a circa 1910 
tulip cupboard, right, 
dominates the kitche 


BreLow: A dining roo 
was added to the for- 
mer one-room school 
house in a renovation. 
A 1988 oil by Gregory 
Hardy, Afternoon Show 
er, is above a mid-19th 
century dresser. 
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RiGut: In the mas- 
ter bedroom, Douglas 
Bentham’s metal ma- 
quettes top circa 1900 
cupboards made by im- 
migrant craftsmen in 
Saskatchewan. Navajo 
rugs cover the floor. 


BELow: A circa 1885 
child’s bench. BELOw 
Ricut: The couple by 
the fire pit. Outdoor 
spaces allow them to 
enjoy the “short but in- 
tense summers,” notes 
Douglas Bentham. 


continued from page 110 
Saskatchewan by i::migrants 
who fled religious persecution 
in Russia and Germany be- 
tween the 1880s and the early 
1900s and by Ukrainians and 
Poles who were enticed by 
the promise of free land. Ev- 
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ery room is chockablock with 
colorful folk furniture—none 
more so than the living room. It 
contains a German Mennonite 
Biedermeier-style ruhebank, or 
resting bench, stained a dark 
red; a Doukhobor “special 
occasion” chair with its origi- 


nal yellow and green paint; a 
Ukrainian utility bench paint- 
ed red; and a Ukrainian pine 
child’s bench, known in Cana- 
dian collecting circles as “the 
bunny bench.” 

“This is a one-of-a-kind 
piece,” Bentham observes. “It 





was found in the Interlake ar- 
ea of north-central Manito- 
ba and was almost certainly 
crafted by a father for a child, 
with great affection. You can 
see its original red and green 
paint under its second coat 

continued on page 114 
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continued from page 112 


of blue. I love the joyful presence of 


pieces like these. The bunny bench 1s like 
a Matisse cutout.” 

Bentham has eclectic taste and an artist’s 
eye. In the living room are also a Navajo 
saddle throw, blanket and rugs (“I buy 
Southwest textiles that have made their 
way to western Canada at auctions”); 
paintings by Canadian and American 
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artists of his acquaintance (including a 
1978 circle monoprint by Kenneth No- 
land); and posters of silent movies dis- 
covered in the 1950s by a friend who was 
driving down a street in Gravelbourg, 
Saskatchewan, where a house was being 
torn down. The posters had been used as 
building paper and became visible during 
the wrecking process. “I don’t hesitate to 
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fill a room with as much as I think it will) 
take,” Bentham says. “Nothing is color-¥ 
coordinated. Each piece must be visually, 















provocative. It’s like choosing a group of 
interesting people with whom to be on ‘ 
desert island.” 

In the kitchen can be found a fancifill 
Ukrainian pine tulip cupboard painted 
red, green and yellow and a German Men-+ 
nonite pine corner cupboard with ypicll 
double-yellow paint and black trim, on} 
which a contemporary Guatemalan folk! 
art bird is perched. “ve never been to 
Central America, but a friend spends time! 
there, and Guatemalan pieces add nicely) 
to the mix,” the sculptor says. “There’s:al 


“T don’t hesitate to fill 
aroom with as much as I- 
think it will take.” 


Guatemalan camel on top of a Ukrainian 
glazed cupboard in the dining room.” A 
1940s painted bus stop sign from Manitoba 
is mounted to a post in the kitchen, and a 
1930s Ford Genuine Parts sign from the 
Lower 48 is nailed up above the tulip cup- 
board. “I don’t collect signage in a big way, 
but I’m partial to early transportation,” 
Bentham explains. “I probably bought 
the Ford sign because I was a hot-rodder 
in the 1960s. I still have my original 1931 
Ford five-windowed coupe on blocks in 
a back shed.” 

Adjacent to the former schoolyard is an 
open area with a pond, outbuildings and 
a sculpture park. Large-scale steel sculp- 
tures created by Douglas Bentham in the 
1990s—First Watch, Cliff's Edge and Au- 
tumn Poem—coexist with another part of 
his transportation collections: vintage Air- 
stream trailers, including a 1962 Bambi and 
a 1967 Globe Trotter. “I think ’m ahead 
of the curve in collecting pre-1970 Air- 
streams,” Bentham says. “The trailers are 
used as guest cottages during the summer.” 
He also owns a 1947 Packard Clipper coupe 
and uses it for outings into Saskatoon. For 
his weekend trips to country auctions and 
old homesteads, he drives a truck. “You have 
to travel vast distances to find the sort of 
pieces I’m looking for, and I think the hey- 
day of collecting is over, but every once in 
a while I still get lucky,” Bentham says. 
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AN EVEN BETTER 
“BEST HANDLING SUPERSEDAN ON THE PLANET” 


—€vO Magazine, November 2005 





INTRODUCING THE NEW, HIGHER-PERFORMANCE 2006 QUATTROPORTE SPORT GT. 


The Maserati Quattroporte is already one of the most highly acclaimed performance sedans in the world with its own string 
of technological firsts: 400 hp from a Ferrari-derived 4.2-liter V8. Front-mid-engine design for improved balance and superior 
handling. And an Fl-inspired, 6-speed transmission for unmatched responsiveness and control. How does the new 2006 Quattroporte 
Sport GT exceed such lofty standards? By using advanced racing technology, fine-tuned even further: 35 percent faster shifting 
transmission, steel braided brake lines and cross-drilled rotors for more responsive braking, 20-inch wheels and tires for enhanced 
grip, sport exhaust with deeper tone, dynamic carbon fiber interior trim. Result: A first among high-performance luxury sedans 
now made even better. For a personalized introduction to the remarkable attributes of this limited-production supersedan, 
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Estates for Sale 


Editors Select Properties Around the World 


Hawaii, Palm Springs, the Netherlands, Oregon, Florida.. 


re trey: 
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High Style by Hugh 


tect Hugh Newell Jacobsen four-bedroom residence centers landscaped grounds, a pool and a 
Newell Jacobsen 


unfolds alongside the Indian around two long, skylighted private yacht pier. $2.95 million. 


7 River Lagoon, near Florida’s hallways, one of which ends in a Call 772-231-1270. 


MANHATTAN 
A Parish-Hadley Design 


' 
a 
FLORIDA iE a series of 10 white metal Vero Beach (AD, September glass-walled pavilion with views | 
pyramids, a house by archi- 1992). The 4,200-square-foot, of the lagoon. The estate has 
penthouse garden fit for 
the English countryside 
floats 18 stories above Manhat- 
tan’s hubbub. Perched beside its 
lawn (far left), an 1,800-square- 
foot duplex has interiors by 
architect Elizabeth Hammond 
and the design firm Parish-Had- 
ley (AD, July 1994). The living 
room (left) has a fireplace and 
| opens to a covered terrace. Up- 
stairs is a glass conservatory with 
a sitting area. $4.5 million. 
Call 212-606-7612. 
continued on page 118 
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Estates for Sale 


LOS ANGELES 


Art Moderne Estate in Hollywood 






g 
ro) 
@ 
=a 
o 
o 
®@ ° \ 
Ey Ss right above the Sunset 
@ . 5 
a Strip, a 1930s home once 
2 owned by photographer Herb 
9 ° pene 
F?) Ritts exemplifies the stream- 
a lined, geometric style of the era. 
ro With large rooms and a lounge 
3 arge ro and ¢ g 
o for entertaining, it has a design 
2 g § 
Fy that alludes to the glamour that 
ar) ce 


made Hollywood famous. 
Built on a hillside, the 4,400- 
square-foot, four-bedroom 
house descends the slope like a 
staircase, with steps continuing 
through the rear lawn and end- 
ing in a pool (top) and cabana. 
Inside, all-white walls are 
contrasted with ebonized-hard- 
wood floors and balconies that 
look out toward the ocean. The 
master bedroom (above) has a 
private balcony. $5.4 million. 


| Call 310-550-3592. 
RAYMOND JAMES 


People like Joan are the reason 
for an investment firm like ours. 





Estates for Sale 


i ea of old Hawaii, a 1930s 
compound sits on the shore 
at Oahu’s Lanikai Beach. With 
interiors by designer Michael S. 
Smith, the house has beam 
ceilings typical of the Hawai- 


ian Mission style. A poolhouse 
(above), which resembles the 
three-bedroom main structure, 
is steps from the property’s 140 
feet of beachfront. $12.9 million. 
Call 808-292-2800. 


ARIZONA 


An Estate Made 
for Light and 
Water in Sedona 


Se in its unusual shape, 


a Sedona, Arizona, house 


snakes along the contour of an 
85-foot-long, crescent-shaped 
swimming pool. Architect 
Aldo Andreoli built the 6,000- 
square-foot residence on a 


curved spine, with each of its 


three bedrooms looking out 
toward the 2.2 acres of grounds. 
The layout revolves around a 
central interior pool and gar- 
den that opens to the sky. The 
house has flagstone floors and a 
copper roof. $5 million. 
Call 212-517-7934. 

continued on page 120 
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investment income. ” 


You and your financial needs are 
unique. Raymond James financial 
advisors understand that. In addition 
to one of the most comprehensive 
ranges of financial services anywhere, 
they have complete freedom to offer 
unbiased advice that’s right for you. 
That's a promise from one of the first 
firms to focus on individual financial 
planning. And it’s why some of the best 
advisors have chosen to work with us. 
There's a culture of independence here. 
One that’s focused on the individual. 
Oa Ria a elce 


RAYMOND JAMES 
Individual solutions 
from independent advisors™. 


raymondjames.com 
























Our aspirations are 
our possibilities. 


Samuel Johnson 1709-1784 


OREGON CE the home of the honor- | even Miss America crown hold= | 


A Portland House ary Lebanese consulate ers. Built for a furniture mag- 


. ‘or the western states, < ate in 192 2 12,000-square- | 
Eris Stonies for the northwestern states, a nate in 1927, the 12,000-square | 













Mediterranean-style residence in foot house has seven bedrooms 
Portland boasts a long list ofim- —_ and architectural details such as | 
pressive visitors. The guest book __ stained glass and wrought iron | 








shows signatures of U.S. diplo- fixtures. $2.8 million. 
mats, foreign heads of state and — Call 503-497-5158. 





Choose Haddonstone 








and you can be sure it 


will make a lasting impression. 





Whether it’s a fountain, a planter, 










a statue or even architectural cast 





stonework, it will be both elegant 


and permanent. 























You can see the full Haddonstone 
range in our inspirational 172 page 
catalog ($15). We also offer a CD 
Rom ($15). 






Frank Lloyd 
Wright’s Creation 
in Bountiful 





he only known Frank Lloyd 
| Wright structure in Utah, 

| the Stromquist house, in Bount- 
| ful, employs the elements that 

| are integral to the architect’s 

| work. Wright designed the house 
| | to recede into its surroundings, 

| | with strong horizontal lines and 
| 

| 
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Haddonstone (USA) Ltd, 
201 Heller Place, Bellmawr, NJ 08031 
Tel: 856 931 7011 Fax: 856 931 0040 
info@haddonstone.com 


organic-looking materials. Sitting 
on 10 acres of land, the three- 
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bedroom house was built on a 
living room (right). $4 million. 
Call 801-918-3217. 





| 
| 
| 
triangular plan, with a triangular 
| 





Available through architects & interior designers 
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CAESARS 


: 
| Top to bottom: 
Enthralling action 


Te UOT ee alta) 
casino; the grand 
facade of the hotel. 
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|_RESORT 
OF FIRSTS 


CAESARS PALACE IS a tough 
act to follow. The resort, lo- 
cated on the ‘Strip in Las 
Vegas, has been at the fore- 
front of entertainment, design 
and cuisine for nearly 40 
years. It was the first of its 
kind to host a mega-boxing 
event, debut a celebrity chef 
restaurant, offer an upscale 
shopping environment con- 
nected to a casino, and to 
build a world-renowned theater 
for an international recording 
star (Celine Dion). And now 
Caesars Palace is upping the 
ante with the Augustus Tower— 
a 949-room tower. 


The 26-story luxury tower— 
opened to the public in August, 
2005, is part of a $376 million 

















Special Advertising Section 


expansion undertaken by 
Caesars Palace to uphold the 
tradition of being the “must- 
see, must-stay and must-play” 
destination in Las Vegas. The 
Augustus Tower is home to 
lavish suites, a VIP lounge, 
expanded retail space, wed- 
ding chapels and the 24- 
hour Augustus Cafe. Still to 
come: the eagerly anticipated 
Restaurant Guy Savoy and an 
all-new hotel spa. 


Set atop the Garden of the 
Gods pools which flank the 
south perimeter of the resort 
property, suites span 650 to 
more than 2,400 square feet. 
(The rooms are approximately 
50 percent larger than typi- 
cal hotel accommodations 
found in major U.S. cities.) 
Each suite is outfitted with 
the best of the best: bath- 
rooms boast spa tubs and 
flat-screen TVs, while main 
quarters feature high-speed 
Internet access, computerized 
mini-bars and generous seat- 
ing areas with fine furnishings 
and merino wool throws. 


Other enhancements to the 
hotel include a new lobby 
and front desk, which serve 
all 3,340 rooms, and Nevada’s 
newest poker room. Built to 
satisfy the world’s top poker 
aficionados, the Caesars Palace 
Poker Room promises a phe- 
nomenal experience for play- 
ers of all levels. Currently under 
construction, the crowning 
touch of the new 35,000 square- 
foot Spa at the Augustus 
Tower will be its remarkable 
Roman baths. This “only-at- 
Caesars” feature delivers the 
timeless Roman ritual of 
combining a relaxing soak in 





a tepid mineral pool with 
plunges in hot and cold baths. 
Additionally, the spa will offer 
guests thermal stone deep re- 
laxation chaises, hydrotherapy 
tubs, Vichy showers and other 
refreshing treatments. 


For those who travel to Las 
Vegas to say “I do,” the 
Augustus Tower has three 
wedding chapels (Classico, 





Tuscana and Romano), bring- 
ing the total for the property 
to six. And for those travel- 
ers in Vegas on business, the 
new meeting and convention 
area in the Palace Tower is 
centrally located and expan- 
sive, adding another 86,000 
square feet to the space. In- 
cluded for convenience are a 
grand ballroom, a number of 
junior ballrooms and _ pre- 


function venues with sizeable 
pantries and banquet kitchens, 
making Caesars Palace a wise 
business decision when plan- 
ning a company outing for 
corporate executives. 


No matter the reason for a 
visit, one thing all guests 
will appreciate is the exem- 
plary service. Take, for ex- 
ample, the new concierge 


program, appropriately named 
“Anytime-Ahead of Time.” 
Of course, Caesars Palace 
staff handles standard re- 
quests, but this service takes 
it to the next level by attend- 
ing to the personal wishes of 
guests prior to their arrival at 
the hotel—whether it’s having 
a bottle of wine or another 
special amenity waiting in 
their room. 





Recently featured in Forbes 
magazine, Luggage Concierge™ 
has formed an exclusive Las 
Vegas partnership with Caesars 
Palace. It is a service that 
makes guests feel like they 
are traveling as the rich 
and famous do; arrangements 
can be made to transport 
parcels in protective casings 
and deliver them wherever and 
whenever the client pleases. 
The hassle of carrying heavy 
bags and wasting time at 
baggage claim is a thing of 
the past with the program’s 
door-to-door round-trip ser- 
vice, luggage insurance and 
complete tracking information. 















The groundbreaking adven- 
ture will continue at Caesars 
Palace with the Grand Opening 
of Restaurant Guy Savoy, an 
establishment bearing the 
name of the famed French 
chef. This augments an already 
impressive menu of celebrity 
chef restaurants at the resort: 
Bobby Flay’s Mesa Grill, Jean- 
Marie Josselin’s 808 and the 
James Beard Foundation’s 
2004 winner for the Best New 
Restaurant, Bradley Ogden. 


Chef Savoy will debut his only 
restaurant in the United States 
in May 2006. “Guy Savoy will 
not only bring a new dimen- 
sion of dining to Caesars 
Palace, his arrival will also el- 
evate the culinary movement 
that has swept Las Vegas,” noted 
Caesars Palace President Gary 
Selesner. The cuisine will be 
classic Savoy...fresh, French 
and exquisite. He considers 
cooking an art form to be 
shared with the public. “Cuisine 
is the art of instantaneously 
turning produce suffused with 
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Counterclockwise from top: 
The blissful bath of a 
typical suite; stately pools 
match the opulent décor 

of the hotel; accommodations 
at Caesars Palace provide 

a respite for guests; 

classic architecture makes 
for a distinctive design. 


history into happiness,” said 
Chef Savoy. 


The restaurant will be di- 
rected by Savoy’s son and 
alter ego, Franck Savoy, and 
designed by Jean-Michel 
Wilmotte, the same archi- 
tect who crafted the look for 
Savoy’s signature restaurant 
in Paris. The goal was to make 
it an “intelligent” space, one 
that provided ideal working 
conditions for dining room 
and kitchen staff and at the 
same time décor in which 
guests would feel at home. 
Wilmotte will take a varia- 
tion on this theme and apply 
it to the new Guy Savoy res- 
taurant at Caesars Palace. The 
restaurant will be located 
on the second floor of the 
Augustus Tower, affording 
a view of the classically- 
inspired architecture and 
statuary of the resort’s five- 
acre Roman Plaza. 


After emerging from a five-year 
renaissance of epic propor- 
tions, Caesars Palace truly is 
an Empire reborn. And now 
with the Augustus Tower 
complete, it’s the perfect time 
to plan a trip to a hotel that is 
bound to engage the senses. 


For more information, please 
call (877) 427-7243 or visit 
caesarspalace.com. 
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CAESARS PALACE WARMLY WELCOMES 
CHEF GUY SAVOY. 


His namesake French restaurant holds the coveted Michelin three-star 
distinction. And in our pursuit of the world's top culinary talents, Chef Savoy's arrival 


in May 2006 heralds a new era of Caesars Palace dining. 


CAESARS PALA < 


LAS VEGAS 


LIVE FAMOUSLY. 


800.634.6661 * caesarspalace.com 


Must be 21 





ir older to gamble. Know When To Stop Before You Start Gambling Problem? Call 1-800-522-4700. ©2006, Harrah's License Company, LLC. 39249 











THE CONDE NAST BRIDAL GROUP PRESENTS: 


Join Us for the Ultimate Wedding Planning Event 


Learn from the World’s Leading Bridal Experts 


Q e e 


Experience Total Bridal Indulgence 
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_ RESERVE YOUR TICKETS NOW! 
Log on to weddingmarch.com. 
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THE NETHERLANDS Ithough it takes cues from 
Modern and Spacious Estate near Utrecht Dutch vernacular architec- 
= ses ture, a house by architect Piet 
Boon goes well beyond the 
bounds of the traditional. On 
10 acres and steps away from 
a lake, the 13,000-square-foot 
house has a lower-level bedroom 
with an indoor pool and doors 
that open to a private garden 
(above). The master bedroom 
has its own wing. $8.5 million. 
Call 31-71-52-49-223. 


BERKELEY City Views from a Bay Area Compound 


nen the Arts and Crafts tate has two separate structures, 
rN marriage of hanes = Movement was flourish- _ including a main house and a 
F A ing in the early 1900s, a niece of triplex of individual homes. The 
ibaa | aces cee 8 oe" Susan B. Anthony’s built a family —_ interiors have exposed-redwood 
compound tucked on a hillside in beams, brick fireplaces and pan- 
86 6 -371-1316 Berkeley, California. Now known _ oramic views. $3.7 million. 
alsvae rtainexcha nge.com as the Anthony House, the es- Call 510-652-2133 


continued on page 124 








/BROWN JORDAN’ 


! 
| CELEBRATING 60 YEARS 
| .. of Simple Elegence 
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www.brownjordan.com 

















Desert Glamour in a 1950s Donald Wexler Oasis 











leone and crowned with —3,200-square-foot floor plan. iH 
palm trees, architect Donald ‘The living room (left) has an } 
| Wexler’s midcentury-modern open fireplace, a trademark of i 
residence hunkers close to the Wexler’s style. Outside are a fire = | | 
ground and near to the pool, pit, an infinity-edge spa and big \ 
| staying cool in the desert heat. views of the San Jacinto Moun- , 
Its post-and-beam interiors are tains. $2.3 million. Ve 
| crisp and simple, with white- Call 310-275-1000. < 
terrazzo floors and a spacious continued on page 125 








Rarified Woods. Your Aged Oak might be fumed. Your Afrormosia brushed, perhaps, with a natural wash. 3 ! 
Your Burma e Tad be fale sculpted, custom stained. Wider planks, longer boards. Selected and crafted just for’ you. | 








T, MORTON & CO 


CUSTOM WOOD FLOORING™ 


Yours, alone.” 


Discover uncommon woods at www.tmorton.com or call at 262-551-5513. 
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Veneziano cristallo bianco: Design Studio la murrina 


la murrina 

Murano - Venice 

Head Office: Via Isonzo 15 
22078 Turate (Co) - Italy 
Tel. +39 02 969751 


la murrina 


© 
< 
x 
he 
= 
= 
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U.S. General Agent: Arte di Murano 
8428 Melrose Avenue 

Los Angeles, CA 90069 

Tel. (323) 717.8588 
www.lamurrina.us 


Milano - Roma - Munich - Dubai - Seoul - Los Angeles - Moscow - Athens - Shanghai - Istanbul 
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p to the nanosecond headlines. 


d to traveling at the speed of light. READ ON aa 
e to slow down with magazines. 


In the future, we'll demand u 
We'll become accustome 
And we'll still find tim 
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i apalua Realty is pleased to announce the opening of the second phase of Honolua 


Ridge. These stunning agricultural home sites, ranging from 3 to 30 acres in size, sit high 
a above the Kapalua Resort and offer sweeping views to neighboring island of 
Molokai and Pacific Ocean. Call now to participate in this unparalleled 


opportunity for land ownership at the renowned Kapalua Resort. 
pp yy, Pp Pp 





PRIMARY BROKER - KAPALUA REALTY Honolua 

129 BAY DRIVE + LAHAINA, MAUI, HAWAI'I 96761 Rid e 

1-800-545-VIEW(8439) - WWW.KAPALUAREALTY.COM A 
AT PLANTATION ESTATES , 


Obtain the Property Report required by Federal law and read it before signing anything. No Federal agency has judged the merits or value, ae 
if any, of this property. WARNING: The California Department of Real Estate nas not inspected. examined or qualified this offering. 


Nestled between the sapphire Pacific and the 
emerald mountains of West Maui lies Kapalua, a 
resort destination of serene beauty. Explore this 
exclusive, natural wonder from the ultimate outpost 

a luxury estate home. Available by the week or month, 
with a seven night minimum stay. These graciously 
appointed residences offer up to five bedrooms and 
11,000 square feet with optional butler services. To 


reserve yours, visit us at kapalualuxuryhomes.com 


og 


Kapalua Luxury Homes 
Maui 


or call t-800-527-9404. 
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ValleyCrest Landscape Design 
& Build offers discriminating 
residential property owners 
access to one of the most 
Patong Ce tarie artts mo ersease 
TIMER Rrra eaa mre se 
era ME Celolece Cer me tbe selatey 
of landscape construction 
experience, the ValleyCrest team 
consists of some of the most 
forward-thinking landscape 
architects and craftsmen, bringing 
world-class landscape design, 
installation and maintenance 
raat coma Kotor iares tissu bets 
homeowners. 


For more information: 


818.225.6800 


a aE daaciceccotsenrl nena! 


designers@valleycrest.com 


Ofer at pan com soma 








Exceptional Landscapes. | 


By Design. 
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ValleyCrest 


Landscape Design & Build 











STUDIO WORKSHOPS 
by THERIEN 


THE BEAUBOURG COMMODE 
from the Rocaille Series 


of fu rniture. 






/MONNORT TH TATerLENEGA BOULEVARD WO SAIN GaE ENS CALIFORNIA 90069 


EE PEON 3 10657-4615 | MOS IIMMNG IE, BUO2G65 7/= 209 


(GAULIBI ROE JI PS Ve REMIOIN TS REE I SAN FRANCISCO CALIFORNIA 94103 


LEDER EH ONE 4115) 8164-021 2 | FACSIMILE 415 864-0214 | therien.com 
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time. Daniel Burnham of Chicago, E s ' FEE west of the Mississippi. When it was 1 
whose skyscrapers lifted architecture into ; : ' a the building towered 
once-impossible realms. César Ritz, whose il wt F San Francisco. When it reopens, if 
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hotels embodied the opulence of the Golden 








\ge. They meet at last, as the 1890 Chronicle i = "3 e ' aa itt Make no little plans. 
fie, ; BUSS EsET rt 
Building in the center of San Francisco, at the , 1 ; wee Te AD ee IN Residences are available 


intersection of Market and Kearny Streets, 





becomes The Ritz-¢ arlton ( lub’ and 








Residences, San Francisco. Only 52 luxurious 





Private Ownership Residences and 49 Deeded $1.1 million to over $4.5 
Fractional Ownership Club Residences your name to our VIP list of interes 
will occupy the $90 million restoration, a parties, please telephone 800.251.5 
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- Architect Daniel Burnham, 1846 ~ 1912 


Now ACCEPTING 


RESERVATIONS DEE DED WER 





690 Market Street, San Francisco, California 


HI DVERTISING MATERIAL IS BEING USED FOR THE PURPOSE OF SOLICITING THE SALE OF FRACTIONAL OWNERSHIP INTERESTS 


fe This ts not an offer to residents of New York, New Jersey or in any state where prohibited by law. This is not an offer where registration is required prior to any offer being made. ‘Prices subject 


change. A fact sheet on facilities, including association assessments is available upon request. This is not an offer to residents of any state where registration requirements have not yer bec 












elevate urban living to soul-stirring heig 


Fractional Ownership from approxima 
$200,000 to over $300,000'. 


extraordinary Residences from approxima 


PRIVATE OWNERSHIP 


OWNERSHIP 


ANCIENT OLIVE TREES 


The Intelligent Landscape Investment™ 


saat 


re } 


GIVE YOUR ESTATE THE LOOK AND FEEL OF TUSCANY. 
CHOOSE FROM AN EXTENSIVE LINE OF QUALITY 
OLD GROWTH OLIVE TREES. 


www.ancientolivetrees.com Phone: 707.953.8562 Fax: 800.819.7995 
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9 902 


1 800 300 78 





Palo Alto, CA 943 
GroiOn or 


323 University A 


Tel: 














info@medallionrug.c¢ 
































SAND OPENING PLANNED FOR SPRING 2006 
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Malibu. A single word that speaks volumes about your life. Just above legendary 
cific Coast Highway, a residential opportunity is about to emerge for a select few 
Only 68 residences on 10 acres with ocean, garden and canyon views 

Six floor plans range from approximately 1,653 to 2,237 square feet* at prices 
you wouldn't expect in a prestigous coastal location. Elegant units offer custom 
shens, expansive decks, walk-in closets, high ceilings and decorator appointments 
throughout. The lush gated grounds, minutes from Zuma Beach and renowned 


ilibu restaurants, include a resort-style pool, two tennis courts, par jogging course 
Ubu 5 


and much more. All complemented by the only daily 







ars 2 concierge service in Malibu. Please visit our web 

/ Malibu z , 
° Sear aS site to place your name on the interest list 
1 re 
A 
Santa Monica 
iH Zuma Beach 
) ! Point Dume 
me P4crric ocEAN www. VillaMalibuLiving.com 
of (310) 457-8484 
By Prudential 
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VI LLA J aliby 


On the legendary coast. 


| SALES TEAM: 


Joe Babajian Michelle Ficarra 
Rose Borne Ed Soloérzano 


[1] Kyle Grasso | Brad Downs 
Oo lGraaDawde 
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I ere 5 [Sea 
Superb antique and original fountains, 
mantles, garden and architectural 


FRANCE EXPRESS 
eum oe lcm 


ba ClutdB-tetolg Terra-Cotta 
ETT Ere Mela Custom Carvings 
lron Gates Shopping Trips 
415.409.6000 


VINTAGE MARKETPLACE www.FranceExpress.net 


Paris * San Francisco 
Gong ACM Mice Mamie tel cad Kou minaret ates 


PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST 
the international magazine of fine 
interior design, can generate a new 
source of profits and increase your 
mest Ma om Comte (etc 
Tet mieten eae te 
ase eso Rms tie 


An Attractive Discount ag poe 


Free On-Time Delivery (prepaid shipping via UPS) 
Full Credit for Returns (return unsold covers) 
No inventory investment - you only pay for the 
copies sold. 

Free display fixture 


Diréct store delivery 


Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
aCe ccerte Meteo cer Masters 
Least ey meme stay 


Call our new phone number 1-800-201-3591 and get started today! 
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CAPTURE THE TIMELESS BEAUTIES. 


STONE MART 


DESIGNER COLLECTION 


Sesto 


ao 
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JOOD=CA 91605 - (818) 765-4800 - WWWSTONEMART.COM 


COURTESY TO THE TRADE 














WILSHIRE 


Fireplace Shops 


The finest selection of contemporary, 
traditional and antique fireplace 


equipment available. Since 1924. 


8400 Melrose Ave. West Hollywood, CA 90069 
Toll Free (877) 739-5115 © Fax (323) 651-4110 
www.wilshirefireplace.com 
email: Wilshire W H@aol.com 
OEMs 
Other Showrooms 
Hermosa Beach (310) 376-3448 « Costa Mesa (949) 650-2640 
Pasadena (626) 564-8749 * San Diego (619) 296-2727 
Del Mar (858) 794-7884 


Courtesy to the trade. 
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Decorative Treillage — Standard & Custom 
for Interior & Exterior Spaces 


lo the trade - 


Tel: 323.653.4006 
Fax: 323.653.4133 


www.accentsoffrance.com 


PROMOTION 


Join AD Roundtable, 


Become a member of AD Roundtable 
at www.ADRoundtable.com/join 





(Marc Chagall 


The Color of Dreams 


Vy 


SERN 


ASIN 


LIS) 


CS 33 Carnaval of Flowers, color Urea 24x18 inches © Mare Cuacatr 
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A RETROSPECTIVE 


Signed, unsigned and unique works of art. An unprecedented opportunity to yiew and acquire works by this 


twentieth century master. Works by other masters including Picasso, Miré and Renoir will also be on exhibit. 


— MartTiIn+LAWRENCE GALLERIES 





Newport Center Fashion Island 460 North Rodeo Drive 
Newport Beach, CA Beverly Hills, CA 
(949) 759-0134 


CS) easels: 


WWwW-MARTINLAWRENCE.COM 
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lailea Highlands C€Estate 


oO 


= Outstanding views of Pacific and 
neighbor Island 

= Location affords privacy and serenity 
+ 


® |wo-car garage with motor court 


» Formal gated entrance with waterfall 


= Office, exercise room, lanai room 



















| Elevator, security system and three 

| zones of central air conditioning 

{ 

| This island estate residence brings together the perfect blend Extensive use of travertin 
| ® EXtensive USE ¢ ave G 

| of traditional Hawaiian flavor and a contemporary design sandstone, granite and 

| reminiscent of Frank Lloyd Wright mahogany 

| = Virtual tour available at; 

Featured amenitie 


WaileaRealty.com under 


# Over 6,000 square feet of living area Homes 


# Large master suite anchored at the south end of a 


dramatic “gallery” hall Offered at $13,500,000 ' 
* North wing with three additional bedroon 


suites, and large great room/kitchen 


=» Covered indoor/outdoor dining area 


# Infinity-edge pool and spa ’ 4 
David L. Liscio, Broker-in-Charge = Cell: (808) 870-!991 


"OF EGENTS: Wailea Phone: (808) 879-1991 = Fax: (808) 879-é a 


Rana” Maul REALTY CORP. Website: www.WaileaRealty.com = Email: dliscio@WaileaRealty.com 
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Conde NAST ART 
framed and matted prints 
www, GondenastART.com 

1 98.4021 


FREE CATALOG AVAILABLE 














Pop Art—Images & Icons 






































Andy Warhol, Marilyn #31, screenprint, 36 x 36 inches © Andy Warhol 


Currently on Exhibit 


MArtTIN+LAWRENCE GALLERIES 


366 Geary Street, San Francisco (between Powell & Mason) Ph: 415-956-0345 


WWW.MARTINLAWRENCE.COM = GEARY@MARTINLAWRENCE.COM 
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Save the gaming for the 
casinos. Turnberry Towers ti 
is under construction 
and soaring skyward. 
We're a sure thing to have 
you living high in the Las 
Ale TSE ATR OO 
S)UaT OMe =a) LACM eT gn] Oca A 
incomparable elegance 
INTO Decl cL oMa LU 
_ Nevada's favorable tax 
climate for primary residen 
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LAS VEGAS 





Call 800-616-2120 for information or visit our sales and model center. 
One, two, three bedroom condominium residences and penthouses, pre-construction priced from $550,000 to over $1.3 million. 


222 Karen Avenue, Las Vegas, NV 89109 « Tel: 702-732-9797 Fax: 702-733-8222 www.turnberrytowers.com 














This offering is made only by the prospectus for the condominium and no statement should be relied upon if not made in the prospectus. This is not an offer to sell, or solicitation of offers to buy, the condominium units in states where such offer of snaide : 
solicitation cannot be made. Prices, plans, architectural rendering and specifications are subject to change without notice. WARNING: THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED ORQUALIFIEDTHIS =x 


OFFERING, Models used in this ad do not reflect any racial preference 











Estates for Sale 








VOWSCIUMUCHES + Orangeries . (Mylights ~!Scalhouses 
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| PARISH CONSERVATORIES 


Beautiful English handcrafted conservatories available through architects, 
designers or our local design offices. 


| Please call 1.800.761. 9183 www.parishconservatories.com 








INEW YORK 


Near the City but amid Nature 


IN 


iNew York home watches from 






7 | 
estled among nature pre- | 










serves on a cliff side, a 


above as the Tappan Zee Bridge 
stretches across the Hudson 

River. Built by architect Robert 
Hoene with a focus on comfort, 





@ views and craftsmanship, the | 
6,000-square-foot residence fea- 

tures a marble-framed fireplace : Py SF ae a= 
#in an open living room, wrap- lm Beach County 4 tyle_ . ae =a 
around terraces with entrances Arrive with ane entourage. 3 S = 

to each of the five bedrooms, an ‘ 





Part gallery and a wine cellar. The 
4 house, located in Grand View- 
'on-Hudson, features a wood- 


Fcolumned portico, and the en- | pees eee Oo) Whensyou book your vacation 
I Lee : ° fc through pbcdirect9.com, you'll save 
“trance hall (above) is lined with 2 





time by booking hotels, car rentals, air 4 nN 
bwindows and an Art Déco-style - Int and more, direct. Not to mention you THE BEST OF EVERYTHING: 
‘marble floor $3 8 million can save up to $1000 by printing our PALM BEACH COUNTY CONVENTION AND VISITORS BUREAL 
Sek OS et i | savings certificates* or calling 
Call 845-359-4940. O Les eicedeaia www.palmbeachfl.com 


| *Valid 4/15—| 2/15/06 








| PROMOTION 
| New from ARCHITECTURAL DIGEST 
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| Places to go, from 
Our advertisers... 





Magnificent Carpet Ride 


Some of the most historically 
significant rugs in the world 
are available at Doris Leslie 
Blau, long considered an 
“oracle” of the rug world. 
For more than 30 years, 
top architects and interior 
designers have visited Blau’s 
New York location to find 
atique Oriental and European 
igs. Blau’s collection of fine 
atique rugs, which includes rare 
Hieces from the 16th century 
nrough the Art Deco period, 
ian be viewed by all at the gallery. 


ARCHILEULURAL 













‘Joris Leslie Blau 

ne Interior Design Building 
06 East 61st Street, 7th Floor 
‘ew York, New York 10021 


9 contact the gallery, call (212) 586-5511. 





JSSIAN KARABAGH RUNNER, CIRCA 1860, 19’5” x 3'4” 
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www. LONE LEGENDS com 


Call Stone Legends at 800-398-1199 
for a 500 page Architectural Stone catalog 


Entries Surrounds Keystones Wall Cap Pool Coping 
Fireplaces Balustrade Address Blocks Pier Caps Banding 
Columns Watertable Pavers Finials Gazebos 
Quoins Entablature Jackarches Fountains Statuary 
Veneer Ornaments Staircases Planters Signage 


Cast Stone Manufacturing * Factory Direct Pricing * Nationwide Shipping * To the Trade 


He's flying business class. 


She's flying business class — for free. 


ene 





Take a friend or loved one for FREE every time you fly. Plus, 
earn 5,000 Mileage Plus bonus miles when you join Ameniti. 


Join Ameniti? the luxury travel club brought to you by United? and you'll 
experience the very best value in luxury travel privileges and discounts. Plus, it’s 
the best way to bring someone special on every trip with 2-for-1 companion tickets 
for every qualifying full-fare ticket, including first and business class. You'll also 
enjoy a host of exclusive benefits from the top names in hotels, car rentals, cruise, 
entertainment and much more. 


Join now, and for a limited time earn 5,000 Mileage Plus® 
bonus miles. Visit www.ameniti.com/club or call 1-877-AMENITI 
and use code ACLUB1-2594. 


mor resco red everl oor 


Luxury Travel Club 


MUNITED 








complete terms and cor ons. Miles accrued 
Ss Site prediam Please allo we 

ie = Pht us account. The Mileage Plus Program 
u yut notice. Taxes and fees related to award 
er. United a and Mile sage Plus are re saint red service marks. For complete detail 
ed.com 
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(sermanv'’s 
House of Hesse 


LANDGRAVE MORITZ OPENS THE DOORS 
TO Hs REMARKABLE COLLECTION 


Asove: The private residence of 
His Royal Highness Moritz, Land- 
grave of Hesse, is a late-Baroque 
manor house designed by architect 
Louis Rémy de la Fosse. Grand 
Duke Ernst Ludwig (1868-1937) 
removed the plaster from the exte- 
rior to reveal local pink sandstone. 


Far Lerr: Landgrave Moritz (left) 
entertains his guests in the grand 
salon, a much-praised space: Prin- 
cess Margaret called it her favorite 
room in Germany, according to 
her son, Viscount Linley. Portraits 
of Hesse ancestors hang over em- 
bossed-leather wallcoverings. 


Text by Wendy Moonan 
Photography by Derry Moore 





ABove: Many of Landgrave Moritz’s 
distinguished visitors, ranging from 
Prince Charles to Mick Jagger, have 
etched their names into a window of 
the grand salon. BeELow: The walls 

of the main dining room are adorned 
with antique Brussels tapestries. 


e are kind 
of far away 
in Germa- 
ny,” admits 
His Royal Highness Moritz, 
Landgrave of Hesse, cousin 
of the Windsors in England 


and half the royal families 
in Europe. Indeed, much of 


his family’s extensive property 
lies in rural areas outside 
Frankfurt. But Landgrave 
Moritz recently made the Hes- 
ses’ extensive collection of art 
and objects—widely consid- 
ered the largest and most im- 
portant in Germany—a little 
more accessible. 

“Hesse: A Princely Ger- 
man Collection,” an exhibit 
at the Portland Art Museum 
in Oregon (October 29, 2005, 
to March 19, 2006), included 


“T had to stick with what I had,” the 
landgrave says of his decorating. 
“These objects were all there before, 
and I tried to put in new and fresher 
colors. I didn’t do too much to the 
house.” Rint: A Louis XV bureau 
plat ina salon. The 18th-century 
wood paneling is accented with gold. 


more than 400 works drawn 
from the Hesse family’s pri- 
vate collection. It was a first- 
ever viewing of pieces that 
in some cases have been hid- 
den from the public eye for 
centuries. The landgrave ini- 
tiated the idea for the Portland 
show after he was introduced 
to John E. Buchanan, Jr., then 
the museum’s director, by a 
mutual friend, Deeda Blair, 
an American socialite and 
philanthropist. Among the 
works on display were mas- 
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terpieces by Hans Holbein the 
Younger, Lucas Cranach the 
Elder and Franz Xaver Win- 
terhalter, a gilt-bronze center- 
piece designed by the German 
Neoclassical architect Karl 
Friedrich Schinkel, exquisite 
18th-century porcelains from 
the Hesse-owned Kelsterbach 
porcelain factory, Fabergé 
objets, Greek and Roman antiq- 
uities and a rare survivor: an 
18th-century gilt ceremonial 
carriage with gold velvet inte- 
riors and doors adorned with 
the Hesse coat of arms. 

“T wanted to make our mu- 
seum collections more known 
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to the general public,” says 
the landgrave, who is head of 
the Hesse family as well as the 
Hessian House Foundation, an 
organization that oversees the 
castle museums, two hotels, the 
successful Prinz von Hessen 
winery and several commercial 
farms. “We want Americans 
to come and see our palaces, 
all fully furnished with original 
paintings, tapestries and our 
antiques, porcelain and silver,” 
he adds. 

Landgrave Moritz’s resi- 
dence, a late-Baroque manor 
house, is one of two Hesse 
properties not open to the 
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 Opposrre: The Empire center table 

' and sofa in a sitting room were once 
‘in Napoleon’s residence in Mainz, 

which later became Hesse property. 

» Oprostre BELow: Ina small room 

> off the grand salon is a portrait of 
/ Ernst Ludwig, who collected Jugend- 
“stil pieces like those on the table. 


® public. Built with the distinc- 
» tive local pink sandstone, the 
Shouse was designed in 1722 
iby the Huguenot architect 
Louis Rémy de la Fosse, who 
designed many residences for 
the nobility in Germany. It is 
one of several buildings sur- 
Mjrounding a rectangular court. 
Opposite it are the impressive 


stables, which have a tile roof 


and a clock tower; behind it 
)are a pond and a landscaped 
park dotted with a picturesque 
bridge and stands of specimen 
rhododendrons. 

The great surprise in this 
rural setting is the elegance 
of the interiors, which are filled 
with a mixture of 18th-century 
German, English and Rus- 
sian elements. In the grand 
salon, for example, the walls 
are lined with antique German 
embossed leather, German fa- 
ience heating stoves and sev- 
eral family portraits, including 
a fine one by Antoine Pesne, a 
French-born painter active in 
Prussia in the first half of the 
18th century. 

Landgrave Moritz ar- 
ranged the décor throughout 
with the help of his friend Fe- 
derico Forquet, a noted Ital- 
ian’ couturier in the 1960s. 
The seating areas boast 
early-18th-century German 
and Dutch furniture, Bohe- 
mian chandeliers, Chinese 
export porcelain and several 
tall gilded-silver pineapple 
cups, official gifts to the Hesse 
family that the Nuremberg 
City Council commissioned 

» from the goldsmith Hans Pet- 
zolt in the early 1600s. 

This sunny room has long 
been a favorite gathering 
place for the Hesses and their 
friends. For the past 100 years 


Asove: Among Ernst Ludwig’s Ju- 
gendstil works are a desk and an 
embossed-leather chair by Otto Eck- 
mann, a painter who abandoned the 
fine arts for the applied arts. The 
chair is part of a suite Eckmann cre- 
ated in 1897 for Ernst Ludwig’s study 
in the New Palace at Darmstadt. 


Lert: Blown-glass vessels acquired 
by Ernst Ludwig at the turn of the 
20th century. He was first exposed to 
the decorative arts as a student at the 
University of Leipzig in the 1880s. 
He became grand duke in 1892. 




















Landgrave Moritz most enjoys his 
sitting room. “There’s a nice big fire- 
place and plenty of air there,” he 
explains, “and all of my books around 
me—and my favorite pictures.” 
Among the paintings are portraits 
of Hesse family members by Lucas 
Cranach the Elder. 


guests have used a diamond 
stylus to etch their names on 
the windowpanes: Alexandra 
Feodorovna (born a Hesse) 
and her husband, Nicholas I, 
the last czar of Russia; Prince 
Philip of England; Princess 
Diana; and Lilibet (the nick- 
name of the Queen of En- 
gland). Nearby are the signa- 
tures of Mick Jagger, Edward 


Heath and Barry Humphries 
(otherwise known as Dame 
Edna Everage). This is some 
kind of graffiti! 

Several rooms have a pret- 
tiness reminiscent of an En- 
glish country house. The grand 
dining room is lined with gilt- 
leather walls and Brussels tap- 
estries; the small salon retains 
its original (and typically Ger- 


man) gold-framed oak panel-| 
ing; the cozy bedrooms are|} 
festooned with chintz, antiques |), 


of various periods and dozens 
of paintings and portraits. 


Other spaces are excep-ff ; 
tional. One sitting room, for|} >’ 
| 


example, is decorated with a| 
suite of Empire furniture de-} 
signed by Jacob-Desmalter and | 

continued on page 221 
| 





Ana 


} 





4 


Landgrave Moritz arranged 
the décor with the help of 
his friend Federico Forquet 


a noted Italian couturier- 




















The landgrave’s father, Philipp, was 
married to a sister of the last king 
of Italy, Umberto II. Anove: Land- 
grave Moritz’s bedroom. Hanging 
over the sleigh bed is a late-19th-cen- 
tury painting, center, by Austrian 
artist Rudolph Swoboda, of a girl 

in an Indian train compartment. 
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Be.ow: A Victorian desk in an 
upstairs bedroom stands near por- 
traits of family. The Hessian dy- 
nasty started at the beginning of 
the 13th century when Elizabeth 
(1207-1231), daughter of a Hungar- 
ian king, married Landgrave Lud- 
wig IV of Thuringia (1200-1227). 






































The surprise in this rural setting is the 
elegance of the interiors, full of 18th-century 
German, English and Russian elements. 


‘Top: The stables and courtyard as 
seen from a balcony. The initials “EL” 
in the railing are for Ernst Ludwig, 
who breathed new life into the es- 
tate. “He had no use for stiff manners 
and hushed voices,” a friend recalled. 
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Axsove: The pond and bridge in the 
park, which was redesigned by Ernst 
Ludwig. Landgrave Moritz, an avid 
gardener, says he has cleared a lot of 
undergrowth and “tried to propagate 
heather as it used to be in old days.” 
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A rear view of the landgrave’s house. 
Built in the early 1720s, it was origi- 
nally a hunting lodge; in the 1830s 

it was used as a family summer home. 
The house became the residence 

of Prince Ludwig and Princess Mar- 
garet of Hesse, Moritz’s aunt and un- 
cle, after World War II. 
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CONTEMPORARY ART HOLDS ITS OWN IN AN 
ELEGANTLY SIMPLE APARTMENT ON FIFTH AVENUE 


Interior Architecture by Boris Baranovich/Interior Design by Mariette Himes Gomez, ASID 
Text by Gerald Clarke/Photography by Scott Frances 


ariette Himes Gomez is mak- 
ing a point. And to make that 
point she is on her hands and 
knees in the living room of 
one of the grandest apartment buildings 
on Fifth Avenue. “It’s a serious study in 
colors,” she says, plucking at the strands of 
the carpet to prove that although it looks 
greenish blue to anyone walking on it, up 
close it is a combination of five hues—two 
tones of blue, two tones of gray and one 
tone of tan. “I went through piles and piles 
of fabrics and looked at them almost sci- 
entifically to find the right balance,” she 
says. “It’s easy to do strong colors. It’s quite 
another thing to create subtlety.” 


Subtlety, however, was what was de- 
manded by Franz Kline, Mark Rothko, 
David Smith, Willem de Kooning, Ad 
Reinhardt, Clyfford Stull, Philip Guston 
and Mark Tobey—some of the modern 
artists whose works hang on the walls of 
the elegantly understated apartment. “The 
goal,” says Gomez, “was really to create a 
platform for the owners’ art without mak- 
ing a gallery type of environment—cold 
and white. I didn’t want the apartment to 
feel static, but I did want it to feel calm.” 

The clients wanted calm. But they also 
wanted rooms that were, in the wife’s 
words, “clean and streamlined.” Until they 
bought this apartment, their taste in design 





Designer Mariette Himes Gomez 
and architect Boris Baranovich col- 


laborated on a Manhattan apartment. 


Asove: The entrance gallery. From 
left to right are untitled works by 
William Baziotes, Barnett Newman 
and Mark Rothko; Family Totem by 
David Smith; and Franz Kline’s Gar- 
cia. Paris Ceramics flooring. 


Ricut: Rothko’s White on Maroon, 
1954, hangs in the living room. “The 
apartment was designed as a place 
for a family to live with their art col- 
lection on an appropriate scale,” Go- 
mez says of the 8,000-square-foot 
space. Doris Leslie Blau rug. Sheer 
drapery fabric from Pollack. 
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Asove: “The island lighting was cho- 
sen to emphasize the ample size of 
the kitchen,” explains Gomez (below 
right). Beech-and-chrome chairs 
were placed in the eating area. In the 
family room beyond are a Mies van 
der Rohe chair and stool. Cabinets by 
Poggenpohl. Paris Ceramics flooring. 





had been traditional. Their house in East 


Hampton is Shingle Style, and their previ- 
ous Manhattan apartment had been com- 
fortably English. But time spent in Florida, 
where they also have an apartment, caused 
them to rethink what they wanted around 
them. “We kind of evolved,” says the wife. 
“Our tastes have changed.” 

The couple had been eyeing this particu- 
lar apartment for a long time. A full floor on 
Fifth Avenue, with postcard views of Cen- 
tral Park, it is bigger than most country 
houses. When it suddenly became available, 
the couple put in their bid and won the 
prize. Calls immediately went out to Go- 
mez, who had worked on four other proj- 
ects for them, and to Boris Baranovich, a 
New York architect who had done three. 

Time was short. Like many of Man- 
hattan’s other top buildings, theirs al- 
lowed renovation, with its accompany- 
ing noise and disruption, only during the 
four months of warmest weather, from 
May to September, when many resi- 
dents are away. “It was difficult because 
we had so many people in the apart- 
ment,” says Baranovich. “It was a ballet, 
with everybody trying to do everything 
at the same time.” Though the clients 
reviewed the drawings before construc- 
tion began—and the wife followed up 
daily—Gomez and Baranovich usually 
knew without being told what they were 
supposed to do. “We didn’t have to reinvent 
the wheel with them,” says the husband. 






















































Designed 90 years ago in a more for- 
mal era, the apartment had half a dozen 
servants’ rooms in the back, alongside a 
restaurant-type kitchen for large-scale 
entertaining. At the front, the entrance [J 
hallway was divided into three smaller | 
hallways. Whatever else it was, the apart- |) 
ment was not streamlined. 

Working together, Gomez and Bara- 
novich completely changed the configu- 
ration of the rear half of the apartment. 
They tore down the walls separating the 
servants’ rooms, and they transformed that 
forbidding stainless-steel kitchen with its 
massive range into a friendlier, more open 
space that includes a breakfast nook that 
seats six. Where the servants’ rooms had 
been, there is now a family room. 

The walls that divided the entrance hall 
at the front of the apartment were also torn 
down, creating a huge space, 40 feet long 
and 16 feet wide, to showcase the couple’s 
art. Io give the hall natural light, Barano- 
vich raised the height of the doors leading 
to the living room and had them made of 
glass. “They took my breath away when I 
first saw them,” says the wife. “They were 
so Boris—such a Boris thing.” 

Gomez’ thing—and her challenge—was 
to make all the spaces, old and new, flow 
together as effortlessly as a river. “I wanted 
the apartment to become as seamless as a 
Donald Judd construction,” she says. “The 








simple expression of complex thought,” 
was how Judd, who died in 1994, described 
his sculptures, and a simple expression is 
what Gomez was aiming for—and what 
she achieved. “Since the apartment flows 
from one room to the other, I simplified 
the palettes and only used three tones of 
white on the walls,” she says. “I wanted 
everything to glow without using lights.” 

“This is a home, not a museum,” says 











Pte eR aCe Cyto) «11 aa 
_rather than the individual details,” _ 
_ Baranovich notes. Tris PAGE 
James Brooks’s #38, 1950, : 
_ dining room, where “two tables are 
Pe Rcor ecu ecto icou it lah em 
seating arrangements,” says ae 
mez. Rug from Darius. _ 




















“Tt’s a contemporary atmosphere: 
pure yet gentle,” comments the de- 
signer. ABOvE: The library’s center- 
piece is a 1947 untitled painting by 
Clyfford Still; near it is an untitled 
1959 Kline work. Maison Gerard 
vases on console. Rogers & Goffigon 
fabrics on armchairs and on Holly 
Hunt sofa. Doris Leslie Blau rug. 


the husband, but the apartment is also a 
splendid stage for the art he has come to 
love—the Abstract Expressionism of the 
1950s. He was born in that decade, he notes, 
and the artists he particularly likes worked 
either in New York City or on eastern Long 
Island, not far from the family’s summer 
house. “They were doing all this when I was 
growing up,” he says. “Their art felt very 
relevant. I hate to use artspeak, but when I 


look at a picture, I say, ‘I get it. I know what 
this guy wants to say.’ I enjoy that.” 

And the art seems to enjoy their new 
home as well. The couple’ old friends come 
into the apartment, and they are startled 
by paintings they had passed by in the old 
apartment. “Did you own this before?” they 
ask. “We get that question more often than 
you'd think,” says the wife. “The art can 
stand on its own now. It can breathe.” 















: eerie in the master bedroom 
_yere selected for their simplicity and 
nodernism,” Gomez says. Legend, 
943, by Mark Tobey is over a ma- 
-nogany-and-leather George Nelson 
chest from Jourdan Antiques. Berga- 
no headboard and box spring fabric. 
/Rogers & Goffigon bench fabric. 
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The 1919 Blossom 
flatware pattern is 
modeled after a mag- 
nolia blossom. One 
knife handle might 
take more than a day 
for a craftsman to 
make by hand. 
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9 | \ re as a | Tuxedo, a silk-and-cot- 
ton jacquard pattern 


from Donghia (800- 
366-4442), brings the 


icy landscape of March 
of the Penguins in- 
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background colors 
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hile the first 15 years of 

Alastair Crawford’s 28- 
year career as a purveyor of fine 
silver were spent in London, 
New York has kept him close to 
many of his clients since 2003. 
In a small showroom above 
Madison Avenue, Crawford of- 
fers Georg Jensen silver, both 


ld 
Cc 

birds are available in 
of pink, blue, green, 


yellow, bronze, white 
(shown) and cream. 


A Silver Lining in New York 












A compote designed 
by Georg Jensen 
toward the end of 

his career is no longer 
in production. 












vintage estate pieces and new 
patterns. Jensen’s work has long 
been sought after for its form 
and craftsmanship. A sculptural 
teapot (above) designed in 1952 
by Henning Koppel, one of the 
company’s most famous artists, 
is among the period items still 












in production. 











Alastair Crawford, 1044 Madison Ave., New York, NY 10021 
212-249-3602; www.alastaircrawford.com 














ehind the red-brick facade 
of Koichi Hara’s Gallery 
Japonesque, near Jackson 


Square, lies a streamlined store 

of Japanese furniture and sculp- 
ture, some of his own design. His 
critical eye has selected pieces that 
juxtapose raw, natural materials 
with those forged by man. An 
untitled carved mahogany sculp- 





ture on an iron stand (right) by 
Tomonori Toyofuku was acquired 
after Hara tracked the artist, 
whose work is included in the 
Peggy Guggenheim Collection, 
for several years. Another im 
portant artist represented by the 
gallery is Masatoshi Izumi, a stone 
sculptor who worked with Isamu 


Noguchi for 25 years in Japan. 


Gallery Japonesque, 824 Montgomery St. 


San Francisco, CA 94133; 415-391-8860 
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_ Jennifer Post Is Floored 


Just like her interiors, Jennifer Post's new 


line of luxury rugs for Marshall Field’s is 


sophisticated and understated. Three col- 


lections, Signature, Reserve and Black Label, 


range from lush shag (far left) to a thick cor- 


duroy of Chinese silk and Tibetan wool (left). 





Marshall Field’s, 111 N. State St. 


Chicago, IL 60602, 312-781-1000; www.fields.com 


continued on page 164 
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chateau in Texas 
might seem as oxy- 
moronic as a ranch 
house in Normandy, 
but try on this cour d’honneur 
in Dallas for size: Two arms of 
a stately mansion in University 
Park make you feel elevated, 
even noble, as you step across 
the forecourt and walk down 
the axis of its symmetry, the 
object of its architectural at- 
tention. Grand without be- 
ing 10-gallon about it, the 
limestone portal around the 
front door invites you into 
a central hall, where a sense 
of ceremonial procession ush- 
ers'you through French doors 
into a living room luminous 
with an amber glow. The far 
wall is lined with French doors 
that open out onto the back 
40, a terraced and hedged for- 
mal garden graced with swan- 





ning oaks. 


Harmony and proportion 
pervade the house and its gar- 
dens, showing that classicism is 
at home even on the range. But 
an unexpected moment tran- 

_ scends the apparent propriety. 
The living room may feature 


f a graceful second-century 


' Roman statue of Venus that 








anchors the house in Greco- 
Roman tradition, but presiding 
over a sofa is a heroic Abstract 
Expressionist canvas by Joan 
Mitchell—an Armageddon of 
brushstrokes and color that 
shower the living room with 
energy. [he painting throws 
the elegant, disciplined classi- 
cism a counterintuitive curve. 
Decorum here has attitude. 
Nancy Cain Marcus, chat- 
elaine of the house and a Ph.D. 
who teaches literature at the 
University of Dallas, was first 
introduced to the distinguished 
building as a girl by her mother 
on their drives through the 
city. Finished on the cusp of 
the Depression in 1929 and de- 
signed by the noted Revivalist 
architect John Scudder Adkins, 
the house was occupied by the 
same generation of the same 
family of American diplomats 
and industrialists who origi- 


Asove: Marino left much of the 
exterior intact but installed a lime- 
stone front door surround. RIGHT: 
Joan Mitchell’s Swamp, 1956, domi- 
nates a wall in the living room, near 
a Jean-Michel Frank goatskin-cov- 
ered low table, circa 1930. Manuel 
Canovas sofa and chair silk. 
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HARMONY, PROPORTION AND 
LEBER FOR GHE UNEXPECTED 


0h DANE ANS sy BAP Ve 


Architecture and Interior Design by Peter Marino, AIA 


Text by Joseph Giovannini 
Photography by Matthew Millman 
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In the living room, a 19th-cen- 
tury low table is flanked by Ma- 
rino-designed gilt-leg sofas and 
a pair of 19th-century bow-back 
Russian armchairs. An unti- 
tled 1997 piece by Julian Leth- 
bridge is over the fireplace. 
The lacquered box and urns are 
from Christie’s. Kravet sofa 
silk and drapery trim. Patter- 
son, Flynn & Martin carpet. 
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“The layout, the proportions, the 
liminal spaces, all impart a certain 
decorum that makes for comfort 
and ease,” says Marcus. ABove: Off 
the west end of the house is the 
copper-roofed breakfast room, or 
conservatory, with an adjacent ter- 
race for entertaining. 


nally built it. “You walked in 
and knew someone had loved 
it,” says Marcus. “And since the 
interiors literally had never 
been altered, no mistakes had 
been made.” Nonetheless, the 
house, organized when there 
was a marked upstairs/down- 
stairs split in the sociology of 
mansions, had to be brought 
into a post-Proustian era for a 
contemporary lifestyle. “It was 
time to refresh the house—it 
clearly needed vitality,” she 
says. “Still, an obligation came 
with the property because it 
was an icon of an era in Dallas 
that stood for a certain order 
of civility and gentility.” 
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Marcus researched her way 
to the New York office of Peter 
Marino, a high-voltage, full- 


service architect who respects 
period styles and designs from 
the floor plan to the Ming vase, 
soup to nuts. “The house be- 
longed to very good housing 
stock from the ’20s and wasn’t 
in any way a bad copy of a 
chateau,” says Marino. “The 
proportions and layout were 
more American. We wanted to 
lighten and brighten it without 
changing its bones.” 
Classicized buildings, even 
in their American incarnation, 
embody changeless ideals, and 


An extensive overhaul was necessary 
for the interiors. “Pretty much every- 
thing is new, even the mantels,” Ma- 
rino says. RiGHT: A suite of circa 1900 
Russian chairs and a circa 1830 Rus- 
sian chandelier are in the dining 
room. Matisse’s Femme au Costume 
Decoré, Theme 1, Variation 3, 1942, 
hangs near the French doors. 
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The archival photographs 
of the 1920s house reveal how 
thoroughly Marino revised it. 
A building that was so perfectly 
proportioned outside was in 
fact uneven inside: The mold- 
ings were neither consistent 
nor robust, and the furniture 
was so mixed that no room 
had a through-line beyond a 
matched pair of fauteuils. “We 
found it was a little poor in the 
detailing, a little flat,” he says. 

First the architect updated 
the floor plan. He reconfigured 
the kitchen and consolidated 
the warren of bedrooms up- 
stairs into a cogent whole, with 
more space for the master suite. 








Asove: A series of 19th-century bo- 
tanical studies by M. Guyot are dis- 
played in the guest room. Above the 
desk is a late-18th-century water- 
color, Sous-Bois, by Franz Kaiser- 
mann. The toile chair, wallcovering 
and drapery fabric was designed by 


_ Marino’s company. 


} 
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today the house seems to have 
always been there in its present 
_ form. Standing in the entrance 
hall, however, Marcus points 
- out that the first set of French 
doors and the checkered mar- 
_ ble floor are, in fact, among the 
few parts of the original house 
left intact. Marino reworked 
the house completely inside, 
but without leaving behind any 
fingerprints. It’s impossible to 
_ separate the new from the old. 
He changed everything and 
nothing. “I was really reassured 
that I was in the hands of an 
academic,” says Marcus. “Peter 
takes the history of architec- 
ture and decoration very seri- 
ously. He never used new ma- 
terials and specified only those 
that were used originally. 
There was a lack of pretense, a 
simple dedication to what the 
house was meant to be.” 


He and George Restrepo, the 


architect in charge, also added 
a vaulted breakfast pavilion 
that resembles a domed tem- 
pietto and hyphenated the ga- 
rage and the main house with 
an enclosed arcade that forms 
one side of the forecourt. Bill 
Booziotis of Dallas was the ar- 
chitect of record. 

Inside, he created a perfec- 
tion that never quite existed the 
first time around. He designed 
elegant wrought-iron-and- 
bronze railings for the staircase 
and completely rethought the 
decorative moldings. “We add- 
ed thin-lined molding in all the 
rooms, giving it scale with the 
overlay of a grid,” he says. 


continued on page 221 
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Asove: At Marcus’s request, Mari- 
no imbued the master bedroom 
with seft, calming hues. Femmes 
Blouse Fleuri, 1950, by Matisse is 
in the room; in the hall beyond 
hangs Personnages dans un Esca- 
lier, 1913, by Fernand Léger. Rug 
from Patterson, Flynn & Martin. 
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“Tt was fun to get involved 

with the garden, where we 

I added the pool,” Marino says. 

“Tt was a house just sitting on 

| a lawn, and we structured the 

| site.” THESE Paces: Chippen- 
dale-style chairs, a Diego Gia- 

cometti low table and a lamp 

converted from a Han Dynasty 





wine vessel fill the loggia. 
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Architecture by Interactive Design Corporation/Interior 
Text by Christopher Hall/Photography by David Glomb 















ancho Mirage, California, bills 
itself as the “Playground of 
Presidents,” a place where golf 
is king and the sun shines 350 
days a year. The nickname is apt, given all 
the politicos and celebrities—from Ike and 
Sinatra to Nixon and Bing—who have 
gathered here since the 1950s to play 18 
holes under the warm desert sun. But there 
is far more to this Coachella Valley com- 
munity than meets the eye, as one residence 
amply demonstrates. An enclosed, intrmate 
space of serenity and shadow, where pow- 
erful African art and a fire-breathing boul- 
der hold sway, it feels as far removed from 
bright, verdant fairways as one can get 
without actually leaving the planet. 
When Myrna Kaplan moved from Chi- 
cago to the Southern California desert, 
she lived at first in the Palm Springs house 
where she and her late husband, Stuart, had 


Design by Sam A. Cardella 



























Top: Designer Sam A. Cardella col- 
laborated with the architectural firm 
Interactive Design Corporation to 
create a Rancho Mirage, California, 
house for Myrna Kaplan. ABove: A 
Baga headdress stands guard near 
the entrance to the main living area, 


which Cardella calls “loftlike.” 









Oppostre: Brushed-steel walls in the 
living area provide a backdrop for 

a granite fireplace and a 1930s Dan 
mask from Ivory Coast. “Part of my 
job was to showcase her collection,” 
Cardella says of the African art that 
Kaplan owns. Baga headdresses are 
at right. Larsen chair fabric. 





California Desert Dra 


| 1 BALINESE SPIRIT AND AFRICAN ART CONVERGE 
| INA RANCHO MIRAGE RESIDENCE 





Asove: Subtle changes in materials 
and furniture groupings mark dis- 
crete spaces within the main living 
area. For the entertainment area, 
adjacent to the fireplace, Cardella 
used antique Japanese bamboo 
screens. Patterson, Flynn & Martin 
carpet. Mitsubishi television. 


Ricut: The kitchen and dining area. 
“Myrna is a terrific cook, so it had 
to function perfectly, as well as look 
beautiful,” notes the designer. Ob- 
jects from Africa and Japan punctuate 
the sleek space. Thermador hood, 
cooktop and ovens. Sub-Zero refrig- 
erator. Ralph Lauren paint. 


spent part of each year. “I’ve always loved 
the clarity and the topography of the des- 
ert,” says Kaplan, a representative for a Chi- 
cago auction house, who for years owned 
a business that made pillows out of antique 
and ethnic fabrics. “he Palm Springs place 
was on an Indian reservation, quite re- 
mote, and it was great for hiking. But after 
five years, I wanted to be in the middle of 


the valley, closer to shops, restaurants and 
people, and I settled on Rancho Mirage.” 

‘To create the 5,000-square-foot resi- 
dence where she lives with Albert Aaron 


—except during warmer months, when 
they’re at Aaron’s Baltimore home—Kap- 
lan turned to Palm Springs interior design- 
er Sam A. Cardella, whose former business 
partner had designed her Chicago condo- 
minium. “I wasn’t going to embark on 
building an entirely new house without 
Sam,” she says. “His sensibility is so in line 
with mine.” Cardella became involved in 
the project early on, working with Interac- 
tive Design Corporation, the architects, to 
realize Kaplan’s overall concept in the form 
of a one-story, contemporary-style house. 

‘\ivrna put a lot of thought into what 
would work for her,” says Cardella. At the 
time, she had just returned from a trip to 
Bali and was very taken with the Balinese 
idea o' a community house, with private 
living areas located in separate structures. 
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Axsove: A Fang mask overlooks a 
covered outdoor living area. Open- 
ing onto grounds landscaped by Mar- 
cello Villano, including a Zen-like 
garden, rear, the space provides ad- 
ditional room to entertain, along 
with towel storage for the nearby 
pool. Donghia lounge chair fabric. 


“Every place I’ve ever lived has had 
a dramatic feel,” says Kaplan, who 
shares the house with Albert Aaron. 
Ricut: Cardella organized the mas- 
ter bedroom to maximize its views 
of the patio and pool. Pollack bed- 
room chaise fabric; Donghia bedcov- 
ering fabric. Ralph Lauren paint. 


Cardella told her she’d need about 10 ac 
to do that, she recalls with a laugh, but the 
idea eventually led to a plan for a single, 
large community space at the heart of the 
house with separate, very private wings for 
the master bedroom and guest quarters. 
There also needed to be plenty of space 
for the African art Kaplan has collected 
for more than 30 years and for the many 
parties she hosts, often in her capacity as 
a board member of the Palm Springs Art 
Museum’s Contemporary Art Council. 
In building the house, sometimes hum- 
ble materials were used to great effect. The 
luminous, khaki-colored concrete floor 
was poured in place, polished and then 
protected during construction, and walls 
of earth-tone concrete block were sand- 
blasted to give them a rough, stonelike 
finish. A single, unadorned section of plate 
steel serves as a privacy wall for the master 
suite’s outdoor shower. “Io get the clean- 
est lines possible, we wanted the materials 
to be true and exposed,” says Cardella. 
From the main entrance, an oversize, 
offset pivot door of aluminum and glass 
echoes the pattern of a large window on 
the opposite side of the house, through 
which bamboo and ornamental grass can 
be glimpsed in the restrained garden, de- 
signed by Marcello Villano, and the San 
Jacinto Mountains can be seen beyond. A 
trio of magnificent, early-20th-century Ba- 
ga headdresses from West Africa stand in 
front of the window and draw the eye into 


continued on page 221 
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During larger parties, Kaplan often earet Coe eee 


open so that guests can drift out to we oe 
and swimming pool area and the sculpture garden. 
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Colefax and Fowler 
Cowtan & Tout (212-647-6900) is of- 


fering a large-scale design of ferns 


from Colefax and Fowler. Printed on 


a cotton-and-linen blend in leaf green 


oy 
* 


(shown) and on a linen-and-nylon blend 


Nr 


in green, Kendal suggests botanical stud- 
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ies dating back to the 17th century. 











































rom the 17th-century 
farmhouse that she and her 
husband share, Mandy Kerlann 
(left), of Marquise de Laborde 
creates one-of-a-kind luxury 
fabric accessories for the home. 
Custom items such as bed lin- 
ens, bedcoverings, table linens, 
towels and draperies are hand- 


made using 18th-century meth- 


ods. John Barman is among her 


clients, who range from kings 
and queens to the vintners at a 
humble wine shop in Beaune, 


whose aprons she makes. 


Marquise de Laborde 
Chateau de Laborde 

21200 Beaune, France 
33-3-80-24-92-94 
www.marquisedelaborde.com 
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A floral chain stitch, 
above, is used on drap- 
eries, bedcoverings 
and table and bed 
linens. A square hem- 
stitch, left, is pulled by 
hand and wrapped 
with cotton threads. 


Beyond the Sea 


John Landrum Bryant's designs for the home are as 
whimsical and detailed as his fine jewelry. Inspired by 

nature, especially the sea, Bryant has created a line of 
hardware, furniture, lighting and faucets. Octopus on | 
Mound is a limited-edition lost-wax casting in bronze | 


(left). Other finishes and jeweled eyes can be requested. 





John Landrum Bryant, 145 E. 57th St., New York, NY 10022 
212-935-0999; www.johnlandrumbryanthome.com 


continued on page 180 
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} and James Huniford used a warm 
palette for a family’s apartment in 
Manhattan’s Serer cn 
era Wie m icc RCO 


stylish envelope that ST Ke ae 


Berrie c Somos 
ao eal York,” says Huniford. 
The drawing is by Donald Judd. 
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Interior Design by 

Sills Huniford Associates 

Text by Michael Frank 
Photography by Scott Frances 


esign by committee is a poten- 
tally thorny enterprise. When 
too many temperaments are 
brought to bear on a project, 
cohesiveness can become lost in a muddle 
of conflicting conversations and varying 
points of view. Imagine their relief, then, 
when Stephen Sills and James Huniford 
took on a New York pied-a-terre for a 
multigenerational family and discovered 
that the daughter had been deputized 
as the design liaison. “We'd never done 
an apartment for so many different peo- 
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ple, with such different needs,” Hunifor@ 7 
; i pe 

remarks. “We were fortunate that the clit i 

ents had thought through the challenge} 


ene 
ahead of time.” i 


They were fortunate, too, to hav@ 
worked previously with the daughter, o 
her Colonial-style residence in coe 
land, which was designed i in part to hous@ 
a lively collection of Art Nouveau and 
Art Déco objects and furniture. The par} 
ents, for their part, have several othe 
residences outside New York, each with d 
distinct personality and collection of ar 
and furniture. 


‘The pied-a-terre was to be another sor 
of environment entirely, an urban—and 
urbane—perch that could fulfill man 
needs. It would have to be versatile enough 
to be used by visitors in different confiP4 
urations at different times and allow fo 
a range of activities, including dining 
reading, watching television and con 
ducting business meetings. It was te 
have a sense of personality without being} 
overly personal—and be sunny, cheerful 
and elegant besides. 

The designers were lucky on several 
other fronts as well. The clients brought 
only a few aesthetic preconceptions 
to the design. The parents had traveled} 
in Italy and southern France and hoped) 
for a Mediterranean palette; they want-) 
ed everything to be fresh and new; and 
the father just happened to favor Dwell-) 
ings, Sills and Huniford’s recently intro-)_ 
duced line of furniture and lighting. 

As so often happens, the real challeng-7 
es lay in the bones of the project. While 
the apartment is located in Manhattan’s 
fabled Sherry-Netherland hotel, its con- 
dition was far from spectacular when theff 
designers first saw it. “What we found wasiq” 
a one-bedroom suite and a studio joined 
together,” recalls Sills. “Che windows 
were in need of repair. The moldings and 
casework were chintzy. The kitchen was, 
essentially, a refrigerator and a cooktop 
dropped into a closet. The bathrooms 
were banal.” 

The team followed the original floor 
plan, which in 1,300 square feet contains a 
slightly narrow though well-proportioned 




































“The fabrics are a lot of tweedy 


things—wool, viscose—strong 
stuff,” says Huniford. Lerr: The 
floorcovering in the living room 
is sisal, woven in France. Like most 
of the furnishings in the pied-a- 
terre, the beveled side table is from 
Dwellings, Sills and Huniford’s line. 


















_ The sunny but subdued colors the 

\_ designers used throughout the liv- 
1g room were maintained in the 

““ two bedrooms, with a slight tweak- 
_ ing of the shade. “Here we used a 

yy; different-color plaster, tinted ivory, 
.,_ though it was in the same family,” 
"remarks Sills. Carpet from Stark. 
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that could fulfill many needs. It would have to be versatile enough to be 
used in different configurations at different times. 





living room, two bedrooms, two baths 
and a galley kitchen. But other than the 
handsome fireplace, the designers threw 
out just about everything else. Then they 
beefed up the moldings, reworked the 
lighting, stripped the floors and stained 
them a chocolate brown, and installed 
brand-new baths and a simple but fully 
functional kitchen. 

Because the apartment has only north 
Jight, and because the clients were so fond 
‘of warm Italian stucco finishes, Sills and 
Huniford pigmented the plaster with yel- 
low in the living room and rich ivory in 
the two bedrooms. “There was a general 
drive toward lightness and brightness,” 
Huniford explains. “This is a very particu- 
lar kind of apartment, used at all different 
times of the year. An up, optimistic am- 
ience is never unwelcoming, no matter 
hen you use it.” 

The designers were ever-conscious 
of the apartment’s location as part of a 
otel structure (and infrastructure—ser- 
ices are provided). “Basically what you 
ave here is an apartment that acts like a 
luxurious hotel suite,” says Sills. “The 
clients come here as though on vaca- 
ion. They don’t come to cook elaborate 
eals. They come on business, to see 
iends, to experience the city. As a result, 
ey wanted durable fabrics. They didn’t 
want a lot of personal photos or bibelots 
ound—they liked the idea of neutrality, 
implicity, calm.” 

This is simplicity that has been very 
arefully calibrated, however, to express 
e intent of the place. Consider the liv- 
ing room, where the designers built a fur- 
iture plan around the room’s potential 
ses. [hey anchored a table in one corner, 
airing it with a banquette and chairs for 
sasual meals. A central seating group, for 
isiting and comfortable reading, focuses 
n the fireplace and features pieces from 



















wellings. Most of these were designed 
reviously, but some of them, like the 


Stand E Base ath: Opposite: The master bedroom. The project, which took about 
eal ing Mahogany DOOKCAase anc the —_ “We remained conscious, especially eight months, was overseen by the 

hinese-inspired low table finished in a ___ inthe bedrooms, of the hotel ambi- daughter, but the parents were in- 
hite crackle lacquer, were conceived spe=  ence—we used betaine for turn- volved, too. “The mother, who is an 
; : : downs, functional tables between artist, had lots to say about the fab- 
peally ae poser and are now going or beside the beds for lamps and rics,” Sills says. ABOVE: Elsewhere 

to wider production. clocks, comfortable reading chairs in the room, the lamp, chair and 

continued on page 222 __ with good lights,” says Huniford. Parsons desk are from Dwellings. 
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GRAND YET COMFORTABLE, A NEW HOUSE 
IN FLORIDA SOOTHES THE SGU 


Architecture by Jeffery W. Smith/Interior Design by Mario Buatta 
Landscape Design by Martin Lane Fox 
Text by Gerald Clarke/Photography by Durston Saylor 


hey had several homes, and 
when they added another on 
Florida’s Biscayne Bay, the 
couple decided on something 
simple. “I wanted a classic Mediterranean 
house, plain and without filigrees,” says the 
wife. And plain and simple is what they 
got—if you can apply those words to a 
house with 25 rooms, windows that rise 
from the floor, and a living room ceiling 
that soars to a lofty height of 25 feet. 
Sull, it is less formal than comparable 
houses in Palm Beach—“not too seri- 
ous,” in the words of Jeffery W. Smith, 
the Palm Beach architect who designed 
it. “The Florida house is different from 
all their others,” adds Mario Buatta, who, 
with this one, has now done four interior 
designs for the couple. “The New York 
apartment is English in feel. This one is a 
little French and a little Italian. It’s a very 
manageable house.” 
The owners—the wife is a retired 





Mario Buatta combined Art Déco, 
Regency, French and Italian ele- 
ments in his sumptuous design for 
a couple’s house on Biscayne Bay. 
Asove: The Florida house, by archi- 
tect Jeffery W. Smith, is pared down. 
“J wanted a simplified Mediterra- 
nean style,” says the wife. 


psychiatrist and psychopharmacologist; 
the husband is a financier—prefer Miami 
to its more social and sedate neighbor to 
the north. “I think it’s fun to go to South 
Beach,” says the wife, “and my children, 
who are in their 40s, love it. And the Bal 
Harbour mall is better than Worth Ave- 
nue. When it rains, that’s where I go.” The 
couple also enjoy entertaining at home, 
and whether it is rainy, sunny or some- 
thing in between, there is a room for every 
kind of weather. “I’m an outdoor person,” 
says the wife, “and we eat almost every 
meal outside if the weather’s nice.” 
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If the dining room is glamorous, the living room, 
with its barrel-vaulted ceiling, is high drama. 
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Most of those meals are eaten on the 
loggia, a long, open gallery that looks on- 
to the garden and across the water. The 
loggia is comfortable even when the wind 
whips across the bay. A flip of a switch 
causes huge, 14-foot-high windows to rise 
from underground vaults, covering the 
spaces between the arches and transform- 
ing an open arcade into a glass-enclosed 
dining room. 

The real dining room, with its two mir- 
ror-topped tables encased in silver-leafed 
frames, suggests a glamorous nightclub 
of the 1930s, and when the sun sets, the 
multicolored lights of Miami provide a 
lively decoration all their own. Buatta had 
a white trompe oeil lattice painted on 
the pale blue walls, so you feel, to use his 
words, “as if you’re outdoors in that room. 
It’s like dining in a gazebo.” Ail but hidden 
within a lattice design is a painting of the 
owners’ California house, a visual remind- 
er of one of their many other lives. 


es 


If the dining room is glamorous, the 
living room, with its two-story, barrel- 
vaulted ceiling, is, quite literally, high 
drama. Once again the ’30s were an in- 
spiration. Borrowing liberally from Art 
Déco, Buatta made the sofas large and 
curvaceous to match the graceful wall 
arches. “I wanted the upholstered furni- 
ture to be not only soft and comfortable,” 
he says, “but voluptuous, giving the room 
a romantic feeling.” Large as it is—37 feet 
long—the room encourages easy and re- 
laxed conversation. “Mario can always 
make a room cozy,” says the wife. “You 
want to go in there, sit down with a book 
and read all afternoon.” 

You also want to read in the library, 
which, by comparison with the other 
rooms, is relatively small. A winter ref- 
uge—even South Florida gets the chills 
in December and January—it has a fire- 
place and warm knotty-pine walls that 
have been waxed and massaged to the 





Asove: “It’s like dining alfresco year- 
round,” the designer says of the din- 
ing room, which has trompe l’oeil 
trellises painted on what Buatta calls 
a “cloudy blue” background. The 
murals are by artist Haleh Atabeigi. 
The pair of mirror-topped dining 
tables are from Niermann Weeks. 


“T told Mario, ‘I want it serene,’” 
says the wife. “He told me, ‘I can do 
that.’” Lert: A seating area in the liv- 
ing room. The 1940s root-base table 
is from Colefax and Fowler Antiques. 
Chinese garden seat, Kentshire Gal- 
leries. Square sofa pillow fabrics, 
Brunschwig & Fils. 
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AsBove: Buatta in the library. Newel 
Art Galleries chinoiserie bureau- 
bookcase. Regency bull’s-eye mir- 
ror, Kentshire Galleries. I 
pine-paneled room. Brunschwig 

& Fils elephant side table, floral 
linen and sofa chenille. John Boone 
sconces. Stark carpet. 


color of a healthy pecan shell. There are, 


of course, a comfortable sofa and chairs, 
but the most used piece of furniture is 
probably the 18th-century Italian card 
table on wh husband and wife in- 
dulge one of their chief passions—the 
game of bridge. When a skiing accident 
forced him to temporarily give up golf 
last winter, she invited house guests who 
shared their enthusiasm for the contest of 
tricks and trumps. 

The library does double duty as a 
living room for the two guest rooms, 
each of which has its own patio and en- 
trance through French doors. No one 
has to walk through the house in a wet 
bathing suit. Though guests sometimes 
join them upstairs for cocktails—the 
second-floor porch boasts the best views 
in the house—the second floor is the 
private preserve of the owners. It con- 
tains the master bedroom, an exercise 
room, her office, her painting room 
and something she calls a “snore bed- 
room.” What is a snore bedroom? Just 
what it says. “It’s where you go when 
your husband snores,” e ins the wife. 
In the master bedroom, as throughout 
the house, the colors are muted. “In Cal- 
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‘Tus Pace: The guest Reet eae 
Buatta describes as “tropical and 
Pi ge Oe eo 71 
arene ewe palm-frond-print 
fabric. John Boone sconces. Patter- 
Ree ae a Cle ao 


Shook ohne sicairaie 
Le eS 














ifornia I wanted a peachy bedroom to 
make me feel young,” she says. “In Florida 
I wanted an off-white bedroom to make 
me feel calm. You go into that room, and 
you feel you’re relaxing right away. It’s like 
taking Valium,” 

Equally soothing is the elegant but 
unpretentious landscaping, the work of 
Martin Lane Fox, an English horticultur- 
ist and a recent recipient of the British gar- 
dening world’s highest honor, the Royal 


Horticultural Society Victoria Medal of 
Honour. In keeping with Smith’s classi- 
cal design, Lane Fox designed a swim- 
ming pool that connects the house, at 
least visually, to Biscayne Bay. Sixty feet 
long and only 10 feet wide, it is a natural 
extension of the loggia and ends with a 
vanishing edge—“as if you’re swimming 
into infinity,” he says. At the front of 
the house and along one side, Lane Fox 
also placed two small ponds, connecting 





y 
them with a stream of continually flow- 
ing water. The water is not only cooling 
to look at but changes levels just enough 
to create a soothing and pleasant bub- 
bling sound. 

A couple who travel so often—just 
going from one house to another would 
tire most people—need a calm retreat. In 
their new house on Biscayne Bay—Seren- 
ity House, they might call it—they have 
it, inside and out. 0 





Asove: Although the master bed- 
room has a restricted palette, “tex- 
tures make it interesting,” the wife 
explains. French doors lead to a ter- 
race. Art Déco chandelier from Amy 
Perlin Antiques. Mirrored side table 
from Julia Gray. H. M. Luther An- 
tiques French mirror. 


Lert: English landscape designer 
Martin Lane Fox created an allée 
with the pool and rows of ficus trees. 
“The most important part of any 
garden is the color green,” he says. 
“Tt takes a while to find good greens. 
I’m against yellow or red variegated 
plants, but I love silver or white.” 
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Discoveries by Designers 












Sidney Lerer’s new 
showroom presents a 
diverse mix of an- 
tiques, culled from his 
travels through En- 


Re-covery Room 


wish they were in New York,” 


Roderick N. Shade says of 
Bard’s Decorators Custom 
Shop in La Jolla, California. The 
second-generation upholstery 
shop is owned by Karl Rudat 
(right), who handles the uphol- 
stery, refinishing and refurbish- 
ing. His sister Irene Rudat is 
in charge of cutting and sewing 
fabric. She makes all of the 
pillows, including the mitered- 
silk-stripe pillows (left), for the 
full-service furniture shop. 


Bard’s Decorators Custom Shop 
5643 La Jolla Blvd. 
La Jolla, CA 92037 
858-459-3603 















gland, France and It- 
aly. The circa 1885 

rosewood settee is a 6.9 
nice example of Goth- KE 
ic Revival furniture. ? 


















rom New Jersey, Sidney 
Lerer has relocated his 
namesake shop to the 


heart of Bridgehampton, New 
York. The veteran purveyor of 
antiques has amassed a global 

collection of furniture and 


18th and 19th centuries. “I spe- 
cialize in antiques ranging from 
the exquisite to the whimsical 
and eccentric,” says Lerer (op- 
posite, in the shop). 

A pair of circa 1780 George 
lil giltwood side chairs (left), 
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Brimming in Bridgehampton 


decorations that cover the 17th, 
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AD’s Editors Present Designers’ Sources 





with original petit-point and 
gros-point needlework, cover 
one end of the spectrum, while 
two midcentury high-polished- 
aluminum cots, fashioned af- 
ter those in the military, cover 
the other (opposite). Robert 
Bray acknowledges the shop’s 
eclecticism: “It’s a place you 





would go for the surprise.” 0 


Sidney Lerer 
2424 Montauk Hwy. 
Bridgehampton, NY 11932 
631-537-7004 
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Schumacher 


Chiang Mai Dragon is 
an Asian-influenced de- 
sign at Schumacher 
(800-523-1200). Print- 
ed on linen, it was 
adapted from a 1920s 
pattern discovered in 
an English archive. It is 
shown in china blue. 
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Interior Design by Barbara Ther 
Text by Penelope Rowlands 
Photography by Andreas von Einsiedel 


‘Turkish Revival 


A CRUMBLING OTTOMAN YALIIS STRIKINGLY 
RESTORED ON THE BOSPORUS 





hen Mehmed the Con- Barbara Ther, a London-based antiques 

queror set out to capture dealer and interior designer who oversaw 

Constantinople in 1452, — the transformation. 

he built a fortress, Ru- Yahs began cropping up on these shores 
meli Hisar, on the banks of the Bosporus at the end of the 17th century, commis- 








in four short months. Nearly six centuries 
later, when the Turkish industrialist Rahmi 
M. Kog decided to renovate a crumbling 
but beautiful wood villa, or ya/i, just across 
the water from Mehmed’s castle (which 
still stands), he also moved at record speed. 
“He had 100 workers going day and night 
for one year,” says his longtime friend 


sioned by rich Ottomans fleeing Istanbul’s 
summer heat. Built in a variety of styles, 
they’re invariably of a piece with the wa- 
ter, with docks out front and shimmering 
waterside views. For Kog (pronounced 
“coach”), who has had many residences, 
both in Turkey and abroad, a house on 
this strait, which connects the Black Sea 





Asove: Industrialist Rahmi M. Kog’s — Lerr: The entrance hall’s original 
waterside villa, or yal1z,on the banks _ double staircase, which features a 
of the Bosporus. At one time itcon- _ carved wood balustrade, was re- 
sisted of two adjacent structures— stored. From its steps, many of the 
the harem, or women’s quarters, works from Kog’s wide-ranging col- 
and its male equivalent, the selam- lections—including a trio of paint- 
hk. The most recent renovation was _ ings of women representing music, 
“from the root up,” remarks Koc. love and motherhood—can be seen. 





























with the Mediterranean Sea, is a given. 
“T’ve lived on the Bosporus all my life,” 
he says. For this lover of boats, there is 
no better place: Thousands of crafts make 
their way past his dock each year. “You 
can sit here for hours and hours and just 
watch,” he says. 

Kog is a larger-than-life figure in today’s 
Istanbul. His company’s flag, which flies 
above the many establishments he owns— 
banks, hotels, a museum and more— 
seems ubiquitous, and his movements are 
frequently documented in the Turkish 
press. He’s also an avid collector. “He 
buys without stopping,” says Ther, who’s 
been advising him on purchases for years. 
“I buy the artifacts, and she puts them 
somewhere,” Kog teases. 

The challenge, and joy, of this residence 


involved displaying his disparate collec- 
tions—statuary from ancient Rome and 
metal finials from mosque domes, among 
many others. “It was 30 years of collect- 
ing under one roof,” in Ther’s words. 
The designer, who had worked on half a 
dozen previous projects with Kog, from 
residences to shops, initially turned this 
one down on the grounds that it would be 
too complicated and time-consuming. But 
she soon realized that, as a friend, she had 
no choice. With her encyclopedic know]- 
edge of Kog’s holdings, she was the only 
one who could pull it off. 

The arrangement was unusual: For 
six months, Ther worked on the interior 
from her home in England, using a floor 
plan, her memory and photographs she’d 
taken of some of Koc’s furniture—most 


Lert: In the library, a bookcase that 
was once used in a French pharmacy 
displays a collection of archaeologi- 
cal finds, including Roman heads 
and animal figures. A miniature 18th- 
century buggy, enclosed in glass, 
rests on a side table. “I have a model 
wherever it’s possible,” explains Kog. 


Kog and friend Barbara Ther, the 
London-based interior designer 
and antiques dealer who oversaw the 
redesign, travel together constantly, 
building Kog’s collections. “Every- 
where we go, we buy!” says Ther. 
Asove: The dining chairs, purchased 
in Chile, are 18th-century Italian. 
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of it scattered in distant houses and 























warehouses. She completed the furni- 
ture placement in just five weeks, mov- 
ing cutouts of specific pieces on the 
plans until she arrived at the final re- 
sult. “I nearly had a nervous breakdown,” 
she jokes. 

You'd never guess it from the rooms, 
which unfold with uncommon tranquil- 
lity. The central entrance hall is long 
and rectangular and overlooks the strait. 
\t the far end, a pair of arched windows 
flank a massive door—the house’s wa- 
terside entrance—beyond which lies 
the private dock. The hall’s restored 
double staircase, with its carved wood 
balustrade, is a showstopper. With each 
step, the scope of the owner’s collections 


is rey ealed. The pieces are as cosmopoli- 
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The vision for the design, says Ther, “He loves antiques,” Ther says of 
“was to get it allin.” Top: Inthe din- __Kog. “He’s obsessed!” RiGut: The 


ing room are gilded-glass decanters master bedroom. An antique French 
from the late 18th and early 19th campaign bed faces an early-19th- 
centuries. ABOvE: Beyond the first- century giltwood mirror. The red- 
floor terrace, which is furnished in lacquered chest is an American 
wicker, are the Bosporus and, across reproduction. Italian silk Roman 

it, Mehmed the Conqueror’s castle. shades open to a view of the strait. 
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TH challenge, and joy, of 


this residence involved displaying \ 


disparate collections. 
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tan as Istanbul itself, with an 18th-centu- 
ry Italian gilt mirror near the bottom of 
the stairs giving way, farther up, to Portu- 
guese carved figures. “I like mixing things,” 
Kog says. Ornately carved and gilded an- 
tique wood kavukluks (turban holders) are 
used to display various decorative objects 
in his constantly growing collection. The 
bright full-length portraits at the top of 
the central staircase, of Muslim Turkish 
women in native dress, are probably of 
stand-ins, Kog¢ explains, since, for religious 
reasons, Muslim women of that era were 
not allowed to pose. 

Unlike a Western house, where there 
is usually one main reception area, a 
yal usually has a series of smaller, co- 
zier spaces for entertaining. Up one 
flight in Kog’s yar is a small three-sided 
antechamber. Its walls are lined with 
elongated sofas, “a typical Ottoman lay- 
out,” Kog notes, that’s been in use for 
hundreds of years. The framed scrolls on 
the walls are decrees written by Ottoman 
sultans. (Kog has a passion for Islamic cal- 
ligraphy, too.) 

‘The rooms in what Ther calls “the 
Chinese section” are painted a strong yel- 
low—in sharp contrast with the palettes in 
much of the rest of the yal, which have a 


continued on page 222 









































Betow Lert: A Buddha anchors a 
sitting room in the Chinese hall. 
The walls are lined with framed 
sultanic decrees. BELOW: The paint- 
ed headboards in a guest room are 
early-19th-century Italian. Nobilis 
shade and bedcovering fabric. 
Borrom: A waterfront dining area. 


Opposire: A terraced garden in- 
cludes antique carved stonework 
and Roman jars. The expansive out 
door space is “endless,” says Ther. 
“When you enter it,” she adds, “it’s} 
like a museum.” Kog says that ac- 
quiring pieces for his many and var 
ied collections is “an unending story. 
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ON TED UPPER PAST SIDE; A-INEW PENTHOUSE 
BECOMES AN OPULENT ENVELOPE 


Interior Design by Juan Pablo Molyneux 
Text by Judith Thurman/Photography by Durston Saylor 


he history of inte- 
rior design some- 
times reads like a 
romantic comedy 
starring Mars and Venus as a 
glamorous couple of willful 
royals squabbling over their 
wallpaper. In the Baroque epi- 
sode, Venus does up the palace 
her way. Then Mars puts his 
foot down, and Neoclassicism 
rules. The curvaceous yields to 
the angular, the feline to the 
leonine. Out go pastels, frou- 
frou and Boucher, and in comes 
the Greco-Roman. Napoleon 
spikes its prestige with his 
passion for all things martial, 
mythic, pharaonic and impe- 
ria juest. 
The Corsican upstart who 
conquered Europe was the 
world’s greatest, if not first, 
self-made man, and from his 
mold, thousands of success sto- 
ries have been cast. One is that 
of a commodities trader with 
an earthy sense of humor who 
lives with his wife, a former 
ballerina, in a sprawling duplex 
36 floors above Park Avenue. 
The couple, who have two 
small children, bought their 
apartment from a blueprint 
while the building was under 
construction, and they were 
moving from a glass tower 
nearby with similar amenities. 
“But we were tired of living 
in a fishbowl,” the husband 
says, “and we wanted to hang 
some art, for which you need 
actual walls.” His wife grew 
up with—and outgrew, she 
says—a modern décor. “I’m 
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Opposite: In the entrance hall of a 
Manhattan penthouse designed by 
Juan Pablo Molyneux, a marble head 
of Aphrodite, circa 340 B.c., and 
another of Hera, from the Ist cen- 
tury, flank a statue of Sylvanus made 
in the Ist or 2nd century. Edelman 
leather on chairs from Sotheby’s. 


Asove: In the living room, two Die- 
go Giacometti tables, circa 1970, re- 
flect the evening light. On the wall 
is an 18th-century oil, by Camillo 
Paderni. Near it are armchairs from 
John Hobbs. Vases, H. M. Luther 
Antiques; pillows, David Duncan 
Antiques. Lee Jofa drapery silk. 
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a somewhat theatrical person, 
and I was ready for the drama 
of a town house in the sky.” 

Their new building’s archi- 
tect was married to a Chilean 
who gave the couple a book 
on the work of her compa- 
triot Juan Pablo Molyneux. 
“My favorite designer!” the 
ballerina exclaimed when 
she saw the cover. The New 
York-based Molyneux, who 
also has an office in Paris, has 
earned a reputation on sev- 
eral continents as the guru 
of grandeur. His clients are 
rarely, if ever, minimalists in 
taste or budget. Neoclassicism 
is a congenial genre to the 
courtly Molyneux on several 
counts: opulence of surface, 
virtuosity of workmanship, pu- 
rity of proportion and a virile 
elegance that, he says, “does 
not exclude the occasional 
feminine grace note, like the 
smocked embroidered-silk 
draperies that we hung in the 
master bedroom. Used spar- 
ingly, a touch of sweetness 
is refreshing.” 

Molyneux’s clients call him 


The Prince with a mixture of 


awe and affection. He is flu- 
ent in the idiom of an age that 
prized civilized discourse, and 
his design for the apartment 
promotes an urbane conver- 
sation among its elements. 
The coffered ceiling and in- 
laid floor of marble and onyx 
in the grand entrance hall “talk 
to each other,” he says. A 17th- 
century coromandel screen 
“seemed ideal for the living 
room because its panels tell 
an intimate and serene garden 
story in counterpoint to the 
tale of a tough city framed by 
the windows. It’s an important 
space with important views,” 


The designer was asked to create 
“a turnkey apartment that could 
have been anywhere—London, Par- 
is, Rome—if you didn’t look out the 
windows,” he says. Ricut: The li- 
brary, with circa 1780 painted panel- 
ing. Low table from Naga Antiques. 
Old World Weavers sofa velvet. 
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he continues, “but you don’t 
want the interiors to compete 
with the views—or vice versa. 
\t this altitude, the vastness of 
the sky needs a kind of ballast 
from the architecture and fur- 
nishings, yet too much gravity 
would spoil the thrill of float- 
ing in the clouds. So I chose 
innately luminous materials: 
gilt and crystal; sumptuous, 
embossed silk velvets for the 
upholstered seating; golden 
straw marquetry in the wife’s 
study; and in the dining room, 
antique veneers with a rich 


patina.” His favorite find is 
probably the Neoclassical 
chandelier, by Karl Friedrich 
Schinkel, that hangs in the din- 
ing room: a spray of light like 
a dewy willow branch backlit 
by the sun. 

Most New Yorkers mea- 
sure luxury by the square foot. 
Molyneux’s commissions are 
almost always palatial, though 
his own greatest indulgence 
isn’t space or a- princely sum 
for construction and furnish- 
ings—it’s lead time. “The rare 


S 


privilege for me,” he says, “ 


Little structural reconfiguring was 
necessary. Opposite: A 19th-cen- 
tury French pedestal table and chairs 
are joined by a giltwood chande- 
lier, circa 1830-35, designed by Kar 
Friedrich Schinkel in the dining 
room. Travers drapery fabric. Rober 
Allen silk-velvet wallcovering. 
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to work On a residence, like 


this one, that hasn’t yet been 


erected. Io have the freedom 


for the kind of leisurely, intui- 
tive treasure hunting necessary 
to amass a superb collection of 
art and objects. The paneling 
in the library is a case in point. 





[t’s a tiny room, and I initially 
wasn’t sure how to approach it. 
But I took the measurements 
to Paris with me, and in the 
storeroom of a well-known 
dealer I found a set of 18th- 
century boiserie in blue and 
gold that probably came from 
a small chateau apartment or 
boudoir. It was like finding 
Cinderella’s slipper: The fit 
was perfect.” 

Great artisanship also can’t 
be rushed, and one of Moly- 
neux’s signatures is the lavish 
use of an exorbitantly labor-in- 
tensive finish called scagliola, 

igmented plaster applied in 

slucent layers and polished 
with beeswax, that imitates 
quarried stone. He wanted to 
use it on the living room walls 
and the entrance hall wood- 
work, but the couple were wary 
of a tomblike effect. “On the 
contrary,” Molyneux argued. 
“The beauty of scagliola is 
its liveliness. It actually has 
more depth and luster—more 
playfulness—than any mar- 
ble.” They were eventually 
persuaded, and, despite the 
husband’s forceful personal- 
ity and the wife’s irrepressible 
high spirits, they both con- 
cede, as he puts it, that “Juan 
Pablo could always talk us 
into doing things the right 
way—which turned out to be 
his way. It’s partly his abso- 
lute authority and partly his 
magical rm.” The marriage 


of Mars and Venus. C1 


“Chinese lacquered panels frame 
and recess the windows in the mas- 
ter bedroom and conceal storage,” 
Molyneux says. He placed a writ- 
ing desk in every room. Regency 
desk and 19th-century famille verte 
jar, refitted as a lamp, from Hyde 
Park Antiques. Stark carpet. 
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Laura Hunt Turns Cost Limitations into Opportunities in Redoing Her Son's Apartment in Dallas 


Text by Jeff Turrentine/Photography by Ira Montgomery/Portraits by Theo Westenberger 
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e’s diplomatic— 
and trusting, too. 
. He has great taste. 
I He never said no 
to anything I suggested.” 

Interior designer Laura 
Hunt i is describing a dream 
client, a young man in his 20s 
_who recently decided to return 
to his hometown of Dallas af- 
ter living in California. Hunt 
made sure that she was right 
there beside him every step 
of the way. She suggested the 
perfect place: an apartment in 
a high-rise with views of the city 
skyline. She flew down from 
New York to accompany him 
on shopping trips. And during 
the furnishing phase, she stayed 
up late at night putting on the 
final touches. 

Hunt treats all of her cli- 





ents like family members, of 


course, but in this case the 
client had the undeniable ad- 
vantage of being the real thing: 
the designer’s 26-year-old son, 
Andrew. On the one hand, the 
filial relationship ensured that 
there would be few surprises: 
Each had a uniquely intimate 
knowledge of the other’s tastes, 
inclinations and habits. But on 
the other hand, it also ensured 
that any major disagreement 
or misstep would be taken 
personally—and resurrected 
at family dinners for years 
to come. 

“He told me, ‘Remember, 
Mom, I have to bring dates 
back to*this place,’” says Hunt. 
“He may have been worried 
that it wouldn’t reflect who 
he was, that it wouldn’t look 


ABOVE AND TOP: In the living 


room, a Danish sofa and a ter- 
razzo-topped low table that 
belonged to Laura Hunt’s parents 
are grouped near two Edward 
Wormley armchairs. A Lichten- 
stein print is above. The cube ot- 


tomans are from Target. 
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like his apartment. And so I 
told him: ‘Andrew, you're go- 
ing to be treated like any other 
client. This is being done just 
for you.’” 

As soon as the ink was dry 
on her son’s lease, Hunt had 
him hitting the pavement in 
'search of pieces he liked that 
might help the pair arrive at a 
particular look for the space, 
ona high floor in a 1964 build- 
ing at the edge of downtown 
' Dallas. “Andrew tried out ev- 
verything,” she says. “I didn’t 
buy one piece of furniture for 
that apartment without his 
approval. In many cases, he 
found the pieces himself.” 

Hunt needed all the help 
she could get. Architectural 
Digest had already asked her 
if she could keep her budget 
within reach of a budding en- 
trepreneur, which meant going 
about things a little differently. 











ABOVE AND RIGHT: “We repainted 
the walls and the wood paneling. 
The brilliant white finish looks 
like car polish,” she says of the en- 
trance, which now doubles as the 
dining room. She found the Milo 
Baughman sideboard on eBay. 


The rug is from Crate & Barrel. 


LEFT: Hunt looks on while he tests 
paint colors. OPPOSITE: A school 
map adds color in the dining room. 
“When we finished the apart- 
ment, | stood in the room and 
chuckled. | felt like Lucille Ball 

at the Beverly Hilton. We had 


turned back the clock,” she says. 


By the end of the project, she 
had mastered the art of buying 
on eBay, reclaimed items that 
had long ago been banished to 
storage, and reacquainted her- 
self with a style—midcentury 
modern—that had previously 
amounted to little more than a 
blip on her aesthetic radar. 
“From New York, I had 
asked Andrew to go out and 
find some galleries and stores 
in some of the hipper areas 
of Dallas,” says Hunt, recall- 
ing the eureka moment that 
helped set the tone for her 
design plan. “He called me 
and said he’d discovered a 
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great shop called Century 
Modern. He had found this 
lamp there that he loved, and 
there were some other things 
he thought I might be inter- 
ested in. When I got back to 
Dallas, I walked into the store 
with him and thought: This is 
a treasure chest. I saw his lamp, 
and, I hate to say, I imme- 
diately skipped over it and went 
right for the furniture.” 

The streamlined look of 
midcentury modern became 
the Rosetta stone for Hunt’s 
brief. “It wasn’t a period I had 
ever really done,” she says. “So 
it was a learning experience 
for both of us. Midcentury is 
now big on both coasts, but it 
hasn’t yet picked up in quite 
the same way across the whole 
country. So we were able to 
get some amazing deals on 
pieces, and now Andrew has a 
fantastic collection.” 

That collection includes a 


The streamlined look 


ot midcentury modern 


became the Rosetta stone 


tor Hunt's brief. It was 


a learning experience tor 


both of us, she says. 


RIGHT: The designer and her son 
inspect linens at Anna Sova’s 
shop. “She has amazing fabrics,” 
says Hunt. “All of the prod- 
ucts she carries are organic, 
even the paints we used—you 


could actually eat them.” 


headboard and a leather-cov- 
ered side table, both by leg- 
endary midcentury-modern 
designer Paul McCobb, that 
Hunt and her son found in 
the store on one visit and that 
now make their home in his 
bedroom. The pieces togeth- 
er cost less than $850. A 1950s 
mahogany-and-brass lamp, 
with a latticed-brass shade, 
also from Century Modern, 
makes a perfect companion for 
the table; Hunt grabbed it for 
just under $200. Her son’s bed- 
covering, bed skirt and pillow 
shams are made from organ- 
ic, undyed alpaca fibers and cost 
Hunt a little more than $600. 

Seeing all those 1950s and 
1960s pieces at Century Mod- 
ern reminded Hunt of furniture 
from her childhood—things 
that her mother and father 
had owned and that were sit- 
ting quietly in storage, waiting 
patiently for their moment to 
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shine again. Thus were the 
living room sofa and the long 
low table in front of it called 
out of retirement decades af- 
ter their debut. After languish- 
ing in the dark for so long, 
these free hand-me-downs 


continued on page 223 














































OPPOSITE AND THIS PAGE: “Taking 
out the moldings fit the mid- 
century look,” Laura Hunt says 


of the master bedroom. Kite Boy, 





1997, by Leon Alva is near a Paul 
McCobb spindle bed and side 
| table. The lamp has its original 


latticed-brass shade. 








TELLS YOU HOW 


New York-based Harry Schnaper, whose eloquent interiors combine a 
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cosmopolitan discipline with rich detail, reveals some professional secrets that 





you can use to bring order and drama to any room. 











4 Keep Your Entrance Hall Spare 

For the entrance hall of a residence in 
Philadelphia (see Architectural Digest, 
February 2003), I used only a few pieces 
of furniture. I’m a big believer in editing 
your pieces—selectiveness creates a 
sense of volume and drama in a space. 





> Mass Accessories Together 


Accessories are crucial to a room with 

a period flavor, like the 1930s-style din- 
ing room of a Manhattan apartment 
(AD, February 1998). Clustering a group 
of patterned period vases right in the 
middle of the table really reinforced the 
overall Art Déco feeling. 
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Keep your palette tight, especially in a 

smaller room. The simple palette I used 
in a living room in Manhattan gives the 
space consistency and calm. If your up- 
holstery fabrics are solid, go with a pat- 
terned carpet for extra flair. 





‘To create a glamorous, sparkling space, 
go glossy. For the elevator landing of 
Clive Davis’s Manhattan residence (AD, 
May 1998), I chose a black gloss finish. 
Lacquer works best in a compact space, 
such as a bath or an entrance hall. 





For a more casual eating environ- 
ment—especially ideal for young fami- 
lies—eliminate the formal dining room 
altogether and incorporate the square 
footage into a kitchen eating area. The 
red leather banquette in an otherwise se- 
date room gives the area added punch. 


‘To get more mileage from your art, hang 
pieces closely together, as I did with the 
series of contemporary photographs in 
the master bedroom. Arranging artwork 
in a group can have a lot more impact 
than scattering pieces about a room. U1 
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Photography by Anthony Cunha 





When it comes to excellent design, the most straightforward 
materials and simplest forms often make the biggest impact. On the 





tollowing pages, we've selected a range of stylish items that prove that 





less—less fussy, less complicated, less pricey—truly is more. 








“These candleholders are 
casual, simple, whimsical— 
and they're not overworked 
fram a design standpoint.” 
—Margaret McCurry 






Striped Platter 
A graphic arched cherrywood platter, by 





German designer Ludwin Sartoris, costs 





$45 at the San Francisco Museum of 





| Modern Art store (www.sfmoma.org). 























Grain Calf Toothpick Case 
Sumptuous mini cases by leather artisan 
Béatrice Amblard—a former designer at 
Hermés—go for $95 at her shop, April 


in Paris (www.aprilinparis.us). 











Stone Candleholders 
Margaret McCurry likes the innovative 


French company Bleu Nature's $95 Res- 


sac candleholders, from Lovell & Whyte 
in Lakeside, Michigan (269-469-5900). 











Bright Table Linens 
The $58 striped table runners and 

$17 napkins, from Tuscan Hills (609- 
921-9015) in Princeton, New Jersey, are 


favorites of designer John Barman’s. 
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Serving Dishes 

Four gracefully stacked porcelain dishes 
go for $90 at the new San Francisco 
boutique Péché Mignon (415-221-6000), | 


which specializes in all things French. | 









































Bent Wood Lamps Polished Agate Coasters “\or | 
Modern hanging lamps, designed by Hen- ~ “The colors are rich, and the glossy fin- | 
nig Dyes, are made of translucent strips ish adds a hint of shine to a party,” Elissa 
of plantation pine. From $99.75 at Sprout Cullman says of the $60 set of coasters | 
Home (312-226-5950) in Chicago. from Karkula (212-645-2216). 





























| Travel Journal 
| Style and convenience meet in a leather- 


bound notebook on a matching strap, 





priced at $55 at Traveler’s Bookcase in 
Los Angeles (323-655-0575). 
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Throw Pillows 
Honolulu-based interior designer Kathy 


Merrill likes the “beautiful silk pillows 


with great Hawaiian graphics” that cost 
$70 at Pacific Home (808-596-9338). 













Bird Scissors 






Hand-forged in the 
shape of a shorebird, 
these lightweight 
scissors sell for $45 
at the bicoastal bou- 
tique Zipper (www 


gq 


.zippergifts.com). 




















Great Design Under $100 
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Star Burst Tea Strainer | | Ceramic Bowls and Cups | 
Eric Alch’s fanciful silver tea strainer was Interior designers Matthew White | 
inspired by details at Istanbul’s famed and Frank Webb like the hand-painted | 
Topkapi Palace. It goes for $20 at Felis- ; pearlware by upstate New York cera- 


simo Design House (212-247-5656). || mist Denise Carpentier (518-766-7237). | 


“Simple, elegant objects are the most 
beautitul and can be produced less expensively | 
than items that are all cha-cha'ed up. 


—Kathy Merrill 





Resewood Bottles 


“They're beautiful and sculptural,” Kath- 

erine Newman says of bottles made 

from railway ties, starting at $45 at Hol- 
* lace Cluny (416-968-7894) in Toronto. 

















Roller-Ball Pens 


— 


The $45 roller-ball pens from France— 
among the varied items at the innovative 
Los Angeles boutique OK (323-653- 


3501)—come ina range of bright colors. 
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Table Lanterns 
Starting at $78 at Philadelphia’s Open 
House (215-922-1415), lanterns decorat- 
ed with a graphic mum pattern provide 


whimsical tabletop illumination. 








Cuff Links 


“| like their simplicity,’ Wallace E. Cun- 


ningham says of Mexican designer Dan- 
iel Espinosa’s $72 silver-and-turquoise 
cuff links (52-818-368-1000, ext. 7711). 














‘A good eye is more important 
than great tinancial resources. 
—Wallace E. Cunningham 


\- 
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Wood Radio 
A contemporary design, and a birch or 

cherry finish, transform a practical radio 
into a stylish accessory. Available for $69 


at Pomp Home (www.pomphome.com). 











Plaid Floor Mats 
Sandra Nunnerley calls the $19.50 viny| 
floor mats from Pear! River (www.pearl 
river.com) “a good-looking and inex- 


pensive solution for covering any floor.” 













Paperweight 

A chrome prop-plane paperweight, $25 
at the Denver shop One Home (www 
.onehomedesign.com), has a magnet in 


the nose cone to hold paper clips. 
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Zippered Pouches 


Annabelle Selldorf is a fan of the cheer- 


fully colored zippered pouches—$60 


and up—from the SoHo handbag shop 


' MZ Wallace (212-431-8252). 

















Salt and Pepper Shakers 


Geometric frosted-gray salt and pepper 


shakers, which go for $2.99 at Richmond, 
Virginia's, EQ3 (804-358-4142), adda dash 


of modern style to the table. 








Raku Bowl 

Paul Vincent Wiseman admires the ce- 
ramic bowl by Parisian designer Martine 
Mikaeloff, which costs $75 at Sue Fisher 
King in San Francisco (415-922-7276). 


Wine Knot 


A birch-and-walnut wine rack, which 





holds six bottles of wine and a magnum 


of champagne, is $85 at Foster’s Urban 





Homeware (www.shopfosters.com). 1 
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An Organic Weekend Retreat in Cabo San Lucas Gets a Breath of Fresh Air 


Interior Design by SPI/Text by Susan Sheehan 
After Photography by Michael Calderwood 


LEFT: Friends since college and 
partners in the Santa Monica, Cali- 
fornia, design firm SPI, Alison 
Palevsky, left, and Sarah Shetter 
recently renovated the Cabo San 
Lucas, Mexico, weekend house 
(above) Palevsky shares with her 


husband, Alexander. 








BEFORE 


ABOVE AND TOP: The designers 
had floor-to-ceiling windows in- 
stalled “to create a seamless 
transition between the living and 
pool areas,” says Shetter. Exist- 
ing concrete banquettes were 
extended to increase the seating 


area. Donghia print pillow fabric. 


lessed are the interior 

designers, for they 

shall look at houses 

that seem daunting 
to the rest of us and transform 
these fixer-uppers into beauti- 
ful homes. 

In 2004 Sarah Shetter and 
Alison Palevsky, who met in 
1994 as first-year students at 
the University of Southern 
California, set up shop as SPI 
—pronounced “spy”—in San- 
ta Monica. That year Alison 
Palevsky heard that a four-bed- 
room, white-stucco labyrinth- 
style house in Cabo San Lucas, 
Mexico, was for sale. She and 
her husband, Alexander, an au- 
tomotive journalist known 
as Sasha, bought it as a week- 


end and holiday house. ‘Then 





she and Shetter began waving 
their magic wand of Before 
and After. 

The house, named Casa 
Tortuga by a previous owner, 
sits on ocean rock. It has a 180- 
degree view of Cabo’s famed 
stone arches that mark the con- 
fluence of the Sea of Cortez and 
the Pacific Ocean. “The site 
alone was worth the purchase 
price,” according to Palevsky. 

In the pair’s opinion, one of 
the house’s principal drawbacks 
was the intrusion of rocks into 
the house, apparently part of 
the original concept. “There 
were boulders in the living area 
next to a built-in concrete sofa, 
rocks in the master bedroom 
behind the built-in concrete 
headboard, a pile of rocks in 
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the master bathroom and still 
more rocks next to the hot tub 
and in the swimming pool,” 
Shetter says. “It was perhaps 
a nice concept, but it wasn’t 
well executed.” They set about 
getting rid of the unwanted 
rocks. “We lived with the roar 
of sandblasters for several 
months,” Palevsky remembers. 

Asa result of the elimination 
of rocks outdoors, the origi- 
nal hot tub was expanded, up- 
dated and reshaped—it is now 
a rectangle, surfaced in ocean- 
blue mosaic tile with an infin- 
ity edge, that accommodates 
15; the pool was enlarged and 
enhanced in similar fashion. 
Where the intrusive rocks 
couldn’t be sandblasted—in 
the master bedroom, for exam- 
ple—they were plastered over. 
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The white plaster wall be- 
hind the headboard in the mas- 
ter bedroom became a more 
contemporary-looking surface, 
and one that was ideal for 
showcasing art. “We’d rather 
see our clients spend money on 
art than window treatments, if 
they have to choose,” Shetter 
says. The Palevskys selected 
five black-and-white photo- 
graphs of insects by the Brazil- 
ian photographer Fernando 
Laszlo for their bedroom be- 
cause they’re stunning and 


RIGHT: More room for entertain- 
ing was gained when the upper 


terrace was leveled. A traditional 


palapa shelters a dining area 


from the intense Mexican sun. 


as “a cross between a 
TT ou La Pat nS ee 






































ABOVE: Previously a living room, 
the third floor was reconfigured 
to comprise a guest suite, a me- 
dia room, a guest room anda 
bath. TOP: Pocket doors separate 
the guest suite, left, from the 
media room. RIGHT: A stair leads 


to the second-floor master suite. 

















LEFT AND THIS IMAGE: For the first 


floor’s guest room, a closet with 





custom-made mahogany doors 






replaced the original one. A shal- 






low shelf was transformed into a 







built-in desk, above which hangs 
a 1959 photograph by Willy Ronis. 



























Bolster fabric from Larsen. 








| also, as Alison Palevsky says, 
“because Mexico is a place with 
| so many strange bugs.” 

| Casa Tortuga was originally 
| a casual beach house, lacking 
in such amenities as closets. 











| The designers reconfigured 
| the master bedroom, adding a 
| | walk-in closet and expanding 
the master bath. The latter was 
ea | gutted, its floor was resurfaced 
| | in limestone, a skylight was 
| 
| 





installed, and SPI designed a 
pair of round above-counter 
sinks and a two-person trav- 
We | ertine tub, which was carved 

| ; rg 


in France, for the room. 


FAR LEFT AND LEFT: “One of the 


most challenging spaces was the 





master bath,” Shetter remarks. 
Exposed rock was sandblasted 


away, a limestone floor was laid, 






and the stair to the steam show- 










er was relocated, as was the 


vanity. Waterworks soap dish. 








“We’ve completed a dozen 
projects since SPI started in 
2004,” Palevsky says. “We've 
done offices and residences in 
New York and California. The 
biggest difference between Casa 
Tortuga and our other projects 
is that we were able to experi- 
‘ment a bit more than usual 
here. I think a lot of people 
might have passed on having a 
three-ton tub craned in through 
a skylight.” Shetter remarks, 
“Sasha let us take risks when we 
felt they were worthwhile.” 

The original house had 
been built in two stages. The 
first two floors were completed 
Hin 1992; a third story was built 
about 10 years later. “The third 
floor wasn’t a success,” Shet- 
ter observes. They eliminated 
a large living room there and 
replaced it with a media room, 
a guest suite with a sleeper sofa, 
a guest room and a bath. “We 
wanted the house to accom- 
modate at least 10 people,” 
§ Palevsky says. “And while Cabo 
isn’t a place to which people 
generally come to work, they 
can check their e-mail and play 
their iTunes.” 

The uneven upper terrace 
was leveled, resurfaced and par- 

continued on page 222 
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ABOVE: “We designed a floating 
bed made of local wood, with bil- 
lowing mosquito netting, to en- 
hance the exotic ambience of the 
new third-floor guest room,” says 
Palevsky. LEFT: Palevsky and Shet- 
ter, relaxing by the enlarged hot 


tub, gave it an infinity edge. 
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\triguing. Enduring. Plays well with others. 


iterior and exterior furniture, accessories and fabrics. To the trade. 
/ww.davidsutherlandshowroom.com/5 
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GROWING RANGES * GARDEN CENTERS * VIGTORIAN GLASSHOUSES * WINTERGARDENS * CONSERVATORIES * ORANGERIES * GLASS ENCLOSURES 


PRIVATE GARDEN GREENHOUSE SYSTEMS ¢ A DIVISION OF HAMPDEN STRUCTURAL SYSTEMS, INC. #@ HTTP://WWW.PRIVATE-GARDEN.COM 
CORPORATE OFFICE: 36 COMMERCIAL DRIVE ¢ P.O. BOX 600 #¢ HAMPDEN, MA 01036 ¢ 413-566-0277 # FAX 413-566-8806 











You can live without a Welsh dresser. 





But honestly, why would you want to? 


Filled with your own personal treasures, a Welsh dresser will bring the most wonderful 
warmth to your kitchen or dining room. At most antique shops you might find just 
one or two of these handsome pieces in stock. At Mill House, we have dozens to show 
you. And if your wishes lie elsewhere, you'll find that our collections of secretaries, side- 

boards, desks, armoires and dining tables are every bit as impressive. 


Zs 
Mill House Antiques 
AND GARDENS OF WOODBURY 
1964. FORTY-TWO YEARS OF CHOICE 2006 
1068 Main Street North, Woodbury, CT 06798 Telephone (203) 263-3446 www.millhouseantiques-ct.com 


You'll find us about four miles north of the center of town on Route 6. We’re open Wednesday 
through Sunday from 10:00 to 5:00, and Monday and Tuesday by appointment only. 


my. The Highest Expression Of Custom Upholstery 


avery boardman 


For generations Avery Boardman has provided 

the interior design community with the finest in sofabeds, bedding and custom upholstery. 

Come discover the endless possibilities and view our brand new "Optima Reclining Chair" collection. 
Visit our website www.averyboardman.com or call 212 688 6611 to locate your nearest representative 
and to request a free catalog. (Only to the trade) 


AVERY BOARDMAN 979 third avenue new york ny 10022 212 688 6611 fax 212 838 9046 


Pw elelaaTea aed ire 
thousand miles 
begins with a 


single step. 


ZEN Associates, Inc. 


Boston, MA 
Washington D.C. 
~ Boca Raton, FL 

1.800.834.6654 
www.zenassociates.com 


Landscape architecture, architecture, planning, design and construction for residential & commercial properties worldwide. 
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arston & Langinger make all 
he difference to your home. 


ch of our garden rooms is custom built to suit your home and its location. 
me combine traditional English craftsmanship with discreet technology to make 
me most of the view, and withstand even the most extreme climatic conditions. 


arston & Langinger take care of everything, from building permits to helping 
mlect the right colour scheme and lighting. The result: a beautiful, practical space 
au can live in all year round. 


Ww will yours look? To find out more visit our SoHo Mercer Street store or call for 
free copy of Garden Rooms — the essential guide to glass buildings. 
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GLASS BUILDINGS 





The Marston & Langinger Store 
117 Mercer St, New York, NY 10012 
www.marston-and-langinger.com 
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Clifford Coffin Vogue Mar. 1, 1950 
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The original source 

of wide plank floors 
since 1966. Family, trust, 
quality. A wide variety 

of design options to fit 
any style of home and 
any budget. Call for 


your free portfolio. 


800-595-9663 
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__ Wide Plank Floors 


= Finely crafted. Trusted for generations 


Eastern White Pine 
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Great houses 
happen by design 


The architects and designers, project managers 
and craftspeople who listen. Expertise, experience 
and refined building systems. Only Empyrean: 
Proudly offering Deck House, Acorn, and The 
Dwell Homes by Empyrean*® Your house, your way. 


EMPYREAN 


ARCHITECTURE / PLANNING / FABRICATION 


To order our Design Portfolio, please contact us at 
800-727-3325 or online at www.emp-apf.com. 





















PERSONAL SERVICE 
BONUS NPS s0 La 
\ STRAPPING SELECTION 
YOU'LL WANT TO GET 
YOUR HANDS ON. 





ARTISTIC 


YOU WON'T BELIEVE OUR BODY OF WORK 


New York: 5th Avenue at 16th, The A&D meee Artistic Tile at MCKB 
White Plains e Shrewsbury e Paramus 
And showrooms nationwide ee E 5380 www.artistictile. or 2 aes 


SHOW 


YOUR GOOD 


TASTE 


WITH A NEW YORKER 
CARTOON PRINT FROM 


THE CARTOON BANK 








VICTORIA ROBERTS 2001 (ACTUAL SIZE 11" x 14") 





irtually every 
cartoon ever 
published in 
The New Yorker is available as 
a framed or matted print. 
Hang them up in your home 
or office. A great way to 
make a statement... or 
just make someone laugh. 








Order online at 


WWWCARTOONBANK.COM 
Or Call 


|800-897-8666 


ROBERT WEBER 1988 (ACTUAL Size 11" x 14") 





al 


~ CARTOONBANKI.COM 


A New Yorker Magazine Company 





145 PAusAbe STREET, SUITE 373 
Dosss Ferry, NY 10522 
1-800-897-TOON 











BRUCE ERIC KAPLAN 2001 (ACTUAL SIZE 11" x 14") 


(Available with a black wood frame and white matting.) 











FOSSIL MURAI S Dy Greet River Stone Company | 





Our private quarry in Southwest Wyoming 





Pure Architecture ieee aera 
Tamer am la >gay =e elm ece)loMenmlarel\Ziel0 UN] Rie eee GREEN RIVER 
designed, beautiful: glass conservatories oe) Pe eee (rene OER ae Y 
PAO) Tal a tla oO Lb es] O10 10) is a snapshot in time, a timeless piece of 
design@glasshouses.com www.glasshouses.com natural art 
LADDONSTONE 


A member of the Haddonstoné.group of companies Available through the trade 


435-753-4069 


450 West 1400 North #4 « Logan, Utah 84341 « www.ereenriverstone.com 


When the admiring throngs 
BECOME TOO MUCH, 


our shutters close for privacy. 








Swim or exercise against a smooth current adjustable 
to any speed or ability. Ideal for swimming, water 
aerobics, rehabilitation and fun. No traveling, no 
crowded pools, no heavy chlorine or chlorine 

odor. The 8' x 15' Endless Pool® is simple ¢ 

to maintain, economical to run, and 

easy to install inside or out. Modular 
construction means many sizes and 

options are available. 


ro) em A4 O-) me A(t || 
(800) 233-0741, Ext. 4772 =e 
VE AAC Ault See ricer 


Coe accurate, cutom Sheed Ae 
cedar shutters from Timberlane. With 

our hand-forged period hardware, they'll 

make your home shine. Call today for 

your free catalog 


$00.25 0..2 
WWW.TIMBER 
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WINDOWS AND DOORS 


: . WNiCo Corum TATA Sant (USA) Ltd. Windows and Doors Stamford, CT 06901 USA Telephone 203/674-0600 Telefax 203/674-0601 
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Some ranges just cook well. Others merely look pretty. But the Aga Legacy does both. 


A versatile cook top provides heat levels for all types of cooking. Multiple ovens let you prepare an 


entire meal - all at once. So whether it's stir-fry for one or a dinner party for twenty-one, the Aga Legacy handles it 
beautifully. 


Not only does it perform like a pro, it features a classic European 
design. With a choice of models and colours, you'll find an Aga 
Legacy to suit your kitchen and your style. And now it's available in 


dual fuel and electric! @-@eeb0bbeoee-- @ 
Tiniiaaaaial | aia | 

’ To learn more, contact your local authorized Aga retailer listed 

below. Or visit our website at www.aga-ranges.com/april and , 

request your complimentary information pack today. 


Sierra Select Distributors, Inc. 
415-431-8682 


NEW: Electric 36"Aga Legacy 
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thal Special ‘Time. 


Timely ‘ silts for 


It’s one of the most important times 


of your life. A time to celebrate. 
\ time to plan. \ 


\ time to dream. 


time to wonder how you ll ever find 
enough time for all the thousands of 


things you have to do. SO 
when it comes time to 


select those special eifts 


for your attendants, for 





parents, for each other ; 
timepieces a memorable way to reflect your 


your 


the distinctive ; rt: : 
attendants — or your individual interests. 


treasures that make your 


wedding a time they lI ; ; ae 
s ulova clocks can also make unique gilts 

always remember, why ; : = 

for parents and special cuests. fo mark 


ure frame clocks 





nol keep ime on your , : : 
‘ special milestones, piel 


side with watches and 
clocks perfectly themed for 
your special day? J A ee 
: \ distinelive 
ie , alternative 1s Bulova’s 
Strike a timely his-and-her note with : aoe 
solid crystal [reasures 
matching watches from Wittnauer, a : 

Bits in Time collection, 
\merica’s expert im : 

each designed as a 


special occasion time 1eCes. ‘ 
| | personalized keepsake 










Watches can also make ideal ae Ace 
of life’s most 


presents for your wedding party. 
‘ c 5 momentous events. 


‘Try Caravelle by Bulova for 










special attendants’ gifts \ find 
es. you can fine 


from $49.99 to Sil: : : 
enough time for 

everything. With 
watches and 


clocks 


providing the 


And. if time is of 
the essence, how 
© about clocks? 

Sulova offers miniature 


solid brass clocks in themed : : ; 
time really is on your side. 


all-purpose gill solution, 


collections and limited editions, 


making these exquisitely detailed 


ection, For him, 34 diamonds (#12E 18, $950), for her, 26 diamonds, mother-of-pearl dial (#12R27, $750). 2: From Caravelle by Bulova. For him, (#45017, $119.99); for her, (#45183, $99.99). 
Jock from Bulova (#80572, $100). 5: From Bulova’ Treasures in Time Collection, a solid crystal clock (489985, $100). 


3: Bulova’ leather picture frame clock (#B1293, $39.95). 4: Solid brass miniature grand piano Cc 
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Trilogy by Shea Homes is a sanctuary for life and exploration. Found in 
truly magnificent locations throughout the West, Trilogy offers a variety of 
pursuits to those who seek inspiration, wellness and personal growth. Trilogy | 

creates a style of living that revitalizes all your senses. Our amenities, from state-of-the-art athletic clubs, 
luxurious day spas and cyber cafés to indoor running tracks, resort-style pools, championship golf 
courses and Centers for Higher Learning, allow you to explore and relax in perfect harmony. 

At Trilogy, we have refined resort living to a higher level. Here you are perfectly in tune with the 
world around you. And the world within. So contact us today to set up a personal tour to experience 


Trilogy and see for yourself why people who settle here never settle for second best. 
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TRILOGYLIFE.COM 
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OTe asi eae eoree : 
Cian we 
Trilogy is a registered trademark of Shea Homes, Inc., an independent member of the Shea family of companies. Trilogy Central Coast is a community for people of all ages. Homes at the Trilogy Glen, pee ee eT 
Te ORC ee eC CE MRO m a ee mT eMC Tm Lm rm Nal eT MOM eel tT emo ae Ce Meare TM TT Ta CS Orc) 10S 3 
for younger persons as provided by law and the governing covenants. conditions and restrictions. Models shown do not represent an indication of racial preference. Void where prohibited. This is 
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Sterner Ranch 7. 


(1.) Austin, Texas 


(2.) beautiful weather 


(3.) gorgeous lakes 


(4.) luxurious amenities 


GJ) affordable prices 








Great weather. Great amenities. Great views. Everything is bigger in Texas. Including the size home you get for 
your money; Where else could you get a 4000 sq. ft. home for $400,000? Nestled in the scenic rolling landscapes | 


of the Texas Hill Country, Steiner Ranch combines affordable prices with luxurious amenities such as Lake Austin | 
and Lake Travis and The University of Texas Golf Club. So come see for yourself the difference of Steiner Ranch. 


HOMES FROM THE $200S TO OVER TWO MILLION * WWW.STEINERRANCH.COM 
tite WELCOME CENTER 512-266-5833 * 800-783-4640 


& . David Weekley . Drees Custom Homes . Mercedés Homes . Meritage Homes = 
AS eee ‘*“. Monterey Homes . Morrison Homes . Newmark Homes . Partners In Building 
Plantation Homes . Taylor Woodrow Homes . Toll Brothers Homes A 

ee Noto 


. | , Li . ™ 

: ey ‘Worldwide builder and developer of master-planned communities. www.taylorwoodrowhomes.com Ranch 

: Taylor Woodrow seam , OTaylor Woodrow Communities. Information contained within this advertisement is correct at time of publication and subject to change. | H 
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MOUSE OF HESSE 

continued from page 134 

adorned with ormolu mounts by Thomire. 
“When Napoleon conquered the left side 
of the Rhine River, he furnished a castle 
in Mainz with Jacob-Desmalter furniture,” 
says Markus Miller, the Hesses’ private art 
curator. “After he left, his furniture came 
to the Hesse family.” 

Two wood-paneled rooms in the man- 
or house explicitly pay tribute to Grand 
Duke Ernst Ludwig, an arts lover who lived 
from 1868 to 1937. Ernst Ludwig gave the 
house new life: He redesigned the park, in- 
talling a Japanese garden and a teahouse, 
and was a great patron of all decorative 


as “good looking, excitable, wayward and 


“youth style,” in Germany. 


a leader of the Vienna Secession, to cre- 
ate the Mathildenhohe artists’ colony in 


§ Darmstadt. Olbrich built a community of 


architects, painters, sculptors, ceramists, 
metalworkers and glass artists, including 
Peter Behrens, a painter who became a 


seen throughout the two wood-paneled 
rooms: an intricate swan tapestry, a cur- 
aceous beech desk inlaid with mother-of- 


pearl eyes and an embossed-leather desk 


chair designed by Otto Eckmann; a jewelry 


Landgrave Moritz’s 
residence is one of 
two Hesse properties not 
open to the public. 





box inlaid with mother-of-pearl and silver 
jand an embroidered wall hanging by Ol- 


brich; and a bronze-and-glass figural table — 


lamp by Behrens, as well as several irides- 
cent blown-glass vessels created by Josef 
Emil Schneckendorf. 


* World War I brought to an end most | 


activities at the artists’ colony and, ulti- 
‘mately, to German monarchies. Nonethe- 
less, the Hesse family has preserved the 
work of its ancestors by opening so many 
of its splendid castles to the public—all 
filled with the kinds of treasures seen at 
the Portland museum and the landgrave’s 
private estate. [1 





arts. Described by an English writer | 


high spirited,” Ernst Ludwig became | 
ja proponent of the new Jugendstil, or 





In 1899 he invited Josef Maria Olbrich, | 


famous modern architect and industrial | 
designer. Examples of Jugendstil can be | 


_LONE STAR CLASSIC 


continued from page 155 


Marino extended this rigor into the | 


decorative arts, bridging the architecture 


and art with a link that is often missing in | 
architect-designed houses. In the dining 


room, the beautifully crafted, lithe 19th- 
century Russian candelabrum and chan- 


| delier punctuate the otherwise light room. 


The chairs, too, are Russian, but unusual 
for being taut, straight and disciplined. 
Marino, who studied as a painter, sum- 
moned a subdued palette inspired by the 
shades in the Indiana limestone fagade. “It 
was an exercise in restraint,” he says. He 
also kept the furniture light, with just one 


“An obligation came with 
the property because it 
was an icon that stood for 
civility and gentility.” 


or two important antiques that establish | 
character, a level of quality, and tone in | 


rooms that are mostly monochromatic, 
varied only by shades. “I think that the 
design avoids any possible stuffiness— 


it reflects tradition but isn’t religious about 


it,” says Marcus. 


Despite the size and complexity of the | 


15,000-square-foot, 21-room house, Mari- 
no achieves an almost Mozartian clarity by 


fitting all the parts within a well-tempered | 
whole, as though in orchestral agreement. | 


| The limpid clarity brings out fragile but 





transcendent moments, whether the sim- | 


ple linen draperies in the master bath, the 
faint stenciling shimmering in border pan- 
els or brass accents on furniture that seem 


| to flare in the space like a match, glow- 
_ ing against the paleness. Works by Brice 
Marden, Cy Twombly and Henri Matisse | 


seem to vibrate off the walls into space. 
“The burst of color is not in the decora- 
tion, it’s in the art,” Marino says. 

With signature restraint, Marino 
quieted the house visually so subtleties 
emerge, even the subtleties of the wilder 
kind raging in the tableau over the living 
room sofa. “People are surprised to see 
the Mitchell,” says Marcus. “Her use of 


color and her glimpse of a deeper order | 


earn the attention of everyone who walks 
in. It’s just what the living room requires. 
That painting assures us that the room, 
and this house, are alive.” 1 





DESERT DRAMA 


continued from page 162 

the main living space, which includes the 
kitchen, a dining area and three distinct 
seating areas. One of these areas is cen- 
tered on a television flanked by a pair of 
antique Japanese bamboo screen inserts, 
while another adjoins built-in bookshelves 
holding a collection of intricate granary 
locks from Mali and an antique Moroccan 
date bowl inlaid with camel bone. The third 
is oriented toward a steel-paneled alcove 
where a ghostly mask from Ivory Coast 
hovers above a “fire rock,” a massive half- 
boulder-with-flames by sculptor Roger 
Hopkins. “Originally, the architects de- 
signed a typical two-sided fireplace,” says 


| Cardella. “But after Roger split a granite 


boulder to use half in the garden, I thought 
the other half would make a terrific and 
unusual fireplace.” It is a dramatic focal 
point in a room that isn’t short on drama. 

The totally open kitchen is fronted by 
a striking, 10-foot-long dining table of 


| ebonized walnut and blackened steel that 


is used for family breakfasts and dinners 
and as a buffet for larger gatherings. “This 
is a great house for entertaining,” says Kap- 
lan, who had Cardella leave some empty 
spaces in the main living area for the four- 
seat tables she uses when she has dinner 


“T wasn’t going to embark 
on building an entirely 
new house without Sam.” 


parties. “We've had 300 people here at a 
time, and it didn’t seem crowded at all.” 
During larger parties, Kaplan often leaves 
exterior doors open so that guests can drift 
out to the patio and swimming pool area, 
the Zen-feeling sculpture garden and a 
separate, well-used outdoor living room. 

The house has also become a personal 
refuge for Kaplan and Aaron during the 
winter months they spend in the desert. 
“Because of the way it’s laid out, without 
a lot of small rooms, it doesn’t feel par- 
ticularly big or small,” says Kaplan. “It’s a 
very linear, serene, uncluttered space, even 
with all my artifacts. But there’s something 
about the muted colors of the house and 
the earthiness of the African art that helps 
create a warm, comforting atmosphere, 
especially toward dusk, when the harsh 


| sunlight of the day has faded. It feels in 
' tune with the desert.” 0 
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A FAMILY AFFAIR 

continued from page 171 

“Tt’s just a happy accident, really, that 
the father fell in love with the line and 
wanted to use it throughout the apart- 
ment,” Huniford says. In fact, Sills and 
Huniford went into the business of fur- 
niture design after receiving many calls 
about their handsome, streamlined chairs, 


tables, sofas and lamps. “People wanted to | 


buy just a piece or two from us, and we 
weren't set up to do that,” says Huniford, 
“until one day we thought, Why not set 
ourselves up to do that?” 

The designers accessorized the inte- 
rior with a light touch: “Most of the dec- 
orative objects are Asian,” Sills explains. 


The designers were 
ever-conscious of the 


eee 


ON THE BAJA COAST 





| continued from page 188 
| grayish cast. “I kept it in a lighter spirit, 
_ says Ther. This lighthearted palette may 


> 


be one reason that, while there are impor- 
tant pieces on display, the interior never 
seems ponderous. “It’s a wooden house. It 
shouldn't be too heavy,” Ther explains. To 
this end, she banished some of Kog’s col- 
lections, like his Italian walnut furniture, 


| while favoring others, in particular those 
| from the Far East. The space known as the 


Chinese room—which is devoted, in large 
part, to a display of terra-cotta and ceramic 


_ figures and vessels—might have been 


dreary, given the many monochromatic, 
if exquisite, wares, so Ther amped up the 
room’s color, layering in strong, primary 
hues via brightly patterned carpets and 
cushions of varying shades of red. 

The library, on the same floor, is al- 


continued from page 219 
tially covered with a palapa, and a fully§ 
equipped outdoor bar was put in, complete 
with a commercial-grade barbecue, sink, 
ice maker, mini-refrigerator and state-of- 
the-art sound system, as well as a fire pit. 
In the evening, guests like to dine at a 10- 
foot-long mesquite-wood table under the 


| palapa.“It’s the best place to enjoy the view 


and the stars,” Palevsky says. u 
When the couple purchased Casa Tor-§ | 
tuga, the dining area still had a glass-and- 


| iron table. SPI designed an oak table with 
_a white Corian insert that matches the 


kitchen countertops. ‘Ten woven-leather- 
and-wood dining chairs encircle it. The 
kitchen was opened to the dining area and 
completely renovated. With the living area 


_ rocks exorcised, the built-in circular sofa iit: 
_ was reshaped and extended. The orig- 
most leached of color, a symphony of | 


inal wood-framed windows in both the 


whites and grays. The room is anchored | 
by a display shelf—complete with mar- | 
bleized columns—at one time used in 
a French pharmacy and found in the 
Provengal town of Uzeés. The apoth- 
ecary jars that must have once crowded 
its shelves have given way to ancient, 


dining and living areas were replaced with J in) 


apartment’s location ) 
= trad 


as part of a hotel structure 
(and infrastructure). 








“The site alone was worth }}' 
the purchase price,” 





“Chinese bronzes, Thai drums and the 











like—they lend character without be- 
ing insistent.” The daughter did not want 


to use precious things, “because it was | 


going to be a very used apartment— 
everything was to be durable, simple, 
strong,” adds Sills. 

Always mindful of the different con- 


stellations of people who might be using | 


the pied-a-terre, Sills and Huniford made 
one bedroom the master, using a single 
large bed, and designed the second one 
to accommodate two full-size beds. This 
way, a patchwork of people can visit, at 
either the same or separate times. The 
bedrooms, which are also furnished with 
Dwellings pieces, have televisions con- 
cealed in cabinets, sleek, practical bed- 
side tables, and (in the master) a desk 
with the designers’ stylish klismos chair. 
The palettes in these two rooms are 
tranquil and understated. In the adjoin- 
ing baths, Sills and Huniford used crisp 
custom cabinetry, cool white marble and 
three kinds of lighting: overhead, sconce 
and undercabinet. 

“The lighting is the apartment in a 
nutshell,” says Huniford. “Different 
moods, different uses, different people— 
all can find a way to be comfortable, and 
at peace, in a single family’s shared home 
away from home.” 1 





leather-bound volumes and Roman busts. 


A glass-encased model of an 18th-century | 
| white aluminum-framed floor-to-ceiling 
| doors and windows that create a seamless 


buggy—purchased at the New York Ar- 
mory Show—is quintessentially Koc. He 


| has a great enthusiasm for conveyances of 


The hall’s restored double 
staircase, with its 
carved wood balustrade, 
is a showstopper. 





all kinds; there are diminutive versions 
of ships and other means of transport in 
almost every room. 

Not all of these models are as exquisite 
as, say, the antique schooner that hangs 
over Kog’s bed in the master bedroom. 
“He clutters too much,” Ther complains. 
“I go crazy!” There are other objects 
of contention, including a model of a yel- 
low Australian taxi that Ther relegates 
to a closet each time she visits. It’s nev= 
er out of sight for long. “We don’t agree 
fully,” Kog says with a smile. “Barbara 
hates clutter. When she’s here, I take 
some of it away. But after she goes, I put 
it back out again.” 1 





according to Palevsky. 





connection between the indoors and the 


_ pool area. A new skylight gives the living 
_ area more natural light. 


Throughout the house, hollow-core 
white-painted doors were replaced by ma- 
hogany doors stained espresso; clunky- 
looking ceiling fans made way for sleek 
rattan ones; and six-inch recessed can 
lights were superseded by four-inch ver- 
sions. The pair designed sconces for the ||” 
baths consisting of Lucite bases and glass 
hurricane covers, with an electrified candle 
at the center of each. In the baths, three- 
and four-foot-high wax pillar candles cast 
romantic shadows on the walls. 

‘The Palevskys and Sarah Shetter were 
at Casa Tortuga over Christmas and New 
Year’s with assorted family members and 
friends, including a woman from Italy, who 
prepared and served a five-course pasta 
dinner. “The holidays were my first time 
here when I wasn’t working, and it was 
great,” Shetter says. “I got to appreciate 
the house as a visitor, see the way it was 
used when it was filled with people and 
enjoy the ocean without the background 
noises of 15 subcontractors.” C1 
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continued from page 204 
radiate newfound energy, as if finally 
fulfilling their glorious and nearly missed 


destiny. They’re more than capable of 
holding their own in the company of 


the curved chaise ($700) from Cen- 
tury Modern, 
foot ($360). 

“Andrew told me about eBay,” Hunt 
says. “I had told him that I would nev- 
er buy online: I needed to be able to 
see it, touch it, feel it, first. Otherwise I 
wouldn't feel comfortable.” But given her 
budget constraints, she says, “I thought 
I might as well try it. Millions of other 
people certainly were. You have to be cre- 
ative at that price point.” 

So Hunt checked it out. “I was floored,” 
she says. “I got my account and started 
bidding.” After losing out on some great 
pieces, she finally learned one of the most 
important tricks of the online auctioning 
trade. “You have to be at the computer, 
ready to go higher on your bid during the 
last few minutes of the auction. I’d rush 
home at dinner and just wait by the com- 
puter.” The great deals she found include 
a pair of midcentury end tables for the 


or the rya rug under- 
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A LOT OF LOOK FORA LITTLE 
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living room ($315) and two 1950s light fix- 
tures—“atomic sconces, 


labels them. 


” as she lovingly 


“T actually never look at prices as a 
designer,” says Hunt. 
projects for clients, I'll put a $25 piece 
next to something that costs tens of thou- 
sands of dollars. I do it all the time.” She 
happily champions discount retailers and 
notes that the two sleek Ultrasuede cube 
ottomans beneath the glass table by the 


balcony came from ‘larget—and cost her 


less than $100. “You have to look hard 
to find examples of good style, but 
they’re there.” 

In the dining room, an entrance hall 
in the original apartment, she hung a 
pair of framed abstract collages by an 
unknown artist, picked up during the 
monthly House Sale that Christie’s 
holds in New York on the first Wednes- 
day of each month. “Those are some large 
walls, 19 feet by 31 I don’t 
necessarily believe you have to al up 


feet,” she says. “ 
every inch—I like to see walls exposed 
sometimes—but we really needed a fo- 
cal point here.” Hunt paid only $420 for 


“When I’m doing 


the pair of four-by-four-foot artworks, in- 
cluding the Christie’s commission. 

Nearby hangs another artwork that 
holds special significance for Hunt and her 
son. [hough it must compete for attention 
with a pair of Philippe Starck Louis Ghost 
chairs and a Milo Baughman sideboard— 
pieces already owned by Andrew Hunt or 
on permanent loan from his mother—it 
has no problem doing so, thanks to its 
remarkable graphic energy, which Hunt 
says made her immediately think of a Pop 
art masterpiece. 

“It’s an elementary-school map, from 
my generation,” “T found it sit- 
ting on the floor somewhere, pretty much 
abandoned. It had never been put up.” 
Mother and son were struck by how much 


she says. 


it reminded them of a favorite work by 
Robert Rauschenberg that had once hung 
on their wall, back when Andrew was a 
AEDS.” 


was a ereat find.” 0 


young boy. says Laura Hunt, “it 


A video discussion of the apartment's design 
with Laura Hunt and her son, Andrew, can 


be seen at www.architecturaldigest.com. 
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SHE DOESN’T JUST GIVE HER 


CHARACTERS A VOICE, 


BUT A SOUL. 


Renée Fleming is not just one of opera’s most celebrated sopranos, but perhaps 
its most convincing actress. A consummate artist, her one and only role when 
she stands in the spotlight is to breathe so much life into the opera’s main 
character that audiences lose themselves in her unforgettable performances. 
That is the passion of Renée Fleming. 
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@ Furniture Industries, Inc. 


Welcome Home. 






































Your complete Viking kitchen. 
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AVAILABLE AT CHANEL BOUTIQUES AND FINE RETAILERS. PLEASE CALL 800.550.0005 
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Make a statement. Your own. 


GLAMURUUS 


2IGRAGCERCIE CURVES” | 
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Evangeline Lilly, star of ABCS bit serte osl 





On stage or off, a passion for movement 
assures Evangeline an alluring grace of form; 
mysterious yet wholesome. "I'm not afraid to 
show the different aspects of myself when every | 
day I'm a different person.” With poise, | 
confidence, and a unique ability to present a full | 
circle of strength and vulnerability, Evangeline | 


makes a statement. Her own. 


| 
At Karastan, we understand and embrace the | 
rhythm of curves. Our style is to constantly strive | 
for the absolute best in design, combining true | 
innovation, mastery of color, defining texture and il 
uncompromising quality to elevate our carpets 
and rugs to stunning new heights. Casual or | 


elegant, choose Karastan to transform your space. 








)2006 Karastan 


© 





karastan.com 1.800.234.1120 



























































Pictured is Aurora; a woven wool blend carpet 


Auctions Inquiries Catalogues A selection of 

Art Deco 20th Century Decorative Art (US) +1 800 395 6300 featured artists: 

June 8 +33 (0)1 40 76 83 90 - (Paris) +33 (0)1 40 76 83 58 AUER Ae DATEO EDIE, 
Edgar Brandt, Cesar, 

Modern and Modern Art Marc Chagall, Pierre Chareau, 


Sata, Oscar Dominguez, minique, 
Contemporary Art +33 (0)1 40 76 85 91 Chriage’s ee 


Kees Van Dongen, Jean Dunand, 
June 9 9 avenue Matignon Paul Dupré-Lafon, Jean Hélion, 
F 


de 
: = . , gue ’ : Vietzinger, 
Bice ; ta mies” Listas ; J PCATISUES.COM bff, Francis Picabia, 
Head of Sale: be * Sen eee eee ee LOCEME Printz, Armand Albert 
Sonja Ganne ts — ~Ratéau, Jacques-Emile Ruhimann, , 
= t Niki de Saint Phalle, Ossip Zadkine 


pal Auctione 


Viewings 
June 3, June 6-— 


& 
2 
o 
So 
8 
g 
= 
2 
& 
2 
ths 


i 


= 


CH Teed 
IS Bey eat Se 


SOL UIC eB Oss t 


Sete 1766 





An Antique Agra Carpet, Circa 1880 - 11'10"x 15 De 





BY APPOINTMENT 
TO HLR.H. THE PRINCE OF WALES 
SUPPLIERS OF ANTIQUE CARPETS 
MANSOUR 
LONDON - LOS ANGELES 
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Visit our website www.mansourrug.com 
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signs makes any environment a true original. 


5 ; 
Experience how our vast array of fine lighting de 
www.fineartlamps.com 
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John Ting 
True wealth is about more 


than money. It’s about achieving life. 


To help you get the home you’ve always 
wanted, our Financial Advisors can offer 
you sophisticated financial strategies and 
solutions, which makes us valuable. But 
our commitment to taking the time to fully 
understand you and what matters most 
to you makes us essential. To see how a 
Merrill Lynch Financial Advisor can bring | 
the powerful resources of Total Merrill“ - 
both personal and financial — to work 
for you, call us at 1-800-MERRILL or | 
| 


visit www.totalmerrill.com. 
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Cover: Mica Ertegun 
designed serene inte- 
riors for a boathouse 
turned weekend retreat 
in Southampton, New 
York. Photography by 
Durston Saylor. See 
page 222. ABove RIGHT: 
Couture details—and a 
Yorkie named Coco— 
inform the guest room 
of a house in San Fran- 
cisco. See page 232. 
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® 258 Mike Piazza at HOME 
The Baseball Star Secures a Piece of Sky in 
Florida with His Wife, Alicia 
Interior Design by Alexandra Karram, asip 
Text by Joseph Giovannini 
Photography by Steven Brooke 








Prudential Rock, 1985, 
by William Hawkins 
hangs above a 1950s 
bentwood glider in art 
collector and dealer 
Frank Maresca’s New 
York loft. See page 278. 
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Walls made of struc- 
tural glass bring the 
landscape into the liv- 
ing room of a house 
in Santa Fe designed 
by architect Mark Du- 
Bois. See page 240. 
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Formality and comfort 
characterize the book- 
lined dining room of an 
apartment in West Palm 
| Beach, Florida. The flo- 
ral still life is by Severin 
 Roesen. See page 272. 
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AD Letters 





Your magazine is always filled 
with gorgeous glossy photos 
and great articles. Just when I 
think you have reached your 
artistic peak and you can’t 
do any better, you prove me 


wrong. I thoroughly enjoyed 


your March 2006 issue devoted to Hollywood. It was 


so interesting to see the stars’ private quarters (espe- 


cially from old Hollywood) and to read a short bio of 


their lives. I look forward to more interesting issues. 


GOING BACK TO THE CLASSICS 

Wow! When I pulled your magazine out 
of my mailbox, I thought, What a beauti- 
ful red cover—I wonder which magazine 
this is. | couldn’t believe it was Architec- 
tural Digest. It is indeed a very special 
edition. Audrey Hepburn on the cover 
and all of my favorite movie stars’ homes 
inside. Now I will watch those special old 
movies feeling I know a little more about 
the wonderful actors that you profiled in 
your March issue. 

WENpy SMITH 

Cuicaco, ILLINots 


TAKING IT SLOWLY 

Your Hollywood at Home issue will 
be a collectible. What wonderful pic- 
tures, memories and information on so 
many stars and their homes at different 
stages in their lives. Usually I am able 
to peruse your magazine in a couple of 
nights, but with this one I am savoring 
each word and picture. 

KATHRYN VOYLES 

SuGAR LAND, TEXxAs 


44 


— ANTOINETTE WESSEL 


WaAsHINGTON, New JERSEY 


LIVING LARGE 

Nancy Collins’s article on Jerry Lewis’s 
house (March) emphasizes how big ev- 
erything was. In the 1970s the come- 
dienne ‘Jotie Fields said she went to a 
dinner for 50 people at Lewis’s house, 
and she was amazed—there was so much 
silverware, they didn’t have to save their 
spoons for dessert. 

HELENE SOLHEIM 

LANSING, MICHIGAN 


THE MEMORIES NEXT DOOR 

I so enjoyed receiving the Architectural 
Digest March issue. The homes of the 
old Hollywood stars around where I 
live are so wonderfully showcased as 
they looked during the golden era of the 
movies. My father was the personal phy- 
sician to several of the stars who grace 
your beautifully photographed pages. It 
was a treat to see them as they looked 
when he would have seen them in the 
1940s and 1950s. 

MicHELE ADASHEK 

Los ANGELES, CALIFORNIA 


BETTE DAVIS AND OTHER TREASURES 

I felt like a teenager all over again as 

peeled off the wrapping of my March AI] 
to find a glorious Audrey Hepburn o 

the cover of your Hollywood at Hom 
issue. All during those adolescent year: 
I prowled Hollywood Boulevard seek 
ing out the secondhand-magazine stores 
where stacks of Photoplay kept me en 
thralled. But your real star in that issu¢ 
was the unstoppable Bette Davis! He 
expansive and welcoming John Byers liv 
ing room spoke volumes about this big 
ger-than-life star. She may have lived i 

more than 75 houses, but she must hayé 
left each one of them a little bit classie 

cooler and celebrity-crowned. 

REGINA Morin 

San DieGo, CALIFORNIA 


AN ISSUE WORTH READING 

I have just spent several glorious hours 
reading through your Hollywood at 
Home issue. I usually don’t read man 

articles in magazines, but I found myself 
reading one after the other today. Eac 

one was so interesting and well written 
Just when Id think it was tume to go in 

side and do something I needed to get 
done, I’d start reading another article 
and become hooked into it. Thank yo 

for your elegant, beautiful magazine! 

Eva Woop 

Lake Forest, CALIFORNIA 


ANCHORS AWAY 
I enjoyed your March article on yachts 
(“Yachts: Hollywood Goes to Sea”). In 
1948 I had the opportunity to sail on 
Sterling Hayden’s 118-foot gaff-rigged 
schooner, the Gracie S, for a month from 
Seattle to Alaska. There were 10 or 12 0 
us 13- and 14-year-olds, along with two 
young mates from the Seattle Yacht Club, 
a cook and the sailing master. We learned 
to climb the rigging, holystone the deck 
and do all the work of an ordinary sea- 
man. The second night out we ran into 
a large island in British Columbia and 
learned what happens when the seaman 
on watch doesn’t call out, “Land ho,” and 
wait for the answer, “Where away?” 
‘Tuomas M. Osvo_p 
Esconp1bo, CALIFORNIA 

continued on page 48 


‘* 


» 


vie 
Un 











Be ey eT AR ae OS 


re ee 


BEA RO ee el UMC CD PAC 
Bal Harbour Shops - 9700 Collins Avenue - Bal Harbour, FL - (305) 861-5475 
Piaget at The Breakers - One South County Road - Palm Beach, FL - (561) 659-8481 


www.piaget.com - |-877-8PIAGET 











_| Let's clear the air, only Vent-A-Hog 
nas the Magic Lung” filtration syste 
that doesn't use filter 


William Miles Woodall Ill, CEO Vent-A-Hooi 


8rd generation family m 
















Our unique “centrifuge” me 
highly efficient filtration aad 
eliminates the need for conven 
mili (ciecPa les) ofa Ufa l(c Me [k= 1-101" 
an easy to clean snap-away hou 

For more information about a) 
benefits of the Magic Lung| 
ventahood.com: d 

ersl@O clone) 





Obsessively Single-Minded 











THE MONTECITO COLLECTION. INDULGE YOUR SENSES. 





CELEBRATING 35 YEARS OF CRAFTING FINE FURNITURE. PLEASE VISIT WWW.FREMARC.COM FOR A TRADE SHOWROOM NEAR YOU. 626.965.0802 





























Letters 


LESSONS FROM A WISE MAN 

[ so much appreciated the article on Paul 
Vincent Wiseman in the February 2006 
issue (The Professionals). I have a bache- 
lor’s in interior decorating but have never 
done anything in my field. I was dealt a 
major blow by my instructor on my senior 
project. She graded me way down because 
of my style. I always felt that the style of a 
home should reflect the folks who people 
it, not the designer. It was so nice to hear 
that coming from someone who actually 
knows what he’s talking about. 

CYNTHIA CHRYSLER 

MILLINGTON, MICHIGAN 


AT THE HANDS OF AN EXPERT 

The magic that Elissa Cullman worked 
on the living room of the Georgian Re- 
vival residence (“Chronicle of a Geor- 
gian Revived,” February) was just out- 
standing. The room went from glum to 
glowing with Cullman’s mix of yellows 
and reds. I would never have thought to 
pair such fun art with refined furnishings, 
but Cullman crafted it perfectly. 

ELLEN Harris 

‘Tucson, ARIZONA 





DESIGNING UNDER THE INFLUENCE 
The Architectural Digest special issue for 


January 2006 has been a delightful way 


for me, an interior design student, to 
learn and entertain myself with great in- 
formation from designers who have been 
in the business for many years. Thanks 
to the magazine staff for that wonderful 
issue, which I’m sure is going to help me 
grow in this field. 

MarINELLA ALBORNOZ 

KENNESAW, GEORGIA 


CHILD’S PLAY 

It was suggested that I let you know how 
helpful your July 2005 issue was for pro- 
moting art education and making con- 
nections from my art class to parents. Of 
course, I loved Senator and Mrs. John 
McCain’s home, but it was the display 
of the framed pictures of their children’s 
artwork that was the highlight. I used this 
as an incentive to inspire parents to show- 
case their own children’s art and created a 
handout about the article to be available 
on back-to-school night. 

Patty MARSHALL 

Camp Hitt, PENNSYLVANIA 


A ROYAL TREE 

In your wonderful article “The Coun 

try Life” (December 2005), on Davia 
Linley and his wife, Serena, at home it 
Provence, you state that he is a grandso 

of Queen Elizabeth’s, which he is, but no 
the present one. He is, of course, a grand 
son of the late Queen Mother, Quee 

Elizabeth, wife of King George VI. Hi 
aunt is the reigning Queen Elizabeth, hi 
mother’s sister. 

Dory MaLco_m 

PARKSVILLE, BrrrisH CoLumBiA, CANADA 


BEAUTY AT YOUR FINGERTIPS 

In a world often filled with visual un 

pleasantness, Architectural Digest isi a 
beacon of excellence. Your staff’s abil 
ity to continually exhibit sheer beauty 
with each publication is nothing short 
of spectacular. I look forward to eac 

month’s visual journey that leaves me 
breathless. Reviewing Architectural Di 
gest is comparable to taking a vacatio 

every month. Bravo. 

Louts SIsBARRO 


VERONA, NEW JERSEY 


“Your staff’s ability to 
continually exhibit sheer 
beauty is nothing 
short of spectacular.” 


BARBIE’S DREAM HOUSE 

When I came home from work last week, 

I found that my daughter, who just turned 
nine, was playing house with her Barbie}*** 
dolls. As I looked closer, I saw that shelf ' 
had gotten one of my Architectural Digests 
and had cut out various furnishings tof 
provide a backdrop for her Barbie abode!f 
As upset as I was that my magazine hadfg 
been chopped to bits, I was more than} 
pleased at my daughter’s obvious displa 

of good taste. 

JAMIE SANDERS 

Los ANGELES, CALIFORNIA 


The editors invite your comments, suggestions and criticisms. 


Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. ay 


All submissions become the property of the publication and will not be returned. 
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Model: Equinox 


Exceptional leisure furniture. Available through Architects 
and Interior Designers. Manufactured from plantation grown teak. 
Recipient of twelve international design excellence awards. 
1+800+451+ 7467 www.teak.com 
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Available through architects, 
interior designers and select 
kitchen specialists. 


Visit www.alno.com or call 
1-888-896-ALNO to-order a 
brochure or to locate a dealer 
near you. 


Opportunities Available. 
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YOU ARE INVITED to join us on our newly created, strictly editorial 


Web site: ArchitecturalDigest.com. We have on-site surprises for you. 
For example, a new drawing. And the first prize will be a private design 
consultation with Carleton Varney, the head of the legendary design 
firm Dorothy Draper & Company. Although Mr. Varney is headquar- 





tered in New York City, he travels extensively, and your consultation é 
could be in person or via telephone, fax or e-mail. The runners-up will receive a copy of Mr. 

Varney’s new book, In the Pink: Dorothy Draper, America’s Most Fabulous Decorator, which he 

| will autograph to you personally. Third prize is one of his famous presidential scarves. Mr. 

Varney will talk about these scarves and all of the prizes in a video on the Web site. 

And there’s more. If you enter the drawing in April, you may win one of 10 complimen- 
tary one-year subscriptions to Architectural Digest. 

And there’s still more. Architectural Digest is presenting the first-ever symposium of wom- 
en who are all top interior designers or architects, at the Museum of the City of New York on 
‘Tuesday, May 2, 2006, at 9:00 a.m. The title of the panel, which I will moderate, is “Women 
in Design: Past to the Present,” and there will be time for questions from the floor. There is 
an admission charge of $80 that includes breakfast, with all monies going to the Museum of 
the City of New York. As a winner of the drawing, if you’re going to be in New York City, you 





will be the personal guest of Architectural Digest and Mr. Varney at this event. 

And more. Keep checking the Architectural Digest Web site, because, in addition to video 
interviews with famous AD designers and architects, we will present a flow of new informa- 
| tion and let you know about news from the design world. 
| YOU ARE INVITED TO WWW.ARCHITECTURALDIGEST.COM. PLEASE 
H | RSVP ASAP. 


. | Paige Rense, Editor-in-Chief 








STEVEN M.L. ARONSON (“Art Note- 
book: Why Art Matters,” page 214; “Naut- 
cal Foundation,” page 222; “Celebration of 


VICTORIA NEWHOUSE (“Archi- 
tecture: Frank Gehry’s Japan,” page 
142). A typhoon threatened architec- 
tural historian Victoria Newhouse’s 
visit to Japan with Frank Gehry. “We}_ 
were constantly trying to keep ahead 
of it,” she says. Luckily, Newhouse 
and Gehry, who were joined by their 


Folk,” page 278). “The anonymous owner 
of the Southampton boathouse wasn’t able 
to hide his identity from me—or even his 
age, for that matter—because we’d been 
classmates at old-school Yale in the 1960s,” 
says contributing writer Steven M.L. Ar- spouses and Gehry’s former partner, 
beat out the storm. Their tour of Ja- 
pan’s architectural highlights includ- 
ed the Gallery of Horyuji Treasures at 


the Tokyo National Museum, designed 


onson. “With the art connoisseur Eugene 





V. Thaw, who is anything but anonymous, 





| I there turned out to be another bit of ancient history, since I used to see 
something of him and his wife when they lived in New York. And lastly, 























though I'd never before laid eyes on the folk art dealer Frank Maresca, 
I discovered—as he was showing me a book he’d cowritten, American 
Vernacular—that I was on intimate terms with the object on page 96: a 
cast-iron carnival head of an ape, which I own and keep in my bedroom. 
When I came home to it that night, the primate was as companionable 
as ever, but, I must admit, it had risen a little in my esteem.” 


by Yoshio Taniguchi in 1999, which 
brought together ancient and modern. “The rows of bronze sculptures 
there,” many of them dating back to the seventh century, “were lined up 
like the ranks of a mysterious army,” Newhouse says. “The sun-drenched 
corridors, with honey-colored wood floors and generous views to the ex- 
terior,” she adds, “are a user-friendly contrast with the sober interiors.” 


continued on page 56 





REDISCOVER THE MAGIC OF TELEVISION. 


1 Remember how you loved TV as a child? Bring the same thrill back with a flat panel 

television from LG, the world leader in flat panel production: Whether you choose our 

f| award-winning plasma with a built in HD-DVR, or any of our other HD LCD and Plasma 

im TVs, you're getting stunning design and the innovative XD™ Engine — the technology 

behind our brilliant picture quality. LG, the world’s largest manufacturer of flat panels 
and reasons to stay up late. 





©2005 LG Electronics, Inc. Englewood Cliffs, NJ. LG Design and Life’s Good are trademarks of LG Electronics, Inc. “Based on 2004 PDP and LCD module production revenue 
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The new 320-horsepower V8 Infiniti FX? Different. By design. 


Inspired by sports car design, the Infiniti FXis radically differentthan anything that’s come before it: 
With ngine positioned nearer the vehicle’s center of gravity for exceptional balance and agility. 


vo 


The wheels placed at the far edges for a more fluid, more stable ride. And active safety features like 


Vehicle Dynamic Control;* which helps maintain control through tight turns by automatically 
the appropriate brake pressure to individual wheels while reducing engine output. 
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Contributors 


DAVID O. MARLOW (“A House 
for Art’s Sake,” page 240). Contribut- 
ing photographer David O. Marlow’s 
parents were contemporary architects 
whose designs included a lot of glass, 
so Marlow was especially impressed 
by the way architect Mark DuBois 
used the material in the Santa Fe 
residence featured in this month’s is- 
sue. “The dramatic 14-foot seamless 
panels of glass totally embrace the 
amazing vistas and create a oneness 


with the setting,” Marlow says. The 





contemporary lines and long walls, 
he explains, serve as an “ideal background for the significant contempo- 
rary art collection.” Most striking, though, was the James Turrell skyspace 
installation in the middle of the house, which brought together art and 
architecture in a profound and literal way: “It’s a three-dimensional art 


piece, open to the sky. You sit in that room, and you can watch the stars.” 


TONY SOLURI (“Twist on Tradi- 
tion,” page 286). Chicago-based con- 
tributing photographer Tony Soluri 
loves going to Toronto, where he shot 
Joe Manget and Chris Mauro-Manget’s 
home. “Toronto is a very modern city 
but has an Old World style to it,” he 
says. The house, with architecture by 
Peter Cebulak and interiors by Kather- 
ine Newman, “reflects a lot of what [o- 
ronto is about.” And though the spaces 
are “smaller than we’re used to in the 
United States,” he says, “they’re defi- 


nitely elegant, without being stuffy.” 


MICHAEL FRANK (“A Timeless 
Whole,” page 300). “It’s unusual and 
always intriguing to find an urban 
interior—especially in Manhattan— 
that feels as though it truly belongs 
to its place,” says contributing writer 
Michael Frank. But the downtown 
loft he wrote about this month, lo- 
cated in a converted 1928 building 
overlooking City Hall Park, did just 
that. The designer, Victoria Hagan, 
he notes, “mediated between the age 
of the building, its modern renova- 
tion, the owners’ photography and 





antiques and new furniture of her 
own design or selection. She developed a smart, deft connection be- 
tween the historic and the modern, the inherited and the newly ac- 
quired: Her design is not afraid to embrace tradition yet is very clearly 
of today.” Frank, who has written for The New York Times and the Los 
Angeles Times, among other publications, is working on a novel. 
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PETER HALDEMAN (“Under thd 
California Sun,” page 264). “It’s th¢ 
perfect L.A. fantasy—a Mediterranea 

idyll in the middle of the sprawling 
metropolis,” contributing writer Pete 
Haldeman says of the Los Angeles resi 
dence we visit this month. “I’m a frus 
trated landscape architect and spend al 
my free time in the garden,” he adds 
“so I always respond to houses wher 
the grounds play a strong support 
ing role. In this case, the conceit of 2 
‘Tuscan villa is reinforced by a long ap 
proach through old olive trees and parterres of citrus trees and roses.’ 
The interiors feature designer Mark Boone’s first home theater, whos¢ 


style Haldeman describes as “very Old Hollywood.” 


MARINA FAUST (“Design Note- 
book: Elevating the Everyday,” page 
166). As both a commercial photog- 
rapher and a fine artist, Marina Faust 
is fascinated by the crossover between 
disciplines. “Today there is a question,” 
she says, “What is art, and what is de- 
sign?” Faust’s visit to Die Neue Sam- 
mlung in Munich brought this matter 


into sharp relief. “It is inspiring to see a 





real design collection, as opposed to an 
art collection,” she comments. Faust, 
an Architectural Digest contributing 
photographer, was particularly impressed with the Czech Tatra 87, aca 
built in 1937, “which looks like a cross between a plane and a car.” No 
table, too, was a display of early-20th-century chairs by Gerrit Rietveld 
that showed the patina of time: “It was very moving to see these old 
chairs that have not been touched since they were produced.” Faust’s 
film Gallerande is scheduled to be shown at viennAfair, an international 
contemporary art fair in Vienna, in April. 


STEVEN BROOKE (“Mike Piazza 
at Home,” page 258). Though he is a 
longtime Detroit Tigers fan, contrib- 
uting photographer Steven Brooke 
was thrilled to meet former New York 
Met and now San Diego Padre Mike 
Piazza. He even brought along his 11- 
year-old son, Miles (a Yankees fan). 
Piazza’s apartment, designed by Alex- 
andra Karram, “is very understated,” 
Brooke says. “I believe it reflects his 
sense of ease in Miami.” The display 
of awards in Piazza’s office, Brooke 
adds, “is less about ego than it is about how much he has truly enjoyed 
playing the game, and how much his accomplishments have helped the 
teams for which he has played.” Historic Houses of Virginia, Brooke’s 
book with Kathryn Masson, will be published by Rizzoli in the fall. 
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ouring the world has always brought de- 
signers inspiration: Japanese architecture 
influenced Frank Lloyd Wright, whose 
midwestern prairie houses affected the Bauhaus 
in Germany. Yet for all the cross-pollination, de- 
signers naturally bring to their best work a sensi- 
bility specific to their own cultures—a distinctive 
flourish, a particular detail, an attitude. On the 


re 
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following pages, you'll find some of the finest de- 
sign from 11 countries. From architecture to fur- 
niture to fashion, we celebrate styles that not only 
are unique to each country but have a powerful 
aesthetic impact across the globe: modern French 
furniture, sleek Italian sports cars, exuberant textiles 
from India, delicate English silver. Turn the page, 
and go on our exciting grand tour of great design. 
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In my kitchen 


| preheat a memory. 
| fold in old friends with new. 


| bake a good laugh. 
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Iceboats 


“These graceful little creatures,” as 
architect David Ling calls them, were 
initially used to carry supplies over 
the frozen waters of Long Island. 
The “scooter” iceboat, which Cap- 
tain William R. Corwin invented in 
1874, had beveled runners to cut 
into the ice and a jib sail for steering. 











Louis I. Kahn 


“His focus was on natural light. 

Slits in the ceiling allow a soft, re- 

flective light to come in yet not hurt, 

the artworks,” architect Hugh 

Newell Jacobsen says of the Kim- 

bell Art Museum, in Fort Worth, 
Texas. Kahn’s 1972 design, com- . J 
posed of a series of interlocking { 
barrel-vaulted galleries, is consid- > 
ered one of his greatest. 


Shaker Boxes 


“They’re pure in geometry, sub- 
lime in proportion, elegant in fas- 
tening and honest in expression. It 
shows what a wisp of wood can do,” 
Ling says of the boxes. They tradi- 
tionally have bentwood sides joined 
by “fingers” of overlapping wood. 
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Thomas Jefferson’s Charlottesville, 

Virginia, house (AD, 8/83), inspired A ~ 
by Palladian villas, “is classic and tr i 
American,” says interior designe 

Mark Boone. A self-taught architect, 
Jefferson began constructing the 

house in 1769, at the age of 26, and 

spent the next 40 years renovating it. 
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Great Design United States 












Philip Johnson 


The 1949 Glass House, in New Ca- 
naan, Connecticut (AD, 11/86), “is a 
simple and transparent jewel box,” 

| says architect José E. Solis Betan- 
court. Furniture designed by Mies 
van der Rohe is in the living/dining 
area. The lamp was conceived by 
Johnson and Richard Kelly. 
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“It’s a fantastical structure in the supreme Adirondack 
style. It demonstrates that folk art, fantasy and function 
I | can raise architecture to new heights,” Watson says of the 
boathouse at Marjorie Merriweather Post’s retreat in up- 


state New York (AD, 6/99). Tree limbs and roots orna- As I approached, I didn c know 


ment the 1923 stone-and-cedar structure on the banks of | whether I was catching a glimpse of a 


Upper St. Regis Lake. In Post’s day, guests arrived by boat | Sm | ili Sxl F k eee) 
and were taken up to the lodge by cable car. | magica pav1HOon OF a lake monster. 


7 
| -Marshall Watson, INTERIOR DESIGNER 


_ Boathouse at Camp Topridge 





continued on page 70 
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| “Tt’s a muscle car with a tinge of 
| metrosexuality—a balance of per- 
formance and elegance without 

| the steroids,” says Ling. The 2006 
| limited-edition automobile, mod- 
| eled after racing cars, has an orange 
| stripe and roundels for numbers. 

































































The Veterans’ Room at the Seventh Reg- 
iment Armory in New York “is one of the 
most important 19th-century interiors 
still intact,” says designer Sandra Nun- 
nerley. Conceived by Louis Comfort Tif- 
fany and his firm, Associated Artists, it 
features a peacock-blue glass overman- 
tel, stained-glass windows and a coffered 
wood ceiling stenciled with aluminum 
foil, a rarity in his day. Several talented 
artists would follow in Tiffany’s foot- 
steps, helping keep his legacy alive, in- 
cluding Jean Schlumberger, who, in 1965, | 
ornamented the Coco Bean clip he cre- 

ated for Tiffany & Co. with diamonds, | 
green garnets and 18-karat gold blossoms. | 


_ Brandt Point 
Lighthouse 


“Tt’s so simple and graphic, almost 
spiritual, as it looks out over the 
water,” designer Victoria Hagan 
says of the lighthouse in Mystic 

| Seaport, Connecticut—a repro- 

| duction of the 1746 Brandt Point 

| Lighthouse on Nantucket Island. 


continued on page 72 
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Great Design United States 








Bentwood Chair 
Samuel Gragg’s Elastic chair, for 
which he received a patent in 1808, 
was so dubbed because it subtly 
yielded to the shape of the sitter. 
Gragg heated strips of ash and 
hickory with steam and then bent 
them into sinuous form. A peacock 
feather is painted on the top rail. 


Rudolph Schindler 


One of the earlier designs in the 
Austrian-born modernist architect’s 
career was the 1926 house he built 
for Dr. Philip Lovell in Newport 
Beach, California. Five symmetrical 
concrete frames support the struc- 
ture’s second floor, which cantile- 
vers above West Ocean Front road. 











continued on page 76 
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A computer-generated design by 
Greg Lynn for the Slavin House in 
Venice, California, “is remarkable for 
bringing curves into the living areas,” 
says architectural designer Joseph 
Giovannini. Lynn leads “a younger 


generation that’s thinking digitally.” 


In the 1930s the San Francisco archi- 
tect designed several houses for Wil- 
liam Randolph Hearst at Wyntoon 
(AD, 1/88), his 50,000-acre retreat 
in Northern California. The library in } . 
The Bend, which she renovated in the | 








. 
Gothic style, has an arched beam ceil- 
ing and an ornamental door surround. | 
The Ecole des Beaux-Arts graduate 
also designed other residences and 
buildings for the newspaper magnate, 
including Hearst Castle in San Simeon. 
! 
7} 7 
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Prank Wenry 

The Jay Pritzker Pavilion, in Chica- 

go’s Millennium Park, stands out 

among Gehry’s designs. In addition 

to the architect’s signature steel 

curves, the outdoor-concert venue 

features an “acoustic canopy,” a trel- 

lis of pipes equipped with speakers. 
continued on page 80 
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AVAILABLE ALSO WITH LEATHER SHELVES WHICH CAN BE USED AS ARMRESTS OR BACKRESTS 
FLEXFORM S.P.A US AGENT FOR THE SHOWROOM 
P 0. BOX 199 NOVA STUDIO INT. LLC NEAR YOU 

20036 MEDA (MI) 150 East 58" Street 1 866 FLEXSOFA 
ITALY NEW YORK, NY 10155 

Tel. +39 0362 3991 1 212 421 1220 DEALERS 

Fax +39 0362 ae 28 info@flexform-usa.com OPPORTUNITIES 





www.flexform it 
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A.D. NATALIA CORBETTA - FOTOGMAE 












DESIGNED BY ANTONIO. CITTERIO. INFINITE COMBINATION POSSIBILITIES 





www.flexformusa.com AVAILABLE 





























Great Design United States 











| Though its designer, Eero Saarinen, was Finnish- 
| born, the TWA Terminal at what is now JFK Air- 

I port, in New York, left a lasting mark on American 

design, says Cunningham: “It changed everything. 

The expression of the building became as impor- 

| | tantas the utility.” Completed in 1962, “it’s the first 

| building that really captures the essence of a flying 
| dream. It’s as inspiring as any religious space.” 


























Ralph Lauren 
With his wide Polo ties, Ralph Lau- 
ren launched a fashion empire in 
1967. Since then, his designs, with 
their classic tailoring and graceful 
elegance—as seen in a cotton dress 
from his Spring 2006 line—have 
come to define American style. 





Harley-Davidson 

The Harley-Davidson motorcycle 
“symbolizes so many retro-iconic _ 
American values,” says Ling. “It’s 
powerful; it’s big and chunky; it’s 
tough and muscle-bound.” The 
1936 model was nicknamed Knuck- 
lehead, for the shape of its engine. 


continued on page 84 
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fieoe COLOR BROCRURE CALL 1.800.662.4847 

















MCGUITREFPURSBITURE.COM/KIRAR 








London ¢ Paris * New York ¢ Beverly Hills * Moscow ¢ Dubai ¢ Beirut ¢ San Juan « Bermuda ¢ Toronto 


Scottsdale 

Woodcrest Fine Cabinetry 
Costa Mesa 

Concepts Il Ltd 

San Francisco 

The Kitchen Source 

San Jose 

Brand Kitchens & Design 
West Hollywood PDC 
Cooper- Pacific Kitchens 
Denver 

Thurston Inc 

Fort Lauderdale 
International Creative Designs Inc 
Gulf Coast 

Village Woodworking 

Miami 

The Kitchen Center Inc 
Orlando 

Gracious Living Design Center 


AZ 
480-367-8510 
CA 
714-545-9550 
CA 
415-552-5700 
CA 
650-940-9124 
CA 
310-659-6147 
co 
303-399-4564 
FL 
954-524-8500 
FL 
941-924-0519 
FL 
305-576-5215 
FL 
352-241-9222 


Atlanta 

Cornerstone Design Inc 
Honolulu 

Lifestyle Kitchens 


Chicago Merchandise Mart 


Design Guild Inc 

Indianapolis 

Conceptual Kitchens 
Annapolis 

Kitchen Encounters 
Washington DC 

Jack Rosen Custom Kitchens Inc. 
Detroit/Sylvan Lake 

Bella Cucina Inc 

Atlantic City/Somers Point 
Euro Line Design Inc 

Little Silver 

S.D. Designs Inc 

North Plainfield 

Kitchen Ideas Inc 


GA 
404-504-9255 
HI 
808-523-9688 
IL 
312-329-0486 
IN 
317-846-2090 
MD 
410-263-4900 
MD 
301-984-9484 
MI 
248-738-1800 
NJ 
609-927-1111 
NJ 
732-842-7393 
NJ 
908-753-4141 





Paramus 

Kuche & Cucina 

Princeton 

Spyglass Design Inc 

Short Hills 

Neff of Short Hills 

Long Island 

Classic Kitchen & Bath Ctr. 
Manhattan A&D Building 
Design Concepts International Inc 
Rochester 

Concepts Il 

Staten Island 

Signature Kitchens 

Portland 

William Roy Designer Kitchens 
Philadelphia 

Encore Kitchen and Bath 
Pittsburg 

Kitchen & Bath Concepts 


NJ 
201-261-5221 
NJ 
609-466-7900 
NJ 
973-467-1818 
NY 
516-621-7700 
NY 
212-308-9674 
NY 
585-248-3510 
NY 


« 718-351-5576 


OR 
503-778-1010 
PA 
215-682-7900 
PA 
412-369-2900 














Quakertown PA 
Artistic Furnishings 215-536-0898 
Alexandria VA 
Alexandria Kitchen & Bath 703-549-1415 
Richmond VA 
Kitchen Designworks 804-262-0006 
Seattle WA 
Refined Woodworks 206-762-2603 
Toronto Canada 
Neff Kitchens Design Studio 905-792-5036 


for other showroom locations 


neffkitchens.com 
1.800.268.4527 
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WWW.MIKIMOTOAMERICA.COM 


THE ORIGINATOR OF 


NEW YORK BEVERLY FIRES 
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FOR A COPY OF OUR COLLECTION FOLIO CALL 1.800.KREISS.1 OR LOG ON TO WWW.KREISS.COM 





TO INQUIRE ABOUT A COMPLIMENTARY DESIGN CONSULTATION VISIT ONE OF OUR 
SHOWROOMS. ATLANTA + CHICAGO + CORAL GABLES * DALLAS » DENVER - HOUSTON «= LAGUNA 


NIGUEL * LA JOLLA * LAS VEGAS » LOS ANGELES * NEW YORK « PALM DESERT « RANCHO SANTA FI 


SAN FRANCISCO » SANTA BARBARA » SCOTTSDALE + SEATTLE » WASHINGTON D.C. * WEST PALM BEACH 
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Great Design United States 






Nestled in the Ozarks of Arkansas, 
E. Fay Jones’s Thorncrown Chapel 
has been hailed as “one of the finest 
religious spaces of modern times.” 
Built primarily of pine and glass, 
the light-filled church has 425 win- 
dows. Jones was inspired by Sainte- 
Chapelle in Paris and called the 
sanctuary’s style “Gothic Ozark.” 
















For Hawaii-based designer Kathy 
Merrill, Carl Dern’s Sun Globe— 
made of some 100 yards of citrine 
beads, with bronze, carnelian, peri- 
dot, calcite and freshwater pearl ac- 
cents—is the perfect representa- 
tion of the lifestyle of the islands. 
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1920s by John D. Rockefeller, Jr., 
Colonial Williamsburg (AD, 6/01) 
“is an American original,” says Mark- 
Boone. As if frozen in time, the 301- 
acre historic site, which includes 88 
original 18th-century structures, 
captures the country at its start. 





A silver needlepoint necklace and 
ring by Zuni artist Ed Cooyate are 
inlaid with small, carefully matched 
cabochons of Sleeping Beauty tur- 
quoise and coral. The southwestern 
tribe’s jewelers are known for their 
precision use of cut stone. 
continued on page 92 
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PATEK PHILIPPE 


GENEVE 


| ou don’t ju an dee Qe. - Sh iy a Va Thirty-six rare white diamonds complement 
/ % the polished steel case. The bracelet 








a Patek abbas kee 


Sache ite sensuously around the wrist. 
w& <7 % . a The Twenty~4® is eminently capable 
% 7 . 4 i SMe een eT hm Kone M tom ee) | [coat 
¥ou be 5 Fee a pa t/ i 3 ‘ p; , includes matching white gold Be 
. “ag and earrings. Ref. CoD Colp Coy u 


ndurin 4 love affair. an RO ETE ETT 1240. www.patek.com 





Studio Becker offers products for every room in the home. 
We are the only designer and manufacturer of true custom, 
hand-crafted, built-to-order furniture products from Germany. 


The Kitchen and Wardrobe furniture form the basis of our 
collection and are available in styles from ultra modern to 
very traditional and all points in between. We go further and 
supplement our furniture with the most extensive and 
innovative selection of accessories you'll find in the industry. 


To find a showroom, visit us at www.studiobecker.com. 


1080 Marina Village Parkway, Suite 500, Alameda, CA 94501 
TEL: (510) 865-1616 
FAX: (510) 865-1148 
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The tip of the iceberg. 


When you come to Mill House, expect much more than the ordinary. Here you'll find 
17 showrooms filled with thousands of pieces of English and French antique furniture, 
accessories, chandeliers and works of art — and a cordial sales staff to make sure you 
find what you’ve been looking for. 





= 
Mill House Antiques 
AN D’-G ASR DENS OF. WO0 DB URRY 
1964. FORTY-TWOWEARS OF CHOICE, 72006 


1068 Main Street North, Woodbury, CT 06798 — Telephone (203) 263-3446 www.millhouseantiques-ct.com 


What do we call this showroom at Mill House of Woodbury? 


You'll find us about four miles north of the center of town on Route 6. We're open Wednesday 
through Sunday from 10:00 to 5:00, and Monday and Tuesday by appointment only. 
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Lutron introduces 
NEW stainless steel 
wallplates in 
traditional and 
decorator styles. 
SECON OEGereTC 
the perfect compliment to 
_Lutron’s black dimmers, 
switches and accessories. 


Nia eesens\) (53 design of the 
wallplates A Sige the 


| Beautiful rooms start with Lutron — 
elegant controls that create your perfect light. 





© 2006 Lutron Electronics Co., Inc. 





From the world’s most 
celebrated buildings to your 
celebrated. home, Lutron 
controls are the choice of 
professionals everywhere. 


For more information and 
where to buy, visit us online 
at www.lutron.com, or Call 
toll free 877.258.8766. 


- Shown: Faedrat fade-to-off 


dimmer with Fassadat™ 

fel Oe CM EMS ClAESSEScep 
Also available in Claroe 
designer opening wallplates. 


a Oe). 


Lutron controls your light. 
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, dd occasion!”- Leslie Greene 


“Leslie Greene satisfies every woman’s taste tg X 
_ vintage with antique-inspired- bracelets: and 











Bear women in. 
glamour, luxury and 
confidence, nermagnr 


* 


ee 


rings that flaunt old- world elegance with a 


modern twist. Intricate open-work desi gms ‘can 
be worn alone for a simply chic style statement, 
or ny together fora dramatically. bold look. 


AL E SPH EA 
GREENE 


SIMPLY GREENE 


www.lesliegreene.com 
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* Experience our beautifully crafted collection of quality outdoor furniture to suit every occasion. 


Ce 
GLOSTER 


MADE FOR LIFE 

















Knowing 
what counts. 


Poggenpohl Studios: 


Asbury Park, NJ 
Atlanta, GA 
Austin, TX 
Boston, MA 
Chevy Chase, MD 
Chicago, IL 

Dania Beach, FL 
Honolulu, HI 

La Jolla, CA 

Las Vegas, NV 
Long Island, NY 
Los Angeles, CA 
Minneapolis, MN 
Newport Beach, CA 
New York, NY 
New York, NY 
Paramus, NJ 
Pittsburgh, PA 
Sacramento, CA 
Salt Lake City, UT 
San Francisco, CA 
San Juan, PR 
Scarborough, ME 
Scottsdale, AZ 

W. Bloomfield, MI 
Washington, D.C. 
Westport, CT 


poggen 
poh 


732-988-8301 
404-816-7275 
512-443-3303 
617-236-5253 
301-657-8616 
312-755-9023 
954-923-2688 
808-524-6656 
858-454-9133 
702-260-9618 
516-883-2424 
310-289-4901 
952-927-4444 
949-729-9144 
212-228-3334 
212-355-3666 
201-587-9090 
412-683-3000 
916-387-1717 
801-485-2333 
415-865-0443 
787-751-6005 
207-883-8901 
480-424-7900 
248-624-7300 
202-342-9111 
203-227-1723 


Exclusive dealerships available. 


To order our literature package, please 
visit our website or send $22.00 to: 


Poggenpohl U.S., Inc. 


350 Passaic Ave. 
Fairfield, NJ 07004 


Phone: 1-800-987-0553 
www.poggenpohlusa.com 





| Architect Oscar Shamamian calls 


| Mead & White, “a great example of 
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Columbia University’s Low Memo- 
rial Library, designed by McKim, 


American classical architecture.” 
The rotunda was inspired by the 
British Museum’s reading rooms. 


NJVULiiaiil Jiivui 


Known for delicately patterned silver 
wares like this water service, the 
Providence-based Gorham Com- 

pany began producing coin silver | 
spoons in 1831. The firm’s design- | 
ers created the George Washington 
monument in the Capitol Rotunda. F | 


Ri Giin £A471V Yu ¥ 


Among the unique featu 

Wright's S.C. Johnson Wax Build- 
ing in Racine, Wisconsin, are the 
dendriform columns in the great 
workroom. When you enter the 
space, says Cunningham, “it’s as 
though you’re underwater and the 
columns are the stems of lily pads.” 








continued on page 106 
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By Nancy Collins 


OROTHY DRAPER WAS 
to decorating,” says 
interior designer 


Carleton Varney, “what Chanel 
was to fashion. The woman 
was a genius; there’d be no 
professional decorating busi- 
ness without her.” 

Anyone requiring proof has 
only to drop by the Museum of 


the City of New York, where 
“The High Style of Dorothy 
Draper”—prescience, brains 
and bravado—is on mag- 
nificent display from May 
through August, marking the 
first time a major museum has 
honored an interior decorator 
with her own retrospective. 
Which isn’t surprising. 


Draper, after all, was a dame 
who specialized in firsts—start- 
ing in 1925 when she opened 
the Architectural Clearing 
House, arguably the first offi- 
cial interior design business. 
“Women didn’t work back 
then,” says Carleton Varney, 
“and what decorating profes- 

continued on page 98 


The Museum of the City of New York Remembers the Legendary Decorator 


Rare photos and fur- 

nishings are highlights 
in an exhibition, open- 
ing May 2 at the Muse- 
um of the City of New 
York, on the life and 

work of designer Doro- 


thy Draper. Lerr: The i 


lobby of San Francisco's } 


Fairmont hotel in 1945, 






“ARCHITECTURAL Dit 


Achievements in Carpet Design 


In January 2006, The Atlanta International Area Rug Market™ 
showcased the country’s largest collection of floor coverings, 
including antique, handmade and machine-made rugs in contemporary 
and traditional designs from around the globe. 


A panel of experts selected winning designs in 14 categories at the 
prestigious America’s Magnificent Carpet Awards, long considered 
the industry’s highest tribute to rug design. The winners are: 


Surya ¢ Marcella Fine Rugs ¢ Jaipur Rugs ® Loloi Rugs ¢ Safavieh 


tugs ¢ Miresco Decorative Rugs ¢ Lawrence of La Brea ¢ Nourison Rug 
Sompany * Neman ¢ Togar Rugs ¢ Mastour Galleries ¢ Looms of Persia ¢ 
phinx by Oriental Weavers 


» view all the award-winning carpets, visit www.ArchDigestEvents.com. 


| 





SAFAVIEH RUGS 
HANDMADE CATEGORY 
($23.01 TO $35 PER SQ. FT.) 





MASTOUR GALLERIES 
HANDMADE CATEGORY 
($65.01+ PER SQ. FT.) 





NOURISON RUG COMPANY 
POWER-LOOMED CATEGORY 
($1,001 AND UP) 


A Boutique Opening Trio 


David Yurman recently opened three new 
boutiques: Caesars Palace, Las Vegas; 
NorthPark Center, Dallas; and Mall at 
Millenia, Orlando. The renowned American 
designer’s retail locations offer fine 
jewelry, including limited edition and 
couture items and Swiss-crafted time- 
pieces. Visit www.davidyurman.com for 
more information on these and other 
David Yurman locations. 


DAVID YURMAN 








NUANCE LOUNGE CHAIR AND OTTOMAN 


Nouveau Nuances 


Giati Designs introduces the Nuance 
Collection, a group of contemporary 
indoor/outdoor furniture that represents 
a new style direction for Giati. 


Designed by Mark Singer and crafted of 
aluminum and stainless steel, the pieces 
take inspiration from the forms of the 
Art Nouveau movement while incorpo- 
rating modern design details. Tapered 
legs, glass tabletops, sling seating and 
soft champagne-colored bases lend a light 
and airy appearance. 


The Nuance Collection is available through 
Giati’s national network of designer 
showrooms and independent sales rep- 
resentatives. For more information, call 
(805) 965-6535 or visit www.giati.com. 
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Reattect your own 


personal style. 


WW hateuce your inspiration, 
the experienced design 
professionals ina 
Wood-Mode showroom 
| can help you create 
the exact look you've 
always wanted for 
your home. 

Stop in ae and ask 


for your copy of our 





Design Portfolio book. 





















For a convenient location, 
call toll-free 


877-635-7500 


or: visit wood-mode.com 


| Limited availability in Canada. 


~ Wood-Mode 


FINE Pee CABINETRY 


- For your ieee For your life. 
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Historic Design 


continued from page 94 

sion there was, and it wasn’t 
much, was mostly made up 
of men.” 

That didn’t stop Draper 
from parlaying her blue-blood 
background into big busi- 
ness. Born a Tuckerman (her 
niece Nancy became famous 
as Jackie Kennedy’s White 
House social secretary), Drap- 
er grew up in New York sur- 
rounded by the best of Ameri- 


ee — ea 2 





can upper-class WASP style. 
Nevertheless, the tall, patri- 
cian beauty wanted out—and 
got there by marrying George 
Draper, FDR’s personal phy- 
sician and brother to actress 
Ruth Draper, whose infamous 
monologue “The Italian Les- 
son” was inspired by her sis- 
ter-in-law. “Dorothy didn’t 
know she was going to be 
a career woman,” continues 
Varney. “She always said she 















married George Draper ‘to 
break out of the walls of Tux- 


edo Park’”—precisely where 
most of her clients wanted to 
break in. 

“Dorothy was wealthy and 
had every social credential,” 
says Varniey, “which is why all 
the best hotels in the world 
came to her. Her clients knew 
if they used her they’d make 
money, because she was their 

continued on page 100 


Lert: Her 1954 con- 
cept for the cafeteria 
at New York’s Metro- 
politan Museum of Art, 
dubbed the Dorothe- 
um, featured birdcage 
chandeliers and a sky— 
lighted canopy. ABOVE: 
Draper in a 1948 por- 
trait by Yousuf Karsh. 











Dear Ketel One Drinker 

Are you a glass half empty’ or 
a Glass half full’ kind of person? 
Probably depends on what's 

in the glass, doesit it? 
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A TASTEMAKER’S VISION 


Eee Dorothy Draper’s long 
career she designed everything 


from hotels to textiles. In his new 
book, In the Pink: Dorothy Draper, 
America’s Most Fabulous Decorator, 
to be published in May by Pointed 
Leaf Press, Carleton Varney presents 
some of Draper's most important 
projects, shown for the first time. 











Asove: For one of her 
last projects, the 1957 
International Hotel 
at Idlewild Airport in 
New York, Draper de- 


parted from her usual 
lavish style. It was lat- 
er reported that the 
“spindliness” of the de- 
sign disappointed her. 


Lert: A 1941 press re- 
lease from Draper’s of- 
fice described the Coty 
salon on Manhattan’s 
Fifth Avenue as having 
textures “so rich and 
sleek...that they spell 
luxury-plus.” The me- 
dia agreed, calling the 
style Modern Baroque. 


continued from page 98 

social credential.” And she 
hardly bothered with private 
homes. “Dorothy wasn’t inter-' 
ested in working with houses. 
She liked doing hospitality.” 

Big projects for a big per- 
sonality, you might say. “Doro- 
thy created New York’s Sutton 
Place,” says Varney, who, in the 
early ’60s, in his 20s, walked 
into her office and never left. 
“In those days you couldn’t 
get anybody to live there, so 
Douglas Elliman hired Doro- 
thy, who painted all the build- 7 
ings black with white trim, 
adding colored doors—like 
Dublin. She turned those tene- 
ments into one of Manhattan’s 
chicest addresses.” 

It was a success she repeat- 
ed on New York’s West Side. 
“You couldn’t sell the west 
side of town until 1937, when 
Dorothy redid the Hamp- 
shire House on Central Park 
South and moved herself into 
a duplex.” (She later lived in 
another of her projects— The 
Carlyle.) “People came to 
Dorothy because she did the 
unexpected—and had this 
brilliant sense of color. She 
took a world that was drab 
and dreary and made it color- 
ful. She made the Hampshire 
House like an English country + 
house with flowered chintzes.” 

In San Francisco, Draper - 
put her stamp on two of the 
city’s landmark hotels, The 
Fairmont and the Mark Hop- 
kins, and went on to create 
interiors for the Arrowhead 

continued on page 104 
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fashion under root" Og 


dress it up. dress it down. designer flooring transcends time. 


BRAill 


800.525.br111 (2711) br111.com exotic hardwood flooring 
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: a) YOUR INTERIOR edie 


aa 
“ULTIMATE” sofa. Designed by Hans Hopfer. Upholstered in “Bison” full grain leather (2.8-3 mm thick). Reclining backs. Various sofa sizes, armchair and ottoman available. “ICEBERG” cocktail table 
To purchase our “Les Contemporains’” catalog or to locate the Roche-Bobois store nearest you, Call 1-800-972-8375 (dept 100). Through interior designers and these exclusive locations 
FINANCING AVAILABLE, SUBJECT TO CREDIT APPROVAL. SEE YOUR LOCAL STORE FOR DETAILS. 
ATLANTA BOSTON - CHICAGO - COLUMBUS, OH - CORAL GABLES, FL - COSTA MESA, CA. DALLAS - DENVER - DETROMT- HOUSTON -LA JOLLA, CA -LOS ANGELES - MONTREAL - NAPLES, FL- NEW YORK OTTAWA. PALM BEACH PHILADELPHIA QUEBEC. SAN FRANCISCO -SAN JOSE, CA- SAN JUAN, PR» SEATTLE TORONTO - VANCOLVER WASHINGTON, DC - WINNETKA, IL 
www.roche-bobois.com 



























KINGSLEY~BATE 


Elegant Outdoor Furniture in Solid Teak 


7200 Gateway Court, Manassas, Virginia 20109 


t 703-361-7000 f 703-361-7001 www.kingsleybate.com 
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continued from page 100 


| Springs in Redlands, California, as well 


as The Greenbrier in White Sulphur 


| Springs, West Virginia, for which she 


picked up the highest fee ever paid a 


_ decorator. “In the early ’40s Dorothy was 


America’s leading trendsetter.” 

Though she was the mother of three, 
“her life was this office, her family the © 
people who worked here,” including a sec- 
retary named Brooke Marshall, who would © 
go on to become Brooke Astor. “Brooke | 
got fired from House & Garden and came | 
to us because she needed to work. Her 


| husband, Buddy Marshall, had died and 


left her with little money. She stayed until 
Dorothy found her another job. 
“Dorothy was a powerhouse,” continues 


_ Varney, “but there was something that she 


had that most others didn’t: She was glam- 


> 


“She took a world 
that was drab and dreary 
and made it colorful.” 


| orous—with this movie star face, wearing 





long capes and white gloves.” As for work- 
ing with her, “She only cared about what 
she thought. Dorothy always said, ‘If I like 
it, it’s right. If I don’t, it isn’t, Ifa client sug- 
gested a change, she’d say, ‘Perhaps you 
don’t really want us to do this job?” 

And was Dorothy Draper happy? “Dor- 


| othy was enchanted with her life. She 


was doing what she liked and never hada _| 
single doubt about who she was. And, let’s 
face it, from the beginning she had a leg 


| up big time. Most decorators like to be- 


lieve they grew up in a big house on a hill 
with white columns, wore white suits and 


| walked down to a lake with swans. Very 


not true. But Dorothy did. And turned it 


into a business.” 0 





| “The High Style of Dorothy Draper” runs from 


May 2 through August 27. For more informa- 
tion, call the Museum of the City of New York 
at 212-534-1672, or visit www.meny.org. ~ 


Editor-in-Chief Paige Rense will moder- 
ate a symposium, “Women in Design: 
Past to the Present,” at the Museum of 
the City of New York on May 2. Video 
highlights can be seen at www.architec 
turaldigest.com beginning May 9. 
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handmade kitchens 


1 800 763 0096 


www.smallboneofdevizes.com 


New York Showroom opens soon 
135 East 65th Street, NY 10021 





SMALLBONE | 


of DEVIZES 








Great Design Around the World 















An architect, engineer and artist, 
Spanish-born Santiago Calatrava 

is one of the world’s great design- 
ers. His public structures are an 
innovative blend of form and func- 
tion. At his City of Arts and Sciences 
in his native Valencia, water is used 
to mirror the architecture. 













“Calatrava’s designs balance skillfully between static objects and objects in motion.” 


—Maria José Zaragoza, INTERIOR DESIGNER 








“Majorcans are famous for the 
Moorish patterns that they’ve been 
weaving for a thousand years,” says 
interior designer Craig Wright. 
Timeless designs in linen and silk are 
handwoven on 19th-century looms at 
Artesenia Textil Bujosa (AD, 10/97), 
in Santa Maria del Cami on Majorca. 














continued on page 108 
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Great Design 


Gaudi’s furnishings carry through 
the fluidity and decorative detail 

of the buildings they inhabited. Bd 
Barcelona has the exclusive license 
to manufacture Gaudi’s furniture, 
like the 1902 Calvet armchair, as well 
as architectural fittings originally 
designed for his buildings. 







Oooo 





In 1955 Francisco Juan Barba Corsini reno- 

vated the attic spaces of Antonio Gaudi’s 

i Casa Mila, or La Pedrera, apartment build- 

| | ing, turning them into 13 modern duplexes. 

| : Originally used as junk rooms and laundry 
i 






















facilities, the attic spaces were divided by | 
Barba Corsini, who used parabolic arches 
as walls to create open floor plans and a 
sense of height. The architect and interior 
designer filled the split-level apartments with 
his own furniture designs, which reinforced 
the modernist sensibility of the spaces. 














“Tt was interesting to learn the re- 
gional vocabulary of Majorca,” 
Craig Wright says of his experience 
renovating a villa built by Archduke 
Ludwig Salvatore. The Italian-style 
villa and the island’s architecture 
were familiar to Wright. “Father 
Junipero Serra, who founded Cali- 
fornia’s missions, was Majorcan.” 





continued on page 110 
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Ihe Alhambra 
The intricate geometric designs and 
symmetrical patterns carved in the 
stone arches and laid out in the tiles 
are typical of Islamic ornamentation, 
in which the depiction of living be- 
ings is forbidden. Perched above the 
city of Granada, the Moorish palace * 
is in the Andalusia region. 








Josep Maria Jujol 
A student and collaborator of 
Gaudi’s, Josep Maria Jujol (AD, 
11/93) worked closely with the vener- 
able architect on many of his most 
famous projects, among them La Pe- 
drera and Park Gill. Jujol’s work can 
be seen in the railings of La Pedrera 
and on the renovation of Casa Negre 
in Barcelona (right), his own project. 
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Tresserra Collection 
The streamlined contemporary de- 
signs of Barcelona native Jaime 
Tresserra Clapés have appeared 
in the films of directors Tim 
Burton, Louis Malle and Pedro AI- 
modovar. The Banqueta Gavina, a 
stool, is handcrafted of sycamore and 
noble fir, with a chrome support. 





continued on page 114 
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laces to go, designs to see, from Architectural Digest advertisers... 


The Wright Scene, Wright Now 


In May, the Frank Lloyd Wright Preservation Trust will host 
Wright Plus"—an annual housewalk in Oak Park and River 
Forest, IL, that takes guests inside private residences designed 
by the groundbreaking architect and his contemporaries. 


SM 


For the Wright enthusiast, there is the Ultimate Wright Plus 
Weekend featuring five spectacular events in four days. The 
program includes a reception in a Wright home, an archi- 
tectural excursion, the Wright Plus housewalk, an exclusive 
dinner by an acclaimed Chicago chef in a private Wright home 
and a brunch with a lecture by art historian Rolf Achilles. 


Wright Plus™ 2006 Ultimate Wright Plus™” Weekend 2006 
May 20, 2006 May 18-21, 2006 
Tickets: $85 ($70 member) __ Tickets: $1,600 ($1,500 member) 


For tickets and information, call (708) 848-1976 or visit www.wrightplus.org. 


Ail Aboard with the cote 


(QUEEN 
MARY 2 


CUNARD 


Cunard Line invites you to broaden your horizons on Trans- 
atlantic Crossings with its Special Guests Series aboard 
Queen Mary 2. 


September 6, 2006 - LITERARY RETREAT ON THE HIGH SEAS 

Robert Hicks, author of The Widow of the South, will dis- 
cuss his new work featuring Civil War battlegrounds. Joseph 
Ward, wine editor of Condé Nast Traveler, will also be on 
hand to guide guests through the world of wine. 


November 5, 2006 - FINE LIVING ON THE HIGH SEAS 

Noted interior designer Jamie Drake will offer his bold take 
on glamorous interiors. Dave Lieberman, television personal- 
ity and private chef, will provide gastronomic insights. 


For reservations, call your travel professional or 1-800-7-CUNARD 
or visit www.cunard.com. 


Italian Design Vacation 


Italian passion for design is legendary, 
as Pasquale Natuzzi has been showing 
since his first creation in 1959. Natuzzi, 
the maker of finely crafted Italian leather 
furniture, offers the chance to see this ' 
passion firsthand. Enter to win a dream 
vacation in Italy (and view a complete set 


of rules) at www.natuzzi.com. 





Speaking of Style... 


Architectural Digest 4 
and Fortunoff invite 
you for an inside look 
at celebrity homes 
with an in-store pre- 
sentation by interior 
designer Katherine 
Stephens, who will also give ideas on 
making your own home a design shrine. 





While at Fortunoff, learn about a $10,000 
sweepstakes including a consultation with 
Katherine Stephens, and receive a copy 
of the new book Architectural Digest: 
Hollywood at Home (retail value: $40) 
with a purchase of $500 or more, while 
supplies last. 


Saturday, April 29, 2006 
1-4pm 

Fortunoff White Plains 

1 Maple Avenue 

White Plains, New York 10605 


fortunoff 


THE SOURCE 


‘Wy 
For more information, call 1-800-FORTUNOFF OR 
or visit www.fortunoff.com/springevents. re 
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Great Design Around the World 


The private apartments at the Grand 
Kremlin Palace, in Moscow (AD, 5/92), 
built for Nicholas I by Konstantin An- 
dreevich Ton between 1838 and 1849, 
were used by the czars for official 

ceremonies. Crystal chandeliers hang 
in the drawing room’s hall. Pietra dura 
inlay embellishes the bureau plat. 












The rocaille Easter egg the House 
of Fabergé made for Barbara Kelch 
in circa 1900 was one of seven eggs 
created for the socialite by the work- 
shops. Gold and diamonds stud 

the enamel egg, which came with 


a heart-shaped picture frame. 


LV¥ic i a iLati wu 


“Its grand exterior does not prepare 
you for the beauty that lies within,” 
designer Martyn Lawrence-Bullard 
says of the St. Petersburg theater. 
“The gilt carvings, crystal sconces 
and blue silk draperies transport you 
back to the days of imperial Russia.” 


continued on page 116 
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After all, life is a journey. 
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Whether you want to create your own adventure in the middle of nowhere or in a Paris café, we 
believe you ought to get there easily. The Citi” / AAdvantage” credit cards and American Airlines 
can help get you almost anywhere. And with purchase protection; you always have peace of mind 
no matter where in the world your journeys take you. 


1-800-FLY-4444 citibank.com/aadvantage 
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The Great Cascade, at Peterhof, 
was modeled after the fountains 
at Louis XIV’s Chateau de Mar- 
ly. In the middle of the pool is a 
statue of Samson and the lion, sym- 
| bolizing Russia’s victory over 
the Swedes near Poltava in 1709. 


Abstract circles, squares and rect- 
angles adorn a 1920s teacup de- 
signed by Nikolai Suetin, a student 
and disciple of Suprematist artist 
Kasimir Malevich. His porcelain tea 
sets reflected the movement’s em- 
phasis on non-naturalistic forms. 
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“They’re incredibly grand,” Stubbs 
says of Moscow’s subway stations. 
Built during Stalin’s rule, they were 
dubbed “underground palaces” 

for their opulent designs. The ceil- 
ing mosaics in Komsomolskaya 
station, completed in 1952, depict 
Russia’s great military leaders. 
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LOSCOV/ METRO BEE FLOWERS. NIK’ ant SUETIN: ANNELY JUD, 





Youre Nor BUYING A GAR. 


feeteREsbUYING A. BELIEF. 


aT HE NOTION OF BUILDING A MERCEDES-BENZ HAS ALWAYS BEEN AN EXCEPTIONALLY MEANINGFUL ENDEAVOR. 
+» MORE THAN MAKING A MACHINE, WE ARE UPHOLDING AN IDEAL. MORE THAN SIMPLY TURNING OUT NEW 
MODELS, WE ARE ADVANCING AN ENTIRE INDUSTRY WITH EVERY NEW INNOVATION. 





From the very beginning, from the moment new S-Class will once again raise the industry to 
we built the first automobile back in 1886, the new heights. In technology, design, performance and 
world was watching. Learning. Adoring. We won luxury, the car unveils an altogether unprecedented 


races, design awards and recognition for safety level of achievement. And demonstrates a belief 





developments. In turn, we earned the respect of that as long as we Strive for the highest possible 


every true automobile aficionado the world over. level of integrity in everything we do, there will be 


2006 will be no different. The introduction of the people on this earth who appreciate it. 





Unlike any other. 





SA 


Mercedes-Benz 


MBUSA.com 


For more information, call 1-800-FOR-MERCEDES, or visit MBUSA.com. 














A replica of a chair that architect 
Andrei Voronikhin designed for 
Paul I and his wife, Maria Feodo- 
royna, at St. Petersburg’s Pavlovsk 
palace. The hand-carved fir chair 
was painted and gilded at the pal- 
ace’s workshops after World War II. 









Twenty-two shingled domes top the 
1714 Cathedral of the Transfigura- 
tion, on Kizhi island, in Lake Onega, 
Karelia. One of several wood struc- 
tures exhibited at the outdoor muse- 
um—a UNESCO World Heritage 
Site—it was built from a design re- 
putedly drawn by Peter the Great. 
















An elevator shaft rises 10 floors in 
the Mercedes-Benz Plaza mixed-use 
building in Moscow. The cylindrical 
glass-and-steel structure, designed 
by the architectural firm, houses 
offices, an auto showroom, a restau- 
rant and an underground garage. 
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A Division of Boyd Lighting 


Designed by Todd Rugee 
kentfieldcollection.com 


866.251.7777 


© 2004 THE KENTFIELD COLLECTION 
DESIGN PATENT 482,815 
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“Tt’s an exuberance of European 
taste,” Molyneux says of Andrey 
Deloss’s palatial Moscow restau- 
rant, which took 100 artists six years 
to decorate. A Malaysian cut-glass 
chandelier hangs from the ceiling in 
the Rococo-style main dining area. 
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“The vivid colors and onion domes 
continue to inspire me,” says 
William Stubbs. The cathedral on 
Red Square, in Moscow, was orig- 
inally built by Postnik Yakovlev for 
Ivan the Terrible in 1555-61. 





continued on page 122 
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ELIZABETH GAGE 


SEE HER FABULOUS JEWELS 


CHICAGO 


May 3rd and 4th 
FOUR SEASONS HOTEL 
& 

SAN FRANCISCO 
May 8th and 9th 
FOUR SEASONS HOTEL 





Made by my master goldsmiths 
and designed by me especially for you. 


; oe Gane 


18 ALBEMARLE STREET LONDON W1S 4HR TELEPHONE: 44 (0)20 7823 0100 FACSIMILE: 44 (0)20 7495 4550 
EMAIL: EG@ELIZABETH-GAGE.COM WEBSITE: WWW.ELIZABETH-GAGE.COM 























Great Design Russia 


Oranienbaum 

“Tt has extraordinary chinoiserie in- 
teriors,” Molyneux says of the 1760s 
Chinese Palace at Oranienbaum, near 
St. Petersburg. “The billiards room 
has boiserie inlaid with ivory and 
colored wood, a marquetry floor and 
a Baroque ceiling with ornate plas- 
terwork. It’s a masterpiece.” 


Fyodor Shekhtel 

The Art Nouveau Moscow house 
(AD, 12/88) that the architect con- 
structed for Stepan Riabushinsky 
in 1900-1902 is now home to the 
Gorky Museum. A lamp at the base 
of the curving stairway has metallic 
tendrils and a stained-glass shade. 


continued on page 124 
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| Great Design 












The Raphael Loggia, in the State 
Hermitage in St. Petersburg, was 
modeled after one in the papal palace 
| in the Vatican. Italian frescoes deco- 
| rate the hall, which was completed 

by Giacomo Quarenghi in 1792. 

| The museum complex of five build- 
ings includes the Winter Palace. 





“There are the Russian crown jewels. There are 
nuggets of gold that belonged to Nicholas II. And 
there are huge uncut diamonds in rare colors,” 
Lawrence-Bullard says of the items on display at the 
State Diamond Fund, a by-appointment museum at 
the Armory in the Kremlin. Among them are Peter 
the Great’s crown and scepter. 


continued on page 126 
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QUTDOOR FABRICS 


Fl SEE SEA OUTDOOR SHEERS. FADE, MILDEW AND SOIL RESISTANT. BEAUTIFUL FROM THE INSIDE OUT. OR THE OUTSIDE IN. 
| 888.322.4773 WWW.PERENNIALSFABRICS.COM 

















Great Design Around the World _ 
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Blair Castle 
The medieval castle was transformed “Blair has all my favorite 
| into a Georgian mansion during 5 J ‘ a 
the mid-18th century; then, in 1875, things about Scottish interiors 
Edinburgh architect David Bryce an 
| gave it a Scottish Baronial look. It under one roof. 
is home to the last private army in : 
Europe, the Atholl Highlanders. —Melissa W ‘yndham, INTERIOR DESIGNER 


lohn Bro n& Co 


At the forefront of marine engineer- 
ing technology was Scotland’s John 
Brown & Co. Responsible for a 

fleet of ships for the Royal Navy, the 
Clydebank shipyard also built the 
Lusitania and the Aquitania. 

The 1930s brought its most famous 
commission, the Queen Mary. 
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Introducing the new 2006 Lincoln Zephyr. 


Every minute. Every second. Every split second counts. Lincoln Zephyr. 
With heated and cooled front seats* DVD-based navigation* and 
THX™ II Certified premium sound* Every mile is a defining moment. 
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Starting at °29,660™ 
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Colors Tell All 


What color says “home”? 
What color says “girls’ night 
out”? Sherwin-Williams® wants 
America to. share their 


‘ 
J 


HITEC 


thoughts, attitudes and emo-, 


‘ 
Z: 


tions about color. 


ARC 


Visit www.sherwin-williams. 
com/colorsofamerica to take 
the fun, interactive “Colors of 
America” survey and register for a 





chance to win one of these prizes: 


Grand Prize 
| A room makeover featuring a : 
51 East 10th Street New York, NY 100038. T: 212 260 8985 F: 212 260 0308 . : 
a ; : two-hour design consultation, 
43-45 Francis Street Dublin 8, Ireland. 7:454 1143 / 435 9656 F: 454 1156 ; 5 
W: osullivanantiques.com E: info@osullivanantiques.com paint and labor plus $5,000 cash 


(approximate retail value: $6,100) 











First Prizes — 25 total 
©2006 Hurd Windows & Doors, In $25 Sherwin-Williams gift card 


| h Book and a COLOR™ Fan Deck 


(approximate retail value: $35) 





Second Prizes — 250 total 
“Colors of America” T-shirt 
(approximate retail value: $4) 
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SWEEPSTAKES 





Presented by a SHERWIN-WILLIAMS. 


- |.) NO PURCHASE NECESSARY. Must be 18 or 
T€€ Before you build or remodel, get | older and a U.S. resident to enter. Void where 

e The Window Wish Book. It’s filled with prohibited. Subject to official rules available 
design ideas for your new windows and patio doors. | = eee a One colorsofamerica. 
Make your new home uniquely yours. Order your free copy online or by ee eae f 


phone. 1-800-223-4873 www.hurd.com email: perfection@hurd.com 
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Che Glasgow Four 
pects of design, cutlery, furniture, textiles, architecture, 


Hooper, of Sibyl Colefax and John Fowler, says of the 
most prominent member of the Glasgow Four, Charles 
Rennie Mackintosh. Mackintosh’s wife, Margaret Mac- 
donald (AD, 10/95), her sister, Frances Macdonald, and 
her husband, Herbert McNair, round out the group, 
which formed when they met at the Glasgow School of 
Art in the 1890s. Their furniture, architecture, graphic 





designs and metalwork influenced many styles, includ- 
ing Arts and Crafts, Art Nouveau and Symbolism. 
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Herbert McNair 
ee Lae ie Margaret Macdonald 
Pringle of Scotland Fence Manion 
Founded in 1815, Pringle of Scotland 
was one of the first luxury knitwear 
manufacturers in the world. Since 
the 1870s the company has been 
knitting cashmere in its signature 
argyle pattern. Everyone from Noél 
| Coward and the Duke of Windsor 
| to Grace Kelly and Nicole Kidman 
| has worn the enduring label. 
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“The ability of one man’s vision to encompass all as- | 


decoration and painting is simply astonishing,” Philip | 
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| Great Design Scotland , 
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| Falkirk Wheel 

| British Waterways commissioned 
| the Falkirk Wheel to link the Union | 
| and Forth & Clyde canals. Before 
| the wheel, the boat transfer of 115 

| feet took all day, with boats having to 

| travel through 11 locks. The sculptural 

| boat-lift accomplishes the same task 

| in about five minutes. 
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From stoneware to textiles, Annie 
and Lachlan Stewart’s designs for 
their company, Anta, are inspired by 
the Scottish landscape. “They con- 
tinue to produce innovative varia- 
tions on traditional tartans, tweeds 
and carpeting,” notes Hooper. 





In the late 18th century Robert 
Adam, Scotland’s most famous ar- 
chitect, spent 15 years on the exteri- 
or and interior design of Culzean 

Castle. An inventive engineering 
solution, combined with his classical 
influences, resulted in the dramatic 
Oval Staircase (AD, 12/78). 
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1-800-BY-ROSET Code 234 www.ligne-roset-usa.com 
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Hundreds of dramatic torii weave 
through the mountains by the Fushi- 
mi Inari shrine in Kyoto. “While 
they’re not known to have influenced 
Christo in his New York City gates 
project, they instantly came to mind 
when I saw his work in Central Park 
last winter,” says interior designer 
Elissa Cullman, who has had “a 36- 
year love affair with Japan.” 


Great Design Around the World 


The innovative designer—an asso- 
ciate of Charlotte Perriand’s when 
she lived in Japan in the 1940s— 
conceived his classic Butterfly stool 
in 1956. The molded plywood de- 
sign demonstrates his preference 
for “gentle and rounded forms.” 


mm 17 r™ 


In preindustrial Japan, beautiful 
indigo-and-white textiles, such as 
a Meiji-period bedcovering (AD, 
4/97), were made for members of 
the general population, who were 
prohibited from using the vibrant 
colors allowed the upper classes. 


continued on page 138 





WeatherMaster 
- by Lane 


For more information contact us at laneventure.com or 1-800-235-3558. 
For the latest on how to make more of your outdoor space, ask for your free copy of our Living Outdoors magazine. 
Featured collection: Bob Timberlake, in Natural Wicker and Faux Bois. 
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Great Design Japan 


“Everything © | 
Japanese is marked 
by a rich aesthetic] 
Integrating ancient 
philosophical ideag 

and artistic skills 
into all elements of 
life and design.” | 
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Katsura 
Villa 


The crisp minimalism of the 17th- 
century villa in Kyoto—which was 
inspired by descriptions in the 

world’s first novel, The Tale of Gen- 


Ehssa Cullman 
INTERIOR DESIGNER 


+ 
J 
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tects, including Le Corbusier and 
Bauhaus founder Walter Gropius. 





Shiro Kuramata 

“He developed a style that was 
unconnected with Japan’s—or any 
other culture’s—tradition of de- 
sign,” architect Jun Aoki says of the 
inventive designer, who created his 
witty Sedia Seduta chair in 1984. 





Yohji Yamamoto 


Along with his contemporaries Issey Miyake 
and Rei Kawakubo, the revolutionary designer 
was among the first to bring the notions of 
deconstruction and conceptualism to fash- 
ion. Yamamoto’s interest in the spontaneous 
and imperfect is expressed in the asymmetri- | 
cal lines and skewed silk-thread-filled ropes _ | 
of his Spring/Summer 2006 wedding dress. | 






Muji 
The company’s sleek designs, such 
as its aluminum pen cases, “reflect a 
movement to create objects that 
are simple and unbranded, yet ad- 
vanced,” says Cullman. “This can be 
seen as the meeting of old and new, 
as the ancient concept of Zen is 
coupled with modern technology.” 
continued on page I} 
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Great Design Japan 








ae A Meiji-period Satsuma teapot is 

emblematic of Japan’s tea ceremo-} 
. . 

ny, which blossomed in the 16th - | 


ti) ° 
century. “There’s no paradigm for | 
it in any other culture,” observes | 
M Cullman. ““The way of tea’ unites 























many forms of Japanese art—archi 
tecture, interior and garden desigr| 
flower arranging, painting, food | 
preparation and performance.” * 























The wood-slat-and-glass corridor 
that makes up the entrance to Ken- 1e€ Gardens are Inward-lookineg; they werent 

go Kuma’s museum in Bato—dedi- ee ; ; , “qe eee ” 
cated to the 19th-century painter 1 CALC LAKC dOVdlita2e OF TIUISIAC | 
Hiroshige Ando—showcases 

the architect’s aesthetic, which val- 
ues spareness and transparency. 





| 
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The idyllic moss gardens at the Kyoto 
temple—dating back to the 8th cen- 
tury—“are built for meditation and 
“1 contemplation,” explains Hayes. “The 
simple notion of self-examination 
Lacquerec HAS al carries out on a lot of levels in Japan, 
even in design, where the object is to 


An unsigned circa 1930-40 carved 
get to the essence of a shape.” 


and lacquered folding screen de- 
picting shrimp is typical of “the ee ee = 
amazing 20th-century Japanese 

pieces that draw on Art Déco style,” 

Hayes remarks. 





continued on page 1} 






le Your Vision 


A VISION WE SEEK TO SHARE AND BRING TO LIFE, CREATING A HOME 
that reflects your individual tastes and passions. At Walker Zanger we have spent the past 
50 years pursuing our passion for beauty and elegant design expressed through handcraft 
ed ceramic, stone and glass tile. Our goal has always remained constant — offering you a 
dazzling array of products, thoughtfully designed to stand the test of time. 




















AD Architecture 


Frank Gehry’s Japan 


A Private Tour of the Architect’s Inspirations and Aesthetic Touchstones 


By Victoria Newhouse 


Frank Gehry visited a 
number of sites in 
Japan, some of which 
have influenced his 
work. RiGutT: The ar- 
chitect at the Byodo-in 
temple’s 11th-centu- 
ry Phoenix Hall in Uji. 


Far Ricut: The Swiss 
architectural team of 
Jacques Herzog and 
Pierre de Meuron gave 
a textural, geometric 
order to the Prada 
store on Omotesando 
street in Tokyo. 


HE 11TH-CENTURY TEM- 

ple of Byodo-in, near 

Kyoto, does not readily 
bring to mind the Guggenheim 
Museum in Bilbao. Neverthe- 
less, Frank Gehry insists that 
the Buddhist sanctuary is but 
one of several historic Japa- 
nese structures that inspired 
his early designs and continue 
to influence him now. 

‘The architect remembers 
from his student days at the 
University of Southern Cali- 
fornia in the 1950s that “his- 
toric Japanese architecture was 
like a lifeline in the void left 
by modernism’s rejection of 
the Beaux Arts.” Says Gehry, 
“Its compelling wood archi- 
tecture provided a language 
that was easily translated for 
Southern California, as I did 
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at Kay Jewelers and at some 
of my first houses.” 

A trip to Japan my hus- 
band, Si, and I took last fall 
with Gehry, his wife, Berta, 
and his friend and former 
partner, Greg Walsh, included 
examples of the country’s old- 
est and newest architecture, re- 
vealing relationships between 
the two. It led us from Tokyo 
to Kanazawa, a historic city on 
the Sea of Japan, to Naoshima, 
a small island on the Inland 
Sea, and ended with the for- 
mer capitals—over 1,200 years 
ago—of Kyoto and Nara, with 
some stops in between. 

A stroll on our first day in 
‘Tokyo took us to the spectacu- 
lar new designer buildings on 
Omotesando, one of ‘Tokyo's 
most elegant shopping streets. 








A Eten te and Pierr 

ire a cn err ii | 
Gehry said he “liked the inte- 
riors of Herzog and de Meu- 
ron’s Prada store a lot,” with 
its views to the surrounding 
streets on every side. He also 
gave high marks to the ‘Tod’s 
building, by Toyo Ito, where he 


| 


called smart-looking, six-sidd 
vitrines “Frank Lloyd Wrigh 
but distorted.” For a possib} 
commission of his own for Til 
fany’s on the Ginza, he me 
ined a sterling-silver fagac 
perforated with glass panels 
Far from this enclavé 4 
high fashion, we visited at th 
city’s edge one of the smal| 
est and most original hous¢ 
ever built. Completed in 20( 
by Kazuyo Sejima, of SANA} 
whose Glass Pavilion at th 
Toledo Museum of Art i 
Ohio will open this summd 
the 969-square-foot House } 
a Plum Grove'was constructd 
of the thinnest possible struj 
tural steel plates in order { 
provide as much living spad 
as possible. Sejima upendd 
Japan’s traditional horizont} 
juxtaposition of spaces, pilir} 
nooks and crannies for eve} 
possible function vertically c 
continued on page 1} 
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SANAA’s House in 
| a Plum Grove 





Lert: Kazuyo Sejim4 
who heads up the fir 
SANAA with Ryue 
Nishizawa, built a sm: 
house in a Tokyo plu 
grove using thin ste 
plates to maximize t 
interior volume. 
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Architecture 


BELow: Yoshio Tani- 
guchi describes the 
museum he designed 








in the Tokyo National 
Museum complex as “a 
distilled experience.” 


> 


light and transparency needed 
for contemporary art and for 
community activities. The gal- 
leries consist of 14 differently 
scaled structures—little build- 
ings within the building—that 
appear to be scattered at ran- 
dom within a circular glass wall. 
Entrances at different locations 
in the periphery allow visitors 
to begin their circuit anywhere 
and wander through the gener- 
ous circulation spaces, discover- 
ing for themselves the surprises 
of each separate gallery. By the 
time we had finished our visit, 
Gehry declared, “These are the 


best minimal galleries I havq 
ever seen.” The museum cre 
ates a new paradigm, engaging 
the public the way the inter 
active sculptures in Chicago’ 
Millennium Park do. 

Gehry was eager to visi 
Kanazawa’s famous Kenroku 
en stroll garden, “to get idea 
for the garden I’m designing fo 
my new house in California. 
Dating from the 17th century 
Kenroku-en includes flowing 
streams and a large pond 1 
which brilliantly colored car 
prompted the architect’s quiy 

continued on page 14 


By the time we had finished our visit to the museum in Kanazawa, Gehry declared, 
“These are the best minimal galleries I have ever seen.” 


continued from page 142 
three levels and opening vistas 
up, down and across. 

An entirely different expe- 
rience awaited us at Yoshio 
‘Taniguchi’s elegant Gallery of 
Horyuji Treasures at the Tokyo 
National Museum (see Archi- 
tectural Digest, October 2004); 
Gehry nevertheless linked the 
two in their architects’ adher- 
ence to a new minimalist aes- 
thetic. Taniguchi, who recently 
renovated New York City’s 
MoMA and added a wing, ex- 
plained that his design for the 
national museum had taken 
into account the acute sensi- 
tivity to light and humidity of 
the small seventh- and eighth- 
century bronze sculptures and 
other precious objects within. 
Compensating for the dimly 
lit interior galleries, which are 
based on the historic, protective 
kura storage houses, light-filled 
peripheral corridors look out 
to a large reflecting pool and 
Ueno Park’s rich vegetation. 

Where Taniguchi’s Gallery 
of Horyuji Treasures speaks of 
the dark secrecy of its antique 
objects, SANAA’s 21st Centu- 
ry Museum of Contemporary 
Art, Kanazawa, is about the 
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21st Century Museum of 
Contemporary Art by SANAA 


Apove: SANAA’s 21st 
Century Museum of 
Contemporary Art, 
Kanazawa. Lert: The 
space, which Gehry 
calls “open and demo- 
cratic,” is defined by 
minimalist lines. 


EXPERIENCE ALL THE IRRESISTIBLE HOT DRINKS 


YOU COULD EVER WISH FOR. 

VA Ra ae oe ae Wns he 17a 

WITH ONE MACHINE. 

AT THE TOUCH OF A BUTTON. 

VisiIT WWW.TASSIMO.COM OR FINE RETAILERS NEAR YOU. 
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Architecture 


Ricut: The peri- 
style courtyard 

at Horyuji temple in 
Nara, which dates 
from the 7th century 
and purports to house 
the world’s oldest 
wood structures. 


Betow RiGurt: Also 
in Nara is Muroji 
temple, which was 
founded in the late 
8th century and 
whose buildings fea- 
ture traditional deco- 
rative bracketing. 


continued from page 146 
“They’re where all my ideas 
came from: How can I share 
the profits?” 

Near ‘Takamatsu, 
flight southwest of Kanazawa, 


an hour’s 


the Isamu Noguchi Garden 
Museum (see Architectural Digest, 
September 1994) was a high- 
light of the trip. I was thrilled 
to revisit this former residence 
and studio of the Japanese 
American artist (1904-1988), 
having dined there with him 20 
years ago. Time seems to have 
forgotten this peaceful country 
retreat, which has retained the 
sculptor’s aura, showing works 
he left partially finished as well 
as completed pieces. 

A short distance from the 
Noguchi Garden, we embarked 
on a ferry for Naoshima, one 
of the many tiny islands whose 
jagged hills adorn the serenely 
beautiful Inland Sea. For nearly 
20 years the publishing mogul 
Soichiro Fukutake has been 
working here with the architect 
‘Tadao Ando to create a contem- 
plative center for contemporary, 
predominantly Western, art. 

Guided by the client’s wish 
“to place art in natural beauty 
as opposed to a museum in an 
artificial, big city,” Ando has 
embedded in the hill a bou- 
tique hotel, Benesse House 
(see Architectural Digest, March 
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Horyuji temple 
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1997), a gallery and the small, 
underground Chichu Art Mu- 
seum, devoted solely to works 
by Claude Monet, Walter De 
Maria and James Turrell. The 
combination of Western art 
and Ando’s exquisitely real- 
ized poured-concrete struc- 
tures produced, for Gehry, “a 
total disconnect from reality.” 





In contrast with Benesse’s 
combination of East and West, 
Nara and Kyoto provided a 
uniquely Japanese experience. 
The sleepy town of Nara, with 
its freely roaming herds of deer, 
was, in itself, a great pleasure. 

At Todaiji (a temple complex 
inaugurated in 752 and rebuilt 
several times), the imperial 
treasure house, Shoso-in, again 
reminded Gehry of his new 
home. The storehouse’s 40 
massive, nine-foot-high sup- 
porting columns were, for him, 
“Just like the four columns I 
have our master bedroom on.” 
‘Todaiji has special resonance 
for Gehry, who received the 
Pritzker Prize here in 1989 at 
an event that was a modern-day 
equivalent of the grand religious 
ceremonies of the ninth century. 


At the remote, sacred moun} 
tain temple of Muroji (founded 
in the eighth century), Gehry 
pointed out that “the roof oj 
one structure, made of hinok 
[cypress], is the basis for late} 
elaborations: Its curve mim| 
ics the shape of Mount Fuji.] 
Another roof has such elabo] 
rate supports that the architeq 
dubbed it “the biggest orgasnj 
of eae ever.” 

Gehry liked the villagelik} 
aspect of the complex at Ho 
ryuji (whose temple originall] 
housed the bronzes we saw' ij 
the ‘Tokyo museum). Pointin} 
to the enclosure around th 
main courtyard, Gehry aske§ 
us to “look at how the wood 
en latticework integrates th 
surrounding greenery int} 
the wall.” The building there 
by incorporates nature, as s| 
much Japanese architectur 
still does. 

Finally, at Byodo-in templ¢ 
near Kyoto, we saw the grace 
Phoenix Hall reflected in a lott 
pond. Erected in the Hth centr 
ry, at approximately the time ¢ 
Lady Murasaki’s famous nove 
The Tale of Genji, the woode 
building, which resembles 
phoenix in flight, embodies th 
hedonism of that era. “You see 
said Gehry, “the wing bridgin 
water is just like Chenoncez 
Chateau. The sheer exuberan 
of the hall’s baroque forms a 
a source of my imagery.” U1 








Lert: Near Takamat: 
is sculptor Isamu No 
guchi’s rural residen# 
and studio, preserve¢ 
as a museum since h 


death in 1988. 








v 
E 
N 
S 
Oo 
o 
N 
oO 


POO Vn = eS EY (Co 
NOT JUST A LIVING ROOM 





\Vhen choosing a new living room, think about your own style. If your world is made of natural, 7 
sontaneous elegance, you'll find the style you need in our casual collection. Natuzzi, founded in 1959, N AT Df | 
a} the largest furniture manufacturer in Italy and the world leader in leather sofas. Each product, : 
| dividually designed in our Style Center amd handcrafted by our expert artisans, is a perfect yet It's how YOu live 
“dl ffordable illustration of Italian craftsmanship. 
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-njoy the comfort and beauty of Natuzzi for years to come. Call 1-800-262-9063 or visit www.natuzzi.com for your local Natuzzi Store or Gallery. 













| Great Design Around the World 


He first gained international ac- 
claim, with then-partner Renzo Pia- 
no, for the Pompidou Center in 
Paris. Since then, Rogers’s work has 
been distinguish ed by his ability to 
design structures that take into ac- 
count clients’ ever-changing needs. 
For the headquarters of insurance 
broker Lloyd’s of London, he housed 
mechanical equipment in exterior 
towers, allowing unprecedented flex- 
ibility in interior spaces. 
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Interior designer Anouska Hempel 
considers Westwood one of the stars 
of the country’s fashion scene. Her 
1996 Watteau evening dress, in- 
spired by the 18th-century painter’s 
work, illustrates the sly wit often 
found in Westwood’s garments—it 
was meant to be worn wrinkled. 







RICHARD ROGERS 
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David Hicks 
“He had a way with country hous- 
s,’ Emily Todhunter observes of fel- 
low interior designer David Hicks. 
Known for rooms with bold colors 
and a mix of period styles, he was also 
comfortable working in a more his- 
torical context. At Broadlands in 
Hampshire (AD, 4/83), he chose pas- 
tel hues for the saloon to comple- 
ment the 18th-century plasterwork. 





































Josiah Wedgwood 

|| By the 1750s Neoclassicism had cap- 
tured the aesthetic heart of England. 
Few were better able to capitalize 
on the new style than Josiah Wedg- 
wood. A scientist as well as a busi- 
nessman, he developed new pottery 
formulations that were ideally suited 
to the current vogue and hired lead- 


Dee ot aaa ining Linley calls the “rich tradition of 
sculptor John Flaxman and painter craftsmanship” in England, cabinet- 
George Stubbs, to create designs. makers and designers John Linnell 
and his father, William, not only exe- 
cuted furniture for Robert Adam but 
were among the first to popularize 
chinoiserie with their own designs, 
including a suite of japanned furni- 
ture made for Badminton House, the 
Duke of Beaufort’s residence. 


The Linnells 
Embodying what designer David 

















The Diamond 
Diadem 


“ FS Queen Elizabeth wears it when trav- 
a eling to and from the state opening 
ae ‘ , ), i jl | ut eS i | Si of Parliament, and for much of the 
diadem’s history, it has been associ- 
ated with British queens. It was 
George IV, however, who commis- 





Tigbourne Court in Surrey (AD, There he combined vernacular ele- sioned the piece for his own use in 
9/80), built in 1899, offers a visual es- ments—hip and gable roofs and rus- his lavish 1821 coronation. 
say on the early career of the man tic stonework—with classical ones 
whose name is synonymous with En- | —symmetrical massing of structural 
" glish country house architecture. forms and subtle geometric details. 
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The inspiring true story of the quest for a steakhouse-quality 
' char and of the amazing device that made it possible. 











SEARED! 


CHAPTER THREE 


Wolf Gas Cooktops 


FROM SIZZLE TO SIMMER: 
‘AJOURNEY OF CONTROL. 





| 
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e.. him, this was uncharted territory. _ this recipe, this game of extremes. Could 





He stood at the cooktop, watching the perfect steakhouse char be 









as the skillet grew hotter and within his reach at last? Never 


hotter over the torrid ring 


of flame from one dual- to attempt to sear a cut 


| 
stacked burner. Soon, of prime beef, let alone 


ae knew, on,the same serve the results to his 


ogurner bordelaise sauce guests. But he knew that 


? lavors blending over the merest 


4 


Intense power (up to 15,000 Btu, 
to be exact) for searing and boiling. 
Gentle heat (a mere 300 Btu) for 
creating delicate sauces at the setting 
known as True Simmer. Scale the 
heights of cooking control with Wolf's 


dual-stacked, sealed burners. 
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35 


would simmer, its delicate F “4 Wolf had been here before. 


Many times before. On a platter, 


oreath of flame. He paused, pondering the filet waited. He reached for the tongs. 
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Aqua Table 

“The tabletop resembles a drifting 
segment of ocean, like a rising wave 
with ripples in it,” architectural de- 
signer Joseph Giovannini says of a 
table created by architect Zaha 
Hadid and her associate Patrik Schu- 
macher. Whether a building or a 
piece of furniture, her work is often 
defined by a sense of movement. 
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William Morris 
His contributions to design, both as a 
practitioner and as a theorist, are im- 
mense, and it is, perhaps, the pat- 
terns William Morris conceived for 
textiles (above), rugs and wallpa- 
pers that best show his talents. Based 
on his keen observation of nature, 
as well as his study of textiles in 
the Victoria and Albert Museum's 
collection, his work has come to 
represent the Arts and Crafts Move- 
ment’s aesthetic at its most vibrant. 





Nornus7 nere alice ' HAIKrNHe 
HOW TLICIC else lil LULUPVC. 


—John Stefanidis, INTERIOR DESIGNER 
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Christopher Dresser a 

Upon returning from a trip to Japan s 

in 1877, the self-described “orna- 

mentist” underwent a dramatic aes- 

thetic transformation, focusing his 

design efforts on pared-down piec- 

es—including toast racks for manu- 

facturer Hukin & Heath—ideally 

suited to industrial production. 


/ 




















Nancy Lancaster 


| With her partner, John Fowler, she 
brought the same inventiveness 
| to her own London residence (AD, 
| 








12/80), an 1821 studio by the archi- 
tect Sir Jeffry Wyatville, as the pair 
did to their notable country house 
interiors. Dramatically scaled yet 
airy spaces, filled with colot and a 
mix of English and Continental an- 
tiques, were hallmarks of their work. 
















Waddesdon Manor 


“Le gout Rothschild” —as the family’s 
distinctive style came to be known 
—is on full view at the sprawling 
Buckinghamshire estate (AD, Jan./ 
Feb. 1980). French antiques, includ- 
ing important Sevres garnitures 
and furniture with royal provenanc- 
es, mingle with old-master paint- 
ings and portraits by leading British 
artists of the 18th century. 
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Ralph Anstoetz 





Fabrics * Wallcoverings c Trimmings ¢ Decorative Hardware « Available through Stroh 
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Architect Annabelle Selldorf counts 

the tented room in Schinkel’s 19th- 

century Schloss Charlottenhof in a 

Potsdam as one of the finest interiors 4 from zero to 60 miles per hour in 

in Germany. “Putting a tent—and ee e Ly 4.5 seconds, the 2006 M6 has a 5.0-) 
such a beautiful one—in a room a ty liter V-10 engine and the first seven+_ 
strikes me as a witty yet lyrical idea.” Seve ee speed sequential manual gearbox. 
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Swing designed by Ric 








Your backyard hammock \ provides the perfect relaxation. Why not bring that same feeling into the house? | 








| @AMERICANLEATHER 
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Fashion. Performance. Innovation. Log on. www.americanleather.com 
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The Financial Times called us— 
“One of the world’s best sources of antique carpets” 
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3pectacular Antique Persian Serapi, 12ft 
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“Winitz’s clients have long valued 





Visit our award-winning website, 


A 
rugs not just as decorative items but www.claremontrug.com, to view crystaj 








as real art, and real investments.” clear images of a 400-piece sampling / 







— Wall Street Journal from our worid-class collection. 
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ake advantage of American Express Exclusives’ 
arough American Express Travel, with vacation 
ackages at participating deluxe and luxury 

‘roperties in your favorite Florida destinations. 


ECEIVE YOUR AMERICAN EXPRESS EXCLUSIVES: 


‘A $100 statement credit on qualifying vacations with 
your Cardmember Annual Travel Benefit! 

| 

| ‘ 

‘Double Membership Rewards* points: 


‘A full-year subscription to Travel + Leisure magazine’ 
: ) g 


= Cardmember savings on dining, shopping 


and activities available on-line* 


“us, combine these exclusive values with available 
ee night stays, resort credits or special pricing on 
ication packages. 


THE STATE'S OFFICIAL SOURCE FOR TRAVEL PLANNING 
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dh www.americanexpress.com/colorofflorida 


To book your vacation, call 


' VISITFLORIDA. American Express Travel at 1-866-A XP-6802. 





FEED YOUR PASSIONS 


TH ‘yt °* ¥ 17 oO 17 MKT 
| ne I lorida Keys & Key West 


Connected by a series of bridges and causeways, the 
Florida Keys are nearly 110 miles of tropical islands often 
referred to collectively as the “American Caribbean.” 
In Key Largo, John Pennekamp State Park beckons 
with 78 


square miles of coral reefs, sea grass, mangrove sw amps 


those whose passion is div ing and snorkeling, 
and 650 different species of fish. Islamorada is just 

south and is known for its world-class fishing. Here, 
bonefish up to 10 pounds are found, and sailfish pool 
off the island’s reefs. Marathon is the starting point of the 
locally deemed “Eighth Wonder of the World,” the Seven 
Mile Bridge that links the islands. It has been named 
one of the nation’s most scenic drives and from it travelers 
can see the circa 1905 railroad bridge, a beloved land- 
mark. Approximately 150 miles below Miami and the 
southernmost point in the continental U.S., Key West 

is synonymous with serene beaches, houses with 
gingerbread detailing, sumptuous seafood and sunset 
celebrations at Mallory Dock. No wonder it is one of 


Florida’s most visited destinations. 
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The Florida Keys 
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FLORIDA VACATION AREA 
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Nicknamed “The Venice of America,” Fort 
Lauderdale resembles the romantic European 
city, with more than 300 miles of nav igable 
waterways. Hop aboard a Water Taxi to take 

in the sights and sounds of the town, framed by 
Blue Wave beaches and the glorious Everglades. 
In “The River of Grass” (a.k.a., The Everglades), 
spend a night in a Chikee hut after viewing 
native plants and animals during a swamp 
buggy tour. Or witness a metamorphosis in 
living color as thousands of butterflies flutter 
amidst the botanicals at Butterfly World. In 
Davie, observe birds of prey and other rare 
species at Flamingo Gardens. More urban 
offerings include Antique Row in Dania Beach, 
where treasures from yesteryear abound, and 
Las Olas Boulevard, the spot where the latest 


fashions, eclectic art and cuisine converge. 
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Jacksonville and Amelia Island are located in | | 
the northeast corner of The Sunshine State ol] 
the Atlantic Coast. In Jacksonville, sight-seeing 
can include a tour of the Anheuser-Busch | 
Jacksonville Brewery, the Jacksonville Museun 


of Modern Art, or the Museum of Science an! 
History. Amelia Island boasts sublime beache} | 
the memorable Amelia Island Historic District) 
and Victorian homes in all shades of fancy | 


dating back to the early 18th century. 


Bien venido a Miami, a city that paints a pictull 
of non-stop excitement and ultra-rich luxury} 
South Beach’s Art Deco District contains 
more than 800 buildings in this distinct 
architectural style commonly recognized by 


pastel facades. A new type of cultural event | 








RESORT CATEGORY PRICE PER PERSON 


3 NIGHTS & 4-DAY CAR RENTA 


Florida Keys & Key West DELUXE $626 
LUXURY $1,334? 
Fort Lauderdale DELUXE $394" 
LUXURY $709 
Jacksonville, Amelia Island DELUXE $5547 
LUXURY $762* 
Miami DELUXE $3997 
LUXURY $4307 
ee daca eran To book your vacation, call 


VISITFLORIDA.. American Express Travel at 1-866-A XP-6802. 
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www.americanexpress.com /colorofflorida 















DRINK IN THE ADVENTURE: 


Florida is teeming with fun outdoor 





pursuits, from fishing to hiking to water sports. 


aas emerged in the form of Art Basel Miami 

Beach, an offshoot of the popular art show held 
0 Basel, Switzerland. An exciting program of 
pppecial exhibitions, parties and events including 


'music, film, architecture and de sign is held in de 


nj srt Deco District every winter. AGO a draw in 


,{Miami is the much talked about 


eS> 


and photo- 


sraphed— Ocean Drive, known for its bus- 


, ling nightlife and fashionable sidewalk cafes. 


And there is Coconut Grove, which combines 


1 reputation for endless entertainment w ith an 


irtsy flavor and dramatic architecture featuring 


Renaissance-style castles. 


S 


Naples/Fort My ers/Captiv a/ 
sarasota/Longboat Key 


Aquamarine and emerald waters, soft ee 


yeaches and lavish resorts of the Gulf Coast 


t lefine Southwest Florida. A plethora of out- 





standing shops, golf courses and dining venues 
thrives in Naples. Fort Myers is truly historic 
with its myriad palm trees planted by Thomas 
Edison between 1900 and 1917. Offshore, Captiva 
is a resort island, calm and collected, and Sarasota 
is a golfer’s paradise epitomized by the Bobby 
Jones Golf Complex. Just as tantalizing is the 
popular vacation destination | ongboat Key, 
with excellent wildlife sightings including 


manatees, dolphins, pe fie ans nae osprey. 


Orlando 


The saying “The Most Magical Place on Earth” 
is true for so many reasons. Not only is 
Orlando alluring for its world-famous theme 
parks, but it is chock full of other unexpected 
treasures. Celebrate cultural history at The 
Wells’ Built Museum of African-American 


History, or admire the late Victorian architecture 


— 7 <p Fa ay. a < - 
RESORT CATEGORY PRICE PER PERSON 
3 NIGHTS & 4-DAY CAR RENTAL 

aples, Fort Myers, Captiva, DELUXE $352 
arasota, Longboat Key LUXURY $365? 
‘lando LUXURY $461" 

} 
ulm Beach LUXURY $4077 
-mpa, St. Petersburg, DELUXE $3217 
earwater LUXURY $4097 


THE STATE'S OFFICIAL SOURCE FOR TRAVEL PLANNING 
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American Express Travel at 1-866-A XP-6802. 


Wwww.americanexpress.com /colorofflorida 


For more options, call 
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THE STATE'S OFFICIAL SOURCE FOR TRAVEL PLANNIN! 


VISITFLORIDA.. 


———— 


of the Waterhouse Residence and Carpentry 

Shop Museum. Learn how to ride the waves at 
the Cocoa Beach Surfing School, or sail across 
the vast landscape during a champagne hot-air 


balloon ride. 


Year-round balmy temperatures make Palm 
Beach an idyllic destination any time of 

the year. Chic boutiques in Mediterranean- 
inspired buildings along Worth Avenue, 

( hampionship caliber golf courses and high- 
level resorts are other incentives to travel to 
this hotspot. The water activities are first-rate: 
Coral reefs attract sea turtles and tropical fish 
of all colors of the rainbow, making for perfect 


conditions in which to dive or snorkel. 


A thrill a minute...between Busch Gardens : 
theme park, the seashell-shaped Florida Aquariu 
and exhilarating sporting events (professional 
baseball and basketball teams have their hom 
bases in this area), Tampa is the place to be. 
Ybor City is a sight to be savored as well, wher 
the Cuban sandwiches are hot and crisp, the 
cigars are hand-rolled and the streets are line¢ 
with live entertainment. Across the bay in 
St. Petersburg is the Salvador Dali Museum, 
which houses a comprehensive collection of 


the Spanish surrealist’s creations. 


It’s time to plan your COLOR OF FLOR 
Vacation Package! 


Book by 2/28/07 and travel before 
3/30/07 to take advantage of your 
American Express Exclusives’: 


¢ A $100 statement credit on qualifying 
vacations with your Cardmember Annual 
Travel Benefit! 


* Double Membership Rewards*® points” 

* A full-year subscription to Travel + Leisure 
magazine’ 

* Exclusive Cardmember savings on dining, 


shopping and activities available on-line* 


Plus, combine these exclusive values wi 
available free night stays, resort credits 
special pricing on vacation packages. (¢ 
American Express Travel to inquire. i 


To book your vacation, call 3 
American Express Travel at 1-866-A X P-6802. een 
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Available through fine showrooms to interior designers and architects 
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The Bauhaus’s first major commis- 
sion, Adolf Sommerfeld’s 1922 
house in Berlin, had an entrance 
hall with Expressionist details— 
intricately carved banisters and 
door reliefs and zigzag-patterned 
walls—that exemplified the legend- 
ary design school’s early style. 


Cofounder of the Bauhaus textile | 
department, Stélzl created pioneer; | 
ing tapestries, such as her exuber- . | 
ant 1927-28 slit tapestry, that intro- | 
duced a bold new take on color and 
form to the art of weaving. 
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‘The Bauhaus 


“There’s not an architect born after 1930 who wasn’t edu- 
cated in the importance of the Bauhaus,” says American ar- 



















chitect Hugh Newell Jacobsen, whose own designs owe 
their spare rigor to the revolutionary design school. Though 
founded under the influence of the Arts and Crafts Move- 
ment, which elevated handcrafts and craftsmanship, the 
Bauhaus advanced a more radical vision. Promoting a new 
aesthetic that united art and industrial technology, it left a 
lasting legacy: “The Bauhaus.” Jacobsen says, “taught us to 
look at the beauty of the machine-built object.” 









Mies van der Rohe’s signature 1930 
chair—updated here with cashmere 
upholstery—“is a seminal 20th- 
century design,” says Selldorf. “It in- 
troduced new thoughts about pro- 
IO portion and materials to furniture.” 


| The 1924 tea-essence pot by the | 
| Bauhaus metal designer combines | 
| brass and ebony in a deft composi | 
| tion of elementary geometric forms. | 








continued on page 164 
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See CENTURY 21 
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| the most recognizedeem@invein real estate, you are probably 

ady familiar with CEN BURY 21° But what you might not know 

We are a leader in international real estate, offering specialized»... 

‘service and expertise for buyers and sellers of luxury homes. To ~ 

ms) FINE HoMES contact a Century 21° Fine Homes & Estates™ professional in your 
& ESTATES" | area, visit Century21.com/luxuryhomes. 











EXPERTS IN INTERNATIONAL LUXURY REAL ESTATE 


_ ©2006 Century 21 Real Estate LLC. CENTURY 21*%s a trademark licensed to Century 21 Real Estate LLC. An Equal Opportunity Company. 

_ Equal Housing Opportunity. Bach Office Is Independently OWned And Operated. *2004 Ad Tracking Study. The survey results are based on 

___ 1560 telephone interviews (via computer-assisted program) with amational random sample of adults (ages 25-54) who have either bought 
_ orsold a home within the past two years or plan to purchase or se ome within the next two years. Brand awareness questions’ 

|__ are based on a sample of 1,560 respondents with a margin of error of +/- 2% at 90% confidence level. The study was conducted 

4 | between January 11-October 2, 2004 by Millward Brown, a leading global market research organization. nl 
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ESTABLISHED 1 study of the Rhineland’s medieval 
Burg Eltz (AD, 12/85) evoke the col- 
orful world of Grimm’s Fairy Tales. 





Amdega Conservatories, 
handmade in England since 
1874 from the finest 
timber and glass. 










porates 278 tiny lights into each 
glass leaf, reflects the innovative 
lighting designer’s flair for blend- 


| 

: | t 
A playful LED table, which incor- | 
| 
| 
ing technology with whimsy. | 
J 


Please call 1 -800-887-5648 


or visit Www.amdega.com 
All other countries call +44 1325 468522 
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The grace is in the details. The Royal Kashimar Collection is 
inspired by 17th century Persian designs. Woven of 100% 
semi-worsted New Zealand wool and glimmering with fine 
silk-like highlights. Choose from two timeless carpet 
designs—All Over Vase, available in four rich colors, and 
Antique Nain, available in two colors. You can finish the 
look with a coordinating border for a room worthy of royalty. 
Never settle for carpet when you can design with Couristan. 


Inspired by life. Designed by Couristan.” 


(Cento er acsy We 
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_ Elevating the Everyday 


Industrial and Modern Innovations ‘Take the Stage in a New Munich Museum | 
Text by Michael Webb/Photography by Marina Faust 


A wall installation dis- | y 
plays the range of mod- 
ernist objects in Die 

Neue Sammlung, a de- 

sign museum in Mu- 

nich. Change by Karim 

Rashid is on the floor; 

above it are two pieces 

designed by Luigi : 
Colani in the 1970s. 





HUNDRED YEARS’ WORTH 

of chairs, ceramics, cars 

and humbler treasures 

are juxtaposed in a new mu- 
seum in the heart of Munich, 
providing another good reason 
to visit that arts-rich city. The 
collection, Die Neue Samm- 
lung, was an outgrowth of the 
Deutscher Werkbund, an asso- 
ciation of architects, designers 
and manufacturers formed in 
1907 who wanted to raise the 
artistic and technical standards 
of German products in order to 
compete more effectively with 
Britain and France. From the 
start, it sought objects that ex- 
pressed the spirit of modernity 
and everyday use, in contrast 
with museums of historical 
decorative arts like the Vic- 
toria and Albert in London. 
Corinna Résner, the chief cu- 
rator of a collection that has 
grown to include 75,000 ob- 
jects, says that Munich was a 
center of the avant-garde in 
the early 20th century. “Berlin 
continued on page 168 
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A Gerrit Rietveld si 
board, 1919, far right 
and high chair are 
a Richard Riemer- 
.  schmid desk desig 
in 1905 and fans de 
signed by Peter Beh- 
rens in 1908-09 and © 
manufactured by AEG 
from 1928 to 1930. 








From the start, Die Neue Sammlung 
sought objects that expressed the spirit 
of modernity and everyday use. 


From left to right 
are three chairs by 
Rietveld: a leather- 
and-beechwood high 
chair and a dining 
chair, both 1919, and 
an armchair, 1924. 
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continued from page 166 
was dominated by the stodgy 
taste of the kaiser, but here 
there was a lot of free air for 
crazy ideas,” she explains. 
“Die Neue Sammlung is one 
of the foremost collections of 
industrial design in the world,” 
says Paola Antonelli, curator 
of architecture and design at 
the Museum of Modern Art 
in New York. “It is even more 
distinctive because it comes 
from a culture that is imbued 
with respect for design.” The 
institution was established as 
a state museum in 1925, but 
funds were short, and the 
promise of a new home never 
materialized. The Nazi re- 
gime shut it down, as it did the 
Bauhaus and all other pro- 
gressive institutions, dispers- 











ing a quarter of the collection. 
When it reopened in 1946, one 
of its first exhibitions—of con- 
temporary Bavarian crafts— 
was staged in New York with 
support from the American 
military authorities. Over the 
next five decades successive di- 
rectors enlarged the collection, 
but very few objects could be 
shown, and only professionals 
and design aficionados visited 
its cramped premises. 

In 2002 it finally achieved 
the exposure it deserved, 
sharing space with the state 
collections of modern art and 
graphic design, and the Ar- 
chitecture Museum of the Mu- 
nich Technical University’s ar- 
chive of architectural models, 
photos and drawings in the 

continued on page 170 
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continued from page 168 
Pinakothek der Moderne, the 
new museum of modern art. 
Twelve years earlier a young 
local architect, Stephan Braun- 
fels, won an international 
competition with his design 
for a monumental structure 
that echoes the classical sym- 
metry of the two existing art 
museums—the Alte and Neue 
Pinakothek. Fine art is much 
better served than design in 
the lofty white galleries that 
open off a skylighted rotunda, 
but the Neue Sammlung can 
now show nearly 2,000 objects 
in its exhibitions. Though the 
spaces seem too imposing to 
work well for smaller objects, 
the curators have turned this 
shortcoming to advantage. 


continued on page 172 



























A 1928 BMW motorcy- 
cle is juxtaposed with a 
1928 Pratt & Whitney 
Wasp Junior radial en- 
gine, a 1932-34 Marcel 
Breuer lounge chair 
and a 1928-33 Walter 
Maria Kersting radio. 











Bentwood and ply- 
wood furniture, creat- 
ed mostly by Michael 
Thonet, is in what 

_ chief curator Corinna 
Rosner calls “the chair 
amphitheater.” Dieter 
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Ricut: A 1995 Aprilia 
Moto 6.5 motorcycle, 
by Philippe Starck, 
above, and Luigi Co- 
| lani’s model of a motor- 
cycle and rider, 1978. 
| | Far Ricut: The main 
entrance. Architect 
Stephan Braunfels con- 
ceived the building. 











continued from page 170 
Stepping down from thé 
soaring rotunda, one is intro 
duced to the collection by : 
backlighted display wall tha 
serves as a table of contents fo 
what is to come. A wood mode 
of a Porsche 356 shares the gric 
with the first portable Sony TV 
a vacuum cleaner, a bicycle, < 
bobsled and an extraordina 
diversity of seating. “It’s a time 
line that shows the evolutio 
of the modern chair and a way 
of surprising people who kno 
the classics,” says senior curator 
Joseph Strasser. Visitors wha 
have strayed over from one of 
the other collections are draw 
forward by this enticing arra 
and linger to admire such mas 
terworks as the black-lacquered 
cabinet with a geometric inla 
of aluminum and repoussé-sil 
ver panels. It was made by Ger 
man designer Hans Christian 
sen for a family member in 1904 
and it rivals the best of Josef 
Hoffmann and Baillie Scott. 
continued on page 174 











































Lert: The Czech Ta- 
tra 87, built in 1937 by 
Hans Ledwinka, “im- 
plemented the vision 
of speed as the expres- 
sion of the modern 
age,” says Rosner. Its 
avant-garde silhouette 
has made it an icon of 
modern design. 






































The exclusive Santa Barbara Umbrella is custom made for you 
Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-919-9464 for a complimentary 
color C atalog or to order. 
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t for vou. Call 800-600-8336 for a free 


vorldstoneworks.com 
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continued from page 172 

The sleek arrow suspended overheac 
is a conceptual model of a supersonic air 
plane that Luigi Colani designed in th 
1970s, and the floor is currently given! 
over to an exhibition on the prolific New 
York-based designer Karim Rashid. Many 
of the postwar objects are displayed in the 
Neues Museum in Nuremberg, a branch 
of the Munich institution. 

Aerodynamic form is the theme of the 
compact automobile display, and the most 
covetable of these trophies is the Czech- 
made ‘Tatra 87, which was way ahead of its 
time in 1937 and would still stop traffic if 
anyone were to drive it through the city. In 
the Futurist manifesto, Filippo Tommaso 
Marinetti described a racing car as “more 
beautiful than the Victory of Samothrace” 
and extolled “the new beauty of speed.” 
This sleek sedan embodies that vision and 
expresses the spirit of the machine age.. 

Seventy pieces of bentwood furniture, 
mostly by Michael Thonet, are ranged 
around an amphitheater to demonstrate 
how designers can work with manufactur- 
ers to mass-produce everyday objects of 
great beauty. Thonet was a German-born, 
Austria-based master cabinetmaker who 
first used steam and presses in the mid— 


Stepping down from the 
soaring rotunda, one 1s 
introduced to the collection 
by a display wall that 
serves as a table of contents 
for what is to come. 


19th century to make standardized parts, 
which were screwed together to create a 
wide variety of designs. “Never has a more 
elegant, better conceived, precisely execut- 
ed or better utilized object been created,” 
Le Corbusier said of one favored model, 
and millions of this and other designs 
have been made by the company Thonet 
founded. Close by is another set of varia- 
tions ona theme: a score of electric kettles 
that Peter Behrens designed for the AEG 
electric corporation. Chairs by Jean Prouvé 
and Gerrit Rietveld are grouped to show 
how those designers explored different 

continued on page 176 
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3 Beautiful English handcrafted conservatories available through architects, 
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continued from page 174 
iterations of an idea, and a trio of Marce 
Breuer’s Wassily chairs trace the evolutior 
of that familiar Bauhaus classic. 
Elsewhere in the museum, the curator 
(along with art historian Albrecht Bangert 
have created surprising combinations t¢ 
provoke and delight their audience. “Lon 
explanatory labels are boring,” says Stras 
ser. “It’s more important that people usé 
their eyes and remember what they’vé 


“Long explanatory labels 
are boring,” saysthe  , 
senior curator. “It’s more: 
important that people use 
their eyes and remember 
what they’ve seen.” 


seen.” A gleaming Pratt & Whitney en 
gine, a BMW motorbike and the chaise 
that Charlotte Perriand designed with Le 
Corbusier share the birth year of 1928 
| Smaller objects are arranged chronologi 
cally in a long cantilevered vitrine, and 
here one can find a proto-modern decant- 
er by Christopher Dresser and Aino Aalto 
glassware alongside a primitive typewriter, 
radio and toaster. An array of computers 
| shows how rapidly technological innova- 
tion is spinning by. Few of these briefly 
| cherished objects are likely to survive out- 
_ side a museum. 
Die Neue Sammlung added roughly 
a thousand objects to its collection last 
| year, despite its rigorous reviews of prof- 
| fered donations and potential acquisitions. 
| Some items—including columns from 
| railroad stations and a Hector Guimard 
_ Métro entrance—are so large that they 
have to be stored off-site. The best of 
| the rest will go on display this fall in the 
| Schaudepot—an open storage area that 
| the public can wander through—and ev- 
erything else can be seen by appointment. 
| For those who love modern design, this is 
| the holy grail. O 





| Die Neue Sammlung 
_ Pinakothek der Moderne, Barerstrasse 40 
| 80333 Munich 

49-8 9-2-38-05-360 
www.die-neue-sammlung.de 
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eiman Marcus Wynn & Company Jewelry 








“Simmoetria.” Fotografia. Visitate Fila.com 
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The Pritzker Prize-winning pioneer 
of modern Mexican architecture, 
Luis Barragan is remembered for 
such iconic projects as San Cristobal 
(AD, 3/79), a 1968 compound that 
combined the vibrant hues of the 
region, Le Corbusier's lines and the 
surreal accent of free-roaming Thor- 
oughbreds. Architect Marco Aldaco 
says, His great artistic quality is that 
the Mexican architects who followed 
him could only imitate his style.” 


—— 
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tinez, of Arriero Rugs. He and his We 
family incorporate into their designs 
ancient motifs like the diamond. 


a ee a 

,. ; ai j 3 » 

- > L ['axco Silver \ 

lee i The thin cobblestone streets of 7 

F ™ | Taxco are home to Mexico’s highly 

a = regarded silver maestros like An- “ph 
tonio Pineda, who began designing A 
silver jewelry as a boy in the 1930s ' 

™ ca ny oe and still designs today. His creations | 

wo ae La potec Weavin pS include a silver-and-amethyst neck- 

mn No two rugs from the state of Za- lace with an intertwined clasp. D 

aati potec are ever the same. Each is 
al — => handwoven by artisans—from family- 
‘. » or women-run collectives—such as % ; ” 
: master weaver Pantale6n Ruiz Mar- <a cy” 
Ya . . 
he fi 


INDRNARES 
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“| guess It is easy being green.” 


Presenting the 36 mpg Ford Escape Hybrid, the 


most fuel-efficient SUV on Earth* How green is that? ESCAPE HYBRID 


- 


www.fordvehicles.com 


> 


*Based on Automobil Revue, Transport Canada and US EPA. EPA estimated 36 city/31 hwy mpg, FWD. Actual mileage will vary. OThe Muppets Holding 


Company, LLC. All Rights Reserved. 
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1907 Post Office 

Next year the Palacio Postal in Mexi- 
co City will celebrate its centennial 
while continuing to function as the 
main post office. Designed by Italian 
architect Adamo Boari and outfitted 
with carved limestone, it’s a surviv- 
ing example of how the Art Nouveau 
movement was translated to Mexico. 






















Metate 

Used for centuries as a tool for 
grinding corn, the metate and its 
accompanying mano have found a 
niche in the design world. “They're 
still used in the villages,” says de- 
signer Margarita Alvarez. “I often 
reference the shape in my proj- 
ects—it helps me solve a great 
number of interior design issues.” 


continued on page 184 . 


Oaxacan Friezes 

The imposing limestone walls at 
Mitla, dating to circa 900-1500, 
once protected the royal palaces 
and sacred burial sites 30 miles 
outside Oaxaca. Set within them 
are geometric and serpentine gre- 
cas, or friezes—said to represent 
Quetzalcoatl—which emulate pre- 
Columbian weaving patterns. 
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' 2006 Prudential Financial. Prudential Real Estate brokerage services are offered through 

¢ independently owned and operated network of broker member franchisees of Prudential .. 
'2al Estate Affiliates, Inc., a Prudential Financial company. @> Prudential and Prudential are 
| Gistered service marks of The Prudential Insurance Company of America and are used herein 


| der license. Equal Housing Opportunity. cy 
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estate representation 
PA elicit idiom 
understand every detail. 


To acquire or sell a luxury home, 
you need the help of a sophisticated 
professional. One who combines expertise 
with an eye for the subtleties of the 
upper-tier market. Most important, you 
need a professional with access to the 
type of influential contacts provided by 
Prudential Real Estate's Fine Homes 
International” This leading 
network in the representation 
of upper-tier properties offers 
a cadre of Fine Homes Specialists 
who have earned the respect— 
and referrals—of their discerning 
clientele. In an age where works of 
exceptional quality are rare, you owe 
it to yourself to experience the luxury 
of real estate representation by 
Fine Homes International. 


1-800 -THE-ROCK 
www.prudential.com/realestate: 
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the future of Na = Now 
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Hundreds of 
Stone Fireplace 
Mantels 


Call Today for 
Free Catalog 
(800) 597-3606 


www.stonemagic.com 


Believe in Magic 


a = 


Cast Stone Manufacturer To The Trade 
Nationwide Delivery Factory Direct Pricing 
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Palapa 






















“There is life outside, under the = 
palapa,” says architect Alex Péssen- 
bacher, who placed the living room Ff 
of Casa Nautilus (AD, 8/03), a dwell- 
ing in Careyes, within the palm- 
thatched structure. Péssenbacher, 
who lives in Mexico, says the palapa 
“combines the local vernacular 
with an efficient modern lifestyle.” 


Lanterns 


Lighting shops such as Casa del 
Conde de la Valenciana (AD, 11/01), 
in Guanajuato, are stocked with lan- 
terns that, by design, splash the walls 
with light. “In Mexico the lighting 
says everything,” notes designer Nor- 
ma King, who has a house near Gua- 
dalajara. “Interestingly, many lanterns 
show a natural Moroccan influence.” 
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Pineapple Pot 
“Youll find pineapple-motif pots 
all over Mexico,” says designer 
Michael Schaible, who discovered 
an exceptional example by artist 
Bulmaro Alejos at his studio in Mi- 
choacan. “I liked it so much, I’m 
commissioning him to make an 
oversize one—more than five feet 
tall—for my new house in Ajijic.” 


continued on page 186 Fj 


modern library 


fabric trim furniture | www.robertallendesign.com 800.333.3777 
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Lalique 
Art Nouveau jeweler turned Art 

: Déco master glassmaker René 
NS Bees As | en ee) Lalique was the first to mass-pro- 

° D- duce such delicate and refined glass 
objects as the Poissons vase (AD, 
7/91), a 1921 creation that exhibits 
one of the naturalistic themes fre- 
quently expressed in his works. 
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Chateau de Haroué 


Hand-painted chinoiserie murals 
by Jean Pillement adorn the curved 
walls of the tower room in the Cha- 
teau de Haroué. The grand space in 
the 18th-century chateau, which 
was built in the Lorraine region by 
Germain Boffrand, “is the single 
room that represents all that is glori- 
ous about French design,” says inte- 
rior designer Timothy Corrigan. 


continued on page 18 
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Eugene Printz 
“Incredible furniture and parque- 
try floors”—as well as André and 
Ivanna Lemaitre frescoes—set 
apart the Art Deco, Eugene Printz—- 
designed Salon Lyautey in Paris’s 
Musée National des Arts d’Afrique 
et d’Oceanie, architectural designer 
Wallace E. Cunningham says. 








Sevres Porcelain 
An enameled Neoclassical vase, 
made circa 1768 and featuring cam- 
eos and gilt decoration, exemplifies 
the sumptuous design of Sevres por- 
celain. Louis XV designated Sevres 
the royal factory in the 1750s; his 
mistress Mme de Pompadour was 
one of its most influential patrons. 


c ie Cae 
a = a 
JU tau 


Le Corbusier’s evocative, winged 
OOo Hw Cerererl meee) eter 
1955, engages its angles and curves 
in a poetic tension: The hilltop struc- 
ture by the Swiss-born architect 
marked a departure from the rigors 
mato uene een Ce Beane 
a high note of sculptural form. 
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A PERSONAL ASSISTANT, 
BEAUTIFULLY DISGUISED AS A CAR. 


Beneath its exquisitely crafted exterior lies Pr ae tecKeil leading-edge technologies. Each Peereuc nc perfectly eer your 
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Great Design France — 


Replete with a range of 18th-cen- 
tury art and objects, the town house 
in which the Musée Nissim de 
Camondo resides “is like time trav- 
el,” Corrigan notes. “And it’s the 


Rts airs 


purest experience of what is spec- 
tacular in French furniture and de- 
sign.” Comte Moise de Camondo 
named the collection in memory of 
his son, who died in World War I. 
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Less Table 


Designer Alain Demachy appreciates 
Jean Nouvel’s Less table for its beau- 
ty—and its paradoxes. Created in 
1994 for the Cartier Foundation of- 
fices in Paris, whose building Nouvel 
also designed, the table is made of 
extruded and welded steel, which 
adds strength to its trim silhouette. 











| Recently reopened after a renovation, 
|  Paris’s neo-Baroque Grand Palais, built for 
| the 1900 World’s Fair under the direction 
| of Charles Girault, is now a venue for tem- | 
porary exhibitions. Intended as “a monu- i 
ment raised by the Republic to the glory of ! 
French art,” according to the inscription on s 
the fronton, “it is a piece of art itself, espe- 
| cially the roof,” says designer Serge Robin, 
| who was on the committee to restore the 
| cavernous glass, steel and stone structure. 
| 


Grand Palais 
: 
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Cartier 
Since 1847, Cartier has built a repu- 
tation for elegant jewelry—like the 
18-karat gold Love bracelet, a varia- 
tion on Aldo Cipullo’s 1969 design— 
and innovative (and instantly classic) 
watches and accessories. In 1902, 
Edward VII hailed it as the “jeweler 
for kings and king of jewelers.” 








a S. Harris 


BS) w.sharris.com Contemporary Fabrics for the Modern Interior 
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“Nobody does gardens 
like the French. They’re 
symmetrical and | 
balanced, and the French 
Citroén DS 19 devote huge amounts of 
aT acl Sava ices space to them. 


of the futuristic-looking Citroén 
DS 19, which was introduced in 
1955 to great acclaim at the Paris 
Motor Show (12,000 of them were 
ordered the first day). The ground- 
breaking design—a marriage of ad- 
vanced technology and aesthetics— i 
“is so French, it’s fabulous,” she says. 
































Isabelle Higgins, INTERIOR DESIGNE! 
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Luxem 
Gardens 

Sixty acres of paths, fountains, mani- 
cured lawns and allées of topiaries 
make up the heart of Paris: the Lux- 
embourg Gardens. Along with the 
adjoining palace, the park was the 
vision of Marie de Médicis in the 
17th century; among its statuary is 
the Baroque Médicis fountain. 





| Though she did not intend to be a Bacca rat 
feminist, Gabrielle “Coco” Chanel 
(1883-1971) liberated women— 
from the corset. The style icon be- 
gan adapting men’s clothing for her 
casual yet elegant couture lines in 
the 1920s and made a lasting impact 
on the world of fashion, and beyond. 


| 

| Known today for exquisite lead- 
| crystal works like the Dyonisos 
| wine decanter, Baccarat has roots 


Po ee ee 


dating back to 1764, when the Bish-& 
op of Metz, in an effort to create 
jobs for his diocese, established a 
glassworks in the village of Baccarat 
to produce table and window glass. 









continued on page 194 
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ESTATE FURNITURE 


“INSPIRED COLLECTIONS OF CASUAL & DINING FURNITURE” 
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PG\ 

France’s high-speed rail system, 
TGV, or train a grande vitesse, revo- 
lutionized rail travel in Europe. In- 
troduced in 1981, the distinctive 
streamlined TGV trains, with their 
aerodynamic noses and quiet inte- 
riors, now link over 60 destinations, 
zipping passengers along at speeds 
of more than 186 miles per hour. 
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Louis XIV State Bed 
Luxury and opulence, hallmarks of INTERIOR DESIGNER 
Louis XIV’s court, are embodied in 

French Baroque furniture and tex- 

tiles. The Sun King’s state bed at the 

Chateau de Maisons outside Paris, 

with its intricately embroidered vel- 

vet hangings and plumes, perfectly 

encapsulates the period’s lavish style. 













Zuber Wallpaper 
The elaborate panoramic scenes in 

Zuber wallpaper designs such as Les 
Jardins Francais are made with wood 
blocks and hand-mixed paints, using 
techniques dating back to the com- 

pany’s founding in 1797. So valuable 
are the blocks that in 1995 they were 
designated national treasures. 





















With Color To Go™ paint samples from 
Sherwin-Williams, you can test the 
widest selection of designer colors 
plus your own custom-matched tints. 
So go ahead, try Color To Go. 


It's the easy way to select color. 


Vanillin SW 6371 


ASK Regale Blue SW 6801 
Youthful Coral SW 6604 
SHERWIN-WILLIAMS 






sherwin-williams.com 
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Sainte-Chapelle 

“You step in, and you have entered 
another world,” Cunningham says 
of Sainte-Chapelle on the Ile de la 
Cité in Paris. Built in the 1240s by 
Louis IX to house religious relics, 





including several believed to be 
from the Crucifixion, the Gothic 
chapel is famed for its bright-hued 
stained-glass windows, which cover 
more than 6,000 square feet. 


“French women take great pains with their 


tables. They will spend way beyond their 


budgets to have beautiful accessories.” 


—Penny Drue Baird, INTERIOR DESIGNER 


Charlotte Perriand 


A leader in the modern movement, 
Charlotte Perriand (1903-1999) helped 
initiate the machine age aesthetic with 
her steel, aluminum and glass furniture, 
such as a 1939 aluminum-and-wood 
wall cabinet. Throughout her career, 
Perriand collaborated with Le Corbu- 








sier, Pierre Jeanneret and Jean Prouve, 
among others, to create enduringly 
iconic pieces. “The most important 
thing to realize is that what drives the 
modern movementis a spirit of inquiry; 
it’s a process of analysis and nota style,” 
she said. “VWWe worked with ideals.” 


continued on page 198 








There are no formulas here. 
feeraraiterent CUlLUre, 4 different world. 
It's an individual experience, 
Sven, uime. |S It POssiple to have 


more than one trip of a lifetime! 
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LITTLE DIX BAY JUMBY BAY CANEEL Bay 


A ROSEWOOD RESORT A ROSEWOOD RESORT SEWOOD RESORT 








AS VENTANAS 
CORDEVALLE L ey EEN . ACQUALINA 





A ROSEWOOD RESORT A ROSEWOOD RESORT 














ROSEWOOD 


HOTELS & RESORTS 











Escape to Luxury rates and relish an unforgettable journey. 





ROSEWOOD 


| HOTELS & RESORTS 











CONTACT YOUR TRAVEL PROFESSIONAL, CALL 888-ROSEWOOD OR VISIT WWW. ROSEWOOD Of Gis. Ce 
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Now is the pertect time to experiemee Gach Of tjese 
magnificent gems. Just ask for our special 


LAS VENTANAS AL PARAISO, A Rosewood Resort. Los Cabos, Mexico 


CANEEL BAY, A Rosewood Resort. St. John, U.S. Virgin Islands 
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LITTLE DIX BAY, A Rosewood Resort. Virgin Gorda, BVI 
x t I Wral I rchfront 


> bl 


JUMBY BAY, A Rosewood Resort. Antigua, West Indies. \ 
ticat i te island paradise. Indoor/outdoot 

CORDEVALLE, A Rosewood Resort. San Martin, California. 

ecluded Northern California golf retreat with scenic valley views 
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ACQUALINA, A Rosewood Resort. Sunny Isles, Miami Beach. 





nt resort with exceptional amenities. 400 feet 
hite sand beach. 20,000 s.f. ESPA spa opening this autumn. 
Famed Il Mulino New York restaurant. 






THE CARLYLE New York * THE MANSION ON TURTLE CREEK Dallas * HOTEL CRESCENT COURT Dallas + INN OF THE ANASAZI Santa Fe s ACQUALINA Sunny Isles, Miami Beach 
CORDEVALLE San Martin, California * LAS VENTANAS AL PARAISO Los Cabos, Mexico » CANEEL BAY St. John, USVI * LITTLE DIX BAY Virgin Gorda, BVI * JUMBY BAY Antigua, West In 
KING PACIFIC LODGE Princess Royal Island, BC, Canada * HOTEL SEIYO GINZA Tokyo * AL FAISALIAH HOTEL Riyadh * HOTEL AL KHOZAMA Riyadh 
CORNICHE Jeddah (2006) * LAGUNA KAI Riviera Maya (2007) * LA SOLANA Punta Mita (2008) * TAUNOVO BAY Fiji (2008) 
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This is no ordinary door or window. It's the revolutionary NanaWall, and it will open your 


mind as it soothes YOU! soul 


At first glance, you'd think it was a wall of floorto-ceiling windows. But that's where the similarity : 


ends, because the NanaWall features a hidden track-and-roller system that lets the entire wall 





open up, creating vistas—and design ideas—like you've never seen before. 


Design options are limitless with over 200 colors, aluminum cladding, rich wood interiors and 
every conceivable configuration you can imagine. With openings up to an incredible 36 feet, 


7 
don't settle for a wall. Make it a NanaWall, and set your spirit free. 


Now you can complement your NanaWall with the NanaScreen™ — a collapsible screen 


solution exclusively for the NanaWall. For more information, visit www.nanascreen.com 


NanaWall T 


Bringing the Outdoors in 
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Head Office: Via Isonzo 15 
22078 Turate (Co) - Italy 
Tel. +39 02 969751 


la murrina 


U.S. General Agent: Arte di Murano 
8428 Melrose Avenue 

Los Angeles, CA 90069 

Tel. (323) 717.8588 
www.lamurrina.us 


Milano - Roma - Munich - Dubai - Seoul - Los Angeles - Moscow - Athens - Shanghai - Istanbul 
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Abt 


The Finest Selection Of Home Appliances And Electronics 





Pleasing People...Since 1936 




















@ JENN-AIR. 


FOR THE LOVE OF COOKING? 


el 5 a. 


We Carry A Complete Selection Of Jenn-Air Appliances — 


See Jenn-Air Promotional Offers At www.AbtElectronics.com/ad 


>, | | 
800/758-6839 | www.AbtElectronics.com | 


Shop Online For An Incredible Selection Of Home Appliances & Electronics 
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Once serving as the guest quarters 
for the Maharana of Mewar (Jacque- 
line Kennedy was a visitor), the 
‘Jate-19th-century palace in Udai- 
Pee H ENR te eet 
traditional Hindu elements, is to- 
day a luxury hotel (AD, 1/98). 




















[aj Mahal Stonework 
Interior designer Jennifer Post is es- 
pecially enthusiastic about the in- 
tricate stonework and carving found 
throughout the Taj Mahal, which 
Shah Jahan ordered built in Agra in 
1631 to immortalize his late wife, 
Mumtaz Mahal. A floral inlay of pietre 
dure adorns Jahan’s marble cenotaph. 
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The Sari 
Traditionally handwoven of cotton 
or silk and sometimes incorporating 
gold or silver thread, the sari is be- 
>, | lieved to date back to clothing worn 
ES in the Indus Valley in ancient times. 








continued on page 202 
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Handcrafted 
home fixtures 
seen in a 
whole new light. 


# 


Pf CO Sistine Inc. 


MANUFACTURERS & IMPORTERS 


Corporate Headquarters & U.S.A. Factory: 21-23 Jane Street, New York City, NY 10014 ¢ 212-243-5270 


Available at the following showrooms through your architect or designer... 
K&B Galleries, Chicago ¢ Keith McCoy & Assoc., Los Angeles ¢ Randolph & Hein, San Francisco e Vivian Watson & Assoc., Dallas 


Send $25.00 for our complete product catalog or visit us at peguerin.com 











View over 500 mirrors in 3 minutes. 





NAPOLEON III 1940’S INDUSTRIAL FRAME LOUIS XV TRUMEAU 
$20,000 $1,125 $21,500 





ITALIAN ROCOCO 1940’S GILBERT POILLERAT EARLY 20TH CENTURY VENETIAN 
$49,500 $20,100 $4,800 





E 1960’S FONTANA ARTE GEORGE Ill 


1970’S KARL SPRINGER 
$3,800 $24,500 $4,000 


From America’s Leading Dealers 


Istd I PS orn 


www.1stdibs.com - decorative arts from the source 
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WRIGHT PLUS™ 2006 * SATURDAY, MAY 20 : 
9AM-5PM * $85 ($70 MEMBERS) 


ULTIMATE WRIGHT PLUS WEEKEND™ 2006 
THURSDAY, MAY 18-SUNDAY, MAY 21 
$1,600 ($1,500 MEMBERS) 


Proceeds benefit the Frank Lloyd Wright 
Preservation Trust. Space is limited. 


Support for Wright Plus 2006 provided by 


ARCHITECTURAL DIGEST r 


iS Frank Lloyd 
PR ERAT ES Wright 


Conde NAST ART 
framed and matied print 


www. condenastART.com 
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The CI 1650 (30") Built-in Refrigerator-Freezer 
Combination can be integrated easily_into any 
kitchen cabinet system. It is equipped with 
two compressors and two separately con- 
trolled refrigeration circuits for the refrig- 
erator and freezer compartments. Controlling 
the temperatures is simple with the easy-to-use 
electronic control. The inner door easily holds 
two one-gallon containers. The freezer compart- 
ment, equipped with an automatic IceMaker, 
NoFrost design and FrostSafe system, has extra 
high, removable drawers. All appliances from 
Liebherr qualify for Energy Star. 





w.liebherr-appliances.com 





A Deliah# in Freshness 
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German Engineering 
|Equals Top Quality 


The name Liebherr symbolizes innovation, skill and drive. Recognized as a specialist in refrigeration an 





freezer technology worldwide, Liebherr consistently introduces new solutions for freshness. The combinatio 
of trendsetting materials and classic lines offer a distinct design that gives the products their unique identit 


It becomes a tangible expression of the superior quality expected in a Liebherr appliance. 














| Type Outside Dimension in inches IceMaker 
| | (H/W/D) Number of 
| cooling circuits 
| Style 
| Built-In 
, BFI 1051 Premium BioFresh/Freezer Combination 24" 79-15/16"/24"/25-3/16" shez custom finish 
i RI 1400 Premium Full size refrigerator 14° 79-15/16"/24"/25-3/16" | custom finish 
CI 1601 Premium Fridge/Freezer Combination 30" 84-1/4"°/30"/24-1/2” 2 custom nisl 
CI 1650 Premium Fridge/Freezer Combination 30" 84-1/4"/30"/24-1/2” ed 2 custom finish 
CI 1651 Premium Fridge/Freezer Combination rL 84-1/4°/30"/24-1/2” ont 2 custom finish 
| SBS 2410 Premium Side by Side 48° 79-15/16"/48"/25-3/16” 213 custom finish 
| | SBS 3210 Premium Side by Side 50° 84-1/4"/60"/24- 1/2” . 4 custom finish 
| : 
| BF 1051 Premium BioFresh/Freezer Combination 24° 79-15/16"/24"/24-3/4” ol stainless steel 
R 1400 Premium Full size refrigerator 44° 79-15/16"/24"/24-3/4” 1 stainless steel 
C 1601 Premium Fridge/Freezer Combination 30; 84-1/4"/30"/24” 2 stainless steel 
C 1650 Premium Fridge/Freezer Combination 30" 84-1/47/30"/24” “72 stainless steel 
3 , , oe C 1651 Premium Fridge/Freezer Combination 30 84-1/4°/307/24” oe stainless steel 
‘ _ SBS 240 Premium Side by Side 48 80°/48"/25-1/4” e  3- \f/stainlessisteel 
SBS 320 Premium Side by Side 50; 84-1/4°/60"/24” ° 4 stainless steel 
Freestanding 
CS 1301 Premium Fridge/Freezer Combination 24" 78°/23-1/2"/24-3/4” 2 stainless steel 
CS 1350 Premium Fridge/Freezer Combination —_24” 78”/23-1/2"/24-3/4” - 2 stainless steel | 
| CS 1601 Premium Fridge/Freezer Combination 30° 81-1/2"/29-13/32"/25” 2) stainless steel 
CS 1650 Premium Fridge/Freezer Combination Ie 81-1/27/29-13/32"/25” ©} 2 stainless steel 
SBS 2680 Premium _ Side by Side 48; 78°/47-1/2"/24-3/4” 2 h4 stainless steel 
SBS 32S0 Premium _ Side by Side 50" 81-1/2°7/59-7/32"/25” « 4 stainless steel 
Integrated 
| HC 1001 Premium Fridge/Freezer Combination 24" 69-3/4"/21-1/4"/21-7/16” 2 custom finish 
HC 1050 Premium Fridge/Freezer Combination 24 69-3/4°7/21-1/4"/21-7/16” oy 2 custom finish 
SBS 20HO Premium Side by Side 48" 69-3/4"/2 x 21-1/4"/21-7/16" = 4 custom finish 
| Wine Cabinets 
WU 4600 Vinidor Wine storage Undercounter 24° 33-27/32/23-1/27/22-71/8" 2 glass door 
hk og WS 4600 Vinidor Wine storage : 24 33-15/32"/23-1/2"/23-5/32” 2 glass door 
WU 4600 
| www.liebherr-appliances.com = Tae = 
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Royal court jewelers for more than eight gen- 
erations, the Kasliwal family opened the cur- 
rent Gem Palace showroom in Jaipur in 1852. 
Their designs, both traditional and contem- 
porary, include a handcrafted necklace with 
rose-cut diamonds surrounded by rubies, set 
in 22-karat gold and adorned with an emerald 
drop. Partaji enamel decorates the reverse, re- 
flecting the Indian philosophy that jewelry must 
be beautiful from the front as well as the back. 
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Set in the heart of Jaipur’s old city, 
the palace—today a museum—was 

| begun by Maharaja Jai Singh II and 
combines Rajasthani and Mughal 
art and architecture. London-based 
photographer Derry Moore, who 
frequently travels to India, was im- 
pressed by the craftsmanship of one 
of its opulent sitting rooms (right). 








rm 








“Chaotic and colorful, refined, rau- 
cous, overwhelming and touching, 
India takes hold of your senses and 
sneaks into your soul,” says design 
writer Dena Kaye, who finds Jodh- 
pur’s sandstone Meherangarh Fort 
“a beautifully executed restoration.” 
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continued on page 2047 
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The Thierry Frangois Collection of 
mantelpieces and kitchen hoods rétiivys the Baroque Art 
edd RLM aL aT TUTOR 
ageregate of fine marble, limestone,’ al 


ATLANTA 
404 350 3333 


www.stoneagedesigns.net 


For interior designer John Stefani- 
dis, the royal city near Agra is “one 
of the most atmospheric ruins in 
the world.” Blending Hindu and Is- 
lamic styles, the complex was con- 
structed for the Mughal emperor 
Akbar starting in 1571 but was later 


abandoned, due to a water shortage. 


A detail of the Mor Chowk, or Pea- 
cock Court, at the city palace of 
Udaipur. Fronting Lake Pichola in 
the state of Rajasthan, the 16th- 
century palace, a favorite of Post’s 
and open to the public, features an 
array of courtyards, gardens and 
pavilions. The ornate glass mosaics 
were a 19th-century addition. 


Govind:Palace 

Built on a rock precipice by Raja 
Bir Singh Deo in about 1614, the 
Govind Palace in Datia is a fine ex- 
ample of Bundela architecture. It is 
a worthwhile destination for Ste- 
fanidis, who describes it as “an ar- 
chitectural folly on a grand scale.” 
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NEW YORK SHOWROOM Tel:212.226.4747 


SAN FRANCISCO: DeSo Hughes Tel:415 
WASHINGTON D.C.: an) 
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Great Design Around the World 


Italy 
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Fellow architect Peter Kurt Woer- 
ner describes Pritzker Prize winner 
Renzo Piano as “one of the finest 
working today.” His buildings, in- 
cluding the Auditorium Niccolo 
Paganini in Parma, a 19th-century 
sugar factory he converted into 

a concert hall, blend a sensitivity to 
materials and surroundings with 
technical mastery and an artist’s at- 
tention to detail. 





Carlo Mollino Table 


Trained as an architect, Mollino be- 
gan experimenting with furniture 
design in the late 1930s. Interior de- 
signer Diane Burn points out that 
his small oeuvre holds great appeal 
for collectors—recently, an oak- 
and-glass table he created in 1949 
fetched $3.8 million at auction. 








continued on page 208 
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“Contrasting symmetry and stylized detail bring uncommon ek gance to the kitchen environr 
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Bulgari 


Jewelry with the firm’s Parentesi mo- 


tif, part of a line that fuses technical 
ingenuity with classical styling, was 
inspired by the split joints between 
the curbstones of Roman sidewalks, 
which had been influenced by an- 
cient Roman building methods. 











Ferrari 599 GIB 

The newest addition to the Ferrari 
family, the 599 GTB replaces the 
575M Maranello and references the 
company’s classic cars of the 1960s., 
It is the automaker’s most techno- 
logically advanced vehicle, and, with 
a V-12 engine and curves engineered 
to reduce wind resistance, it offers 
impressive performance. 


By turns a painter, photographer and 
theater designer, Mariano Fortuny 
shifted to fashion and textile design 
in 1906 and opened a factory on the 
Guidecca in Venice in 1921. Printed 
cottons are still produced there to- 
day, using the same machinery and 
techniques that Fortuny perfected. 


Italian Fashion 


Beginning in the 1970s, Italian fashion entered a new era, as design- 
ers—among them Giorgio Armani—began offering radical takes on 
traditional silhouettes, creating a look that landscape architect Ara- 
bella Lennox-Boyd calls “sophisticated, simple and architectural.” 
More recently, designers Domenico Dolce and Stefano Gabbana, 
of Dolce & Gabbana, and Alberta Ferretti have pushed the bound- 
aries of dress, ensuring that Italian fashion remains a vital force. 





continued on page 210 
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A DIVISION OF THE HOME DEPOT’ 
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ONE OF A KIND. AND ONE OF A HUNDRED. 


Custom hand-painted tubs; marble-top vanities; vessels in copper, crystal, and wood. An extensive 
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array of options found exclusively at EXPO. And, perhaps, in your new bathroom. 











Hand-painted pedestal tub and sink 
are accompanied by a marble-top © 
distressed-wood vanity in this classic 
blue-and-white bathroom. 
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Looking for a faucet? Or perhaps the whole bath? Either way, you'll find it at EXPO Design Cente 
HIT the place where extraordinary homes come into their own. We have 10 unique showrooms-— 
from kitchens and bath to outdoor living—to help you get inspired, as well as designers to brii 
| ) your ideas to life. Fora free EXPO catalog or store locations, please go to expo.com/magazine. 











Tetsu spa vanity in Mozambique fini 
with matching leaner mirror, 
©2006 Homer TLC, Inc. EXPO Design Center is a registered trademark of Homer TLC, Inc cr cushion-top bench, and accessory tré 














A 7; Proudian 


Boh ust , Greenwich, CT (203) 622-1200 
yews a pe Stark Carpet Corporation 
New York, NY (212) 752-9000 
2 ee } Data Carpet & Rug, Inc. 


New Hyde Park, NY (516) 352-8700 


David Tiftickjian & Sons 
Williamsville, NY (716) 634-8835 



















TO OBTAIN A CATALOG OR FOR 
A DEALER NEAR YOU, CALL 
TOLL-FREE: 877-MEGERIAN 


Products of Great Import 
Wilmington, DE (302) 654-5075 


Oasis / New World Rugs 
Jacksonville, FL (904) 470-4032 
Destin, FL (850) 622-9722 


Addison/Dicus Company (Trade only) 
Tampa, FL (813) 258-6511 
Winter Park, FL (407) 645-5553 


The Rug Warehouse 
Los Angeles, CA (310) 838-0450 


Krimsa Fine Rugs 
San Francisco, CA (415) 441-4321 






MEGERIAN 
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SINCE 1917] 


AN ANTIQUE IN THE MAKING™ 














a2 Megerian presents works of art, each one hand-made 

Fae and signed, each one a blend of history and design that 
is truly timeless. We also offer a full range of Aubussons, 
m Savonnenes, Bessarabians, Tabrizes, Tapestries and Fine 
Antique pieces. 








PHONE (212) 684- 7188 FAX (212) 684-8018 
262 FIFTH AVENUE, 
NEW YORK, NY 10001 


WWwW.MEGERIANRUGS.COM 


SECM MH eme ; o<  ¥2E z Copyright ©2005 Megenan Rugs, Inc. New York, N.Y. All rug designs are copyright © Megarian Rugs, Ine 
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Aubusson Design 5186 Hadji Jalili Tabriz 31281 Bessarabian Design 5179 Aubusson Design 5195 Transitional Design 7048 Spanish Design SP071 © Spanish.Design SP070 


Precious Colors, Creative Designs, Luxurious Textures 


36 East 31st Street, Ground Floor . New York, NY 10016. Tel: (212) 686-6097 . Fax: (212) 937-3928 
e-mail: marketing@french-accents.com - Dealership Opportunities Available - New York . High Point . Atlanta 
and now introducing Las Vegas, NV - French Accents (open to the trade only) (702) 644-4000 


For a dealer nearest you please call (888) 700-RUGS 


Home Accessories 


Los Angeles, CA - Glabman’s wns aane sin Oustsk Wilton, CT - Palace Oriental Rugs Mh 
TC Oy Mae Aubusson Hadji Jalili Tabriz Cos Cob, CT - Apadana 


San Diego, CA - Rug Palace Transitional Mohtashem Dania, FL - Jalil’s Oriental Rug 
p Spanish Modern J Beach. FL: A World of Rugs a 
San Rafael, CA : Sun Rise Home Savonnerie Traditional asocribesrtmas? iar eee 


Contemporary Arts and Crafts Sele Oe Cm Cm OL kg 
Wie te eMC me rhe 
Custom Design North Palm Beach, FL - Crystal Tree Carpet: 


. Englewood, NJ - Starr Oriental Rugs 
Morristown, NJ: J & S Designer Flooring 
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ZOLLANVARI 


100 Park Plaza Drive, Suite 204 South, Secaucus NJ 07094 
Phone: +1 201 330 3344 . Fax: +1 201 330 7728 


e mail: info@zollanvari.com . www.zollanvari.com 











weaving the colors of life 








Eri Fullerton Chicago, 
TRC Te me gc) oe nee ee OR . McDhurries-Rocky River, Te or WTA rn ie oe 


Mozoic Oriental Rugs-Missoula, MT - Mundy & Yazdi Oriental Rugs-Kansas City Area, KS. . Oriental. Lrg Resource-Santa ae USSU ALT et ae 
CCl Con a me Tm occ ce noe © Sa ma es Nea et Cam AUG rn gC Park, A 
The Rug Warehouse-Los Angeles, CA - The Scarab-Vail, CO. Woven Floors-Mendham, NJ 
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Presenting the Acenti.Collection. 





Is it art? Or a renaissance of design? 


When the ordinary is elegantly transformed by design, who can say it has not become art? 

Leviton's Acenti Collection offers an exclusive line of innovative lighting controls, switches and 
outlets so intelligently and gracefully conceived they redefine the category. A complement 
to today’s luxury interiors and premium appliances, Acenti is sleek, beautifully contoured 
and engineered to perfection, down to the last detail. Acenti now allows you to 
add elements of fine “art”*to every wall in your home. Available through your 
designer or architect. 


Acenti is a trademark of Leviton Manufacturing Co., Inc. 
© 2005 Leviton Manufacturing Co., Inc. 


leviton.com/Acenti_ 1-888-4-ACENTI 









Acenti. 


by Leviton 
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Murano Glass 


“For centuries the artisans of Mu- 
rano have devised incredible glass 
creations,” interior designer Frank 
Webb says of the innovative work 
produced on the island. 








Late in his career, architect Giovan- 
ni Michelucci turned from the mod- 
ernism of his early work to a more 
radical style, especially in his de- 
signs for churches—including the 
Chiesa di Longarone near Belluno— 
which, despite their dramatic geome- 
tries, are deeply meditative spaces. 


, 
| 
| 

















\ntico Setificio 
Kiorentino 
The factory was established by a 
group of Florentine nobles in the 
18th century to meet their insatia- 
ble demand for textiles. Now con- 
temporary designers and architects 
seek out brocades and silks in his- 
toric patterns, as well as custom 
work, from the venerable mill, cur- 
rently owned by the Pucci family. 
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Superleggera Chair 
Gio Ponti, whom John Ike believes 
typifies “the Italian tradition of the 
architect-artist,” derived his Super- 
leggera—so named because it was 
light enough to be lifted by a finger— 


from traditional Italian forms. 





continued on page 212 
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| YOUR RESOURCE FOR CUSTOM 

| HAND CARVED NATURAL STONE 

| For more information: 1-888-771-5810 
| MoS kom aan ayuda eel) 

| E-mail: info@pierrexpert.com 
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EXTERIOR, INTERIOR 
LITA ee AERO 
OR THIN VENEER SYSTEM 



















Great Design 


Collaborating with Gio Ponti, Piero 
Fornasetti executed designs forthe | 
Andrea Doria, one of the most luxu- 
rious ships of the 1950s. The pair’s 
interiors were witty and whimsical, 
with motifs inspired by nature and 
antiquity (right). Tragically, the ves- 
sel sank in 1956, taking the lives of 
46 passengers and crew members. 
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Whether it be the iconic Model 360 
leather moccasin or a contemporary 
cotton-and-leather peep-toe sandal 
(above), the company’s shoes, worn 
by socialites, celebrities and business 
figures alike, has attracted a dedi- 
cated following for over 50 years. 


On his trips to Italy, Thomas Kliger- 
man often buys ceramics reminiscent 
of pottery first produced in Tuscany in 
the 16th century. The “muted, earthy 
colors” appeal to the architect, who 
notes, “I look at the pieces every day 
and don’t tire of them—and, as in- 
tended, they remind me of Florence.” 
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AD Art Notebook 


Why Art Matters 


Part Il of an Interview with Dealer and Collector Eugene V. Thaw 


By Steven M. L. Aronson 











Prominent art collec- 
tor, dealer and phi- 
lanthropist Eugene V. 
Thaw believes that 
“the art market today 
is fueled by philistines 
who are buying to im- 
press their friends.” 
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IN TODAY’S FAST-MOVING 
WORLD, IS THERE REALLY 
TIME TO STOP AND SMELL 
THE RENOIR ROSES? 

Life is short, but art is long— 
and it’s what our degree of 
civilization will be judged by 
when all the little squabbles 
that occupy us now have been 
forgotten. The art will survive, 
and I’m worried about that in a 
way, because I don’t like a lot of 
the objects that are being pro- 
duced today. 


BUT APPARENTLY, OTHER 
PEOPLE DO; THEYRE BUYING 
THEM LIKE MAD—A PHENOM- 
ENON YOU SUM UP AS “PAYING 
FOR VAN GOGH’S EAR.” 

Well, Van Gogh hardly sold 


a thing in his entire lifetime, 
and there’s a kind of collective 
collector’s guilt that comes 
from that—people don’t want 
to be accused in the future of 
not having been smart enough 
to buy the work of a Van Gogh 
living in their midst, so they 
snap up every experimental 
thing in sight. Contemporary 
art is very much the thing. We 
do have old-master sales and 
sales of antiquities and what 
have you, but all of that com- 
bined 1s a tiny fraction of the 
market for contemporary art. 
But then, contemporary art has 
always been the most expensive 
to pursue. When Bouguereau 
was a contemporary artist, 
he was top-of-the-heap in 
terms of prices and demand, 
and a picture by Degas was 
sold at auction just after his 
death for more than 100,000 
1917 dollars. 


How Do FASHIONS CHANGE 
IN COLLECTING? 

I don’t think anyone can ever 
know why there’s a movement 
or transformation in taste. What 
I do know is that two very cu- 
rious things have happened in 
our time. One is that art has 
turned almost completely 
into money. And the other is 
that certain artists and their 
camp followers have suppos- 
edly turned against money and 
tried to produce objects that 
aren’t even salable. Like the 
Smithson jetty. Or earthworks 


by other artists. Or all kinds of 
things that find their way into 
museums. Uhey’re basically in- 
stallations that get broken up 
immediately after the show, 
and sometimes they’re made of 
materials that themselves don’t 
even last. The idea here seems 
to be to deemphasize the com- 
mercial aspect. And yet, since 
most of art has gotten so com- 
mercial, there’s a funny dichot- 
omy going on right now with 
this attempt to reassert integ- 
rity—but failing, a// the tme. 


Do YOU THINK THAT PEOPLE 
WILL EVER AGAIN APPRECIATE 
WORKS OF ART SOLELY FOR 
THEIR BEAUTY AND MEANING? 
Part of the problem with that 
is that the role of museums 
has changed so much. They’re 
no longer primarily about 
art but rather about events 
and entertainment—block- 
busters, big box office, circus- 
es. And even on a day-to-day 
basis, they’re about restau- 
rants and gimcrack-souvenir 
shops and community activi- 
ties and movies. The collect- 
ing and preserving and exhibit- 
ing of masterpieces of human 
creation is somehow becom- 
ing a secondary function. 
And as for the interpretation of 
art, it has almost ceased to exist 
in many museums, which seem 
content to just pander to fash- 
ion, to follow the market and 
the politically correct trends. 
continued on page 216 








FEATURED STYLE: 
Marblehead 
COLLECTION: 
Harbor Collection 
AVAILABLE COLORS: 
Wheat (featured), Buttercup, Sage, 
Marigold 
CONTENT: 
! 100% New Zealand Wool 
WIDTH: 
4372" 
PATTERN REPEAT: 
19.69” x 19.69” 
For more information visit: 


www.stantoncarpet.com 
KEYWORD: Marblehead 


Pattern also available in 
coordinating 7” border. 


STANTON 


Available through these fine showrooms 


¢ CALIFORNIA: Berkley, Dick's Carpet One (510) 883-2111 Clovis, Abbey Floor Covering & Design Center 

(559) 298-1172 Costa Mesa, Hemphill's Rugs & Carpets (949) 722-7224 Cotati, City Carpets (415) 454-4200 Fresno, Abbey 
Floor Covering & Design Center (559) 440-1172 Laguna Niguel, Tuttle's Carpet One (949) 831-1332 Livermore, Carpet 
One (925) 455-9210 Oakland, Dick's Carpet One (510) 633-9533 San Rafael, City Carpets (415) 454-4200 San Ramone, 
Carpet One (925) 837-3716 Solana Beach, Mitchell's (858) 755-8880 West Los Angeles, Contempo (800) 222-9194 

* COLORADO: Denver, The Floor Club of Denver (Trade Only) (303) 777-6277 » CONNECTICUT: Darien, 
Darien Carpet (203) 655-2521 * FLORIDA: Miami, Carpet Creations (305) 576-5900 N. Palm Beach, Crystal Tree 
Carpet & Flooring (561) 622-6333 * GEORGIA: Atlanta, Designer Carpets (Trade Only) (404) 262-1720 

¢ ILLINOIS: Chicago, Home Carpet One (773) 935-9314 * MAINE: Portland, Downeast Rug Co. (207) 775-7818 

* MARYLAND: Bethesda, Georgetown Carpet (301) 654-0202 Timonium, Greenspring Carpet Source (Trade Only) 
(410) 561-9200 > MASSACHUSETTS: Wellesley, Faber's Rug Co. Inc. (781) 235-5996 Weymouth, The Rug 
Merchant (781) 331-5505 * MICHIGAN: Grand Rapids, Michigan Design Resources, Inc. (Trade Only) (616) 301-8600 
Lansing, ProSource of Lansing (Trade Only) (517) 887-7100 * NEVADA: Las Vegas, Designer's Flooring Source (702) 953-4731 
¢ NEW JERSEY: Englewood, Starr Carpet (201) 569-7067 Fairfield, Einstein & Gray (Trade Only) (973) 882-1450 
Flemington, Rugs to Riches (908) 782-8010 Little Silver, Weinstein Flooring Company (732) 741-0091 Summit, Cove 
Discount Carpet One (908) 273-0220 * NEW YORK: Long Island, Country Carpet & Rug (516) 822-5855 

¢ TENNESSEE: Knoxville, David's Abbey Carpet (865) 777-0661 * VIRGINIA: Alexandria, Carpet One of Alexandria 
(703) 370-0000 Dulles, ProSource of Dulles (Trade Only) (703) 673-4100 Fairfax, Georgetown Carpet (703) 273-2500 
Manassas, ProSource of Manassas (Trade Only) (703) 369-6659 Tyson's Corner, Carpet One Tysons (703) 790-3322 

* WASHINGTON, DC: Georgetown Carpet (202) 342-2262 «WISCONSIN: West Allis, Carpet Town (414) 774-2220 
West Allis, Floorco (Trade Only) (414) 727-6525 


Divisions of Stanton: 
*Stanton Carpet 

*Royal Dutch Carpets 
*Stanton Rug Company 


1-800-897-2353 


www.stantoncarpet.com 
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continued from page 214 

WHO DO YOU THINK THE LAST GREAT 
NAME IN THE HISTORY OF ART WAS? 
Willem de Kooning, although I don’t 
accept the late work: those ribbons that 
he painted with Alzheimer’s when they 
propped him up in front of the easel—that 
automatic pushing paint around, as Lee 
Krasner often described it to me. The last 
period of 20th-century art that I have some 


rapport with is the group of Abstract Ex- 


pressionists who enriched our ways of 


seeing: the people I knew on the beach 
at Amagansett and East Hampton. For a 
couple of summers, by the way, I rented 
Leo Castelli and Ileana Sonnabend’s house 
out there, and a funny thing—a lot of their 
artist friends would show up, wanting to 


stay in their old rooms. 


n= 


A SUPERLATIVE COLLECTION OF EXTRAORDINARY 
FURNISHINGS AND OBJECTS D’ART 


~~ 
Los ANGELES SAN FRANCISCO LAGUNA NIGUEL SEATTLE CHICAGO 
DALLAS DENVER DANIA BEACH WASHINGTON D.C. NEW*yorK _ 


800.570.1087 WwWww.EBANISTA.COM 
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How WOULD YOU CHARACTERIZE 
TODAY’S COLLECTORS? 

Art collecting has become trophy hunting 
People pursue things that have big wal 
impact to put up in their trophy house 
and be photographed with, along with 
a trophy wife with blond hair down t 
her shoulders—and they all look exacth 
the same, by the way. And it has to ‘bi 
a picture that is not only decoratively em 
ployable but recognizable by their friend 




































and associates. And expensive, very expen 
sive. It can be a swimming pool by Hock 
ney, it can be a Warhol Campbell’s sou 
can.... With so much loose money arounc 
these paintings all trade for huge surhs 
but this has nothing to do, finally, with 
their place in the history of art. I realli 
don’t think that the—Bernard Berenso 
called them “squillionaires”’—who ar 
buying, say, a Damien Hirst shark fo 
10 or 12 million dollars are in the leas 
concerned about whether Damien Hirsi} 
is a passing fashion or will be a nam 
that’s known in 25 years, let alone achiev, 
historic status. I can’t for the life of m 
understand it, because these are suc] 
temporary reputations—artists who 0} 
the strength of little or no originali 
attain superstar status. And they’re ver 
smart people, too, who are spending a 
of this money. Smart in business, thagh 
is—they seem to lose their savvy whe | 
it comes to competing for these ico 
of the moment. 


WHEN YOU ACCEPTED THE PRESTIGIOU®) 
HADRIAN AWARD A COUPLE OF YEARS AG 
FROM THE WORLD MONUMENTS FUND, 
FOR YOUR EXEMPLARY SUPPORT OF THE 
ARTS, YOU MADE AN IMPASSIONED APPE. 
TO THOSE WHO HAD GATHERED TO 
HONOR YOU. “DO NOT FORGET THE 
OF THE ARTIST IN THESE DAYS OF COM- 
PUTER ART, VIDEO ART, MINIMALISM, 
MULTIPLES AND THE REST,” YOU SAID. 
“THE TOUCH OF A GREAT ARTIST ON PA 
PER, CANVAS, WOOD, OR STONE IS A MIR: 
ACLE OF HUMANITY WHICH I HOPE WIL 
NOT BE TOTALLY LOST IN THE STRANGE 
NEW WORLD WE ARE ENTERING.” 

I said it then, and Id say it again today, 
In his next interview, Eugene Vi Thaw tel 
how he learned a clever trick of the art dealen 
trade through the brilliantly orchestrated s 
of a long-dormant Corot. 
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SAN FRANCISCO 


450 9TH STREET 
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HOMESITE No. 29 





5.01 acres, 840 feet above the sea. 
Ancient oaks greet you as 
you make your way up to a clearing 
of soft grasses and pines. 
Monterey Bay is your backdrop 
and the stunning slopes 
| of Carmel Valley your panorama. 
3 miles from the clubhouse. 


4.6 miles from the airport. 


tbo AM A 
Aree Comet Gay 


A 2,000-acre sanctuary high atop the Monterey Peninsula. Four to 17-acre homesites — each one 
a unique landscape, from $2.8 million. To glimpse more, call 866-625-2075 or visit www. Tehama-Carmel.com. 


Obtain the property report or its equivalent, required by Federal and State law. and read it before signing anything, This shall not constitute an offer to sell in any state where prior registration is required, All plans, intentions and materials relating 
proposed Tehama community are subject to addition, deletion, revision, change or modification at the discretion of the developer and approval of the California Department of Real Estate, without notice. Tehama Golf Club membership is by invitati( 
and not included in the purchase of a homesite. The estimated completion date of the Tehama Fitness Center is summer 2006. The Tehama Golf Course Clubhouse and Fitness Center are privately owned facilities and their use by lot owners Hl 
pleasure of the owner of the facilities. Purchasers will not acquire a proprietary interest in the Clubhouse or Fitness Center facilities, which facilities are subject to use by others who are not lot owners. ©2006. ; 
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OUR CARPETS COVER THE WORLD 
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FINE ANTIQUE GHIORDEZ 


ESTABLISHED 1905 


JH. MINASSIAN & CO, 


PURVEYORS OF ANTIQUE, CUSTOM, RE-EDITION CARPETS & TAPESTRIES 


8687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 www.jhminassian.com 
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_* {KE FINE, OLD BRANDy 


IN NEW CRYSTAL, THIS 


WILL BE A LIFE 


WORTH SAVORING. 


aE is evident in the full array of building amenities, 


with one welcome exception: the timeless grace of 


oO 


M ORE THAN BRICKS AND MORTAR, there ts 
magic here. The rebirth of a San Francisco icon 


as The Ritz-Carlton Club” and Residences showcases the combined 





Ritz-Carlton™ service. Amenities include valet-attended garage 


genius of men who built their legends separately: the architects Burnham parking, business and conference facilities, Members’ lounge, a private spa 


& Root, whose skyscrapers shaped a landscape of optimism at the dawn of 
the 20th Century; and César Ritz, whose hotels were the embodiment 


of Golden Age opulence. Hidden for decades behind a steel facade, the 


and fitness center, in-residence dining, a private chef and a 24-hour, 
full-service Concierge. Fifty-two Residences, some with protected views of 


San Francisco Bay, are offered for Private Ownership from approximately 


1890 Romanesque tower once again commands the corner of Market and $1.1 million to over $4.5 million’. To add your name to our VIP list of 


Kearney Streets, following a $90 million renovation. The 2Ist Century interested parties, please telephone 800.251.5163. 


PRIVATE OWNERSHIP 


NOW ACCEPTING é 7 
DEE DED) VER ACUmaOINTe: 


ROMS ERA 2Al Tel OMNES 
OWNERSHIP 


THE RITZ-CARLTON CLUB® AND RESIDENCES 
SAN FRANCISCO 


690 Market Street, San Francisco, California 


Prices subject to change. A fact sheet on facilities, including association assessments is available upon request. The Ritz-Carlton Club and Residences, San Francisco is not owned or developed by 
The Ritz-Carlton Hotel Company, L.-L.C. R.C. Chronicle Building, L.P, in which an affiliate of The Ritz-Carlton Hotel Company, L.L.C. owns an interest, uses the Ritz-Carlton trademarks under a license from The 


waa Ritz-Carlton Hotel Company, L.L.C. which may be terminated or revoked according to its terms. This is not an offer to residents of any state where registration requirements have not yet been met. R-SF-06-032 





ANCIENT OLIVE TREES 


The Intelligent Landscape Investment™ 
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GIVE YOUR ESTATE THE LOOK AND FEEL OF TUSCANY. 
CHOOSE FROM AN EXTENSIVE LINE OF QUALITY 
OLD GROWTH OLIVE TREES. 


www.ancientolivetrees.com Phone: 707.953.8562 Fax: 800.819.7995 
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. ANGELES & ORANGE COUNTY SHOWROOMS 





Courtesy to the Trade 


www.villa-reale.com 








Luxury 13: working with a veal estate professional whe ll 


SM 


help you find a home that satisfies you and your financial adviser 


That’s why it’s important to start your search by contacting a Renowned 
Properties professional. A real estate professional who is part of one of the most 
successfully run businesses in the world. Someone who, like you and your advisors, 
understands that there’s more to consider when choosing a luxury home than 
just the right address. 


Contact us today. 
eH 
ShJyenowned 
(Yf)roperties 


Luxury 1: working with the most successful 
veal estate company on earth 


RE/MAX of California & Hawaii, Inc., Phone: 310-373-0951 or 800-227-3629 


eMail: info@remax-cahi.com, www.luxuryis.com 
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Palo Alto, CA 94301 
info@medallionrug.com 
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OPPORTUNIT 
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Put your money down 
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you living high in the Las 
Vegas sky, steps from at 
Strip, enjoying Turnberry’s 
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LAS VEGA ; 


Call 800-616-2120 for information or visit our sales and model center. 
One, two, three bedroom condominium residences and penthouses, pre-construction priced from $550,000 to over $1.3 million. 


222 Karen Avenue, Las Vegas, NV 89109 « Tel: 702-732-9797 Fax: 702-733-8222 « www.turnberrytowers.com 


= 
This offering is made only by the prospectus for the condominium and no statement should be relied upon if not made in the prospectus. This is not an offer to sell, or solicitation of offers to buy, the condominium units in states where such offerof csr y- 9] 4gay, 
solicitation cannot be made. Prices, plans, architectural rendering and specifications are subject to change without notice, WARNING: THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED OR QUALIFIEDTHIS = 
OFFERING. Models used in this ad do not reflect any racial preference. 
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Exceptional Landscapes. 


By Design. 





a 





wa 
ValleyCrest 


Landscape Design & Build 


at 


ANI TO i mescons 

discerning residential property 
owners access to one of the 
most knowledgeable and 
experienced total landscape 
resources in the world. 

Rooted in a half-century of 
landscape construction 
qoute MENA Orci 
team consists of some of the 
most forward-thinking 
landscape architects and 
craftsmen, bringing world-class 
landscape design, installation 
and maintenance services to the 
most discerning homeowners. 


For more information: 
818.223.8500 




















your 
dreams 
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to live. 


You've waited long enough. A lot of people 


talk about their dream homes. For those who are 


A Lindal 


CEDAR HOMES 


ready to live it, we offer a plan: 
Lindal Cedar Homes. Discover 
the possibilities and we'll bring 


them to life. Your life. 


Visit your independent Lindal 


dealer to start planning. 


800-508-1833 


PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGESI 
the international magazine of fine 
interior design, can generate a new 
source of profits and increase your 
sales potential when you participate 
Ta oellmnr torn moc te 


Ou Perar tm est OR coms tee 


° An Attractive Discount 

* Free On-Time Delivery (prepaid shipping via UPS) 

* Pull Credit for Returns (return unsold covers) 

MOCO Bras emNCen eee cel me bare hace m til 
copies sold. 

* Free display fixture 

Boyce ants delivery 


Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
customers will appreciate this extra service and 
OMIM ey ane Cmelcel che 


Call our new phone number 1-800-201-3591 and get started today! 
r 


Tid 


Fireplace Shops 


The finest selection of contemporary, 
traditional and antique fireplace 
equipment available. Since 1924. 


8400 Melrose Ave. West Hollywood, CA 90069 
Toll Free (877) 739-5115 « Fax (423) 651-4110 
www.wilshirefireplace.com 
email: WilshireW H@aol.com 
GW 
Other Showrooms 
Hermosa Beach (310) 376-3448 * Costa Mesa (949) 650-2640 
Pasadena (626) 564-8749 * San Diego (619) 296-2727 
Del Mar (858) 794-7884 


Courtesy to the trade. 
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Light, Space & 


ThreeTen East Fifty Third Street 
New York City 

Luxury Condominium Residences 
Priced from $2.3M 

Occupancy June 2006 










t 


www. Three TenCondo.com 

212 765 5300 

Exclusive Marketing & Sales Agent: 
The Sunshine Group, Ltd. . 

A Macklowe Properties Development | 


special advertising section 


Rising 31 stories over the east side of Manhattan, 

the luxury condominiums at ThreeTen represent 
sophisticated living in the heart of the city, just steps 

from the best shopping (Bergdorf’s, Saks Fifth 
Avenue), restaurants and the Museum of Modern Art. 

The limestone base harkens back to a tradition of 
pre-war craftsmanship, and serves as a base for the | 
contemporary glass tower of light-filled residences. | 


The facade of this Macklowe development fuses 
form and function — as do the interiors. Layouts 
are thoughtfully planned, with long sight lines and 
a graceful flow of interconnected spaces. Outdoor 
areas and floor-to-ceiling glass provide panoramic : 
city and river views. Individual homes at ThreeTen | 
are comprised of these distinct types: 


The exceptional full-floor Penthouse features 12'9" 


1 
ceilings and spectacular 360-degree views from i 
three large. setback terraces. Information on this 
unique residence is available upon request. 

The Mansions are two-story private residences, 41' | 
wide by 20' high with approximately 4,000 square 
feet of living area. Each has three bedrooms, a 1 
separate library/fourth bedroom, four bathrooms, i | 
powder room, double-height windows and a wood- 

burning fireplace. Owners enjoy townhouse living 
with all the services and security of a high-rise. Hi 


In the two- and three-bedroom Tower Residences 
only three per floor), classic gallery entrances lead to 
corner living rooms, windowed kitchens, double- and 
triple-view corridors and private glass outdoor 
terraces. These residences have ceilings up to 12' high. 


ThreeTen residents experience the best of city 





lifestyle and fine design, with such details as white 
oak hardwood floors, stainless steel appliances from 





ii 

| 
Gaggenau and Sub-Zero, and the building’s private 
garden and rooftop sky deck. Full-service features | 
include doorman and concierge, valet parking in an | 
on-premise garage, and fitness center — all available 
24 hours a day. | 
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ALABAMA 

BIRMINGHAM « Christine’s (205) 871-8297 

MOBILE « The Giving Tree (888) 678-0068 

MONTGOMERY « Christine’s Feathered Nest (888) 545-4006 
ARIZONA 

SCOTTSDALE - Bella Dimora (480) 368-1760 

‘Té Boutique By: Terry K. (480) 563-1243 

CALIFORNIA 

BEVERLY HILLS - Yves Delorme (310) 550-7797 

BURLINGAME - Yves Delorme (650) 342-6767 

CARMEL - Yves Delorme (831) 625-5311 

LOS ALTOS « Yves Delorme (650) 917-9183 

MENLO PARK « Yves Delorme (650) 324-3502 

MODESTO - Lino Bella (209) 491-0931 

PASADENA - Salutations Home (626) 577-7460 

ROLLING HILLS ESTATES * Yves Delorme (310) 541-4262 

SAN DIEGO - Everett Stunz (800) 883-3305 

SANTA BARBARA « Yves Delorme (805) 682-0894 

SOUTH COAST PLAZA « Yves Delorme (714) 549-7880 

Lino Bella (209) 933-0441 
COLORADO 

DENVER + Scandia Down (303) 355-3510 


STOCKTON 


The Brass Bed Fine Linens & Furnishings (303) 322-1712 
CONNECTICUT 

WEST HARTFORD « Labrazel Home (860) 232-6300 
DELAWARE 

WILMINGTON « Yves Delorme (302) 656-3700 

FLORIDA 

BOCA RATON « Evangeline’s (561) 394-4990 

CORAL GABLES: Yves Delorme at Merrick Park (305) 445-1847 
DELRAY BEACH « Yves Delorme at ABC (561) 279-7777 
DUNEDIN - L’Elegance Fine Linens (727) 738-5000 

FT. LAUDERDALE - Casa Chameleon Las Olas (954) 763-2543 
JACKSONVILLE * The Bath & Linen Shoppe (904) 398-7147 
MIAMI - Pacific White (305) 668-0882 

NAPLES » Gattle’s (800) 344-4552 

SARASOTA « Yves Delorme (941) 388-4494 

ST. PETERSBURG * Good Night Moon (727) 898-2801 
TAMPA - Villa Rosa Distinctive Linens (813) 831-6189 
Gattle’s Fine Linens (772) 231-3404 
Very Fitting (772) 231-4655 

WEST PALM BEACH « Pioneer Linens (561) 655-8553 
WINTER PARK - Luxe Linens (407) 644-7677 
GEORGIA 

ATLANTA » Couture Home Buckhead (404) 848-9110 
Yves Delorme Vinings (770) 438-7100 

ILLINOIS 

BARRINGTON - Yves Delorme (847) 381-6005 
CHICAGO - Arrelle Fine Linens (800) 288-3696 
Yves Delorme at Marshall Field’s (312) 781-2942 
GENEVA « Past Basket (630) 232-4191 

HINSDALE - Bedside Manor Ltd. (800) 485-4744 
INDIANA 

INDIANAPOLIS > Yves Delorme (317) 574-1862 
KANSAS 

OVERLAND PARK - Annabelles (913) 345-0606 
KENTUCKY 

LOUISVILLE - Bedded Bliss (502) 899-5153 
LOUISIANA 

BATON ROUGE - Custom Linens (800) 808-0457 
MARYLAND 

ANNAPOLIS - Yves Delorme (410) 224-0015 
BALTIMORE « Yves Delorme (410) 828-4777 
BETHESDA - Yves Delorme (301) 897-5009 
MASSACHUSETTS 

BOSTON - Linens on the Hill (617) 227-1255 
CHATHAM - Midsummer Nights (888) 945-2280 
HINGHAM - La Petite Maison (781) 741-8393 
MARBLEHEAD - O/Rama’s (781) 631-0894 

WELLESLEY - Bonsoir Fine Linens (781) 416-2800 
YARMOUTHPORT « Design Works (508) 362-9698 
MICHIGAN 

GROSSE POINTE - Kramer’s (800) 248-8906 
HOLLAND - DeVries & Dornbos (800) 392-2950 
MINNESOTA 

EDINA - Euro-Am Bed & Bath (866) 485-6735 
MISSISSIPPI 

JACKSON - Ray’s Fine Linens (601) 977-9153 
MISSOURI 

KANSAS CITY « Scandia Down (800) 875-4144 
LADUE : Sallie home (314) 567-7883 

TOWN & COUNTRY « Sallie home (636) 256-3200 


VERO BEACH - 


ie ee EEE 


FINE LINENS & ACCESSORIES FROM YVES DELORME 
























































NEV 

LAS VEGAS « Yves Delorme (702) 759-0) 

NEW JE 

LONG BEACH ISL. » Between The Sheets, LLC (609) 361-9 
PENNINGTON * Ashton-Whyte (609) 737-7 

RED BANK - Down to Basics (800) 822-2 
RIDGEWOOD « Matelasse (201) 670-8 

UPPER MONTCLAIR «= Tesori (973) 655-1 

NEW Yq 

NEW YORK « Gracious Home Eastside (212) 988-8 
Gracious Home Westside (212) 231-7 

Harris Levy Fine Linens Since 1894 (212) 226-3 
Yves Delorme at ABC (212) 254-3 

Yves Delorme at The Carlyle (212) 439-5 
SCARSDALE « La Dentelliere At Home (914) 725-2 
NORTH CAROL 

BOONE » DeWoolfson Down (800) 833-3 

CHAPEL HILL - The Cottage Shop (919) 929-8) 
CHARLOTTE - Bedside Manor Inc. (866) 554-7 
DeWoolfson Fine Linens (704) 541-9) 

RALEIGH - Lavender and Lace (919) 828-6) 

Yves Delorme (919) 791-0 

WILMINGTON « Linens & Lace (910) 256-4 
WINSTON-SALEM + Belle Maison (336) 722-8) 

oO 

BEACHWOOD : Yves Delorme (216) 360-0 
CINCINNATI: Gattle’s (800) 634-4 

COLUMBUS « Yves Delorme (614) 476-2 

TOLEDO ~ Paula Brown Shop (419) 241-8 
OKLAHG 

OKLAHOMA CITY - Lin Lily (405) 842-5 

TULSA « The Dolphin Fine Linens (918) 743- 
PENNSYLYV, 

BRYN MAWR : Yves Delorme (610) 520-3 
BUCKINGHAM : Yves Delorme (215) 794- 
EPHRATA - Doneckers (717) 738- 

SEWICKLEY « Feathers (412) 749- 

SHADYSIDE - Feathers (800) 382-98 

RHODE ISL 

PROVIDENCE - Wendy Brown Ltd. (401) 455-2) 
SOUTH CARO 

CHARLESTON * Yves Delorme (843) 853-4 

HILTON HEAD : DeWoolfson Fine Linens (888) 833- 
TENNE 

CHATTANOOGA « Yves Delorme (423) 265-4 
KNOXVILLE - Bella Sera Luxury Linens (877) 642- 


COLLEYVILLE - Sue Bearrie Fine Linens (817) 577- 
DALLAS « Yves Delorme (214) 526- 

FT. WORTH « Yves Delorme (817) 882- 
HOUSTON - Kuhl-Linscomb (713) 526- 
Linens Unlimited (972) 755- 

Longoria Collection (713) 621-4 

PLANO « Yves Delorme (972) 202-5 

SAN MARCOS « Yves Delorme (512) 392-1 

U 

SALT LAKE CITy - European Linens & Design (801) 575-8 
VERM 

MANCHESTER * Yves Delorme (802) 366- 
VIRG 

ALEXANDRIA * Yves Delorme (703) 549- 
CHARLOTTESVILLE - Yves Delorme (434) 979- 
McLEAN : Yves Delorme (703) 356- 
RICHMOND « Yves Delorme (804) 320- 
VIRGINIA BEACH « Yves Delorme (757) 425- 
WASHING 

BELLEVUE - Yves Delorme (425) 455-3 

SEATTLE - Yves Delorme (206) 523- 

Wisco 


MILWAUKEE - Cranston (414) 289- 
Past Basket (414) 247- 


TORONTO : Yves Delorme (416) 626- 
WINDSOR - Yves Delorme (519) 972-8 

Qué 

MONTREAL » Décor Marie Paule (514) 486- 
BRITISH COLU 

VANCOUVER « Yves Delorme (778) 328- 


| YVESDELORME.COM 


“MEDAILLON” 


The Art of Linen Since 1845 
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| Nautical Foundation 


A CONVERTED SOUTHAMPTON BOATHOUSE GETS 
A NEW LIFE AS A WEEKEND REFUGE 


Interior Design by Mica Ertegun of MAC II/Text by Steven M. L. Aronson 
Photography by Durston Saylor 











t's one of the most magical proper- 
ties around,” decorator Mica Erte- 
gun pronounces. Hard to argue. 
TE he 31 acres are an arboreal won- 
2rland, boasting stand after stand of 
entury-old red, white and black oaks, 
- which the owner is solicitous to a de- 
jee (an adviser on conservation to the 
ile School of Forestry, he’s well versed in 
Wvicultural arcana). And then there’s the 
elcome shock of encountering a Hamp- 
ms house you can’t see any other houses 
om. What you do descry is a small, se- 
uded bay, with a major bay beyond; a 
eelined island; and the glittering g green of 
stant links. 
The house was nautically conceived. 
i 1937 a New Yorker with a big place 
hn the beach in Southampton built him- 
lf a boathouse on a neighboring bay—a 
mbling gray clapboard structure with a 











Asove: “The outdoors is the most 
beautiful part of it,” interior de- 
signer Mica Ertegun (left) says of a 
clients’ residence in a converted 
1937 boathouse and annex ona 
wooded bay in Southampton. “A 
house has to be in keeping with its 
surroundings—I just tried to make 
it as comfortable as possible.” 


“Everything was focused on the 
views and the life outside,” Ertegun 
says. Opposite: The bay is visible 
from the entrance hall, which leads 
to a screen porch. The charcoal 
drawing is by Nicola Hicks. Stair 
runner from Patterson, Flynn & 
Martin. Wall light from John Boone. 
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The terrace “is a wonderful place 
to watch the sunset.” BELOw: In the 
adjacent library, “there was a di- 
lemma of where to put the sofas— 
facing the windows or the fire- 
place?—so we put them back to 
back.” Travers paisley on side chair, 


pillows and Century Furniture sofa. 


Bergamo light green pillow fabric. 

































widow’s walk from which he could keep 
a keen eye on his 90-foot racing sailboat 
as it rode restlessly at anchor. Then came 
the blood-and-thunder hurricane of 1938, 
washing away his house on the ocean but 
sparing his boathouse on the bay. He lost 
no time moving in—the better to indulge 
his ardent hobby, which was building ci- 
gar-type boats—and he and his family pro- 
ceeded to live contentedly upstairs, over 
what amounted to the shop (the engines 
he was working on were customarily sus- 
pended from the two steel beams of what 
today is a dining room). In 1942 he built 
an annex, linked to the boathouse by a 
breezeway, which is now used for guests. 

As the present owner’s wife, a practic- 
ing psychologist, describes the house in 
its Current incarnation, it can be seen to 
have kept its truth to form. “In front it’s 
serene—it looks like a very pretty lady. 
But in back, on the bay side, it reveals its 
true—boathouse—nature; it has a furtive, 
mysterious sort of quality, what with all 
the ladders and apertures. Some of our 
friends have even been known to roar 
into the boat garage in their tenders— 
very James Bond.” 

“One of the reasons we bought this 
house was to have a place all our own 
to park the boat,” the husband explains, 
referring to his sleek seven-meter Aprea- 
mare, an exquisitely hand-built Italian 
offshore express cruiser. (The couple, it 
should be pointed out, have other boats 
for other moods.) The house had been 
practically gutted by a short-term interim 
owner and the place left rudderless, but 
the husband, a real estate entrepreneur, 
wasn’t a bit daunted. “It was a mess,” 
he admits, “but building is my business, 
and we had it all reconfigured in under 
nine months.” 

After which: Enter Ertegun. “I loved 
the job—the house was so odd in such a 
wonderful way,” she says, adding, “It was 
quite a challenge. The rooms, because of 
the beams and all the other boat parapher- 
nalia, were curiously shaped, and then on 
top of that, there was no flow, no real 
central hall. You couldn’t do clean lines 


Opposite: “The dining room is 
dark,” Ertegun observes, “but a din- 
ing room should be dark, because 
it’s used at night.” She filled a large 
glass-front cabinet with shimmer- 
ing white coral—“I’m tired of look- 
ing at plates”—to lighten the space. 
The blue rattan chairs are French. 





“The house was odd in such a wonderful way. The rooms, because of the 


, Were curiously shaped.” 


beams and all the other boat paraphernalia 
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and super-modern, so the furniture is 
pretty traditional—a lot of it 19th-century 
English—with a few 2Ist-century things 
thrown in.” 

Ertegun recalls how with the dining 
room she “went a little crazy. It was already 
dark, since it had the boat garage in front 
of it, and I thought I might as well go all 
the way—I painted the walls that greenish 
blue that the Pilgrim Fathers favored, and 
then I had the rattan dining chairs, which 
came from France, painted that French 
gray blue.” She wanted “something over- 
scale” in the room—thus the monumental 
cabinet—and, to display inside it, “instead 
of tiny dishes, something strong and of the 
sea”—thus the specimens of white coral 
that act as a foil to the dark wood. The 
room feels like nothing so much as the 
hold of a ship. 

The comfortable, bay-windowed living 
room leads to a porch that’s screened in 
summer and glassed-in in winter. “We put 
a mirror on the wall to reflect the water,” 
Ertegun says. “You feel that you’re in the 
middle of the bay.” 

The enormous master bedroom has 
a fireplace (one of four in the house), a 
charming sitting area and great light 
thanks to its embarrassment of exposures 
(west, south and east). In the barrel-ceil- 

continued on page 308 





Lert: For the master bedroom, 

the designer selected “low colors— 
pale blue, pale gray” in solids and 
stripes. “I’m not a big pattern per- 
son,” she says. Patterson, Flynn 

& Martin rug. Anove: The daugh- 
ter’s favorite color—blue—deter- 
mined the palette for her bedroom. 





\BOvE: The pier “is where the cou- 
ple entertain when the weather is 
good,” Ertegun remarks. “There 
are lots of lanterns, so it’s beautiful 
in the evenings.” Anchored nearby 
is the husband’s Italian boat, which 
he takes out for regular early-morn- 
ing fishing expeditions. 
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A screen porch, accessorized with 
wood sculptures of deer—a nod to 
local wildlife—takes in wide views 


of the 31-acre property, part of 
which was landscaped by Edmund 
D. Hollander. “It’s amazing to find a 

Y piece of land like this in the Hamp- 
tons,” Ertegun notes. Woven chairs 
and chaise, Century Furniture. 
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MAKING WAY FOR A SLEEKLY UPDATED 
INTERIOR IN PACIFIC HEIGHTS 


Architectural Redesign by William B. Remick 


Interior Design by The Wiseman Group 


Text by Christopher Hall/Photography by Matthew Millman 


ven more than the Golden Gate 

Bridge and those little cable cars 

that climb halfway to the stars, 

the wealth of Victorian and Ed- 

wardian architecture adds to the endur- 

ing appeal of San Francisco. Wood houses 

from the late 19th and early 20th centu- 

ries—some stately and decorous, others 

dripping with gingerbread and mad col- 

or—march up and down the hills, lending 

character to neighborhoods and drawing 
smiles from visitors and residents alike. 

As charming as the houses can be on 





the outside, however, the interiors often 
have small, dark rooms. Looking to lead 
modern lives in a house more than a cen- 
tury old, one couple in San Francisco’s 
Pacific Heights district undertook a five- 
year project of truly herculean propor- 
tions, largely preserving the street-side 
appearance while gutting and rebuilding 
the interiors to create sweeping bay views 
and open space filled with natural light. 
Almost as remarkable was the designers’ 
ability to accommodate the couple’s diver- 
gent tastes—his contemporary, hers more 


“We reconciled our clients’ differ- Lert: “The living room’s palette is 
ing tastes,” designer Paul Vincent neutral so as not to compete with 
Wiseman says of his collaboration the art and the view,” says Rosenfeld. 
with associate Dara Rosenfeld and Abstraction, 1942, by Hans Burkhardt 
~ Oakland-based architect William B. _ hangs above the sofa. The drapery 
Remick on a Second Empire house fabric is from Brunschwig & Fils. 
in San Francisco’s Pacific Heights Sofa and club chair fabrics from 
district. ABove: The entrance. Great Plains. Mansour Tabriz carpet. 
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traditional—gently melding them into a 
cohesive whole that works well with the 
formal, Second Empire exterior. 

Sitting on a lot that drops steeply to 
the rear, the house originally had three 
floors of boxy rooms, connected by a bulky 
staircase of short, segmented flights, and 
a partially buried bottom level with low 
ceilings. Working closely with interior de- 
signers Paul Vincent Wiseman and Dara 
Rosenfeld, of The Wiseman Group in San 
Francisco, Oakland-based architect Wil- 
liam B. Remick developed a plan to open 
up the interior and reconfigure the space 
around a new stairway. Extensive below- 
grade excavation—requiring the house to 
sit on shoring towers for nearly a year—al- 
lowed for the addition of a guest room, a 
gym, a home theater, a wine cellar and a 
billiards room. The once cramped garage 
became a steel-floored, seven-car showcase 
for the sleek red Ferraris and other au- 
tomobiles collected by the husband, who 
runs a telecommunications company. 

The key to redesigning the house was 
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the bronze-railed stairway. Soaring four 
floors in a series of wide ellipses that 
bring to mind the inside of a chambered 
nautilus, it ascends alongside the ex- 
posed, chiseled limestone at the core of 
the residence. “There’s an open flow to 
the stairway that continues onto each 
floor,” says Wiseman. “The stairway ani- 
mates the house.” 








‘To bridge the clients’ differing tastes, 
the designers turned to select pieces of 
19th-century Russian furniture that ex- 
hibited a restrained classicism and an 
emphasis on form over ornamentation. “It 
was a way to include both antiques for her 
and clean lines for him,” says Rosenfeld, 
the senior designer on the project, “and 
many of our design details mirror recur- 


“We opened up the floor plan to 

| create flowing spaces and eliminate 
| the boxy 100-year-old rooms,” says 
Remick. Asove: In the dining and 
living area, a circa 1790 Jean-Fran- 
cois Leleu table is near Burkhardt’s 
Symphony, 1937. Rogers & Gof- 
figon wallcovering. Mansour rug. 


Lert: The kitchen. Viking range and 
oven. Opposite: “It’s a jewel box in 
maple,” Wiseman says of the library. 
The painting is Karl Benjamin’s #24 
(Black and White). Han Dynasty dog, 
Therien. Rogers & Goffigon chair 
fabric. Bronze vases, H. M. Luther. 
Shade fabric, Brunschwig & Fils. 






































Lert: “The sculptural stair landing 
provided an excellent place for a 
piano for social settings,” Wiseman 
says. Untitled, Stele Figure V, 1990, 
by Nathan Oliveira dominates a wall. 
The Russian mahogany benches 
are 19th century. The French brass 
chandelier dates to the 1940s. 



























ring decorative motifs on the furniture.” 
The Russian pieces appear throughout 
the house. A Russian demilune mahogany 
commode in the entrance hall, for example, 
is paired with a modern bronze sculpture 
and one of Hans Burkhardt’s earlier, Ab- 
stract Expressionist paintings, which the 
wife collects. In the small library, paneled 
in maple, with a domed Venetian-plaster 
ceiling and a collection of vellum-bound 
books, two Russian Karelian-birch tub 
chairs perfectly reflect the room’s clean- 
lined elegance. 

The husband’s particular interest in 
certain rooms shows in their more con- 
temporary feel. A curved, bronze wall acts 
as a sculptural backdrop for the pool table, 
while the state-of-the-art home theater 
—with its streamlined upholstered chairs 
and pearlescent-blue ceiling—is a modern 
take on an Art Déco theater. On the top 
floor, where a greatly enlarged, 24-foo 
dormer window overlooks a wide ex 
panse of city, bay and sky, a contempora 
sofa and club chairs are grouped aroun 
an elevated, two-sided fireplace with n 
adornment other than a simple cantile 
vered hearth. And then there is the garage 
where the vivid yellow wall color matche 
paint bought by the husband at the lo 
cal Ferrari dealer. 

“My husband loves beautiful cars,’ 
says the wife, “but I love beautiful clothes 
and I think Dara has captured that 1 
the feel of the principal living spaces.” I 
fact, the main floor is imbued with a dis 
tinctly couture aesthetic—“very pulled 
back,” according to Wiseman, “with n 
wasted energy and no detail overlooked.’ 
Bleached-walnut floors overlaid with mag 
nificent ‘Tabriz carpets run through th 

continued on page 30 


Lert: The master bedroom, which 
is imbued with shades of cream and 
ivory, “is inviting,” says Rosenfeld. 
The Wiseman Group designed the 
bed, the ottoman and the bench. 
Patterson, Flynn & Martin carpet. 
Opposite: The wife’s dog, Coco, sits 
on the love seat in the guest room. 
The fabric is from Holly Hunt. 
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The designers accommodated 
| the couple’s divergent tastes—his 
contemporary, hers more traditional— 
' melding them into a cohesive whole. 











| On the top floor, where a greatly enlarged dormer window overlooks ti 
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sofa and club chairs are grouped around 








Lert: The top floor “is the party 
space,” says Wiseman. “It has a 
spectacular view of the bay and 

the Palace of Fine Arts.” The sofa 
and chair fabric is from Decorators 
Walk. Pillow fabric from Pollack. 
Edelman leather on club chairs. 
Rugs, Patterson, Flynn & Martin. 


ne NS eee 


a cantilevered hearth. 


Asove: “We installed a turntable in 
the garage’s steel floor to maximize 
space for parking,” says Remick. The 
walls were painted yellow “to show 
off the husband’s impressive auto 
collection,” adds Wiseman. At rear 
are a Ferrari 250 GTO, an Enzo and 
an F50. BeLow: The street elevation. 


























Architect Mark DuBois, of the New 
York firm Ohlhausen DuBois, built 
a house around a couple’s exten- 
sive art collection in Santa Fe. Tus 
Pace: Trafalgar Square Plinth, a 
sculpture by Rachel Whiteread, 
joins Robert Rauschenberg’s 1991 


Monkey Bum in the entrance hall. | 


Opposite: Situated on 20 verdant 
acres, the low-slung structure 

was designed to complement the 
EN Cire om oer ome eecs (Contes 
is James Turrell’s square skyspace, 
visible on the long axis. “The big- 
gest challenge was integrating the 
art and De eth says DuBois. 





A House for Art’s Sake 


IN SANTA FE, A GLASS-AND-CONCRETE 
RESIDENCE BECOMES A SCULPTURE ALL ITS OWN 


Architecture and Interior Design by Mark DuBois, AlA, of Ohlhausen DuBois 
Text by Philip Nobel/Photography by David O. Marlow 
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t could have been so simple: Find the 


land, build a house, enjoy. But for one 

‘Texas couple, that first step took 20 

years. Major art collectors involved 
with many museums, they were looking 
for a place to build a mountain retreat for 
their family that would also show to best 
advantage their spectacular cache of mod- 
ern art. “We looked all over,” the husband 
says, “all over Colorado, all over New Mex- 
ico.” ‘Then they found the spot: 20 high, ar- 
royo-riven acres abutting a national forest 
in the pinon-covered hills north of Santa 
Fe, a property carved from Bishop’s Lodge, 
the ranch celebrated by Willa Cather 
in the novel Death Comes for the Arch- 
bishop. “We had this instant love for the 
land,” remembers the wife. “That’s why we 
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wanted the house to be so extraordinary.” 
The house they got, designed by Mark 
DuBois, of the New York firm Ohlhausen 
DuBois Architects, is just that: gracious 
on the land, thoughtfully detailed, struc- 
turally and spatially bold, yet impressively 
humble before its contents—a collection 
that includes work by Kiki Smith, Donald 
Judd, Richard Serra, Richard Tuttle, James 
Turrell and, coming soon, Maya Lin. At 
the heart of the house is a Turrell skyspace. 
It is certainly among the finest American 
homes built for art in recent years. 
DuBois, himself well versed in con- 
temporary art, found his first inspira- 
tion for the house in a Richard Serra 
installation at La Mormaire near Par- 
is—a series of parallel steel walls that 
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“The structural glass creates a very 
pure volume of space,” says DuBois, 
SOM nee arom concurs 
Ror ee meee ae Bias aod 
PAY LU Cy ous el ce exe 
ger connection between indoors 
and outdoors.” Tears by Kiki Smith 
is in the corner of the room. 
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RiGcut: A series of 1992-93 Brice 

i Marden drawings, Cyprian Album, 
is in the kitchen, as is Warp, a Ken 
Price sculpture. Ceramics by Lucy 
Rie and Hans Coper, center, accom- 
pany pieces by Eva Zeisel, right. A 

HW il 1983 Jenny Holzer work is above 
Wail the hood. BELow: The floor plan. 
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“We wanted a house that had the 

|| same quality as the art but would 
let the art breathe. That’s not easy 
to do,” says the wife. Opposite: The 
view from the master bedroom to 
the library reveals Witness, a wall 
video by Bill Viola, and Frank Stel- 
la’s 1961 Untitled (Blue Cross). 





subtly channel movement and views 





through a garden. “That was one of the 
| things, in combination with the clients 
| and the land, that shaped the house.” 
i With the land chosen and the architect 
and his clients on the same aesthetic page, 
the next issue was where to site the house. 





all those acres there was only one place not 
so precipitous that it precluded building— 
a soft ridge that breaks from the mountain 
to slope away on three sides. The house, 
dug in three feet below the rough ground 
so as not to overtop the pines, is organized 
| as a series of unpunctured concrete walls— 
| the echoes of Serra’s work—off of which 


| 
| 
Fortunately, that problem solved itself; in 





grow stone and glass-walled pavilions: a 
single 150-foot-long main pavilion for 
living, flanked by a master bedroom, the 
garage and a three-bedroom guest wing 
(where Richard ‘Tuttle curated a coordi- 








nated installation of some early work) in} 
lesser volumes. The roofs of the pavilions} 
vary in height, following the slow roll o 
the hill beneath, so that the house seems at 
once to hug and crown its promontory. © 
This refined home for art among they 
hardscrabble is reached by a circuitous 
drive, views masked by the landscape, untl 
one arrives and can look past the house 
to the uninterrupted vista of the distantf 
mountains near Los Alamos. A court opens#f 
there, slightly elevated, and visitors aref 
drawn up, past a rear-projection screen fo 
| the couple’s collection of video art, built & 
into one sheltering wall at the rear of they 
| garage. (The planned Maya Lin piece will 
__ be installed there, doubling as seating fo 
evening viewings.) 
Through a break between two of the 








1 ENTRANCE 4 DININGROOM 8 LIBRARY 3.1 g 

COURTYARD 5 KITCHEN 9 MASTER BEDROOM defining Coe walls, the Se gal ; 
2 ENTRANCEHALL 6 FAMILYROOM 10 MASTER BATH lery opens into the living area—a dining 
3 LIVING ROOM 7 SKYSPACE 11 GUEST ROOMS room, centered on an enormous Na 


COURTESY OHLHAUSEN DUBOIS ARCHITECTS 





eee | kashima table, and down a few steps, the 
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BrL_ow: The master bedroom, 
which the architect strove to make 
“as open as possible,” has expan- 
sive views of the Sangre de Cristo 
Mountains and the Santa Fe Na- 
tional Forest. From left are a Hayes 
vase, Fallen Leaf by Nagakura 
Kenichi and an Eames chaise. 


Ricut: Jeremy Blake’s Winchester 
plays on the outdoor video screen 
on the garage wall in the entrance 
courtyard. “The screen becomes 

a focal point in the dark,” notes 
DuBois. Beyond the glass walls of 
the hall is an untitled 1999 work in 
plaster by Whiteread. 


glass-walled living room that takes pride 
of place at the prow of the hill and the 
house. The fireplace console that divides 


those spaces, finished in hand-waxed zinc 
like many of the interior furnishings, is 
the site of an installation by the renowned 
Minimalist Fred Sandback, the last he de- 
signed before his death several years ago. 


The living room (sized to accommodate 
a particularly large Ellsworth Kelly) is a 
story in itself. To create the preternatural 
sense of openness that he felt the house 
demanded and the views deserved, DuBois 
designed the walls in structural glass. 
‘The view is uninterrupted with columns, 
or even slender structural mullions: The 
glass walls themselves take the weight of 
the thick slab roof. It’s a bravura move— 
never before attempted in this country— 
and it required both the finesse of engi- 
neers and the courage of the clients. “It 
was absolutely the bravest thing we’ve ever 
done,” the wife says of the construction, 
which involved the use of massive lami- 
nated glass panels, a crane and a tert 
moment when the jacks were removed and 
the glass took the load. “I remember say- 
ing, ‘I can’t look!’” Her husband had simi- 
lar concerns. “I told Mark and my wife, 
if I’m ever sitting there and I see a crack 
developing, I’m going to divorce her and 
push him off the mountain,” he says. But 
his skepticism has since been tempered by 
the magic of the space itself: “If we had 
done it without the structural glass and 
found that even one mullion restricted the 
view, that would have been too much.” 1 
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Visitors are drawn up, past a 
rear-projection screen for video art 
built into one sheltering wall. 





























Interior Design by Geoffrey Bradfield 
Architecture by Don Goldstein 

Text by Susan Sheehan 

Photography by Scott Frances 
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t isn’t only love that’s lovelier the 
second time around, as Sammy 
Cahn’s lyrics would have it. Some- 
times designing a house the second 
time around can be lovelier, too. Nineteen 
years ago Geoffrey Bradfield designed a 
house in Columbus, Ohio, for a business- 
man, his wife and their three young sons. 
The house had low ceilings, convention- 
al hardwood floors and rooms of mod- 
erate proportions. As the boys grew 
into young adults, the couple continued to 








build their collections of 19th- and 20th- 

century art (increasing them in both quan- a 
tity and distinction) and began to devote} 
more of their time to philanthropy. They 
required more wall space for the art and fy 


more floor space for entertaining. 

“T always wanted them to have a gallery 
for their collections,” Bradfield says. Hey} 
started to seek out rare furniture for the py, 
prospective gallery when the architectural 
plans were still in the drawing-board stage. 
The house was eventually expanded to}; 
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i | 0,000 square feet, with marble and par- 
uetry floors, ceilings that soar as high 
s 24 feet, and not just one gallery but 
hree—including an entrance gallery with 
aintings by Monet and Dubuffet, and 
culptures by Degas and Botero. 

Don Goldstein, an architect based 
1 Los Angeles, made the fagade of the 
riginal asymmetrical 1917 Georgian Re- 
ival house more symmetrical by adding 
y its left side. “That gave it a more clas- 
ical Georgian look and accommodated 











another art gallery,” he says. The house 
was also opened up in the back so that a 
great room could be added, and, above it, 
a master suite. Perpendicular to the dining 
room, where the original house ended, are 
the third gallery and a covered terrace. 
Visitors passing through the front port- 
co are greeted by a sweeping marble stair- 
case with an ornamental ironwork banister 
designed by Goldstein. Previously, there 
was an oak spindle banister with Donald 
Baechler collages running alongside it. “I 
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Geoffrey Bradfield redesigned the 
interiors of a Columbus, Ohio, house 
he worked on in 1987, now 30,000 
square feet. OpposiTeE: Architect Don 
Goldstein made the facade more 
symmetrical. Above: Monet's Falais- 
es et Voiliers a Pourville, 1882, left, is 
in the entrance hall. The sculptures 
are by Botero, left, and Degas. 
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on the present,” Bradfield says. The 
great room doubles as a home the- 
ater. Kenneth Noland’s Soumd, 1958, 
is above the fireplace. Bergamo wall- 
covering. Glant chair and ottoman 
fabric; Clarence House sofa linen; 
Kravet drapery silk. Stark carpet. 









































Nineteenth-century Russian arm- 
chairs stand in the library, near Les 
Danseurs, a 1949 oil by Dubuffet. 
The sculptures are L’Autruche, 
1977, by Giacometti, left, and Wom- 
an, 1967, by Miro. Lee Jofa pillow 
stripe; Bergamo chair fabric; Stro- 
heim & Romann sofa check. 





think the kids learned their primary colors 
from them,” the wife says. (The Baechlers 
are currently in a hallway that leads to a 
breakfast room.) Now there are four Sam 
Francis acrylic-on-canvas paintings that 
“climb the stairs with you in a chic man- 
ner,” Bradfield says. 

The first pieces of serious furniture 
Bradfield chose were two early-19th-cen- 
tury mahogany daybeds by Jacob, which 
he found at one of his favorite purveyors 
of antiques in Paris. The daybeds were 
in disrepair, so he had them restored, 
gilded and covered in a lush royal-blue- 
and-maroon tapestry fabric. “It’s to the 
advantage of a client acquiring a lot of 
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museum-quality furniture to buy many 
pieces from one dealer,” Bradfield says. 
“The result is a more cohesive collection.” 
At the same shop, the husband says, “I fell 
in love with a tall, tall Ming cupboard.” 
Among the other pieces he bought there 
were a pair of early-19th-century Russian 
armchairs for his library (which originally 
served as the couple’s living room), a set of 
eight circa 1820 gilt-bronze-and-cut-crys- 
tal sconces for the great room and. 18th- 
century parquet de Versailles flooring for 
the dining room, the library and the great 
room. The parquetry in the three rooms 
is set into limestone borders. 

‘The great room is dominated by Sound, 








a brilliantly colorful Kenneth Noland cir 
cle painting. “I wanted to center the vast 
multipurpose room with a Noland above 
the fireplace,” Bradfield says. “It is a glori 
ous abstraction of concentric circles.” Two 
sectional sofas face the painting; in front o 
them are a pair of low tables Bradfield de 
signed with faux-finished white-gold legs 
in the style of Ruhlmann. “They help pi 
the room down,” he says. The great roo 
is used for entertaining large groups 0 
friends and family and is easily converted 
to a theater—a big screen can be lowere¢ 
from a beam in front of the fireplace. “It§ 
an excellent place to watch Ohio Staté 
football games,” the wife says. 
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CME TUCO me Cmte nT tatd 
room, Hans Hotmann’s Apparition, 
1949, hangs between circa 1820 
HIST eee TUR RI DW Cerrone) oe 
molu-mounted stands. Lee Jofa 
OIG mien vantitnrii re ret imu titre 




































Bradfield started to seek out 

rare furniture for the gallery 
when the architectural plans 
were in the drawing-board stage. 
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“What I most wanted to achieve 
was a well-defined 21st-century 
voice,” Bradfield explains. He cus- 
tom-designed the master bedroom’s 
leaf-flecked carpet, which was pro- 
duced by Stark. J. Robert Scott 
check and sofa and footboard fab- 
rics. Clarence House wallcovering. 


Bradfield and his partner, Douglas Wit- 
tels, regard the house as a perfect foil for 
the couple’s art. “Almost all the backgrounds 
are neutral, although the textures are dif- 
ferent,” Wittels observes. “The walls in the 
great room are a combination of stone and 
upholstery, in the library they're bleached 
oak, and in the galleries they're cream Ve- 
netian plaster.” The couple’s collections 
are wide-ranging: One gallery contains 
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an outstanding collection of 19th-cen- 
tury jeweled Austrian rock-crystal piec- 
es that Bradfield started with a peacock 
he found in London. The clients loved 
it so much that the husband recently 
procured the twin of the first peacock; 
the two birds with their fanned plumage 
are a rare pair. The businessman, Brad- 
field observes, is “acquisitive” in the best 
sense of the word. 

The dining room is the only major 
room without a window, having lost it 
as a consequence of the addition in the 
back. “It’s a more intimate room than 
the others,” Bradfield says. “I upholstered 
the walls in sapphire-blue mohair. I want- 
ed the dining room’s story to be about 
the way the vibrant colors in the three 
Chagall paintings and in the Hans Hof- 





mann looked in that intensely blue room.” 

By contrast, the master bedroom o 
the second floor has many windows and 
is surrounded by tall trees. “I thought the 7 
bedroom should appear to be a garden’ 
floating in the treetops,” Bradfield says. 

A motif of leaves and flowers prevails. 
French 18th-century sconces are giltf 
bronze with crystal flowers; a two-drawe 
desk has 17th-century jasmine marquetry[ay 
panels; verdigris leaves are entwined in thefi: 
cast-iron headboard and bedposts. 

The verdant theme stretches to the floor, 
which is covered in a leaf-speckled carpetfi 
Bradfield custom-designed with the help" 
of a computer. “The bedroom carpet is in-y 
credible,” he says. “We scattered leaves al MS 
over it. Fach leaf is placed precisely where 
we wanted it to be, and each is raised and 
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Asove: On the terrace is a fanciful i| 
table by Frangois-Xavier Lalanne. | 
The lantern is originally from a 
Rothschild estate. Janus et Cie 
chairs. Lert: The design of the for- 
mal staircase at the rear of the house 
says Goldstein, was influenced by i 
Edith Wharton’s estate, The Mount. i 
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carved to create dimension. As you walk 
around the bedroom, you can feel that 
some leaves are a little higher and some 
are a little lower. The carpet is a field of 

celadon and other pale shades of green and 

subtle tan leaves on an ivory background. | 
“When I was designing this house,” he ex- | 
plains, “something said by Coco Chanel || 
kept coming to mind: ‘Luxury is a necessity | 
that begins where necessity ends.’” 0 | 
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Major League Baseball player Mike 
Piazza collaborated with interior 
designer Alexandra Karram to fur- 
nish a 3,100-square-foot apartment 
above Miami’s South Beach. ABOVE: 
Kenneth Noland’s White Heat, 
1969-2004, hangs in the living room. 
Edelman leather on pillows. 
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aseball celebrity Mike Piazza, a 

longtime Florida resident, was 

living in a small house in Boyn- 

ton Beach, north of Miami. “But 
with the new communities moving up the 
coast and all the new traffic, I decided to 
move down the coast,” he says. Counter- 
intuitively, he chose to relocate to South 
Beach, in the thick of it, where an apart- 
ment in a high-rise would lift him above 
the traffic and crowds. Two years ago 
he found an apartment tower with cir- 
cumferential views. “I liked the privac 
of it—there’s only one other unit on the 
floor,” he says. “And I work all summer, 
so I wanted a place where I could turn the 
key and feel the apartment was secure 
when I was away.” 


Given a choice of floors in the new 
building, number 31 of the New York Mets 
went for the 31st floor. “I figured it was 
good karma,” says Piazza. 

At home on the baseball diamond, the 
athlete suddenly faced the prospect of 
heavy lifting at Miami’s Design Cente 
of the Americas in order to furnish hi 
3,100-square-foot piece of sky. He con- 
tacted Florida-based designer Alexandra 
Karram, whose work he admired for it 
clean, contemporary lines. Together the 
went shopping. “She got a feel for the di 
rection I wanted to go,” he says, and the 
shopping led to a commission: He asked 
her to design and furnish the whole apart 
ment, from the floor plan to the linens. 

‘Turns out he knew more about desig 









Mike Piazza at Home 


THE BASEBALL STAR SECURES A PIECE 
OF SKY IN FLORIDA WITH HIS WIFE, ALICIA 


Interior Design by Alexandra Karram, ASID 
Text by Joseph Giovannini/Photography by Steven Brooke 
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than she did about baseball. “I didn’t know — Asove: Piazza and his wife, Alicia, 
a thing about the sport, but I learn fast,” the living room. Piazza, a catcher, 


eae ler ont coniteneamesandstarted recently signed with the San Diego 
SS a Didi, PANIES AIGE Stare c Padres for the 2006 season; before 


reading everything about baseball, under- that, he played for the New York 
standing it, getting inspired about what I Mets for seven years. Lerr: At his 
desk in the office are awards and a 


could design for Mike.” 

Some designers begin with the rug, or 
they work from the fireplace out into the 
room, but in the case of an apartment for 
number 31, Karram started with the ac- 
cessories—that is, baseball’s accessories. 
“T bought a baseball and a mitt just to get 
a feeling for the sport. I try to put myself 
in my clients’ world—why they do what 
they do, why they are successful at it, what 
they would want a home to be.” Baseball’s 
props offered some hints. The glove, for 


framed cover of Sports Illustrated. 








starters, was leather, as was the baseball, 





. 





























Sane 


PS Mie 


SPAR Sha RES 


A ke it 





A vibrant 2001 piece from Dale 
Chihuly’s Seaforms series accents 
the dining table. “I wanted to 
create a dramatic atmosphere in 
the room,” says Karram. “It’s 
defined by rectangular shapes that 
coexist comfortably.” Armani 
Casa chairs; J. Robert Scott table. 
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and both were cross-stitched at the seams. 
The baseball had red lettering. 

“What I like about mitts,” she says, “is 
that the leather changes color with time 
and use. And the cross-stitching establish- 
es a pattern.” She was picking up on cues 
that she could import from the diamond 
so her client could feel, subconsciously, at 
home off the field. 

Karram was taking on baseball as a 
visual metaphor for the apartment, but 
she came to the project with her own 
established reputation, and what Piazza 
saw and liked about her work was the big 
picture, beyond accessories: “I knew her 
tastes suited the building, which is pretty 
modern,” he says. Before she got into the 
details, she wiped the slate clean and took 
the apartment down to the shell, eras- 
ing the existing pro forma, plain-vanilla 
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layout to get a fresh purchase on the space. 
The great asset of high-rise apartments 
often resides outside the apartment, in thin 
air. Piazza’s new building offered vertigi- & 
nous views of the port, the Miami skyline § ; 
and the ocean. Besides, there were all the 
dazzling atmospheric effects of the sun and 
moon rising and setting, clouds forming 
and rains pouring. “You can see the thun-§ 
derstorms heading your way,” he says. 
Karram decided to play the rooms to 
the view, as though they provided the seats 
for a 180-degree Imax screen. The liv- 
ing room embodies Karram’s principle of 
extroversion. The space has a curved wall 
of floor-to-ceiling windows that fans out 
over the panorama, and the designer posi- 
tioned the furniture so that the room faced 
the big celestial picture. Two modular so- 
fas confront the view, but with an added 
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ABOVE AND Lert: Wenge paneling 
in the office highlights a portion of 
Piazza’s large collection of awards 
as well as personal photographs and 
mementos. “Serenity is of real im- 
portance in this room,” explains the 
designer. “It’s where Mike can en- 
joy quiet reflection.” 

















Top: The kitche. left, and the fam- 
ily area overlock a th Beach ma- 
rina. Limestone floo: were laid 
throug »out the public spaces. Holly 
Hunt clu chairs, ottoman and pen- 
dant light fixtures. Franke faucet. 
ABOVE: Siiver Slugge® awards are 
displayed in the fami area. 
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convenience: The parts can easily be re- 
configured and rearranged for parties. 
With the main event beyond the win- 
dows, Karram quiets the interior visually so 
it does not compete. The tranquillity starts 
with the floor, which she covered in a lime- 
stone that gives way, in the bedrooms, to 
limestone-colored carpets. She sustained 
the beige palette throughout the apart- 


ment, using wenge as an accent at the base- 
boards and doorframes. “The limestone 
and wenge, the light and the dark, have a 
nice contrast, and along with the light win- 
dow treatments, the combination fits the 
moods of South Beach,” notes Piazza. 
The clean lines that defer to the view 
also defer to the quiet textures and under- 
stated details. The sofas in the living room 
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re upholstered in a fabric that rewards 
he touch. The tactility extends to pillows 
overed in squares of hair-on-hide leather 
-)atched together and cross-stitched. Many 
hairs throughout the apartment are clad 
1 leather, and Karram even brings the~ 
1otif into the master bedroom, where she 
pholstered the entire wall behind the bed 
1 squares of beige leather. 


The red that Karram noticed on the 
baseball appears on the dining table in a 
splash of art glass by Dale Chihuly. She 
carries a version of the color over into the 
guest room, painting one wall head to 
toe in a burnt red. “I tried to establish a 


flow,” she says, “a consistency between 
spaces.” The baseball metaphor, however, 
continued on page 308 


“Because the views are so dramat- 
ic, a clean, open and simple living 
space—a streamlined look—was 
paramount,” Karram notes. ABOVE: 
The master bedroom, with a pan- 
orama of the Miami skyline, em- 
phasizes the natural backdrop. Holly 
Hunt chairs, with Bergamo fabric. 
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\ MEDITERRANEAN-INSPIRED OASIS BLOOMS IN LOS ANGELES 
aterior Design by Mark Boone of London Boone/Text by Peter Haldeman/Photography by Mary E. Nichols 











“As big as this house is,’ Mark Boone 
says of a Los Angeles villa whose in- 
teriors he designed for a business- 
man and his wife, “the clients did not 
want something grand.” Lerr: The 
lush grounds add to the Tuscan feel. 
Stucco, rubblestone, brick and tile 
bring texture to the exterior. 


Asove: The living room and entrance 
hall. “The main inspiration,” Boone 
says, was “the sunshine of Califor- 
nia.” The space “sings in the after- 
noon sunlight.” Burma Red, 1973, by 


Adolph Gottlieb is beside an archway. 


Ushak rug, Mansour. Jim Thompson 
silk on black-lacquered chair. 
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“We didn’t want fancy, and we didn’t 
want pretentious,” the husband ex- 
plains. Procession, 1999, bronze fig- 
ures by William Kentridge, lines the 
living room mantel. An untitled 1955 
painting by Franz Kline is at right. 
Onyx-topped 18th-century gilt- 


wood console, far left, from Therien. 


ou have less than a 
year to decorate an 
18,000-square-foot 
Tuscan-style villa. 
Please add a screening room, 
a screening room lounge and, 
while you’re at it, a billiards 
room. Nervous? “I chewed my 
nails,” admits Mark Boone, the 
Los Angeles-based interior de- 
signer who recently completed 
such a mission. “They didn’t 





want to furnish it piecemeal, 
and it was a little overwhelm- 
ing to do one big production. 
But it was also one of the most 
exciting projects ’ve done.” 
It helped that Boone knows 
the clients well. “Uhey’re like 
family,” he says. Over the last 
dozen years he and his part- 
ner, Mimi London, of Lon- 
don Boone, have worked on 
the couple’s French-style resi- 


dence in San Francisco, their}, 
country house in Sonoma (seeff, 
Architectural Digest, September fh 
1993) and their contemporary 
getaway in Palm Springs. Iti 
helped, too, that he considers 
them exceptionally “realistic, 
decisive, clear and focused.” 
And it didn’t hurt that their 
new house, on Los Angeles’s}} 
Westside, had the romance off}; 
a Medici palazzo. “The gates} 
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allsweep open, and there’s an al- 
“) €e of olive trees, and you’re 
ransported,” says Boone. 

gj) Only four years old, the 
li}iouse has deep porticoes and 
oggias, and the generous use 
of tile, brick and rubblestone 
Hlistinguishes the exterior. 
| nside, soaring ceilings are 
s} vaulted or coffered, walls are 
!} inished with Venetian plaster, 
s}loors are made of wood and 


t 


reclaimed French stone. But 
when Boone began the proj- 
ect, the place was cavernously 
bare. To provide the couple 
with a place to stay when they 
were in town during the de- 
sign process, Boone started 
with the guesthouse—an airy 
second-story apartment ac- 
cessed from the main house 
by an arched bridge over the 
motor court. He designed it to 


Top: The dining room has Louis 
XILI-style chairs, from Brustlin 
Workshop, with fabric from Cow- 
tan & Tout. Therien table. Quatrain 
chandelier. Chelsea Editions drap- 
ery fabric and Elizabeth Eakins 

rug from Mimi London. Williams- 
Sonoma Home silver flatware. 


Boone “just understands the way we 
live and makes that happen,” the wife 
says. ABOVE: He chose a warm pal- 
ette for the library. Clarence House 
shade stripe. National Upholstering 
leather chair. Sofa and other chairs 
from Brustlin Workshop. Quatrain 
desk. Mimi London ottoman suede. 
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“Tt’s an Italian house, and modern furniture 
wouldn't work. What does work is the 
combination of antiques and modern art. 
We played chess with the pieces.” 
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simulate “a suite at the Hotel 
Bel-Air,” with a sunny terrace 
and a pastel palette inside. 

In the main house, Boone 
started from the ground up. “By 
the time I was hired, I was al- 
ready off and running, looking 
for museum-quality antique 
rugs for the house. We came 
back here with probably 10 
rugs for every room and had a 
whole day of yea and nay.” Each 
selection served as a jumping- 
off point for that room’s colors. 


The golden hues of a 19th- 
century Ushak set the tone 
for the living room; another 
Ushak suggested a slate-blue 
palette for the family room; 
a hand-hooked rug brought 


ant energy of the ¢ 
den into the dining room. A 
strain of soft terra-cotta helped 
link the rooms and amplify the 
‘Tuscan spirit. 

Approachable is the word of- 
ten used by Boone and the 
clients to describe the design. 
“T told Mark we didn’t want 
the Ritz in Paris, we wanted 
the Bristol,” says the husband. 
“My test for every room is, ‘Is 
there a place where I can lie 
down and read a book?’” Com- 
fort for gatherings large and 
small was critical, and Boone 
strove for flexibility: A pair of 
round [talian-inspired tables in 
the dining room expand from 
five feet across to seven feet 
across, and seating arrange- 
ments in the living room are 
easily reconfigured. 

The first piece he acquired 
was a honey-colored 18th-cen- 
tury Italian inlaid chest for the 
living room that, like most of 
the antiques, is elegant without 
being ponderous. “It’s an Italian 
house, and modern furniture 
wouldn’t work,” says Boone. 


“The furnishings and colors tend to 
be kind of quiet,” Boone says, “to let 
the art pop.” Hans Hofmann’s First 
Blaze of the Rising Sun, 1963, hangs 
in the master bedroom. Claes Ol- 

denburg and Coosje van Bruggen’s 
Tied Trumpet is in a niche. Cowtan & 
Tout lounge chair and ottoman cut 
velvet. Brunschwig & Fils bench silk. 
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‘Tor: The rear grounds include a 
rose garden and fountains. ABOVE: 
Boone used gold leaf on the ceiling 
in the screening room to create 
“olamour and warmth.” Brunschwig 
& Fils wallcovering and mohair on 
seats. Stark carpet. Williams-So- 
noma Home cashmere throws. 
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“You could be in Italy, the Med- 
iterranean—anywhere,” says the 
wife. Opposite: The rear loggia, 
which Boone describes as “almost 
an outdoor living room,” opens to 
the front entrance gallery, where 
Untitled Elegy, a 1988 painting by 
Robert Motherwell, is displayed. 


“What does work is the combi- 


nation of antiques and modern 
art. They have a big collection, 
and we played chess with the 
pieces, seeing what worked 
where.” A vibrant de Kooning 
highlights the entrance hall; 
large black-and-white canvases 
by Sol LeWitt and Ellsworth 
Kelly anchor the family room; 
antic bronze figures by William 
Kentridge animate the living 
room and dining room man- 
tels. All of these rooms open 
to the gardens that envelop the 
house, and the splash of foun- 
tains and the scent of roses also 
help ward off stuffiness. 

The entertainment-ori- 
ented rooms that Boone built 
around an existing wine cellar 
were intended as “fun spaces.” 
He designed the screening 
room (his first) to recall “an 
old-fashioned movie house 


from the ’20s or 730s,” with a 
barrel-vaulted gold-leafed ceil- 
ing, traditional theater seating 
and deep-fringed stage cur- 
tains. Nick and Nora Charles 
inspired the lounge off the 
screening room, and one can 
easily picture the Thin Man 
duo amid the damask-uphol- 
stered walls and Déco furnish- 
ings. The billiards room feels 
more like a classic gentlemen's 
club, with carved plaster ceil- 
ing tiles and snooker chairs. 
These rooms get a lot of use 
but then the whole house is wel 
utilized—by grandchildren 
nieces and nephews, too. “It 
more of a family house than 
big-time party house,” says the 
husband. Still, his wife adds 
“it’s also great just with the two 
of us. It’s a reflection of Mark’ 
ability that we never feel like 
we re being swallowed up.” 0 
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Interior 


Design by Scott Snyder 


Text by Kelly Vencill Sanchez 
Photography by Kim Sargent 


A Lesson 


a 


Transforming a West Palm Beach, 
Florida, apartment required “demol- 
ishing a typical builder’s layout to 
create a Georgian-style home for the 
couple’s antiques and art,” says de- 
signer Scott Snyder. ABove: The en- 
trance hall. Rubelli silk for panels in 
cabinets. Table from Mallett. 


in the Classics 


WiEEeAIN@D 1@ PNEGCEAND?* BAsiGs 
IN WEST PALM BEACH IS REIMAGINED 


SPACE 


Ricut: The living room overlooks 
the Intracoastal Waterway and Palm 
Beach beyond. Bergeres and cande- 
labrum lamps, Kentshire Galleries. 
Vase lamp from Marvin Alexan- 
der. Rubelli blue pillow fabric. Brun- 
schwig & Fils tub chair and pillow 
print. Shades from Conrad. 

















fter 22 years as a de- 

signer, Scott Snyder 

can confidently say 

that he is comfort- 
able working in a wide range 
of styles, but he is most partial 
to the English vernacular and, 
above all, to Georgian inte- 
riors. “Clients looking at my 
portfolio will see that I’m very 
diverse, that I’ve done resi- 
dences in every style. While I 
love everything I’ve done, I’m 
certainly more of an Anglo- 
phile than a Francophile. For 
me, the Georgian style is more 
refined, not as fussy.” So it was 


with particular pleasure that 


he agreed to accompany long- 
time clients who share his aes- 
thetic in their quest for a larger 
Florida residence. 

Snyder had done both an 
apartment on Fifth Avenue in 
Manhattan for the couple and 
a Palm Beach residence—an 
oceanfront apartment that 
he took from three bedrooms 
down to one, to open up the 
spaces as much as possible. 
“But they needed something 
with a more commodious liv- 
ing area,” he says. When their 
search took them from Palm 
Beach to West Palm Beach 
and a decidedly contemporary 
apartment in a newer building 
on the Intracoastal Waterway, 
Snyder saw immediately what 
it could become. “People come 
to me for traditional,” he ex- 
plains, “but we can’t all run out 
and buy a Georgian house or 
live in a Rosario Candela apart- 
ment on Park Avenue. The 
key is to use what you’ve been 
dealt.” In this case, it meant a 
more than 6,000-square-fe ot, 
10-room apartment with 10- 


“The books are an inviting back- 
ground in the frequently used dining 
room,” Snyder notes. An 1870 Seve- 
rin Roesen oil is above the sideboard. 
Chandelier, Marvin Alexander. Rog- 
ers & Goffigon sideboard panel and 
cushion fabrics. Bound volumes, Im- 
perial Fine Books. Stark carpet. 





foot ceilings and views that 


stretched over neighboring 


Palm Beach to the cruise ships 


— on the Atlantic beyond. “It was 
five seconds from Palm Beach, 
but the interior vistas were bad, 
and the flow didn’t work,” the 





designer recalls. His solution 


d PPEREEC EPS SEES) SI IY was as straightforward as it was 
eee dramatic: He removed all the 
, | | a interior walls and reconfigured 


A bs we BE BS.. the rooms. “It was a matter 
of correcting the odd angu- 
lar spaces,” says Snyder, who 















Ie i worked with project architect 
y ee a ; Wh, Danilo Enaje and senior de- 
HVLMTTTY signer John Mayberry on the 
| eee 3 een es 
= yearlong project. 
Furnishing his clients with a 
more traditional interior than 
: the bones of the apartment 
“People 
SEP Ee come to me for 
eee: traditional,” he 
7a . Pte rT tT: sé - - : 6c 
ea | ERESEELIESEES Zee = =explains, “but we 
xt MEMIEMENSESEESEEERS explains, “but we 
PAGS An iadincan 2 oA aR ase can’t all buy < 
ae eisttisttsetateeee eee, 
Sin aoe ee a ee r Georgian house. 








would have suggested also 
entailed a clear-cut solution. 
Snyder installed traditional 
moldings, millwork and panel- 
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ing everywhere, and he created 
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rooms that incorporated his 





clients’ love of antiques as well 
a At 3 : PE aoe imo as their burgeoning collection 
rate Sass) of 19th-century paintings. 


sg a tt The effect is immediately 


| 


visible the moment one cross- 
es the threshold, itself framed 
by slender pilasters, into the 
limestone-floored entrance. 
In the adjoining hall, a pair of 
oils by Edward Henry Potthast 
depicting children playing in 
the surf are displayed on facing 
walls, a hallmark of the design- 





er’s insistence on balance and 
4 symmetry. Below the paintings 


are marble-topped Regency- 
style commodes that Snyder 
o q a designed himself, after the 
We We aantique commodes the couple 


v 


had originally selected proved 
too large for the space. 
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Avid art collectors, the couple se- 
lected a Duncan McFarlane oil for 
the family room. Cachepots, Kent- 
shire Galleries. Bound volumes, Im- 
perial Fine books. Low table from 
Lewis Mittman. Sofa fabric and chair, 
ottoman and pillow paisley from 


Old World Weavers. Stark carpet. 
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In the living room nearby, 
a calming array of sea blues, 
creams and beiges accented 


by golds and reds sets the tone 
for the rest of the residence. 
Snyder 
a palette that would neither 
compete with the panorama 


and his clients chose 


just outside nor fade com- 
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pletely into the background. 
Likewise, the fabrics for the 
upholstered sofas and chairs, 
have tex- 
tures, appropriate for Florida 


he says, “simpler 


and do not overpower the 
antiques,” which in the liv- 
ing room include George III 
console tables and carved gilt- 


wood mirrors and Regency ma-}) 


hogany bergeres. A circa 175 


Chinese export black-lacquer-}' 


and-p 
case anchors one corner, beside 


a Childe Hassam painting of aly 


ship on the sea. 


What Snyder calls “the din-}j 
ing room question” resulted in}; 






arcel-gilt bureau-book-}) 


) 

















dining room it will remain. by the wife (complete with a Asove: “They have many residences, 

“There’s always room for Louis XVI giltwood chair and but each one is special to them,” Sny- 

f Babe ui pena Ramen es ities i Reaenae der observes of his clients, who spent 

change,” the designer observes. a Snyder-designed Regency- — jnonths searching for a William Trost 

“They can take away the din- _ style rosewood writing table), it — Richards work for the master bed- 

ing table and the books and _ isinthe master bedroom where __ room. Kravet drapery stripe. Rogers 

add objects and paintings.” the rearrangement of space © Goffigon wallcovering. Jane Chur- 
Thy | nveand ese = fee race chill lounge chair fabric. Bergeére 

W en the couple couldn't find prov ed especially pleasing to fabric, Brunschwig & Fils. 

the right pieces for the room, _ the clients. The mahogany bed, 

they turned to Snyder, who designed by Snyder, is set at an 

designed a round pedestal ta- _ angle to take in those views, and 

ble, painted and gilded Regen- the couple enjoy not one but 

cy-style armchairs and a Re- three walk-in closets. A William 

gency-style sideboard and had ‘Trost Richards seascape reflects 

them made in Argentina.“They the azure water beyond. | 

were very much participants in And so, Scott Snyder has 

the process,” he says of his cli- taken a mostly unexceptional 

ents, “even down to choosing space in West Palm Beach 

the light fixtures. Theylove the and created a small island of 

quest of collecting.” English-inspired elegance and | 
More books line the walls — quiet. His philosophy is clearly 

of the family room, where com- in keeping with that of Addi- 

fort strikes an easy balance with — son Mizner, whose interpreta- | 

elegance: Upholstered sofas _ tions of the Spanish style in the 








jp its Current incarnation as a 
“}paneled, book-lined space. 
“Not everyone needs a dining 
room, particularly if you have 
/sother residences where you 
ff ‘entertain, so I said, ‘Why don’t 
we turn it into a library?’” But 
iy) the couple so loved entertain- 
{@ ing in their new home that a 

















and chairs are juxtaposed with 
Regency-style tables and a circa 
1820 Regency convex mirror. 
A coffered ceiling is offset by 
a natural woven wallcovering, 
and the palette leans more on 
red and terra-cotta hues. 
While one of the apartment’s 
bedrooms has been reassigned 
as an office for the husband, 
and a former library off the 
master bedroom is now used 


1920s form an inescapable part 
of South Florida’s architectural 
heritage. Mizner, who assailed 
modern architects for “produc- 
ing a characterless copybook 
effect,” himself undertook to 
“make a building look tradi- 
tional and as though it had 
fought its way from a small 
unimportant structure to a 
great rambling house.” Snyder 
couldn’t agree more. 



































ystery and magic—not only 


good design—are what | 
look for in an object,” says 
Frank Maresca, the esteemed 
dealer in American folk, self-taught and 
outsider art. And indeed those are the 
qualities exuded by the human and ani- 
mal figures, the decoys and industrial 
molds, the whirligigs and weathervanes, 
the trade signs and stimulators, the paint- 
ings and sculptures, and the circus and 
carnival artifacts that literally—which 
here, more often than not, means figu- 
ratively—form his personal collection. 
It is both a wonder and no wonder that 
almost every object stands possessed of 
cultural as well as aesthetic significance, 
for through the gallery in Chelsea that 
Maresca runs with Roger Ricco, his busi- 
ness partner of 27 years, and through the 
six books they've written together, he has 
helped to boost traditional folk art and 
visionary vernacular art into the constel- 
lation of mainstream American art forms. 
The collection is housed just a few 
blocks up from the gallery, in a musi- 
cians’ rehearsal studio that Maresca has 
converted into a loft for himself. It’s fur- 
nished with such midcentury-modern 
icons as Eames, Nelson, Noguchi, Warren 
McArthur, Vladimir Kagan and Ward 
Bennett. The bleached-oak floors and 
atrium-white walls set off the strangely 
compelling pieces that, well, people the 
place. “I don’t think of them as inanimate,” 
Maresca freely admits. “Every single thing 
here is very much alive to me.” 
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SELF-TAUGHT AND OUTSIDER ART FILLS A NEW YORK DEALER’S LOFT 
Text by Steven M. L. Aronson/Photography by Billy Cunningham 
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It was the 1976 landmark show at the 
Brooklyn Museum, “Folk Sculpture USA,” 
that kindled his interest and kicked him 
into collecting. “I’d never before seen 
such fresh depictions of the human form,” 
he recalls, proudly adding that today he 
possesses two objects from that magic first 
exhibition: a carved wood sculpture of Eve 
with the serpent, and another of a bowl- 
er-hatted man sitting with his legs crossed. 

For Maresca, beyond the sustaining 
beauty of the artifacts he’s accumulated 
there is a larger, complex appeal—that 
they reflect and even reify what he calls 
“the art-historical continuum.” He points 
out that the late-19th-century peacock he 
owns—with its neck and tail made of table 
legs, its feet and beak of piano-stool legs, 
and its comb of a fragment of Victorian 
hinge—could profitably be mistaken for 





some circa 1912 Picasso assemblage. His 
four late-19th-century game boards—all 
variations on Parcheesi boards—convey 
to him no less the essence of the mod- 
ern movement: “They predate Russian 
Constructivism, and they’re as good 


“Every single thing here 
is very much alive to 
me,” Maresca says of the 
pieces in his collection. 


as the best Kandinsky.” Better yet, a 
Mondrian is what the game board in 
the entrance hall calls resoundingly to 
mind: the great Broadway Boogie Woogie, 
which was painted a half century later. 

And the continuum continues. Mares- 
ca’s 1940s steel sign advertising a Maytag 
washing machine is, he reckons, “just about 
as Lichtenstein as you can get,” while his 
weathervane in the form of a monumental 
weaver'’s shuttle, which held sway over one 
of the big New England mills, “you could 
call late-19th-century Claes Oldenburg.” 
And what he sees prefigured in his circa 
1900 tramp art chest—made of dynamite 
crates labeled in bold capitals “Explosives 
Dangerous!”—is, of all things, a 1980s 
‘Transformers robot. 

There is a pronounced African Ameri- 
can bent to the collection. It boasts works 
by such avatars as David Butler and Sam 
Doyle, both of whom were represented in 
the Corcoran Gallery show “Black Folk 
Art in America: 1930-1980” that Maresca 
claims “jump-started the field of self- 
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“TI was a born collector,” says Mares- 
xK ca, who amassed vending machine 
charms, coins, stamps and minerals 


4) 1) LUE TI i as a child. “All that kid stuff was 


compulsively collected—it wasn’t a 


| | | casual thing with me even then.” 
VHT! In the dining area are a Warren 


McArthur table, a painting by Wil- 


NIN | I| liam Hawkins and a Himalayan mask. 
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taught art.” The most arresting of the four 
William Hawkins oils takes Prudential’s 
famous Rock of Gibraltar logo as its point 
of departure. Further enlivening the living 
room is an obsessively carved and incised 
fire-engine-red-enamel throne by Leroy 
Person—created out of scrap pieces of for- 
mal furniture, including a reproduction 
Hepplewhite chair. “Here’s this individual 
of very modest means constructing a throne 
and in the process making a powerful 
statement about stature and authority,” the 
collector elucidates. 

Chief among the outsider artists rep- 
resented here is Ken Grimes, who Ma- 
| resca explains paints only in black and white 

and is “positively savant-like in his obses= 
sion with a single subject—in his case, alien 
intervention.” His 1992 five-part work, Ev- 
idence for Past Visatations (sic), graphically 
illustrates six such eerie instances. “It’s fun- 


ny, it’s smart, it’s poetic,’ Maresca waxes. 
“And maybe even prophetic. Like some- 
thing out of the Bible—or Nostradamus.” 

A 1954 oil-on-canvas of heroic size di- 
vides the sleeping from the sitting area of 


the bedroom. Its formal title is Portrait of 


Peggy Wallace, but Maresca has rechris- 
tened it Ro/lergirl. “That’s because she’s 
on skates, and she’s such a cheerleader 
type—total apple pie,” he offers. “She’s got 
her ponytail; she’s in red, white and blue; 
she’s the all-American dream girl. And to 
be perfectly frank, she was the best”—his 
eyes glow with the memory—“flea-market 
find of my life.” From above his bed an 
oval wood sign from a Connecticut diner 
emblazoned with bacon and eggs shines 
out with matutinal effulgence. “I wake ev- 
ery day to eggs sunny-side up,” Maresca 
declares. “I can’t think of anything more 
American than that.” 


Opposite: Beside a circa 1930-35 
tattoo parlor standing sign are cir- 
ca 1920s painted duck decoys from 
Massachusetts and a pair of late- 
18th-century Pennsylvanian iron 
barn-door hinges. The 1954 oil on 
canvas, Portrait of Peggy Wallace, 
is by Capt. Rudy Vignerult. 


Asove: Maresca—who co-owns 
Ricco/Maresca Gallery—used a 
partition to set off the sleeping al- 
cove, decorated with a diner sign 
from the early 1950s. Beyond is a 
circa 1947-48 painting of a voodoo 
goddess by Hector Hyppolite. 
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§ Architecture by Peter Cebulak 
§ Interior Design by Katherine Newman 
i Text by Wendy Moonan 

§ Photography by Tony Soluri 


ddly enough, the Toronto 
designer Katherine Newman 
actually looks like her inte- 
riors: clean-cut, chic and so- 
) phisticated. Her look is cool without being 
intimidating (note the playful eyeglasses), 
warm without being too relaxed. 

Not yet 40, Newman is clear-headed 
}about her goals for Katherine Newman 
Design. With her partner, the Polish-born 
architect Peter Cebulak, she prefers to 
build houses from the ground up, serving 
as architect, construction manager and 
| interior designer. 

“We want to build projects we’re 
proud of,” says Newman, who has had 
her own firm for 16 years. “If we have 
control, what is produced is exactly what 
} is designed and specified. We made a con- 
scious decision not to grow beyond 12 
people, so we can deal with every aspect 
of a job, start to finish.” 

She recently completed such a soup-to- 
nuts project for Joe Manget and his wife, 
Chris Mauro-Manget, in Toronto. Her 
firm built the house, decorated and fur- 
nished the interiors, even landscaped the 
grounds. It was not an easy job, because 
the Mangets’ lot was only 50 by 150 feet, 
and local zoning rules restrict residences 
to two stories. 

The clients, a young professional cou- 
§ ple with two small children, bought the 
property with a house they planned to tear 
down. (“We were ready for a fresh start,” 
Mauro-Manget says.) They were attracted 
to its 1940s neighborhood only 15 minutes 
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Opposite: The entrance hall and 

| dibrary of a house in Toronto de- 

| signed by Katherine Newman for 

| Joe Manget and his wife, Chris 
Mauro-Manget. The console table 
and slipper chair are from Newman’s 
own line, Lona. J. Robert Scott 
suede on Holly Hunt chair, at rear. 








| ABovE Ricut: Newman collaborat- 
| ed with her partner, architect Peter 
} Cebulak, on “intertwining various 
architectural styles from Georgian to 
Italian” for the ground-up project. 
Ricut: The living room “tells a story 
| about the family and their travels.” 
| Clarence House slipper chair fabric. 
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Irving Penn’s Frozen Foods, New 
York, 1977 hangs in the living room. 
The repoussé-copper low table is 
from McGuire. A Jim Thompson 
silk covers the outside of the chair 
at right. Holly Hunt suede on stools; 
Donghia stripe on chair near fire- 
place. Pollack sofa fabric and voile. 
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Lert: In the dining room, Newman 
mixed a Baltic chandelier with a ta- 
ble and chairs from her Lona line. 

The photograph, Opened Calla, is by 
Sheila Metzner. Colefax and Fowler 
Antiques tulipiere vases. Nobilis fab- 
ric and trim on back of chairs. Rubel- 
li drapery fabric; Great Plains voile. 


Asove: A view to the kitchen. “Pe- 
ter and I tried to infuse classically 
inspired detail with a modern spir- 
it,” says Newman. “This space rep- 
resents the result of a combined 
approach to design, in which the in- 
terior is considered in unison with 
the exterior.” McGuire stools. 


from downtown, its tall, mature trees and 
its large conservation area. 

The couple hired Newman (“I had 
admired Katherine’s work for a long 
time,” Mauro-Manget says) for an ambi- 
tious program: a 5,000-square-foot house 
with 14 rooms, five baths and an under- 
ground garage. 

“The challenge was to make the garage 
inconspicuous,” Newman says. She raised 
the house, so she could tuck the garage 
under it. The trick then, as Newman puts 
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it, “was to neutralize the resulting elevated 
bulk of the front facade.” Here, Newman 
and Cebulak intertwined Georgian and 
Arts and Crafts elements. The arched win- 
dows on the first floor were given brick 
eyebrows, while the rectangular windows 
above them were made to puncture the 
cedar-shingled roof. 

A course of bricks beneath the roofline 
(“an inspiration from ‘Toronto architec- 
ture that I found very unusual,” Cebulak 
says) refers to the brickwork over the first- 
floor windows. 

With this eclectic, compact fagade, the 
house fits right in. “We were trying to re- 
spect the neighbors,” Newman says. “ The 
facade ultimately reflects our artistic ap- 
proach, which involves evaluating histori- 
cal details and reinterpreting them in new 
and relevant ways. 

“The couple entertain a lot, so they 
wanted quite a formal house,” she ex- 
plains. The living room, for example, 
has paneling throughout, yet the pan- 
els are painted celadon and seafoam 
green, partly to complement the sky-blue 
silk draperies. 

“The soft palette makes the space seem 
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‘the house but also purchased nearly every single thing for it. 




















































Lert: Light streams into the family 
room. “The way Katherine and 
Peter worked with the natural light 
was truly amazing,” notes Mauro- 
Manget. Topping the console is a 
Tang Dynasty horse. J. Robert Scott 
table near doors and leather on hat- 
box stools. Nobilis sofa plaid. 





Axsove: “Given the rather ambitious 
program for the relatively restrict- 
ed lot size, the master bedroom is 
not an overwhelmingly large space,” 
says Newman. “A neutral palette 
evokes a sense of calm and allows it 
to breathe.” Great Plains chair fabric. 
Ottoman suede, Edelman Leather. 






more ethereal—it’s my way of keeping it 
young,” Newman says. 

The materials are equally soft. “The 
space is defined by an extravagant sim- 
plicity—luxe garnet suede on rusticated 
19th-century Chinese elmwood stools, 
cotton on mahogany-framed sofas, a rush 
log basket and a tall screen covered with 
18th-century Chinese wallpaper,” she adds. 

She is fearless about juxtapositions. 
Next to a sectional sofa upholstered in 
cotton ticking is a Louis XVI chest. An 
Irving Penn photo, Frozen Foods, New York, 
1977, shares a wall with a Regency giltwood 
mirror. A contemporary diptych by the 
Canadian photographer Martha Henrick- 
son hangs near a slipper chair from New- 
man’s furniture line, Lona. Another soft 
upholstered Lona chair counters the hard 


continued on page 310 
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HOTELS 


' Devon’s Bovey Castle 


REVIVING THE SPIRIT OF EDWARDIAN 
A 1906 MANOR IN DARTMOOR NATIONAL PARK 


he men who made 

huge fortunes 100 

years ago knew 

how'to build superb 
houses,” says hotelier Peter de 
Savary. “Their secret was the 
enormous care they took over 
every detail. That kind of time 
and trouble must have been al- 
most like having a mistress. It 
cost a lot but was so very good 
for the ego.” 

De Savary—or “PDS,” as he 
is called—knows a thing or two 
about the houses of very rich 
men. He created the Carnegie 
Club at Skibo Castle in Scot- 
land, a house built by Andrew 
Carnegie. All the clubs and 
hotels that he has created 
around the world have been 
in great houses whenever pos- 
sible. “Something built as a pri- 
vate home always works bet- 
ter as a place to stay,” he says. 
“Houses hold dreams.” 











ENGLAND AT 





“My aim was to take it back to the 
golden era of the 1920s,” Peter de 
Savary says of Bovey Castle, his 65- 
room hotel in Dartmoor National 
Park in Devon, England, which 

he renovated. Anove: Architect Bob 
Weighton designed the new wing, 
left, to match the 1906 manor. 





Lrrr: Guests are greeted in the 
vestibule, which is original to the 
house, by staff wearing Edwardian 
costume. Opposite: The oak-pan- 
eled Cathedral Room, inspired 

by the great halls in Tudor man- 
sions, features a 30-foot-high hand- 
carved Jacobean-style fireplace. 


Architecture by 

Robert Weighton 
Partnership 

Interior Design by 
Kathleen Fraser 

Text by Elizabeth Lambert 
Photography by 

Jonathan Pilkington 
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“The property was extremely di- 
lapidated,” says designer Kathleen 
Fraser. “Many of the guest rooms 
had been subdivided to maximize 
space. We opened up the rooms 


and made each one unique.” ABOVE: 


Comfortable furnishings decorate 


the Widecombe Suite’s sitting room. 





Be_ow: A tester bed dominates the 
suite’s bedroom. “The design ac- 
knowledges the earlier heyday of 
the hotel,” notes the designer. Adds 
de Savary, “Everyone lives more in- 
formally today but always wonders 
what it would be like to live in the 
style of the past. We offer that here.” 








Bovey Castle, in Dartmoor | 
National Park in Devon, En- 
gland, built with the fortune § 
from the WH Smith newspa- | 
per shops in the railway sta- 
tions of Victorian Britain, is 
the latest great house to benefit 
from the de Savary rescue. 

William Henry Smith, | 
known as “Old Morality,” be- 
came a member of Parliament 
and rose to be First Lord of 
the Admiralty, all good stuff 
for a tease by Gilbert and 
Sullivan, who immortalized 
him in H.M.S. Pinafore as the 
man who “polished up that 
handle so carefullee/That 
now I am the Ruler of the 
Queen’s Navee...!” 

But nobody laughed about 
the money, “the British equiv- 
alent of Carnegie, Vanderbilt 
or Rockefeller fortunes,” says 
de Savary. At that time the 
value of land had dropped and 
aristocrats needed money. In 
1890 Smith bought thousands 
of acres in Dartmoor from the 
Earl of Devon and planted 
wonderful trees to create a new 
green landscape on the bleak 
moors. His son inherited the 
title of Lord Hambledon and 
furthered the image of the 
country gentleman when he 
built the magnificent Tudor- 
style manor house overlook- 
ing the valley in 1906. The 
architect was likely Walter F. 
Mills, and the master builder 
was Lewis Bearne, who would 
later build Lutyens’s famous 
Castle Drogo. The stonework 
and oak paneling at Bovey are 
among the best in the country. 

Lord Hambledon died in 
1928, when death duties were 
fierce, so his son had to sell. 
The house was bought by the 
Great Western Railway and be- 
came one of the great railway 
hotels. Another era had begun. 
A new wing was added to the 
hotel. The dining room, with’ 
its sprung dance floor, meant 
glamorous nights. 

Then that too was over. 
The house became a hospital 
during the war. It later re- 
sumed its stylish ways, but in 











the 1980s all railway hotels 
were sold. The new owners 
went down-market. 

Enter de Savary. “I knew I 
could reverse that slide and 
take this great house back to 
glory and beyond,” he says. “It 
was a team effort. I work with 
designers who know exactly 
what I want and interpret it to 
fit each project.” 

Architect Bob Weighton 
completed the wing that had 
been added in the ’30s but 
ended with a blank wall. “Arriv- 
ing at the hotel was rather like 
pulling into a service station on 
the motorway,” Weighton says. 
“Our addition holds an indoor 


oe 
[ae] 


pool, a spa, a clubhouse and 


more suites.” He made sure 


are 


the new wing matched the 
original house. “The gable on 
the roof balances what was al- 
ready there,” he Says. “Tf Vim 
adding to an urban building, I 
am tempted to design a con- 
trasting statement, but in the 
country it’s better to fit in.” 
Designer Kathleen Fra- 
ser says, “PDS always knows 
what he wants; I’m the girl that 
makes it happen. He doesn’t 
like brown, so I bamboozled 
him by suggesting ‘the color 
of manila envelopes.’ Panel- 


ing is brown, but wood is God’s 


work, so that was all right. 

“He gets excited about ev- 
ery new project. He tells me 
to go and see it and then tell 
him what it will cost. I tell him, 
and he says, ‘Oh my God.’ But 
he never sets a budget. The 
money is always there. 

“We wanted to acknowledge 
the great Art Déco past of the 
house,” she continues. “For 
the Palm Court dining room, 
we used a silvery-gray silk chi- 
noiserie wallcovering that was 
hand-painted in China, de- 

continued on page 310 


Tor Lert: The 1906 Rose Cottage 
serves as a guesthouse. ABOVE LEFT: 
The lounge. “The mood is different 
from that of the hotel,” says de Sa- 
vary’s sister-in-law, Jane de Savary, 
who designed the interiors. “It’s cozy, 
like a mews house.” Nobilis chairs 
and sofa. Lert: A falconry display. 
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I or Design by Victoria Hagan 
ext by Michael Frank/Photography by Durston Saylor 
































Hagan (left) says the clients “wanted 
a family environment, relaxed and 
easy, while at the same time retaining 
an elegant quality.” BrLow: The 
kitchen. For a greater sense of spa- 
ciousness, a wall between the family 
room and the main living area was 
taken down. Sub-Zero refrigerator. 


ome interior design- 

ers like to work with a 

blank slate, and others 

welcome clients who 
come to a project with an art 
collection, good, cherished fur- 
niture or simply a set of clear 
ideas. While Victoria Hagan is 
happy to take on both types, she 
has a predilection for the sec- 
ond sort. “I love it when people 
have pieces that mean some- 
thing to them,” she explains. 
“When you use things from 
another time, you give them a 
new context, a new life. They 





The wife had followed Hagan’s work 
for years. “I liked how clean and or- 
dered her spaces were,” she says. 
“Also, they were not ultramodern 
but had a spare aesthetic.” Opro- 
sire: At the center of the Chinese 
table in the dining area is a 19th-cen- 
tury Burmese red-lacquered tray. 


add a texture to a project—and 
a quality of energy—that’s un- 
like any other.” 

In helping a young, stylish 
professional couple, both law- 
yers and now parents of two 
small children, set up their first! 
proper home together, Hagan 
was pleased to discover that the 
pair came with a striking col- 
lection of photography, some 
handsome family antiques and 
a point of view about the kind 
of apartment they wanted. 
At the same time, they gave 
Hagan leeway to conceive a 














The couple’s extensive photogra- 
phy collection includes images of 
downtown Manhattan, where the 
apartment is located. Opposite: A 
wall in the gallery is lined with works 
by Henri Cartier-Bresson, Robert 
Frank, Paul Strand and Ruth Orkin. 
Great Plains cotton velvet on chairs. 





setof interiors that would keep 
them rooted in their past while 
| connecting them to their new, 
modern, open loft in down- 
town Manhattan. Hagan calls 
her work on these interiors 
“modern classic,” which she 
contrasts with her other ap- 
proach, “classic traditional.” 
“In a classic traditional setting, 
my goal is to remove clutter, 
i clarify beauty and function, 
edit gestures down to their 
| most communicative essences,” 
| she says. “In a more contempo- 
rary setting, I’m looking to add 
detailing and softness, to make 


ABove: Photographs from Sally 


























Mann’s Immediate Family series 
hang in the family room. RiGcut: In 
the office is Ellis Island by Stephen 
Wilkes. Nineteenth-century Chi- 
nese black leather trunk, Suzanne 
Golden Antiques. Robert Allen sofa 
fabric. Great Plains chair flannel. 


sure function doesn’t Overpow- 
er beauty and warmth.” 

The loft, in a 1928 former 
state office building, overlooks 
City Hall Park and beyond 
lower Manhattan to the Hud- 
son River. The wife describes 
the neighborhood as “less 
trendy than Tribeca, a little 
rough around the edges, yet 
situated at the epicenter of 
the city’s downtown.” It is also 
saturated with the flavor of old 
New York, which is one of her 
husband's great interests and a 
key subject of the photography 
collection the couple have built 


































“I’m looking to add detailing 
and softness, to make sure function 
doesn’t overpower beauty and warmth.” 









together, with knockout imag- 
es by artists like Paul Strand, 
Robert Frank, Berenice Ab- 
bott and Alfred Stieglitz. The 
couple also came with several 
pieces of family furniture and 
small objects. The wife’s father 
collected antiquities, treen and 
ivory, fortunately all in keep- 
ing with the vocabulary Hagan 
found for the interiors. 
During construction the 
couple had made a few central 
adjustments to the apartment 
themselves, among them the 
elimination of a wall between 
the family room and the large 
combined kitchen, dining and 
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living areas, thus making the 
open space feel even airier and 
more expansive. Hagan joined 
the project shortly thereafter 
and was able to instill her vision 
in the residence—marrying 
the classic to the modern. Al- 
though her architectural work 
fell more into the category of 
modifying than overhauling, its 
results were not insignificant. 
“To bridge the modern and 
the traditional, you only need 
to introduce certain details,” 
she says, “but you do need 
to introduce them. It’s like add- 
ing salt to a dish. You’ve got 
to get the balance just right.” 


In the entrance hall, for 
example, Hagan added a sof- 
fit to a section of the ceiling 
and installed lighting suitable 
for both the photography and 
the space. In the central living 
area, she opted for a sleek but 
traditional mantel and gener- 
ous baseboards and designed 
a run of long, low bookcases 
that create a kind of modern 
wainscoting. The windows (fit- 
ted only with solar shades) now 
seem to rest on this casework 
the way columns sit on a plinth. 
Stull more of Hagan emerges in 
the palette, the furniture and 

continued on page 310 





The master bedroom. An Henri 
Matisse drawing hangs beside the 
bed. The photographs are by Mi- 
nor White, Ansel Adams, Edward 
Weston, Robert Doisneau, Alfred 
Stieglitz, Bill Brandt and Walker 
Evans. Black-lacquered bedside 
chest, Eric Appel. Rogers & Goffi- 
gon linen on club ckair and ottoman. 
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Call Stone Legends at 800-398-1199 for a 500 page full color product catalog. 


Stone Legends introduces the most cost effective and comprehensive way to fill your cast stone and cut stone needs. 
Print formats include DWG & DXF for architects and designers. 
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NAUTICAL FOUNDATION 


continued from page 229 

inged master bath, “you can sit in the tub 
and catch sight of swans, egrets, herons, 
ospreys, migrating ducks, and even— 
once—an eagle.” And as if that weren’t 
wildlife enough, witness British sculptor 
Geoffrey Dashwood’s raven on the liv- 
ing room windowsill and his star tern 
on the front lawn. Not to mention the 
marvelous creatures, equine as well as 
avian, by Dame Elisabeth Frink, the late 
great British sculptor who was a friend of 
the owners’ (at last count, there were 10 
Frinks on the premises). Or the brilliant 
installation piece in the living room by the 
American sculptor Immi Storrs composed 
of 26 mixed-media miniature horses en- 
cased in glass bricks whose waviness lends 
the illusion of motion. 

Directly above the dining room is the 
companionable library, all pine walls, 
wide hand-planed oak floorboards and 
oak-beam ceiling. The two back-to-back 
sofas, covered in beige-and-cream cot- 
ton, are flanked by a pair of Italian wal- 
nut consoles. “Mica had broken her ankle, 
and still she was running up and down 
the stairs, carrying furniture and getting 
it all done, and done right—she would 
leave and I'd collapse from the exertion 
of trying to keep up with her,” the wife 
recounts. “Mica’s genius,” the husband as- 
sesses, “is that she understands exactly how 


“It has a furtive, 
mysterious quality. Some 
of our friends have 
been known to roar into 
the boat garage in their 
tenders—very James Bond.” 


little corners to curl up and read in, and 
a dozen great places to eat, indoors and 
out.” Indeed, way out: For the couple’s 75- 
foot-long pier, Ertegun had teak benches, 
long teak dining tables and atmospheric 
lanterns made. 

“A lot of my friends looked at this place 
when it was for sale and passed on itand now 
they’re kicking themselves,” Ertegun con- 
fides. The wife adds with a laugh, “I ran into 
one of them the other day who said, ‘Don’t 
ask me over—I couldn’t stand it.” 0 
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METAMORPHOSIS 


continued from page 236 
entrance hall and living and dining rooms, 
all done in a neutral palette so as not to 
compete with’ the art and the view. For- 
mal yet somehow effortless, the space is 
punctuated by many couture-type details. 
The double lines embroidered on living 
room chairs, for example, were modeled 
after the linear brass mounts on many of 
the Russian pieces of furniture. In the 
dining room, centered on an 18th-cen- 
tury mahogany French table, the chairs 
are skirted, lined with silk and embroi- 
dered with metallic threads in the pattern 
of a Russian ormolu mount. 

‘The couture detail continues one floor 
above. In the master bedroom, done en- 
urely in tones of cream and ivory, thin, 


“My husband loves 
beautiful cars,” says the 
wife, “but I love beautiful 
clothes, and they have 
captured that in the 
feel of the living spaces.” 


vertical bands of pleating on the silk- 
taffeta headboard and footboard echo 
the battens on the paneled walls. The 
wife’s extremely feminine “retreat”—a 
dressing room that she also uses as an 
office—glows with a silver-leafed ceil- 
ing and glazed paneling inset with gold 
fillets, and the smocked and pleated 
draperies are worthy of Madame Gres, 
the legendary dressmaker known for her 
exquisitely pleated and draped creations. 


| The centerpiece of the small room is an 


intricately hand-smocked ottoman inset 
with pearls and often used as a bed by the 


_ wife’s Yorkshire terrier, Coco. 
people want to live. She gave us endless | 


“To me, this house is a pure reflec- 
tion of my husband and myself,” says the 


wife. “It’s a perfect blend of our tastes 
_ and interests, and it reflects our own at- 


tention to detail in our lives.” Wiseman 
compares the experience of entering the 
house to that of meeting an exception- 
ally stunning woman at a party. “At first 
you simply notice how beautiful and el- 
egant she is in her dress,” he says. “Only 
after a while do you notice all the de- 
tails of the dress and how beautiful it 
looks on her.” 1 





MIKE PIAZZA AT HOME 
continued from page 263 
never became a cartoon but stayed sub- 
tle: “She just put a little spin in that diree- 
tion,” says Piazza. “We didn’t want to go 
over the top.” 

A baseball player with Piazza’s record 
and career batting average of .311 owns a 
lot of trophies. “But I didn’t have a base- 
ment or a pool room where we could put _ 
everything out, so Alexandra picked some _ 
nice pieces and was careful not to over-_ 
whelm the apartment,” he says. “She fea- 
tured a couple of the Silver Slugger awards, 
which my friends seem to like to see.” 

Just about the ttme most of the deci- 
sions were made and Piazza was well on 
his way to occupying a strong, silent type 
of apartment, he married, and his bride, 
Alicia, helped him sand off the bachelor 
edges. “Alexandra and I had worked out 
the floor plan and bought the bulk of the | 
furniture, but Alicia came in at the end and 
helped make the house a home. It was nicé | 
to get the feminine touches, that softness.” 
His wife suggested the silk-and-wool shag 
rug that seems to cushion the living room, 
and she and Karram helped Piazza choose’ 
the contemporary paintings. 

“It’s a timeless place,” he says. “That's © 
what we were striving for. But there were ~ 
a lot of surprises and then all the waiting. - 
Something that was supposed to arrive in 
four to six weeks would be rescheduled for 
six to eight weeks and then postponed to 
10 weeks. But when it was finally finished 


Number 31 went for the 
31st floor. “I figured it was 
good karma,” says Piazza. 





and we moved in and spent our first night, 
it was beautiful and held a lot of mean- 
ing for us.” Piazza remembers that Alicia 
said that it seemed as though their parents 
would call any minute, to tell them to come 
home. “It was our first home together, and 


_ it felt like we were pretending,” he says. 


Piazza’s career, in the meantime, has 
moved on: He is now number 33 with 
the San Diego Padres. “I’m in the threes’ 
for some reason—I was 34 in the minors.” 
But the Piazzas probably won't be looking 
soon for the 33rd floor of an apartment 
tower in San Diego. “We’re always going 


| to be connected to Miami. That’s where I 


went to college. This is our home.” 0 
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For 50 years Phyllis Morris Originals has been designing and creating 


custom handmade furniture for celebrities, dignitaries, bon vivants and people just like you. 


cine 


Los Angeles | Moscow | phyllismorris.com | 310.289.6868 





Allmilmo New 


New York, NY 10155 


212.688.4910 


Exclusive Dealerships a 


Please visit us at ICFF booth 1326 May 20-23 


Brookville Kitchens _ Kitchen Living 
Syosset, NY 11791 Boston, MA 02210 
EER OY aC Oe0 617.439.8800 


a please call 914.332.4440 


Unique Kitchens 
Doylestown, PA 18901 
215.348.4646 
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High Point - Swaim Design Center *. Boston - Beacon Hill Showroom * Chicago - Beacon Hill Showroom * New York - Beacon Hill Showroom 
Los Angeles - Beacon Hill Showroom * San Francisco - Beacon Hill Showroom * Washington DC - Beacon Hill Showroom * Troy - Beacon Hill Showroom 
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Houston - John Brooks * Minneapolis - New Contemporary Designs * Beachwood - Bello Design * Cleveland - Allen Kitay Showroom * Dallas - John Brooks 
Grand Rapids - Israels Designs for Living * Lenexa - KDR/MMI Interior Resources * St. Louis - KDR/MMI Interior Resources 
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Box 4189 + High Point, NC 27263 + P: (336) 885-6131 + F: (336) 885-6227 * www.swaim-inc.com 











personality takes over 


Celebrate personality with a wide variety of home accessories. 
The perfect way to express who you are in every room. 
Located at retailers everywhere. 


1-800-394-4225 cbkhome.com 
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Charles P. Rogers & Company, Bed Makers Since 1855 — See our complete collection online @ charlesprogers.com or call 1-800-272-7726 for catalog and sale price list. 
Showrooms open to public. New York: 55 West 17 Street (5-6 Aves) in Manhattan. New Jersey: 300 Rte 17 North, E. Rutherford. Web/phone orders welcome. We ship anywhere. 
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= Bontempi Los Angeles - 8919 Beverly Blvd. West Hollywood, CA 
= Bontempi Manhattan - 285 Spring Street, New York, NY 
= Bontempi Miami - 4251 Salzedo St., Suite 1350 Coral Gables, FL 
= Bontempi Las Vegas - 6655 S. Tenaya Way, Ste 200, Las Vegas. NV 
= Bontempi San Diego - 7437 Girard Ave., La Jolla, CA 
= Bontempi San Francisco - 1525 Union St. @ Van Ness San Francisco, CA 
= Bontempi Sacramento - 8701 Auburn Folsom Rd. Granite Bay, CA 
= Bontempi Chicago - 505 North Lake Shore Dr., Suite 207 Chicago, IL 


Catalogues and Info 888-271-9011 or info@bontempi-usa.com 
Dealership opportunities available dealers@bontempi-usa.com 
www.bontempiusa.com 
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hoosing the best can be a difficult 
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two world c lass hotels can agree on, 
is that SM Automatic is the best 


cc zt AME tor motorizing draperies 
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[ very drapery In every guest room and suite in both of these hotels, is motorized by SM Automatic 
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Ovh the best hotel in | as Vegas : 
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i hey vie not only for the B =st in Vegas, but both are considered amongst the Best in the World. 
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Whether you live in a city rowhouse, waterfront 
estate or Hamptons cottage, we understand the 
art of creating beautiful, practical garden rooms 
you can enjoy all year round. 


Each one is built to the needs of the customer, 
without compromise, by our team of skilled 
English craftsmen. We can help with every 
aspect, from building permits and design 
through to selecting the right color scheme 
and lighting. 


Our passion extends to every detail of 

garden room living. From practical shading 

and ventilation to made to order furniture, 
antique accessories and tableware, you'll notice 
an attention to detail that sets Marston & 
Langinger apart. 


To experience the Marston & Langinger difference, 
visit our SOHO Mercer Street store and design 
studio. Or call for a free copy of Garden Rooms = 
the essential guide to conservatories. 





Marston & Langinger 

WAU Caceslae yi s-te 

New York, NY 10012 

+1 212 575 0554 
Wwww.marston-and-langinger.com 








Silk Accents - Diamonds/Taupe 
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The richness of wool shimmers with the luxury of art 
silk, in a rug that embodies luxury, softness, and style. 
\ handmade treasure sure to satisfy your appetite 


for indulgence. 


maslandcarpets.com 


happen by design 


The architects and designers, project managers 
and craftspeople who listen. Expertise, experience 
and refined building systems. Only Empyrean; 
proudly offering Deck House, Acorn, and The 
Dwell Homes by Empyrean: Your house, your way. 


EMPYREAN 


ARCHITECTURE / PLANNING / FABRICATION 


To order our Design Portfolio, please contact us at 
800-727-3325 or online at www.emp-apf.com 


The finest collection of antique, 
custom, and contemporary 
pool tables in the world. 


“The Belvedere” 


Shown in Mahogany, 
this regal table is available 
in your choice of woods 


and finish. 


Created for you, by hand, one at a time. 


Architects, designers and 

connoisseurs of the game have been 
acquiring the finest pool tables in the 
world from us for 80 years. Call for our 
new °35 limited edition 88 page catalog 
of handcrafted pool tables. We deliver 
and install tables anywhere. 


NEw YORK CITY 


1.800.252.8855 


BILLIARDS www.blattbilliards.com 


Since 1923 


Beautiful investments to play with... 
Also available through interior designers. 
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; With Ceramic Tiles of Italy you can create your own lasting masterpiece. 


a produces the world’s largest range of styles, colors, designs and technological innovations in ceramic tile, giving you the very best tools of the trade. 
Before your next project, be sure to visit www.italiantiles.com to see the latest trends and find the retailers closest to you. 


For more information, please contact: 
Italian Trade Commission — Ceramic Tile Department — 33 East 67" Street — New York, NY 10021-5949 — ph (212) 980-1500 — newyork@newyork.ice.it 
Ceramic Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractories Manufacturers), is a registered trademark of Edi.Cer. S.p.a. 


Gee Tiles of Italy 


Ee lt Li alia 
Ceramic Tiles of Italy is a partner of the project ¢ 
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VON MORRIS CORPORATION 
EXTRAORDINARY ARCHITECTURAL HARDWARE 


800-646-6888 Jease contact your Local Interior Designer or Architect WWw.vonmorris.com 





WRIGHT PLUS™ 2006 * SATURDAY, MAY 20 
9AM-5PM * $85 ($70 MEMBERS) 


ULTIMATE WRIGHT PLUS WEEKEND™ 2006 
THURSDAY, MAY 18-SUNDAY, MAY 21 
$1,600 ($1,500 MEMBERS) 


Proceeds benefit the Frank Lloyd Wright 
Preservation Trust. Space is limited. 


Support for Wright Plus 2006 provided by 


Bespoke Conservatories, Garden Rooms and Orangeries a B ARCHITECTURAL DIGEST 


OAK LEAF CONSERVATORIES LTD » YORK * ENGLAND 
Please contact us for a copy of our brochure ($10) 


USA OFFICE 1-800-360-6283 
www.oakleafconservatories.com 
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your home’s design — so subtle, you wont PN 
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needed and retract out-of-sight when they're not. 

Enhance the beauty of your home with Phantom 
Screens, designed in a choice of colors and wood grain iC * 
finishes to match every décor. Make living spaces i wy, PHANTOM 
: [ CR £ E NS 
larger, airier, and show your awareness of design 


trends in an understated way — just like a Phantom. 


To find out more about Phantom Screens® visit our website at MeO ACL r4 
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The original source 
of wide plank floors 
since 1966. Family, trust, 
quality. A wide variety 

of design options to fit 
any style of home and 
any budget. Call for 


your free portfolio. 


Be 800-595-9663 
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Decorative Treillage — Standard & Custom 
for Interior & Exterior Spaces 


- To the trade - 


Tel: 323.653.4006 
Fax: 323.653.4133 


www.accentsoffrance COM 
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She's flying business class 
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Take a friend or loved one 

for FREE every time you fly. Plus, 
earn 5,000 Mileage Plus bonus miles 
when you join Ameniti. 


Join Ameniti? the luxury travel club brought to youl 
by United? and you'll experience the very best valué 
in luxury travel privileges and discounts. Plus, it's thegl 
best way to bring someone special on every tripyl 
with 2-for-1 companion tickets for every qualifying® 
full-fare ticket, including first and business class. You'll 
also enjoy a host of exclusive benefits from the topi 
names in hotels, car rentals, cruise, entertainment andiam 
much more. 


Join now, and for a limited time 
earn 5,000 Mileage Plus® bonus 
miles. Visit www.ameniti.com/club 
or call 1-877-AMENITI and use 
code ACLUB1-2594. 
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Arnoldi Jewelers 
Palo Alto 
(650) 462-1300 


Eric Christian Jewelers 
Salina 
(831) 442-7684 


Om Cae OL 
San Jose 
(408) 274-5113 


ars Diamond Center 
(errericol el 
(831) 465-0520 


Monterey 
(831) 646-5431 


Relies 
(831) 449-5431 


Plaza Jewelers 
Sra oes 
(408) 298-1555 


Watsonville 
(831) 722-7187 


W &S Jewelry Co. 
BTU eas 
(650) 344-4302 


Watch World 
San Jose 
(408) 866-5900 
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Out here, the path leads you tovexhilarating 
challenges in some of the most,breathtaking 
settings on the continent. It leads beyond anything 
you’ ve experienced before. Take your pick of 
500 wilderness adventures. And come back with 
insights that will guide you for a lifetime. 


No Experience Necessary. 


The road is Outward Bound. The challenge belongs to yi 


Outward Bound > 
Wilderness 


www. outwardboundwilderness.org 
1-888-88BOUND 
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The new magazine for men about sports, politics, 
and culture, where some of the world’s leading 
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TWIST ON TRADITION 


continued from page 293 
look of the long repoussé-copper low table 
made by the California artist Robert Kuo. 

The mix in the formal dining room is 
equally eclectic, with a 19th-century Baltic 
crystal chandelier, a pair of Neoclassical 
Swedish torcheres, a Bessarabian carpet 
and a 2000 Sheila Metzner photograph, 
Opened Calla. 

The family room is a bit more child- 
friendly (despite the ancient lang Dynasty 
horse on a console). Leather hatbox stools 
are for toy storage, and the miniature wal- 
nut French commode hides the audiovisu- 
al controls. Newman devoted a great deal 
of thought to the feeling of the interior 
architecture here. 

“The envelope is appointed with clas- 
sically detailed, partial-height paneling, 
rendered more approachable with the in- 


The house fits right in. “We 
were trying to respect the 
neighbors,” says Newman. 


troduction of tongue-and-groove boards,” 
she says. “Natural raffia wallcovering 
provides texture above the paneling. The 
ceiling paneling—with shallow plaster 
‘beams’—is to make the room cozier. 
The cabinets store books, games, speak- 
ers—and firewood.” 

The project was unique for Newman in 
that she not only designed the house but 
also purchased nearly every single thing 
for it; the clients brought almost nothing 
from their previous home. 

“T was given a clean slate,” 


that the clients had an affinity for. Then 

we would go to see them.” 
Mauro-Manget adds, “Katherine knew 

what we liked and made recommenda- 


tions. It was like one-stop shopping. I was | 


pleasantly surprised.” 

Says Newman: “Sul, it was quite an en- 
deavor to furnish a house all at once with- 
out having it look like it was staged.” 

Did she succeed? 

“It’s elegant but not overwhelmingly 
formal,” Mauro-Manget says. “And com- 
fortable. You can always kick up your feet. 
There are lots of places to hang out. It’s 
so serene and peaceful, I’m never looking 
for a getaway.” O 
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she says. | 
“They were great clients. We went through 
a process of sourcing and specifying things | 


DEVON’S BOVEY CASTLE 


continued from page 298 

livered in numbered rolls and hung by 
experts. The seams were then disguised 
with more bamboo ainted on by hand. 
You can’t do that sort of thing on a 
tight budget.” 

For the Rose Cottage at the end of the 
drive, de Savary asked his sister-in-law, 
Jane de Savary, to design the interiors. 
He wanted rooms that were “romantic 
and smoochy, someplace to close the door 
and be on your own,” says Jane de Savary. 
There is a little kitchen, and the hotel will 
stock it, so you needn’t go out at all. If you 
want to go up to the hotel for dinner, a 
hotel car is parked outside. 


With the house and the 18-hole golf 


“In the 
true spirit of hospitality, I like to put on 
a show,” says Peter de Savary. “ 
dress in Edwardian plus fours. My collec- 
tion of vintage cars is parked out front. I 
want to re-create the feeling of a house 
intended for lavish entertaining. My role 
at this manor house is to make it pos- 
sible for guests to come away smiling. 
People w ho come here have seen it all and 
done it all. They deserve a surprise.” 

Surprises there are. A falconer greets you 
at breakfast, and there is a falconry display 
as soon as you've finished your eggs. 

Activities for children abound. “Not 
all hotels are right for children,” says 
de S 
them. We keep them busy.” There is an 
adventure camp, where children can learn 
outdoor skills, and a new play barn. And 
there are early suppers of fish and chips, 
and then movies. 

The usual golf, fishing, tennis and rid- 
ing are available for parents who want to 
do things with their kids. But there is quiet 
for those who come for a good rest. 

De Savary celebrated his 60th birthday 
by filling the entire hotel with family and 
friends. The house party was one of the 
best ever held at the house. “The children 

had the time of their lives, and my 95- 
_ year-old mother was dancing in the Palm 
Court,” he says. “Everybody wonders what 
it must have been like to live in these great 
houses. Now they know.” 0 


course restored, the fun began. 


Bovey Castle 
North Bovey 
Dartmoor National Park 
Devon TQI3 SRE, England 
44-1647-445-000 
www.boveycastle.com 
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avary. “But ‘this one is perfect for | 


| continued from page 306 


| texture 


the textiles. “Together the clients and I 
settled on an array of neutrals,” she says, 
“where the softness emerges more from 
than from color.” She stained the 
floors throughout a deep espresso, painted 


| the walls a crisp alabaster white and used 


patterned rugs (including one by Sam Kas- 
ten) under upholstered furniture in rich 
solid colors. 

In devising a furniture plan for the liv- 
ing area, Hagan began with one of her 
trademark oversize low tables, which felt 


_ more necessary than usual in the large 


space, and drew up to it a custom sofa, sev- 
eral club chairs and a pair of her own chic 
studded Capri stools. In the family room, 


_ she created a more intimate pared-down 


grouping (one sofa, two chairs), while in 
the master bedroom she used a softer, 
creamier palette still. 

But the essence of Hagan’s work lies 
in her juxtaposition of old and new, 


_ complex and streamlined. In the foyer, 


| she set an antique Windsor side chair 


| (a family piece) next to a contemporary 


ebonized cabinet, above which hangs a 
‘Tom Baril photograph of Cass Gilbert’s 
Woolworth Building, which happens to 
be visible from the loft. In the gallery, she 


| married Chippendale side chairs (also 








“It’s like adding salt to 
a dish. You've got to get 
the balance right.” 





family pieces) with a Chinese altar table, 
Empire candlesticks, an ivory box and 
a frieze of photographs. And presiding 
over the living area is another piece from 
the family collection, a Regency mirror— 
gilded and convex—that looks surprisingly 
contemporary in its present context. 

“For me the mirror says everything 
about this project,” Hagan notes. “When 
I look into it, I like to think about the life- 
style it reflected in its earlier setting, in 
contrast with the lifestyle it reflects today. 
A contemporary space doesn’t have to be 
detached from the past. We all come for- 
ward in life with our family history and 
do our best to emphasize certain parts and 
move beyond others. I apply that same idea 
to design. I don’t take everything, just the 
more resonant elements. I take them and 
then sail forward into the future.” 0 
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ed ceramic, stone and glass tile. Our goal has always remained constant — offering you a 
dazzling array of products, thoughtfully designed to stand the test of time. 
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It’s a gathering place for all generations. 
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The word “engineering” means 


different things to different people. 





O STUDY THE EXTERIOR LINES OF THE 2007 SL-CLASS IS TO STUDY A WORK OF ART. 
To carefully examine its mechanical systems, internal components and technological 


definition of engineering. 


The retractable hardtop 


is a marvel of its own. 





2007 


Eleven separate hydraulic 
cylinders work in concert to effortlessly conceal it 
within the trunk in a scant 16 seconds. And with 
the top up or down, the SL slices the air with an 


unmatched aerodynamic proficiency. 


This car’s impeccable handling is a product of both an 
exceptionally rigid body and a development known as 
Active Body Control. This system continuously stabilizes 


the car during cornering as well as acceleration and 


advancements is to behold another level of beauty altogether—and to understand the Mercedes-Benz 


braking. Explained here in a single sentence, it is the 
result of years of research; a feature which seems to 
almost defy the laws of physics, delivering a ride which 


is nothing short of breathtaking. 


Inside the cabin of the SL, every dial and switch has 
been painstakingly engineered to provide a balance 
of aesthetics and function. Luxury is abundant but 
never superfluous. Driver and passenger experience 
all the comforts of a Mercedes-Benz, and all the 
invigorating performance characteristics of our 


finest roadster. 


THIS IS THE 2007 SL-CLASS. Awe-inspiring beauty. Both above the hood and beneath it. To us, that is engineering. 


Unlike any other. 


Mercedes-Benz 
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How could something 


There’s also our High-Performance™ Low-E4™ 
-made of glass be so solid? 


glass that makes the most of your heating and 
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J cooling dollars. And the peace of mind that 


comes from our exclusive Owner-2-Owner™ 


limited warranty. Find out why our windows are 


the number one choice of professional builders. 
Visit andersenwindows.com/comehome. 
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| Edward Lee Cave Cultivates a Quintessentially | 
| New England Landscape 
‘Text by Jamaica Kincaid 
Photography by Betsy Pinover Schiff 
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98 AD Trave ts: BIENNALE DES ANTIQUAIRES | 
After 14 Years, the Paris Show Comes Back to a | 
Restored Grand Palais | 

| 
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By Jeffrey Simpson 
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ARCHITECTURE: WYOMING MODERN 

In Jackson Hole, a Contemporary Residence That 
Defies the Expected 

Architecture by Tom Ward, ata, of Ward + Blake 
‘Text by Peter Haldeman 

Photography by Roger Wade 










ANTIQUES NOTEBOOK: 

‘THE RETURN OF A LEGEND 

A New Chapter for the Venerable New York 
Antiques Shop Frederick P. Victoria & Son 
‘Text by Wendy Moonan 

Photography by Billy Cunningham 











‘THE PROFESSIONALS: BERNARD WHARTON | \ 
Designing Houses with History, with a 
Focus on Craftsmanship 

‘Text by Nicholas von Hoffman 
Photography by Durston Saylor 












ESTATES FOR SALE: Epirors SELECT 
PROPERTIES AROUND THE WORLD 
Vermont, Italy, Montana, South Carolina, 
Belgium... 
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New folk art: a weath- 
ervane handmade in 
California. See page 76. 
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has the Magic Lung" filtration system 
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Our unique “centrifuge” design is a 
highly efficient filtration system that 
eliminates the need for conventional 
filters. It separates grease from vapors in 
an easy to clean snap-away housing. 
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AD Letters 








The article in your April 2006 
issue featuring the Saskatch- 
ewan home of Douglas Ben- 
tham (“For Collectors: Prairie 
School”) caught my attention 
with all the vivid colors. But 


imagine my surprise, hav- 


ing a German Mennonite background myself, to 


discover what had drawn my attention—all the an- 


tique cupboards! Oh, if our great-grandmothers 


could see them now. 


GARDEN TEASE 

How could you tease me so outrageously 
with the abundance of beauty in “Gar- 
dens: A Highland Spring” (April), but not 
one bitty glimpse of the majesty of At- 
tadale’s insides? My bookcases are filled 
to overflowing with your magazines, so 
when we have one of our rainy periods, I 
huddle down with an old one and refresh 
myself with glorious retreats, far-reach- 
ing castles and exquisite domiciles. 
BEVERLY HUBLER 

SouTH PASADENA, FLORIDA 


THE STYLISH READER 

I very much enjoyed April’s ADstyle sec- 
tion. Harry Schnaper offered great advice 
(“A Designer Tells You How”), and I es- 
pecially love his idea of eliminating the 
formal dining room—all our meals are 
held in the kitchen, and I’m afraid that 
our living room is getting dusty from dis- 
use. Frankly, I have half a mind to turn it 
into an art studio for myself! 

ALLISON M. THOMPSON 

NORFOLK, VIRGINIA 
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— LEEsSA PANKRATZ 
LaRKSPUR, COLORADO 


APRIL'S BEAUTY 

I love your April issue so much that I 
wish you could autograph it. My favorite 
story is “Neoclassical Beauty,” about the 
apartment in New York designed by Juan 
Pablo Molyneux. The penthouse is gor- 
geous, and my favorite room is the liv- 
ing room. The floors in the entrance hall 
are untouchable. The architecture of the 
ceiling and walls and the furniture are to 
die for. | thought the house belonged in 
France instead of Manhattan. Architectur- 
al Digest knows quality and perfection. 
CorNELL CHANDLER 

CHARLOTTE, NORTH CAROLINA 


SHORT, SWEET AND FULL OF MEMORIES 
I have just been down memory lane read- 
ing the Hollywood at Home (March 
2006) issue of Architectural Digest. It is 
excellent. The pictures and the short, 
succinct articles are a total delight. You 
should be so proud of this edition. All of 
your issues are good, but this is superb. 
Maryorre MotcH 

CINCINNATI, OHIO 


e eeu ee 
| Visit ArchitecturalDigest.com for more 





AN ISSUE TO SAVE 

I loved the March issue of Architectural 
Digest. As a very young person, I was such 
a fan of the stars pictured. In elementary 
school I wrote to many of them in care of. 
their studios to request photos. Magazine 

stands were filled with movie magazines 

such as Silver Screen, Photoplay and Motion 

Picture. | saved my allowance and baby- 

sitting money to buy them. My room was 

filled with stacks of such publications. 

At my present stage in life, I don’t save | 
magazines anymore, but I will hang on’ 
to this issue. The Audrey Hepburn cover, 
especially, is a keeper! Your staff should - 
be congratulated on all the research that 

they have done. 

Mary GANSER : 





OcAaLA, FLORIDA 


LOTS TO LEARN FROM OLD-TIME STARS 
Thank you for your Hollywood at Home 
edition with all the wonderful short 
articles. This was the era when stars were 
stars. | eagerly look forward to each is- 
sue of your magazine, but I could not 
put the March issue down until I had 
read all of it. Perhaps not too far in the 
future you will run a similar edition 
with other old-time celebrities? Thank 
you again for such a memorable issue. It 
was a great pleasure not having to read 
about the so-called actors of today, who 
have much to learn from their super- 
star predecessors. 

AL JENSEN 

Pam Coast, FLORIDA 


A HOUSEHOLD'S NEW ADDITION 
I enjoy each issue of Architectural Digest 
and, after reading it, give the issue to a 
friend or one of our kids to share the 
ideas and inspirations that are in each 
magazine. The exception to that is the 
March issue, which is now permanently 
chained to my house. Your retrospective . 
of Hollywood at Home wasn’t just good. 
It was incredibly exceptional. So many . 
wonderful articles and pictures that did 
not lend themselves to browsing but de- 
manded lingering. Kudos to your very 
creative and talented staff. 
Dennis K. BENSON 
WORTHINGTON, OHIO 

continued on page 38 
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Letters 


A MUST-HAVE 

Thank you so much for the March issue, 
an in-depth look at some of Hollywood’s 
finest homes and personalities. ‘Uhis is- 
sue is not only sumptuous to peruse but 
a must for anyone’s home library on film, 
architectural history and Hollywood leg- 
ends. AD’s photographs are always top- 
notch, but this is clearly an issue I will 
look through again and again. 

ALICIA GAREY 

SanTA Monica, CALIFORNIA 


A DEER DISCOVERY 

It was such a thrill to see Audrey Hepburn 
(March) sitting in the living room of her 
home on Kimridge Road feeding a min- 
iature deer, in what is now, and has been 
since 1966, my home. I had heard that she 
may have lived here, and now I have proof. 
I have always loved this very special and 
very beautiful home, where my wife and 
I have lived for over 40 years, and now it 
is even more special to us. Thank you for 
this wonderful, unexpected gift. 

JAMES DARREN 

BEVERLY HILis, CALIFORNIA 


FONTAINE THROUGH THE YEARS 
Certainly interiors have changed in the 
last century, as you masterfully showed 
in your March issue, but some things 
remain intact and transcend time—like 
the elegant simplicity of Joan Fontaine’s 
house. Thank you for letting me learn 
about the lives of legendary movie stars 
while enjoying their fabulous interiors. 





Davin FERNANDO ENCISO 
FusAGASUGA, COLOMBIA 


VISITING BYGONE DAYS 

You deserve a standing ovation for your 
March issue. I could not get enough 
of the photographs and essays of these 
captivating Hollywood actors. You 
brought them to life on each and every 
beautiful page. Sadly, most of them are 
now gone, but it was so wonderful to 
“visit” with them again. 

Janice B. LATMAN 

FRANKLIN LAkEs, NEW JERSEY 





A HOME AND A WAY OF LIFE 

In the many years I have subscribed to 
Architectural Digest, | can’t remember ever 
enjoying an article so much as the March 
feature on Joel Schumacher’s barn house 
in Carpinteria, California. Both the pho- 
tographs and, especially, the text were 
delightful. The concept of the new “old” 
house came through beautifully. I loved 
his comment about minimalist architec- 
ture, for which he expressed admiration: 
“T just don’t know what they do with all 
their...crap.” I agree wholeheartedly! 
JOANNE GARTENMANN 

Fats CHURCH, VIRGINIA 


BEAUTY AND BRAINS 

I have long loved Architectural Digest for 
all the things that set it apart from those 
other home design magazines on the 
newsstand. Your inclusion of articles by 
high-profile writers like Paul Theroux 
and Gerald Clarke, your well-researched 
ideas for themes such as the history of 
design (April 1999) and top designers’ ad- 
vice (January 2006), and the overall qual- 
ity of writing and photography are what 
distinguish AD as an intelligent publica- 
tion, not merely fluff. 

RosBert CUTTINGHAM 

New York, New York 


The editors invite your comments, suggestions and criticisms. 


on 


THE TEXTBOOK IN DESIGN : 
Your January issue (100s of Designer 
Secrets Revealed) was by far the most 
informative issue ever! I am a student in 
the field of interior design and found that 
the candidness of the top designers gave 
me great insight and useful information 
to apply to my business. I continue to use 
this issue as a resource for clients. Thank 
you for giving me a quality product that 
is a true textbook in this industry. 

JANET F. NELSON 

WENHAM, MassACHUSETTS 


LOOKING AT THE PAST 

I love it when you run an AD Revisits or 
Historic Architecture article. To review 
great design of the past puts our current 
creations in perspective, allowing us to 
see where we have made improvements 
and where we may have lost some integ- 
rity. This is why we fight so hard to save 
old buildings—a battle that appears dif- 
ficult to win. The author Robert Heinlein 
was right when he said: “A generation 
which ignores history has no past and no 
future.” Overall, those articles are a most 
gratifying learning experience, and I hope 
to see more of them in the future. 

JANE METZER 

SAN FRANCISCO, CALIFORNIA 


Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 
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us up on the = allenge. As he wrote in a letter to us: how inspired I have been by American design, past 


“Your message traveled all the way to bonny and present.” 


Scotland.... 1 adore Architectural Digest and have no Home life, he says, is very important to him, “es- 
qualms about admitting that I have been heavily in- _ pecially in this day and age, when one must have 
fluenced by its content over the years. Your maga- _ a refuge to come back to and relax in at the end of a 


zine has introduced me to the work of Mario Buatta, — long day, which I think you make your readers aware 
Mark Hampton and Billy Baldwin...and has taught of more and more.” Architectural Digest, he concludes, 


me that size and money have nothing to do with 1s “about finding good design, no matter how far it 


creativity and taste.” 


car. The problem was, I couldn’t remember the name! Nothing. My 
mind was blank. “There, there, I said. ‘Good doggy, there, there.’ That 
seemed to work. Her name is Claire.” Thurman’s essay collection, Cleopa- 


tra’s Nose, will be published by Farrar, Straus and Giroux next year. MICHEL ARNAUD (“Rethink- 


BRIAN VANDEN BRINK (“Island 
Love Affair,” page 186). “It’s the clas- 
sic thing you think of when you think 
of Martha’s Vineyard,” photographer 
Brian Vanden Brink says of the loca- 
tion of Megan and Warren Adams’s 
residence. “In either direction you 
see nothing but gorgeous dunes, 
blue sea and beautiful sea grass.” 
Vanden Brink, whose photographs 
illustrate At Home in Maine (Down 
East Books), is at work on his second 


book in the At Home series. 


42 





JUDITH THURMAN (“An Exer- 
cise in Simplicity,” page 176). Before 
contributing writer Judith Thurman 
visited Steve Mensch’s Hudson Val- 
ley family compound, she was warned: 
Beware of the dog. The husky would 
bark fiercely, Mensch told her, but not 
to worry, as long as she called the dog 
by her name. “Sure enough,” Thur- 
man says, when she arrived, “a fierce- 


looking creature rushed over to the 























Last August I urged our Indeed, Ferrie’s home and garden, which you will 
readers to take a chance _ see for yourself in an upcoming issue, is part of a 
and send in photographs —19th-century brownstone in Glasgow that is set in 
of their residences, in the a large square of like structures. An art dealer, he has 
hope that they would be decorated the very charming interior with sculpture 
suitable for publication. | and objects found in Paris, Rome, Florence and 
am delighted to report that | Athens. Ferrie, however, points out that he has nev- 


reader Anthony Ferrie took — er been to the United States—‘“strange, considering 


has to travel.” We couldn’t agree more. 


Paige Rense, Editor-in-Chief 


MARK GINSBURG (“Motoring 
Life: Lexus’s Global Push,” page 240). 
At the Design Center in Toyota City, 
Japan, Mark Ginsburg discovered an 
idea lab for the launch‘of Lexus into 
the global market. The biggest ob- 
stacle may be in Japan itself, he says, 
where “European brands own the pres- 
tige. Even ona train in the hinterlands, 
the overhead luggage rack looks like — 
the bag display at Neiman Marcus— 
Gucci, Prada, Fendi, Louis Vuitton.” 





ing Minimalism Outside Philadel- 
phia,” page 160). “Driving up to 
Lauren Sara’s house for the first 
time, I encountered a rather con- 
ventional stone structure well suited 
to its rustic setting,” recalls photog- 
rapher Michel Arnaud. “Once I was 
inside, Lauren walked and talked 
me through a completely gutted in- 
terior, describing her plans. Her en- 
thusiasm was invigorating, her design exciting. I knew I would come bacl 
to photograph the transformation from ordinary to extraordinary.” He 
wasn’t disappointed. The house, he says, is now “clean, clear and sharp yet 
totally welcoming.” Arnaud’s photographs have appeared in several books, 
including, most recently, Christian Delouvrier’s Mastering Simplicity. 


Visit ArchitecturalDigest.com for more 
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SCOTTSDALE AZ 
Downsview of Scottsdale 480) 563-2577 
BEVERLY HILLS CA 
Downsview Kitche ] 8-1008 
COSTA MESA CA 
Kitchen Space (714) 545-0417 
DEL MAR cA 
Kitche Jio Del Mar (858) 350-5995 
MONTEREY (Seaside) cA 
Kitche tud f Monterey (831) 899-3303 
SAN FRANCISCO CA 
Kitchen Stud’ (415) 864-509 
SAN RAFAEL cA 
Lamperti Kitcher (415) 454-1623 
DENVER/VAIL co 
Nv t howrooms, In (303) 321-323 
NEW CANAAN cT 
Kitchens eane 203) 972-8836 
STAMFORD cT 
Kitchens By Deane 203) 327-7008 
DANIA (DCOTA) FL 
Downsview Kitchen (954) 927-1 106 
JUNO BEACH FL 
Downsview Kitchen (561) 799-7706 
NAPLES FL 
Dow ew Kitcher { 9?) 262-1144 
ATLANTA GA 
Design Galleria (404) 261-0111 
HONOLULU HI 
Details International (808) 521-7424 
CHICAGO (Barrington) IL 
Insignia Kitchen & Batt (847) 381-7950 
CHICAGO (Highland Park) IL 
nuHa (847) 831-133 
INDIANAPOLIS 
Kitchens by Desigr (31 81 
LOUISVILLE (Prospect) 
ignature Kitchen (502) 292 
NEW ORLEANS (Harahan) LA 
Cla ypboar ds Inc (504) 734-9 BB 
BOSTON (Wellesley) MA 
Wellesley Kitchens, Inc (781) 237-5973 
WEST BOYLSTON MA 
Kitchens by Design, In (508) 835-6300 
WASHINGTON D.C. (Bethesda) MD 
Nancy Thornett Associate (301) 718-0155 
BIRMINGHAM MI 
Kitchen Studio (248) 645-0410 
MINNEAPOLIS MN 
North Star Kitchens, LLC (612) 375-9533 
ST. LOUIS (Des Peres) MO 


Cutter’s Custom Kitchens (314) 965-5700 


CHARLOTTE NC 
Downsview Kitchens (888) 541-1189 
MORRISTOWN NJ 
Leonardis Kitchen Interiors (973) 829-7112 


LAS VEGAS NV 
Ebéniste, Inc (702) 368-2280 
HUNTINGTON NY 
Euro Concepts, Ltd (631) 493-0983 


NEW YORK NY 
Euro Concepts, Ltd (212) 688-9300 


CLEVELAND (Willoughby Hills) OH 
Faralli’s Kitchen & Bath (440) 944-4499 


TOLEDO OH 
Jan Merrell Kitchens (419) 246-0991 
PHILADELPHIA PA 
Joanne Hudson Associates (215) 568-5501 
SAN JUAN PR 
Cocinas + Disenio (787) 721-5555 
DALLAS TX 


Redstone Kitchens & Baths (214) 368-5151 


SAN ANTONIO ™ 
Palmer Todd, Inc (210) 341-3396 
WASHINGTON D.C. (Herndon) VA 
Design Solutions, Inc (703) 834-6121 


SEATTLE (Redmond) WA 
Rice’s Cabinetry by Design (206) 443-2271 


CANADA 
CALGARY AB 
Empire Kitchen & Bath (403) 252 2458 
VANCOUVER BC 
Empire Kitchen & Bath (604) 681-5994 
TORONTO ON 
Downsview Kitchen (416) 481-5101 
TORONTO een DOWNSVIEW KITCHENS 2635 Rena Road, Mississaug 
MONTREAL PQ 
Downsview of Montreal (514) 483-1800 


————— 


| 
(prio, Canada L4T 1G6_ Telephone (905) 677-9354 
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Kitchen design by Edith Leonardis 
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Design Notebook 





“You don’t quite know 
what’s going to be 
around the corner,” 
Wedlick says. Silk- 
screened panels from 
White Webb’s Inta- 
glio line hang in the 
living area. Schumach- 
er wing chair damask. 


SR 
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RAALN SS 


continued from page 46 

stream. It was to be appropri- 
ate to the setting and take ad- 
vantage of the handsome views 
of a nearby meadow and clus- 
ter of trees, and it was to have 
lots of character and a sense of 
whimsy besides. 

They had come to the right 
man. Wedlick made a name 
for himself in the area as the 
architect of clever small houses 
when he designed his own inti- 
mate country house in nearby 
Kinderhook in 1992. He has 
since gone on to build on a 
more ambitious scale, in Co- 
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lumbia County and elsewhere, 
but he has always retained a 
special fondness for diminu- 
tive structures: “ They can have 
a childlike quality to them that 
a larger house never will,” he 
remarks. “In a small house, 
every gesture must be made 
to count.” 

For White and Schumacher, 
Wedlick came up with a house 
that both tricks and engag- 
es the eye. From the road, it 
gives the impression of a build- 
ing that is smaller than it in fact 
is, whereas seen head-on, the 
house looks larger than it actu- 








ally is. Wedlick achieved this 
kind of trompe loeil of scale by 
breaking the house into three 
modules—in essence three 
separate houses joined together 
as though an original structure 
had grown over time—and by 
giving each element a subtly 

different treatment. 
“What was so great about 

working with someone like | 
Matthew is that you don’t have 
to work toward conventions,” 
says Wedlick. “In this house, 
for instance, we didn’t have to 
have the bathroom adjacent to 
continued on page SO 
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continued from page 48 

the bedroom. The bath is in 
the third module—across the 
living room. It feels added on, 
as it well might have been in 
an older house. The challenge 
is to let go of preconceptions 
about what a floor plan should 
look like.” 

While the basic vocabulary 
of the guesthouse’s architecture 
is borrowed from the 19th-cen- 
tury wood-frame farmhouses 
and barns of Columbia County, 
Wedlick’s clever tweaking and 
articulating of the component 
parts imbues the house with a 
surprising vitality. Each of the 
three roofs, for example, has a 
different pitch; the fagades are 
not symmetrical but have the 
feeling, as he puts it, “that they 
could have been”; the bedroom 
window pokes out from a flat 
elevation; and since there is an 
entrance to the side through a 
cozy mudroom, the front door 
is more symbolic than func- 
tional. “I’ve always appreciat- 
ed raw architecture,” Wedlick 
says, “houses built by people 
who actually lived in the homes 
they built. I hoped for a similar 
random quality here.” 

Inside is another set of sur- 
prises. The modest, quirky 
cottage draws you in through 
the mudroom, then delivers 
a visual wallop as you step 
into a more modern, barnlike 
open space—the combined liv- 
ing area/dining area/kitchen, 
which, with a ceiling that soars 
to 21 feet, feels much larger 
than its dieted-down dimen- 
sions (16 by 20 feet). Within 

continued on page 52 


Ricnt: The oak din- 
ing table “holds dear 
memories,” says White, 
whose mother bought 
it when White was 14. 
Above the doorway 

to the master bedroom 
is a pastel portrait by 
Harrison Storms. 
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“1 like the idea 
that you Can 


experience the same 


environment 


from two levels.” 
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“Essentially, this is a 
cottage for two people 
only,” comments White 
(above left), “though 
we did want some dra- 
ma. Even spaces that 
are casual in intention 
can still have a bit of 
grandeur.” ABOVE: 
The airy loft overlooks 


the main living space. 
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Ricut: Designed to 
ramble, the cottage is 
made up of three parts: 
the mudroom, left, the 
main living area and 
the bedroom. The 
porch faces a stream 
whose banks are dot- 
ted with apple trees. 





continued from page 50 
this space, Wedlick was able 
to give his clients the extra 
space they’d hoped for—a loft 
that overhangs (and demar- 
cates) the kitchen and dining 
area and is reached by a steep 
staircase that looks as if it were 
copied from a dollhouse. 
‘This room-above-a-room 
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Lert: The soft colors 
and rich wood in the 
master bedroom pro- 
vide a perfect back- 
drop for the graph- 

ic headboard, from 
Intaglio. Blanket, cov- 
erlet and pillowcase, 
Restoration Hardware. 


Be.ow: “The bath,” ex- 
plains White, “like the 
house itself, has a de- 
cidedly old-fashioned 
feel, but in a fresh way.” 
It features a diamond- 
shaped window and 

a pedestal tub, which 
is tucked into the bay. 














resonates in a personal way 
for Matthew White, whose 
grandfather built a summer 
cabin in Colorado in the 1940s 


where the children’s sleep- 


ing quarters were reached by 
a long open gallery. “Pve al- 
ways liked to look down on 
rooms,” White says. “I like the 
idea that you can experience 





the same environment from 
two different levels.” 

Lofts, open galleries, doll- 
houses, tree houses—all these 
associations are present in 
the work Wedlick and White 
did on the project. Wedlick, for 
his part, claims that he never 
put “so many jogs in so tiny 
a house.” To keep fussiness 
at bay, he used simple though 
beautifully joined materi- 
als, such as a combination of 
board-and-batten and cedar 
siding on the exterior, and 
inside, open beams, tongue- 
and-groove paneling on the 
ceiling and isolated walls, re- 
claimed-wood flooring and 
moldings that are crisp but 
generously scaled. 

It fell to White the designer 
(as opposed to White the cli- 
ent) to keep all these elements 
in coherent relationship. From 

continued on page 54 
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continued from page 52 


| the start, he knew that he wanted all the 


interior woodwork to be painted a clarify- 
ing white; he also knew that he wanted to 
use a bold color on the walls. He settled 
ona sharp apple green, because it seemed 
to amplify the landscape in the summer 
and provide some missing vibrancy in 
the winter. 
The smallness of the house appears to 
have been very freeing for the architect 
and the designer alike. White painted a 
freehand “wallpaper” in the mudroom in 
a single afternoon. He adapted some of 
his White Webb trademark silk-screened 
engravings as a headboard and as witty 
roundels and panels to animate the ample 


Lofts, open galleries, 
dollhouses, tree houses— - 
all these associations 
are present in the work 
Wedlick and White 
did on the project. 


walls in the common areas. He covered 


| a wing chair, cartoonish in shape, with a 
| similarly cartoonish bold fabric patterned 
_ with stylized leaves and fronds. 


“The thing of it is, ?m not really a very 


| cottagey kind of person,” White says with 


a laugh—and maybe to help explain the 
19th-century tabernacle mirror, Neoclas-_ 
sical and gilded, that hangs rather re- 


| gally by that symbolic front door or the: 


large-scale lantern that sparkles overhead. 
More modest items have found their 
way into the house too, such as the oak ta- 
ble from White’s childhood home and the 
collection of Caswell coffee cans, a nod 
to Schumacher’s namesake (his middle 
name, Caswell, pays tribute to George 


| W. Caswell, the 19th-century San Francis- 


co importer of coffee and spices, a friend 
of his great-grandfather’s). ' 
Intimate yet expansive, simple yet in- 
tricate, elegant against casual, deliberately 
designed while unmistakably personal: 
How does all this push-and-pull cohabit so 
comfortably in White and Schumacher’s 
house? “It’s very easy,” says White. “In a 
small house you don’t take yourself so seri- 
ously. You’re not afraid to have fun.” 0 
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Pieces of America 


A Vermont Exhibition Explores the Art of the Kaleidoscope Quilt 





By Jeffrey Simpson 


RT AND ILLUSION: KA- 
leidoscope Quilts at 
Shelburne Museum” 

is an exhibition opening soon 

at one of the greatest and most 
idiosyncratic museums of art, 
architecture and Americana, 


located in Shelburne, Vermont. 

Discovered in 1814 by Scot- 
tish physicist Sir David Brew- 
ster, the kaleidoscope influ- 
enced many decorative arts in 
the 19th and early 20th centu- 
ries. “The concept of ‘fancy, as 
it related to painted furniture, 
stencils and needlework, par- 


56 | www.ArchitecturalDigest.com 





ticularly quilts, was redefined 
by the kaleidoscope,” says Jean 
Burks, the exhibition’s curator. 
“We have good documentation 
of the kaleidoscope’s influence 
on many patterns in Canadian, 
Native American and Anglo- 
Saxon American quilting.” ‘The 

continued on page 65 


Vermont’s Shelburne 
Museum opens an 
exhibition on kaleido- 
scope quilts June 10. 
Asove: Bethlehem Star 
Quilt, unknown Sioux 
maker, probably North 
Dakota, late 19th or 
early 20th century. 
Cotton; 78" x 70". 
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The stately Southern 
mansion clubhouse at 

the Quail Hollow Club in 
Charlotte, N.C., home of 
the PGA TOUR's Wachovia 
Championship. Below: 
Pebble Beach Golf Links’ 
ir laat-teRt-\7- adam aol (om 





FIRST IMPRESSIONS ARE OFTEN LASTING. 
ARCHITECTURE IS WHY SOME OF AMERICA’S 
FINEST GOLF CLUBS STAND OUT FROM THE 
CROWD—WHETHER IT’S FOR A SPECTACULAR 
COURSE, HOLE OR CLUBHOUSE—AND 
REMAIN IN A GOLFER’S MEMORY FOREVER... 






Photo courtesy of Wachovia Championship 


Printed by permission of Pebble Beach Co. 
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MADE POSSIBLE WITH WACHOVIA 


Using Envision,” a Wachovia Securities Financial 
Advisor can help you identify your goals and prioritize 
what’s most important to you. It is a process 
based on active, open conversation. You'll be able to 
better visualize your future and learn what you need to 
do to help you get where you want to be. Welcome to 


Envision, a way of looking at your retirement that starts 








with your life and plans your money around it. Talk to 


us about Envision today. 
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We want you to know: Unlike financial planning, Envision does not include a detailed analysis of insurance, real estate investment or savings strategies. It also does not cover estate and tax planning. 
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The clubhouse at The Country Club in Brookline, Mass., 
is just one of many buildings on the club’s estate, but 
clearly the most important. The clubhouse’s history dates 
back to 1802, when it was believed to be a small 
farmhouse located behind the present 1 8th green. 
Following an extensive enlargement between 1882 
and 1886, it became known as “The Clyde Park Hotel” 
or “The Mansion.” Golf was first played at the club in 
1893, and numerous renovations have followed through 
the years. Today’s 49,000-square-foot structure is often 
described as eclectic, thanks to Victorian, Georgian 
and classical exterior elements, and Victorian, Georgian, 
early Shingle and classical interior styles. 


Founder and co-owner Lyle Anderson drew the inspiration 
for his Scottsdale, Ariz., development’s Chiricahua course 
clubhouse—which opened in late 2002—from a visit to 
Southern Italy. Anderson’s vision resulted in a 25,496- 
square-foot Old World Italian/Sardinian-style farmhouse 
and olive vineyard, perched on a slope 3,300 feet above 
sea level with views of Chiricahua’s 18th green, Black 
Mountain, Pinnacle Peak, and the Scottsdale and Phoenix 
skylines. Inside, adjacent to the entry of Constantino’s (the 
ltalian restaurant named after Anderson’s maternal family) 
is a two-story, 3,000-bottle wine tower. Barry Berkus of B3 
Architects/Berkus Design Studio of Santa Barbara, Callif., 
devised the original concept, while local architect Bing 
Hu of H&S International handled development architecture. 


The clubhouse at Mayacama Golf Club in Santa Rosa, 
Calif., is an example of understated elegance, despite its 
40,000 square feet. The region’s Mayacamas Mountains— 
reminiscent of Tuscany, ltaly—provided the impetus for the 
clubhouse’s design. Architect Marsh & Associates, Inc. 
artfully blended the architectural flavors of Tuscany (the 
main level has a palazzo-style courtyard) and Northern 
California into a magnificent structure with sweeping 
views of the golf course and the surrounding Sonoma 
wine country. Not surprisingly, wine plays an integral 


_role in the design; a cavernous wine cellar containing 


members’ wine lockers can be accessed via a members- 
only grotto entrance just above the 18th green. 
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Photo: Larry Lambrecht 
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Medinah Country Club 

The Shriners who founded suburban Chicago’s 
Medinah Country Club in the early 1920s created one 
of the world’s finest golf facilities. While the original 
45 holes (now 54) of golf were being constructed, 
Richard G. Schmid designed the stylish clubhouse, 
which opened in 1926. The 110,000-square-foot 
masterpiece features the classic lines of Byzantine, 
Oriental, Louis XIV and Italian architecture common 
in many Masonic structures. Club member Gustav 
A. Brand, a German-born artist, was responsible 
for the remarkable rotunda and murals. 


Riviera Country Club 

Anyone who has watched the PGA TOUR’s Nissan 
Open at Riviera Country Club in Pacific Palisades, 
Calif., has undoubtedly noticed the sprawling Spanish- 
style clubhouse perched high behind the 1 8th green. 

In late summer 1926, clubhouse plans were finalized 
after members had nixed the first four designs submitted 
by architect J. Bernard Richards. His fifth rendering—the 
structure standing today—was completed for the then- 
princely sum of $407,000. The clubhouse, which 
underwent several major renovations, features 36 guest 
rooms, with many named after famous personalities 
who have stayed in the rooms, including Walt Disney, 
Dean Martin, Ben Hogan, Bobby Jones and Sam Snead. 


Winged Foot Golf Cit 

Winged Foot Golf Club’s clubhouse literally rose out 
of the ground upon which it sits in Mamaroneck, NY. 
In 1921, club founders, wanting a clubhouse of lasting 
beauty and structure, hired architect Clifford Charles 
Wendehack. He didn’t have to look far to find what 
he needed to build such a special place. On the 
property was an abundance of attractive Fordham Gneiss, 
Manhattan Schist and Pound Ridge Gneiss stones 
and rocks, some of which originated from underneath 
what would become the club’s 36 world-famous holes. 
Wendehack utilized the talents of stonemasons, 
carpenters, laborers, contractors and local farmers— 
who used their teams of horses to unearth rock and 
lift stone—to create the magnificent edifice, which 


opened in 1924. 


os 
. WACHOVIA 





Uncommon Wisdom 


> 





OR Re ee 








Oa 











THE 


UNFORGETTABLE 


HOLE 


SOME OF THE Baltusrol Golf Club 
MOST AVID— (Springfield, N.J.)—No. 4, par3 
e “It’s a postcard hole—so 
AND WELL beautifully laid out. From 
KNOWN— the tee, in front of you isa 
GOLFERS SHARE vast expanse of a pond and 
WHY THEIR a postage-stamp green that 
gently slopes back toward 
pagel HOLE the tee box. The green is tantamount to a 


Everyone has opinions, 

but nobody seems to have 
more opinions than golfers— 
and celebrity golfers are 

no exception. Whether an 
accomplished actor, a pro 
athlete or a star chef, they 
get the chance to tackle the 
most coveted courses. Ask 
which hole is their all-time 
favorite and they’re instantly 
transported, waxing poetic 
about a particular course and 
the incredible shot they made, 
or perhaps didn’t. 








skating rink. If you don’t land deep enough 
into the green, the ball will slide back into 
the pond! It really is a big tease—a prime 
birdie hole that is actually a prime bogey 
hole. I’ve never birdied it after caddieing 
there and now playing it for 15 years 


| 


~Fokn (. cA (CC jinley, actor on NBC's “Scrubs” 
and spokesman for the Champions Tour 


Doonbeg (Ireland) Golf Club— 
No. 1, par 5 

“I've only been playing for 
about four years, but have 
had the opportunity to 
play a lot of great courses. 
Most unforgettable was 
hole No. 1 at Doonbeg 


Photo: © Steve Uzzell 
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Golf Club because it was my first experience on a true links course in 
Europe. Being at the first hole at this course gives you a view of what you 
are up against for the entire day—the first hole gives you a sense of all 
18 holes on the course. The green is set in a surrounding of dunes that 
soar 60 feet high with a backdrop view of one-and-c-half miles of crescent 
beach and the Atlantic Ocean.” 


—Tom (Colicchio, executive chef/owner, Craft and Craftsteak restaurants 


Pebble Beach (Calif.) Golf Links— 

No. 7, par 3 

“Picking a favorite golf hole is a very difficult thing to do, 
but my choice is the par-3 seventh hole at Pebble Beach. 

It is not along hole, but it may be the most intimidating par 3 

| have ever played. Even on a calm day itis very challenging, 
but when the wind is blowing, it is frightening! The view of 
the Pacific Ocean is absolutely beautiful, but don’t let that 
distract you—this hole requires all of your concentration.” 


Printed by permission of Pebble Beach Co 





—Beth “Daniel, LPGA Tour player, and member of the LPGA 
and World Golf Halls of Fame 
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FROM COLOR 
PALETTES TO 


) FURNITURE AND 


| 
| 


FLOOR PLANS, 
| STYLE TRENDS 
| ARE STRIKINGLY 


| SIMILAR BETWEEN 


| RESIDENTIAL 


| INTERIOR DESIGN 


AND CLUBHOUSES 
) AT THE NATION’S 
TOP CLUBS. 


Interior designer Angela 
Grande has played a role 
in this design movement. 


ih 
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Her projects have encom- 
passed both residences 
as well as country clubs, 
crafting the look of such 
notable properties as the 
New York Athletic Club, 
Cape Fear Country Club 

in North Carolina and the 
Sebonack Golf Cottages in 
Southampton, N.Y., the 
latter a collaboration with 
the architectural firm 
Hart Howerton. 


The “design line” between 
the clubhouse and home 
is being blurred. In both, 
the combination of comfort 
and luxury is key. For the 


ee aoa 





“Clubhouses have 
long been designed to 
feel like an extension 
of the home. Now the 
trend is to integrate 
the golf world into 
residential interiors.” 
eAngela Grande, 
interior. designer 


home, high-quality fabrics, 
furnishings, appliances and 
technology are placed in 
the context of a guest- 
friendly layout that is all 
about relaxation. In many a 
great room—a space of many 


Photo: Philip H. Ennis Photography 
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uses—oversized leather 
club and wing chairs are 
strategically situated next to 
large fireplaces, a popular 
furniture plan for many 
clubs. Likewise, the 
opulent design that has 
marked the clubhouse 
aesthetic of the past is 
merged with a comfortable 
approach for a sense of 
informal elegance. 


As in residential interior 
design, the overall style of 
the clubhouse is strongly 
influenced by its environment. 
On the East Coast, dark woods 
such as mahogany abound; 
timber as a decorative 
element and vaulted ceilings 
with trusses are found in the 
Midwest and Mountain areas; 
in the West, a ranch motif 
and neutral colors prevail. 


Country clubs want their 
members to feel at home; 
some even go as far as to 
house members’ personal 
wine collections in the 
club’s cellars to be enjoyed 
at their discretion. Small 
business centers for added 
convenience, multimedia 
rooms outfitted with the 
latest plasma TVs and color 
schemes of rich palettes that 
mirror the prevalent style 
of that region also define 
today’s clubhouses, as they 
successfully recreate all the 
comforts of home. 
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PICTURE YOURSELF AS 
A FRESHMAN AND A SENIOR 
AT THE SAME TIME. 








Reinventin ovrsel r ~=MADE POSSIBLE WITH WACHOVIA 


Using Envision” a Wachovia Securities Financial Advisor can take 
some of the guesswork out of planning your financial future. By 
presenting a clear and simple analysis of the likelihood of reaching 
your goals, it’s easy to visualize your future and learn exactly what 
you'll need to do to have the life you want. Come in and ask about 
Envision, a way of looking at your retirement that starts with your life 


and plans your money around it. 
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Asove: Star Bouquet 
Quilt, probably Penn- 
sylvania, 1840-60. Cot- 
ton; 98" x 65". Bright 
primary colors and 

1 symmetrical patterns 

1 are hallmarks 5f quilts 
made in Pennsylvania. 































Ricut: Broken Star 
Quilt, unknown Amish 
maker, Ohio, 1940-50. 
Cotton; 90" x 86". Ka- 
leidoscope patterns 
also became popular 
motifs for vibrantly 
colored Amish quilts. 


BeLow: Variable Siar rare quilt—signed and 
Pattern Quilt (Detail), dated on the reverse— 
Pennsylvania, 1839. has remarkably well- 

Cotton, 115" x 123". A preserved colors. 


continued from page 56 

exhibition shows quilts ranging 
from a Bethlehem Star, made 
by a member of the Sioux tribe, 
that combines a classic kalei- 
doscope pattern with floral ap- 
pliqués reminiscent of the 
tribe’s beadwork to a black- 
and-pink explosion of patch- 
work stitched by an anonymous 
Amish quilter in the 1940s. 0) 


‘Art and [lusion: Kaleidoscope 
Quilts at Shelburne Museum” 
runs from fune 10 through Oc- 
tober 31. For more information, 
contact the museum, U.S. Route 
7, Shelburne, Vermont 05482; 
call 802-985-3346 or visit 
www.shelburnemuseum. org. 
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With the National Trust’s Barn Again! Program, Farm Buildings Find New Life 


Text by Wendy Moonan/Photography by Tony Soluri 





N AMERICA, BARNS ARE 
called the cathedrals of the 
prairie. “In the old days, 

barns were the largest struc- 

tures around and could be 


seen from vast distances,” says 


John P. Olson, of the National 


‘Trust for Historic Preservation. 
“They were like community 








centers. When they weren’t full 
of hay, they became dance halls 
and meeting places. Everything 
seemed to happen in one locale, 
either the church or the barn.” 

Olson is the Denver-based 
coordinator of Barn Again!, 
a National Trust program 
founded in 1987 to save his- 
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toric barns. The original pur- 
pose of the privately funded 
program was to show ranch- 
ers and farmers that preserva- 
tion could be a cost-effective 
alternative to erecting new 
barns. Since then the mission 
has expanded. Olson advises on 
how to adapt old barns for new 








farming uses as well as how to 
convert barns to alternative 
uses, such as residences, studios 
and even hotels. 

Americans have a soft spot 
for barns, “utilitarian structures 
of straightforward construc- 
tion, buildings of uncompli- 

continued on page 70 
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Dn her daytime TV show, “Martha,” she shares her passion for 


ooking, entertaining, gardening and decorating with millions of 


Hevotees. Martha Stewart is also passionate about great food, and 


3E Monogram is pleased to contribute to the tasteful outcome. 


GE Monogram 


Visit monogram.com 
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continued from page 66 

cated form that speak of self- 

reliance, physical labor, harmo- 

MH ny with the land and continuity 
with the past,” Allen Freeman, 
a barn chronicler, once wrote. 

| “Barns are powerful sym- 

bols,” says Mary Humstone, 





a cofounder of the program 
who now teaches courses on 
Hi historic preservation and lec- 
tures across the country. “But 
most important is how much 
barns mean to the farmers.” 
She explains how one can read 
the history of a place and the 
people who drew their living 

from the land by their barns. 
The program Humstone 
| launched gives annual awards 
for outstanding preservation 
efforts (185 in 31 states so far), 
| coordinates local workshops 
and publishes technical guides 

on the renovation of roofs, sid- 

ing and foundations. 

Bill Nolan, winner of the 

1999 award, seemed destined 
to buy his magnificent round 

1918 barn in Pontiac, Illinois. 
“T used to drive by and ad- 
mire it when I was a student,” 
he recalls. “When it came up 
for sale, the realtor called my 
folks, who are farmers. ‘They 
called me, and I was able to 





| 
| 

Architecture Notebook 
| 





buy it before it was listed in 
the newspaper.” 

It is thought the American 
round barn developed in the 
late 1700s so grain could be 
threshed with horses in any 
weather conditions. Beginning 
in the early 1800s, the Shakers 
built round barns for spiritual 
reasons; they have no corners 
where evil spirits can hide. 

Round barns became popu- 
lar in Illinois in the early 1900s. 
They were faster and cheaper 


continued on page 72 
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AsBove Lert: The roof 
on the Fitzpatrick barn 
in Beaverton, Michi- 
gan, is newly clad in 
metal sheeting. ABOVE: 
Intricately arranged 
timbers reinforced the 
sagging structure. 











BeLow: Westleigh | 
Farms’ main barn was {| 
raised off its foundation | 
| 
t 


and renovated from 
bottom to top. The 
farm, located in Peru, 
Indiana, is owned by 
Joey and Sid Kubesch. 





Dear Ketel One Drinker 

Sire you a glass half empty’ or 
a glass half full’ kind of person? 
Probably depends on what's 

‘in the glass, doesn’t it? 
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One can read the history of a place and the 
people who drew a living from the land by their barns. 
“Barns are powerful symbols.” 





continued from page 70 

to build than post-and-beam 
barns because they used nails 
instead of pegs and thin boards 
instead of beams. They are also 
more efficient. 

“When I bought the barn, 
it was structurally sound, but 
the dormers were in bad repair, 
and it needed new windows 
and doors,” Nolan says. “Then 





ws 


the roof started deteriorating.” 
Nolan had the roof covered 


with handsome cedar shakes 
and did much of the other re- 
pair work himself. 

\ dozen bulls now occupy 
the ground floor of the barn, 
which has a concrete center 
silo for feed. An upper haymow 
surrounds the silo. The barn, 
a local landmark, is listed on 
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the National Register of His- 
toric Places. 

Joey and Sid Kubesch won 
the 2001 Barn Again! award for 
four historic barns on their two 
adjacent properties, the Good 
Enough Farm and the Westle- 
igh Farms, in Peru, Indiana. 

Joey Kubesch is the third 
cousin of Cole Porter, the 


Broadway lyricist and com- 


poser, who spent time at West- 
leigh as a young man. Today 
the Kubesch family grows soy- 
beans, hay, wheat and corn and 
raises 120 head of Angus cattle: 
The circa 1910 white barn that 


originally housed farm animals jf} 


was rehabilitated and made ac- 
cessible to large machinery and 
trucks. It has restored vertical 

continued on page 74 


ABove: Next to West- 
leigh is the Kubesch- 
es’ Good Enough 
Farm, whose brick- 
sided barn has a lean- 
to and a distinctive 
gambrel roof topped 
with ventilators. 


Lert: On the Lazy 
Ranch property in Ed- 
wards, Colorado, a 90- 
year-old log barn, for- 
merly used for cattle, 
is one of several struc- 
tures restored by the 
Calhoun family. 
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Because financial solutions have no borders or boundaries, UBS puts investment analysts ) 
in markets across the globe. We have specialists worldwide in wealth management, HH 
asset management and investment banking. So your UBS financial advisor can draw on 
‘a network of resources to provide you with an appropriate solution—and shrink the | 
world to a manageable size. While the confidence you bring to your financial decisions I 
| ‘continues to grow. You & Us. www.ubs.com | 
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Di Ba County Shyie 


Take your personal assistant. 


BOOK DIRECT AND SAVE TIME AT PBCDIRECT9.COM 
HOTELS, CAR RENTALS & MORE 


h pbcdirect9.com, you 
tel aim Beach County Florida 
THE BEST OF EVERYTHING: 
printir JT ving ertiti PALM BEACH COUNTY CONVENTION AND VISITORS BUREAU 
ling 1.800.554.PALM 
www.palmbeachfl.com 





©2006 Hurd Windows & Doors, Inc 








He é. Before you build or remodel, get 
The Window Wish Book. It’s filled with 


design ideas for your new windows and patio doors. 
Make your new home uniquely yours. Order your free copy online or by 
Phone. 1-800-223-4873 www.hurd.com email: perfection@hurd.com 
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| continued from page 72 


board siding and a metal gambrel roof. 


A second barn, also from 1910, has brick I 


_ sides and a gambrel roof with flared eaves. 


Four huge ventilators and four lightning | 
rods with glass balls punctuate its new |} 
corrugated-metal roof. This barn, which ff 
shelters cattle and stores hay, now has a 
ventilation system that extends from the 
bottom floor through the hayloft and * 
up through the roof, to protect it from 
fire. Wall ducts connect the ventilators. 


| (“If you put up hay when it’s too green, 
| it can spontaneously combust,” says Sid 
| Kubesch. “You need air circulation to keep 


cattle cool and hay dry.”) : 
In Beaverton, Michigan, Leo J. Fitzpat- 


| rick won the 2004 Barn Again! award for 


rehabilitating the 90-year-old barn built 
by his grandfather. The sagging roof had 
settled 17 inches, so he had to put in struc- 
tural reinforcements and add a new roof. 


| It was a complicated, nine-year process: 





He slowly raised the roof with car jacks, 
installed trusses to make it self-supporting 
and then reinforced the floor of the hay- 
mow to open the interior. By using mostly 
locally logged tmber and doing much of 
the work himself, he cut costs significantly. 
Now his sons use it to store straw, farm 
machinery and tools. 

The Calhoun family—owners of Lazy 
Ranch in Edwards, Colorado, and winners 
of the Barn Again! Farm Heritage Award 


The program gives 
awards for outstanding 
preservation efforts. 





| in 1997 for the restoration of their 90- 


year-old log barn—have boarded horses, 
run an equestrian center and raised hay on 
their former cattle ranch, which is also on 


| the National Register of Historic Places. 


Over the years, the outbuildings, most 


_ of which were boarded up, have been 
| carefully restored. Horse stalls and hay 


have occupied the log barn. Equipment 
has been stored in the original blacksmith 
shop and the old icehouse. 

Regional architecture makes a com- 
munity unique, but barns disappear from 
neglect unless they serve a function. 
If they are torn down, the soul of the 
farm is lost. O 
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Discoveries by Designers 





























Heritage 
Wall to Wall 


he has a fabulous eye,” 

Karin Blake (left) says of 

Laura Fisher. “I go to her 
for antique hooked rugs and 
quilts, and there are always little 
surprises to be found.” Man- 
hattan’s historic Cirker’s Hayes 



















Warehouse is the new home to 


Fisher Heritage, an in-depth 






collection of period Americana 
and textiles. Early-20th-century 
wool Pendleton trade blankets 
(above) share a room with Fish- 
er’s new line of hand-hooked 









geometric rugs, which can be 
custom-made to match a hard- 
to-find original or to meet the 
needs of a larger space with a 
particular palette. Other rooms 
are brimming with braided rugs, 




















handwoven blankets, Navajo 





ene weavings, vintage tablecloths 
Hope and Charity is a CAV MILES» VARIA BAe cerot 
rare Pennsylvania 
Mennonite late-19th- 


century pieced quilt. 


and folk art discoveries. 





Fisher Heritage 

305 E. 61st St. 

New York, NY 10021 
212-838-2596 


www.laurafisherquilts.com 























76 | www.ArchitecturalDigest.com 








Architectural Digest’s Editors Present Designers’ Sources 





You're So Vane 
Before Doppler radar and even before the | 
_ barometer, the weathervane was the surest 
| way to forecast a change in climate. Now the 


decorative finials are collected as folk art 











and serve a more ornamental purpose. The 





ones from Ken and LizAnne Jensen’s West 





Coast Weather Vanes are free-form and 
repoussé copper, each handmade to order. 


The small Santa Cruz, California, workshop 





~ has over 500 designs, and clients range 


from the White House to Warner Bros. 





West Coast Weather Vanes 
www.westcoastweathervanes.com 


















The Red-Shouldered 
Hawk’s beak, talons 
and wing banding are 
gold-leafed. 





= Fonthill Ltd. (212-755- 








Reateasem ameter 5 ee ~ 6700) has produced a 
are woven design based on 
an antique quilt. Avi- 


e 
gnon has small flowers 
a l | ( S set in a grid pattern. 


It is available with the 


. blossom in topaz, gold 
QO | i if l or pink (shown). 


continued on page SO 
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t new Infiniti FX. Proven. By design. 


Advertising class claims are not arbitrary. They must be substantiated. Which is why, for 
ead-to-head competitive claims, we secure objective, third-party proof. So when we tell 
ou that the 320-hp V8 FX45 bested the BMW X5 4.4i and the Porsche Cayenne S for Best 

ynamic Performance in its class; well, it did. And we can prove it. For more, visit Infiniti.com. 











ehind the modern facade of 

House 849, owners Nick 
Carnegis and Bob Kuperman 
have assembled an array of con- 
temporary and antique accesso- 
ries, furniture and objects. Ron 
Wilson and his partner, Joe 
Guidera (right, from left to 
right), found the Palm Springs 
shop while it was being remod- 
eled. “I finally went in and im- 
mediately started buying original 
and beautiful reproduction furni- 
ture,” Wilson says. Eclectic items 
include brass sheep forms with 
wool and a handcrafted glass box 
by Salvatore Polizzi (right). 


An Illuminating Fixture 


ased in Mason, Texas, 

Lamplight Designs 
creates light fixtures of brass 
and steel that are inspired by 
American and European 
antique lighting. The hand- 
made tole Blanco chandelier 
(shown in federal blue) reflects 
a Colonial style and can be 


Lamplight Designs, 800-862-3525; www.lamplightdesigns.com % 
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House 849 
849 N. Palm Canyon Dr. 
Palm Springs, CA 92262 
760-325-7854 


www.house849.com 


requested in any of 22 finishes. qi) 
~ "1 meen 
For a true custom look, the Bes 


company will match the full 

range of Benjamin Moore paint 
colors. Painted hard-back lamp- 
shades, in addition to glass storm 
shades, fabric and brass shades, 
in a variety of decorative finishes, \ 


are alse aataple. ‘To the trade. _— wre ary maple Oa 
si VIET t 








The fabrics from Silk 
Essentials (213-747- 
2406) are woven in In- 
_ dia. The embroidered 
_ silk taffeta comes in 
_ bronze haze and elec- 
‘Y| trique, left, among 
»4| other colors. The em- 
| broidered silk sheer is 
_ shown in l’eau claire. 
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“In a land known for its gardens, lawns and lagoons, it’s appro- 
priate that this is where you find the finest in all things garden- 
ing,’ Marc Charbonnet says of Marshall Lee’s Marsh Garden 
Décor. The New Orleans shop has a well-edited selection of 
antiquities and curiosities for the garden. A ’50s French cast-ce- 
ment pelican statue and a miniature tazza-form urn (above) are 


included among the vintage lanterns, gates and fountains. 


Marsh Garden Décor, 4920 Tchoupitoulas St., New Orleans, LA 70115 
504-891-1000; www.marshgardendecor.com 
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IE the heart of Litchfield 
County, Connecticut, is John 
and Paulette Peden’s Dawn Hill 
Antiques, which carries Swed- 
ish furniture from the Rococo 
through the Gustavian period. 
Decorative objects, lighting, gar- 
den elements and a special col- 
lection of Mora tall case clocks 
(far right) draw Victoria Hagan 
(left) to the New Preston shop. 


Dawn Hill Antiques, 11 Main St. 
New Preston, CT 06777 
860-868-0066 


www.dawnhillantiques.com 
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= Jennifer Robbins’s _s ' 


== new fabric Nico honors ae 
& her passion for Asian =; 3 = f 
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— 
a A Stockholm Guild- 
stamped Swedish Ro- 
coco chair with a 

blue silk velvet seat 















art and Art Déco. The : 
embroidered silk is a > 
shown in ocean, right, j 3 4 
ees - 
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and eucalyptus, two of 7 
nine colors, at Thomas la om 
Lavin (310-278-2456). 


continued on page $4 
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Change 
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a) Water 





.4 separate cooling compartments 
Lower drawers convert from fridges to freezers 


Digital display lets you change temperatures 
with the touch of a button 


Separate compartments prevent food 
aromas from circulating 


J.D. Power and Associates “Highest in Customer 
Satisfaction with Refrigerators” Award, 2005 

















A pewter, bronze, cop- 
per and wrought iron 

gate commissioned by 
a local vineyard, below 
















In his Rocky Mountain workshop, Don Giminaro creates custom architectural 
elements forged from copper, bronze and iron. Using a new 300-ton metal press, 
Giminaro produces limited editions from his repoussé molds. The heritage-qual- 
ity sculptural designs range from copper sinks to tables. ‘Don has done it all for 
me: architectural lighting, kitchen hoods, appliance panels, 12-foot hammered- 
copper entrance doors, custom hardware and architectural details,” says Donna 


Livingston (above, with Giminaro). “He is a true artisan.” 


Giminaro Studio, 41518 D Rd., Crawford, CO 81415, 970-921-3778; www.giminarostudio.com 





Black Sheep Gallery 


he 12,000-square-foot gal- _ the surrounding area, Quebec 

lery in Nova Scotia, which —_ and the United States. Horses 
once housed a fish market, is Pulling Farm Roller by Ontario 
now flush with the work of over _ native Jacob Roth reflects the 
40 folk and outsider artists from _artist’s Mennonite upbringing. 


Black Sheep Gallery, 1689 W. Jeddore Rd., West Jeddore Village 
Nova Scotia BO} 1P0, Canada, 902-889-5012; www.blacksheepart.com 





continued on page 86 
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Associates 2005 Major Home Appliance Study.” Study based on / 
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w-home buyers who recently purchased new kitchen appliances that were either included in the new home or purchased from a 


imagine a revolution in cold. 
Samsung’s 4-door convertible fridge. 


From a world leader in digital technology comes a fridge that’s 
redefining refrigeration. Samsung’s 4-door convertible fridge 
provides two adjustable lower drawers that can change 
from fridges to freezers — and everything in between. Now, how 


cool is that? Visit www.samsung.com for more information. 


Available at: 























A Giant Shop ina lexas Lown 


Toe Eo 








Above right, antique 
botanical prints from 
France are found in 
the shop, a former op- 
era house, right, that 
dates to 1895. 











Arcadian Chic 
Founded in 2004 by C. Mercedes Ferreira, a former apparel designer, 


Ferreira creates decorative accents for the second-home market. 


ae 


Taking cues from early American design and combining them with fine 
fabrics such as alpaca, mohair, lamb’s wool, cashmere and linen, Fer- 
reira embodies a rural elegance that has already caught the attention 


of designers and architects, among them Bart Prince. 


Ferreira, 415-563-3343; www.ferreirahome.com 
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Whee W. Stubbs (left, 
right, with Carol and 
Tim Bolton) compares the feel 
of Homestead’s Hico, Texas, 
location to the cinematic splen- 
dor of Giant and adds, “It has a 
rustic quality with a grand and 
luxurious feeling.” The Boltons 
set up shop in the tiny town to 
showcase their western wares, 
including handmade iron beds, 
antiques and lighting, as well as 
furniture from the Carol Hicks 
Bolton Collection for E. J. Victor. 
They opened two other shops 


J 
nearby, Room No. 5, for the bed yi 
and bath, and Idle Hours, a gar- 


dening and outdoors store. 





Homestead, 100 N. Elm St. 
Hico, TX 76457; 254-796-2510 
www.homesteadstores.com 
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Poggenpohl Studios: 


Asbury Park, NJ 


Atlanta, GA 
Austin, TX 
Boston, MA 


Chevy Chase, MD 


Chicago, IL 


Dania Beach, FL 


Honolulu, HI 
La Jolla, CA 
Las Vegas, NV 


Long Island, NY 
Los Angeles, CA 
Minneapolis, MN 
Newport Beach, CA 


New York, NY 
New York, NY 
Paramus, NJ 


Pittsburgh, PA 


Sacramento, CA 
Salt Lake City, UT 


San Francisco, CA 


San Juan, PR 


Scarborough, ME 


Scottsdale, AZ 


W. Bloomfield, MI 
Washington, D.C. 


Westport, CT 


732-988-8301 
404-816-7275 
512-443-3303 
617-236-5253 
301-657-8616 
312-755-9023 
954-923-2688 
808-524-6656 
858-454-9133 
702-260-9618 
516-883-2424 
310-289-4901 
952-927-4444 
949-729-9144 
212-228-3334 
212-355-3666 
201-587-9090 
412-683-3000 
916-387-1717 
801-485-2333 
415-865-0443 
787-751-6005 
207-883-8901 
480-424-7900 
248-624-7300 
202-342-9111 
203-227-1723 


Exclusive dealerships available. 


To order our literature package, please 
visit our website or send $22.00 to: 


Poggenpohl U.S., Inc. 


350 Passaic Ave. 


Fairfield, NJ 07004 


Phone: 1-800-987-0553 
www.poggenpohlusa.com 
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| Todd Piker, above, 
| tends the wood-burn- 4 EER Fo <— se 
| ing tube kiln, which Ee ; ae a nate ere 

was built in 1974. : hte ee { ) 
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Since 1974 Todd Piker has been producing 


exhibition-quality pottery, as well as pieces 







for the kitchen and garden, at Cornwall 


Bridge Pottery. The hand-tossed pots are 





fired in a kiln that has its roots in a 10th- 








century Chinese design. The sculptural de- 
signs reflect Piker’s varied influences, which 


range from early American salt-glaze jugs to 






French provincial jars from the Berry district 







to pots from the Chinese city of Suzhou. 


Cornwall Bridge Pottery 
69 Kent Rd., Cornwall Bridge, CT 06754 
800-501-6545; www.cbpots.com 










A Neolithic-style vase, 
above; a pot, right, that 
recalls a 1,000-year- 
old Chinese egg jar 


continued on page 184 


— 
Goop 
iSite] | 


good desig 
award 2000 


Knowing 
what counts. 


www.poggenpohlusa.com 


4 


y, 
Pi 

















ADGardens 


Edward Lee Cave Cultivates a Quintessentially New England Landscape 


Text by Jamaica Kincaid/Photography by Betsy Pinover Schiff 


EARS AGO EDWARD LEE 
Cave went to Connect- 
icut to purchase some 

18th-century furniture, the con- 
tents of an 18th-century farm- 
house. When he got there, be- 
fore going inside to look at his 
primary interest, he decided to 
buy the farmhouse itself and 
none of the furniture. [he house 
came with a garden, an Ameri- 
can country garden: herbaceous 
perennials, such as peonies and 
baptisia, and shrubs suitable 
for a New England climate— 
roses, lilacs and laurels—and, 
of course, vegetables. 





Cave until then had lived in 
New York City, but he grew up 
in the country, Virginia, in the 
Shenandoah Valley, and he was 
immediately reminded of this. 
“When I first saw the garden 
here,” he says, “I thought of my 
youth. From the age of 12 [had 
my own garden, and I worked 
in it before school. My father 
had a victory garden, and my 
mother tended her flowers.” 
From her, he says, he learned 
about the deep attention need- 
ed to make a garden seem as if 
there is nothing to it at all. 

continued on page 92 
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Lert: A climbing hy- 
drangea scrambles 

through an apple tree | 
near an 18th-century 
farmhouse in Connect-| 
icut, which belongs 
to Manhattan realtor | 


Edward Lee Cave. * | 









He has been develop- 
ing the grounds of 
Captain’s Farm for 25 || 


it, the garden was al- 
ready 50 years old,” 
says Cave (below, with 
his dog, Mr. Bingley). 

















ce 


KENDALL-JACKSON 


The vine is a mountain animal. That’s not just my 
opinion. It’s a fact of nature. A result of Darwinian 
selection. In truth, growing grapes in high-elevation 
Vineyards is extremely difficult for both the farmer and 
the vine. In the case of the vine, it’s a matter of survival. 

Our Hawkeye Mountain Estate vineyard sits at 
‘about 2,400 feet above sea level. At this elevation 
there is very little soil and, as a result of gravity, even 
less water. Grapes grown here are closer to the sun 
and are exposed to more severe weather conditions. 
In Order to survive, the vines must,put all their effort 
into the fruit. They will yield fewer grapes but the 


grapes will be of higher quality. This combination of 
elements produces tough little berries that are 
complex, intense and rich in character. 

Dry farming at high elevation is far more challeng- 
ing. But it always produces a better grape. The fact 
remains, you can’t have a world-class wine without a 
world-class grape. When you try Our mountain-grown 
Cabernet Sauvignon, | believe you'll agree. 

| have been told that many of you enjoy the taste 
of Our wines but you are not sure why. My goal is to 
help with A Taste of the Truth. 


aa 


Kj.com/truth 


22006 Kendall-Jackson Wine Estates 























Gardens 


continued from page 90 

\ll this rushed through him, 
he says, when he first saw Cap- 
tain’s Farm, for that is the name 
of his house and his garden, 
and he spent the first year look- 
ing out at the garden, just to get 
used to the way the land lay, the 
contours of it, the green empty 
space of the expansive lawns 
and the things that grew in the 
garden beds themselves. 

It was lovely to begin with: 
There were wide swaths of 
lawn in which later he would 
plant thousands of daffodils. 
‘There were the roses, the peo- 
nies and the old shrubs. These 
were all kept in the places he 
met them. But then after a year 
he began to expand. First he 
added patterned brick walks so 
that various parts of the garden 
became tied in with each other. 
‘Then he installed an extensive 
watering system; he says this was 
on advice from his banker. 

He made new beds and filled 
them with the perennials he 


loves: geraniums, lilies, irises, 
poppies, veronica, dianthus, 
goat’s beard, lady’s-mantle, a 
garden that reaches a beautiful 
and high pitch of bloom and 
color around midsummer. 

At the south side of the 
house, he made parterres of 
English box (and they are very 


92 | www.ArchitecturalDigest.com 





sensitive to cold, so he builds 
them little jackets made of bur- 
lap to get them safely through 
a Connecticut winter), and he 


enclosed other beds with lav- 
ender. This part of the garden 
is formal and appropriately so, 
since it leads to some wonder- 
ful rooms inside. 



























Lerr: Boxwood hedges, | 
which remind him of 
his native Virginia, en- 
close the vegetable 
beds. “It’s not entire- 
ly successful,” he says. 
“New England win- 
ters are cruel to box.” 


Brow: Brick walks 
define areas in the 
main garden. Old ros- 
es and baptisia, along 
with other blooming ‘ 
perennials, create the 
effect of an English 
cottage garden. 


On the other side of the 
house is a knoll, and this pro- 
tects the house some from 
strong winter winds. He calls| 
this area Spring Hill, for in| 
spring it is abloom with primu- 
las and early tulips. 

The main project he under- 

continued on page 94 
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Introducing the Lexus GS 450h. A Jot can happen in 5.2 seconds*? Like effort 


essly reaching 60 miles per hour 


Which is exactly how long it will take you to see Lexus Hybrid Drive as not just better for the environment, but as 





/ Wi rking -eamle sly together, an 


| | C C 
a whole new way to propel an automobile forward. Faster. Smoother. Silent 


/ | EN * oO 
nvigorating vO gas engine and a dynamic electric motor produce 339 horsepower equivalent to many V8s 





When you inevitably find the need to apply your brakes, the energy created is stored for future power. It's an elegant 


| \ \ \ \ 1 ( \ Te \ 
solution for the demands of the ariver, aS well as for the future of the world. Learn more at lexus.com/GSt \ybrid 


» 






































Biennale des Antiquaires 


After 14 Years, the Antiques Show Comes Back to a Restored Grand Palais 











N SEPTEMBER, FOR THE FIRS1 
time since 1992, the Bien- 
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After a 14-year absence, 
the Biennale des Anti- 
quaires returns to Par- 
is’s Grand Palais (left 
and below). The show 
will feature about 100 
decorative and fine ants 
and jewelry dealers. 





BreLow Lerr: Old-mas- 
ter paintings from Ga- 
lerie de Jonckheere’s 

Paris showroom will be 
included. BoTTom: 

Galerie Vallois’s stall 
at the 2004 Biennale. 


nale des Antiquaires, con- ————— 
sidered the most glamorous = - Riccar Meese cea ma 
nah 


‘ 1 > mie . a ed _ , i 3 | 
antiques show in the world for =: 


aha i) 


the last 50 years, will return to 
the magnificent 19th-century 
glass-domed halls of Paris’s 
Grand Palais. “This will be very 
luxurious,” says Christian Dey- 
dier, president of the Syndicat 
National des Antiquaires, which 
organizes the event. “Every 
field of the art and antiques 
market will be represented, 
from 18th-century French fur- 
niture to ancient Chinese art 
to pre-Columbian work.” 
Among the 100 or so dealers, 
about half of whom are French, 
are Didier Aaron of Paris, Lon- 
don and New York, known for 
17th- and 18th-century furni- 
ture and art; Oriental Bronzes 















of Paris, offering ancient Asian 
art; Galerie de Jonckheere, 
with old-master paintings; and 
Galerie Vallois, which has dec- 
orative arts and sculpture of 
the 20th century. 

“There will be the best 
French cooks in the restaurant 
and a French fashion show as 
well. We are creating /e /uxe,” 
says Deydier. 0 
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BIENNALE BASICS 
The 23rd Biennale des Anti- 
quaires runs from September 
15 through September 24 — 
at the Grand Palais, 3 ave- 
nue du Général Eisenhower. 
75008 Paris. An invitation- 
only vernissage will be held 
on September 14. For more 
information, call 33-1-44- 
31-74-74 or visit www.bien 
naledesantiquatres.com. 
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GRAND SCALE FURNISHINGS... 


Grand scale hunting and fishing 
cabinet in walnut. Two glassed 
doors with geometric raised lower 
panels house pistol and long guns. 
On either side of the doors are 
etagere shelves fitted to stow 
fishing rods. Game and hound 
heads are carved in high relief and 
surmounted between each section. 
The arched pediment top is 
adorned with classical urns. 
Circa 1870. 

125”h x 104”h 





Monumental fireplace mantel in 
Circassian walnut. Originally from 
the great hall of a | 9th century 
hunting lodge in Austria. Each leg is 
decorated with masterful high relief 
carvings of various game. The 
frieze depicts a naturalistic scene 
with birds and foliage. The massive 
hooded overmantel has a focal 
boar’s head framed within a 
Parforce horn and a flourish of oak 
leave and acorn clusters. 
Circa 1850. 
14’-h x 10’w 





Grand scale Renaissance corner 
cabinet in Circassian walnut. Four 
tapered columns lift the lower 
cabinets whose doors are 
masterfully relief carved with fruit 
clusters and garlands. Four figures 
support the Romanesque hooded 
niches on either side of the central 
cabinet which is decorated with a 
prominent cabochon cartouche 
amidst a symmetrical frame of oak 
leaves, acorns, scallops, acanthus 
leaves and fruit garlands. The 
double arch pediment has two 
further cartouches. 

Circa 1870. 
121°h x 108”°w 





FOR GRAND SCALE HOMES. RED BARON. 
Retail and trade sales daily * Auction June 24 & 25 


For a FREE catalog, contact: Red Baron Dept.A, 6450 Roswell Rd.,Atlanta, Ga. 30328 (404)252-3770 Fax (404)257-0268 
www.rbantiques.com 











VEGAS 
TO THE 
MAX 


). 45-FOOT bronze lion statue 
ireates a dramatic statement 

or the exterior of MGM Grand 
) j 1 Las Vegas. It is an impressive 





GRAND 


and distinguishing landmark 
in a sea of sights and sounds 
that is the Las Vegas Strip. Like 
the larger-than-life entrance, 
a stay at the resort is a mix of 
pleasures on a grand scale, 
from dining and drinks to 
entertainment and relaxation. 


The restaurants of MGM Grand 
are flavorful both in design 


Special Advertising Section 


Experience maximum Vegas at MGM Grand 


and cuisine. France’s “Chef of 
the Century,” Joél Robuchon, 
introduces his legendary cre- 
ations at two distinct venues: 
LAtelier de Joél Robuchon 
blurs the boundary between 
the kitchen and dining room, 
allowing guests to observe the 
chef from counter seating, 
while Joél Robuchon at The 
Mansion features traditional 
French cuisine in an atmo- 
sphere reminiscent of 1930’s 
Paris. At SEABLUE, the fare 
centers on “jet-fresh” sea- 
food. Famed architect Adam 
Tihany designed the restau- 
rant to fit chef Michael Mina’s 
vision; elements include a 
mirrored hallway and walls 
of stone and water. For Shibuya, 
the team of Yabu Pushelberg 
took inspiration for its look 
from the bustling urbanism 


and lifestyle of the neighbor- 
hood in Tokyo for which the 
restaurant is named. Chef 
Eiji Takase crafted his 
menu to share the limelight 
with Shibuya’s esteemed sake 
cellar—one of the best in the 
United States. 


Bars and lounges also play 
a leading role in the excite- 
ment at the resort. Located 
in the lobby, Zuri is a con- 
temporary twist on the clas- 
sic martini bar, serving up 
specialty drinks made of 
fruit-infused spirits such as 
Granny Smith Apple and 
Cinnamon Vodka as well 
as hard-to-find international 
beers and Veuve Clicquot 
Champagne (en-magnum) by 
the glass. Centrifuge is a 
77-seat bar that stirs things 






































Special Advertising Section 


up with live entertainment 
(freestyle and choreographed 
dance routines), a progres- 
sive music program and a 
creative drink menu derived 
from signature cocktails at each 
of MGM Grand’s restaurants 


MGM Grand is replete with 
other entertainment venues, 
such as the 4,000 
MGM 


with 23 tables of non-stop 


-square-foot 
Grand Poker Room 
poker play. The open area 
design of the space lets poker 
fans watch the pros in action 
during daily tournaments. 
Another good bet for the 
thrill seeker is the Race & 
Book. The 


is a state-of-the-art betting 


Sports former 


arena with seating for more 


than 100 guests, dozens of 


60” plasma TVs, three elec- 
tronic display boards and 
17 separate betting counters. 


The latter has 47 seats each 


Ned 


with its own 15” television, 
granting personal access to a 
network of racing and sport- 
ing events around the world. 


KA, the 
from Cirque du Soleil, is 


latest spectacle 
a cornucopia of acrobatic 
performances, martial arts, 
puppetry, multimedia and 
pyrotechnics. The show was 
created and directed by ac- 
claimed theater and film di- 
rector Robert Lepage. It tells 
the saga of separated twins 


who embark upon a perilous 


journey to fulfill their linked 


destinies. The title is derived 
from the Egyptian belief in 
the “ka,” an invisible spiritual 
duplicate of the body that 
accompanies every human be- 
ing. This theory is played out in 
this astounding show through 
the central theme of duality, 
personified by the twins and 
the symbolic use of fire. 


After all of these exhilarating 
activities, guests can be pam- 
pered at Cristophe Salon, 
where clean lines and mini- 


malist décor reminiscent of 


the 1960’s Pop era create a 
fun environment for the 
team of internationally trained 
stylists to produce their trans- 
formations. Beautifying regi- 
mens at the salon include 
hair and nail treatments, 
deep scalp massage and 
other spa services. For those 
who like to unwind on the 
greens, Shadow Creek is just 
a limousine ride (included in 
the greens fee) from the re- 
sort. Tom Fazio designed the 
course, which has garnered 
national recognition. 


The accommodations at the 
resort are almost regal; the 
Skylofts at MGM Grand are 
two-story suites which sit 


high above the Las Vegas sky- 


vA \) 




















































The fashionable LAtelier de Joel R 





line. Noted interior designer | 
Tony Chi created a chic, 
contemporary look by com- 
bining high-tech entertain- 
ment systems with creature 
comforts such as Italian linens, |} 
infinity-edge spa tubs and 
well-appointed accoutrements. 
With the introduction of the 
boutique-style West Wing in | 
2005, MGM Grand added a 
new level of indulgence—all 
700 rooms feature king-size 
beds, flat-screen TVs, DVD 
players, safes, Bose radio alarm 
clocks and CD players. Sleek 
bathrooms are complemented 
by marble floors, oversized 
showers and TVs embedded in 
the mirror. 


From award-winning dining 
and elegant rooms to world- 
class entertainment, a stay 
at MGM Grand is nothing 
short of extraordinary. 


Please call 800.929.1111 or 
visit www.mgmgrand.com 
for more details. 
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i The high-tech Sports Book 
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The stylish Cristophe Salon 











A Skylofts suite 








come to Vegas for. maximum Vegas. MGM GRAN 






More Pats Oks indulgence. More excitement. More of what yo 
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mgmgrand.com 1-800-929-1111 
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In Jackson Hole, a Contemporary Hillside Residence ‘That Defies the Expected 


Architecture by Tom Ward, Ala, of Ward + Blake/Text by Peter Haldeman/Photography by Roger Wade 


N THE WINTER OF 2001, 

Karen Warshaw, an an- 

tiques dealer from New 
York, and her husband, Pe- 
ter, who is retired, flew to 
Wyoming, for a ski vacation 
in Jackson Hole. The slopes 
happened to be a little bare 
that season, and the Warshaws 
ended up pursuing another 
favorite American pastime— 


real estate hunting. Somewhat 
less typically, they came across 
their dream property in less 
than two hours. 

“You're 7,000 feet up, and 
you have a 360-degree view,” 
Karen Warshaw says of the 
five-acre ridgetop site the cou- 
ple ultimately acquired. “Most 
of that is the Tetons, which 
we think are among the most 
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beautiful mountains in the 
world. South is Jackson, east is 
the Sleeping Indian Mountain, 
and you can also see the elk ref- 
uge in Jackson Hole.” 
Arriving at their dream 
house took a little more time. 
The Warshaws knew that 
whomever they hired to design 
it had to be well versed in both 
Jackson Hole’s strict building 


“We attempted to in- 
tegrate the house into * 
the land without imi- 
tating anything the 
landscape offers,” ar- 
chitect Tom Ward says * 
of the Jacksen Hole, 
Wyoming, residence 

he designed for Peter 
and Karen Warshaw. 


codes and its harsh weather 
conditions, so they limited 
their search to local architects. 
‘They also knew that, in terms 
of style, they wanted to get as 
far away from their convention- 
al New York existence as possi- 
ble (their English country-style 
house in Westchester Coun 
was decorated by the eminent 
continued on page 104 
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Built of cedar, glass and 
concrete, the house “is 
a study of textures 
against each other,” 
Ward says. Above: The 
1920s bench near the 
front entrance is from 


Karen Warshaw’s New 


York antiques shop. 


continued from page 102 

ly traditional Mark Hampton). 
But they didn’t want a look 
that was predictably western. 
“T think what they call western 
architecture is what people 
who’ve seen a lot of western 
movies imagine houses are sup- 
posed to look like,” says Karen 
Warshaw. “There are so many 
materials besides logs.” 
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It’s a safe bet that no western 
movie has featured residential 
design of the sort conceived 
for the Warshaws by Jackson- 
based architect ‘Tom Ward. In 
lieu of logs, for instance, there 
are flat expanses of concrete, 
glass and wood. Instead of a 
looming lodge or a rambling 
ranch house, the residence 
takes the unassuming form of a 


Lert: With its south- 
ern exposure, the gal- 
lery joining the four 
guest rooms to the 
rest of the house is “a 
light collector,” notes 
Ward. Richard Mur- 
ray’s painting Snowy 
Owl, 2004, is at right. 





“To capitalize on, not 
compete with,” the” 
views, explains interior 
designer Alessandra 
Gouldner, “we used the 


windows like wallcoy- 
erings.” BeELow: The 
great room’s palette re 
flects the outdoors. 











sequence of rectilinear volume 
stepping down its hillside site 
Their canopies are not heavy 
timbered A-frames but fla 
roofs planted with wildflowet 
sod. There’s no wicker-filled 
rear porch—just a series 0 
concrete decks ringed by a me 
andering channel of water. 
“We pretty much set thé 


continued on page 10f 
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EXPERIENCE ALL THE IRRESISTIBLE HOT DRINKS 

YOU COULD EVER WISH FOR. 

EVEN CAPPUCCINO AND LATTE WITH REAL MILK. 

WITH ONE MACHINE. 

AT THE TOUCH OF A BUTTON. 

VISIT WWW.TASSIMO.COM OR FINE RETAILERS NEAR YOU. 








continued from page 104 
homeowners’ association on 
fire,” Ward recalls. “Then one 
of the residents said, “There’s 
a giant clause in our covenant 
that says the architecture 
should reflect the intrinsic val- 
ues of the site—and this house 
does that in spades.’” 

The house’s slope-hugging 
profile, winged and sod-coy- 
ered roofs and rock-colored 
concrete planes all honor its 
spectacular location. The site’s 
most conspicuous intrinsic 
value is its views, and Ward’s 
stepped design fully exploits 
the vistas while conforming to 
the homeowners’ association’s 
22-foot height restriction. 

One enters the residence 
roughly at midlevel, where a 
view of the Grand ‘Teton ex- 
plodes through a window on 
the other side of the house. 
The master bedroom and guest 
rooms look out on the moun- 
tains both from inside and 
from their respective decks, 


“I didn’t realize con- 
temporary could be 
cozy,” says Karen 
Warshaw. Rint: The 
sleek fireplace in the 
master bedroom is ac- 
cented with a north- 
ern maple mantel. 


and the living, dining and 
kitchen areas upstairs enjoy the 
head-spinning panorama that 
originally seduced the War- 
shaws. (The kitchen cabinets 
were placed below counter 
level to preserve the views.) 
Even the water serves to 
pull in the outdoors, mirror- 
ing the mountains and the sky 
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“Even when we're in- 
side, we’re looking 
out,” says Karen War- 
shaw. Lerr: A guest 
room at the western 
corner of the house 
faces the Grand Teton. 
The glass sculptures 
are by Laurie Thal. 





and casting light reflections 
inside the house. “Because of 
the lack of tree cover, it’s really 
quite arid here,” explains Ward. 
“We thought a water feature 
would be a relief.” From a long 
stainless-steel trough on the 
deck off the living room, the 
water sheets into a channel sur- 
rounding the master bedroom 











deck, flows into a reflecting 
pool at the entrance leve 
streams past the guest room 
and settles into a small infinity: 
edge pool at the lowest levée 
of the house. The residence 
was designed to deflect oth 
climatic vagaries as well: Ward 
set it at a 20-degree angle t 
continued on page 10, 
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In an effort to “interact 
with the site in a more 
intimate way,” Ward 
says, he “eschewed the 
values of traditional ar- 
chitecture.” Among 
the unique features are 
the flat roofs planted 
with wildflower sod. 
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continued from page 106 
the butte’s prevailing winds to 
offset fierce gusts, and he cov- 
ered the decks with steel trel- 
lises that provide protection 
from the summer sun. 
But inside and out, this is 
a house that embraces nature 
rather than turning its back on 
it. The whole point of the inte- 
-riors, Karen Warshaw says, was 
“not to compete with the out- 
doors. The best art was coming 
through the windows.” Work- 
ing with interior designer Ales- 
sandra Gouldner, she borrowed 
) the palette—beiges, rusts, steel 
| blues—from the immediate en- 
\vironment. A table designed by 
Ward made of 55-million-year- 
jold Wyoming fossil stone greets 
visitors in the entrance, and 
|paintings and pottery by local 
jartists are displayed through- 
Jout. The furniture is modern 
Nbut, as Ward would say, “dirty 
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modern,” or organic. There are 
as many curved lines as straight 
ones, and everything is clad in 
comfortable fabrics that stand 
up to family use. 

It’s not just the house that cel- 
ebrates nature. [he Warshaws 
are the parents of grown trip- 


lets—two girls and a boy—and 
the place serves as a base camp 
for alpine sports. “They’re 
huge skiers and hikers,” says 
Karen Warshaw. “Our friends 
come out from New York. We 
go fishing and play golf. It’s re- 
ally just heaven.” 0 


Architecture 





The deck off the up- 
per-level living room 
faces the waterfall, the 
starting point of the 
channel that courses 
around the north side 
of the house. The glass 
tile on the outer trough 
wall is from Ann Sacks. 
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Special Advertising Section 


These company founders are a rare, enterprising breed indeed. 
Here, the personal stories of what makes these creative thinkers tick. 


IDESIGN MASTERS 





‘IF DESIGN IS A PERFORMANCE ART, count Mark Pollack among 

its masters. A technical wizard of weaving with a nuanced 
sense of embellishment, Pollack is truly a singular sort. Trained 
at Rhode Island School of Design (RISD) in fiber art and textile 
design, Pollack felt the pull of the two intersecting disciplines 
2arly on—the one purely aesthetic, the other with its implication 
of utility. How to choose? A post-graduation encounter with a 
New York gallery owner interested in his art pieces led to the 
‘arified environment of Jack Lenor Larsen’s studio, where he 
spent the next 11 years designing textiles for interiors. 


Nhen Pollack launched his eponymous firm, offering mainly con- 
‘ract textiles, in 1988 with longtime Larsen colleagues Rick Sullivan 


; 
{ 


“THE KEY IS TO 
TRAIN YOUR- 
SELF NOT JUST 
TO LOOK, 

BUT TO SEE, 
CONSTANTLY.” 


and Susan Sullivan, he had resolved the 
distinction: “The starting point is always 
aesthetics, but every fabric has to be extremely 
usable. Will it still look good on a piece of 
furniture, or at the window? Can you sew 
it, seam it? Will it perform? Does it serve 
its purpose?” 


For the firm’s first residential collection, 
introduced in 1996, Pollack asked the same 
questions of silk as of synthetics and wool. 
His answers changed the course of the 
company. Today the collection is 50 percent 
residential and 50 percent commercial. 


Yet the foundation of each new design 
remains the same. It emerges from 
Pollack’s love for the whole cloth, for 
structure and pattern integrally related, 
and from an unflagging interest in what’s 
new: “There is constant reinvention in 
yarns, in dying processes, in manufacturing. 


“Pattern comes from everywhere,” contin- 
ues Pollack: “The key is to train yourself 
not just to look, but to see, constantly. You 
store all that information somewhere. At 
some point, without your being aware of it, 
it stops in your heart, and then, hopefully, 
it works its way out of your fingers.” 
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<< DESIGN MASTERS >> Special Advertising an 


“THE BEST DESIGN 
IS OFTEN ABOUT WHAT’S 
NOT THERE.” 


Christopher Peacock, 
CHRISTOPHER PEACOCK CABINETRY 





communicated through drawing...that 
I'd reach for a pencil and trace to put an 
idea down.” 


After spending the next few years at Habitat, 
Terence Conran’s adventure in design 
retailing, Peacock headed to the U.S.— 
and yet another design-related gig. By the 
time he opened the doors of his bespoke 
cabinetry shop in Greenwich, Connecticut, 
he’d earned his chops. “My thing is to draw, 
to design and create shapes,” he says. “I had 
to learn how things are made and manufac- 
tured, and how to produce in terms of quality | 
and quantity.” 








Clearly, Peacock has, as his now 120- | 
person company with showrooms nation- | 
wide demonstrates. He’s also learned what § 
not to do. “The best design is often about | 
what’s not there. Initially, we wanted to 
show off what we could do: woodworking, 
details, painting. Now we’ve learned not 

to over-design.” That lesson comes with 
maturity, and it serves to inspire Peacock as 

he develops the very classic, extremely 
logical and understatedly elegant hand- 
EVERY DESIGNER MARCHES TO THE BEAT of a different made fitted furniture for which he’s 
drummer, but Christopher Peacock has literally set his own. _ become well known. 

Peacock, who founded his namesake company in 1992, came 

to design by way of music. As a teenage drummer ina London — “Jalways had a vision—and always stuck to it,” 
rock band in the early 1980s, he earned spare cash by driving says the man whose goal is to capture a 

a van for a band-mate’s father with a cabinetry business. moment of design in a way that enhances 
“Before I knew it, I was doing it,” says the designer. Actually, “it” __ the lives of his clients. “People respect convic- 
wasn’t really such a stretch: “From an early age I found that I ___ tion, and that goes a long way over time.” "|| 








ChristopherPeacockCabinetry 
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<<DESIGN MASTERS >> 


EVERY MASTER OF DESIGN BEGINS WITH a master plan, 
particularly when, like Bob Duncan, he’s an engineer. Duncan, 
the manufacturing maverick who co-founded Dallas-based 
American Leather 16 years ago, grew up in a family-owned 
business—and always wanted his own. A post-college stint as 
a management consultant showed him how: apply Japanese 
manufacturing methods, automated and lean, to an industry 
known for handwork and lengthy lead times. The strategy that 
he and Sanjay Chandra, his co-founder, devised may seem 
simple, but it was radical thinking then. 











Special Advertising Section} rr : 


“DESIGN SELLS, 
PERIOD. PEOPLE 
WANT GREAT 
DESIGN, AND 
WILL PAY FOR 
GREAT DESIGN.” 


“I was the ‘manufacturing guy,’ initially,” 
says Duncan. “My goal was to ship highly 
customized and special-order leather uphol- 
stery in three weeks or less.” And he did, 
from a menu of 10 designs and 25 leather 
colors. Then, he says, “I learned that this - 
was a fashion business; it doesn’t mean 
anything if you can deliver a big, boring, 
blob of a sofa. Someone has to want to buy it.” 


Duncan began partnering with designers 
to understand aesthetics, because, he says, 
“Design sells, period. People want great 
design, and will pay for great design.” 
And he stuck to his engineering roots, 
investing in research and development, 
finessing systems and patenting new 
ideas—engendering a work culture of 
creativity, and of risk. The realization that 
function and fashion are integrated led to 
the company’s first big hit, the Comfort 
Sleeper, with a mechanism designed by 
Tiffany and Tiffany. 


With its highly engineered approach to 
both design and manufacturing (sophisti- 
cated auto industry systems tweaked for 
the purpose), American Leather delivers, 
speedily, the mass customization that 
Duncan initially dreamed of: 140 collections 
available in a choice of 70 leathers and 90 
Ultrasuede colors, with options ranging 
from cushion height and fill to leg shape - 
to trim style—all in all, some 700,000 
possibilities, not counting color. 


As Duncan says, “You're going to fail a lot 

when you innovate, but not innovating is a 
much bigger problem.” That, in essence, is 
the master plan. 











Lisben Comfort Sleeper® featuring the Tiffany 24/7™ convertible mechanism, 
US. Patent #4737996 and #6904628. Shown in Edinburgh Claret. ©2006 AMERICAN LEATHER 
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You expect the latest innovation in your laptop. || Don’t you and your guests deserve it in a sofa-sleeper? 
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Call Stone Legends at 800-398-1199 for a 500 page full color product catalog. 


Stone Legends introduces the most cost effective and comprehensive way to fill your cast stone and cut stone needs. 
Print formats include DWG & DXF for architects and designers. 


Architectural Cast Stone and Cut Stone Products 


© Entries & Surrounds & Keystones & Wall Cap & Pool Coping & Signage & Travertine 
& Fireplaces & Balustrade é Address Blocks & Pier Caps & Banding & Steps é Cantera 
& Columns é Watertable @& Pavers & Finials & Gazebos & Planters « Granite 
é& Quoins @ Entablature é& Jackarches & Fountains & Statuary .  @& Plinths é& Marble 
« Veneer @ Ornaments @ Staircases é& Mailboxes @ Niches @ Chimney Cap @ Limestone 


> Cast Stone Manufacturing * Factory Direct Pricing * Nationwide Shipping * To the Trade 
































AD Antiques Notebook 


‘The Return of a Legend 


A New Chapter for the Venerable New York Antiques Shop Frederick P. Victoria & Son 
Text by Wendy Moonan/Photography by Billy Cunningham 


Frederick P. Victoria 
& Son was renowned 
for both its antiques 
and its reproductions, 
like this Regency-style 
klismos games chair. 


EW YORKERS TREASURE 
family-owned an- 
tiques shops, espe- 
cially now, as their numbers 


diminish. The quirky dealers 


become lifelong friends; their 
shops offer a peaceful refuge in 
a hectic city. 

Established in 1933, Freder- 





ick P. Victoria & Son, a Man- 
hattan gallery specializing in 
[8th-century French antiques, 
did not change its name after 
its founder’s death in 1980. 
Frederick P. Victoria’s son, 
‘Tony, took over and success- 
fully ran the business in his 
father’s East 55th Street gal- 
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Asove: A detail from a 
design for a Régence- 

style dining table cre- 

ated for Billy Baldwin 

and his client Cole Por- 
ter in the late 1950s. 


lery for nearly 20 years. There, 
on any given day, you might 
bump into top decorators 
like Thomas Fleming, Sis- 
ter Parish, Anthony Hail, 
Thomas Britt, Mario Buatta 
and Geoffrey Bradfield. If you 
were lucky, you could visit 

continued on page 124 






Asove: A mid-18th- 7 
century English mirrof 
frame, owned by Fre¢ 
erick P. Victoria & Sor 
can be reproduced in 
three different sizes. 
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Designers can buy vari- 
ations of pieces sold 
decades ago. ABove: A 
Chinese Chippendale 
pagoda-form étagere. 


The original was fin- 
ished in red lacquer 
and purchased by the 
Duke and Duchess of 
Windsor in the 1950s. 
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continued from page 122 
the top floor and admire an 
assemblage of 200-odd an- 
tique chairs, hanging from the 
ceiling in mad profusion. In 
1999, after receiving an offer 
for his five-story building he 
couldn’t refuse, Tony Victo- 
ria sold it, auctioned off most 
of its contents and moved to 
Bridgehampton, New York. 
‘There he opened Chez Sol, a 
shop dealing in a whole differ- 
ent range of styles, including 
English Arts and Crafts, Art 
Nouveau, Vienna Secessionist 
and modern. 

All those vyal, le mngtime city 
customers who missed Fred- 
erick P. Victoria & Son will be 
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pleased to learn that the gallery 
is back in Manhattan. The new 
shop, under the same name as 
the original, opens in mid- 
June at the Fine Arts Building 
at 232 East 59th Street. At the 
to-the-trade showroom, Tony’s 
son, Freddy, will oversee a two- 
pronged operation—selling his 
father’s antiques and taking or- 








ar 








ders from interior designers to 
construct custom-made pieces 
from the Victoria Design Li- 
brary, which has approximately 
1,800 drawings from the fam- 
ily’s design archive. 

“From 1940 through the 
1960s my father employed a 
very gifted, full-time drafts- 

continued on page 126 


“4 
oS 
ee ae! 
is ae 0 
ET oe © i 
{——————— = + 
ue 2 0] 
mi © o a 
Hi Oo o i 
Eame. oe 
IND (DE 


















Among the 1,800 
drawings in the Vic- 
toria Design Library 
is one of an obelisk-_ 

form desk. ABOVE: 
Freddy Victoria and 
his father, Tony, be- 
side a photograph of — 
Frederick P. Victoria. 

At left is a circa 1890 

Korean portrait. 
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continued from page 124 
man, W hose sole job was to 
generate full-size plans of ev- 
ery unusual antique that came 
through the doors,” Tony Vic- 
toria explains. “Sometimes he 
would have the draftsman cre- 
ate variations, either in size or 
function, to fit a client’s specific 
needs. The draftsman also drew 
up my dad’s original designs. 
The plans contain every de- 
tail required to make a piece.” 
The drawings encompass 
styles from Georgian to Louis 
XV, Art Déco to 1950s mod- 
ern, and among the exclusive 
customers who tapped into the 
extensive collection was Jac- 
queline Kennedy, who ordered 
furniture for the family com 
pound in Hyannis. “Some of 
the blueprints have the names 
of the clients on them, be they 
designers like Billy Baldwin, 
Michael ‘Taylor, Mark Hamp- 
ton and Valerian Rybar, or 
individuals like Brooke Astor, 
Doris Duke, Grace Kelly and 
Jock Whitney,” ‘Tony Victoria 
says. There is, for example, 
a stunning wall lantern that 


A Regency-style games 
table features Greek- 
key decoration on 

the apron, turned sa- 
ber legs and cham- 
fered corners with 
cast-brass lion mounts. 








was made for Sir Ronald Tree 
and a mirrored bench made 
for Elsie de Wolfe. 

Designers can also order 
variations on some of the more 
distinctive pieces sold by the 
shop long ago, including a 
red-lacquered Chinese Chip- 
pendale étagere with raised 
chinoiserie decoration, which 
was purchased by the Duke 
and Duchess of Windsor for 
their house in the Bois de Bou- 
logne, on the western edge of 
Paris. “I wanted to find a way 
to commercialize these draw- 

continued on page 128 
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Asove: Tony Victoria 
has a gift for reinven- 
tions, like a Napoleon 
III patinated-bronze 
fixture he found in Avi- , 
enon and electrified. | 
§ 1 foes 


“Even today over half 
our business consists 
of things we create for 
people,” notes Tony 
Victoria. Drawings 
from the family design 
library include a mod- 
ernist chauffeuse (top 
right) and a modernist 
tub chair (above right). 
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Asove: The design for 
a Louis XV high-back 
dining chair, based on 
an original Frederick P. 
Victoria bought from 
Charles de Beistegui. 
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Something happens when you touch 
one of our handles. There’s a strength 
and integrity you can feel. Our hand- 
crafted hardware is cast in solid, 
art-grade bronze and finished in your 
choice of seven patinas, each with its 
own warmth and character. Classic, 
contemporary designs for the entry, 
kitchen, bed, and bath, with a quality 


_ that you'll see and feel every day, 
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A silvered-brass sun- 
flower-form sconce 
features individually 
cast and assembled 
petals surrounding a 
convex center. 


continued from page 126 


ings, which have been in stor- 


age for decades. Three floors of 


the old building on 55th Street 
were devoted to the reproduc- 
tion effort,” he continues. 

The firm has always had a 
commitment to doing almost 
anything for clients. In the 
1980s ‘Tony Victoria bought 
the contents of Elsie de Wolfe’s 


“I wanted to find a way to 
commercialize these drawings, which 
have been in storage for decades.” 


Circus Room from her resi- 
dence at Versailles. “It had a lot 
of furniture with animal motifs 
and three full-size tole trees, 
one in the round and two half- 
round,” he recalls. “Michael 
‘Taylor bought the room and 
asked if we could make him 
another full, round tree. I said, 
‘Sure, without the foggiest 
notion how Id do it. In the 
end, it turned out very well, 
thanks to my stable of crafts- 


[> 


Betow: Tony Victo- 
ria’s adaptation of an 
18th-century French 
lantern is designed 
with a handle and a 
hook, allowing it to be 
either hung or carried! 


people. They made the trunkg 
and larger branches in wood] 
the smaller branches and leave 
were made of tole.” 
Frederick P. Victoria was ¢ 
legendary dealer. Although h 
started out specializing in wha 
his son calls “colorful” En 
glish furniture, from Williar 
Kent through Regency, in th 


century French furnishings} 
Over the next few decades h@ 
became one of America’s great} 
est experts on the decorativ@® 
arts, particularly French furni 
ture (and especially chairs) an 
mirrors. “After World War I 
my father was on the first shig) 
back to France,” Tony Victorig 
says. While there, using a smal! 
amount of capital, a lot of daring 
and his excellent eye, Frederic 

continued on page 13); 
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APE STR labs s 


UTILIZING NEW ZEALAND WOOL AND UNSURPASSED HAND WEAVING 
TECHNIQUES, THESE HISTORICALLY INSPIRED CARPETS REPRESENT A SOLID 
INVESTMENT IN BEAUTY, LUXURY AND ART. CUSTOM PROJECTS INVITED. 
ALSO AVAILABLE THROUGH INTERIOR DESIGNERS AND FINE RETAILERS. 


N.Y.D.C. 200 LEXINGTON AVENUE N.Y. N.Y. LOOIG PHONE 212 696 OO8&O 
FAX 212 696 4248 
WWW.RENAISSANCECARPET.COM 


INFO@RENAISSANCECARPET.COM 
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PARISH CONSERVATORIES 


Beautiful English handcrafted conservatories available through architects, 
designers or our local design offices. 


Please call 1.800.761. 9183 www.parishconservatories.com 





130 | www.ArchitecturalDigest.com 


C OWSCIUAOHTES © G angHe . Sylights ae S roloubes 


continued from page 128 
P. Victoria was able to source some amaz- 
ing pieces. His roster of clients grew as a 
result, and he came to count the Duchess 
of Windsor, Doris Duke and Irving Berlin 
as patrons. He was also creative. He re- 
configured a Napoleon IL chauffeuse that 
had turned-wood feet into a chic, mod- 
ern slipper chair whose front “feet” were 
actually round balls. i 
‘Today it is fun to compare the draw- 
ings to the original antiques. For exam-ff 
ple, Tony Victoria still has one of the 
leather-upholstered dining chairs from 













Groussay, socialite Charles de Beistegul’s 
famed house in France. Notable for its) 
shallow seat and high back, tilted at al 
rakish angle, the chair can be duplicated} 
precisely —— OT NOT, 

‘Tony Victoria learned everything there} 
is to know about French antiques from} 
his father. He also inherited his original- 
ity. He recently electrified a Napoleon Ii 
patinated-bronze fixture in the shape of} 
an oil lamp that he bought in Avignon, 
He modified a gilt Adam mirror by paint- 
ing the frame—a ring of circles—white} 
taking down its formality by several notch-) 
es. And after spotting a 1940s sunflower- 
shaped tin sconce at a Paris flea markety 


\ 





The firm has always had a 
commitment to doing 
almost anything for clients, 


and nickel-plated brass. For the latter} 
each petal is cast separately, plated and 
then soldered to a central candleholder, a 
lengthy procedure that helps explain wh 
a pair costs $5,500. 

Now Freddy Victoria, who worked o 
Wall Street for a few years before enter 
ing the family business, is talking abou 
licensing part of the collection and in 
troducing a new line of reproductions} 
He has already entered most of the 1,80 
blueprints into the computer for easy 
reference. Freddy Victoria is invigorated 
by his new endeavor. “It just seemed like 
there was a fantastic opportunity to maké 
something special,” he says. “Between my 
dad and grandfather's knowledge and just 
the legacy of the business itself, I couldn’ 
turn it down.” 
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XE 5000 AUTOMATIC CHRONOGRAPH 


44MM CASE, ETA VALJOUX 7750 AUTOMATIC MOVEMENT, SAPPHIRE CRYSTAL 
WATER-RESISTANT TO 100 METERS, RUBBER STRAP WITH DEPLOYMENT BUCKLE 


- 





FOR MORE INFORMATION VISIT XEMEX.COM OR CALL 800-360-2586 
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“The first product specifically developed for serious dark circles... | 


not the kind that pop up in the morning and are gone by breakfast, but the kind of 


serious dark circles that stay around forever... 


By Tiffany Strobel 


you know what actually 
“causes” serious dark 
circles? I thought I 
did... but I was wrong. 
Like most people, I thought dark circles were 
caused by hard partying, working late, being tired 
or simple allergies. But according to most 
research dermatologists, serious dark circles (the 
kind that make you look old, tired and exhaust 
ed) are about, of all things, the oxidation of 


hemoglobin (blood) in the capillary 


matrix of the peri-orbital eye area. What a aS 


mouthful! 


These capillaries actually “leak” blood that begins 
to oxidize (through a process called hemoglobin 
degradation)... creating a dark bluish-red pig- 
mentation that looks distinctly like an ugly 


bruise. 


What does all that mean in plain English? Tiny 
little capillaries deposit blood around your 
sensitive eye area. The blood turns deep purple 
and you end up looking like you just went 


12 hard rounds in a boxing ring. 


Not an Ordinary Eye Cream... 

A Dark Circle Breakthrough 

Because serious dark circles are so difficult to 
address (just take a look in the mirror after 
lunch... ouch! So much for cakey concealers) it’s 
not surprising that the hottest new “must-have” 
compound to shake up the “cosmeceutical” mar 
ket is something called Hylexin:’ Why? Because 
it’s the first formula specifically developed to 
dramatically reduce the appearance of serious 


dark circles. 





Where’s the Proof? 


In scientific studies, Hylexin™ has been shown to 
help reduce hemoglobin degradation byproducts 
by optimizing enzymatic activity... causing the 
red-blue pigmentation to fade. Studies also con- 
firm that Hylexin™ actually helps strengthen the 
capillary matrix to help stop the “leaking”.. so 
your orbital eye area is protected against further 


damage. Science is soooo cool! 


making you look old, tired and exhausted.” i 


Need More Proof? 
J 0/ 


In a double-blind clinical trial more than 72% 
women who had serious dark circles and u 
Hylexin’s” key compound saw an obvious, tang 1 
ble, visible reduction in the color and severity 

their dark circles. These results were confir 

with high-speed laboratory photography ¢ 
clearly showed a significant reduction in 
appearance of the blue and red color that ma 


dark eye circles so noticeable and so unattracti 
\ 


But forget about scientific studies. Talk to peo 
who’ve used Hylexin™ and they all say 
same thing... “Amazing!” In a matter of dé 

serious dark circles begin to fade... your @ 


look clear, bright and alive. 


So if your dark circles are of the “ordina 
variety you probably don’t need Hylex 


But if you’re like the rest of us “Race 


People” and need more Rely 
LIGA 
than just a simple “eye 
cream,” there’s only one I 
J Ole t 
question... What are = 


you waiting for? See F(AStlac 





HYLEXIN 





you at the Hylexin 


counter! 


Each 9 





NEED HEE P=FINDING shee Ee OciEN 


As you might imagine, finding a tube of 
Hylexin”™ is just about as difficult as finding 
an authentic “Louis Vuitton®”” bag on a New 
York street corner. This stuff is almost 
impossible to get. Your best bets are Macy's, 
Bloomingdale's, Lord & Taylor, Sephora or 
Saks Fifth Avenue. If they're out of stock you 
can put your name on the waiting list or you 


can order Hylexin”™ directly from Bremenn 
Research Labs” at 
www.Hylexin.com or calli 
1-800-230-3314. 

Oh, by the way, Hylexin™ is not cheap... a 
four to six week supply (.78 oz tube) costs 
about $95.00. But | guess, like all things in 
life, you get what you pay for. 


*Louis Vuitton” is a registered trademark of Louis Vuitton Malletier Corporation, France 
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And don't forget, Hylexin™ is backed by 
Bremenn Research Labs’ no questions 
asked, money-back guarantee. If Hylexin” 
doesn’t dramatically reduce the appearance 
of serious dark circles and make your eyes 
look brighter and more alive, simply return 
the unused portion within 30 days for a full 
refund. 





| 
©2006 Bremenn IP Holdi " 
BR3801 
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Clockwise from top left: Grace Bay Club, Providenciales, Turks & Caicos; Royal Dz 
The Whitetail Club, Idaho, U.S.A.; C 


Casa Colonial Beach & Spa, Puerto Plata, Dominican Republic 


Relax, we've been there before you! 


More than 1,300 recommended hotels, inns, country houses, 
castles, chateaux, resorts and spas worldwide. 


Each one annually inspected. 


We recommend only the best — so you experience the best. 


yams WAU T FY cose 


i 
) 
avui, Ugaga Island, Fiji Islands; Delamar Greenwich Harbor, Connecticut, U.S.A 





ww JoONansens.com 

















The exclusive Santa Barbara | mbre Hi 11S Custom made for you 
Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-919-9464 for a complimentary 
color cat ilog or to order 


SANTA BARBARA DESIGNS 


sale ends may 29th 


20th Century Lounge 


Le Corbusier pony skin lounge Bertoia 


www. Italyde@Sign.com 


“MODERN ITALIAN FURNITURE IN STOCK 
Design Centro Italia 1290 Powell Street Emeryville, CA 94608 
tel 510:420.0383 Most items in stock. Allow 2 - 4 weeks for delivery: 
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<< On the Wright Track 

~ 

——) Frank Lloyd Wright is per- 
—— haps the most famous archi- 
—< tect of the 20" century, and 
—_— . . . > “Ff 
fem the fascination with his life 
—— and work continues today. 


. 
j 


On May 20, the Frank Lloyd 
Wright Preservation Trust 


ARC 


presents Wright Plus*“—a 
housewalk which opens the doors; 
to private homes created by Wright 
and his contemporaries in Oak 


Park and River Forest, Illinois. 


In honor of this annual weekend, 
MasterCard®, a proud supporter of 
Wright Plus, invites you to test 
your Wright I.Q. (answers below): 


A. What was Frank Lloyd Wright’s 


original middle name? 


B. Wright’s son, John Lloyd 
Wright, was the creator of 
which famous children’s toy? 


C. Which two towns are home 
to the largest number of 
Wright-designed structures? 


D. What university did Wright 
attend for two semesters? 


To learn more about Frank Lloyd 
Wright or for Wright Plus tickets, call 
708.848.9518 or visit www.wrightplus.org. 





Photo: Tim Long, courtesy of the 
Frank Lloyd Wright Preservation Trust 


MasterCard 





Answers: A. Lincoln B. Lincoln Logs C. Oak Park 
and River Forest D. University of Wisconsin-Madison 





The world’s finest private mountain preserve. DROMONTOR 
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www.PromontoryClub.com 888.458.6600 Bae Ue The fae 

















AN EVEN BETTER 
“BEST HANDLING SUPERSEDAN ON THE PLANET” 


—€VO Magazine 





| INTRODUCING THE NEW QUATTROPORTE SPORT GT. The Maserati Quattroporte is already one of the most highly 


mid-engine design for improved balance and superior handling. And an F1-inspired, 6-speed transmission for unmatched responsiveness and 
control. How does the new 2006 Quattroporte Sport GT exceed such lofty standards? By using advanced racing technology, fine-tuned even 
further: 35 percent faster shifting transmission, steel braided brake lines and cross-drilled rotors for more 
responsive braking, 20-inch wheels and tires for enhanced grip, sport exhaust with deeper tone, dynamic 
carbon fiber interior trim. Result: A first among high-performance luxury sedans now made even better. 


For a personalized introduction to the remarkable attributes of this limited-production supersedan, contact your 





local authorized Maserati dealer. Quattroporte models start at around $108,000.* maseratiamerica.com/sgtad 


I 
>> 
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MASERATI 


nal equipment not included. Price subject to change without prior notice. Individual dealer prices may Vale 









iM t ithe Trident logo ar jistered trademar f Maserati SpA. Maserati reserves the right ify designs and technical features at any time and without prior notice. See your local authorized Maserati Dealers for furthep 







































Bernard Wharton 


Designing Houses with History, with a Focus on Craftsmanship 


Text by Nicholas von Hoffman/Photography by Durston Saylor 


F HIS VOCATION AS AN 
architect, Bernard 
Mapes Wharton says, 
“T always look back to Bill ‘Bo- 
jangles’ Robinson, the great tap 
dancer. Here was a man who 
did what he did better than 
anybody else and was happy 
with that.” In contrast are the 
people who “get splintered,” 
he says. “They try a bunch of 
things, but they don’t concen- 
trate on what they’re really 
good at and what they love.” 
That is not the case with 
Wharton, who explains, “I feel 
blessed that I found what was 
a calling for me.” He comes 
by such thinking honestly as a 
descendant of a Quaker fam- 


A 
x 


= 

2 

F 
> 


ily that settled in 17th-century 
Philadelphia. They were, like 
many of their coreligionists, 
gifted at business. Industrial- 
ist Joseph (1826-1909), for 
instance, gave his name to the 
Wharton School at the Uni- 
versity of Pennsylvania. 
‘There were other ancestors 
who painted and wrote, the 
most famous of whom was his 
great-great-grandmother Mary 
Mapes Dodge (1831-1905), 
the author of Hans Brinker, 
or, The Silver Skates. She was 
also the founding editor of St. 
Nicholas magazine, a legend- 
ary 19th- and early-20th-cen- 
tury children’s publication that 


continued on page 138 


“Our buildings hark 
back to history, but the 
plans are very open and 
modern, with an eye to 
the future,” says archi- 
tect Bernard Wharton 
(left), of Shope Reno 
Wharton Associates. 


BrLow: Idiosyncratic 
rooflines and vertically 
placed windows mark 
the facade of a stone- 
and-shingle New Jer- 
sey house by the firm 
(see Architectural Di- 


gest, October 1995). 






www.ArchitecturalDigest.com | 137 









































continued from page 137 

featured everybody from Mark 

‘Twain and Rudyard Kipling to 

E. B. White. On its pages were 

illustrations by Frederic Rem- 

ington and Kate Greenaway. 
His mother’s family is from 





The Professionals 





Bermuda and, before that, En- 
gland, with a brief stop¢ ver In 
South Africa, where his grand- 
father served in the British 
Army during the Boer War. 
“’m an American citizen,” 
says Wharton, “but I also have 


138 | www.ArchitecturalDigest.com 


Lert: A house in New 
York State. “I see the 
stair as an opportuni- 
ty to do something 
special or whimsical,” 
Wharton notes. He 
and Allan Shope found- 
ed their firm in 1981. 


BeLow: Two library 
wings flank the en- 
trance of a house on 
Long Island’s North 
Shore that combines 
both historical and 


modern elements 
(AD, October 1998). 


what is called Bermuda status, 
and I get very glassy-eyed 
when I think about Bermuda. 
It was old-fashioned in a good 
way—it was sailing, it was fish- 
ing, it was camping.” 

In keeping with his love of 
the sea, his knowledge of histo- 
ry and his respect for tradition, 
Wharton has a special boat 
designed by Nathaniel Herre- 
shoff. “He was the Frank Lloyd 
Wright of yacht design,” says 








the architect, “probably the 
greatest yacht designer that 
ever walked the planet.” 

As a boy, Wharton drew and 
painted, and though he did 
his undergraduate work at the 
Rhode Island School of De 
sign and studied architecture at} 
the University of Pennsylvania} 
he grew up not knowing what 
he was going to do. He enter} 
tained the idea of hotel mand 
agement, but as time went by} 
he came to understand that he 
had a “creative bent” and chose 
what he refers to as this “really 
honorable profession.” 

He got his postgraduate sea- 
soning working for Romaldeé 
Giurgola, a notable figure 1 
what is sometimes called the 
Philadelphia school of archi 
tecture. “They ran the office i 
almost a studio environment 
as in the old days,” Wharton 
recalls. “You had a big, wide 
open space, and you had the 
master. I learned a lot from 
him. He had the ability to 
do little three-dimensional 
thumbnail sketches so he was 
looking at the whole thing 4 
one time. I love to thumbnail 
sketch. I draw things very 

continued on page 14 
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With Color To Go™ paint samples from 
Sherwin-Williams? you can test the 
widest selection of designer colors 
plus your own custom-matched tints. 
SO go ahead, try Color To Go. 


It's the easy way to select color. 


Vanillin SW 6371 


A SK oe sr ; *: i See 
SHERWIN-WILLIAMS 


sherwin-williams.com 


















































continued from page 138 
much in a three-dimensional way and 
think that way.” 

In fact, Wharton doesn’t know how to 
use a computer. “My role is the design 
principal for the firm. I draw every day. 
The pr jects start on My table, and they re 
generated the old-fashioned way.” 

Shope Reno Wharton Associates grew 


out of what Wharton calls a “romantic 


a’ 


oe 


Los ANGELES SAN 
DALLAS DEN 


P) 


idea” hatched between himself and several 
fellow students, including his partner Allan 
Shope. “We each went our separate ways 
fora couple of years and then came back 
together, We were naive. 


We established the office in Greenwich, 


” Wharton says. “ 


but we had no work—we didn’t get our 
first house until 1984. We did renoy ations, 
additions, anything to survive. We rented 


si 


pil jig 


© LAGUNA NIGUEL” 
EACH WASHINGTON D.C. 


B7 WWW.EBANISTA.COM 
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part of our office space out to tenants t 
create income. But it worked out.” 

Wharton agrees with many anothe 
architect when he observes that “in ar 
chitecture school they don’t teach yor 
how to be a businessperson. They don’ 
teach you how to interact with potentia 
clients. That’s a big component if you’r 
out on your own. You’ve got to procur 
some work, or you'll starve.” 

‘Today, with eight to 10 projects a yea 
the firm, which has a staff of 18, has al 
the work it wants. Wharton’s building 
have a look of their own, one that recall 
H. H. Richardson (1838-1886). “There ar 
a few influences and people that I respec 
in architecture, and he’s at the top 0 
the list,’ Wharton notes. “What I like abou 
Richardson is not only his use of materi 
als but the way his buildings had grea 
sweeping overhangs and a lot of horizont 


Wharton doesn’t know 
how to use a computer. “I 
draw every day,” he says. 


definition. He was influeneed by the Japaff 
nese, and I’ve always liked the Japanesf) 


























somewhat of a trademark of our houses, 
As deferential to history and traditiog 
as Wharton is, there are limits. “A lot a 
people designing houses today are to 
literal. They’re taking, not learning, fro 
history. Vhey’re creating houses that are 
series of literal translations, if you will, ¢ 
past architects, and I think that’s wrong 
Ask Bernard Wharton about the futur 
and he replies, “There are other architec 
who move from houses to museums to s 
scrapers, and I can tell you this firm is nd 
going to do that. It’s the Bill ‘Bojangle 
Robinson scenario. We’re good at whi 
we do. We’re a residential practice. 
“Years ago an acquaintance of my: fi 
ther’s said to me, ‘What you need to r¢ 
member is that anytime somebody com 
to hire you to do a house, think of it as a 
honor.’ I’ve never forgotten that.” 
He pauses before going on to say, “ 
my contribution can be a few really god 
buildings that are still standing in a coup 
hundred years, I’m going to feel pre 
good about it.” 0 
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The 32nd annual Wright Plus™ housewalk in Oak Park, IL, features rare interior 
tours of residences created by legendary architect Frank Lloyd Wright and his 
contemporaries. Ultimate Plus™ offers a weekend full of special events topped off 
by an exclusive dinner in a private Wright home, prepared by a renowned chef. 


FOR INFORMATION, CALL (708) 848-1976 OR VISIT WWW.WRIGHTPLUS.ORG. 
_ PROCEEDS BENEFIT THE FRANK LLOYD WRIGHT PRESERVATION TRUST. SPACE IS LIMITED. 
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Luxury is: working with a veal estate professional whe 


understands the fundamentals ef business.” 


| 


You've worked hard to develop the standard of living you now enjoy 
And the benefits it brings. That’s why when you're planning to buy or sell a 
luxury property it’s important to work with a real estate professional who’s 
committed to personal success. A professional who understands that helping 
you make smart real estate decisions is key to helping protect and preserve 
your wealth. And your dreams. 


Contact us today. 


Luxury 1: working with the most successful 


real estate company on earth. 


RE/MAX of California & Hawaii, Inc., Phone: 310-373-0951 or 800-227-3629 


eMail: info@remax-cahi.com, www.luxuryis.com 











ANCIENT OLIVE TREES © rn 


The Intelligent Landscape Investment™ 








GIVE YOUR ESTATE THE LOOK AND FEEL OF TUSCANY. 
CHOOSE FROM AN EXTENSIVE LINE OF QUALITY- sg 
OLD GROWTH OLIVE TREES. 


www.ancientolivetrees.com Phone: 707.953.8562 Fax: 800.819.7995 
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| i ver the years, we've otaeRurraut al=1e)i0) 
-<aff at Medallion Rug Gallery works tirelessly 
(find the right rug for the room! They know 
{sir vast inventory and quickly narrow the 
fild to allow the selection 4 the Designer or 
Cent to be a pleasure." 


livid Harris & Richard Kasten 
ARES teen 


323 University Ave. 
Palo Alto, CA 94301 
Teiv650 329. 9:20 
1800 300 7847 
info@medallionrug.com 


Thousands of rugs just 
a click away at 
www.medallionrug.com 
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8TH ANNUAL 


REDONDO BEACH 
INTERNATIONAL 


ANTIQUES FAIR 
, JULY 28, 29, 30, 2006 
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Presented in Both 
: Festive European Tenting & Indoors 





OFFERING ANCIENT THROUGH EARLY 20TH C. 
ANTIQUES & FINE COLLECTOR’S ITEMS 


American, English & European Furniture & Decorative Arts; Fine Art & Prints; 
Asian Art; Jewelry; Silver; Architectural; Rugs & Textiles; Porcelain; Glass; 
Sculpture; Lamps; Rare Books; and The Country & Garden Village 





Redondo Beach Performing Arts Center 
Aviation & Manhattan Beach Blvds. 
Redondo Beach (Los Angeles), CA 
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Turnbert 
| Towers 


LAS VEGAS 


| 2 
| | 
| 

3 B 
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| Call 800-616-2120 for information or visit our sales and model center. 
| One, two, three bedroom condominium residences and penthouses, pre-construction priced from $550,000 to over $1.3 million. 


| 222 Karen Avenue, Las Vegas, NV 89109 « Tel: 702-732-9797 Fax: 702-733-8222 ° www .turnberrytowers.com 


| 
| 
| 
| (=) This offering is made only by the prospectus for the condominium and no statement should be relied upon if not made in the prospectus. This is not an offer to sel, or solicitation of offers to buy, the condominium units in states where such offer of snaid an) 
solicitation cannot be made. Prices, plans, architectural rendering and specifications are subject to change without notice. WARNING: THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED OR QUALIFIEDTHIS = “OG 
cae. eat. db de mab paflant any racial preference i 





















































PHOTO: SCOTT CHANEY 
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Towering cliffs. The sapphire crash of waves. Sailboats bound for distant harbors. No stretch of land matches | 


) Orange County’s Gold Coast. Here on the last undeveloped beach property awaits The Strand at Headlands. 








Custom homesites feature white-water vistas, pristine beaches and unspoiled beauty. It’s the perfect setting, il 
| | J | 5 | 


the classic Southern California lifestyle, and it’s waiting for you. 


tee” | 

Hi} 

Hh) 

THE STRAND | 
z | 

; | 

Custom Homesites Available Summer 2006 


ac For more information, call 949 487 2500 or visit our website, strandoc.com 





= licitation of an offer to purchase a lot in this community. All real estate information is subject to the federal Fair Housing Act and state regulations. 


FURNITURE 


Expertly Designed. 


Positively Artful. 


Live Without Compromise. 


Contact your designe 


or view our entire collection.at 


www. DavidFrancisFurniture.co 


1-888-905-5678 


Vero Beach 


High Point Dallas 


THE 


NEW YORKER 


SHOP 


FEATURED ART FROM OUR VINTAGE COVER COLLECTION 


AND 
SAVE! 


ONLINE. 


More than 3,000 vintage New Yorker 
covers now online at 


WWWCARTOONBANICCOM 


PLUS! SAUL STEINBERG LIMITED-EDITION 
PRINTS, INCLUDING “VIEW OF THE WORLD 
FROM 9TH AVENUE,” EXCLUSIVELY AT 
CARTOONBANK.COM! 

“NEW YORKISTAN” SHOWER CURTAIN! 
ONLY $35! 

LIMITED EDITION CHARLES ADDAMS 
CARTOON PRINT! NUMBERED SERIES 
AVAILABLE ONLY AT THE CARTOON 
NNT © 

AND ASK FOR OUR FREE CARTOON 
CATALOG! 


Check it out for yourself. 
DRAM SRL Le 


pr CARTOONBANK.COM 


A New Yorker Magazine Company 





Exceptional Landscapes. 


By Design. 
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ValleyCrest 


Landscape Design & Build 


ValleyCrest offers 

discerning residential property 
owners access to one of the 
most knowledgeable and 
experienced total landscape 
resources in the world. 
Celerra Me lice seat ta mes 
landscape construction 

SS qolaularemne MEU ae Outs 
team consists of some of the 
most forward-thinking 
landscape architects and 
craftsmen, bringing world-class 


landscape design, installation 


and maintenance services to the 
most discerning homeowners. 


For more information: 
818.223.8500 
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ANGUILLA’S MOST EXCLUSIVE HOMES 


ST. REGUS RESTD ENGES = 


ST. REGIS 


RESIDENCES 


OFFERING MAGNIFICENT ESTATES, VILLAS AND OCEANFRONT RESIDENCES — AMONG THE MOST BREATHTAKING IN THE CARIBBEAN, 
WITH A FULL ARRAY OF ST. REGIS SERVICES, SPA AND GREG NORMAN DESIGNED GOLF COURSE. $14—$13.2M. TO LEARN MORE 


ABOUT THE PLEASURES OF OWNERSHIP, PLEASE CONTACT: 264-498-7000 OR VISIT OUR WEBSITE STREGISRESIDENCES.COM/ANGUILLA 
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OUR CARPETS COVER THE WORLD 


eye 


ESTABLISHED 1905 


JA. MINASSIAN & CO. 


PURVEYORS OF ANTIQUE, CUSTOM, RE-EDITION CARPETS & TAPESTRIES 


13687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 www.jhminassian.com 
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a MEST 
SCCM im Racecar fake 
mT MCT TE Pinte Serving the design trade since 1986 

GRU RAE Mn UR icaetad 
CLES oe RTA M Le Sky 


You've waited long enough. A lot of people 
talk about their dream homes. For those who are 


ready to live it, we offer a plan: 


Lindal Cedar Homes. Discover A Lindal 


CEDAR HOMES 






the possibilities and we'll bring 


them to life. Your life. 


Visit your independent Lindal 
dealer to start planning. 


800-508-1833 www.lindal.com 


* grew up in Kaua‘i intimately aware 
the beauty of nature and the amazing 
ower of the sea. 

changes your priorities. 

talters your perspective on what 


‘truly important in life. 


4 
emily, friends and a 


Sianection to the land 
i: what really matter.” 


+aird Hamilton 


Vorld-Class Surfer 


nd Waterman 


For more information about the community of Kukui‘ula, 
please call 808.742.0234 or visit www.kukuiula.com 


OUR a ee COE ee eC CRUG RC ER i) UM eC ele 
has judged the merits or value, if any, of this property. This is not an offer or solicitation in any state in which the legal requirements for such an 
BC ee ae ama aCe Me cu eaten it offering. Proposed golf and recreational 
SET Eee ee er MOU MCL m uae liar) ma Rome | rights reserved. 
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A DMB and AGB Community 








© Conde Nast Archive, All Rights Reserved 
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unique 
collection 


Vintage covers, photographs and illustrations reproduced 

from the Condé Nast Archive. Gallery quality prints available 

in two sizes, framed or unframed, for both your home and 

office. To view more of our collection, and to order, visit us at 
or call 


FREE SHIPPING on all products (US orders only) 


CONDE NAST ART 
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The Ultimate Umbrella 


Since its creation 25 years ago, The Santa | 
Barbara Umbrella® has become an essential | 
architectural component for gardens, ter- | 
races, pool decks and patios throughout the 
world. Santa Barbara Designs continues to 
offer exciting new umbrella styles, including 
The Lilypond™ Collection, topping off its 
silver anniversary year. 


ARCHITECTURAL D 


For more information, call (800) 919-9464 or visit www.sbumbrella.com. 


Designer Window Shopping 


As part of a series of window displays June 2-5, 2006 

Christie’s 

20 Rockefeller Plaza 

(49th St. btw. 5th & 6th Aves.) 


New York, NY 10020 


by the auction house, interior designer 
Timothy Whealon has crafted an inven- 
tive installation to showcase Christie’s 
June House Sale, to be held June 6-7. 


For information, please contact Christie’s at (212) 636-2000. 


A Distinctive Jewelry Event 


Experience John Hardy’s evocative and 
exotic jewelry at a preview hosted by 
Architectural Digest at Lux Bond & 
Green. See inspired collections by the Bali- 
based designer while enjoying a selection 
of light refreshments. 


Saturday, May 20, 2006 
1iam-3pm 

Lux Bond & Green 
Somerset Square 
Glastonbury, CT 06033 





RSVP by May 16 to (212) 286-3141. 


Beauty Secrets Revealed 


| 
Be among the first to experience Lancome’s Secret de Vie at exclusive nationwide | 
Saks Fifth Avenue events this May. Complimentary sessions include Lanc6éme’s ‘ 
newest innovation, Secret de Vie, as well as a skin-pampering facial, a choice of — «fi Nc 
specialized treatments to de-age face and hands, and a customized makeup look. | . 
With any Secret de Vie purchase, receive a two-piece bonus (while supplies last). 


Sunday, May 21-Saturday, May 27, 2006. 
Saks Fifth Avenue stores nationwide 


Call the Saks nearest you to book your appointment. 





A District for Great Design 


Explore the Avenues in West 
Hollywood, California—where 
fashion, art and design intersect. 
The 9th Annual Art & Design Walk 
features a host of art exhibits, live 
entertainment and open-house 
receptions at hundreds of show- 
rooms, galleries and boutiques. 


9th Annual Art & Design Walk 
Saturday, June 3, 2006 
4-9pm 

West Hollywood, CA 90069 


Visit www.AvenuesArtDesign.com or call 
(310) 289-2534 for more information. 
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INOW One. Ue 
UPHOLSTERING 
COMPANY 


Since 1918 
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NATIONAL UPHOLSTERING COMPANY Showrooms in Atlanta, Chicago, Cincinnati, Through 
4000 Adeline Street Dallas, Denver, Houston, Los Angeles, Minneapolis, Architects 
Emeryville, California 94608 New York, San Francisco, Scottsdale, Seattle, and Interior 
Tel: 1-888- NUC-6644 Fax: 510-652-4754 St. Louis, Washington DC, and Athens, Greece Designers. 






www.nationalupholstering.com 









Estates for Sale 


4ditors Select Properties Around the World 


Vermont, Italy, Montana, South Carolina, Belgium... 





SOUTH CAROLINA 
High Design by the Seaside 


sea-weathered boardwalk 





leads through sun-dried 
grass and sandy dunes from 
the shore of Kiawah Island to 
a house by architect Robert 
A. M. Stern. The 9,700-square- 
foot, Shingle Style beach house 





shows Stern’s eye for historical 
detail, with its bay windows 
and dormers, gables and wrap- 
around porch. 

Inside, two living rooms pro- 
vide an expansive common area, 
and a hidden stairwell leads to a 
third-floor study. The house has 
six bedrooms and five fireplaces, 
and the principal rooms are 
arranged so each has an ocean 
view. The grounds offer a stone 
grilling area, a pool and deck, 
and a guesthouse. $22.7 million. 
Call 866-542-9242. 


. 
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OJAI | 
California’s Libbey Ranch | 


n the early 1900s, Edward 





Drummond Libbey, the 
founder of Libbey Glass, left his i 


company’s base in Ohio and set- 








tled in what he called paradise: i 
the Southern California town of 
Ojai. There he commissioned 

architect Wallace Neff to build 


a four-bedroom Spanish Colo- 
nial Revival residence featuring a 


great hall and a massive fireplace Ii 


chitect Austen Pierpont added 





(left) on a seven-acre ranch. Ar- 
outbuildings, including guest 


quarters and stables. $4.9 million. | 























continued on page 146 
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At one with both worlds. Don't be deceived by its finely sculpted lines and elegant demeanor. The Acura MDX, Wj 


Touring Package shown. Visit acura.com or call 1-800-To-Acura for more information. © 2005.Acura. Acura and MDX are trademarks of Honda Motor Co., Ltd. 








Hhnne sue 





Wy trie 


ROA 


PAU Re eRe CERT seen tes luxury rarely treads. The MDX. AACURA 


ee 


p< 


ad 





The Quintessential Red-Brick Farmhouse at River View Farm 





; Le alongside a 
mile-long stretch of the 
Connecticut River, 175 acres of 
rolling green pastures surround 
an 1820s brick farmhouse in 
Putney, Vermont. The 3,200- * 
square-foot, four-bedroom 
home sits on a plateau looking 
out toward the New Hamp- 
shire hills. Recently renovated, 
it has a modern kitchen and 
eight fireplaces. The property 
has an early Cape Cod-style 
guesthouse, multiple barns 
dating to the 1920s and a sepa- 
rate house for the farm man- 
ager. Currently, a large herd = 
of sheep and lambs resides on 
the land. River View Farm is 
located four hours from New 
York and two hours from Bos- 
ton. $2.15 million. 
Call 802-362-1824. 
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Modern Pueblo Style 
in New Mexico 


v3, ae I bn! 


A 





he airy living room of a windows. Characterized by a stretches across a double lot. and viga ceilings. The residenc 

Santa Fe house, with hick- _ flowing layout, the recently ‘Traditional Pueblo-style ar- located close to Santa Fe’s his- 
ory floors and rounded plaster built 6,000-square-foot, three- chitecture is carried out in the toric plaza, is encircled by an 
walls (above), offers views of bedroom home is a modern residence’s antique doors and acre of juniper and pinion trees : 
the Sangre de Cristo Moun- rendition of an adobe villa, eight fireplaces. Other details $3.9 million. 
tains through floor-to-ceiling a single-level structure that include trompe l’oeil decoration — Call 505-577-5124. " 


continued on page 14 
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See CENTURY 21 
ina 
whole new light. as) 
































BURY 21° But what you might nopknow 
4 leader in international real estate, offering specializede 
rvice art expertise for buyers and sellers of luxury homes. To 
contact a Century 21° Fine Homes & Estates™ professional in ye 

FINE HOMES _ || 
& ESTATES" | area, visit Century21.com/luxuryhomes. 


eee 


EXPERTS IN INTERNATIONAL LUXURY REAL ESTATE ve 


2006 Century 21 Real Estate LLC. CENTURY 21° is a a licensed to Century 21 Real Estate LLC. An Equal Opportunity Company. = SS GO 
“@ (ual Housing Opportunity. Each Office Is Independently d And Operated. *2004 Ad Tracking Study. The survey resul 5 are Beers on So ee 
160 telephone interviews (via computer-assisted program) with ionaltandom sample of adults (ages 25-54) who have either L t 
‘Sold a home within the past two years or plan to purchase ors me within the next two years. Brand awareness question: 
2 based on a sample of 1,560 respond aaa with a-margin of err +/-2% at 90% confidence level. The study was con: ucted 
tween January 11-October 2, 2004 by Millward Pan a leading global market research organization. 





























Our aspirations are 
our possibilities. 


Samuel Johnson 1709-1784 


Choose Haddonstone 


and you can be sure it 


will make a lasting impression. 


Whether it’s a fountain, a planter, 


a statue or even architectural cast 


stonework, it will be both elegant 


and permanent. 


You can see the full Haddonstone 


range in our inspirational new 200 


page catalog ($15). We also offer a 


CD Rom ($15). 


GUADDONSTONE 





Visit us at www.haddonstone.com 


A 





Haddonstone (USA) Ltd, 
201 Heller Place, Bellmawr, NJ 08031 
Tel: 856 931 7011 Fax: 856 931 0040 


info@haddonstone.com 


\vailable through architects & interior designers 
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Die below mountain 
peaks, Renaissance Ranch 


is settled among private ponds 


and rivers, forests and mead- 
ows. The 319-acre hay ranch in 
Livingston has a recently built 
6,400-square-foot main house 
with six bedrooms and a living 
room that has walls of win- 





dows (above). Half the property, 
which includes hay fields and a 
guesthouse, sits on a plateau that 
overlooks Paradise Valley. The 
main house and a separate barn 
are on lower ground, by the Yel- 
lowstone River and a grove of 
cottonwood trees. $15 million. 
Call 406-587-3090. 


continued on page I 
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URED IN THE GREENROOM: POMMIER 
}EDS, TOPKAPI OTTOMANS AND PLAISIR 
°H BY BAKER; CARPETING BY MOHAWK 
ALLED IN A CUSTOM PATTERN; LC-TVS 
AARP AQUOS 





Celebrity presenters at this year’s Oscars® stepped 
from the red carpet into the Architectural Digest 
Greenroom—and were instantly immersed in a world 
of black, white and silver. This exclusive gathering 
spot backstage at the Kodak Theatre was created by 
Emmy-winning production designer Roy Christopher 
and his wife, Dorothy, to evoke the glamorous lobby 
of a fantasy motion picture theater. The room’s décor 
took presenters back in time to vintage Hollywood 
while they awaited their cue to take the stage. SEE 
PAGE 155 FOR DETAILS. 


DESIGNERS DOROTHY AND 
ROY CHRISTOPHER 
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terrexpert 
YOUR RESOURCE FOR CUSTOM 


a PRO a Ls CAPR thea aN 


For more information: 1-888-771-5810 
SRS Cena AWA yrds eel} 
E-mail: info@pierrexpert.com 
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Classic Living on Rockport Harbor 





ANY: he 16th-century Villa Caia- 

: : no is on 500 acres and has 
Vineyard Villa... ; ; 

; five vineyards, 2,500 olive trees 
Outside Florence ee 
and groves of mature walnut 
and fruit trees that spread out 


across a hillside above the town 


Estates for Sale 






















n the center of Rockport vil- 
lage, a harbor town known 
for its quaint streets and pictur 
esque waterfront, is a turn-of- 
the-last-century yachtsman’s es 
tate. Full of traditional detailing 
such as wainscoting and built-it 
cabinets, the house has five bed 
rooms and large common areas 
and was recently renovated. T 
grounds have 1.5 acres of matur 
trees, lawn and gardens and 22 
feet of waterfront, with a privaté 
dock (left). $4.5 million. 
Call 207-236-3543. 


\ 


of Londa, near Florence. The 
main structure has nine bed- 
rooms, and the property has fi 
separate villas, a chapel and 
guesthouses. $24.5 million. 
Call 212-807-0700. 
continued on page 1 
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JUST GOT FASTER 
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Places to go, from 
our advertisers... 


Win A Dream Kitchen! 


Imagine a kitchen that reflects 
the essence of your lifestyle. 
That dream kitchen is now 


within reach. 


Sub-Zero, Wolf, Kohler and ASKO 
have teamed up to create 
an exciting website destina- 
tion with inspiring ideas 
and valuable planning tools for 
designing the ideal kitchen. One 
lucky person will be rewarded 
with the kitchen he or she has 
always wanted in the Sub-Zero 
Dream Kitchen 2006 Sweepstakes! 
The prize includes a Sub-Zero 
refrigerator/freezer and a wine 
storage unit. For a complete 


prize list, rules and to enter, visit 


www.dreamkitchen2006.com. 








SUB-ZERO 





NO PURCHASE NECESSARY. Starts 12:01 AM 
EST 5/9/06 and ends 11:59 PM EST 7/9/06, when 
all entries must be received. Open to legal residents 
of the 48 contiguous United States/D.C. 18 or 
older, except employees of Sponsors and immediate 
families. Odds of winning depend on the number 
of entries received. Void outside the 48 contiguous 
United States/D.C. and where prohibited. A.R.V. 
of prize $25,000. Sponsors: CondeNet Inc., 4 
Times Square, NY, NY 10036; Sub-Zero Freezer 
Company, P.O. Box 44130, Madison WI 53744- 
4130; Wolf Appliance Company, LLC, P.O. Box 
44848, Madison, WI 53744; Kohler, 444 Highland 
Drive, Kohler, WI 53044; and ASKO, P.O. Box 
851805, Richardson, TX, 75085-1805. 


www.dreamkitchen2006.com 
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A Chateau with Fairy-Tale Charm near Liege 


n the outskirts of the vil- 

lage of Durbuy, which 
overlooks the Ourthe river, the 
Chateau Petit Han is nestled in 
an ancient forest among rose 
gardens and ponds. Originally 
used as a weekend hunting lodge 
when it was constructed in 1910, 
the chateau retains much of its 
original detail. Wood-paneled 
walls and decorated ceilings 


match the exterior’s ornate fa- 





cade, which was built with lo- 
cally quarried stones. The floors 
are granite, indigenous stone or 
Brussels parquetry, and many 
rooms have fireplaces. The 
5,400-square-foot structure has 
five bedrooms and a wine cellar. 
The first floor has a large salon 
(above), along with music and 
garden rooms. The property also 
has a guesthouse. $1.8 million. 
Call 31-71-524-92-23. \ 
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@s EverGrain Decking, and then there’s everything else. That’s because 


Pa MKO Roofing Products, Inc. TAMKO is a Reg gistered 
- of TAMKO Roofing Products, Inc. Sceing is Believing 
vark and EverGrain is a Registered Trade mark of Epoch 
Products, Inc. under license to TAMKO Roofing Products, 
ain a copy of TAMKO’s limited warranty, visit us on-line at 
‘rain.com. Representation of these colors is as accurate as our 
I] permit. ECP-0239 1/06 


’ 


rain is much more than just another composite. Its proprietary 


ession molding process creates a distinctive, deep lasting grain. And 






re four rich colors to choose from that weather beautif fully. | 


TAMKO 


Seeing is Believing™ 


can make a statement about your individuality. 








www.evergrain.com 800-253-1401 





ADIRONDACKS 


Upstate New York's 
Camp Cobblestone 


Mid Decem 
24 x 30 


| ReNS orienpoay. 


Estates for Sale 


(5 of the last remaining 
great camps in the Adiron- 
dacks, Camp Cobblestone sits 


on the banks of Spitfire Lake. 
Built in the early 1900s, the cam; 


5 
eo 
— 


has a cobblestone boathouse, a 
two-story stone turret and octa- 
gonal main rooms with dramatic 
cathedral ceilings. The 20-acre 


property has 11 buildings, wh 


Visit our website at: www.rehs.com 


include common areas and 
private quarters, as well as a four 
acre pond. $3.9 million. 
Call 518-8 91-3745. 

continued on page 154 
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5 East 57th Street, 8th floor, New York, NY 10022 Tel: 212.355.5710 Fax: 212.355.5742 
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American (1865-1957) 


Lee Lufkin Kaula 


ee 


f 
: 
‘ 


| 


Reading, ca. 1910, oil on canvas, 29 x 24 in. Signed lower left: Lee Lufkin Kaula 


Please visit our website at 


www.spanierman.net 


Spanierman Gallery, LLC 


45 East 58th Street NewYork 10022 Tel (212) 832-0208 Fax (212) 832-8114 
Mon.-Sat. 9:30-5:30 . 
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FINE ART DEALERS [>— 







Wee RON 
FITZWILLIAM 
iyuul 


(1819-1905) 


Dan Catlin’s Home, 
Long Lake, Adirondacks, 
New York, 1887 


Oil on canvas 
1 ae Coe tetoelceyisietae| 


G (@) d (‘S | & '@ O ma 39A oe 72nd Seas New York, NY Teleyat (212) 288-7272 ° 


Email: info@godelfineart.com Website: www.godelfineart.com 


FINE ART € ae Gallery hours: Monday - Thursday, 10 - 6; Friday, 10 - 5 ce 


Saturday by appointment only 








Important 19”, early 20” century American C* European Paintings 960 N. La Brea Av. Los Angeles, CA 90038, toll free phone: 866 239 5530 


Eugene Galien-Laloue, /554-/94/ 

Paysage de Village en Automne, 23 x 44, o/c,s., Lr. 
M. F. H. de Haas, 7832 - 1895 
Homeward Bound, 12 1/2 x 19, o/b/c, 


Hovsep Pushman, /877-/966 
Shelter of the Night, 25 x 23, 0o/b/c, s., LL. 


Johann Berthelsen, /883-/972 Julius Adam, II, 7852-7973 Adolphe Piot, 7850-7970 
Columbia University, 2 24.0 Se Playtime, 121 4x 18 1/4, 0/c¢ s. wt. \ Secret Admirer, 18 x 15, o/c, s., ul. 





———— 


| henry moore 


Working Model for Reclining Woman: Elbow, 1981 


bronze, edition 8/9 
34 inches length 





eckert fine art —- naples 
390 12th ave. s., naples, fl 34102 
239.261.1100 


% 
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www.eckertfineart.com 
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Dan Ostermiller 
20 -30 - 50 


June 24 - July 11, 2006 














top right: 
A Roll in the Junipers 
bronze, 14 inches long 
edition of 20 


above: 
Stage Fright 

~. bronze, 47 inches tall 
edition of 12 


right: . 

OS ae AN 
bronze, 35 inches long 
edition of 20 





Nedra Matteucci Galleries : 


1075 Paseo de Peralta, Santa Fe, NM 87501 
tel 505-982-4631 © fax 505-984-0199 
www.matteucci.com 





‘Taos Society of Artists ¢ Classic Western’ ® San 
‘s . American. Impressionism and Modernism 


< 


IMPRESSIONISTS 





CEZANNE, Paul, 1839-1906 “The Large Bathers, c. 1898” Color lithograph. 16 1/2 x 20 1/4” 


AN EXHIBITION OF IMPRESSIONIST WORKS 
CELEBRATING THE 100 YEAR ANNIVERSARY OF CEZANNE 


If you have an interest in acquiring Impressionist works, please feel free 
to access our website or call Michael Schwartz for more information. 
A scholarly catalogue with an essay by Phillip Cézanne 
LLL ie tae et a ELLA 


Original paintings, sculptures and fine works on paper by Cézanne, 
Renoir, Monet, Manet, Cassatt, Raffaelli and Degas 
On Exhibition May 15—June 15, 2006 
GALERIE MICHAEL 
430 North Rodeo Drive 
Beverly Hills, CA 90210 
Tel: 310-273-3377 Fax: 310-273-0879 
WWW.GALERIEMICHAEL.COM 
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Kenneth Jay Lane Bag: Sasha Handbags 
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ROOM PHOTOS: ERHARD PFEIFFER 


i r ART DECO MIRRORED SCREEN BY MARGE CARSON; 


LOUIS DINING SIDE CHAIR BY BAKER; ESPRIT DRAPERY : 
FABRIC IN PEARL BY LARSEN 





Movie posters of this year’s nominated films (converted to 

black and white in keeping with the classic theater theme) | 
lined the walls of the Architectural Digest Greenroom at 
the Kodak Theatre in Los Angeles. 


a SCL mS 


Furniture: Baker 
LC-TVs: Sharp AQUOS 


Fabric: Larsen, available through 
Cowtan & Tout 


Decorative accessories: 
Baker, Swarovski 


Floor covering: Mohawk Flooring 
Folding screen: Marge Carson 
Lighting: Baker, Wired 

Flowers: Sandy Rose Floral Design 


FOR A FULL ROOM VIEW, SEE PAGE 149. 
bi TO SEE FOOTAGE OF THE MAKING OF THE 
1 ee ROOM, VISIT WWW.ARCHDIGESTEVENTS.COM. 


- SELET LANTERN, TUFTED BACK LOUNGE CHAIRS AND POMMIER DAYBEDS BY BAKER. 
l GHT: GIRANDOLE CRYSTAL LAMP FROM BAKER; ILULIAC ICEBERG BY SWAROVSKI; 
- 5E TABLESKIRT FABRIC IN SILVER BY LARSEN 





= ROOM GUESTS INCLUDED... 
ee 


MORGAN FREEMAN 


ee 
REESE WITHERSPOON 
MERYL STREEP 

















A 262-Year-Old Property in Upper Bucks County 
= ' z *; Pr = R x 






Hundreds of 
Stone Fireplace | e r 
Ma Mita a the result of an extensive 2,000 square feet of connecting 


expansion and renovation, decks and walkways that wind 


es 


Fox Hollow Farm, originally through gardens and koi ponds. 


Call Today for built in 1744, grew froma primi- Boulders create a waterfall that 
F € 7 tive log cabin to a 7,000-square- __ leads to a natural-bottom pool 
800 ey) 3606 post-and-beam construction, ex- are a one-bedroom guesthouse ' 
( ) Z posed-wood walls and cathedral with a fireplace, a barn and a 
www.stonemagic.com ceilings. A large stone fireplace loft workspace with an attached 


centers the living room (below). | workshop. $1.4 million. 
The property has 13 acres, with Call 610-346-6912. 


foot, five-bedroom house with and spa. Also on the grounds 





| Oreo AUC Ete ica To The Trade 
Nationwide Delivery Factory Direct Pricing 
nN continued on page Ib 
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574 FLORENCE & ETRUSCAN NAILS. 
40 CRAFTSMEN TO BUILD. 


6 HIDES OF LEATHER. 


1 EXQUISITE SOFA. 





HANCCOK CQ; MGDRE 


SLOANE SOFA AVAILABLE TO THE TRADE THROUGH BAKER KNAPP & TUBBS AND FINE FURNITURE RETAILERS. 
WWW.HANCOCKANDMOORE.COM 828-495-8235 
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eae Albert Kahn is re- 
nowned for his innovative 
factory buildings, which were 
home to the largest automakers 
of the early 20th century. Lesser 
known are his residential struc- 
tures, which he designed. across 
Michigan. His 1928 Norman- 
style house is set amid land- 
scaped gardens and is construct- 
ed of limestone, slate and 
copper. A classic turret has a 


winding marble staircase. Adja- 
cent to the dining room is 4 
conservatory trimmed in green 
marble, with bronze gates by 
artisan Samuel Yellin and a 
fountain (above). A library has 
walnut paneling, hand-carved 
detailing and recessed bookcas- 
es. The estate features a central 
cobblestone courtyard and a 
swimming pool. $3.45 million. 
Call 800-837-6684. 0 
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ost people who walk their 
dogs in the country see 
nothing but rabbits, squir 
rels and other dog walkers. 
But one day Lauren Sara—and Charlotte, 
her German shepherd—came across a 
treasure. On a rustic lane on the edge 
of a village near Philadelphia, they hap- 
pened upon a stone house covered with 
vines, weeds and so many creepy-crawly 
things that it looked like a giant terrarium. 
‘To Sara, it was a magical encounter, like 
something out of a children’s book, and 
underneath all that green disorder she saw 
something beautiful. And as she looked 
around at the surrounding woods and 
meadows, she saw everything she wanted: 
space, quiet and a barn for her horses. 
‘The magic lost some of its luster when 
she was finally able to get inside the house, 
which was built in 1937. “It was horrible,” 
she says. “I thought it would need to be 


knocked down. It had been chopped up in- 











When fashion designer Lauren Sara 
purchased a Colonial Revival house 
near Philadelphia (above), she had 
the vines that covered the exterior 
cleared and gutted the interior. “My 
goal was a loftlike space.” Rico: A 
collector of American folk art, she 
set a circa 1769 Pennsylvania schrank 
in the living room, where a 19th- 
century church pew serves as a table. 
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Working with architects Jeanne 
Scandura and Tony Crane, Sara had 
the existing back-to-back fireplaces 
reshaped and resurfaced and put in 
ebonized-bamboo floors. A circa 
1810 architectural element from New 
Zealand is mounted above the library 
fireplace. The dining room is at left. 
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to many tiny rooms, there was 18 inches of 
water in the basement, the maids’ quarters 
were where the kitchen should have been, 
and the walls were thick with mold.” 
The designer of stylish maternity 
clothes—her book, Expecting Style, is 
pregnancy’s fashion primer—Sara is not 
easily deterred. The vines and the crawly 
things were cut down, the water in the 
basement was drained, and the mold on 
the walls became less of a problem when 
she decided she didn’t want interior walls 
at all, or any more than were absolutely 
necessary. What she wanted was a house 
that looked like a loft in Tribeca. “I gutted 
it entirely,” she says, “from the attic to the 
basement. I built a little big house.” 
Besides needing room for herself and 


her two sons, ages 13 and six, Sara required 
space for her collection of American folk 
art. But not just any space; she wanted 
rooms that would have the feel of a gal- 
lery. “I wanted the backdrop to go away s0 
that you wouldn’t notice anything but the}, 
objects. My walls are as white as they can 
be, and there’s no variation.” What she was 
trying to achieve was a kind of supermint- 
malism—a minimalist’s minimalism. 

To help her reach that austere goal, 
Sara collaborated with architects Jeanne 
Scandura and ‘Tony Crane. “Lauren had 
the clearest vision of any client I’ve evef 
had,” says Crane. “She loves everything t0} 
be seamless. She wanted white walls with} 
no baseboards, plaster openings with mint 
mal trim, library shelves that seem to go 





Lauren Sara wanted rooms that would have the feel of a gallery. “I wanted the 
n ackdrop to go away so that you wouldn’t notice c anything but the obieces 
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Asove: Throughout, Sara (opposite, 
with one of her three horses) want- 
ed a uniform palette of black and 
white. Now in its third home, the 
built-in sofa in the library was the 
first piece she ever designed. “And I 
still love it,” she says. The Rhode 
Island Windsor chair is circa 1770. 





“I’m interested not so much in inte- 
rior design as in designing environ- 
ments,” says Sara, who graduated 
from the Parsons School of Design. 
Ricut: She chose honed concrete 
for the kitchen counters and added 
a stainless-steel-topped island. The 
chairs are from Lancaster County. 























ABOVE: Spearfishing decoys from 
1900 to 1940 are arrayed at the door 
to one of the bedrooms, where the 


circa 1755 large comb-back Wind- 
sor chair sits at a desk with an inlaid- 
leather blotter. Complementing 
the collection of fire toys are four 
parade fire hoses mounted at center. 





Bip 


j 


PRI 


| 


Pe 


é 


‘ 


=" 
; 


ah) 


a 


. i 


LARA 


3ELOW: Floating shelves that Sara 
designed hold shoes and leather 
boxes in the dressing area. Past the 


stair to her third-floor office stands 


a wire dress form. A former protege 


of Calvin Klein’s, she is the author 
of Expecting Style, considered the 
definitive pregnancy style guide. 


A circa 1910 Amish quilt hangs in the 
master bedroom, where the refur- 
bished fireplace, with a new hearth 
of polished concrete, displays a ring 
with numbered laundry pins from 
1915 to 1925. In the sitting area be- 
yond is a very rare circa 1800 dou- 
ble-writing-arm Windsor chair. 
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What pleases her most perhaps is the contrast she has created praaiieaie 2 
traditional Pennsylvania country house and its stark urban interior. AS: 








on rmen MU tece tore y a ree 
EU MUP ar Ro Og oer ee (Cts 
unadorned. The circa 1806 portrait 
by John Brewster, Jr., is set above a 
Saarinen womb chair. At the foot of 
the bed, which she covered in a 
quilted linen, is a rare circa 1875 
footed basket from New York State. 


on for 20 feet with no visible means of 
support and ebonized-bamboo floors, so 
dark you wouldn’t know they’re bamboo. 
Everybody thinks minimalist means inex- 
pensive. [t doesn’t. Minimalism allows no 
room for error. If you build a quarter-inch 
reveal, it has to be absolutely on.” 

A couple of times Crane had to con- 
vince his client that even a minimalist de- 
sign has to be practical. Sara, for instance, 
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wanted the doors of her under-the-counter 
kitchen cabinets to almost touch the floor, 
with only three-quarters of an inch, rather 
than the usual four inches, between the 
floor and the bottoms of the cabinet doors. 
But if the doors were that low, Crane told 
her, she would hit her toes every time she 
opened a cabinet. They compromised at 
two inches, just above toe level. 

When it comes to design, Sara likes 


sharp black-and-white contrasts. But wha 
pleases her most perhaps is the contras 
she has created between a traditiona 
Pennsylvania country house and its star 
urban interior. “I love the abruptness o 
the two meeting each other. On the out 
side it’s old Pennsylvania. Then you open < 
very modern glass door, and—boom, you're 
in a gallery space. The walls float. It’s ¢ 
beautiful way to express folk art.” 

















area sae 





’ p 
t 
Fi 
4 
3 
a 
4 
4 “4 we | 
4 - 
; = 
. * 
2S 
eee 
| 
= 
—— 
~ S| 
Re 





“Our intent was _ 





Ie uN niK (cael ers(i( 
to keep the spirit of Sister Parish 
but make it Apple’s house,” says the 
designer. A French screen is at left. 
_ > The sofa, pillow and tub chair fabrics 
PRO ACOTCtn yA Ora KOT melt 


. of the living room. 
. san Crater, Parish’s granddaughter. 
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Axsove: A writing desk, a painted 
chest of drawers and an oval-back 
chair are grouped in a corner of the 
parlor. “Many of the pieces have been 
in the family for six generations,” 
says Cameron. “They were Sister’s 
treasures.” The portrait of Apple 
Parish is by Lawrence Tompkins. 


[Seas ce i a a 
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BeLow: “We renewed Sister’s style 
to fit the younger generation,” says 
Cameron, left, in the dining room 
with Crater and Bartlett. Majolica 
dishes and pitchers line the shelves 
of a painted Irish cupboard. A col- 
lage Bartlett made is at right. It was 
Parish who painted the chairs white. 
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ABoveE: “It’s a modified Cape Cod 
house,” Bartlett says of the Winter 
House, which she designed with 

he help of a contractor. “It’s locat- 
ed in a field on the neck of a penin- 
sula, so there are ocean views from 
both sides of the house.” Pine and 
apple trees shade the front elevation. 


and, surprisingly, plastic shut- 
ters. (“Mummy was terribly, ter- 
Sribly practical,” says daughter 
Apple Bartlett.). 

Built as a Cape Cod-style 
(cottage in the 19th century, 
then added on to over the years, 
Wits a sprawling structure with 
a striking, arched trellis set at 
e‘end of one of its porches. 
Surrounded by birches and 
pines, with a small apple or- 
chard and lawns leading down 
ito a cove (“the name of which 
gven locals have forgotten,” 
Bartlett says), its site perfectly 
embodies the sometimes fog- 
swept beauty of coastal Maine. 
So far, five generations of 
Bartlett’s family have sum- 
ered here. “Maine is just in 
y blood, as it was in Mummy’s 
fand her mother’s,” she says. 
It’s home. I love the nature 
fon the island. I love the people 
ho have been here forever.” 
(One of these was once Parish 








herself, a beloved if sometimes 
terrifying figure, who used to 
cross the island in a horse- 
drawn cart. 

Parish’s daughter is an art- 
ist and the owner of Apple’s, a 
local shop that sells what she 
describes as “whimsical objects 
and furniture.” She lives mainly 
in Boston, but she spends much 
of her time in Maine, where 
she’s had a winter home, a gray- 
shingled modified Cape Cod, 
built on the water, just down a 
winding path from the Sum- 
mer House. When it’s warm, 
she migrates back to the latter 
structure, where she’s joined by 
other members of her family. 

Although she’s had repair 
work done on the Summer 
House—rewiring, the addition 
of a new roof—she’d hesitated 
to change much inside. “The 
house is so wonderful, so per- 
fect,” she says. And besides, 
who wants to tamper with the 


Asove Ricut: The guest room’s 
walls “area lettuce green. It feels 
clean,” says Cameron. Colefax and 
Fowler cushion fabric. RIGHT: Ce- 
ramic figurines and miniature bird- 
houses fill Bartlett’s dollhouse at 
the Summer House. Surrounding it 
are tole hyacinths and carved dogs. 








work of one of America’s most 
beloved decorators? But to do 
so was crucial, according to 


Susan Crater. “I 


tant to my mother not just 
to make a museum to her 
mother; it had to become my 


mother’s house.” 


With the help of designer 
Libby Cameron, a family friend 


~~ 


t was impor- 


includes an ever-shifting group 
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and former Parish-Hadley 
partner who now has her own 
firm in Larchmont, New York, 
Bartlett updated the house, 
rearranging rooms, banishing 
anything tired and adjusting an 
old house to a new life, which 


of children and grandchildren. 
(Cameron and Bartlett also 


, 
























































AsBove: The legendary decorator’s 
canopy bed is in Crater’s bedroom in 
the Summer House. Topping it is 
an early-1900s American quilt. “The 
bold wall color led us to choose quiet 
fabrics,” explains Cameron. A 19th- 
century verre églomisé mirror is at 


left. Canopy fabric, Decorators Walk. 


Ricut: The room belonging to 
Crater’s son, Tucker, in the Summer 
House, “is totally changed. It was 
once a card room,” says Cameron. 
Wicker chairs flank a painted chest of 
drawers. Opposite: The porch. A 
trellis that Parish originally built for 
a show house frames the harbor view. 
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collaborated on some of t 
Winter House’s interiors.) 
At the Summer House, the 
altered some rooms radicallf 
while leaving others alone. I 
the front parlor, they steppely* 
lightly, leaving the décai 
largely as Parish herself live 
with it, with its rag rug and raf} 
tan low table and, suspendeff 
from the ceiling, a memorab 
ivory porcelain cockatiel that} 
believed to have hung in th 
trees at Versailles. The nee 
dlepoint-and-velvet-covere 
slipper chair is one of numero 
handmade pieces to be foun 
at the Summer House. “Mur 
my always said, ‘If you eve 
see a piece of needlework, bu 
it!’” Bartlett recalls. The onl 
changes made here were subtk 
ones, to give the room a mor@ 


continued on page 25* 
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An Exercise ~~ 
“in Simplicity — 


‘BALANCING COMMUNITY AND PRIVACY ON ) 
| A HUDSON VALLEY FAMILY COMPOUND 
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Architect and artist Steve Mensch 
Re yee lass tc oa 
ai itoemreco nite tn tea Le 
OA ee Rath trrknt tess ie 
CTS eo) Coe Ute te a ey 
erty near Rhinebeck, New York. 
pears Cert ae ona Ce 

















Architecture by Steve Mensch 
Text by Judith Thurman 
Photography by Michael Moran 


here are many definitions of 

easy living, but they tend to fall 

into two categories: the syba- 

ritic and the essentialist. Ease 
for the sybarite depends on an abundance 
of service and luxury (and at heart, it is a 
form of surrender), while an essentialist 
takes the path of most resistance in pur- 
suit of purity. One accumulates while the 
other divests, but it is sometimes hard to 
say which process is costlier. 

Had he wanted a Xanadu, the artist 
and architect Steve Mensch certainly pos- 
sessed the means to build one. His city 
homes have included a 10,000-square-foot 
International Style villa hidden behind the 
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Lert: The rambling Hudson Valley 
family compound includes a suspen- 

sion bridge over a stream that bi- 

sects the property: On one side are 

the grounds where the main house 

sits, and on the other is the newly 

developed area where the younger 
generation of Mensches has houses. 


facade of an old factory in Greenwich Vi 
lage and a five-story town house. Whe 


: 
he decided to resettle in the country ¥ 
years ago, Mensch went shopping for 9 
lordly tract of riverfront land in the Hud§ 
son Valley. On a late-winter afternoom | 
Mensch and his realtor tramped throug ¥ 


the snowy woods to a magical clearing’ 
the side of a dam—a 50-foot waterfall cas 
cading over a massive outcropping of rod 
into a private basin. Its operatic drama ré 
minded him, he says, of the Rhine Valle 
It also inspired—atypically in a devo 
modernist—“a mad King Ludwig” éla 
“My first reaction was that the site calle 
for a vertical castle.” 

Mensch promptly bought the prop 
erty—600 acres of pristine wilderneg 
bisected by a major kill, or stream, thi 
flows into the Hudson—on condition tha 
whatever the potential zoning hurdles, 
would be able to build next to the falls. 
ambitions for the house, however, were t 
change radically. “I decided to camp o 
there alone for a while and to map th 
topography,” he says. “So I moved a cd 
and drafting table into a cottage that th 
previous owner let me use. The approac 
of spring revealed a gentleness to the land 






The living room of the three-bed- 
room house, where one of Mensch’s 
sons lives with his family. Orro- 
SITE BELow: It features.a screen 
porch that can be separated from 
iis Oe wwe COR Cl eects 
lowers into the basement. The teak 
furniture was custom-made on-site. 
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ILLUSTRATION: TONY MORSE 





Lert: Unfinished-pine walls and 
painted fir floors help achieve a sum- 
mer camp feel in the living area of 
the one-bedroom house. Galva- 
nized-steel light fixtures add “a kind 
of mining camp whimsy,” Mensch 
explains. A 19th-century French 
sculpture stands near the sofa. 


Axsove: A footbridge across the 
pond leads to the one-bedroom 
house. BELow: The site plan, says 
Mensch, was dictated “by the de- 
sire for people to be able to be in 
their respective houses without be- 
ing bothered by, or feel that they 
had to take part in, group activities.” 


—~Seey 


SUSPENSION 
BRIDGE 









scape that I hadn’t seen, and I scrapped 
the Ludovican folly in favor of something 
less Wagnerian: a series of pavilions whose 
design is a synthesis of traditional Japanese 
and Balinese architecture with modernism 
and the Arts and Crafts bungalow.” 


The topography of the architect’s house- 
hold was, in some senses, as much a factor in 
his approach as the lay of the land. Mensch 
is the patriarch of a family that one might 
describe as molecular rather than nuclear. It 
marries an ultramodern notion of personal 
freedom to an ancient model of communal 
life. Living under the multiple roofs that 
Mensch raised for them are his wife, Pam, 
a classical pianist and a widely published 
translator from the ancient Greek; the cou- 


THREE - BEDROOM 
_ HOUSE 


\ MAIN HOUSE 
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The poolhouse features custom- 
made teak-and-canvas furnishings 
that can be taken apart to accommo- 
date large gatherings. Paintings by 
Mensch adorn glazed garage doors 
that, when raised, transform the 
Mean ome Rat maori 
Veli eam Bene te ce 
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ple’s two sons, Joe and Jake, both of college Tor: The two-bedroom guesthouse 

age; his grown sons from a first marriage, “has proved to be a very popular, ro- 

Jo sh : | None and Mensch eon: rs mantic place to stay,” Mensch says. 

Josh and Jon; and ! ensch's companion, a soyp:The house is built on cate 

Greg Patnaude, a passionate fisherman «go that it is not right in the thick 

and horticulturist who is responsible for _ of things,” he explains. The design 

much of the landscaping. “Greg and Pam __ 25° creates a protected outdoor sit- 
Creer tee : ting area underneath the house. 

were graduate students at Cornell—she in 

classics, he in theater—when I was a profes- 

sor of architecture there,” Mensch explains. 

“We’ve lived together for 25 years. The 

three of us are very solitary, and we work 

alone for most of the day. Greg is outdoors, 

Pam in her studio, and I in mine. Serenity 


continued on page 253 
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Lif . o : 
Sanderson 


The Palm House Print Collection at 
Sanderson (800-894-6185) features Palm 
House, the line’s signature fabric. The 
linen-and-cotton blend is available in red 
and green (shown), tan and red, black 


3 and red—all on beige—and blue on sage. 
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AD’s Editors Present Designers’ Sources 











“Michael McLeod, a 
Chippewa and Lakota, 
sreated Top Hat, * 
bove, to commemo- 


vate one worn by Sioux 
thief American Horse. 









Honoring 


Ehe Ancestors 
etween the Black Hills 
and the Badlands in 


| . 
4 South Dakota lies a 


}reasure trove of art and objects 
that preserves the heritage of the 
Northern Plains Indians. Prairie 
"dge inhabits an 1800s frontier 
puilding, which has been re- 
tored to house the handcrafted 
~ -Preative works of the Plains art- 
pts and craftspeople, including 
faose who represent the Lakota, 
crow, Cheyenne, Shoshone, 









q 


Prairie Edge, 606 Main St., Rapid City, SD 57701 
) j00-541 -2388; www.prairieedge.com 


| 


} 


& Ue 
Arapaho and Assiniboine. Rose- 
bud Sioux member Dorthy 

Ann Little Elk carries on the 
tradition of beadwork and quill- 
work that she learned from her 
grandmother, exemplified in 

the traditional woman dancer 
doll (above). Prairie Edge’s 
Sioux Trading Post also offers 
craft supplies, such as beads, 
shells, hides, feathers, botanicals 
and silver, to encourage the art- 
istry of the Native Americans. 











The bead library, 
above, with over 2,600 
styles and colors from 
Murano. Left, hand- 
beaded vintage cowboy 
boots by Gwen Fedor 


Well Landscaped 
IL 











Landscape Forms works with architects and 


designers to elevate the look of outdoor furniture 





found in public spaces. Margaret McCurry’s line 
of benches and trash cans includes a contempo- 
rary interpretation of a picket fence. The Lakeside 


bench recalls a front-porch platform swing. 


Landscape Forms, 800-521-2546; www.landscapeforms.com 





continued on page 204 
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ON MARTHAS VINEYARD, A VACATION RESIDENCE GOES FULL TIME 


Architecture by Hutker Architects/Interior Design by Jerry Twetten 
Landscape Architecture by Michael Van Valkenburgh/Text by Jean Strouse 


Photography by Brian Vanden Brink 
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ver 30 years ago, in one of his 
“Wood, Field, and Stream” 
columns for The New York 


Times, Nelson Bryant wrote 


about surf casting on Martha’s Vineyard 


in the fall: 


The hour before dawn was black, a cold 
northwest wind helped to flatten the rolling 
combers, and when the sun rose it no longer 
shone, as it has all summer, on bright sails 
and beach umbrellas. 

Summer was gone. The nymphs and their 
consorts had departed, leaving the great 
stretch of Martha’s Vineyard Island’s South 
Beach to a few patient fishermen with their 
long surface rods. 


“New England farmhouses are thd? 
historic model,” architect Mark Hut _ 
ker says of the Martha’s Vineyard 7 
compound he designed for Warres 
and Megan Adams. ABove: The | 
entrance courtyard. Landscape ar 
chitect Michael Van Valkenburgh | 
used native trees and plants throug’ ; F 
out the grounds. Marvin windows. } ‘ 


Lert: The master bedroom’s deck#) 
offers views of the barrier beach. OF}, 
POSITE: In the great room, “a tim- J 
ber frame composed of a series of 
arch forms was made by cutting a 
integrating curved trees into the ag 
sembly,” says the architect. The 
Adamses collaborated with design} 
er Jerry Twetten on the interiors. 






















rials and a New England agrarian style 
“that complemented the woodland sea- 
scape. And although the house would 
be large—10,300 square feet—the plans 
called for a series of linked spaces, in- 
doors and out, that diminished the sense 
of scale. 

With most of the planning complete 
and construction about to start, the couple 
left Amazon and took off on a 15-month 
trip around the world. “Poor Mark!” re- 
calls Megan Adams—‘“he had to fax us 
plans in Vietnam and Argentina.” When 
e and her husband returned, in the sum- 
er of 2001, they stayed on the Vineyard 
ra couple of months and got hooked by 
e building process. Hutker told them, 
“Once you've hand-selected antique nails 
or the floorboards, you can’t step back 
d turn decisions over to others.” He was 
ight. The couple moved to Boston that 
Il but spent so much time commuting 
0 the site that they decided to live on the 
ineyard full time. 

Their compound, finished in 2004, 
is a sequence of low, handsome struc- 
res that takes full advantage of the 
pectacular South Beach views. A long 
iveway leads to the cedar-shingled main 


“Once you've selected 
antique nails for the 
floorboards, you can’t 
step back and turn 


decisions over to others. 
1ouse, which has three wings in rough- 
y the shape of a wide S. The structure 
aces the entrance courtyard on one side 
ind Van Valkenburgh’s naturalisti- 
-eeally landscaped pool terrace on the other. 
Ho} Coming through the front door, you 
at find yourself in the great room, the 
youse’s principal living space, with plas- 
‘/ered ocher walls, a rustic fieldstone fire- 
lace and a vaulted oak-timber frame. The 
surved sections of this cruck frame are 
nade from naturally bent trees hand- 
iarvested in New Hampshire. The frame 
iad to be assembled on the ground, “so 
you couldn’t really see it,” recalls Gerrit 





om 





191 ised to pick it up and put the sections 
n place, which took eight hours. When 
t was finally upright, all we could 


ig : 
continued on page 254 
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“The subtle shadow-play from one 
wood structure to another animates 
each facade, creating strong lines, 
not unlike an Andrew Wyeth paint- 
ing,” Hutker observes. Lert: A per- 
gola marks the western edge of 

the pool courtyard and leads to the 
living areas of the main house. 


All of the guest rooms have “shed 
roofs—a typical method for adding 
space to gambrel-roof buildings— 
and exposed-stud structures,” says 
the architect. BELow: Collections 
from beach trips and expeditions to 
yard sales fill shelves and top ledges 
in a guest room. 








yfctase, the project architect. “A crane was” 
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A balustraded portico welcomes 
visitors to the mansion at Castleton 
Lyons, the Kentucky horse farm of 
Ryanair founder Tony Ryan. “The 
grand Ionic columns affirm the im- 
portance. ofthe aie an 


Regia tea Cae eB qm site Cem gL 


designed the interiors. 


Opposite: “The music room: 


ideal place to hang pat of To 
collection of Irish paintings.” 
XVI sconces flank an early-2( is 
century work by Sir John Lav" ==" 


over an 18th-century mantelp 
anchoring one end of the:reo: 
Colefax and Fowler drapery f: 
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“On waking, Tony can look out over 
the estate’s bluegrass fields from 
his bedroom,” Butler says. Neoclas- 
sical gilt moldings were added to 
the ceiling, and the bed is a repro- 
duction of an 18th-century original 
in Ryan’s great house in Ireland. 
Colefax and Fowler wallcovering. 


Farm from the Van Lennep 
‘Trust, Ryan immediately be- 
gan making improvements. He 
planted more than 2,000 trees, 
installed a timber-framed cov- 
ered bridge over a lake on the 
property and hada disused Wwa- 
ter tower clad in stone. He also 
renovated many of the barns, 
including the one that lodges 
his noted stallions—Malibu 
Moon, Bernstein, loccet, 
Wiseman’s Ferry and the 2003 


two-year-old Eclipse Award 


winner, Action This Day. 

“The Neoclassical man- 
sion had astonishing bones,” 
says Butler, who also did the 
interiors at Lyons Demesne. 
“Although it had been lived 
in during the years prior to 
Tony’s purchasing it, changes 
were necessary to bring it into 
the 21st century.” 

The changes began at the 
entrance, with the acquisition 
of 19th-century English iron- 
work gates, which were placed 
on new stone pillars. “The pil- 
lars were constructed by local 
craftsmen using Kentucky 
limestone in harmony with 
stone walls built by immigrant 
Irish stonemasons at the turn 
of the 20th century,” 3utler 
explains. The portico was also 
restored. Four Ionic columns 
now support a classical lintel. 
A 19th-century copper lantern 
illuminates the front terrace. 

Ryan was born in Thurles, 
a town in County Tipperary. 
“Tony’s profoundly Irish,” 
Butler says. “He was delight- 
ed to find a street lantern at a 
shop in Roscrea, and it was 
his idea to hang it outside the 
front door.” 

The entrance hall was not 
reconfigured, but Ryan had the 
mahogany floors stained and 
decorative plasterwork added 
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\ groom leads a horse through the 
covered bridge Ryan had construct- 


ed over a lake. Racing champions 
have been bred on the property for 
200 years. Opposite: The stallion 
manager and general manager in- 


spect a horse in front of the stallion 
barn, which was built in the 1940s. 
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‘The stallion barn lodges Ryan’s 
2003 two-year-old Eclipse Award 
winner, Action This Day. 


























to the ceiling, as he did to 
the ceilings in other rooms 
of the house. 

Paintings from Ryan’s exten- 
sive collection of 18th-, 19th- 
and early-20th-century Irish 


works hang on the walls of 


the music room, as they do on 
the walls of the other principal 
rooms of the mansion, includ- 
ing the dining room and the 
living room. The dining room 
also contains an Irish crystal 
chandelier ordered by his old- 
est son, Declan, with whom 
he owned a crystal company 
in Tipperary until recently. It 
is a copy of one that hangs in 
the dining room of his great 
house at Lyons Demesne. Two 
windows on either side of the 
living room, which had been 
covered up by previous own- 


ers, were reopened so that the 
room is drenched in warm light 
during the day. 

Butler converted a large 
guest bath into a master bed- 
room, because of its glorious 
view of rolling bluegrass mead- 
ows. The room is a buttery 
yellow, the owner’s favorite 
color. “Tony is partial to dark 
woods but soft colors,” Butler 
says. “All of his bedrooms are 
yellow. His four-poster bed at 

Castleton Lyons is a replica of 
his 18th-century bed in Lyons 
Demesne. People have said to 
‘Tony, ‘It’s fascinating how your 
house in Lexington looks so 
like your house in Ireland.’ I 
thought it would be comfort- 
ing for Tony to arrive in Ken- 
tucky and feel that he hadn’t 
left home.” 
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‘The Fabric of lowa 


The South Amana General Store in lowa’s 





historic Amana Colonies is home to Fern 















Hill, an 18-year-old shop that carries architel” 
F ° : =. 
tural antiques, fabrics and a diverse collectio| 


of handmade quilts, both vintage—among 






them a rare 1858 star-pattern quilt—and ney 
lowa City artist Erick Wolfmeyer’s original 

designs (left) evoke contemporary imagery. 
His Home Sweet Home is a pieced quilt that 


suggests an Escher-esque aerial view of sub-| 





urban houses and swimming pools. 


Fern Hill, 103 220th Trail, South Amana, IA 5233) 
319-622-3627. www.fernhill.net 
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Know When to 


Hold ’Em 


N { ark Lackley’s reproduc- 
tions have always had 


great lines and details—lovely 
turnings and inlays,” says Da- 
vid Michael Wood. “He now 
makes fantastic poker tables.” 
From his Vermont workshop, 
Lackley (left) handcrafts one-of- | Cup holders slide out 
a-kind luxury poker tables. The _frem the apron of the 
‘Texas Hold ’em table has a burl Texes Hold emenis: 
madrone top with ebony inlays 
of the suits of cards, two pedes- 
tals of sapele mahogany and a 

leather armrest around the edge. 


Mark Lackley 
85 Route 4, Quechee, VT 05048 
802-457-9286; www.lackley.com 


AD’s Editors Present Designers’ Sources 





Recalling the Past 

allas-based George 

Cameron Nash has 

augmented his uphol- 

tered furniture, the Cameron 

Sollection, with a new line, 

eyerland. Influenced by the 

outhwest Houston suburb of 

e same name, where Nash 

, few up in the late ’50s and 
60s, the expanded line exudes 
he sophisticated and stream- 

’ ined style of the time. Nash’s 

1 6 original designs for the 

iz tome cover case goods, tables 

.. nd mirrors in sleek silhouettes. 

jing 
‘among the materials are solid 












ff : : ; 
> |osewood with lacquer in a satin 


-. terrazzo surfaces and re- 
4 | erse-painted-glass tabletops. 


| 


Wy 


Madison is an overscale 
gentleman’s club chair 
with mahogany legs. 








George Cameron Nash 
150 Dallas Design Center 


Dallas, TX 75207; 214-744-1544 


www.georgecameronnash.com 














Old World Weavers 


Akbar, a 16th-century ruler of Mughal India, cre- 


ated a monument to himself, Sikandra, known 
for its gardens. Sikandra is a unique fabric at Old 
World Weavers (212-355-7186) in which wool 
crewel blossoms are hand-embroidered, cut and 


appliquéd onto a background of tulle. 








continued on pige 220 
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Dude Ranch 
Do-Over 


A HISTORIC TEXAS HOMESTEAD 
REALIZES ITS RUSTIC PROMISE 


A peeled-pole gate leads into the 
Texas Hill Country spread owned 
and renovated by architect Christo- 
pher C. Hill. “The two-story sec- 
tion dates to the 1850s, when Peter 
Gallagher founded the ranch,” says 
Hill. “The porches lining the court- 
yard were added in the 1930s.” 


eople who think of 
‘Texas as a vast and 
often desolate plain 
punctuated by the 
occasional megalopolis are al- 
ways surprised to learn about 
the Hill Country. This pictur- 
esque swath in the center of 
the state, just west of the axis 
connecting Austin and San 
Antonio, isn’t exactly a secret; 
but it’s also not on the radar 
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of many nonresidents whose 
familiarity with Texas is based 
on visits to its large cities, its 
Gulf Coast or its scenic Big 
Bend region. 

When they do visit the Hill 
Country, they’re impressed 
by a lush and rolling landsc: 
abundant water and wildlife 
and a blanket of beautiful fo- 
liage—which, while posing no 
immediate threat to New En- 


gland’, offers enough iteration 
of red and orange in the fa 
months to draw its fair shar 
of leaf peepers. To Christophe 
C. Hill, an architect and hg 
tive of San Antonio, the Hi 
Country “is a very comfortabl, 
place to be.” 

And now it’ his home. Eley 
en years ago, while he was de 
veloping a property in a part ¢ 
the Hill Country not far fror 
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San Antonio, “someone told 
,me I should take a look at a 
Piece of land nearby,” he says. 
| I thought: I really don’t need 
.|any more property. But then 
they said it had a really cool 
“)house on it.” 

That last bit of informa- 
J tion, catnip to any architect, 
4 was enough to lure him to the 
_|3ite. The “really cool house” 
turned out to be a sprawling 





Restoration Architecture by Christopher C. Hill 
Text by Jeff Turrentine/Photography by Mary E. Nichols 


BeLow: An 18th-century Ecuador- 
ian painting hangs near Mexican 
equipal tables and chairs on one of 
the porches, which Hill calls “a 
great example of good architecture 
without architects.” The rough- 
hewn cedar posts and beams and 
native stone are from the property. 


ranch that had once belonged 
to Peter Gallagher, an Irish im- 
migrant who was the diarist for 
the Texan Santa Fe expedition, 
a failed land-grab attempt in 
1841 by the Republic of ‘Texas 
that resulted in a Mexican pris- 
on sentence for Gallagher and 
his compatriots. 

In the 1920s the Gallagher 
spread was bought by Vachel 
and Amy (later known as 








“Mama Mac”) McNutt, a rug- 
ged pioneering husband-and- 
wife team of wildcatters best 
remembered for having discov- 
ered the first potash deposits in 
the Western Hemisphere. The 
McNutts, realizing that ‘Texas 
didn’t yet have one, turned the 
homestead into the state’s first 
dude ranch. Over the years it 
hosted a number of luminaries 
who were passing through the 














area, including Will Rogers, 
Orson Welles and the soprano 
Lily Pons. Older locals stll talk 
of a party held there for Prince 
Rainier and Princess Grace 
that was attended by some of 
the ranch’s more rustic neigh- 
bors, whose rowdy and drunk- 
en behavior scandalized the 
visiting royals. 

By the time Hill purchased 
the ranch, “no one had lived 


www.ArchitecturalDigest.com | 207 





























“This house 1s rustic, was 
meant to be rustic and will always be 


rustic,” says owner Chris Hill. 


ABove: Potted geraniums and a 
19th-century New Mexican proces- 
sional piece enliven steps leading 
to the guest suite. “The arch was 
most likely added by ‘Mama Mac’ 
McNutt, the doyenne of the Galla- 
gher when it was functioning as 
Texas’s first dude ranch,” says Hill. 


here for about 15 years,” he 
3ut it hadn’t been com- 
pletely abandoned; it was 
still in somewhat functional 
shape.” And so, with typical 
‘Texan bravado, Hill—who 
hadn’t been looking for any 
more projects in the first 
place—embarked on a project 


says. — 


of epic proportions: convert- 
ing a 19th-century homestead 
that had already once been 
converted into a 20th-century 
dude ranch into a graceful 21st- 
century residence. 

‘The idea was never to create 
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“T tried to recapture the feel of those 
early hotel days—casual, stylish Tex- 
as country.” RIGHT: A mix of Mexi- 
can, French and Italian antiques 
joins new chip-carved bookcases and 
low tables in the living room. Trav- 
ers slipcover linen on sofa. Chelsea 
Editions drapery fabric. 


a sleekly contemporary home 
inside the shell of the old Gal- 
lagher Ranch but rather to 
honor its history by highlight- 
ing what rough-hewn charms 
were already present. The 
stone, stucco and wood—not 
to mention the rifle slits and 
gun ports in the walls, left over 
from the days when Comanche 
sorties were regular occurrenc- 
es—would remain, and individ- 
ual rooms would be given new 
life through elegant antiques, 
fabrics and furnishings. As Hill 
puts it: “This house is rustic, 
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Asove: An early-19th-century Mexi- 
can painting hangs above a Mexican 
wedding chest anda pair of 18th- 
century Italian candelabra, which are 
on a chip-carved sideboard in the 
dining room. In the foreground, a 
chandelier illuminates a Mexican 
santo; both are 18th century. 


i 5. Di 


was meant to be rustic and will 
always be rustic.” 

Spanish and Mexican pieces, 
especially those from the 18th 
and 19th centuries, moved to 
the front of the line. In the 


living room, a collection of 


mercury glass sits atop an 
I8th-century Spanish table 
decorated with carved pan- 
els; near it is an 18th-century 
Spanish cabinet and writing 
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desk known as a vargueno. (It 
says something about Hill’s 
brand of cosmopolitanism that, 
while Texas isn’t exactly lack- 
ing in sources for fine Span- 
ish antiques, both pieces were 
purchased in France.) 

‘There are, somewhat fa- 
mously, six flags that have 
flown over Texas at one time 
or another—and one of them, 
between 1685 and 1690, ac- 


Opposite: “I wanted to reinstate 
some of the earlier finishes,” Hill 
says of the kitchen. “The turquois} 
color was found while we were re 
storing the cabinets, and the floo 
was painted using marks from the 
old tile as a guide.” On the table a 
a pair of Peruvian silver peacocks. 


tually belonged to Franc 
as it happens. So the 18th 
century gilt-tole-and-cry$ 
tal Parisian chandelier in th 
dining room can claim a kit 
of birthright. But the 17tl 
century Flemish tapestry thd 
takes up almost an entire wal 
Hill makes no apologies fe 
anomalies of provenance, es 
pecially when they perfort 
such critical functions. “Firs 
it helps the room acoustically 
he says. “Second, it warms t 
room up a lot. And third, 
hides a really large, bright bl 
tile fountain behind it that w 
probably installed back in 
30s.” He toyed with the ide 
of removing the fountain a 
together but decided to cor 
ceal it instead. “I don’t want t 
take it out because it’s a part 
the history of the house. Som¢ 
day, someone else may wa 
to play that up.” 

Works by two of Mexico 
most celebrated 20th-centu 
artists, Frida Kahlo and Jua 
O’Gorman, hang in the mas 
ter suite’s sitting room, wher 
a chip-carved wardrobe, cus 
tom-designed by Marcia Blan 
Brown, a furniture-designin 
friend of Hill’s, rests in a co 
ner. “Marcia and I worked o 
a project together once in Sa 
Miguel de Allende, and sh 
ended up staying in Mexico 
says Hill. “She made a lot,o 
the furniture in this hous@i 
much of it chip-carved, whic] 
is probably a little more Span 
ish or even Basque in influ 
ence than Mexican. But sh 
has her own distinct style. 
She’s also not a bad scout: Sh 
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Lert: A circa 1935 painting by Frida 
Kahlo hangs over the mantel in the 
master suite’s sitting room, where 
the walls were stripped of plaster to 
reveal the limestone. Above an arm- 
chair is a circa 1930 work by Juan 
O’Gorman. Brunschwig & Fils gold 
linen brocade on bed and canopy. 


found the pair of 18th-century 


Italian consoles in the master 
bedroom, where Hill remor- 
tared the stone walls to em- 
phasize their hand-quarried 


qualities and kept stripping 


layers of paint off the wood 
ceiling until he found one 
he liked, from the 1930s. 
“We’re improving things 
here little by little,” says Chris 
Hill, who estimates that in 


= 
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Top: Saturnino Herran’s circa 1916 
Orange Vendor is above the fi replace 
in one of the guest rooms. ABOVE: 
Gigi, one of Hill’s two French bull- 
dogs, stands near iron-and-rope 
chaises longues by the pool. The na- 
tive-limestone barbecue area was 
added in the 1940s. 


the decade he’s been restoring 
the ranch, he’s gotten “about 
a third of the way there.” He 
has no illusions that his job 
will ever be finished, in the 
conventional sense of that 
word. In fact, he says, he has no 


problem whatsoever tackling 


just one room of his 25-room 
Hill Country refuge per year, 
“so by the time we finish, it will 
be time to start again.” [] 








www.ArchitecturalDigest.com | 213 








HOTELS 


Napa Valley’s 
Poetry Inn 


PERFECTING THE BED-AND-BREAKFAST 
IN CALIFORNIA’S WINE COUNTRY 





Architecture by Howard J. Backen, FAlA/Interior Design by April Powers 
Text by Patricia Leigh Brown/Photography by Erhard Pfeiffer 





hen a pen- 

niless Robert 

Louis Ste- 

venson hon- 
eymooned in Napa Valley, he 
slept in a run-down shack on 
Mount St. Helena. Despite his 
poverty, he was an early con- 
noisseur of the vine, an astute 
observer of the Napa Valley 
terroir, a place, as he wrote in 
1883, “where the soil has sub- 
limated under sun and stars to 
something finer, and the wine 
is bottled poetry.” 

So there is a bit of poetic 
irony to be found in the Robert 
Louis Stevenson Suite at the 
Poetry Inn, a microclimate of 
luxury where slippers magi- 
cally appear beside your bed, 
the pillow is preordered to 
your specifications, and killer 
views from your private terrace 
lull you into believing that the 
entire Napa Valley is yours 
and that you are the only one 
with the key. Named for Ste- 
venson’s now famous phrase, 
which appears on billboards 
along Highway 29 welcoming 
visitors to the valley, the Poetry 
Inn is perched regally on its 
own hillside high above Yount- 
ville, the down-home country 
hamlet where the local café 
is The French Laundry. The 
lord-of-the-manor exclusivity 
begins at the foot of a private 
drive, which is gated, the en- 
trance code dispensed only 
to guests. 

‘The inn calls itself a bed- 
and-breakfast, which is a little 
bit like considering Michel- 
angelo’s David a fine objet 


“Our goal was to create a five- 

star bed-and-breakfast,” architect 
Howard J. Backen says of the Poetry 
Inn, in California’s Napa Valley, 
which he and his associate, design- 
er April Powers, built for vintner 
Cliff Lede. The three-suite inn is 
nestled in the hills above Yountville. 
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Views are framed by Backen’s 
signature pocket doors and 
windows, which can be completely 
opened to the landscape. 








Lert: “The Great Room has a 
homey, country casual feel. It doesn’t 
feel like a lobby of a hotel,” says 
Powers. William Glen Crooks’s 
Apotheosis hangs at rear. The dining 
chairs are from Janus et Cie. Krav- 
et leather on love seats. Rogers & 
Goffigon love seat cushion linen. 


d’art. Breakfast is a three- 
course affair overlooking the 
valley floor. 

The inn, which is limited 
to three suites, each with a 
private terrace and an out- 
door shower deck, is the only 
public accommodation in the 
Stags Leap district, an appel- 
lation synonymous with ac- 
claimed cabernet sauvignons. 
It is the latest property in the 
wine phalanx of the epony- 
mous Cliff Lede Vineyards, 
the Canadian developer turned 
winemaker whose vineyard, 
known for limited-production 
cabs—including his flagship 


“Poetry” blend—forms much’ 





Asove: The terrace off the Great 
Room “is an ideal spot to have some 
wine and enjoy the magnificent 
view. You can see the valley and the 
Mayacamas Mountains beyond,” 
the designer says. “The ceiling has 
fans and heaters. It’s an all-season 
area for dining and lounging.” 


of the idyllic rural setting the 
inn looks down upon. 

If there is such a thing as an 
architectural terroir, the Poetry 
Inn may be it. Vineyards criss- 
cross the hillsides. The views 
of the sun setting behind the 
Mayacamas range, the valley’s 
sinuous spine, cry out for un- 
winding in your suite with a 
good bottle of wine, perhaps 
over a wood fire; the inn’s pri- 
vate cellar has one of the finest 
selections of European wines 
in the valley. 

The Stags Leap district bears 
the name of the rocky palisades 
that help give the appellation’s 


wine a distinctive style. Its inn 
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“Each suite is unique,” Powers says. 
Asove: A four-poster dominates 
the bedroom in the Robert Louis 
Stevenson Suite. “We pulled the 
palette of gold and rust from the 
surrounding landscape,” she says. 
Schumacher floral pillow fabric. 

















is notable for its restraint and 


intimacy, the feeling of having 
arrived at a private home where 
the newspaper comes wrapped 
in a silk ribbon and a skilled 
massage therapist fetches you 
at the door to your suite, robe 
and slippers in hand. In place 
of a traditional lobby there is 
the Great Room, an oasis of 
monochromatic calm where 
books on wine await on the 
low table and mohair throws 
on leather-and-linen love seats 
are available for chilly nights. 

The feeling of casual appro- 
priateness, of coming home, 
was what Howard J. Backen 
wanted to achieve. Cliff Lede 
purchased what was then a pop- 
corn-ceilinged, shag-carpeted 
3&B three years ago, first with 
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The design, inspired by the Napa 
vernacular, “is a blend of Craftsman 
and shingled-cottage sty les,” says 
Backen. “We opened up the rooms 
so the inn would feel more like a 
home and added terraces to take 
advantage of the view and the warm 
climate.” Anove: The entrance. 


the idea of transforming it into 
a residence. “I would drive by 
the inn, which had a For Sale 
sign for a long time,” Lede 
recalls. “There were very few 
sites for inns in the valley. I 
gradually became convinced it 
was like waterfront property 
and that we should build the 
most luxurious inn in Napa 
Valley there.” 

The year before, the de- 
veloper had purchased the S. 
Anderson winery on Yountville 
Cross Road, known for its spar- 
kling wine. He and Backen, the 
court architect to a clutch of the 
valley’s most revered vintners, 
completely reimagined a 1913 
Craftsman bungalow as a tast- 
ing room, with an outdoor gar- 
den and a gallery in the former 
fermentation room. 

The style of a rarefied shin- 
gled cottage was-the starting 
point for the Poetry Inn. “We 
took that shingle-roof cottage 
aesthetic up the hill, so there 
would be a cohesive set of 
buildings,” Backen explains. 















continued on page 254 
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gave the suite’s sitting area “a ro- 
mantic feel,” she says. The low table 
was made from antique hemlock. 
Olive oil jars, photographs and a 
French bow] fill the niches. Rogers 
& Goffigon drapery fabric. 
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Discoveries by Designers 


A Fair Afar 

From June 9 to 18, London’s Summer 
Fair, Olympia, will invite art devotees 
and designers to peruse the wares of 
more than 300 international dealers of 
antiques and artifacts. “It offers an un- 
paralleled opportunity to find inspiration 
for my projects,” says John Stefanidis, 
who is looking forward to London dealer 
Katie Jones’s comprehensive selection of 


contemporary Japanese ceramics (right). 





www.olympia-antiques.com 
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Strong Finishes for 


SS" Francisco siblings Andie 
and Pilar Woodman (above 
right, from left to right) began 
Woodman Designs in 2002 
after apprenticing with local 
decorative painter Elisa Stancil. 
Though they started out spe- 
cializing in traditional finishes 
for period homes, such as oil 








Iwo Sisters 

glazing, wood graining, and 
painted and stenciled wallpa- 
pers, the sisters have added to 
their repertoire modern painted 
finishes, marbling, gold and 
silver leafing, painted furniture 
and furniture restoration. Paul 
Vincent Wiseman is among 
those who admire their work. 


Woodman Designs, 702 Earl St., San Francisco, CA 94124 
415-225-5052; www.woodmandesigns.net 


220 | www.ArchitecturalDigest.com 





Ainsworth 
Noah 


SeaCloth presents its 
latest collection, Splash 
On, at Ainsworth Noah 
(800-669-3512). Fun- 
gle, left, and Palm, right, 
are printed on union 
cloth and come in sky, 
grass, coral and cocoa. 
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“The craftsmen at 
Ironwood do brilliant 
work,” says Holl. 





A Reinvention 
of the Chair 


Wells Mason’s 10-year-old venture, Ironwood 





Industries, continues to handcraft innovative items. 
The Celeste chair, available in dyed maple (above) as 
well as natural finishes, is built with hand-chopped 
mortise-and-tenon joinery. It is Mason’s interpreta- 
tion of a chair seen at Palladio’s Villa Foscari at Mal- 
contenta near Venice. His clean, careful design has 
made him a favorite of architect Steven Holl. _] 
Ironwood Industries 


204 & 206 Commerce St., Coupland, TX 78615 
512-450-1933; www.ironwoodindustries.com 
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Distilling the Contig’ ) 


N| MORETHAN A BEACH HOUSE, A NEW HOME 
| ON MARTHAS VINEYARD EMBODIES TRADITION \ 


| dead oe Shamamian of Ferguson & Shamamian/Interior Design by Michael S. Smith 
andscape Design by Debor: Salad by Steven M. L. Aronson/Photography by Scott Frances 























Sap a at pte sa 


Azove: Flagstones arranged in an 
organic pattern lead across the 
front lawn and garden to the porti- 
coed entrance. To give the house 

a sense of having grown incremen- 
tally over many years, the architect 
designed a floor plan that consists 
of multiple modestly scaled wings. 
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Brow: A pair of pendant ceiling 
lights add a distinctly nautical feel 
to the kitchen. Opposite: The din- 
ing room, with its unencumbered 
views of the ocean, features a ma- 
hogany table and chairs that Smith 
designed for the space. The Geor- 
gian flatware is from Christie’s. 


e spends supercharged days 
overseeing movie studios 
television stations, publish 
ing houses, national and in 
ternational newspapers, magazines, anc 
Internet entities as the president an 
COO of one of the world’s biggest me 


dia companies, but when it came to his 
summer house, he chose to or think big 
His ideal was something modestly scaled 
and vernacular—as opposed to, let’s say. 
one of those McMansionized versions o 
a beach house that could pass for a coun- 
try club. “Emotionally,” the wife explains, 
“the place that my husband and I are most 
attached to is Martha’s Vineyard, where 
his family had an old fishing-camp-type 
cottage. We spent our honeymoon there, 
and for the following 30 summers we were 
like gypsies, renting in all these great spots 
all over the island.” 
At some point the couple began a quest 
for a house of their own, but as hard and 
as long as they looked, they could never 
find exactly the right one. What they 
eventually did succeed in finding was a 
picture-perfect property, complete with 
hills and dales, dark woods and effulgent 











Asove: Contrasting with the soft 
tones of the stone end walls of the 
enclosed porch are the mahogany- 
finished sofa, a pair of chairs and 

an ottoman, all from Brown Jordan. 
Against the rear wall is a 19th-cen- 
tury pine armchair with a striped 
fabric from Ralph Lauren Home. 


a nag 


As part of an overall natural approach 
to the property, landscape archi- 
tect Deborah Nevins avoided estab- 
lishing formal garden areas. RIGHT: 
Near the terrace, boxwoods help 
direct the eye toward the ocean- 
front site’s most picturesque attri- 
butes. Terrac airs, Janus et Cie. 





then washed with a patina-imparting tea 
dye (“The unbelievable power of Michael’s 
decorating is the way he just keeps layer- 
ing,” the wife insists). Smith prides him- 
self on not having over-restored any of 
the early American pieces, such as the fine 
Queen Anne curly-maple chest of drawers 
in the entrance hall. And on having pro- 
vided, for underfoot, a magnificent Tabriz 
and a wonderful Sultanabad, not to men- 
tion the vintage hooked and needlepoint 
rugs in the three college-age children’s 
jewel-box rooms. 

The couple had been collecting work 
by local artists—“scenes that say Mar 
tha’s Vineyard to us”—since they first 
set spellbound foot on the island. And 
now for this house they began gathering 
theorem paintings of flowers and fruit, 
and accumulating as well quite a nautical 
trove. “What could be more appropriate 
than pictures of ships,” Smith enthuses, 


“given the island’s big whaling and fishing 


continued on page 255 
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RESTORING THE PATINA OF AUTI [ENTICITY TOR 
1928 BUNGALOW IN SOUTH CAROLINA 


Interior Design by Stephen Shadley/ Text by Amanda Vaill/Photography by Steven Brooke 




















 ———— 
Top: Interior designer Stephen Axove: Overlooking Lake Lanier, the 
Shadley expanded Brad Whitney’s original covered porch has mas- 
classic 1928 Craftsman bunga- sive stone piers and timber trusses. 
.low on a heavily wooded lakeside Ricut: Shadley raised the living 
property in South Carolina. The room ceiling and added clerestory 
new kitchen/sitting room wing, windows above the formal entrance. 
left, which faces the garage, has its Asian antiques mix with the living 
own entrance off the courtyard. room’s Arts and Crafts furnishings. 
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rad Whitney is a geria- 
trician, a physician who 
specializes in elderly 
patients—a specialty 
» has gravitated to naturally be- 
use, he says, “I like everything 
d: old houses, old furniture, 


der people. Old things have 
ore character.” So it sta 
ason that when he was p ing 
open his medical practice and 


ds to 


settle in the northwest corner 
of South Carolina, not far from 
where he grew up, he looked for 
an older house. “But the realtors 
kept showing me these modern 
bungalows that were piles of 
brand-new bricks in the middle 
of pastures,” he says, laughing 
at the memory. “And I kept tell- 
ing them I wanted something 
with character.” 


When the right house finally 
»d, Whitney wasn’t even 
area; he’d had to return 

to the Pacific Northwest to 
wind up his affairs there be- 
fore relocating. But his moth- 
er, who lived 100 miles away, 
rounded up her bridge club—a 
group of women who had 
known Whitney since he was 
in knee pants—and they drove 


over to inspect the property. It 
passed muster with them; and 
as soon as Whitney saw it, he 
realized that it was The One. 

A 1928 Craftsman bungalow 
on Lake Lanier, in the foothills 
of the Blue Ridge Mountains, 
the house had been built when 
the surrounding area had 
shown promise of becoming 
a holiday resort. A handful of 








www.ArchitecturalDigest.com 


cabins and a restaurant still 
bear witness to the original 
developers’ dreams. But the 
1929 stock-market 
ensuing depression let the air 


‘rash and 


out of the development bubble. 
And although in recent years 
the lake has become a magnet 
for second-home buyers and 
year-round residents, the bun- 
galow itself seemed hardly to 
have changed in 80 years. 
linetacteitiwas sanwreck,” 
Whitney cheerfully admits; it 
hadn’t been painted in years, 
the interior space was chopped 
up with cast-iron room divid- 
ers, and the lake view from 
the stone terrace on the front 
had been obscured by a thick 


plantation of trees that had 
grown between the house and 


Lert: The kitchen wing’s sitting 
room has its own stone fireplace. 
Next to a 19th-century mahogany 
workbench, which once belonged 

grandfather, 

. The maple 
lounge chairs and floor lamp are 
Cushman, from the 1940s. 


the water—a problem that 
was complicated by the fact 
that the land the trees were 
on belonged to a neighbor, so 
they couldn’t be cut down. And 
the cramped space in the house 
and in a tiny in-law apartment 
over the garage needed to be 
expanded to make room for 
family gatherings and guests. 
Enter designer Stephen 
Shadley, whom Whitney had 
met years previously and who 
had become a friend. “Our fam- 
ilies are friends, too,” Shadley 
points out. “My mother helped 
Brad’s brother make a quilt as 
a Christmas gift for Brad’s par- 
ents.” Shadley approached the 
project with what can only be 
described as a familial perspec- 
tive, and the resulting redesign 


Asove: The new dining room. 

On walls paneled in cherry with 
painted battens, a band of windows 
brings the nearby lake into view. 
The wood table, from India, has 
bentwood-and-cane chairs by Tho- 
net. The portrait is of Whitney’s 
great-grandfather, a sea captain. 
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has an authenticity that makes 
the additions seem as if they 
had always been there. 

Shadley’s first step was to 
give the house a formal din- 
ing room, a space with a quality 
absent from the existing floor 
plan: optimal views of Lake 
Lanier. The dining room’s 
cherry-paneled interior and 
wide band of windows, added 
off the living room’s chimney 
wall, overlook the new lakeside 
terrace. Between the dining 
room and the garage, he placed 
a substantial new kitchen with 
an adjacent situng room W hose 
massive stone fireplace invites 
gatherings. The kitchen wing 
created a w elcoming entrance 
courtyard, and Shadley re- 
oriented the house toward it, 
moving the front door from 
one side of the living room to 
the other. 

One of the challenges the 
designer faced was making 
room for the owner’s collec- 
tion of family furniture and 


continued on page 255 
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Anove: The terrace is next to the 
dining room and kitchen and has 
Russel Wright folding chairs and an 


old‘ ‘joggling board” bench. BELow: 


The master bedroom. The quilt, 
sewn from pieces of men’s suiting, 
is by Whitney’s brother Timm and 
Shadley’s mother, Dorothy. 
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Opposite: Between the house’s 
front porch and the edge of Lake Li \ 
nier, the steeply sloped and rocky 
landscape is covered with hostas, 
rhododendrons and other perenni { 
als. “In the spring,” says Shadley, 
“native dogwood forms a canopy 


over the yard and the terrace.” 
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Beautiful automobile design 
celebrates innovation and 
expression, striving for new heights 
of style and more ways to move us. 
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Design in Motion 


By Martha Thomas, Phil Patton and Mark Ginsburg 


mY 4g 


7 


Lamborghini's mega-horse- 
power Gallardo helps the 


Italian police keep highway ook nd ey 
speeders in check. If you weren't able to get your hands on one of the cus- 


tom Aston Martin chess sets when they briefly appeared 
in the Aston Martin Collection, you may have another 
chance. The sleek anodized-aluminum set (from the au- 
tomaker that designs for James Bond) has reappeared in 
the ultraluxurious Rapide concept car. 
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Keeping Pace with the Latest from Jaguar, Lamborghini's Dashing 
Patrol Car and the Thrill of Italy's Mille Miglia 





Patrolling in Style 


He patrolmen in the Italian 

province of Emilia-Romagna, 

whose capital is Bologna, close to the 
Lamborghini factory, now have the 

world’s coolest patrol car: a 500-horse- 

power Lambo Gallardo with a high-de- 

sign light bar on the roof. The second 

donated by the Nando Peretti Founda- 4 
tion—named for the Italian oil entrepre- a 
neur by his daughter, designer Elsa—the 
Gallardo has the electronic capability 


With a zero-to-60 time under five sec- 
onds, the patrolmen’s Lambo can catch 


to read license numbers at high speeds. | 
any speeder. And yes, there is a siren. | 


| 
| 
Seldom are coupe and convert- ; 
ible executions of a single car 
equally alluring. lan Callum 
accomplished tiat feat with the}, 
current Aston Martin DB9s. Now 
designing for Jaguar, he has cre 
ated two new XK variants with |7 
complex lines that appear grace4 
ful and ageless. They're cousins 
to the legendary E-types, not 
siblings, as Callum, thankfully, | 
avoids the retro. Verdict: Ele- 
gance and low-key sensuality 
finally soften a luxury-car seg- 
ment known to flirt with excess. 








| 


Green Fleet 


SS 


lf you hail a cab in New York these days, 
your chances are a little more than one 
in 500 that a fuel-efficient hybrid will 
stop. But it’s a start—about 22 Ford Es- 
cape hybrids have joined the fleet. Cab- 






drivers are reporting huge savings, and Hear Me Roar 

as Cars shift into electric mode while Just about every woman at Volvo had a say 
idling, pedestrians are probably equally in Your Concept Car (YCC}, which debuted 
grateful for the new technology. at the Geneva Auto Show back in 2004. 





Concepts are meant to be dreams come 
true, and this one fulfilled many; the race 
Car-inspired capless ball valve for fill-ups 
precluded messing with a fumy gas cap, and 
there were intuitive places to stow purses, 
cell phones and gym bags. The gullwing 
doors made loading awkward items a snap 
and even eliminated a sill to climb over in 
tight skirts. Look for whispers of YCC in the 
NENA new C70’s nifty storage compartments and 
Oyu run-flat tires, and a rear park assist in the 


SE new S80, which just debuted. 
Re ty 
of New York. 





Volvo's Your Concept Car was designed with a woman's needs in mind. 








ie May 2005, Carl Magnusson, for- 
mer director of design for Knoll, 


‘The pair drove a 1955 
and his wife, architect and designer Pr yrscl 1e Cont nent al 
Emanuela Frattini, pulled into a 218th- 7 eet : we Ls 
place finish in the Mille Miglia, one of Cc JUPe, al CTIC SI lve wit h 
the Ost Bee ous ano reas 2 leat her seats. 
the world. Their showing was admira- 

ble in a rally of some 370, but for Mag- 





nusson, the thrill of participation was a 


what mattered. “It’s amazing to be in Jt [ht 


this parade of magnificent cars driving 








through the countryside,” he says. 
The pair drove a 1955 Porsche 





Continental Coupe, arctic silver with 
leather-and-corduroy seats, in the 
1,000-mile rally, which winds its way 
from Brescia to Rome and back. The 
three-day event consists of a series of 
timed trials that can range from sever- 
al miles to a matter of feet, measured 











of a second. “It’s pretty stressful,” re- 
calls Frattini, whose training as an 
architect came in handy: “To start 
and stop in exactly the right spot, you 
have to align points in space. It’s very 
visual. We went into it with the goal MCh en rata chs 
of not coming in last,” she says. “We race beret) tli Celi m ils 
got into extremely tense situations, PRU Creel ete 

but our marriage survived.” 0 
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Motoring Life 


The Design Center in 
PRS eT 
serves as the world- 
wide design hub for 
Toyota's Lexus division. 
The complex includes 
alm fe) eee (crealalrere]| 
OT) (Ral eam ele ECs 
with auto suppliers. 





Lexus’s Global Push | 


The Emphasis Is on Originality at the Automakers New Design Center 


Text by Mark Ginsburg/Photography by Theo Westenberger 


nside the sleek new Design Center 
in Toyota City, Japan, much soul- 
searching 1s going on as Toyota, the 
world’s most powerful car company, 
takes its Lexus brand global nearly two 
decades after its creation. Toyota—the 
name literally means “rich field” in Jap- 
anese kanji—is a deeply conservative, 
unpretentious company that has risen to 


_preeminence through superior manage- 


ment and production techniques rather 
than bold or original design. However, 
“olobal premium” markets, which include 
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India, China and Russia, now demand 
much more liberal attitudes toward styl- 
ing, as evidenced in the wide-mouth Audi 
grille, the flashy BMW “flame surfacing” 
and the bulging wheel arches of the newest 
Mercedes-Benz S-class. 

Lexus, for most of the world, including 
Japan, has represented little more than a 
badge placed on a few higher-end ‘Toyota 
models for sale in the United States and 
select European markets since 1989. So 
the massive company ts finally mobilizing 
its top design lieutenants to create models 


The Lexus SC (oppo- © 
site), which has the 
company’s first convert 
ible hardtop, receives a 
refill at a gas station in 
Toyota City. Introduced f= 
in 2001, the 300-horsefy 
power machine was 
perfected at the center, 
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Motoring Life 






Clad in glass, the cen- 
ter's curved facade 
(above) gives way to a 
Spacious rooftop view 
ing yard (above right), 
where the LF-A concept 
Car joins a painted 

clay model of the 2007 
LS 460. at left 


With its retractable roof 
in place, the viewing 
yard serves as a dra- 
matic stage for two- and 
three-dimensional 
presentations (right). A 
large bank of projectors 
tops the expansive 
glassed-in viewing room. 
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DESIGNER TOKUJIN YOSHIOKA 


When the very first Lexus was unveiled in the 
United States in 1989, the center of attention 
was not the styling but the instrument panel: 
Eerie white dials, and their needles, popped 
up out of blackness to glow like holograms. 
As Lexus continues to experiment with cre- 
ative uses for fiber optics, its hiring of designer 
Tokujin Yoshioka to create a major installation 
for the restyled LS at Design Week in Milan 
this year was logical. 


Yoshioka is a master of using raw material. 


For the retrospective “Issey Miyake: Making 
Things,” he followed a single bolt of fabric, un- 
cut, to its final stage as a glorious Miyake dress. 
At the latest Tokyo Motor Show, he framed 


Toyota's stand with huge sheets of acrylic that 
taillight reflectors are cut from. Through them 
the cars appeared to float and could be seen 
from a distance despite the crowds. 

Now Yoshioka’s fixated on fiber. “The next 
generation will be a fiber generation,” he as- 
serts, and he’s developed a chair from a mass 
of baked fiber to prove it. “I wanted to chal- - 
lenge history,” says Yoshioka. “No chair’s ever 
had a completely fiber structure.” In Milan, the. 
Lexus’s white clay form was seen through 700 
kilometers of hanging transparent fiber onto 
which video art was projected. Also present 
were Yoshioka’s white fiber chairs, positioned 
like futuristic haystacks. 





unique to the Lexus nameplate and define 
a worldwide brand identity. 
“Why does a German car feel like a 


German car? Even if someone doesn’t 


know that history or culture well, they feel 


something different about it,” points out 


Wahei Hirai, managing officer of Toyota 
Motor Corporation. Hirai is in charge of 
all Toyota’s design and leads the rethink- 


_ ing of Lexus for worldwide consumption. 
“So I ask: ‘What are the authentic Japa- 


nese values?’” he continues. “Our own 
identity is something we haven’t had to 
think about before. After all, we’re Japa- 


nese; we don’t need to talk about what is 


Japan,” he adds with a smile. 


When Hirai’s team queried a group of 
European teenagers about their opinion of 


Japanese design, they received a twofold 


reply: “On one hand it’s very innovative, 
modern and simple; on the other hand, 
very tiny, too advanced, many colors, 
strange and cheap-looking,” he recalls. 
“The first side is positive; they said it was 
cool. But why do they feel this is Japan? 
If we can answer this, maybe we can cre- 
ate good Japanese things in the future,” 
says Hirai. 





In the model shop, 
| located within the 
Design Center, a tech- 
nician creates taillight 
| reflectors for a proto- 
| type vehicle by heat- 
| ing acrylic sheets and 
| molding them over 
| a wood form. 
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A cantilevered walk- 
way hovers over the 
rooftop of the technical 
center, where a patch 
work of low ground 
cover hosts recreational 
and meditative activi- 
tles by the employees 






Bottling cool can be elusix e, but recent 
Lexus designs indicate success: The new 
IS and GS and the forthcoming LS 460 are 
sophisticated, attractive cars sharply differ- 


entiated from their Furc )pean competitors. 


The range is unique in that the models 
share few design cues—the “family” look 
adopted by all the German manufactur- 
ers 1s avoided. This diversity—part of a 
global strategy to have vehicles suitable 
for all markets—is achieved by appointing 
individual design teams to each car line 
and letting them define the Japanese-ness 
Hirai seeks on their own. 

“The German high level is well estab- 
lished and synonymous with wealth and 
success. We’re just starting; if we follow 
them, no Japanese will want us, because it’s 
always easier and clearer to get the origi- 
nal, so we need our own philos« yphy,” Hirai 
maintains. In design terms that translates 
to a unique set of proportions that influ- 
ences the Lexus silhouette. ‘Then there’s 
the pesky issue of a grille. “BMW and 
Mercedes have had their grilles forever, so 
it’s kind of strange that we suddenly have 
one too, so ours is always a bit lower in 
relation to the headlamps. The European 
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Personnel who shape 
the future of the brand 
include (clockwise from 
above) the new Lexus 
IS design team; Toyota 
Motor Corporation man- 
aging officer Wahei 
Hirai; and color and trim 
designers Kaora Nakai, 
left, and Kozato Kato. 


one is higher and representative of status 
7 and a powerful engine.” 
_ Inreferring to the widely held view that 
| Japanese design fosters the sleek and mod- 
© ern and the derivative and clichéd, simul- 
® taneously, Hirai is circumspect. “Maybe in 
| a Western country these sides compromise 
} or fight each other, but in Japan we try to 
} harmonize and then create a complete- 
® ly new value,” he explains. When asked 
what luxury means to him, Hirai replies 
} that luxury has a spiritual aspect: “Very 
| mixed things: exciting but calm, happy but 
sad—those kinds of emotional things are 
luxury, and the mind has to be ready to 
feel it, to sense it. That’s luxury, instead 
lof expensive or gorgeous.” Americans evi- 
dently agree—Lexus has been the best- 
selling premium car in the United States 
for six years running. Working overtime 
in the new Design Center, Hirai and his 
team are determined to convince the rest 
of the world. 0 


A virtual reality “cave” 
(left) helps designers 
simulate the ergo- 
nomics of new models. 
With the aid of 3-D 
glasses, city streets and 
landscapes are pro- 
jected into the “driver's” 
field of vision. 








The sleek lines of the 
Design Center extend | 
to a Zen garden at 
a Lexus dealership in 
Nagoya (below). The | 
company’s Japanese 
dealerships are known 
for service reminiscent 
of an upscale hotel's. 
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Chris Bangle, chief of 
design at BMW's Pro- 
jekthaus in Munich— 
where the company’s 
cars are designed— 
draws the outline of a 
Z4 coupe, the latest 
BMW model. 


ince he arrived as BMW’s chief of design, Ohio- 

born Chris Bangle has presided over a dramatic 

shift in the look of Germany’s “ultimate driv- 

ing machines.” He brought a new, emotional 

style to such models as the Z8 and Z4 sports cars, the 

X5 sport utility vehicle and the top-of-the-line 7 Series. 

The result has sparked controversy among fans of the 

cars. Bangle has also overseen the company’s subsid- 

iaries, Mini and Rolls-Royce. He is known for his rapid- 

fire speech in a mixture of German, English and Italian— 
nicknamed “Banglish.” 

‘The opinionated and articulate designer recently talked 

to us about why cars are icons and car designers can be as 
important as architects. 
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Bettering the BMW 


SHesign Chief Chris Bangle on the Evolution of the Automobile in the Digital Age 


Text by Phil Patton/Photography by Uwe Duettmann 


Why DO YOU ARGUE THAT THE 
IMPORTANCE OF AUTOMOBILE DESIGN 
IS UNDERESTIMATED? 
Car designers today have to act mor bs 
like it’s a profession. I think it was Beri 
trand Russell who said, “The only thing) 
you can truly trust about what a civi t 
lization leaves behind is the things 4 ith; 
makes.” Car designers have made a lot to}y 
leave behind. 
If you take all the designed surfaces of}; 
all the automobiles that have been manu-); 
factured through the 100-plus years of the}, 
car’s history, you get something like 10 bil- I 





r 
‘ 

Hlion square meters of sculpted surface. That 
lhas to be the greatest artistic effort in the 
history of mankind. That's more than all the 
buildings of that period. It’s all around; you 
jcan’t escape from car design. 

| When you think about car design, you 
shouldn’t think just about one car but 
about all cars, the total effect. It’s like one 
note in that whole symphony. Our job is 
o play that note clearly and let the music 
olay out over time. 









YOU SPOKE RECENTLY [AT THE L.A. 

AUTO SHOW] OF THE AUTOMOBILE AS AN 

ICON AND A MARKER OF CULTURE. 

WHAT DO YOU MEAN BY THIS? WHAT 

MEOOES IT TAKE TO MAKE A CAR ICONIC? 
The real icons are few and far between. Io 

oe an icon, a car has to solve a problem, 

t has to allow for evolution, and it has to 

offer variation. 





















HAT ARE SOME EXAMPLES? 

Dur 3 Series has evolved over five or six 
yenerations as the quintessential sport se- 
an. The American pickup truck is a dif- 
erent kind of icon. The ‘Toyota Prius is 
perhaps already an icon; it is something 
ou have to come to terms with. 


HY DO YOU THINK YOUR DESIGNS 

AVE BEEN SO CONTROVERSIAL? 

e at BMW have been trying to look 
ead, while most of the industry has been 
ooking backward. Car design has been in 
t period of stagnation. Around 1999 was 
e peak of retro. I think there was a point 
vhere, as a culture, we hit that century 
wall. It happened at the end of the 19th 
rentury as well, when everyone was afraid 
0 look ahead. 

Such periods usually precede a dramatic 
thange. We are one of the few companies 
0 try to break out of the doldrums of 
imple engineering and branding. 


{OU SHOW IMAGES OF BMWS BESIDE 

iff HOSE OF FRANK GEHRY’S BILBAO 
jg@MUSEUM AND DISNEY CONCERT HALL. 
hi TOW DOES CAR DESIGN COMPARE WITH 
“g{\RCHITECTURE? 
s#\rchitecture leads, but car design is 
atching up. For one thing, we are 
slobal now. We are no longer designing, 
Jor just Americans or Germans; we are 
yf lesigning for the whole planet, on a 
slobal scale. 

I like to say that, for an architect, all 


= 
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his products are first prototypes. The ar- 
chitect only gets one chance, but we do 
many prototypes and refinements. Now 
architects use our tools, like CATIA, 
the computer program that came from 
aircraft design. 


WHAT ARE SOME OF THE CHANGES YOU 
ARE SEEING IN CAR DESIGN TODAY COM- 
PARED WITH THAT OF THE PAST? 

The thing that shapes the design is the 
way cars are made. We are undergoing 
a major change. The transition from the 
old coach-building era to that of stamp- 
ing metal in the 1930s was one such 
change. And just as important is the way 
we are moving from industrial, rational 
design into the digital era. The surfaces 








| Bangle (left) has trans- 
| formed the look 
of the carmaker's ve- 
| hicles. BELOW: The BMW 
| Z9 Gran Turismo con- 
cept car, which debuted 
| in Frankfurt in 1999, had 
| gullwing doors and a 
' carbon-fiber body. 





of the Z4 roadster could only be devel- 
oped using today’s computer-aided de- 
sign technology. 

You can see the difference in two other 
examples: the classic Zippo lighter and a 
Nokia 8801 phone. The Zippo reflects the 
Bauhaus, machine mentality of the 1930s. 
But the complex surfaces of the Nokia 
8801 were created using modern design 
tools. Frank Nuovo, the Nokia designer, 
will tell you that it resembles the hood of 
the BMW 6 Series. 

New tools mean new designs. The point 
is not to use the tools for their own sake 
but to take advantage of their ability to 
express emotion. The goal is to create a 
vehicle that contributes emotionally to the 
fabric of life. 0 
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A Carriage 
House to Die kor 


Vintage Cars Drive the Renovation of Photographer Timothy White's New York Studio 








| Text by Jeff Turrentine/Photography by Timothy White 


z 





A New York carriage 
house (opposite) was 
converted by photogra- 
pher Timothy White into 
a garage and studio that 
houses some of his vin- 
tage automobiles, in- 
Cluding a 1949 Oldsmo- 
Dile and a 1977 Porsche. 


f all the luxuries that a Man- 

hattanite can enjoy, could any 

be more splendid than the 

private garage? It’s always 
been something of a paradox that this 
most utilitarian of spaces, so common in 
residences all over the rest of the country, 
is so rare in the city that is famous for 
having everything. Still, the great major- 
ity of New Yorkers will tell you that they 
have no need for a garage, as they don’t 
own—and don’t even want to own—a Car; 
they’re perfectly happy, they'll say, to rely 
on taxis and subways to convey them from 
point A to point B. 

Don't be fooled by their nonchalance. 
Given the opportunity, any one of them 
would love to have a garage, and inside it 
a sleek set of wheels, ready and waiting 
for the loving.kiss of the ignition key. A 
car sitting in one’s own attached garage 
represents total freedom—to move about 
the city, of course, but also to get out of 
it occasionally on nothing more than a 


Hand-forged steel 
doors open to the ga- 
rage (left) for a 1962 
Corvette. “On any giv 
en day, there are inter 
esting vehicles coming 
and going from the 
building,” says White. 





White (above) reviews 
a selection of his black- 
and-white car photo 
graphs. Landscapes and 
other images are dis 
played on the worktable 
(below) in the second- 
floor production area. 
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Architect Alan Bolton 
undertook the rede- 
sign of the carriage 
house. White's third- 
floor office (above) 
features a large arched 
window that allows in 
abundant light. 


More of White's collec- 
tion (right)—a 1939 
Lincoln Zephyr, a 1941 
Cadillac, a 1969 Aston 
Martin and a 1973 rob- 
in's-eqg-blue Mercedes, 
among others, are in an 
off-site workshop. 





whim. For the person accustomed to liv- 
ing well and freely, the absence of same is 
indeed a sacrifice. 

For the connoisseur of automobiles, it’s 
downright unfathomable. Timothy White, 
one such connoisseur, was determined to 
find a way to incorporate his car collec- 
tion into his life as a New Yorker. White, 


who parlayed an early job with Rolling 


Stone into a career as one of the world’s 
most successful and in-demand celebrity 
photographers, grew up in 1960s New 


Motoring Life 


Jersey, immersed in the formidable car 


culture that came out of that time and 
place. “ve been intrigued by cars my 
whole life,” he says. “In New Jersey, you 
get your license at 17. But I was driving 
my first car at 15.” 

Well before that, like many a young boy, 
he had collected Matchbox cars. 

“So when I got older and could af- 
ford them, I just got the big versions,” he 
says matter-of-factly. He currently owns 
nearly two dozen vintage automobiles, 
including a 1939 L incoln Zephyr, a 1969 
Aston Martin, a 1962 Corvette, a 1949 
Oldsmobile sedanette and a 1951 Cadil- 
lac convertible. All of them spend most 
of their time in the 10,000-square-foot 
garage of White’s house on eastern Long 
Island, to which he repairs on week- 
ends. But when the time comes to re- 


turn to the city, White hops into one of 


his treasures and drives himself back, 
pulling right into the garage that takes 
up most of the first floor of his studio, 





a former carriage house on Manhattan’s 
West Side. 

Though he does much of his work in 
Los Angeles, White prefers to live in New 
York, where he has had a number of stu- 
dios since 1979. When searching for his 
latest one, he naturally considered fac- 
tors of location, space and light. But there 
was one other spec on which he refused 
to compromise. 

“It was very, very important to me to 

continued on page 259 


www.ArchitecturalDigest.com | 251 





























mr 








Updating the Airstream 


Nissan and Thor Industries Partner to Produce the BaseCamp 


By Martha Thomas 


few years ago Bryan 
Thompson showed 
up at the opening 
of the Airstream 
Diner on L.A.’s Santa Monica 
Boulevard tricked out in a 
pair of silver trousers and bear- 
ing a gift. The designer, from 
the Nissan Design America 
center in La Jolla, California, 
elbowed his way through the 
crowd to find the president of 
Airstream, makers of the classic 
aluminum silver bullet trailer, 
and presented him with a scale 
model of a project he dearly 
wanted to create. 
“T was flattered and taken 


-aback that someone outside 


our traditional world was so 
passionate about Airstream,” 
recalls Dicky Riegel, now 


esp 


group president at Thor In- 
dustries, the parent company 
of Airstream. “Especially some- 
one from such an established 
entity as Nissan.” 
Last April the BaseCamp, 
a trim trailer designed for the 
ubiquitous young and active 
market, went on sale. It’s the 
result of a collaboration be- 
tween Nissan and Airstream 
that involved camaraderie 
rather than contracts and 
shares genetic material from 
both houses. The exterior is 
Airstream’s signature riveted 
Alcoa aluminum—in this case 
wrapped around a fiberglass 
space frame, a first for the trail- 
er manufacturer that results in 
a substantially lighter trailer (at 
continued on page 259 
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Airstream and Nissan 


hooked up to create 
the BaseCamp (top), a 
lightweight yet hardy 
16-foot aluminum trail- 
er designed for the 
younger camping set. 





Within the compact, 
ovoid model (above) 
are benches that con- 
vert to bunks, a sink, 

a stove and a rubber- 
floored interior that can 
be hosed down. 


SCHEER WINDOWS AND DOORS. UNCOMMON. UNCOMPROMISING. 
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_ Tischler und Sohn (USA) Ltd” Windows and Doors Stamford, C! 06901 USA Telephone 203/674-0600 'Teléfax 2003/674-060 | e 
sign Center of the Americas 18955 Grillin Road Suite A-370- Dania Beach, FL, 33004. ‘Telephone 954/920-8800 Telefax 954/920-8007 ps 
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With Ceramic Tiles of Italy you can create your own lasting masterpiece. 
Italy produces the world’s largest range of styles, colors, designs and technological innovations in ceramic tile, giving you the very best tools of the { 
Before your next project, be sure to visit www. italiantiles.com to see the latest trends and find the retailers closest to you. 


For more information, please contact: 
Italian Trade Commission — Ceramic Tile Department — 33 East 67" Street — New York, NY 10021-5949 — ph (212) 980-1500 — newyork@newyork.ice.it 
Ceramic Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractories Manufacturers), is a registered trademark of Edi.Cer. S.p.a. 


Ceramic Tiles of Italy 


Ceramic Tiles of Italy is a partner of the project @ 


EDWARDIAN DESIGN, CIRCA 1901. 
FOR THOSE MORE INTERESTED IN RESTORATION 
THAN REMODELING. 
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U.3701X U.3746X 


Offices In: New York San Francisco 


Milano 
Sold exclusively through fine decorative plumbing and hardware showrooms nationwide 


Newport Beach 1.800.777.9762 


www.rohilhome.com 
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There's a big difference between replacing 
a faucet and faithfully restoring a room with 
classic Edwardian design. That difference is 
the Perrin & Rowe line of faucets and fixtures, 
available exclusively from ROHL. This luxurious 
collection for the bath offers exquisite 
craftsmanship and detail reminiscent of the 
Gilded Age. Hand-painted ceramic endices. 
Elegant cross handles or levers. Ornate 
functionality. And a variety of fine finishes 
including English bronze. Make your home's 
transformation complete by discovering the 
Perrin & Rowe Bath Collection and other fine 
designs at www.rohlhome.com or a dealer 
showroom near you. 


ROHL 


Authentic Luxury for Kitchen and Bath™ 
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Charles P. Rogers & ona Bed Makers thee 1855 riginal headboards, bed eigh beds, trundle beds, daybeds, canopy beds, pure brass, top grain leather, American cherry, 
d mahogany, hand yed iron, egyptian ce and European linen ee our complete collection online @charlesprogers.com or call 1-866-836-6505 for a catalog. 
Showrooms open to public. New York West 17 Street (5-6 Aves) in Manhattan. New Jersey: 300 Rte 17 North, E. Rutherford. — Web/phone orders welcome. — We ship anywhere 
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2006 Designer Doors, Inc. 


lransform homes into something incredible with custom designed garage doors, entry doors, garden gates and shutters. 
We'll help you harmonize these elements with your home’s architecture. See new ideas at designerdoors.com. 800.241.0525 
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Marston & Langinger make all the difference to your home 


Whether creating a free-standing pavilion for a 


pool or adding a glass-roofed room to your home, 


we understand the art of creating beautiful, 
practical spaces to enjoy all year round. 


Every one of our finely crafted, English garden 
rooms is built to the needs of the customer, 
without compromise. We can help with every 
aspect, from building permits and design 
through to selecting the right color scheme 
and lighting. 
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Our passion extends to every aspect of garden 
room living. From a real log fire to practical 
shading, made to order furniture to antique 
accessories, you'll notice an attention to detail 
that sets Marston & Langinger apart. 


To experience the M&L difference, visit our 
SoHo store and design studio. 


Or call for a free copy of Garden Rooms - 


the essential guide to conservatories. 


“ NEW YORK 


Marston & Langinger 

VA eee cll 

New York, NY 10012 

+1212 575 0554 
www.marston-and-langinger. cre 
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ANCIENT ARTISTRY 


The Donegal Rug, from Masland’s breathtaking Soumak 


Collection, embodies the ancient rug makers’ devotion to 


intensity of color and handcrafted quality. In 100% wool. 


Donegal is an heirloom for today and beyond. 
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Decorative Treillage — Standard & Custom 
for Interior & Exterior Spaces 


- To the trade - 


Tel: 323.653.4006 
Fax: 323.653.4133 


www.accentsoffrance.com 
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DISCOVER FINE 
DUTCH PAINTS 
FOR THE HOME 


SINCE 1987, Fine Paints of 
Europe has provided discerning 
American homeowners with 

a range of exceptional paints, 
primers and varnishes for both 
interior and exterior use. 


In traditional oil and odorless 
waterborne formulations, our 
paints are always made to the 
highest standards of quality and 
performance that have made 
Holland the true World leader in 
coatings since the 18th century. 


FINEPAINTSOFEUROPE.COM 
Woodstock, Vermont USA 
1.800.332.1556 


A secretary from Mill House of Woodbury can't type, 
file or answer the phone. 





But there are so many other ways it can help you. 


A secretary will keep your life in order—giving you a comfortable place to write letters 
and pay bills, a shelf or two for the books you refer to most often, space to display 
cherished objects, and a haven for all those little things that otherwise can so easily 
become lost. And while it’s performing all these useful functions, a secretary will 
instantly become the most dramatic piece of furniture in your home. 
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Mill House Antiques 
| mee GARDENS OF WOODBURY 
) 1964 FORTY-TWO YEARS OF CHOICE 2006 


1068 Main Street North, Woodbury, CT 06798 Telephone (203) 263-3446 www.millhouseantiques-ct.com 


You'll find us about four miles north of the center of town on Route 6. We're open Wednesday 
through Sunday from 10:00 to 5:00, and Monday and Tuesday by appointment only. 
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VON MorRIS 


The original source 

of wide plank floors 
since 1966. Family, trust, 
quality. A wide variety 

of design options to fit 
any style of home and 
any budget. Call for 


your free port folio . 


800-595-9663 


Carlisle 


Wide Plank Floors— 


Finely crafted. Trusted for generations 
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www.wideplankflooring. com 
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$00-646-6888 Plea ir Local Interior Designer or Archites 


WWw.vonmorris.com 


PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST, 

the international magazine of fine EXOTIC 
Tecoma COM cr Cae mae leanne as 
source of profits and increase your 
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in our retail magazine program. 


Jur program provides you with: 


— 


An Attractive Discount 

* Free On-Time Delivery (prepaid shipping via UPS) 

* Full Credit for Returns (return unsold covers) 
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Free display fixture 
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Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
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FRESH COFFEE IN THE MORNING. 
DECAF CAPPUCCINO IN THE EVENING. 
DREAMS DO COME TRUE. 


©2006 Habersham Fu 


ink of it as a 24-hour café that happens to be in your bedroom. Hand-made, hand-painted and 









nd-finished 


with room fora refrigerator, microwave, coffee maker or sink. For more information 





to find your nearest dealer, visit us on the web at habershamdesigns.com or call 1-800-HABERSHAM. vata ae SHA M Be 
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EXTERIOR SHUTTERS &® HARDWARE 


For homes with 
HIGH SELF-ESTEEM. 
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When you choose handcrafted, solid cedar shutters from aun 


Timberlane, you place your home in exalted company. ‘a “i x: 


And with our hand-forged period hardware the look is */"" 6 79 
historically authentic. Call today for your free catalog. an 


$00.250¢0.42221 EAT.12Z95 
Www .TIMB ER RLANE. COM/1293 
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Pure Architecture 


in our inspiring portfolio of individually 


designed, beautiftl glass conservatories 
201 Heller Place Bellmawr NJ 08031. Tel: 856 931 6336 Fax:.856.931 0040 
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Reach Architectural Digest’s 
responsive readers in this regional section 
especially created for dealers of 
Art & Antiques appearing in 


East coast + International copies 


S 


NOVEMBER 2006 
JANUARY 2007 
JUNE 2007 
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For further information, please contact: 
Wendy Gardner Landau (212) 286-8430 
or Nina Barker (212) 286-2294 


In Europe: 


Fran Berrick 44-20-7409-2616 


Western Region: 
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OCTOBER 2006 
MAY 2007 
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For further information, please contact: 
Kelly Givas (415) 781-1888 
Stephanie Williams (323) 965-3774 
Mike Stafford (972) 960-2889 
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He’s flying business class. 


She's flying business class — for free. 


Take a friend or loved one for FREE every time you Tly. 
Plus, earn 5,000 Mileage Plus bonus miles when you join Ameniti. 


Join Ameniti? the luxury travel club brought to you by United? and you'll experience the eNAIRLINES % bmi ANAZ #X VARIG 


very best value in luxury travel privileges and discounts. Plus, it’s the best way to bring 


{S} tut WwW 
someone special on every trip with 2-for-1 companion tickets for every qualifying full-fare WESTIN | oe fe @ done 
ticket, including first and business class. You'll also enjoy a host of exclusive benefits ’ Ss iS 

; ; 5 Neyten 
from the top names in hotels, car rentals, cruise, entertainment and much more. Veefered SHANGRI-LA LLM Traveler 


Join now, and for a limited time earn 5,000 Mileage Plus® bonus miles. 
Visit www.ameniti.com/club or call 1-877-AMENITI and use code ACLUB1-2594. 


AeVesEmNedeeliedis = brought to you by OMuUNITED 


~ Luxury Travel Club~ 





eniti.com for complete terms and conditions. Miles accrued, awards issued and bonus offers are subject to the rules of the United Mileage Plus program. Please allow 6-8 weeks after 
iles »sted to your Mileage Plus account. The Mileage Plus Program, including accruals, awards and bonus miles offers, is subject to change without notice. Taxes and fees related to award 
travel are the responsibility of the passenger. United and Mileage Plus are registered service marks. For comptete details about the Mileage Plus program, visit united.com 
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(4.) luxurious amenities 


GJ) affordable prices 















Great weather. Great amenities. Great views. Everything is bigger in Texas. Including the size home you get for 
your money. Where else could you get a 4000 sq. ft. home for $400,000? Nestled in the scenic rolling landscapes 
of the Texas Hill Country, Steiner Ranch combines affordable prices with luxurious amenities such as Lake Austin 
and Lake Travis and The University of Texas Golf Club. So come see for yourself the difference of Steiner Ranch. * 


HOMES FROM THE $2008 TO OVER TWO MILLION * WWW.STEINERRANCH.COM 
WELCOME CENTER 512-266-5833 * 800-783-4640 ; 


David Weekley . Drees Custom Homes . Mercedes Homes . Meritage Homes 
Monterey Homes . Morrison Hlomes . Newmark Homes . Partners In Building 





Plantation Homes . Taylor Woodrow Homes . Toll Brothers Homes 
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i agi 
fl Worldwide builder and developer of master-planned communities. www.taylorwoodrowhomes.com 
H Tay or Woodrow sims ©Taylor Woodrow Communities. Information contained within this advertisement is correct at time of publication and subject to change. 
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Wilderness 


www.outwardboundwilderness.org 
1-888-88BOUND 





AN EXERCISE IN SIMPLICITY 


continued from page 183 


isimportant to us. There is no television or 


sound system in the main house, although 
I built us a screening room, because we do 
love our evening movie fix. I’m the one who 
makes the aesthetic decisions—this wasn’t a 
committee project—but all of us, my sons 
included, share a distaste for decorative ex- 
cess and pretension. I largely stopped prac- 
ticing residential architecture because I was 
ured of catering to clients’ ‘needs’ for outra- 
geously deluxe amenities. Accommodating 
our own spatial and spiritual requirements 
was an exercise in simplification. It’s obvi- 
ously not a Spartan life, but we’ve refined 
its elements to their core.” 

The supremely refined main house (see 
Architectural Digest, October 1998), built 
mostly of mahogany and glass, was com- 
pleted in 1997. The site plan heightens a 
potent sense of destination that is, perhaps, 


ged informality modeled on that of Ameri- 
can summer and mining camps. There is 
little art or pattern and no clutter to distract 
from the bold geometry. Easy living is here 
defined by the fluid boundaries between in- 
side and out. Mensch’s use of timber-frame 
construction, galvanized-steel insulation 
panels, unfinished-pine walls and painted 
floors creates, as he points out, a more play- 
ful and youthful atmosphere than that of 
the Zen sanctuary on the adult side of the 
kill. Mature plantings screen the precisely 
articulated public and private zones from 
each other and the parental residence. 

A two-bedroom guesthouse, raised on 
stilts, “has a sexy view,” as Mensch puts it, of 
the pool and the falls beyond. Josh Mensch, 
a screenwriter and musician, spends week- 
ends in a one-bedroom hideaway that com- 
bines the openness of a loft with the coziness 


There is little art or pattern and no 
clutter to distract from the bold geometry. 
Easy living is here defined by the 
fluid boundaries between inside and out. 


the secret of any refuge. Visitors leave their 
cars the way they would leave their shoes 
at the threshold of a Japanese interior, 
then follow a circuit of covered walkways 


| that leads from the parking area to several 


pavilions (music and painting studios, ga- 
zebos and outbuildings) and links them 
to one another. The wild beauty of the 
grounds—a labyrinth of woodlands fur- 
rowed by steep ravines and the sinuous 
riverbed—is, however, more artful than 
it seems. Mensch spanned the kill with 
a suspension bridge above the falls and a 
stone footbridge below them to create a 
loop of paths through the gardens by the 
water's edge. “Crossing a bridge came to 
be known as ‘going to the other side,’” he 
says. When his first grandchild was born, 
in 2001, he began to plan a compound 
for his offspring that would foster their 
autonomy while encouraging their con- 
nection. “We didn’t want our sons to feel 


| that they were our guests or, indeed, had 


any obligation to participate in group ae- 


tvities,” Mensch explains, “but as doting 


elders, we love them nearby.” 
The new buildings, triangulated on a rise, 
have private access from the road and a rug- 


of a studio in some New England artists’ 
colony. Jon Mensch and his wife, who have 
two preschool children, recently left the 
city to live full time in their three-bedroom 
cabin: a modernist dacha with pyramidal 
ceilings of Douglas fir and an airy screen 
porch that becomes their fair-weather fam- 
ily room. The barnlike poolhouse, with its 
monolithic hearth and heated floors, both 
of native bluestone, is the compound’s 
winter commons and all-season party space. 
Mensch incorporated a storage area for the 
dismountable teak furnishings, built on-site 
from his own blueprints, making it possible 
to clear the floor for banquets or balls. A 
40-foot wall of glazed garage doors is lifted 
in the summer, when entertaining shifts to 
the outdoor kitchen, the trellised deck and 
the loggia beneath the guesthouse. 

The Mensch compound feels organi- 
cally harmonious without being finished: 
There’s plenty of growing room. Its ar- 
chitect looks forward to the day when 
his younger boys will “cross to the other 
side”—but only when they are ready, he 
says, and if they want to. Renouncing pos- 


sessiveness may be the ultimate secret of 











an essential life. 
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THE MAINE INFLUENCE 


continued from page 174 

casual feeling, such as the bright sofa pil- 
lows, in contrasting patterns, that were 
added to counterbalance the rather formal 
chintz draperies. 

The living room across the hall, how- 
ever, was substantially changed, although 
very much in the Parish spirit. Where once 
it was, famously, a sea of chintz, now its 
touches of high color seem more episod- 
ic. It’s still a pastiche of different patterns 
and textures, but the prevailing palette is 
delicate, tending toward neutral shades. A 
whimsical painted folding screen, depict- 
ing a caged parrot and other avian crea- 
tures, bought by Parish in Paris, nicely 
embodies the room’s period yet somehow 
contemporary appeal. As they did so of- 
ten in Parish’s interiors, handmade objects 
abound, among them painted lamps (by 
Parish-Hadley), needlepoint pillows and 
an almost gaudy hooked area rug. “It pulls 
the whole room together,” says Bartlett. 

Many of the fabrics, here and through- 
out the house, are from Sister Parish De- 
signs, a firm Cameron and Crater founded 
several years ago to resurrect some of 
Parish- Hadley’ s custom fabrics and wall- 
papers. “Susan and I felt the world was 
becoming too beige or too white,” Cam- 
eron says. The new firm’s prints are “full 
of color and whimsy,” she notes. Some are 
of unusual provenance: One brightly hued 
abstract pattern, named Eliza (after Cra- 
ter’s daughter), was inspired by a locally 


“She put quilts in rooms 
with French furniture. 
That was wild then.” 





stamp.” All have been updated. 
So, too, has this iconic house, which, 


remains, above all, a home, one that’s both 
shelter and testament to a vital, sprawl- 
ing American family, with all its unique 
character and history. And that just may 
be the greatest homage of all. “Che Sum- 
mer House was where my grandmother 
was happiest,” Crater says. “This would 
please her enormously.” 0 
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ISLAND LOVE AFFAIR 


continued from page 191 
do was step back and say, ‘Oh, wow!’” 
Upstairs at the south end of this wing, 
the master bedroom has a painted V- 
groove cathedral ceiling, exposed rafter 
collar ties and wide-plank white-oak floors. 
It faces the “sweet spot” views, east and 
south, with its own deck and outdoor 
shower, and it anchors the east-west axis 
of the house. The axis contains another 
large family room and leads to the gam- 
brel-roofed bedroom wing, with three 
children’s rooms upstairs and a nanny’s 
room and a master guest suite downstairs. 


ms realized that houses 
we've always admired had 
Poe designed by Mark.” 


(The Adamses have a two-and-a-half-year- 
old daughter, Annie, and are expecting 
twins this summer.) A pergola connects 
the main house to the guest barn, which 
has cypress board-and- batten siding and 
large sliding barn doors, which open onto 
the pool courtyard. 

Warren and Megan Adams were equal- 
ly engaged in building their house, but 
in different domains. He wanted to com- 
bine “modern and organic living.” He 
grows fruits and vegetables, catches fish 
and keeps alpacas and bees. And he 
worked with a company to design a ful- 
ly integrated “smart” house: Computers 
control every light switch and electrical 
plug, the heat, air-conditioning, alarm 


_ and audio and video systems, telephones, 
| intercom and satellite TV. Now in the pri- 


vate equity business, Warren Adams does 


| international work from home, taking | 
crafted pot holder found in the Summer | 
House. “None of the fabrics are exactly the | 
same,” Crater says. “It could be the scale or | 
the color. We just sort of added our own | 


occasional trips to Chile or Malaysia—and 
if he forgets to turn down the thermo- 
stat in the bedroom, he can do it via com- 
puter from Santiago. 

Megan Adams describes herself as chief- 


| ly concerned with the “end-user, finishes, 
while saluting a legendary decorator, has | 
decidedly not become a museum. Instead it | 


flow” of the house. She worked with interi- 
or designer Jerry Iwetten—he chose some 
light fixtures and colors, designed built- 


| in pieces, helped “tweak” the early plans 
—but she did most of the furnishing. 


In a scene that would please Nelson 
Bryant, Iwetten recalls visiting the site 
on a cool fall day: “Warren disappeared 
over the dunes with a fishing rod and came 
back with bluefish for dinner.” 


POETRY INN 


_ continued from page 218 


The cottage ambience is expressed in 


_ plantation shutters and white grooved 


ceilings with a slight, barnlike pitch (the 
Robert Frost Suite even has a hammock). 
Views are framed by Backen’s signature 
pocket doors and windows, which can 
be completely opened to the landscape. 


| “Quite often when you go someplace, you 


| of you,” 


realize there’s a barrier between the two } 
he says. “We try not to have that, 


| but it’s there when you need it.” 


Each suite has at least one fieldstone 


_ terrace and outdoor shower, as well 


as a soaking tub, double vanities and Jy 


“Napa has an fim 


radiant-heat flooring. 
amazing climate for indoor-outdoor liv- 
ing, which you can really embrace when } 
you're staying there,” says April Pow- 


_ ers, who designed the interiors. “The art 





is the view.” 

Being surrounded by vines—tinged 
with gold in autumn, yellow with mus- 
tard in early spring and pregnant with }) 
gre 





The feeling of casual 
appropriateness, of 
coming home, is what they 
wanted to achieve. 





Although serious in his commitment to 
wine, the 50-year-old Lede is not without 
a sense of humor, naming the sections of | 


_ his vineyard after classic rock songs—the 
| steep driveway to the inn wends its way. 


past Purple Haze and Hey Jude (a far cry 
from Batard-Montrachet). 

He has also started a BY OB—or Blend 
Your Own Barrel—program in which, 
for a mere $15,000 a couple, guests can 
work with resident winemaker Michelle 
Edwards to blend their own world-class 
wine (next opening: 2007). 

“A bottle of good wine, like a good 
act, shines ever in retrospect,” Robert 
Louis Stevenson once observed. And if a 
great wine has a long finish, so does the 
Poetry Inn. 0 





Poetry Inn 
6380 Silverado Trail 
Napa, California 94558 
707-944-0646 
www.poetryinn.com 





)  CORTAGE 


‘ontinued from page 228 


* nistory?” The designer adds that as he was 
J) nanging the paintings and installing the 


©) furniture, a neighbor on the farm dropped | 
| cases I wanted to use, but the ceilings were 


‘ oy: “She commented to me, ‘It’s nice that 


"| chey have such beautiful family things, | 


“} and I was thrilled because it shou/d all look 
x) nherited.” The wife volunteers that the 

nouse itself has been mistaken for one of 
") che earliest places on the property, and “to 
‘as, that’s the ultimate compliment.” 


Oscar Shamamian and Michael S. Smith 


uf may have given their clients the house, but | 
'} itis Bill Blass who could be credited with | 


up ziving them the world—at least in the 
@ form of the four king-size Continental 
i circa 1750 wall maps on the second-floor 
af landing. Engraved and hand-colored with 
J such compatible elements as ships under 
sail, they were acquired at the 2003 Soth- 
“eby’s auction of Blass’s belongings. Also 
from that celebrated estate sale came sev- 
“feral pieces of pottery: a white-glazed water 
ii) jug the size of a trash can that the wife has 
ifrelegated to the mudroom (“We tend to 
<xeep our beach flip-flops in it”) and some 
‘big, hunky pitchers—teal, brown and 
turquoise” (“I go to the farmers’ market 
cight up the road and bring home these 
oeautiful bouquets of Vineyard flowers 
7 Jand just plop them in”). 
“| The husband and wife both like to cook. 
“A white kitchen is a beautiful idea,” Smith 
admits, “but it’s just become too much of 


| The 4,500 square feet 
} exude a cottagelike quality: 
) snug, intimate even, yet 
never cramped. The house, 
in fact, feels fitted. 


aati 
— 


a feminine cliché for every house that’s 
spavithin five miles of a beach. The clients 
preferred to go in the direction of that sort 
of) of severity and real rustic quality that the 
«) Vineyard has.” Thus black appliances and 
) dark-green tiles and cabinets. 

ou The wife confides, “My husband, who 
J} doesn’t like air-conditioning, was a big nut 
+ about having the right crosscurrents in the 


LAKESIDE IDYLL 


continued from page 234 

heirlooms, as well as for the objects he 
collected during his years abroad with the 
Peace Corps. “I had some antique book- 


too low, and I told Stephen I’d just have | 


to move eventually to a house where they 
would fit,” says Whitney. Instead, Shadley 
raised the ceiling in the living room—an 


alteration that, with the installation | 


of clerestory windows over the new front 
door, also flooded the room with light. 
Not that he didn’t require his client 


and friend to do some editing: “Brad is a | 


pack rat,” Shadley says with a laugh. “I had 


to make him get rid of stuff.” But not, it 


It was “a wreck,” 
Whitney admits; it hadn’t 
been painted in years. 


seems safe to say, the enormous elephant 
umbrella from Nepal, which is an integral 
part of the raised living room ceiling; nor 
the family photographs grouped around 
an heirloom desk in the hall leading to 
the bedrooms; nor the old Whitney pi- 
ano. The piano’s action was built by his 


| great-grandfather, whose old mahogany | 


_ the terrace to the shore, and the fixtures | 


master bedroom. He kept after Oscar to | 


‘come up with a way to have air coming in 
on three sides.” And now, lo and behold, 
when summer days blaze up, there are 
breezes within as well as without. 0 





workbench has pride of place in the 
sitting room now. 
Another challenge was preserving ex- 


actly that sense of history—of old things | 
| lived with and loved not for what they 


are but for who owned them or where 


they came from. “Sometimes I got fright- | 
ened when we were tearing the place | 


apart that we'd get it all done and 
it wouldn’t look like part of the orig- 


inal house,” confesses Shadley. To en- | 
sure against this, the designer combed | 


antiques stores for bolts of 1940s fabric 


to make draperies for the dining room | 


and the kitchen wing, and haunted archi- 
tectural salvage yards to find the out- 
size lantern used as a beacon on the new 
lakeside terrace, the wrought iron gate 
that guards the steps leading down from 


he installed in the remodeled baths. 


The result is a house that feels like | 
a family home, full of furnishings and | 


objects patinated with years of affec- 
tionate use. Which of course is what it 
is—a house, in fact, with character. Just 
what the doctor ordered. 
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AROUND-THE-WORLD TRAVEL 


1-Please send me all of the items in this category. 


2-American Express Travel. Experience a 
vacation in one of the most exciting regions of the 
world—YOURS. Choose from a variety of land and 
sea vacations in the USA, Canada, Mexico and the 
Caribbean. Even your very own American backyard 
American Express Travel will take you there with 
exclusive values. Call (866) AXP-2808 

CST# 1022318-10, TA-149 Reg. Ohio Travel Agency, TA-002 Reg. lowa 
Travel Agency N V#2001-0126, Washington UBI4600-469-694, ML 92 
3-Arizona Biltmore Resort & Spa. Located on 39 
lush acres at the foothills of the Phoenix Mountain 
Preserve. Featuring eight swimming pools, four 
restaurants and spa. Call (800) 950-0086 


4-Arizona Office of Tourism. A land defined by 
its wild beauty, simple openness, world-class resorts 
culture, dining, golf and spas. Free Travel Packet 


5*Curagao. A little taste of Northern Europe in the 
Southern Caribbean. UNESCO World Heritage site 
Call (800) 328-7222 or visit www.curacao.com 


6-The Fairmont Scottsdale Princess. Five- 
Diamond, AAA hotel reflects its Southwestern set- 
ting with Spanish colonial-style architecture. Each 
of the 651 guest rooms and all of the facilities blend 
comfort and style, capturing the charm and grace of 
the Southwest. Call (800) 257-7544 


7-Hyatt Regency Scottsdale Resort and Spa 

at Gainey Ranch. Offering a 2!4-acre “water 
playground,” sand beach, 27 holes of championship 
golf, the new Spa Avania, tennis, the Native American 
Learning Center, Camp Hyatt Kachina and four res- 
taurants. For more information, call (408) 444-1234 


8-JW Marriott Desert Ridge Resort & Spa. A 


welcoming oasis in the desert, overflowing with dining 


9°Kapalua Luxury Homes. Access to the prestigious 
Kapalua golf and tennis resort as well as complimen- 
tary tennis and charging privileges in the shops and 
restaurants. These magnificent three-, four- and five- 
bedroom rental homes on Maui are perfect for family 
getaways and executive retreats. Call (800) 527-9404. 
10*Mandarin Oriental Hotel. Award-winning owner 
and operator of some of the world’s most prestigious 
hotels and resorts and renowned for exceptional 
service standards. No literature available. 


11-MDS Publishing. Introducing the reader to 
interior designers/architects and the products they use 
to install design environments from Florida’s special 
perspective, as well as information about the most 
exclusive real estate ever seen. Call (305) 373-3700. 


12*MGM Grand Hotel & Casino. Welcome toa 
place unlike any you've experienced: MGM Grand 

in Las Vegas. A have-it-all place for want-it-all guests. 
Call (800) 929-1111 or visit www.mgmgrand.com. 
13-The Phoenician. Rare, beautiful, unsurpassed 
luxury only found in the Sonoran Desert—emerald 
fairways, shimmering pools, inspired cuisine and an 
exquisite spa. 

14-Phoenix, AZ. Discover art and culture, world-class 
resorts, relaxing spas, fine dining and, of course, amaz- 
ing golf. Fora free Visitors Guide, call (866) 705-2750 
or visit www.visitphoenix.com/arch. 

15-Preferred Hotel Group. Summit Hotels & Resorts, 
Preferred Hotels and Resorts, Boutique and Sterling 
Hotels are a unique collection of independent hotels. 
Unified by the exquisite and brought together under 
one brand 


16-Prince Resorts Hawaii. Four luxurious resorts 
on three Hawaiian islands. Enjoy ocean view 
accommodations, world-class championship golf, 
breathtaking beaches and exquisite cuisine. For 


reservations, call (866) PRINCE-6 or visit our web- 
site al WWw.princeresortshawail.com/bestsellers 


17-The Rim Golf Club. Arizona’s premier luxury 
golf community. Rated #1 “Residential Golf Course 
West of the Carolinas” four years in row 


18-Royal Palms Hotel & Casitas. Along with 
117 beautiful guest rooms, casitas and villas, Royal 
Palms offers the Alvadora Spa, a complete fitness 
center, swimming and the award-winning T. Cook’s 
restaurant 


19*Scottsdale Convention and Visitors Bureau. 
Bring your passion for life and experience luxury 
resorts, championship golf and a thriving arts scene 
Visit our website at www.experiencescottsdale.com 


20-Storied Places. Storied Places” Private Residence 
Clubs provide an escape to extraordinary settings with 
advantaged access to all the best a destination has to offer 


21*Toronto Tourism. Toronto is always bursting with 
energy, creativity and excitement. With record-break- 
ing attractions, museums, galleries, theaters and events, 
your biggest challenge will be deciding what to do first! 
Call (800) 499-2514 or visit www.tourismtoronto.com 


22-The Westin Kierland Resort & Spa. A tribute to 
Arizona culture, offering eight unique dining venues, 
full-service spa, championship golf, waterpark and 
nearby upscale shopping. Call (800) 354-5892 

23-The Wigwam Golf Resort & Spa. Nestled on 75 
acres of pristine landscape, the legendary Wigwam has 
been providing the highest quality accommodations, 
activities, cuisine and service since 1929. 


iN ae 


24-Please send me all of the items in this category. 


25*Honolua Ridge. Twenty-five agricultural home- 
sites perched high above Honolua Bay and adjacent 
to the award-winning Plantation Golf Course. This 
exclusive community is part of the gated Plantation 
Estates at Kapalua. Call (800) 545-VIEW. 


26-+Kiawah Island Real Estate. Live along 10 miles 
of flawless Atlantic Beach, 45 miles of waterfront high- 
land and incomparable championship golf-front settings. 
Call (888) 559-9025 or visit www.kiawahisland.com. 


27-The St. Joe Company. Offering the greatest 
choice of authentic, organic and original places to live, 
work and escape in Florida. 


28-WCl Communities, Inc. Offering unrivaled golf- 
ing, boating, beach and resort-style living throughout 
Florida, the Northeast and Mid-Atlantic U.S. Come 
live the experience and admire the view. 


ART & ANTIQUES 


29+Please send me all of the items in this category. 


30°Agostino Antiques. Known for the finest examples 
of 18"- and 19'- century English and Continental 
antiques and antique reproductions. Brochure available. 
Visit Www.agostinoantiques.com. 


31°Celebration of Fine Art. Visit 100 artists’ studios 
inless thana day. Fine art in all styles and mediums, 
located in Scottsdale, AZ. Call (480) 443-7695 or visit* 
www.celebrateart.com. 

32-France Express World Relics. Offering archi- 
tectural antiquities, reclaimed building materials, 
fireplace surrounds, hand-carved stone fountains, vin- 
tage furnishings and extraordinary accessories from 
around the world spanning the 14"" to 20" centuries. 
33°The Outback Boutique. Enjoy a gorgeous and 
distinct collection of antiques, furniture and fine 

gifts for the home and heart—a truly unique shopping 
experience! Call (877) 458-4618 or visit our website at 
www.outbackboutique.com. 


PROMOTION 


34-Palm Beach Jewelry and Antique Show. 
February 16-20, 2007. A prestigious event with over 
200 national and international exhibitors in the Palm 
Beach County Convention Center. Visit our website 
at www.palmbeachshow.com or call (561) 822-5440. 


35-Red Baron’s Antiques. Auctions and retail 
featuring architectural antiques and decorative arts. 1 
Chandeliers, mantels, oil paintings, palatial furniture 
and interior/exterior statuary. Call (404) 252-3770. 
Free catalog available 


AUTOMOTIVE 


36+Please send me all of the items in this category. 


*Acura. Acura MDX. With electronic 4-wheel drive, 
Vehicle Stability Assist (VSA®) and satellite-linked 
off-road tracking, the MDX is at home just about any 
place on earth. Visit www.acura.com. 


37-Aston Martin. A legendary tradition of producing 
handcrafted, high-performance sports cars dating 
back to 1914. Aston Martin’s philosophy—Power, 
Beauty and Soul—is personified in the V8 Vantage, 
DB9 and Vanquish S, all of which are on display at 
www.astonmartin.com. 


38*Land Rover. Designed for the extraordinary. 
Built to exceed the demands of an ordinary life. Go 
beyond at www.landroverusa.com. 


39*Mercedes-Benz. Visit your local Mercedes-Benz 
dealer to experience automotive engineering and design 
unlike any other. For information about the entire 
industry-leading line-up, or to locate a dealer near you, 
call (800) FOR-MERCEDES or visit www.mbusa.com. 


BUILDING MATERIALS 


40-Please send me all of the free items in this category. 


41-Ancient Olive Trees. Selling old olive trees that 
are used for decorative landscaping purposes. 


42+Andersen® Windows & Doors. FREE! The 
Long Live The Home™ idea book from Andersen 
Windows. Get room ideas, inspiration and more. Call 
(800) 426-4261 or visit www.andersenwindows.com. 


43-Architectural Paneling. Our design and manufac- 
turing expertise provides busy designers and architects 
with a single source for paneled rooms and custom 
cabinetry. $10. 


44-45-Baltica. Handcrafted custom hardware. 
European-made architectural fittings: door, cabinet 
and window hardware. Call (866) 697-3538 or visit 
www.baltica.com. Portfolio catalog, $35, circle (#44). 
Free brochure, circle (#45). 


46-EverGrain Decking. Backed by Tamko’, the 
only composite decking created through a proprietary 
compression molding process, which produces an 
incredibly true-to-life, deep lasting grain. 

47-Hurd Windows & Doors. The Window Wish 
Book is designed to inspire homeowners who dream 
of beautifully expansive and expressive openings. 
Stunning photography combines with educational 
copy points to guide homeowners through the wide 
array of options. Call (800) 223-4873. 


48-Marvin Windows and Doors. Thirty-page 
catalog featuring wood and clad wood windows and 
doors. Beautiful color photographs and information 
on Marvin’s standard and custom products. 


49-NanaWall Systems, Inc. Innovative NanaWall® 
is a folding glass wall system that makes large wall open- 
ings a possibility. Provides beautiful vistas when open 
and allows for natural light transmission when closed, 
while providing protection from outdoor elements. Call 
(888) 411-NANA or visit www.nanawall.com. 

























)*Oak Leaf Conservatories. Authentic British 
nservatories, orangeries and garden rooms, all custom 
signed and handcrafted in England with premium- 

ade mahogany and high performance double-glazing. Call 
00) 360-6283 or visit www.oakleafconservatories.com. $10. 
-+Old World Stoneworks. Custom-designed cast 

‘one fireplace mantels emanating Old World style. Great 
‘chnical support and free installation video/DVD with 
rchase. Free color catalog. Call (800) 600-8336 or 

sit www.oldworldstoneworks.com. 


»»Phantom Screens. North America’s leading 

ovider of retractable screen solutions. Variety of door, 

»ndow and larger application screening solutions that 

-e there when you need them, and retract out of sight 

en you don’t. 

|. | 3*Portuguese Cork Association. Twelve-page design 

* ide filled with colorful photos and descriptions of a 

J riety of interior and exterior applications for functional, 
atural, recyclable and biodegradable cork materials. 
++Rocky Mountain Hardware. Known for the finest 
andcrafted solid bronze hardware for doors, windows, 
“binets, kitchen and bath. The 192-page brochure show- 
“ses a product line designed to complement any architec- 
‘ral style. Visit www.rockymountainhardware.com. 

5*Stone Age Designs. The sole provider of Scagliola 

cents in the U.S. Crushed marble, limestone and traver- 

ne are handcrafted to give the appearance of aged stone. 

all (404) 350-3333 or visit www.stoneagedesigns.net. 
























5-Stone Legends. Enhance your lifestyle with stone 
“chitectural elements. Catalog has color photos and 
‘the information needed to start the process. Call 

: 100) 398-1199. Free. 


7-Stone Magic. Fireplace surrounds designed to fit 
ay style or room size. Color catalog shows everything 
eded to design your room around a striking center- 
vec. Call (800) 597-3606. 

«Stone Mart. Carrying an impressive selection of 
tural stones, semi-precious and gemstones in an unri- 
led selection. Our buyers travel the world in search of 
e newest discoveries in natural stone. $10. 
9-Tamko®. Lamarite by Tamko® The beauty and 
tformance of Tamko Lamarite Composite Shingles 
brought to vivid life in this brochure and video. Call 
(00) 641-4691. Free. 





:LECTRONICS 


3-Abt Electronics. One of the largest independent 
*tailers of consumer electronics and appliances. Featur- 
© § g award-winning service, competitive prices and free 
ipping since 1936. No literature available. 
*Intel® Viiv" Technology. A whole new kind of PC. 
ih entertainment PC that brings all of your digital con- 
nt together where it belongs—on the big screen in your 
i ving room. To find out how this leap in home entertain- 
sent can change your world, visit www.intel.com/Vviiv. 
yi *Nokia. With cntting-edoe technoloovy set inside a sleek 


leader 
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73*Edelman Leather. The most complete collection 

of quality leathers for residential, hospitality, contract, 
aircraft and marine use. 

74-Larson-Juhl. For over 100 years, creating custom 
frames of enduring style and superior craftsmanship. Visit 
www.larsonjuhl.com to find a custom framer near you. 


75:Madison Leathers. Highest quality Italian leathers 
used by renowned fashion designers are now available 
for the interior design market. Featuring unique full- 
grain leathers, suede, fur, woven leather and tiles. 
Call (212) 207-3304. 

76-Perennials Outdoor Furniture. The “hand” of 
luxury indoor upholstery combined with the enduring 
qualities necessary for outdoor use: soil, mildew and 
UV resistance. Call (888) 322-4773 or visit our website 
at www.perennialsfabrics.com. 

77-Pollack. Sophisticated, contemporary textiles for 
upholstery and windows. For more information, call 
(212) 627-7766 or visit www.pollackassociates.com. No 
literature available. 

78+Robert Allen. Renowned for a wide range of excep- 
tional fabrics, trim and furnishings. Innovative design 
and superb quality distinguish the products that have 
made Robert Allen an industry leader for over 65 years. 
79-Rogers & Goffigon. Luxury woven textiles in an 
exquisite color range. Fine sheers to upholstery weight. 
Collection includes beautiful passamenterie. Available 
to the design trade. Call (203) 532-8068. 

80S. Harris. A highly decorative line for the residential 
and hospitality industries. Visit www.sharris.com. 
81-Winhall Collection. Exclusive fabrics and textiles 
in the spirit of comfortable living. Residential and hospi- 
tality; to-the-trade only. Call (678) 679-0011 or visit 
www.winhallcollection.com. No literature available. 
82-Yves Delorme. Luxurious linens and accessories 
for bed, bath and table created in the finest European 
tradition. The Art of Linen since 1845. 


FINANCIAL SERVICES 


*MasterCard. Call (800) MCAssist for more information 
or visit www.mastercard.com. Noliterature available. 


FLOOR COVERINGS 


83-Please send me all of the free items in this category. 
84-BR-111™ Exotic Hardwood Flooring. Choose trom 


25 exotic species, solid or engineered and pre-finished with 
tough aluminum oxide. Comprehensive residential war- 
ranty. Get exotic at www.brI11.com or call (800) 525-2711. 
FREE brochure. 

85-Claremont Rug Company. Called by the Financial 
Times, “One of the world’s best sources of antique car- 
pets.” Offering art-level rugs for 25 years. View 300 rugs 
at www.claremontrug.com or call (800) 441-1332. $12. 
86+Couristan, Inc. Offering a vast assortment of 
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97-Mohawk. SmartStrand™ made with DuPont 
Sorona” polymer offers superior performance, comfort 
and everlasting stain resistance. Call (800) 2-MOHAWK 
or visit www.mohawkflooring.com, 

98*Renaissance Carpet & Tapestries. Recreating 
coveted woven creations that the world’s centuries and cul- 
tures have had to offer, including Aubussons, Savonneries, 
tapestries, Orientals and needlepoints. Welcoming all 
custom projects; catalogs available to the trade. Visit 
www.renaissancecarpet.com. 

99°Shelly Tile. Wide variety of ceramic tile and stone, 
glass and metal for walls, floors and residential areas. 
Call (212) 832-2255. No literature available. 

100-Stark Carpet Corp. Specializing in custom-designed 
carpet, fabric, wallcovering and furniture offering designs 
from traditional to eclectic. Rugs include Orientals, 
Aubussons, Savonneries and Chinese and Portuguese 
needlepoints. $10. 

101°T.Morton & Co. Custom Wood Flooring. Locating, 
milling and finishing solid and engineered wood flooring, 
employing the finest techniques and craftsman to do so. 
102-Tufenkian Carpets. Leading designer and supplier 
of handmade Tibetan and Armenian carpets. Bridging 
the gap between rug weaving and the modern art of 
exquisite home decor, creating unique designs from 
primitive and classical to thoroughly modern. Visit 
www.tufenkian.com. 

103-Zollanvari. Weaving the colors of life. Specializing 
in tribal rugs from Southern Persia. Call (201) 330-3344 
or visit www.zollanvari.com. 


FURNITURE 


104-Please send me all of the free items in this category. 


105-American Leather. There’s only one style that feels 
right—your own. From contemporary to traditional, we 
have your perfect fit. Visit www.americanleather.com. 
106-Arte de Mexico. Premier source for hand-forged 
wrought iron lighting and furniture, hand-assembled, 
naturally shed antler lighting, furniture, unique access 
ries and one-of-a-kind items from around the world. $15. 
107-Avery Boardman. Comprehensive three-book set 
for sofas, sofa beds, chairs and bedding. 





108-Baker Furniture. Symmetry, restraint and geo- 
metric forms grace the exclusive new Thomas Pheasant 
collection. With the strength of character to stand alone 
as well as the versatility to harmonize within an environ- 
ment, Thomas Pheasantis classic, $25. 


109-Barlow Tyrie. Since 1920, our teakwood outdoor 
furnishings have weathered the test of time. Award- 
winning designs for poolside, garden and al fresco 
entertaining. Visit www.teak.com. 
110-Bernhardt. The Bernhardt family has been crafting 
fine furniture since 1889. Every piece makes the room. 
Call (866) 328-0611 or visit www.bernhardt.com. 
111-Bielecky Brothers, Inc. Family-owned manu- 
wicker, cane and rattan furniture, 
since 1903. Products include seating, 
eadboards and mirrors. Custom 
ushes available on mostitems. $10. 
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nd created quality pool tables. Top de- 
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To receive information from these advertisers, simply fill out the postage-paid card and return it to Architectural Digest 


Reader Directory, P.O. Box 413050, Naples, FL 34101-3050. Be sure to enclose a check or money order for any priced item(s). 


ARCHITECTURAL DIGEST 


Each brochure will arrive directly from the companies listed. . 


AROUND-THE-WORLD TRAVEL 


1-Please send me all of the items in this category. 


2°-American Express Travel. Experience a 
vacation in one of the most exciting regions of the 
world—YOURS. Choose from a variety of land and 
sea vacations in the USA, Canada, Mexico and the 
Caribbean. Even your very own American backyard 
American Express Travel will take you there with 
exclusive values. Call (866) AX P-2808 

CST# 1022318-10, TA-149 Reg. Ohio Travel Agency, TA-002 Reg. low 
Travel Agency NV#2001-0126, Washington UBI#600-469-694, ML#1192 
3*Arizona Biltmore Resort & Spa. Located on 39 
lush acres at the foothills of the Phoenix Mountain 
Preserve. Featuring eight swimming pools, four 
restaurants and spa. Call (800) 950-0086 


4-Arizona Office of Tourism. A land defined by 
its wild beauty, simple openness, world-class resorts 
culture, dining, golfand spas. Free Travel Packet 


5°Curacao. A little taste of Northern Europe in the 
Southern Caribbean. UNESCO World Heritage site 
Call (800) 328-7222 or visit www.curacao.com 


6-The Fairmont Scottsdale Princess. Five- 
Diamond, AAA hotel reflects its Southwestern set- 
ting with Spanish colonial-style architecture. Each 
of the 651 guest rooms and all of the facilities blend 
comfort and style, capturing the charm and grace of 
the Southwest. Call (800) 257-7544 


7-Hyatt Regency Scottsdale Resort and Spa 

at Gainey Ranch. Offering a 2!2-acre “water 
playground,” sand beach, 27 holes of championship 
golf, the new Spa Avania, tennis, the Native American 
Learning Center, Camp Hyatt Kachina and four res- 
taurants. For more information, call (408) 444-1234. 


8-JW Marriott Desert Ridge Resort & Spa. A 
welcoming oasis in the desert, overflowing with dining 
and recreational opportunities. 


9-Kapalua Luxury Homes. Acc: 
Kapalua golf and tennis resort as v 
tary tennis and charging privileges 
restaurants. These magnificent th 
bedroom rental homes on Maui ar 
getaways and executive retreats. C 
10*Mandarin Oriental Hotel. Ay 
and operator of some of the world’: 
hotels and resorts and renowned fc 
service standards. No literature a\ 


11*MDS Publishing. Introducing 
interior designers/architects and tl 
to install design environments fror 
perspective, as well as information 
exclusive real estate ever seen. Cal 
12-MGM Grand Hotel & Casino. 
place unlike any you've experience 
in Las Vegas. A have-it-all place fo 
Call (800) 929-1111 or visit www.m 
13-The Phoenician. Rare, beauti 
luxury only found in the Sonoran L 
fairways, shimmering pools, inspil 
exquisite spa. 

14-Phoenix, AZ. Discover art anc 
resorts, relaxing spas, fine dining a1 
ing golf. Fora free Visitors Guide, 
or visit www.visitphoenix.com/are 
15°Preferred Hotel Group. Sum 
Preferred Hotels and Resorts, Bo) 
Hotels are a unique collection of i 
Unified by the exquisite and broug 
one brand. 

16-Prince Resorts Hawaii. Fou 
on three Hawaiian islands. Enj: 
accommodations, world-class ch 
breathtaking beaches and exquis 


reservations, call (866) PRINCE-6 or visit our web- 
site at www.princeresortshawali.com/bestsellers 


17-The Rim Golf Club. Arizona’s premier luxury 
golf community. Rated #1 “Residential Golf Course 
West of the Carolinas” four years in row 


18-Royal Palms Hotel & Casitas. Along with 
117 beautiful guest rooms, casitas and villas, Royal 
Palms offers the Alvadora Spa, a complete fitness 
center, swimming and the award-winning T. Cook’s 
restaurant 


19*Scottsdale Convention and Visitors Bureau. 
Bring your passion for life and experience luxury 
resorts, championship golf and a thriving arts scene 
Visit our website at www.experiencescottsdale.com 


20-Storied Places. Storied Places” Private Residence 
Clubs provide an escape to extraordinary settings with 
advantaged access to all the best a destination has to offer 


21*Toronto Tourism. Toronto is always bursting with 
energy, creativity and excitement. With record-break- 
ing attractions, museums, galleries, theaters and events, 
your biggest challenge will be deciding what to do first! 
Call (800) 499-2514 or visit www.tourismtoronto.com 


22-The Westin Kierland Resort & Spa. A tribute to 
Arizona culture, offering eight unique dining venues, 
full-service spa, championship golf, waterpark and 
nearby upscale shopping. Call (800) 354-5892 

23-The Wigwam Golf Resort & Spa. Nestled on 75 
acres of pristine landscape, the legendary Wigwam has 
been providing the highest quality accommodations, 
activities, cuisine and service since 1929. 


REAL ESTATE 


24-Please send me all of the items in this category. 


25*Honolua Ridge. Twenty-five agricultural home- 
sites perched high above Honolua Bay and adjacent 
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34-Palm Beach Jewelry and Antique Show. 
February 16-20, 2007. A prestigious event with over 
200 national and international exhibitors in the Palm 
Beach County Convention Center. Visit our website 
at www.palmbeachshow.com or call (561) 822-5440. 


35-Red Baron’s Antiques. Auctions and retail 
featuring architectural antiques and decorative arts. 
Chandeliers, mantels, oil paintings, palatial furniture 
and interior/exterior statuary. Call (404) 252-3770. 
Free catalog available 


AUTOMOTIVE 


36-Please send me all of the items in this category. 


*Acura. Acura MDX. With electronic 4-wheel drive, 
Vehicle Stability Assist (VSA°) and satellite-linked 
off-road tracking, the MDX is at home just about any 
place on earth. Visit www.acura.com. 


37*Aston Martin. A legendary tradition of producing 
handcrafted, high-performance sports cars dating 
back to 1914. Aston Martin’s philosophy—Power, 
Beauty and Soul—is personified in the V8 Vantage, 
DB9 and Vanquish S, all of which are on display at 
www.astonmartin.com. 


38+Land Rover. Designed for the extraordinary. 
Built to exceed the demands of an ordinary life. Go 
beyond at www.landroverusa.com. 
39*Mercedes-Benz. Visit your local Mercedes-Benz 
dealer to experience automotive engineering and design 
unlike any other. For information about the entire 
industry-leading line-up, or to locate a dealer near you, 
call (800) FOR-MERCEDES or visit www.mbusa.com. 


BUILDING MATERIALS 


40-Please send me all of the free items in this category. 
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*Oak Leaf Conservatories. Authentic British 
nservatories, orangeries and garden rooms, all custom 
signed and handcrafted in England with premium- 
ade mahogany and high performance double-glazing. Call 
) 360-6283 or visit www.oakleafconservatories.com. $10. 


-+Old World Stoneworks. Custom-designed cast 

one fireplace mantels emanating Old World style. Great 
hnical support and free installation video/DVD with 

archase. Free color catalog. Call (800) 600-8336 or 

‘sit www.oldworldstoneworks.com. 


2+Phantom Screens. North America’s leading 
-ovider of retractable screen solutions. Variety of door, 
endow and larger application screening solutions that 
‘e there when you need them, and retract out of sight 
jen you don't. 


3+Portuguese Cork Association. Twelve-page design 
iide filled with colorful photos and descriptions of a 
‘riety of interior and exterior applications for functional, 
atural, recyclable and biodegradable cork materials. 


*Rocky Mountain Hardware. Known [or the finest 
andcrafted solid bronze hardware for doors, windows, 
‘binets, kitchen and bath. The 192-page brochure show- 
sses a product line designed to complement any architec- 
‘ral style. Visit www.rockymountainhardware.com. 


3*Stone Age Designs. The sole provider of Scagliola 
scents in the U.S. Crushed marble, limestone and traver- 
re are handcrafted to give the appearance of aged stone. 
All (404) 350-3333 or visit www.stoneagedesigns.net. 
}5-Stone Legends. Enhance your lifestyle with stone 
~chitectural elements. Catalog has color photos and 
1 the information needed to start the process. Call 
100) 398-1199. Free. 


Bore Magic. Fireplace surrounds designed to fit 
y style or room size. Color catalog shows everything 

_ Beeded to design your room around a striking center- 
*:Beece. Call (800) 597-3606. 

*Stone Mart. Carrying an impressive selection of 
tural stones, semi-precious and gemstones in an unri- 
aled selection. Our buyers travel the world in search of 
‘e newest discoveries in natural stone. $10. 
}-Tamko®. Lamarite by Tamko®. The beauty and 
erformance of Tamko Lamarite Composite Shingles 
“brought to vivid life in this brochure and video. Call 
00) 641-4691. Free. 


LECTRONICS 
if 
)-Abt Electronics. One of the largest independent 
‘tailers of consumer electronics and appliances. Featur- 
/g award-winning service, competitive prices and free 
upping since 1936. No literature available. 
I-Intel® Viiv™ Technology. A whole new kind of PC. 
entertainment PC that brings all of your digital con- 
nt together where it belongs—on the big screen in your 
ving room. To find out how this leap in home entertain- 
sent can change your world, visit www.intel.com/viiv. 
2-Nokia. With cutting-edge technology set inside a sleek 
lainless-steel body, you'll discover the Nokia 8801 phone 
atrue mobile masterpiece. Visit www.nokia.com. 


RICS/WALLCOVERINGS/ACCESSORIE 


3-Please send me all of the free items in this category. 


4-Accents of France. Decorative treillage, standard 
nd custom. Available for interior and exterior space. 
























5*Beacon Hill. Providing finely crafted fabrics, trim 
ad home furnishings to the interior design trade. Offer- 
gs are inspired internationally and designed with an 

hye toward luxury. 

§,5°Bergamo Fabrics Inc. For more information, visit 
Uww.bergamofabrics.com. No literature available. 

; 7B. Mori. Offering fine silks from around the world 

vid featuring exquisite hand embroidery. 

§8-Brunschwig & Fils, Inc. Designer and manufactur- 

@y of contemporary and historically inspired decorative 
ome furnishings. No literature available. 

9-Conrad Imports, Inc. Luxurious handwoven textiles 
Ff natural fibers are fabricated into elegant custom drap- 
vy. shades or sliding panels. Window coverings filter 
anlight while preserving outside views. Please call 
566) 426-6723 or visit www.conradshades.com. 
9°-Cowtan and Tout. The Fall 2005 collection 
‘atures elegant prints and wovens: American design 
sits best. For more information, call (212) 647-6900. 

/o literature available. 


4-The Curtain Exchange. For product information 
t for the location nearest you, please call toll-free 
566) 371-1316 or visit www.thecurtainexchange.com. 


'2-Eastern Accents. Designer and manufacturer of 
ixury bedding collections featuring beautiful fabrics and 
) istinctive designs. Full-color catalog includes newest 
atroductions. Visit www.easternaccents.com. $25. 


' 


73+Edelman Leather. The most complete collection 

of quality leathers for residential, hospitality, contract, 
aircraft and marine use. 

74-Larson-Juhl. For over 100 years, creating custom 
frames of enduring style and superior craftsmanship. Visit 
www.larsonjuhl.com to find a custom framer near you. 
75*Madison Leathers. Highest quality Italian leathers 
used by renowned fashion designers are now available 
for the interior design market. Featuring unique full- 
grain leathers, suede, fur, woven leather and tiles. 

Call (212) 207-3304. 


76*Perennials Outdoor Furniture. The “hand” of 
luxury indoor upholstery combined with the enduring 
qualities necessary for outdoor use: soil, mildew and 
UV resistance. Call (888) 322-4773 or visit our website 
at www.perennialsfabrics.com. 

77-Pollack. Sophisticated, contemporary textiles for 
upholstery and windows. For more information, call 
(212) 627-7766 or visit www.pollackassociates.com. No 
literature available. 

78°Robert Allen. Renowned for a wide range of excep- 
tional fabrics, trim and furnishings. Innovative design 
and superb quality distinguish the products that have 
made Robert Allen an industry leader for over 65 years. 
79-Rogers & Goffigon. Luxury woven textiles in an 
exquisite color range. Fine sheers to upholstery weight. 
Collection includes beautiful passamenterie. Available 
to the design trade. Call (203) 532-8068. 

80-S. Harris. A highly decorative line for the residential 
and hospitality industries. Visit www.sharris.com. 
81-Winhall Collection. Exclusive fabrics and textiles 
in the spirit of comfortable living. Residential and hospi- 
tality; to-the-trade only. Call (678) 679-0011 or visit 
www.winhallcollection.com. No literature available. 


82-Yves Delorme. Luxurious linens and accessories 
for bed, bath and table created in the finest European 
tradition. The Art of Linen since 1845. 


FINANCIAL SERVICES 


*MasterCard. Call (800) MCAssist for more information 
or visit www.mastercard.com. Noliterature available. 


FLOOR COVERINGS 


83-Please send me all of the free items in this category. 


84-BR-111™ Exotic Hardwood Flooring. Choose from 
25 exotic species, solid or engineered and pre-finished with 
tough aluminum oxide. Comprehensive residential war- 
ranty. Get exotic at www.br111.com or call (800) 525-2711. 
FREE brochure. 

85-Claremont Rug Company. Called by the Financial 
Times, “One of the world’s best sources of antique car- 
pets.” Offering art-level rugs for 25 years. View 300 rugs 
at www.claremontrug.com or call (800) 441-1332. $12. 
86-Couristan, Inc. Offering a vast assortment of 
exclusively designed, power-loomed and handmade area 
rugs, as well as quality residential broadloom. Designed 
to provide you with total decorating flexibility. 


87-88-Elizabeth Eakins. Wool catalog consists of hand- 
made, custom-designed rugs, $25, circle (#87). Cotton 
catalog consists of handwoven, hand-dyed 100% cotton 
rugs, $15, circle (#88). Visit www.elizabetheakins.com. 


89-+French Accents Rugs and Tapestries, Inc. Full 
line of fine decorative handwoven program rugs with full 
custom capability. More than 500 designs and 12 unique 
textures. For more information, visit www.farugs.com. 


90-Hoboken Floors. Please visit our website at 
www.hobokenfloors.com. 


91-Italian Trade Commission. CD entitled Ceramic 
Tiles of Italy—Update Products and Projects will give you 

a glimpse into the wide world of Italian ceramic tile. 
Full of inspiring ideas for using ceramic tile throughout 
the house. 

92-J.H. Minassian & Co. Celebrating 100 years and 
four generations of woven history. Proudly offering the 
finest antique, custom and re-edition carpets and tapes- 
tries worldwide. 

93°Karastan. Carpets and rugs complement the way you 
live today. No one knows style and quality like Karastan. 
Make a Statement. Your own"™. Visit www.karastan.com. 


94-Mansour Fine Rugs. A catalog of representative 
examples of our Antique Rug selection. Free. 


95-Medallion Rug Gallery. Request a complimentary 
copy of the most comprehensive handwoven rug book 
containing beautiful images, product/service descriptions 
and educational material. Call (800) 300-RUGS. 
96-Megerian Brothers Oriental Rugs. Presenting 
works of art, blending history and design—a full range of 
handmade Oriental rugs as well as European patterns, con- 
temporary designs and tapestries. Call (877) MEGERIAN 
or visit Www.megerianrugs.com. $10. 


PROMOTION 


97*Mohawk. SmartStrand’” made with DuPont” 
Sorona” polymer offers superior performance, comfort 
and everlasting stain resistance. Call (800) 2-MOHAWK 
or visit www.mohawk flooring.com. 

98-Renaissance Carpet & Tapestries. Recreating 
coveted woven creations that the world’s centuries and cul- 
tures have had to offer, including Aubussons, Savonneries, 
tapestries, Orientals and needlepoints. Welcoming all 
custom projects; catalogs available to the trade. Visit 
Www.renaissancecarpet.com. 

99-°Shelly Tile. Wide variety of ceramic tile and stone, 
glass and metal for walls, floors and residential areas. 
Call (212) 832-2255. No literature available. 

100-Stark Carpet Corp. Specializing in custom-designed 
carpet, fabric, wallcovering and furniture offering designs 
from traditional to eclectic. Rugs include Orientals, 
Aubussons, Savonneries and Chinese and Portuguese 
needlepoints. $10. 


101°T.Morton & Co. Custom Wood Flooring. Locating, 
milling and finishing solid and engineered wood flooring, 
employing the finest techniques and craftsman to do so. 
102-Tufenkian Carpets. Leading designer and supplier 
of handmade Tibetan and Armenian carpets. Bridging 
the gap between rug weaving and the modern art of 
exquisite home décor, creating unique designs from 
primitive and classical to thoroughly modern. Visit 
www.tufenkian.com. 

103-Zollanvari. Weaving the colors of life. Specializing 
in tribal rugs from Southern Persia. Call (201) 330-3344 
or visit www.zollanvari.com. 


FURNITURE 


104-Please send me all of the free items in this category. 


105-American Leather. There’s only one style that feels 
right—your own. From contemporary to traditional, we 
have your perfect fit. Visit www.americanleather.com. 
106-Arte de Mexico. Premier source for hand-forged 
wrought iron lighting and furniture, hand-assembled, 
naturally shed antler lighting, furniture, unique accesso- 
ries and one-of-a-kind items from around the world. $15. 
107-Avery Boardman. Comprehensive three-book set 
for sofas, sofa beds, chairs and bedding. 

108-Baker Furniture. Symmetry, restraint and geo- 
metric forms grace the exclusive new Thomas Pheasant 
collection, With the strength of character to stand alone 
as well as the versatility to harmonize within an environ- 
ment, Thomas Pheasant is classic. $25. 

109+Barlow Tyrie. Since 1920, our teakwood outdoor 
furnishings have weathered the test of time. Award- 
winning designs for poolside, garden and al fresco 
entertaining. Visit www.teak.com. 

110-Bernhardt. The Bernhardt family has been crafting 
fine furniture since 1889. Every piece makes the room. 
Call (866) 328-0611 or visit www.bernhardt.com. 
111-Bielecky Brothers, Inc. Family-owned manu- 
facturer of quality wicker, cane and rattan furniture, 
handmade in NY since 1903. Products include seating, 
cabinets, tables, headboards and mirrors. Custom 
dimensions and finishes available on mostitems. $10. 


112-Blatt Billiards. Since 1923, the Blatt family has 

collected, rebuilt and created quality pool tables. Top de- 
signers, architects and pool enthusiasts have come to Blatt 
for precision, integrity and meticulous attention to detail. 


113-Brown Jordan. Leading manufacturer/distributor 
of fine outdoor furnishings and accessories. Celebrating 
60 years of design excellence with high-quality, original 
cutting-edge designs. Call (800) 743-4352 or visit 
www.brownjordan.com. No literature available. 


114-California Closets. Customized storage solutions 
for the way you live. Schedule a complimentary in-home 
design consultation online. Call (866) 892-1874 or visit 
www.calclosets.com. 


115-Decorative Crafts, Inc. Importers of the finest 
traditional Italian furniture for more than 75 years. Free 
color catalog with over 500 furniture designs from Italy. 
Visit www.decorativecrafts.com. 

116*Donghia, Inc. Producing original designs in furni- 
ture, textiles, wallcovering, lighting, accessories and trim 
that bridge the gap between contemporary and traditional 
with an unmistakable signature style. 

117-Drexel Heritage. Building fine furniture and 
crafting the components of dreams for over 100 years. 

For more information about our latest collections, or 

to find a store near you, call (866) 450-3434 or visit 
www.drexelheritage.com. 

118-Ebanista. Offering a superlative collection of extraor- 
dinary furnishings and objets d’art. Call (800) 570-1087 
or visit www.ebanista.com for more information. 
119-Flexform USA. Rooted in the tradition and history of 
Italian design. Objects of the present look toward the future 
to provide comfort and beauty in fine home furnishings. 
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